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HHPAMBIE HHOCTPAHHBIE HHBECTUIIUU: TEOPUMN,
COBPEMEHHBIE TPEH/IBI U THCTUTYHHUOHAJIBHBIE ®AKTOPbBI

AnHotauus. IIpsavbie nHoctpannbsie uaBectuu (IIMU) sBasiorcs BaXHBIM (aKTOpOM
CTUMYJIHMPOBAaHUS SKOHOMHUYECKOTO pOCTa B pa3BUBAIOIIMXCS CTpaHax. Kak wu3BecTHO,
CYILLECTBYIOT Pa3JINYHbIC SMIIMPUUECKHUE JTaHHBIE O pa3Mepax BBIFOJbI OT MPSAMBIX HHOCTPAHHBIX
uHBectuuuii (ITMM) nis SKOHOMUKM pa3BUBAIOLIMXCS CTpaH. Pe3ynbTaThl TEOPETHYECKUX MU
IPAKTUYECKUX UCCIIEOBAaHUM B 00JIACTH aHaIM3a NPSAMbIX HHOCTPAHHBIX MHBECTULMH TO3BOJIAT
Oosee TITy0OKO MOHATH SKOHOMUYECKHI MEXaHU3M MOBEICHUSI HHBECTOPOB B SKOHOMUKE KaK Ha
MUKpO- TaKk M Ha MAaKpOypOBHE, OOHAapyXUTb HOBBIE HAIpPaBJIEHUS MCCIEAOBaHUN B
SKOHOMMYECKON Teopuu. JlaHHas cTaThs IOCBALICHA TEOPETUYECKUM aCIEKTaM, aHalu3y
COBPEMEHHBIX TPEHJIOB M TEHACHLUMH pa3BUTUS HWHBECTULIMOHHBIX IIPOLECCOB B MHpE U
V30ekucrane, a TakKe HWHCTUTYLMOHAIbHBIM (AKTOpaM aKTUBU3ALMM HWHBECTUIIMOHHBIX
IIPOLIECCOB, KOTOPBIE MTO3BOJIAT yBENUYUTH NPUTOK 1M B HAlTMOHAIBHYO SKOHOMUKY.

KarwueBble cjoBa: NpsAMBIC HWHOCTPAHHBIC HWHBCCTHIIMHW, WHBECTOP, WHBCCTHUIIMOHHAA
IIOJINTHKA, MHBECTUIIMOHHBIN KJIIMMar, 9KOHOMHUYECKUI POCT, MHCTUTYLIMOHAJIBHBIC HWHICKCHI,
WHHOBAllMH, NHACKC 3KOHOMHUYECKOH CBO60I[LI.

Abstract: Foreign direct investment (FDI) is an important factor in stimulating economic
growth in developing countries. As is known, there is varying empirical evidence on the magnitude
of the benefits of foreign direct investment (FDI) for the economies of developing countries. The
results of theoretical and practical research in the field of analysis of foreign direct investment will
allow us to more deeply understand the economic mechanism of investor behavior in the economy
at both the micro and macro levels, and discover new areas of research in economic theory. This
article is devoted to theoretical aspects, analysis of current trends and trends in the development
of investment processes in the world and Uzbekistan, as well as institutional factors for activating
investment processes that will increase the influx of FDI into the national economy.

Key words: foreign direct investment, investor, investment policy, investment climate,
economic growth, institutional indices, innovation, index of economic freedom.

Beenenne

IIpsimbie  uHOcTpanHble uHBecTHIMUM (I[IMM)  sBistoTcs  BakHBIM  (DaKTOpOM
CTUMYJIMPOBAHHS S5KOHOMHUYECKOT0 pOCTa, OCOOCHHO B pa3BUBAIOIIUXCs cTpaHax. CylecTBYIOT
pa3InyHbIE SMIMPHUYECKHE TaHHBIE O pa3MEPAX BBITOJIBI OT MPSAMBIX HHOCTPAHHBIX MHBECTULINN
(ITMM) nnst 5KOHOMHUKHK Pa3BUBAIOIIMXCS CTpaH. Pe3ynbTaThl TEOPETUUECKUX HCCIIEIOBaHUI B
o0jacTi aHaliM3a MPSIMBIX WHOCTPAHHBIX HMHBECTULUH IMO3BONMIM Oosiee TIIyOOKO MOHSTH
SKOHOMUYECKUM MEXaHU3M IIOBEICHUS MHBECTOPOB B DKOHOMMKE KaK Ha MMKPO- TaK U Ha
MaKpOypOBHE, OOHAPYKUTh HOBBIC HAIIPABIICHHS UCCIIEIOBAHUI B SKOHOMUYECKON TEOPHH.

YHUBEPCAIBHOIO OINpPENCIICHNUS IOHATHUS IPSIMBIX HWHOCTPAHHBIX HWHBECTULMM, K
COXAJICHUIO, elle He nosBuiaock. Ho, Bcé-Taku, mpoOieMoil onpeaesneHust IpsAMbIX 3apyOeKHBIX
MHBECTULMHI B MEXAyHAPOIHBIX SKOHOMUYECKUX OTHOIICHUAX 3aHUMAIOTCS, IO OOJIbIIEH YacTH,
TPHU AOCTATOYHO aBTOPUTETHBIE MEXAYHAPOJHbIE Oprann3anuu: Opranuzanus 3KOHOMHUYECKOTO
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corpyaaudectBa u pa3zsutus (OOCP), Kondepennus OOH no Toprosie u pazsututo (FOHKTA/I)
u MexayHnaponnbsiii BamoTHbIN Gora (MB®). JloBoabHO BECOMBIN BKIJIAJ B JCJIO ONMPEACICHUS
nousituss [T BuEc mpoekt ODCP — «The OECD Benchmark Definition of Foreign Direct
Investment», BeimymieHusii B 2008 rogy. OOCP akueHTHpyeT BHUMaHUWE Ha JJIUTEIbHYIO
3aMHTEPECOBAHHOCTD MPsIMOro MHBecTopa. M maér cienyrolee ONpeneaeHue: «3T0 KaTeropus
WHBECTHUINI, XapaKTEePU3YIOWIAsCs 1IE€IbI0 YCTAHOBIECHUS JOJITOCPOYHOTO YYacTHsl B MOJIyUESHUN
npuObUIA CO CTOPOHBI MPEANPUATUS (IPIMOTrO MHBECTOPA), SBISIOLIETOCS PE3UICHTOM OJHOTO
roCy/IapcTBa, B HPEANPUATHH, ABISIONIEMCS PE3UIASHTOM JAPYTOTo TocyaapcTaay.

ITo onpenenenuro MB®, npsMbIMi MHOCTPAHHBIE MHBECTULMU SBIISIIOTCA B TOM Cllydae,
KOT'JIa MHOCTPAHHBIN COOCTBEHHHK BJaJieeT HE MeHee 25% yCTaBHOTO KamuTalla aKIIMOHEPHOTO
o011ecTBa, MO0 aMEPUKAHCKOMY 3aKoHOAaTelbcTBY — HEe MeHee 10%, B ctpanax EBpomneiickoro
CooOmiectBa — 20-25%. B pa3sbix crpaHax o00beM OTOr0 MOHSTHUS YCTaHABIMBAETCS
3aKOHOJATEJIEM B COOTBETCTBUHU C IIPOBOJAUMOI UM MHBECTUIIMOHHON MOJUTHKOM.

B cootBercTBUM ¢ 3akoHOIaTenbCTBOM PecryOnuku Y30ekucTaH, MUHUMAIIBHBIA pa3zMep
ycraBHoro ¢ouga [TMU cocraBnser okomno 42 000 momr. CIIA, a MUHUMAIBHBIN pa3Mep JT0Jd
MHOCTPAHHBIX HHBECTHIIMH B yCTABHOM (OH;IE MPEANPUATHS JOIKHO OBITh He MeHee 15%.2 3akon
npenocrasnser [IMU paBubie mpaBa u 00S3aHHOCTH C XO3SMCTBYIOIIMMHU CyOBEKTaMU
PecnyOnuku Y36ekucTaH.

Cnemgyer OoTMETUTb, YTO B OCHOBY wu3yueHHs (aktopoB MU monokeHbl pa3inyHbIe
HOPEINOCBUIKM — 3TO B CBOKO O4Y€pelb MPUBOAUT K MOSBICHUIO Pa3HOOOPA3HBIX OLICHOK.
AHanu3upys pe3yiabTaThl MCCICIOBAHUN OTEYECTBEHHBIX M 3apyOC)KHBIX YYEHBIX IO JaHHOU
npo0aemMaTuke, MOKHO BBIACTHUTD IBa OCHOBHBIX MOJIX0/1a K OTIPEIEICHUIO0 (DAKTOPOB, BIHMSIOIINX
Ha IMHAMUKY IPSMbIX HHBECTUIIUN MEXy SKOHOMUUYECKUMHU CUCTEMaMH.

B pamkax nepgoeo nooxooa mpoucxoauT OLIEHKA TPaBUTAIIMIOHHOM 3aBUCIMOCTH B3aUMHBIX
WHBECTHIIMM MEXJy OSKOHOMHKamMu. Takas oOLeHka mpexnonaraer, 4ro pasmepsl BBII
MOJIOKUTEIBHO BIMSIIOT HA MOTOK MPSAMBIX MHBECTULIMNA MEX]y JBYMs CTpaHaMH, a pacCTOSHUE
MEeXJ1y HHMMHM — oOTpuuareiabHo. Kak cneactBue, NpeInpUHUMAIOTCS MOMNBITKA BbISIBUTH
JOTIOTHUTEIbHBIE (DAKTOPBI, OT KOTOPHIX MOTYT 3aBHCETh JIBYCTOPOHHHE MOTOKHU MPSMBIX
WHOCTPaHHBIX MHBECTHIIMNA, W TMOCTPOUTH MOJENH, MO3BOJIAIOIINE OOBSICHUTh UX JIBIKEHUE
MEXIy CTpaHamMM ¢ HauOombliel aocToBepHOcThio. K umcny Takux (akTOpoB OTHOCSTCA
OTKpPBITOCTh SKOHOMHMKH MMIIOPTEpAa MHBECTULIMH, TEPPUTOpPHANIbHAS YIAIEHHOCTh OT JPYTHX
CTpaH, YpOBEHb M3JACPKEK y PEUMIHEHTAa WHBECTULUH, TEeMIbl HHQIIALNU, a TaKXKe TaKue
MHCTUTYLMOHAJIbHBIE (DAKTOPBI KaK MOJUTHYECKAs CTAOMIIBHOCTh, YPOBEHb KOPPYIIMH, YPOBEHb
3allIUThl UHBECTOPOB.

Bmopoui nooxoo mpeamonaraeT yYCTAHOBIIEHHWE KIFOUEBBIX MAaKpPOIKOHOMHUYECKHX
MHCTUTYLMOHAJIBHBIX (AKTOPOB, BIUSIOUIMX HAa WHBECTULHOHHBIM MOTOK. KosimyecTBeHHbIE
OLICHKH ITPOBOJATCS B JAHHOM CITy4ae Ha OCHOBE CTaTUCTUYECKHX JIaHHBIX M0 HHBECTUIIHOHHOMY
B3aMMOJICHCTBHIO SKOHOMUKHU U BHeWIHEN cpefbl. [lpu 3ToM, GakTopsl, BIUSIOUIME HA YPOBEHb
WHBECTUIIMOHHOTO pPHCKa, W (PAKTOPhI, BO3JCUCTBYIOIINE HA HHBECTUIIMOHHBIA TMOTCHIIMAT
HYKOHOMUKH, B OOJILITUHCTBE CITy4aeB PaCCMATPUBAIOTCSA B KAYECTBE TAKMX MWHCTUTYLMOHAIBHBIX
nepeMeHHbIX. MIHpopMaIronHas 6a3a /Ui BHITOTHEHHs PACUETOB BKIIIOUAET B Ce0sl pa3IUvHbIE
WHBECTHIIMOHHBIE PEUTHUHTH, KOTOPBIE MyOJUKYIOTCS MEXKIYHAPOAHBIMH W HAIIMOHAIBHBIMU
PEUTHHTOBBIMH areéHTCTBAMHU, U OpTaHU3AIUSIMU

K mnacrtosimemy BpeMeHM HapabOTaHO MHOXKECTBO HCCIICIOBAHHM, OOBSCHSIONINX H
NPOTHO3UPYIOIMX Ha ©0a3e 0003HAUEHHBIX TOAXOJOB TEHAEHIMIO HW3MEHEHHs MPSAMBIX
WHBECTUIIMI Kak Ha HAlMOHAJIbHOM, TaK M Ha PETUOHAIBHOM YpPOBHSAX, OJHAKO €IUHOMU
YHUBEpPCAJIbHOW MOJIeNu U (PaKTOPOB, KOTOpbIE Obl OJIHO3HAYHO OOYCIABIMBAIN IPUBIICUCHHE
[INU, He cymecTByeT.

1 OECD. FDI in figures. April 2016. — Electronic data — 24.02.2018 — Mode of access: http://www.oecd.org/
corporate/FDI-in-Figures- April-2016.pdf

2 Vkas Ilpesumenta Pecnybmmku VYibexuctan NeVII-5495 «O mepax IO KapAMHATLHOMY yJIydIIEHHIO
MHBECTHLMOHHOrO KinMmara B Peciybinke Y36exucran» ot 01.08.2018 rona
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[IpuHsATO CuUMTaTh, YTO MEXAY [OKA3aTeNsIMU, OTPAKAIOUUMH HHBECTUIIMOHHBII
MOTEHIINAJ, U IPUTOKOM IMPSMBIX 3apyOCKHBIX HHBECTHUIIUI CYIIECTBYET MpsiMasi 3aBUCUMOCTbD, a
Mexay nputokom [TMU u pedTHHrOBBIM MOKa3aTeNIeM HHBECTHIIMOHHOTO pUCKa — O0paTHasl.

B cuny TOro, 4T0 MHBECTHIIMOHHBIA MOTCHIMAT M WHBECTHIIMOHHBIC CTPAHOBHIC PUCKH
(bOpMHUPYIOT €e MHBECTULMOHHYIO MPUBICKATEIHHOCTh, YKPYIHEHHO BCE (PaKTOPHI, KOTOPHIE
OKa3bIBAIOT BIIMSHUE HAa MHBECTHIIMOHHYIO MPUBJIEKATEIBHOCTh CTPAHBI, MOXKHO pa3/IeIUTh Ha
3 GoJiblIMe TPYIIIBL:

Tubxue (unu msexue) — GaKTOPhI, CIOCOOHBIE K U3BMEHEHHIO B JIOCTATOYHO KOPOTKHUE CPOKH:
3aKOHOJATEIbCTBO B CTPaHE, OTKPBITOCTh AIKOHOMUKH, 3aMHTEPECOBAHHOCTh OPraHOB BJIACTH B
MPUBJICYCHUN  TPSIMBIX ~ WHOCTPAHHBIX  WHBECTUIMH, YCICUIHBIA  ONBIT  pealu3aluu
MHBECTULMOHHBIX TpoekToB ¢ I[IMH, opraHm3animoHHOE COMPOBOXKIECHHE HWHBECTHIIMOHHBIX
MIPOEKTOB, aIMUHUCTPATUBHAS MOEP>KKA HHOCTPAHHBIX HHBECTOPOB, (PMHAHCOBOE U HAJIOTOBOE
CTUMYJIMPOBaHUE.

Daxmopvl  co cpedHeli eubkocmvlo, IS W3MEHEHUS KOTOpBIX Tpelyercs Ooiee
MIPOJOIDKUTEIFHOE BPEMsi: MHCTUTYIIMOHATIBHBIE, IPOU3BOJICTBEHHBIC, (PMHAHCOBBIE (B TOM YHUCIIE
pasMep HAMOHAJIBHBIX COEpEKEHHIt), TPYIAOBbIE M MPOYHE, a TAKXKE YpPOBEHb JOBEpUS K
WHCTUTYLIMOHAILHON cpene. B maHHOW rpyrine MOXHO OTIENBbHO BBIACIUTH Takue (HaKTOpbI
pa3BUTHA, KaK HTHHOBAIMOHHbBIE, HHCTUTYIIMOHAIbHBIE U HH(PACTPYKTYPHBIE.

JKecmkue ¢hakmopwi, HEe TONAAIOIINMECS H3MEHEHHIO: MPUPOAHBIE PECYPCHl M MPOYHE
reorpaguuecKue XapakKTepPUCTHKH (PacIioioKeHNe, KIIMMaT | T.J1.)

Cpenu «xecTkux» (paKTOPOB OJTHUM U3 HanOO0JIee BECOMBIX SIBISIETCS HATUMYUE TPUPOTHBIX
pecypcoB, KOTOpPOE pacCMaTpuBaeTcs Kak KOHKYPEHTHOE TPEHUMYIIECTBO TEPPUTOPHUH.
I'eorpaduyeckoe monokeHNE HE SBISETCS MEPBOCTENIEHHO 3HAYMMBIM, OJHAKO TECHO CBSI3aHO C
O0onee ruOkumMu (akropamu, TakuMU Kak <«OddexT coceactBay u <«APPEKT KyIbTypHO-
HUCTOPUYECKON OJM30CTH» B CHIIy TOTO, YTO, BXKHEHIIMMH TPEANOCHUIKAMH PETHOHAILHON
HKOHOMHYECKOW MHTETPALINH SBIISIOTCS, TIPEXK/IE BCEro, OJIM30CTh CTpaH M HAJTMYKE KYJIbTypHOR
Y UCTOPUYECKON OOIITHOCTH.

He crout 3a0piBath W O JeicTBUM «(haKTopa pErHOHANBHON KaIUTKH» , KOTOPBIN
3aKJIFOYAETCSl B TOM, YTO OTJENbHBIE CTPAHBI W TEPPUTOPUH UCIIOIB3YIOTCS JUIIH B KAYECTBE
mpoxoJa («KaTuTKu») s nponukHoBenus [IMU B Gonee kpynHbIE CTpaHbl.

1

Mertoabl ucciaenoBanusi. B mporecce uccieqoBaHusl OBLIM MCIIOJIIB30BAHBI METObI
aHaJlM3a ¥ CUHTE3a, AeTyKIUs, IPYNIHUPOBKA CTATUCTUYECKUX JTAaHHBIX, CPABHUTEIbHBIN aHAJIN3,
BbIOOpOYHOE HAOMIOZIeHHe, Hay4yHas aOCTpakuus W Ap. OMIupHyeckas 0a3a Hcciel0oBaHUs
BKJIFOYAaeT OOUIMPHBIA MaccuB craTHcTHUeckux AaHHbIX KoHdepenunu OOH mo toprosie u
paszsutuio (YOHKTA/I) B wactu auHamuku rinodansHbix 11, ananutudeckyro mHGOpMaIUio
ODCP, bropo sxoHomuueckoro ananuza CLIA, MexyHnaponHnoro BamoTHoro ¢onaa (MB®).

JIntepatypHblii 0030p

OCHOBHBIM HMCTOYHMKOM KamlMWTajla s pa3BUBaKOLUXcs crpad sBistorces [IAN.
OKOHOMMYECKAs] TEOPUS MOCTYJIUPYET, YTO MPUTOK MEKTYHAPOIHOIO KaluTajla, B YaCTHOCTH,
cofeiicTByeT 3(Q(EeKTUBHOMY PpACIpPEAEICHUI0 PECYpCOB, YTO B CBOIO OUYEpE]b YCUIMBAET
skoHoMuueckuii poct. Iloatomy IIMU moryr paccmaTpuBaThCs B KauecTBE Karajau3aTopa s
IepeaAady TEXHOJIOTHH U3 Pa3BUTHIX CTPAH B Pa3BUBAIOINECS.

[IpsiMble THOCTpaHHBIE MHBECTUIIMU PACCMAaTPUBAIOTCS B HAYUHOM TUTEpaType Kak GpakTop,
MMEIOIINH NOJIOKUTENBHOE BIMSIHUE Ha DKOHOMHUUYECKHE TI0OKA3aTeNId IPUHUMAIOIIUX CTPaH; 3TO
BO3JICUCTBHUE, KaK MTOJIAral0T, OCYIIECTBISAECTCA B BUAE MOCTYIUIEHUS] HHOCTPAHHBIX TEXHOJIOTHN U
HOY-Xay, OCBOEHHMs BBIITyCKAa HOBOM NpPOAYKLIMH, OOyuUeHHUs MepcoHajia, BHEIPEHHS HOBBIX
IIPOLIECCOB U MPOAYKIUU HHOCTPAHHBIX (PUPM, a TAKXKE YCTAHOBJIEHUS CBsI3€l MEX1y MECTHBIMU

1 Jlaunaunackuii C.C. T'eorpadust npsmeix waBectrnmii CHIA 3a pyOexxom: 3akoHomepHoctd u casuru / C.C.
Jlaunuunckuit. — LAP Lambert Academic Publishing GmbH & Co. KG, 2010. — 180 c.
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M WHOCTpaHHBIMH phIHKaMH (Alvaro et al., 2006).! Dmnupuueckne WcClIeI0BaHUS,
JOKa3bIBAIOIINE BKJIAJ NPSIMbIX HHOCTPAHHBIX HMHBECTHIMH B SKOHOMHYECKOE pa3BUTHE
NPUHUMAIOIIEH CTPaHBbI, 0 CHX MOpP ObUIH HEYOeTUTETbHBIMU.

Hekortopeie uccnemoBanus mokaszanu, uro [IMM B coyeranuu ¢ apyrumu (GaxTopamu
OKa3bIBAIOT IOJIOKUTEJIBHOE BIIMSHUE HAa SKOHOMMUYECKHUH POCT, JPYrHE KE HUCCIEIOBAHUS HE
O0OHapY WM HUKAKOTO CYIIECTBEHHOTO BO3JEHUCTBHUA, XOTS HEKOTOPbIE YYEHbIE OTMEYAIH, 4TO
[T moryT gake OKa3aTh HEFATHBHOE BIMSHUE HAa SKOHOMHUYECKUI pocT cTpanbl (Asafu-Adjaye,
2005).2 Hns toro, uroObl moHATh KoHmenuuio IIMM, BaxkHO 3HaTh ux mociaeacTBus. Ilo
OTIpPENIeJICHUIO, TIPSMbIE WHOCTPAaHHBIC HHBECTUIMM OTHOCITCA K YBEJIMYCHHUIO OalaHCOBOU
CTOMMOCTH 00111er0 00beMa MHBECTHUIIHIA, HAXOISAIINXCS B OJHOM CTpaHe, 3a CYeT HHBECTOPOB U3
npyroii crpansbl (Graham, 1995).3

C Makp03KOHOMUYECKOW TOUKU 3pEHUS MPSIMbIE HHOCTPAHHbIE MHBECTULIMU TPEJCTABIISIOT
co00i1 0cobyr0 GpopMy TpaHCTPAaHUUHBIX [TOTOKOB KalKTajaa U3 OJHOM CTpaHbl B APyTUe CTPaHBI,
OTpaXeHHE KOTOPHIX HAXOJUTCS B IJIATEKHOM OasiaHce. C MUKPOIKOHOMUYECKONW TOUKH 3pEHUS
JIENTAIOTCSI TTOTIBITKH OOBSICHUTH IPUYMHBI IBUKCHUSI HHBECTUIIMIA Yepe3 HAIlHOHAILHBIC TPAHUIIBI
C TOUKHM 3pEHHs] SKOHOMHUUYECKOTO cOCcTosiHuUs nuBecTopa. (Lipsey, 2001).4

Paznuynble Teopuu, OOBACHSIOUIME KOHIICTIHMIO MPSMBIX HMHOCTPAHHBIX WHBECTHUIUH,
dbopMupoBaTUCh, B TEYEHHE MHOTUX JieT. HecMoTps Ha TO YTO BCE 3TH TEOPUU BHECIH
OTIpe/ieNIeHHBIN BKJIAJ B 3Ty 00JIacTh, HE CYIIECTBYET €AMHON OOLICHIPUHSATON TEOPUH MPSMBIX
MHOCTpaHHBIX HHBecTuIHit (Denisia, 2010).°

SInonckue uccienopareny Koxxuma u O3aBa moneITanuchk co3gaTh Moaelb 11IMH, 94To0k
OOBSACHUTh, KaK B3aMMOAECHCTBYIOT MeEXAyHapoAHass TOProBisl U HpsMble HHOCTPaHHbIE
uHBecTUIMH. OHU CTaBWIM B LICHTP aHaJM3a CPAaBHUTENIbHbBIE IPEeUMYIIecTBa GUPM B YCIOBHSIX
MEXIyHApOAHON MOOMIBHOCTH MPOU3BOAUTEIHHOTO KalKuTamla.

OCHOBHOH aKCHMOMOW WHBECTUPOBAHMS SIBISIETCA TO, YTO TMpSMble HHOCTPAHHBIE
WHBECTUIMM  JOJDKHBI ~ POXKJIAThCS B CPAaBHUTENBHO  HU3KOPEHTAOENbHBIX  OTpacisix
IPOMBIIIJIEHHOCTH MHBECTUPYIOUINX CTpaH (MM AEATEIbHOCTH) M MOCTyNaTh B NOTEHLUAIBHO
Oosiee 10XO/IHBIE OTpaciau NMpUHUMarolIel cTpansl Ecim 310 Tak, To KokuMa yTBepxaaer, 4To
[IMN u mexayHapoaHas TOPTOBIs HOCAT B3aMMOJOIOJHSIOIIMNA XapakTep M HPUBOAIT K
JUHAMHUYECKON peopraHu3aliii B MEKyHAPOIHOM pa3JeJIEHUN TPY/1a U CBA3aHHOIO C HUM pOCTa
Jutst Bcex crpaH-ydacTHUKOB (Kojima, 1982, p. 2).

HecMmotpst Ha TO 4TO MHOTHE HCCIEA0BaTENN NBITAINCH 00bACHUTD (heHomeH [T, Mb1 He
MOKEM YTBEpXkAaTh, YTO chopMupoBaHa oOmas Teopus. Hekoropble M3 OCHOBHBIX TeOpUM
BKJIIOUAIOT TEOPUH JKU3HEHHOTO IIMKJAa TOBapa M pa3MeIleHue Npou3BoAcTBa BepHoHa, Teopuun
BaJIOTHBIX KypCOB Ha HECOBEPIIEHHBIX PBIHKAX KalMTajla, HEOKIACCHUECKYIO TEOPHIO, TEOPHIO
MHTEPHAIN3AUH, YKIEKTHUYECKYIO apaJurMy MeXIyHapOIHOIO MPOU3BOICTBA, KEHHCHAHCKYIO
TEOPHUI0 HIKOHOMHUKH, IpeaenbHyI0 3¢ deKkTuBHOCTh nHBecTULIMH U Apyrue (Denisia, 2010; Kim,
2011).5

Heoknaccuueckas meopusi. Heoknaccuku yTBEp)KIAIOT: KalUTal CTPEMUTCS IOJIYYHUTh
MaKCHUMaJIbHYIO0 NMPHUOBLIb;, OHU YOEXKIAIOT, YTO, €CIH JIOXOJHOCTh OT MHBECTUIMI B pPa3HBIX
CTpaHax pa3JIM4Ha, TO BO3MOXKHO IIOJlyuyeHHe apOUTpaXHOH NpUObUIN; CIIEOBATENBHO,
BJIQ/I€JIbIIbI KAIIUTAJIa CTPEMSTCS BKJIAIbIBATh CPEJICTBA B CTPaHbI, re 10Xo/bl Boiiie (Kim, 2011).

Cormacao Kokpodry um Pumnemmy (1991), Oyayuime WHBECTUIIMOHHBIE TIOTOKH HMEIOT
HEINOCPE/JICTBEHHOE OTHOILIEHHE K MaKeTy CTHUMYJOB, KOTOpPbIE TAaK)K€ OKa3bIBalOT BIMSHHUE Ha
OKU/IaeMBIi YPOBEHb JIOXOJHOCTH HWHBECTUIMH, O€30MacCHOCTh WHBECTUIMH, MaclITadbl U

1 Alvaro, L., Chanda, A., Kalemli-Ozcan, S., Sayek, S. How Does Foreign Direct Investment Promote Economic
Growth? Exploring the Effects of Financial Markets on Linkages // Working Paper. — 2006.— Ne 07-013.

2 Asafu-Adjaye, J. What has been Im pact of Foreign Direct Investment in Ghana? // IEA Policy Analysis. — 2005. —
Ne1(9).

3 Graham, E.M. Foreign Direct Investment in World Economy // IMF Work ing Papers. — 1995.— Ne 95/59.

4 Lipsey, R. Home and Host Coun try Effects of FDI. — Lidingd, 2002.

5 Denisia, V. Foreign Direct Investment Theories: Overview of Main FDI Theories // European Journal of Interdisci-
plinary Studies. —2010.—Ne 3.— P. 53-59.

6 Tam xe.
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CKOPOCTb MX M3bSTHS, HAJIOTOBBIE PEXKUMBI U Ha OOILIYI0 MPOBOJAUMYIO MaKpO3KOHOMUYECKOIO
noynuTuKky. Micxomas u3 aToil TeOprH, OCHOBHBIM CO CTOPOHBI ITPEII0OKEHUS (PAKTOPOM, BIUSIOIIUM
Ha I B pa3BuBaromuecs CTpaHbl, SBJISETCS OKUIAHUE CPENM MHBECTOPOB 00Jiee BBICOKOM
JTOXOAHOCTH WM OoJjiee BBICOKOW MPUOBLIM; MO3TOMY pPa3BUTHIE CTpPaHbl OYyAyT MOCTOSHHO
BKJIQ/IBIBaTh CpelCcTBa B Oojiee OeJHbIE CTPaHbI, KOTOPhIE B OCHOBHOM HMMEIOT 0OJee BBICOKHIA
YPOBEHb PHCKa, UTO TpedyeT Goee BrIcokHe HopMbl goxoanoctu (Ekpo, 1996).1

Teopus unmepuanuzayuu (OT aHTJIMCKOTO internalization — 00beAMHEHNE BCEX TEXHOJIOTHI
U HOYy-Xay BHYTPH KOMIIAHHMHU) SIBJISIETCS HMCTOPUYECKUM MPOJOHKEHHEM TEOPUU OTPACIEBBIX
PBIHOYHBIX CTPYKTYyp. OHa ycraHaBnuBaeT cBA3b Mexay [IMW xpynHbIX koprnopauuii U ux
BHYTPEHHEH OpraHu3alueil, oTpaxaromeil uepapXuuecKyro HHTerpanuio OusHec-¢pyHkuui. B
[EHTPE BHUMAHHUA TEOPUU HHTEPHAIM3AIUK ObUIO OOBSICHEHHE POCTa TPAHCHALMOHAIBHBIX
KOMITaHW#, 4yTO0 U moOyxaaeT ux kK ydactuio B [IMU (Denisia, 2010). OpurunanpHas Teopus
ocHoBaHa Ha pabore bakmu & Kaccon (1976) m DOumap (1982). baknmm u Kaccon
npoananusupoBain THK B mmpokux pamkax, odepueHHbix Koysom (1937). Ux teopus crana
M3BECTHA KaK TEOpHUs MHTepHanM3auuu, Kacaromasca co3ganus THK. Mx teopust ocHoBaHa Ha
TpeX MOCTyaTax:

— (UpMBI MAKCUMU3HPYIOT TOXOJ HAa HECOBEPIICHHBIX MUPOBBIX PHIHKAX;

—KOT'Jla BHEITHUE PHIHKK HECOBEPIICHHBI, BOBHUKAET CTUMYJI, YTOOBI CO3/IaTh BHYTPEHHUN
PBIHOK;

—HHTEpHAIN3aLUs PIHKOB 110 BceMy Mupy npusoaut Kk THK.

Teopust uHTEpHANMU3ALMH [TPEATNIONATAET, YTO HHOCTPAHHbIE KOMIIAHUM UMEIOT OJIUTOIOJIH -
CTHUYECKYIO CHJIy B IPUHUMAIOILMX CTPAHAX U YTO M3-3a HECOBEPIIEHCTBA PhIHKA (PUPMBI TOJIKHbI
BBHIOMpATh MECTOIOJOKEHNE WMHBECTHIIMM Ha OCHOBE TMOTEHIUANbHBIX CPaBHUTEIbHBIX
npenmymects (Kim, 2011).2 YTeepsxaaercs Takxke, uto THK moxer yyactsoBats B ITUH, ¢ Tem
yTOOBI CO3/1aTh Oapbep I BX0/1a, KOHTPOJIHPYS MTOTOKH KaruTama.

Ucxons u3 aroii Teopun, THK 3anumatorcs [IMU yepe3 nMoaHOCTHIO MPUHAIIICKAIINE UM
JI0YEpHUE KOMITaHUH, KoTophble no3BoisitoT THK ynpasnsite puckamu, coxpaHss KOHTPOJIb U 10JIU
pbiHKa. Takum 00pa3oM, co3aeTcss BHyTPEHHUH PBIHOK, YTO MO3BOJIAET (PUPME CHU3UTH CBOM
U3JICPKKU 3a CUET MHTErpaluu, TpaHC(PEepTHOro LEeHOOOpa3oBaHMs, PKOHOMHMM MaciuiTaba u
oowvema (Kim, 2011). baknau u Kaccon (1976) Beigenunu nsaTh THIIOB HECOBEPUICHCTBA PHIHKA,
KOTOpBIE IPUBOJAT K MHTEPHAIU3AIUH:

—KOOpAMHALIUS PECYPCOB TpeOyeT JUINTEILHOTO BPEMEHHOTO JIara;

—3(p(eKTUBHOE UCIOJIb30BaHUE PHIHOYHOM BiIacTU TpeOyeT AUCKPUMHUHAIMOHHOIO
1IEHO00pa30BaHNUS;

—MOHOTIOJIUS BE/IET K HECTAOUIIbHBIM NEPETOBOPHBIM CUTYALHIM;

—TIOKYTIaTeIb HE MOKET PABUIIbHO OLIEHUTH 1IEHY TOBapa Ha MPOJaxy;

—TOCYJIJapCTBEHHOE BMEIIATEIbCTBO B MEXKIYHAPOJIHBIE PBIHKH, CO3/1ae€T CTUMYJ MJIs
TpaHCPEepTHOTO LIEHOOOpa30BaHUsI.

Teopuu eantomHuIX KypCoO8 HA HECOBEPUIEHHBIX PbiHKAX Kanumana. [{pyras Todka 3peHHs
OOBSICHEHUS! ~ NPSIMBIX ~ WHOCTPAHHBIX  MHBECTHLIMH C  HUCIHOJBb30BAHHUEM  KOHIEMIIHUU
MEXyHapOAHON TOPTOBJIM U MOJABEPKEHHOCTH BAJIOTHOMY PHUCKY, KOTOPBI OHM T€HEPUPYIOT,
OCHOBBIBAETCS, TJIABHEIM 00pa3oM, Ha 3aBepeHmsx Mrarakm (1981) m Kymman (1985).2 Dra
Teopus yKas3blBaeT Ha TO, YTO €CiaM HaOJrofaeTcs MOAOPOKaHUE HAIlMOHAIBHOM BalIOTHI B
MPUHUMAIOIIEN CTpaHe, TO 3TO MPUBOIUT K COKPALLEHUIO MPSMBIX HHOCTPAHHBIX UHBECTHUIINH, U
Hao6opot (Denisia, 2010); ogHako, 3Ta TEOPUs HE YUUTHIBAET OJHOBPEMEHHBIX MOTOKOB [TMU
MEX]y CTpaHaMH ¢ pazauuHbiMu Bastotamu (Denisia, p. 56).

L Ekpo, A. H. Government Policy and Foreign Private Investment in Nigeria, 1960-1994. Final Report Submitted to
the AERC. — Nairobi, Kenya, 1996.

2 Kim, A. M. Impact of Foreign Direct Investment (FDIs) on Economic Growth and Development in
Kenya. Uni versity of Nairobi, 2011 [Electronic re source]. — Mode of access:
http://www.aibuma.org/proceedings2011 /aibuma2011_s ubmission_7.pdf.

3 Itagaki, T. Theory of Multinational Firm under Exchange Rate Uncertainty//Canadian Journal of Economics.
—1981. — Ne 14. — P. 276-297.
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Ketincuanckas meopus sxoHomuxu. ITa Teopus YykKaspiBaeT Ha TO, uto I[IMU B
MPUHUMAIOIIMX CTpaHaxX ObUIM HalleJeHbl HA Pa3BUBAIOLINECS CTPAHBI, C TEM YTOObI IPEBPATUTD
c1abopa3BUTHIE U HEMPOAYKTHUBHBIE CTpaHbl B pa3BuThie crpanbl (Riddell, 1992). Dra teopus
COCpENOTOUMBAETCS HAa POJIM MEKTYHAPOIHOM ITOMOIIM, KOTOPas IIpeIHa3HaueHa JIsl yCKOPEHUs
HSKOHOMHYECKOTO POCTa B PAa3BUBAIOIIMXCA CTpaHAaX U OOECIEUYEHHUs] YCTOHYMBOCTU pOCTa, HO,
TJIaBHBIM 00pa30M, He Ha MOBBIIIEHUU YpoBHs xu3HU (Kim, 2011). Dxonomuueckuit Mmotus [TUU
IPUCYTCTBYET KakK Y pa3BUTBIX, TaK M Yy pa3BUBAIOUIMXCA cTpaH. Pa3BuTble cTpaHbl
3aMHTEpPEeCOBaHbl BKJAAbIBATh CPEACTBA B Pa3BHUBAIOIIMECS CTpPaHbl, YTOOBI MOJHATH CBOE
OnarococrosiHue. Ecnum cTaBka IIpoLlEHTa B  Pa3BUBAIOIIMXCS CTpaHaxX BbIIIE, YEM
POM3BOIUTENHFHOCTh KallUTajla B Pa3BUTHIX CTPaHaX, TO 00€ CTOPOHHI Moiy4aroT Beirogy (Kim,
2011).1

Kak BUAHO U3 BBHINIENIPUBEACHHOTO 0030pa, B SKOHOMHUYECKOH JIUTEpaType CYyIIECTBYET
00JIbIIOE KOJIMYECTBO TEOPHH, KOTOpbIE OOBACHSAIOT MPUYMHBI JBUKEHHS MEXIyHAPOIHOTO
KanuTana. [aBHOW 3amaueil 3TUX TEOpHHl SBISETCS OOBSCHEHHWE NPUYHMH KETAHHUsS (UPMBI
NEPEHECTH CBOM Ou3Hec 3a rpanuny. OgHaKo HU OJJHA TEOPHUS HE MOKET MOJIHOCTbIO OOBICHUTH
BCEH crenu(uKN MpsIMBIX MHOCTPAHHBIX WHBeCTUIMH. HecMoTpss Ha pasHble MOAXOIBI, 3TH
TEOpUU €IUHBI B CBOEM MHEHHE O TOM, 4YTO (upmMa mnepee3kaeT 3a TpaHHIly, YTOOBI
BOCTIOJIb30BaThCSl  MPEUMYIIECTBAMH B  BHUJE MECTOMOJOXKEHUS, CHIDKCHHUS M3ACPKEK
MPOU3BOJICTBA WJIM MHTEPHAIIMOHAIMU3AIMH PHIHKOB. DTH TEOPHH TAKXKE YYHTHIBAIOT TOT (akT,
YTO MOJIMTUKA IIPABUTEIBCTBA B OTEYECTBEHHON IKOHOMUKE UIPAET KU3HEHHO BAXKHYIO POJIb B
CTUMYJMPOBAHUU HPSIMBIX MHOCTPAHHBIX MHBECTULIMHA CO CTOPOHBI MHOCTpaHHBIX (pupM. Bce
AMIOMPUYECKUE PE3YJIbTaThl MOKA3bIBAIOT, YTO JUIS TNPSAMBIX HMHOCTPAHHBIX WMHBECTULIUN HE
CYILIECTBYET €AMHOTO TEOPETHUYECKOTO OOBSICHEHMS, W, KaKETCs, Ha JaHHBIH MOMEHT OYEHb
MaJIOBEPOATHO, YTO TaKas eHAasi TEOPHUsI TOSBUTCSI.

Pe3yabTarsl

MupoBast 5JKOHOMHKa IOCTOSTHHO Pa3BUBAETCS, U MHBECTOPHI CTPEMSITCS BBIIBUTH HanOouiee
NEPCIIEKTUBHBIE BO3MOXKHOCTH [UIsl Pa3MEIICHHs] CBOMX AKTHBOB. B 3TOM KOHTEKCTE BaKHO
paccMOTpeTh COBPEMEHHbIE MUPOBbIE MHBECTULIMOHHBIE TEH/IEHIMH, KOTOPbIE BIUSIIOT Ha BEIOOP
UHBECTOPOB U (HOPMUPYIOT 0OJIUK (PMHAHCOBBIX PHIHKOB. M3yueHne COBpEMEHHBIX MOIXOJ0B K
BHEIIHEW HMHBECTHUIIMOHHOW MOJUTUKE KPYMHEWIIMX CTpaH MHUPA, BHEIIHEIKOHOMUYECKHE
CTpaTeruy KOTOPbIX, KaK MPaBUJIO, BHICTYIIAIOT B KAUECTBE OPUEHTHUPA JUISl OCTAJIbHBIX, SBIISETCS
B BBICILIEH CTETEHU aKTyaJbHOM M 3HAaUUMOM 3aaaueil 1us Pecy6nuku Y30ekucras. [lonnmanue
CYyTH W3MEHEHHH B JaHHBIX MOAXOJAX MO3BOJUT YYECTb UX B HOBOM BHEIIHEIKOHOMMYECKOHN
CTpaTeru CTpaHbl, IPUOPUTETHI KOTOpoil chopmynupoBansl B Ctpateruu pas3sutus Hosoro
V30ekucrana Ha 2022 — 2026 rogsi.

[IpencraBieHHOE HCCIEIOBAaHUE COAEPXKUT PE3YJIbTAThl W3YUYEHHs] U BBISBJICHHBIE HOBBIE
TpeHabl B perynmupoBanuu [IMU B xpynueimmx crpanax mupa (CHIA, Kuraii, crpanst EC) u
BBINIOJIHEHO C LENbI0 Pa3padOTKU peKOMeHJAlMid 1o (OpMYIMPOBKE HOBBIX HampaBICHUH
BHEITHEW NHBECTUIIMOHHON TTOMUTUKU Y30eKUCTaHa.

[Tepexonst K OCHOBHBIM pe3yJIbTaTaM HaIllero UCCIIEA0BaHUS CIeyeT OTMETUTh, YTO 00bEM
npsiMbIx HHOCcTpaHHbIX HHBecTHLMH (ITMN) B Mupe B 2023 roxy Beipoc Ha 3%, 10 1,37 TpaH A0
CHIA, cnenyer u3 noknana Kondepenmmun OOH mo Toprosie u passutuio (FOHKTA/). OTot
HE3HAUMUTENbHBIH pocT oO0bema [IMM, omHako, BO MHOTOM OBUI OOECHEYECH «OCETaHHUEM)»
MHBECTULIUI B TPAH3UTHBIX CTPaHaX — 3HAYUTEIbHBIN MOTOK ObLT BBIBEJICH B CTPaHbI 30HBI €BPO,
ryaBHBIM 00pa3zomM B JItokcemOypr u Hunepnanabl, n3-3a BBICOKUX MPOLIEHTHBIX CTABOK.

Kak nosicusitor B OHKTA/L, 6€3 yuera 3Tux ctpa pukcupoBaics Obl HE POCT, a CHUYKEHUE
o6bema [I1U — kak B Mupe B 1eniom (cokparmieHue Ha 18% BmecTo yBenuueHnus Ha 3%), Tak U B
pa3BUThIX cTpaHax (MuHyc 28% BMecto +29%). IIputok [IMU B pa3BuBaromuecs: CTpaHsbl, MO
noacuetam FOHKTAJL, B 2023 roay cokparwics Ha 9%, no 841 mupa: momn. CHIA oGbem

LKim, A. M. Impact of Foreign Direct Investment (FDIs) on Economic Growth and Development in Kenya. Uni
versity of Nairobi, 2011 [Electronic re source]. — Mode of access: http://www.aibuma.org/proceedings2011
/aibuma2011 s ubmission_7.pdf.
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nHBeCTHINH B A3uto cHusmics Ha 12%, no 584 mapx mosut. CIIA, B Adpuky —Ha 1%, no 48 mipa
nomr. CIIIA.L

PaszButbie cTpaHbl

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 524
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,,,,,,, - NS
CeBepHaa AMepuka
_____________________________ 377
Apyrne pasBuTble 3KOHOMUKMN
_______ A
PasBuBatouwmecs crpaHbl
I EE———. 841
Adpuka
,,,,,, o=
JlatunHckaa Amepuka n Kapunbecknin 6acceiiH
,,,,,,,,,,,,,,,,, 200
A3una

584

Puc.1. O6beM npsiMbIX MHOCTPAHHBIX HHBecTHI I B Mupe 2023 roay (mapa gosui. CIIA)?

UyBCTBUTEIBHBIM, IO BCEH BHJIMMOCTH, MOXET OKa3aTbCsi CHUKEeHWE nputoka [IMHU B
Kwuraii: ux o6bem cokparuiics Ha 6%, 10 157,1 mupa nomn. CIIHA. Ormerum, B 2022 roay oobeM
I[TMN B KHP BbIpoc Ha 5%, no 189 mapa. nomn. CIIA. Torma mpeamnosiaragiock, 4To PoCT
HKOHOMHKH OYJIET BO MHOTOM OO€CTIeUeH MOAIePKKOM MHBECTUIIMOHHOM aKTUBHOCTH — ISl TOTO
Kwuraii 3aMeTHO COKpaTHJI TaK Ha3bIBAEMbIE€ CIIMCKU UCKJIIOUECHHI — OTpaciel, HEIOCTYTHbIX IS
MHOCTPAaHHOTO Kanurana.®

Opnnaxo, MupoBoii TpeH Ha ctumynupoBanue [N coxpansercs u ceronns. Tak, cornacHo
ananu3zy FOHKTAJI, B teuenue 2023 r. Kak pa3BUTHIE, TaK U Pa3BUBAIOIIMECS CTPAHbl MHUpa
WHTEHCU(PUIINPOBATH BBEJICHIE CTUMYIUPYIOLINX HHBECTUIIMHA MEPHI U CYIIECTBEHHO YBEIUYHIN
WX YHCIIO. AKIIEHT B Pa3BUTHIX CTPaHax JEJIA€TCs Ha MPUBJICUCHUH «3EJICHBIX)» UHBECTHUIUH, B
Pa3BUBAIOIINXCSA — HA CTUMYJIMPOBAHUHU POCTA B CAMBIX Pa3HBIX OTPACIISX YKOHOMHUKH.

[Tpu >TOM KITFOYEBBIMHU UTPOKAMH HA PHIHKE MPSMBIX HHOCTPAHHBIX WHBECTUIINH SIBIISTFOTCS
CIOA, Kwuraii, ctpansl EBpomeiickoro coro3a. KpynHelinme cTpaHbl-pelUIHEHTHl 0 00bEMY
HakoruieHHbIX B 2022 1. Bxoasmux uaBectuimii — CIIA, Kuraii, Benukobpurtanus, Hunepnansi,
I'onkonr, Cunranyp (puc. 2). CoBoKynHbIe BIOXeHUS B cTpaHbl EC cTaBsAT peruoH Ha mepBoe
MECTO.

Crnenyer OTMETHTBH, 4YTO TOH B 00JacTu TpaHc(opManMyu TMOIXOMO0B K BHENTHEH
VMHBECTUIIMOHHON IMOJIUTUKE, 3aKJII0YaroNielics B paclIupeHur MacmtaboB koHTposs 3a [TUU,
3anator CIIA. Mcropuyecku MOCTaTOYHO ITUOEPANBbHBIN MOAXOM K PEryJIHPOBAHHUIO MPSMBIX
WHOCTPAHHBIX MHBECTUIMH B KPYMHEHIIMX CTpaHax COMPOBOXKIAJICS KOHTPOJIEM TOJBKO 3a
BXOJ/SIIIIAMU MHBECTHUITUSIMUA C II€JIBI0 OTPAHWYCHUS] MPUCYTCTBUS MHOCTPAHHOTO KamuTajga u
VIIpaBJICHUS B CTPATETMUECKH BAXXHBIX HAIMOHAIBHBIX OTPACIAX, TEPEeUeHb KOTOPBIX OBLI
HeMHorouunciaeH. OCHOBHAsI CyTh U3MEHEHUN COCTOUT B Y)KECTOUCHUH KOHTPOJIS 332 BXOSITAMU
[MNN.

CIIIA. JluGepanbubii moaxon CIIHA B orHomennn Bxomsmux IIMW cocrosim B
CTUMYJIMPOBAHUU IPUTOKA MHBECTHUIIUI HA Pa3HBIX YPOBHSX, B TOM YHCIIE ITyTEM [IEPETOBOPOB MO
3aKJIIOYEHUIO JBYCTOPOHHUX WHBECTHIIMOHHBIX COTJIAIEHUN M COTJIALIEHUH O CO3JaHUM 30H
CcBOOOHOM TOPTOBJIH, B KOTOPBIE BKJIIOUAINCH BOIIPOCHI MOOIIPEHHS B3AUMHBIX HHBECTHUIIHI.

! https://news.un.org/ru/story/2024/01/1448682
2 https://news.un.org/ru/story/2024/01/1448682
3 'azera «KommepcanTsy Nel2 ot 24.01.2024, ctp. 2
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Vikectouarbces 3TOT oaxo 1 Hayaui B 2018 1. ¢ mpuHATHEM 3aKOHA O MOJAEPHU3AIIUU OLICHKHU
puckoB uHOCTpaHHbIX HHBeCTHIMI (FIRRMA), KOTOPBIH yCHIIMIT KOHTPOJIb U MIPOBEPKY CIIETIOK
Ha COOTBETCTBUE TPEOOBAHMIM HAITMOHATHHON 0€30MaCHOCTH. 3aKOH M3HAYAIBHO OB HAIIPaBIICH
Ha npenoTBpaiieHue skcrnancur Kuras. OH pacmupuil MOJIHOMOYHST OCHOBHOTO PEryJsiTopa —
Komurera mo wnoctpannbiM uHBecTuimsM CIIA (CFIUS). B pesynpraTe 9uCIO CHACIOK,
npoxoasmux Oosee riryookuit ananu3 B CIIA, cTano pacTé B TEOMETPUUYECKON MTPOTPECCHH, B
T.4. B pe3yJIbTaTe BHECEHUS B 3aKOH HOBBIX IpaBmwi B 2020 r. [Ipu 3TOM CHIMCOK CTpaH ¢ 0COOBIM
CTaTyCOM, K KOTOpPbIM TpPHMEHEHHE HOBBIX MpaBWJ OYIET OrpaHUYEHO, BKIIOYMI JIUIIb
ABgctpanuto, Kanaay n BenukoOpuTanuio ¢ 00€ImanueM paclIupUTh IEPEYCHb B Oy IyIICM.
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Puc. 2. O6bem HakomiieHHbix Bxoassmux [IMU B EC, kpynneiimux
cTpanax-penunuedTax B 2022 r., mapa nosui. CIHIA

Ucxonamue naBectuun CIIA Brots 10 2023 r. HE MOABEPrajivch KOHTPOIIIO, OJTHAKO
TEXHOJOTMYeCKOe MPOTUBOCTOSIHUE ¢ KnTaeM mprBeno kK BO3HHKHOBEHUIO TIIAHOB 10 pa3paboTke
HOBOM CHCTEMBI peryiaupoBaHusa. Tak, B asrycrte 2023 r. u3naH MPEe3UICHTCKUU YKa3,
OJIOKMPYIOIINN WHBECTHUIIMHM aMEPUKAHCKOTO OM3HECa B KUTaWCKUE KOMITAHMH, OCBAaWBAIOIIUE
MepeI0BbIE TEXHOJIOTHU — MUKPOIJIEKTPOHUKA, HICKYCCTBEHHBIN HHTEIIJIEKT, IIPOU3BOJICTBO YUIIOB
u 1.0 (Investment Policy Monitor 2023).! OH momomHMI Mepsl KOHTPONS 33 AKCHOPTOM
MPOIYKIMH B TAHHBIX cepax, BBEICHHBIE TOJIOM paHee.

Eeponeiickuii coro3. Perynmuposanne [IMM B EBpomeiickoM coro3€ OCYIIECTBISIETCS
MPEUMYIIECTBEHHO Ha YpPOBHE TOCYAAapCTB-UIEHOB, OHO OPUEHTUPOBAHO HA MPUBJICUEHUE
Bxosmux [T u noka erre ocrtaeTcss OTHOCUTENBHO JIMOEepaTbHBIM. B TeueHue mocieHux jJet
MPOUCXOAUT YyXKecToueHne KOHTpois 3a Bxomsmmmu [IUU, craproBaBmee, kak u B CIIA, B
pe3ylbTaTe 00ECITOKOSHHOCTH JAeSITENbHOCThIO KHTACKUX KOMITaHUH.

HaubGonee aktuBHa B 3ToM mpouecce ['epmanus — ¢ 2016 . cTpaHa HECKOIBKO pa3
pacmupsijia TOJIHOMOYHMSI PEryJsiTOPOB B OTHOLIEHWU BXOJAIIMX HMHBECTHIMH. B pesynbrare
CICNKH, COBEpIIaeMble B  UYYyBCTBUTEIBHBIX OTpacisix (WMHPpaCTpyKTypa, BOEHHas
MPOMBINIUICHHOCTh, KOMITBIOTEPHBIE TEXHOJIOTUH, HH(POPMAIIHS U CBSI3b H T.JI.), CIUCOK KOTOPBIX
OBUT aKTyaIM3UPOBAH M PACIIMPEH, TOUIeKAT 00s3aTenbHOi Tposepke (Jaeger 2023).2. B nemom
BHuMaHue ['epmanun k [IMW HacTOmbKO BENMKO, YTO YXKE€ O3BYUEHBI IUIAHBI MO pa3paboTke
€IMHOTO 3aKOHa O KOHTPOJIe 3a MPSMbIMU HMHOCTPAHHBIMM HWHBECTULIUSIMH, B TOM YHCIE

! Investment Policy Monitor (2023). The United States introduces outbound investment controls on certain
transactions. 9.08.2023 // https://investmentpolicy.unctad.org/ (moctym 25.08.2023).

2 Jaeger M. (2023). A More Strategic Approach to Foreign Direct Investment Policy. (DGAP Policy Brief, 1). Berlin:
Forschungsinstitut ~ der  Deutschen  Gesellschaft  fiir ~ Auswirtige  Politik e V.  // https://nbn-
resolving.org/urn:nbn:de:0168-ssoar-85178-7
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HUCXOIAIIMMH, KOTOPBIM celyac OCYIIECTBIAECTCS HAa OCHOBE HECKOJIBKMX OTIEIbHBIX
3aKOHOJATENbHbIX akToOB. Jpyrue crpansl EC Takke BBOIAT HOBbIE MHBECTULIMOHHBIE PEXKUMBI,
HampaBJICHHbIC Ha yculieHUe cCKpuHUHTA BXoasmux [INU1 — B Teuenune 2023 1. mo00HBIC peKUMBI
BBeneHbl B CnioBakuu, Jlanuu, bensrun, lsenuu, Upnanaun, JlrokcemOypre.

Ha eBporneiickoM ypoBHE CKOOPJAMHUPOBAHHAS MOJUTHKA 110 oTHOlIeHUIO K [TMU Havana
dbopmupoBarbcst B 2019 1. B pesynbrare NpHHATHS MexaHu3Ma O TPOBEPKE HHOCTPAHHBIX
MHBECTUIMI. 3aKOHOJATEIbCTBO 3aTpParMBaeT BXOJSIIME MHBECTULIMU U OOS3BIBAET CTpPaHBI-
YIEHbI YBEJIOMIIATH O AeicTBUX 1o mpoBepke [N, ycranaBnuBaeT npoueaypsl, a TAKKE MOXKET
pa3pabarbIBaTh TpeOOBaHUS MO BHEIPEHUIO MEXaHU3MOB KOHTPOJISI HA HAIIMOHAJIILHOM yYPOBHE.

B ornomenun ucxomsmux uHBectnnmii EC mepenumaer nogxoast CIIIA — B PaGoueit
nporpamme EBpomneiickoii komuccuum Ha 2023 1. ormeueHo, 4Tto EBpokomuccusi rorosa
nepecMoTperh mpaswia peryaupoBanHus [IMM B EC um m3ydunT HEOOXOIMMOCTH BBEACHHS
JOTIOJIHUTEIbHBIX HHCTPYMEHTOB KOHTPOJIS 332 UCXOALIMMY HHBECTUIIUSMHU.

VYuurteiBas MoMOXKUTENbHBIM OanaHc HakomuieHHbIX EC wmuBecTunmii (+1,56 TpiaH moii.
CIIA na konenr 2022 r. = 12,73 tpnu gomn. CIIA Bxomsmux [TUU — 11,17 tpnu gomn. CILIA
ucxomsamux [TMW) u pons KpynmHEHIIMX cTpaH 00bEIUHECHHS KaK JJOHOPOB, a HE PEIUITHCHTOB
[INH, ya3BUMOCTh €BPONEHCKUX KOMIIAHUM M BBICTPAWBAEMBbIX UMM MEXIYHAPOJHBIX LIEMOYEK
MIOCTaBOK K BHEUIHUM pUCKaM, BKIIFOYAsl yTEUKY TEXHOJOTUM, OLICHUBAETCA KaK OYEHb BBICOKAS.
Ha ypoBHe cTpaH-u/ieHOB BO3HUKAIOT OTAENbHbIE HHUIIMATUBEI MO0 CO3/IaHUIO MTPaBOBON 0a3bl MO
nporepke ucxoasanmx [IMN, EBponelickas KoMHUCCHs TaKKe aHOHCHUPOBaJIa U3JI0KEHHUE K KOHITY
2023 . B HOBOU CTrparernu 3koHOMHYECKOH Oe3zomacHocTH EC wmuell mo HOBOMY peXHMY
HCXOJISAIINX UHBECTULIMH, 3aTPAaruBalOIINX YyBCTBUTEIbHBIC TEXHOJIOTHH.

Kumain. 1T ceirpanyu B 95KOHOMUYECKOM Pa3BUTHUM KuTas OrpoMHYIO poJib, B MEPBYIO
ouepep 01aronaps MOJIUTUKE OTKPHITOCTH M CTUMYJIMPOBAHUS BXOA1IMX uHBecTuinii. B 2020 r.
BCTYINUJI B CWIIy 3aKOH 00 WHOCTPAHHBIX MHBECTHIUSX, SIBISIONIUNCS MEPBBIM KOMIUIEKCHBIM
HMCTOYHUKOM TIpaBa, YHUDUIMPYIOMIMUM TOAXOABl K PETyJIUPOBAHUIO BXOISAIIMX MPSMBIX
MHOCTpaHHBIX mHBecTHIMii B cTpade (L[3s 111.2023).! 3akoH NPHHAT ¢ IHeNbIO paCHIMPEHHS
MOJIUTUKUA OTKPBITOCTH, cTUMyinupoBaHus [IMW, 3ammuTel mpaB HMHOCTpaHHBIX HHBECTOPOB
(ycTaHOBIIEH TPHUHIMII HAIMOHAIBHOTO pEXWMa), B T.4. 3a CUET YCHUJICHUS OXpPaHbl
MHTEJUJIEKTYyallbHOM COOCTBEHHOCTH M KOMMeEpuecKoil TaiHbl. Kak u B Jpyrux cTpaHax, 3aKoH
COJICPKUT TIEPEUYCHb OTPAHWUYCHUN, KOTOPBIA SIBISICTCS 3aKPBITBIM M TPEICTaBISAET COOOM
«HETATUBHBINA CITMCOK» B BUJIE UCUEPIIHIBAIOIIECTO MEPEYHS CIIEIUATBHBIX OTPAHUYUTEIHHBIX MEp,
MIPUMEHSEMBIX B OMPEICIICHHBIX O0Tpaciax. OT MOJUTUKHA OTKPBITOCTH U CTUMYJIupoBaHus Kuraii
HE OTXOJMT A0 cux nop, Hecmotpsi Ha npuHuMaemble CILIA u EC orpannuenusi. OTKpBITOCTb U
YCHUIIUS TI0 CTUMYJIMPOBAHHUIO IPUTOKA WHBECTHUIINI MOTYEPKUBAIOTCS onmyOnukoBanueM Kuraem
B aBrycre 2023 r. HOBOM KOHIIENIMU MPUBJICUEHHUS] NHOCTPAHHBIX MHBecTULMU. [lnmanupyercs
JaTh TEBIA psj npedepeHnnii, CMATYUThH TpaBUiIa 1Mo Nepeaade JaHHBIX 32 pyOexk, oOJerduTh
pEerucTpalnuio MHOCTPAHHBIX COTPYJHUKOB, OOECHEYUTh YECTHYIO KOHKYPEHLHMIO B cdepe
roc3akymnok u ap. (Bexomoctn 2023).2

B oTHOIIEHNM HUCXOASIMIMX WHBECTHIIMNA W3MEHEHUH, OOYCIOBIECHHBIX COBPEMEHHBIMU
rI100anTbHBIMHA BBI30BAMH, B MHBECTUIIMOHHON monuTuke Kutas He mpoucxoauT. 3/1ech cleayeT
YIIOMSIHYTh OTPAaHUYEHUS, BBEJCHHBIE TOCY1apCTBOM Ha BhIBO3 KanuTtaia B 2017 r. OcHOBHas ux
uenb — MpeloTBpalleHHe OTTOKAa KamuTajla M TOBbIlIeHHe 3(PGEKTUBHOCTH 3apyOe’KHBIX
KaluTaJOBIOKEHUN. YBEIOMUTENbHBIN peXXUM ObLT 3aMEHEH Ha pa3pelIUTeIbHbIA B OTHOIICHUN
cBepxkpynHbIX npuodperenuit (10 mapa nomn. CHIA u Belle) 1 HHBECTULIMI Ha cymMy Ooliee

! 1I3s 11I. DBomonus ¥ MEPCeKTUBEI pa3BUTHA 3aKoHOoAaTenbcTBa KHP 06 mHOCTpanusix naBecTHuax // Cuoupckoe
ropuandeckoe odo3penune. 2023. Tom 20. Ne 1. C. 37-47.

2 BenomocTu. Kutaii onmy6nukoBan HOBYIO KOHIEMIMIO MO MPMBIEUEHHIO HHOCTPAHHBIX MHBecTHIMiL. 14.08.2023
/I https://www.vedomosti.ru/investments/articles/2023/08/14/990017-opublikoval-novuyu-kontseptsiyu (moctyn
10.05.2024)
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1 mapn momn. CIIIA B HEIBM)XMMOCTh TOCKOMITAHUSIMH M JIFOOOW KOMIAHUEH B 3apyOeKHBIN
aKTHB, HE CBA3aHHEI C €e OCHOBHOI /e TeIbHOCTHIO. !

Y36ekucman. B Y306exuctane B 1eisx MHOBbIIIeHHUS 3(P(HEKTUBHOCTH pabOThl rocyaap-
CTBEHHBIX CEKTOPOB SKOHOMHKH TPOBEACHA ONMTHUMH3AIMs CTPYKTYphl Kabunera MUHHCTPOB,
SHEPreTUYeCKOro CeKTopa, rOpHOA00bIBAIOIIEH U aBUallMOHHON oTpacieil. Co3aaHbl OTAENbHbIE
areHTCTBa 110 YOPABJICHUIO TOCYJAPCTBEHHBIMU aKTHUBAMHU, I10 TMPHUBJICYCHUIO MPSIMBIX
WHOCTPaHHBIX MHBECTULIMN, AaHTUMOHOIOJBHBIA M aHTUKOPPYNIMOHHBIM KOMUTETHL. [laHHBIE
MEpbI 3HAYUTEILHO YCHIHIN 3((HEKTHBHOCTH PAOOTHI KIFOYEBBIX CEKTOPOB IKOHOMHUKH, a TAKKE
MIPABUTENHCTBA B 1EJIOM.

brnarogaps WHCTHTYIMOHANBHBIM  YyIYUYIICHWSIM W  MacmTabOHBIM  pedopMaM B
WHBECTHUIIMOHHOM W HJKOHOMMYECKOHl  cdepax, 3¢GdeKTUBHOMY  B3aUMOICHCTBHIO
COOTBETCTBYIOIIUX MUHUCTEPCTB U BEJOMCTB I10 YIYUIIEHUIO OM3HEC-CPE/Ibl U MNHBECTUIIMOHHOTO
KIuMaTa, Y30ekucTaH BKIO4YeH B VHIEKC perynsTOpHBIX OTPaHUYEHHUH MPSMBIX MHOCTPAHHBIX
unectuiiii ODCP, KOTOpBI SBISETCS WHIUKATOPOM CTENEHU OTKPBITOCTH HKOHOMHK
pa3IMYHBIX CTpPaH [UIsi MHOCTPAHHBIX WHBECTOPOB C TOKa3aTelIMU Ha YPOBHE CPEIHHUX
noka3zareneir ODCP.

OtaenpHO cleAyeT OTMETUTh pPOJib CO3JaHHOTO COBMECTHO ¢ EBpomelickum OaHKOM
pexoHcTpykuun u paszsutus (EBPP) Coera wuHocTpanHbIX HHBecTOpoB Ipu [lpesunenre
PecnyOnuku Y30ekucraH, KOTOpbI oOecreduBaeT MPsSMOM AUajIor MEXIy MpPaBUTEIHCTBOM
PecnyOimkn Y30exkuctan u wunHBecTopamu. [lpussThl aBa 3akoHa «O0 HWHBECTHLHUSAX W
WHBECTHIIMOHHOHU AesTenbHOoCcTH» (2019 r.)2 1 «O crienuaibHBIX 3KOHOMHUYECKHX 30Hax» (2020
r)°, KOTOpBIE TIO3BOININ YHU(PUIUPOBATh PSJ PaHee IPHHATHIX HOPMATHBHO-IIPABOBBIX aKTOB U
3HAYUTENbHO YIYYIIUTh YCIOBHS ISl HHBECTUPOBAHUS B Y30€KHCTaHE.

Cnenyetr oTMETUTD, 4TO B 2023 I'. UMEHHO COBEPILIEHCTBOBAHUE MHCTUTYLIMOHAIIBHOM CPEJIbI
Y aKTUBHAs BHEUIHEAKOHOMHUYECKAs MOJUTUKH CTAJIM OJHOM M3 TJIABHBIX IPUYHUH PE3KOr0 pOCTa
WHBECTUIIMOHHOW aKTUBHOCTH. B pe3ynbrare pacmmpuiach reorpadus CTpaH, HHBEPTUPYIOIIHUX
B DKOHOMHUKY Y30ekucrana. K 2022 roay yucio cTabuibHO HHBECTUPYIOIIUX CTPAH-MHBECTOPOB
BbIpOCTO 10 50, MUaUpYIOIIME TMO3UIMU CpPeIr KOTOphIX 3aHMMaroT Poccuiickas deneparus,
Kuraii, Typuus, ['epmanus u FOxnas Kopes.

KonuyecTBo mnpennpusTuii ¥ oOpraHu3anuii ¢ WHOCTPAHHBIMU HWHBECTHUIIMSMHU TaKKe
YBEITUYUBACTCS C KaXIbIM ToJoM: eciid B 2017 romy npeanpusiTuii ¢ MHOCTPAHHBIM KalUTaJIOM
ObLJ10 5,5 ThIC., TO Ha Havano ampens 2024 roga ux yucno gocturio 14,2 Teic., U3 HUX 4,6 ThIC.
SABJIAFOTCS COBMECTHBIMH TIPEANPUATHSIMH, @ 9,6 THIC. - HOTHOCTHIO HHOCTPAHHBIMH.*

O0beM NMpUTOKa MHOCTPAHHBIX MHBECTHIIMN M KPEIUTOB B pecnyOsnKy Kk Hadany 2023 roaa
BbIpocia 110 9,8 mupn nosut. CILIA mo cpaBaenwuto ¢ 3,3 mapna nomt. CIIA B 2017 roxy wiu noutu
B TpU pa3a. B pe3ynbTare 1075 MHOCTPAHHBIX WHBECTUIIUN M KPETUTOB B COBOKYITHOM OOBEME
WHBECTHIINI B 9KOHOMHKY BhIpocia ¢ 23,8% mo 40,5%.

[Tpu >TOM, OBLITO BHISBICHO M OTpUIATENbHAs TeHaeHIusA. Tak, ecnu B 2021 roxy 4ucThIit
MPUTOK TIPSMBIX MHBECTUIIMNA B Y30ekucTtan coctaBuia 2,3 mipa nowt CIIA, a B 2022 roxy
oH BeIpoc 10 2,6 mapa pomn. CIIA, to mo uroram 2023 roja AaHHBIA MMOKa3aTedb CHU3MICA
Ha 425 mH gomn. CIIA — mo 2,2 mapa gomn. CHIA, T.e. Ha (-16%) ( cm. puc.3).”

Ha wnam B3rmsn, takoe cokpanieHue nputoka [IMU B cTpaHy siBisieTcss TPEBOXKHBIM
CHUTHAJIOM, KOTOpOe TpeOyeT CBOEro omnepaTuBHOro pemieHus. Kak BUIHO U3 puc.4, COCTOSHHE
MIPUBJICYCHUS TIPSIMBIX MHOCTPAHHBIX MHBECTUIIMN B Y30EKUCTaH SBISETCS HUXKE TI0 CPAaBHEHUIO
u co crtpanamu  llentpanpHoit Asuu. Ilo manapiM BceemupHOro 06aHKa, COOTHOIIEHHUE

IPCMJ (2017). Menbiue, na aydiue: mouemy Kwutail ykecTodaeT TpeGOBaHHA K 3apyO€KHBIM HMHBECTHIHSAM.
26.05.2017https://russiancouncil.ru/analytics-and-comments/analytics/menshe-da-luchshe-pochemu-Kkitay-
uzhestochaet-trebovaniya-k-zarubezhnym-investitsiyam-/ (zocrym 20.05.2024)

2 3akoHa «O6 MHBECTHIMAX ¥ HHBECTUIHOHHOH AeaTensHocTH» Ne 3PY-598 o1 25.12.2019 1.

3 3akon «O crenuanbHBIX IKOHOMHYECKHX 30Hax» Ne 3PY-604 ot 17.02.2020 r.

4 [lanuble ATeHTCTBO cTaTHcTHKH npH Ilpesunente Pecriybnuxu Y36exucran 2024 r.

5 Jlannnie Llentpansnoro 6anka PecryGnuku Y36exuctan 2024 r.
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KyMYJIATUBHOTO 00beMa MPUBJICYCHHBIX MPSAMbBIX HHOCTPaHHBIX HHBecTUIMI K BBII 3HaunTenpHO
BBIIIE B 9KOHOMHUKAX
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Ilpumeuanue:* a) ceporosyObIM I[BETOM yKa3aH 00beM IMPSIMbIX HHOCTPAHHBIX UHBECTHIIHIA;
0) KpacHBIM LIBETOM yKa3aHa JOJIsl IPSIMbIX HHOCTPAHHBIX MHBecTUlIUi B BBII.
Puc.3. O0bemM 4MCTOr0 NPUTOKA NPSAMbIX HHOCTPAHHBIX MHBECTUIUI B
V36ekucran B 2018-2023 rr. (mapa goJa. CIIIA)!

Typxmenncrana (73,5%) n Kazaxcrana (68,4%), B cocennux Keipreizcrane n TamKuKucTane
npessimaet 30 %, a B Y306ekucrane npubnuxaerca k 20% (cM. puc 4.). i nudpbl yKa3blBaloT
Ha TO, YTO 00bEM MPUBJIICUCHHBIX HA CETOMHSANIHAN JICHb MPSMBIX HHOCTPAHHBIX WHBECTULIUI HE
COOTBETCTBYET TpeOOBaHUAM O0eCleYeHUs BBICOKUX TEMIIOB SKOHOMHYECKOTO poOcCTa,
ycTaHoBJIeHHBIX B CTparerun «Y36ekuctan-2030».
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AzepOaiimkan Kasaxcran Keiprercran Tamkukucran Typkmenncran Y30ekucTaH

TN xvmviarusasie. 2022 1.. o otHoIeHuro k BBII B inortenTax (y1esas mkasna)
BBII ga nvinv gacenenusd. B Tekvinux reqax. 2022 r.. moul. (rpasas mKasia)

Puc. 4. Iloxa3aTesin npuBJIeYeHUs] NPSIMbIX HHOCTPAHHBIX HHBECTHIUI B
V36exkucTane U APyrux CTPaHAX pernona’

B cotBerctBun co Crparerueit «Y36exuctan-2030», ompenensiomeld NpUOPUTETHBIE
HAaIpaBJICHUSl Pa3BUTHUs CTpPaHbl, NPEAYCMOTPEHO OCBOEHUE WHBECTUIMH B HAIlMOHAJIbHOM
SKOHOMUKE Ha 00mryto cymmy 250 mupa. nosut. CIIA, B Tom 4ucie mpuBiedeHNe HHOCTPAHHBIX
uHBecTHIH B pasmepe 110 muipa. momn. CIIA.2 Jloctukxenue >Tux neneif TpeOyeT yBenuueHus

! Cocrapneno aBTopom Ha ocHOBe JaHHBIX LlenTpanbHoro 6anka Pecriybmukn Y36exkucTan 3a 2023 T.

2 CocTaBieHO aBTOPOM Ha OCHOBE JAHHBIX MaTepuanos «JIoknaza o MUpoBbIX MHBecTHIHAX» Kondpepennun OOH
10 TOPTOBJIC U pa3BUTHIO, 2023 T.

3 Va3 Ipesunenta Pecry6iukn Y3i6ekucran Ne YII-158 “O Crpareruu “Y36ekucran — 2030” ot 11.09.2023 1.

15



Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

CpPEeIHErofoBoro o0beMa MPUBJICUEHHS MPSMBIX WHOCTPAHHBIX MHBECTHIIMNA B HAallMOHAIBbHYIO
OKOHOMHUKY ¢ HbIHEMmHHX 2,2 mupa. poy. CIIA go 4,0-4,5 mupa. pomn. CIIA. Dto, B cBOIO
ouepe]ib, IOBBIIIAET 3HAUEHUE MPAMbBIX HHOCTPAHHBIX UHBECTHUIINI B 00ECIIeYeHUN YCTOMUNBOTO
HKOHOMUYECKOT0 POCTa B HALMOHAJIbHOW SKOHOMUKE.

B nenom nHBecTUIMOHHAS aKTUBHOCTH B MUPOBOM SKOHOMUKE IO/IBEPraeTcs BO3ACHCTBUIO
HEOMPEACIEHHOCTH, BBI3BAHHOW TeOTNOJIMTHYESCKUMU W3MEHEHUSIMU U (DparMeHTalueld MoTOKOB
npsMbIX WHOCTpaHHBIX uHBecTHIMU (IIMM). B mocnennue roasl Ha ¢GOHE YCHIMBAIOIIETOCS
riobanbHOTO HampspkeHust o0bembl [TMU cranu 3HaYMTENHHO OONbIIE KOHIIEHTPUPOBATHCS B
Kpyry OJIM3KuUX OJIOKOB U «UJEHHBIX aJbsSHCOB», OCOOEHHO B CTPATErHMYECKUX CEKTOpax
(MoynpOBOIHUKH, IIEKTPOOOOPYI0BAHKE, JIOTHCTHKA), YTO CBHJIETEIBCTBYET O PACTYIICH POJIU
JIOBEPUTEIIBHBIX OTHOIIICHUH B ompeaesieHnn reorpadudeckoit HanpasinenHoctu [TUN. Jlanubrii
(dakT OTKpHIBAET HOBBIC BO3MOXKHOCTH Y30CKUCTaHYy Ui TPUBJICUCHUS WHOCTPAHHBIX
WHBECTOPOB C YYETOM MPOBOJIMMOM HAMH BHEIIHEH, YKOHOMUYECKOM, a TaK)Ke€ MHBECTUIIMOHHOMN
MTOJIUTHKH.

Oocyxaenne

Hamm wuccienoBaHus moOKas3aly, 4YTO 0co00€ MECTO Cpeld pPa3BHBAIOIIUXCSA CTpaH,
npuBJIEKalolue mpsMble HHOCTpaHHble uHBecTuimu (IIMM) 3anumaror rocynapcra, He
MMEIOLIUE BBIXOJ K MOPIO, T.€. BHYTPH KOHTMHEHTaJbHbIE CTpaHbl. VX 101 B COBOKYIHOM
o0bpéme mpuBned€HHbIXx [IMU cocraBmsier 1 %, a B rpymnme pa3BuBarommxcs crpan — 3 .
Junamuka pocta [IMM Ha nyury HaceneHMs B 3THX CTpaHaX CyIIECTBEHHO OTCTAET OT IUHAMUKU
pocta BBII Ha nynry HaceneHus, YTO IPOTHBOPEUYHUT OOIMEMUPOBOI TCHICHIINH. DTH CTPaHBI I10-
IpeXHEMY OCTaloTcsl Ha nepudepun o01eMupoBsix notokos [THN.

OCHOBHBIMU TIOJTy4yaTEJIIMU MpPSIMBIX MHBECTULIMM B pa3BUBAIOIIMXCS CTpaHax, He
UMEIOIMX BBIXOJa K MOPIO, ABJISIOTCS JOOBIBaIONIas U nepepadaThIBaroIias IPOMBIIIJIEHHOCTb.
Tor ¢akr, uyto B mociaenHue TroAsl B CcoBOKynHoM oObeme [IMW Boicoka nmons
BHYTPUKOHTUHEHTAIBHBIX CTPAaH M3 YHCIa SKCHOPTEPOB CHIPbsS, B YAaCTHOCTH M3 Adpuku u
[lenTpanbHOM A3uH, JIUITHUAN pa3 3TO MOJATBEPIKIACT.

B pesynbTaTe aHanm3a COOTHOLIEHU CTOMMOCTH MIEPEBO3KU U CTOUMOCTH UMIIOPTUPYEMOU
npoAyKiuu, mnpoBeAéHHoro cneuuanucramu OOH, Obiio ycranoBineno, yto B 18 u3 30
00cCIIeZIOBaHHBIX Pa3BUBAIOIINXCS CTPaH, HE UMEIOLINX BBIXOA K MOPIO, TPAHCIIOPTHBIE PACcX0/Ibl
coctaBisuii oT 10% u Gojee MpOIEHTOB OT CTOMMOCTH TOBApOB, IPU ITOM B ceMHU a)PUKAHCKUX
CTpaHax, HE UMEIIMUX BbIXoga K Mopoo oOHM npesplmann 20 %, w B 1ATH
BHYTPUKOHTHHEHTAIBHEIX CTPAaHAX cocTaBnsmy 2543 %.1

370 NaéT OCHOBAHUE CUUTATh, UTO reorpadpuuecKkas U30JsAIMs, Pa3INUHble SJKOHOMUYECKHE
OTpaHMYEHUS, BKJIIOYAIOLIUE BBICOKUI ypOBEHb H3/EPKEK CBSI3aHHBbIE C HEOOIBIIUM O00BEMOM
BHYTPEHHETO pbIHKA, HEXBAaTKOM WJIM OTCYTCTBMEM KBAJIM(UIIMPOBAHHBIX KaJpPOB W HHU3KUH
YpOBEHb DPa3BUTUS HHCTUTYLMOHAJIBLHOTO TMOTEHIMAla, a Takke He OJaronpusrHas
MaKpO’KOHOMHMYECKasi TOJUTHKA M HOpMaTHWBHAs 0a3a, CAEPKUBAIOT U Jlake OJOKHUPYIOT
npusnedenue 1M1 B pa3nu4HbIX CEKTOpaxX HAMOHAIbHOW SKOHOMHUKH.

TeopeTnueckne KOHLENUUHU NPSIMbIX MHOCTPAHHBIX MHBECTHUIMH, onucaHHble Jlyriiacom
Hoprom?, Maiiknom IToprepom® n Ctuenom Xaiimepom*, TroBOpSAT O TOM, 4TO MHBECTODHI
CTpEMSTCS HCIIOJIb30BaTh COOCTBEHHbIE NPEUMYIIECTBA, TIeorpapuuecKkue MpenMyIIecTBa
KOHKPETHOW CTpaHbl, NMPEUMYIIECTBA MHTEPHALIMOHAIN3ALUY, KOHKYPEHTHBIE IPEUMYILIECTBA

! Camycenko, JI. H. Oco6eHHOCTH y4acTs pa3BHBAIOIIMXCSA CTPaH, HE MMEIOMHUX BBIXOAA K MOPIO, B IPOLECCaX

npsimoro uHBecTrpoBanus / [I. H. Camycenko. — TekcT: HemocpeICcTBeHHBIH // BOpoCckl SKOHOMUKY H yIIPABIICHHUSL.

—2016. — Ne 5 (7). — C. 76-80. — URL.: https://moluch.ru/th/5/archive/44/1521/ (nata obpamenus: 26.05.2024).

2 Hopr JI. MHCTUTYTHI, MHCTUTYLMOHATbHBIE H3MEHEHNS ¥ (GyHKIHOHMpoBaHue dkoHoMuku / Ilep. ¢ anrm. A.H.

Hecrepenko; npeauci. u Hayd. pen. b. 3. MunbHepa. — M.: ®ona skoHomMuueckoi kauru «Hagama», 1997. — 180 c.

— (CoBpeMeHHass MHCTUTYITHOHATLHO-IBOIIOIIMOHHAS TEOPHS).

3 Porter M. The Competitive Advantage of Nations // Harvard Business Review. — 1990. — Ne 2. — P. 1-21.

4 Hymer S. H. The international operations of national firms: A study of direct foreign investment. Cambridge: MIT
press, 1976. — 288 p.
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HallMii ¥ HECOBEPILEHCTBA PbIHKAa WHBECTHPOBAHHUA MPHU BbIOOpEe 00bekTa MHBeCcTUIMHA. YacTb
JAHHBIX XapaKTEPUCTUK 3aBUCUT OT COCTOSIHUS MHCTUTYLIUOHAIBHOM CPENbl B CTPAHE.

®dopmupoBanue, QyHKIMOHUPOBAHUE U PAa3BUTHUE MHCTUTYTOB BBI3BIBAIOT CYLIECTBEHHbIE
pa3nmuumMs  AKOHOMHMYECKHMX I[OKa3aTened crpaH. Pas3BuBarommecss CcTpaHbl  OOBIYHO
XapaKTEepU3yIOTCS HU3KUM KauyeCTBOM WHCTUTYLMOHAJIBHOM Cpelbl M HE TNOLACPKHUBAIOT
MIPOU3BO/ICTBEHHBIC MHBECTHUIIMM M 3aIUTy IpaB COOCTBEHHOCTH. BiumsHue HHCTUTYTOB Ha
HSKOHOMMYECKHUE IIOKA3aTEIN, B YACTHOCTU Ha MPSMble NHOCTPAHHBIC NHBECTULINH, CKJIAbIBACTCS
B COOTBETCTBUM C HX HANPABJIEHHOCTBIO, CYMTAET DIUCOH.!. DTO MOTyT OBITH SKOHOMUYECKHE
(YpoBeHb TOProBOH OTKPBITOCTH, BAJIIOTHAs MOJMTUKA), IMOJUTHYECKUE (MEXKIyHApOIHbIE
OTHOILICHHS, PEKUM BIIACTH), COLUANIbHBIEC (TpaKAAaHCKHUE CBOOOJBI, CTpaxoBoe OOecreueHue)
MHCTUTYThl. B pa3BHBaIOIIMXCS CTpaHax IUIOXO (DYHKIMOHUPYIOIIME HHCTUTYThl HEraTHBHO
BIIMAIOT Ha IIPUTOK NPSIMBIX HHOCTPAHHBIX NHBECTULIUI.

Pa3BUTOCTh pa3IM4HBIX MHCTUTYTOB OyneT yBenuuuBarh nputoku 11U, kotopsie OynyT
CIOCOOCTBOBATh MHHOBALIUSM, obecnieunBas 3 PpeKTUBHBIN TpaHCHEPT TEXHOIOTHIA, YTO, B CBOIO
ouepenb, obecneunBaeT 3KoHOMHMYeckui pocT. Ilpomeccel cHuxenus o6wvemos [INU,
MIPOUCXOJIUT, KOTJa HEW3BECTHHIE OyIylIue TMpaBWJa WUIPHl BBI3BIBAIOT 00ECIIOKOCHHOCTH
MHBECTOPOB II0 TOBOAY COXPAHSIOLIETOCS IPOU3BOACTBEHHOIO IOTEHLIMANA HKOHOMUKH.
VYenosus nins cHkeHus npurtoka [IMY moryT co3naBarbest B pe3yJIbTaTe HHCTUTYLIMOHAIBHOIO
YXyJIIEeHHs ¥ YpPe3MEPHOr0 TOCYAapCTBEHHOTO peryjupoBaHus.’ B ycrnoBHSX yCKOpEeHHOI
peanu3aluy  CTPAaTeTMd TEKyLIMX YCIOBHSX, KOIJA CTPaHbl MCHOJB3YIOT pa3ju4HbIC
CaHKIIMOHHbIC HHCTPYMEHTBHI, coxpaHeHue nputokos I11M B cTpaHbl 1 pernoHbl HEOOXOAUMO AJIs
MOJJIEP’KaHUSl YCTOMYMBOIO PAa3BUTHSI HALIMOHAIbHON 3KOHOMUKU. OJJTHUM U3 METOJIOB SIBIISIETCS
CO3JIaHUE O1a20NPUAMHOU UHCMUMYYUOHAILHOU CPeObl.

JIMCKYCCHOHHBIM BOITPOCOM HCCJICIOBAHUN BIMSHUS HHCTUTYIHOHAIBHBIX (PAKTOpOB Ha
npusnedenue [INU sBisiercs BbIOOp MOKa3aTenel, XapakTepU3yIOIIUX COCTOSIHUE MHCTUTYTOB Ha
ypoBHe cTpaH. JlocTaTOYHO HIMPOKO B HAyKe U OM3HECEe pacipOCTpaHEHBI Pa3InYHbIE UHAEKCHI, U
BBIOOp 3THUX MHJEKCOB JJIi MPOBEIEHHUS MCCIEJOBAHUS 3a4acTyl0 OCTaeTcsl 3a KaKIbIM
KOHKpPETHBIM Y4Y€HBbIM. B 1aHHOW cTaThbe Mbl BBIHOCUM Ha OOCYKJI€HHE OCHOBHBIE CBOJHBIE
MHCTUTYLMOHAJIBHBIX MHIEKCHI, @ TAKXKE PAaCCMOTPUM KaKHE I1OKA3aTEIU MHCTUTYLHOHAIbHOU
Cpenbl CTPaH BBIACIAOT U JUISl YETO OHU HUCIIONIB3YIOTCH.

B osmnupuueckux paborax Ans  XapakTepUCTUKH  3()(YEKTHUBHOCTH  HMHCTUTYTOB
HCIIONB3YIOTCS Pa3IUYHbIC TOKA3aTeNN, KOTOPBIE YCIOBHO MOYKHO pa3/eiuTh Ha TPU TPYIIILL:
MHJIEKCBI, XapaKTEPU3YIOLUe KPYIHYI0 COBOKYIHOCTb WHCTUTYTOB, MHJIEKCBHI, ONMMUCBHIBAIOLIUE
Y3KyH0 TpylIly HHCTUTYTOB, M KOJIMYECTBEHHBIC ITOKA3aTENIM, KOCBEHHO XapaKTEPU3YIOIIHE
COCTOSIHUE MHCTUTYLUOHAIBHOW cuCTeMbl. COOTBETCTBEHHO, UCCIIEIOBAHMS OLIEHKH BIUSHUS
MHCTUTYLMOHANIBHBIX (hakTOopoB Ha mpusiedeHue [IMW MoxHO pazmenuts Ha TpU yCIOBHBIE
IPYIIIBI B 3aBUCUMOCTH OT UCIIOJIB3YEMBIX UMU UHJEKCOB.

Ilepsas epynna unOexkco8 — CBOJHBIE AarperupoOBaHHbBIE HWHIEKCHI, CO3JaHHbIE IS
XapaKTePUCTUKH FPPEKTUBHOCTH OONBIIUX TPYII MHCTUTYTOB. VX YCIIOBHO MOXHO pa3/iefuTh
Ha I0Ka3aTeIH, XapaKTepU3yIoIMe JEeMOKPATHYHOCTh FOCYJapCcTBa U YPOBEHb T'PAXKIAHCKUX U
HKOHOMHYECKUX CBOOO/, U MoKa3aTenu 3pPEeKTUBHOCTH IOCYAapCTBEHHOTO yIpaBieHus. JlaHHbIe
WHJIEKCBl SIBIISIFOTCSL  MEKIyHApOJHO-COITOCTABUMBIMH ~ ITOKa3aTeNIIMM, OCHOBAaHHBIMM Ha
KCTIEPTHBIX OIEHKAX U B3BEIIEHHBIX KOJTHUYECTBEHHBIX MoKasarensx. Hanpumep, llem Tuntun®
paccMaTpuBaeT BaXKHOCTh MEPEMEHHBIX, OTPAXAKOLUX PA3BUTOCTh MHCTUTYTOB B CTpaHe, B
koropyto uzer norok I11MH, na npumepe crpan LientpansHoi u Boctounon EBpornsl. B kauectse

! Edison H. How Strong Are the Links Between Institutional Quality and Economic Performance // Finance &
Development — 2003. — Ne 40(2). — P. 35-37.

2 Barnard H., Luiz J. M. Escape FDI and the dynamics of a cumulative process of institutional misalignment and
contestation: Stress, strain and failure // Journal of World Business. — 2018. — Ne 53. — P. 605-619
https://doi.org/10.1016/j. jwh.2018.03.010.

3 Tintin C. The determinants of foreign direct investment inflows in the Central and Eastern European Countries: The
importance of institutions // Communist and Post-Communist Studies. — 2013. — Ne 46. — P. 287-298. — doi: 10.1016/j.
postcomstud.2013.03.006.
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MHCTUTYLMOHAJILHBIX [IEPEMEHHBIX ObLTN BHIOpaHbl 4 MHEKCA: MHIEKC SKOHOMHUYECKOI CBOOOIbI,
MNOJUTUYECKUX NpaB, TPAXKIAHCKUX CBOOOJ M HMHIEKC CIabOCTH rocyaapcTsa. PesynpraTom
MIPOBEJICHHOTO ABTOPOM 3MIIMPUYECKOr0 MCCIEIOBAaHUS CTaja 3HAaYUMOCTh BCEX YETBhIpPEX
nokazaresneir. Oco6o ObLIT BBIIEICH MHIEKC SKOHOMUYECKON CBOOOBI KaK YCTOHYMBBIA (hakTop
[TNU. Takxke B Oojiee COBPEMEHHBIX HCCIEAOBAHUIX YYEHBIE CTAJId HCIOJIb30BaTh WHAECKCHI
JIETKOCTH BeJeHHsl OM3HECa, MeXIyHapoiublii cTpanoBoii puck (ICRG)!, Bcemupnblii mHmexc
3¢ (PeKTUBHOCTU TOCYJTAPCTBEHHOT'O YIIPABJICHHUS.

Bmopas epynna unoekcog, XapakTepu3ymIuX 0ojiee y3Kue Tpynibl HHCTUTYTOB, Yalle
BCEr0 HCIIOJIb3YETCS Uil KOJMYECTBEHHOI'O BbIpaxeHHs 3(P(GEKTUBHOCTH 3aKOHOJATEIbHOMN
cucrembl. Tak, B cratbsax JIx. II. X. ®an u gp. u II. [[kamxapa’ MCHONb3yeTcsl MHIEKC
BEPXOBEHCTBA 3aKOHA, OJIHAKO B IIEPBOM CIIy4yae aBTOPbI BBOJSAT JOINOJIHUTENbHBIE JaMMH-
nepemennble’ (uxmusnvlie nepemenmvie) I OUEHKM HHCTHTYTOB, a BO BTOPOM, MOMHMO
YIOOMSIHY TOT'O MHJEKCA, aBTOP BBOJUT NEPEMEHHBIEC, OTPAXKAIOIINE KAUYECTBO PETYJIMPOBAHUS,
MOJIMTUYECKYIO CTa0MJIBHOCTh W KOHTPOJIb HAJ KOppymiuer. ABTOppl o00eux crarei
MPEACTABISIIOT JOKA3aTelbCTBA TOrO, YTO KAueCTBO HMHCTUTYTOB OKAa3bIBACT IMOJOKHUTEIbHOE
Biussaue Ha [IMM. Taxxke oneHka 3(GQGEKTUBHOCTH HHCTUTYTOB C IOMOMIIBIO Pa3THYHBIX
MoKa3aTeled y3KMX Tpynn HWHCTUTYTOB apryMEHTUPOBAHHO IMPOBOJUTCS B CTaThiX X.
Buiessepnae, A. Masa u J[. Yomma. Ha ocHoBe 6a3bl International Country Risk Guide ®@. Anm,
H. ®ucc u P. Max/{oHansa* sMOMPHYECKH TOKA3bIBAIOT, YTO HHCTUTYTHI ABJIAIOTCS YCTOMUUBHIM
npeaukropoM nmpurtoka I TUN.

Pe3ynbTaThl  ApPYyroro HCCIEIOBAHMA® TAaKKe MOKA3bIBAIOT, 4YTO  CTaOMILHOCTD
[IPABUTENIBCTBA, KOH(MIMKTHl U KOPPYIMLHMS, MPABONOPSAOK M KaYECTBO OIOPOKpPATHH SIBISIOTCS
BaXHBIMU (paKTOpaMU, OIPEEIIAIOIMIMMYU MPUTOK HMHOCTPAHHBIX MHBECTHUIMI. Bee nccnenoBanus,
UCTIONB3YIONINE UH/IEKCHI, XapaKTEePU3YIOUIHE OTHOCUTENHHO OoJiee y3KKe TPyl HHCTUTYTOB,
00BbEeTMHEHb HEBO3MOYKHOCTBIO OLIEHUTh HHCTUTYLHMOHAIBHYIO Cpely B II€JIOM, B 4YeM HaM
BUJUTCS UX OIpe/eTeHHasi OrPaHUYEHHOCTb.

Tpemvsa epynna nokaszameneti, WCHONB3YIOIIUXCS N onucaHus d3(PpQPeKTUBHOCTU
MHCTUTYTOB, BKJIIOYAET KOJIMYECTBEHHO M3MEPEHHbIE BEIMYMHBI, KOCBEHHO XapaKTepHU3yIoIlne
COCTOSIHWE MHCTHTYTOB. 3auacTyl0 B TakOro pojAa HCCIEIOBAaHMUAX MCHOJIb3yeTcs OoJbIas
COBOKYITHOCTh 3THUX TOKa3arenel, oObeauHeHHas moja ofgHou ne pemennoil. Tak K.Kactunbone
u3MepseT 3 HEeKTUBHOCTh MHCTUTYTOB KOCBEHHBIM 00pa3oM, HCIOJIb3Ys TaKUE IEpEMEHHBIE, KakK,
HanpuMep, MPOLEHT TPYAOYCTPOEHHBIX B OOIEH YMCICHHOCTH HAaceleHUs peruoHa U JoJs
HaCeJIeHNs PErMoHa ¢ BBICIIMM 00pa30BaHUEM).

B nmanHOM wuccienoBaHMM Mbl BBIOpaiM JIOTUKY IEPBOM TIpyNIbl UCCIEJOBAHUM U B
COOTBETCTBUM C HEH JiBa MHJEKCA, SBIAIOMINXCS Hanboee BCeoObEMITIOIUMH, MEXKIYHAPOIHO-
COTMOCTaBUMBIMU U HE MEPECEKAIOIIMMHUCS 110 CBOMM KOMIOHEHTaM. JTO UHOEKC IKOHOMUUECKOU
6000061 N uHoexc crabocmu 2cocyoapcmea. Ilpexne yem 00OCHOBATH Hall BHIOOp, OMHIIEM
moApoOHee TaHHBIC UHIEKCHI.

Hnoexc skonomuueckoti ceo600vr (Index of Economic Freedom) — »sto peiituHr,
OTIPENIETISIOMNUNA YPOBEHbh JKOHOMHYECKOW CBOOOJBI MO cTpaHaM. WHIEKC SKOHOMHUYECKON

1 Aziz O. G. Institutional quality and FDI inflows in Arab economies // Finance Research Letters. — 2018. — Ne 25.

—P. 111-123. — DOI: https://doi.org/10.1016/j.frl.2017.10.026.

2 Fan J. P. H. Institutions and Foreign Direct Investment: China versus the Rest of the World // World Development.

—2009. —Vol. 37. — Ne. 4. — P. 852-865. — doi: 10.1016/j.worlddev.2008.07.016. Jadhav P. Determinants of foreign

direct investment in BRICS economies: Analysis of economic, institutional and political factor // International

Conference on Emerging Economies — Prospects and Challenges (ICEE- 2012), Procedia — Social and Behavioral

Sciences. — 2012. — Ne 37. — P. 5-14. — doi: 10.1016/j.shspro.2012.03.270.

3 ®dukTuBHAs nepemenHas (anrn. dummy variable) — kauecTBeHHas MepeMeHHas, NpUHUMalomas 3Hadenus 0 u 1,

BKJIIIOYa€Mass B OJOKOHOMETPHYCCKYIO MOJICIb JIJIA yqéTa BJINSTHUA Ka4YCCTBCHHBIX IIPU3HAKOB M COOBITHH Ha

00BSCHAEMYIO TIEPEMEHHYIO.

4 Fathi A. A., Fiess N., MacDonald R. Do Institutions Matter for Foreign Direct Investment? // Open Econ Rev. —

2010. - Ne 21. — P. 201-219. — DOI 10.1007/s11079-010-9170-4.

5 Busse M., Hefeker C. Political risk, institutions and foreign direct investment European Journal of Political Economy
—2007. — Ne 23. — P. 397-415. — doi: 10.1016/j.ejpoleco.2006.02.003.
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CcBOOO/BI PACCUUTHIBAETCS IO CyMME CpEIHHX apU(PMETHUECKUX KaXJ0ro U3 JeCiITH
KOHTPOJBHBIX MOKAa3aTeNel, BXOMSIINUX B €ro CTPYKTypy (Tadm. 1). Yem Oombine 6amioB, TeM
00J1ee BHICOKO OLIEHHUBAETCS YPOBEHb SKOHOMHUYECKOI CBOOOIbI B CTPAHE 110 TaHHOMY KPUTEPHIO.
HUnoexc cnabocmu eocyoapcmea Bwityckaercs ¢ 2005 1. wccneaoBaTeabCKUM IEHTPOM
dbonna «Jlmst mmpa» (Fund for Peace). Ctpanbl aHAIM3UPYIOTCS C IMOMOIIBI CHCTEMHOTO
WHCTPYMEHTA OICHKM KOH(IMKTOB HAa OCHOBE JKCIEPTHBIX OIEHOK. CHUCTEMHBI MHCTPYMEHT
OLICHKM KOH(JIMKTOB OCHOBaH Ha CyMME€ JABEHAJLIaTH KpUTEepHEeB ciIabOCTH TOCynapcTBa,
MOKA3bIBAIOIINX YMEHHUE TOJUTHIECKOTO PYKOBOJCTBA, apMUH, MMOJHIIUU, CYJCOHON CHCTEMBI U
Pa3IMYHBIX TPAXKJIAHCKUX CIyxk0 o0ecrneunTh 6€30MacHOCTh TOCYIapCcTBa U €ro TpaxkaaH (Taoir.
1). DkcrepThl OLICHUBAIOT KX I KPUTEPUIA CIIETYIOLIUM 00pa30M: YeM HUXKE OIICHKA, TEM BBIILIE
CTaOUIBEHOCTH TOCYApPCTBA M TEM MEHBIIIE PUCKH U YTPO35I:
Tabnuua 1.
CocTaBHBIE YACTH CBOAHBIX MHCTHTYIHOHAILHBIX HHIEKCOB?

CBOJHBIH MHCTUTYIMOHAJIBHbII

CocTaBHBIE YaCTH HHAEKCA
HHIEKC

[IpaBa cobcTBEHHOCTH
CBob6oja 0T KOppyniuu
®uckanpHas cBoO01a

WHekc SKOHOMHYECKOW CBOOO,IbI YdacTre mpaBUTEIbCTBA
(Index of Economic Freedom, ¢ 1995T.) | CBoboxa npeanpuHIMaTEILCTBA
Coboja Tpyna
MouertapHas cBoboia
CBob6ojia TOproBiu
CB000/1a NHBECTULINH
duHaHcoBas cB0OOa
Jlemorpaduueckoe naBieHue
bexeHI1ibl 1 BHYTpEHHE NepeMEleHHbIE
T
I'pymnnoBoe HeI0OBOIBCTBO
Wunekc cnaboctu rocynapcrsa YenoBeueckoe OETCTBO
(Fragile States Index, ¢ 2005 r.) HepaBHOMepHOCTB pa3BuTHUs
bennocTh B DKOHOMHYECKUN CIIaf
JIeruTUMHOCTB TOCYZapcTBa
OO01iecTBEHHBIE YCITYTH
IIpaBa yenoseka
Amnmapat 6e30macHOCTH
OpaKIIMOHUPOBAHHBIE STUTHI
BuemHee BMemaTensCcTBO

B COBPCMCHHBIX I/ICC.]'ICIIOBEIHI/DIX3 BJIMAHHUE JaHHOT'O MHACKCA B TeOpeTquCKOﬁ IIJIOCKOCTH

ABJISICTCA B 1I€JIOM HEONPEAEICHHBIM, IOCKOJBKY 3a Oosnee 3(pQeKTHBHBIE TOCYAAPCTBEHHBIE
MHCTUTYTbl HHOCTPAaHHBIM MHBECTOPAM, B UTOT€, IPUXOAUTCS HECTU M OOJiee BHICOKYIO OIUIATY,

! FSI methodology 1 The Fundfor Peace [DnexTponHbIit pecypc]. URL:
http://fundforpeace.org/fsi/2017/05/13/fragile-states-  index-and-cast-framework-methodology/fsi-methodology/.—
The Fund for Peace Fragile states index methodology and cast framework. (nata oopamenus: 17.01.2018).

2 Toxazarteny, GpOPMUPYIONIHNE COCTABHBIE YAaCTH MHEKCOB, YKa3aHHbIe B TaOIMIle, NPUBEAEHBI B CIELYIONINX
ucrounukax: 2014 Index of economix freedom // The Heritage Foundation) [Daexrponnsiii pecypc]. URL:
https://www.heritage.org/index/pdf/2019/ book/index_2019.pdf. P. 457 (nara o6pamenus: 03.05.2019); Fragile state
index 2019//The Fund for Peace [Dnexrponnsiii pecypc]. URL: http:/fundforpeace.org/wp-content/uploads
/2019/04/9511904-fragilestatesindex.pdf. (nata o6pamenus: 03.05.2019).

3 Villaverde J., Maza A. The determinants of inward foreign direct investment: Evidence from the European regions
/' International Business Review. — 2015. — Ne 24. — Pp. 209-223. — DOI: 10.1016/j.ibusrev.2014.07.008.
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YTO CTaBUT BOMNPOC BHIOOPA ONTUMAIBHOIO YPOBHS MHCTUTYLMOHAIBHOTO Pa3BUTHUS CTpaH JUIs
npusneuenust [IMU. Tak, B 6osee S5KOHOMUYECKH PAa3BUTBHIX CTpaHAaX, TIe BEIMYMHA MHJIEKCA
JIOCTAaTOYHO HH3KAa, MHBECTOPbl MOTYT CTOJKHYThCS C IMPOOJEMONH OTHOCHUTENIBHO OOJbLIOrO
HAJIOTOOOJIOKEHHSI, aKTUBHOW JESATEIbHOCTHIO MPO(COI030B U JOCTATOYHO BBICOKOM CpeaHen
3apa0OTHOM IJIATOM, YTO yBEJIMYMBAET CEOECTOMMOCTh NMPOU3BOAMMON NpoAykuuu. B To ke
BpEMs, B CTpPaHax, HMMEIOIIUX BBICOKHE 3HAUYEHHUs JAHHOIO MHJEKCa (TO €CTh BBICOKYIO
HECTaOMJIBHOCTh TOCYAApPCTBA U HU3KUH YPOBEHb MHCTUTYLMOHAJIBHOTO PAa3BUTH), HHBECTOPHI
MOTYT CTOJIKHYTBCSI C MpOOJIEMON HE3aIMIIEHHOCTH TpaB COOCTBEHHOCTH M BBICOKOM
BEPOSITHOCTBbIO YOBITKOB B CHJIy BBICOKOI'O YPOBHS IPECTYIHOCTH WJIM HAJIU4Us BOOPYKEHHBIX
KOH(JIUKTOB.

O06a wuHAEKca XOpoUIO MOAXOAAT JUIsl ONUCAaHMA MHCTUTYLIMOHAJIBHOW  Cpelbl
pa3BuBarOIIUXCs CcTpaH. OHU JOCTATOYHO IIHPOKO OXBAaThIBAIOT MHCTUTYTHI CTpPaHbl, HE
nepecekasch. [Ipy 3TOM OHM BKIIIOYAIOT XapaKTEPUCTUKH HAJIOIOBBIX MHCTUTYTOB, IPO(COI030B,
COCTOSIHUS phIHKA TPYJAa, YPOBEHb KOPPYILIMU U YPOBEHb COJIEHCTBUSA rocyqapcTsa OusHecy. Bee
9TH (PAKTOPBI SBIAIOTCA ONPEICIAIONIMMHU JUIsl MHOCTPAHHBIX MHBECTOPOB IPU pELICHUU 00
MHBECTUPOBAHUU B KOMIIAHUM, HAXOSILKECS B ONPEAEICHHON CTPaHE.

3ak/r04eHue U MpeII0KeHU s

[loaBoast UTOTM HAYYHOr'O MCCIIEOBAHUsA, CIEAYET OTMETUTh, YTO BO3JAEHCTBUE, KOTOPOE
OKa3bIBAIOT MPSAMbIE HMHOCTPAHHBIE WHBECTHIMM HA CTPaHYy-WHBECTOpAa WJIM JKCHOpPTEPA, BO
MHOI'OM 3aBUCHT KaK OT TPaMOTHOM M Pa3yMHOM NOJIUTUKHU FOCYJapCTBa, TAK U OT €€ HOPMAaTUBHO-
MPaBOBOI CTOPOHBI MHBECTUIIMOHHOTO mpoiiecca. CerogHst Omarogaps MHCTUTYHHOHAIBHBIM U
MacmTabHeIM pedopMaM B HHBECTULMOHHOW W HKOHOMUYECKOW cdepax, 3ddexTuBHOMY
B3aMMOJICHCTBHIO COOTBETCTBYIOIINX MHHHUCTEPCTB U BEJJOMCTB I10 YIIYUIICHUIO OU3HEC-CPEIIbI U
WHBECTUIIMOHHOTO KJIMMaTa, Y30eKHCTaH BKItoYeH B HHAEKC pEeryisITOpHBIX OTpaHUYEeHUN
NpsIMBIX WHOCTpaHHBIX WHBeCTHIIMH OODCP, KOTOpHIA SBISETCS WHIUKATOPOM CTEIECHU
OTKPBITOCTU KOHOMHK Pa3IUYHBIX CTPaH JUIsi MHOCTPAHHBIX MHBECTOPOB C IMOKA3aTEIsIMU Ha
ypoBHe cpeanux nokazareneit OOCP.

K Tomy ’xe maHHOE€ HcclieqoBaHUE MOATBEPAMNIIO, YTO CETOAHS CYIIECTBYET JOCTATOYHOE
YUCJIO TEOPETHYECKUX JOKA3aTeNbCTB TOTO, YTO WHCTHUTYLHHUOHATIbHBIC (DAaKTOPHI BIUSIOT HA
OPUTOK TPsIMBIX HMHOCTpaHHBIX uHBecTUluid ([IMU) B paspuBarommecss ctpanbl. MHCTUTYTHI
OKa3bIBAIOT BIIMSHUE HA MHOTHE MAaKPOIKOHOMUYECKHE TIOKA3aTENN Pa3BUTHS CTPaH, B YaCTHOCTH
Ha nputoku [T, nocpeacTtBoM BO3IEHCTBHS HA pa3Mep TPAHCAKIIUOHHBIX U3JEPKEK, KOTOPbIE
BEJIMKH B HEMIPO3pPAYHON MHCTUTYIIMOHAIBHOU cpene. CoXpaHEeHUE U aKTUBU3AIUS IPUBIICYCHUS
[IMN B cTpaHy BO3MOXHBI TOJIBKO NpPHU MPOBEAECHUU COOTBETCTBYIOIIEH TIOCYIapCTBEHHOM
MOJINTUKHU, KOTOpasi MO3BOJIMUT CO3JaTh OJaronpusTHYI HHCTUTYIIMOHAIBHYIO CpPENy.

Hapsiny ¢ aTum Hamu pa3paboTaHbl HECKOJIBKO MPEATOKEHUNH U PEKOMEHIAIUN, KOTOPhIE
HalpaBJeHbl Ha COBEPIICHCTBOBAHWE W AKTUBHU3AIMIO TMPOIIECCOB MPHUBICYEHUS MPSIMBIX
WHOCTPaHHBIX MHBECTULIMH B IKOHOMUKY PecyOmmku Y30ekucraH:

— C Y4YeTOM IE€PBOOUYEPEIHBIX IMOTPEOHOCTEH BBICOKOTEXHOJOTHYHBIX W HAYKOEMKHX
oTpaciiell HallMOHAIBHON SKOHOMHKH, HEOOXOIUMO YBETUYHUTH MPUTOK MPSMBIX UHOCTPAHHBIX
WHBECTHUINH B 00beMe He MeHee 5-6 mup. moyut. CILIA exeroaHo. [Tpu 3TOM OCHOBHOE BHUMaHUE
HEOOXOJUMO YAETUTh PA3BUTHUIO DJEKTPOTEXHUYECKOW, MAIIMHOCTPOUTENHHON, XUMHUYECKOM,
(dapmalieBTe-4eCcKOi, TEKCTHIIBHON M KO’KEBEHHOM OTpaciieil, a Takke MHIYCTPUH CTPOUTETbHBIX
MaTepHuaos;

— B@XHO YCHJIUTB aJIpECHYI0 pabOTy C KPYITHBIMH HHBECTOPAMHU U YCHIIUTh IKOHOMHYECKYTO
JTUTUIOMATHIO TPU aKTUBHOM YYacTHUU JUIUIOMATHYECKUX MPEICTABUTENLCTB Y30eKHucTaHa 3a
pybexxom B mponiecce npunedeHus [1NU;

— IIPU COBEPILIEHCTBOBAHUU CTPATETUU MPUBICUEHUS MPSMBIX HMHOCTPAHHBIX WHBECTHUIIUI
CTPYKTypa, HanpaBieHHOCTh [ I, nocTUTHYThIE KOJTUYECTBEHHBIE M KAYECTBEHHBIE TTOKA3aTeNn
JIOJDKHBI  COOTBETCTBOBATh IMEPBOCTENEHHBIM 3KOHOMUYECKMM LEJAM M WHHOBAIMOHHBIM
notpebHocTsM Y30ekucraHa. [IpuBrneueHHble B CTpaHy WHOCTPAHHBIE BIIOKEHHS JOJKHBI
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MO3BOJINTh PACHIUPUTH SKCHOPTHBIA MOTEHIMAN, CPOPMUPOBATh HAYKOEMKHE MPOU3BOACTBA U
CHOCcOOCTBOBATH PELICHUIO TIPOOIEMbI UMITIOPTO3aMEIICHHUS,

— 3¢ (}eKTUBHO HCIOJIb30BAaTh BO3MOXHOCTU M MOTEHLIMAJ CIENHMAIbHBIX 30H B PErHOHaX
pecnyOIMKM ¥ BO3MOXKHOCTH TIPOMBIIUICHHON KOOIEpalyu TMpPU peau3allid  HOBBIX
WHBECTUIIMOHHBIX MPOEKTOB C LEIbI0 CO3JaHUs LieNoYeK A00aBieHHol croumocTtu. [Ipu sTom
HEOO0XOMMO O0ECIEeUNUTh TECHOE B3aUMOICWCTBUS PYKOBOJIUTENECH OTpaciieil M pPErruoHOB,
KOTOpble O00s3aHbl TpPU PEIICHWH HHBECTUIMOHHBIX BOIPOCOB YUUTHIBATh BaXHOCTh
MIPOMBIIIJICHHON TUBEPCU(PUKAIIMN SKOHOMHUKH PETHOHOB U CO3JaHKE OOJIBIIOTO 00beMa HOBBIX
pabouunx MecT;

— TIOBBICUTH OTBETCTBEHHOCTH, A(P(EKTUBHOCTh WCIOJIH30BAHUS U CBOECBPEMEHHOCTH
OCBOEGHUS CPEJICTB MEXKAYHApOAHBIX (PMHAHCOBBIX MHCTUTYTOB. llpu pacrpeneneHun cpeicTs
MPUOPUTETHI JTOJKHBI OTAABATHCSI COIHAIBLHBIM, WHOPACTPYKTYPHBIM U BOJOXO3SHCTBEHHBIM
MHBECTUIIMOHHBIM ITPOEKTaM.

— MCIIOJB30BaTh MOTEHIMAJ MPOLECCa MPUBATU3ALMU TOCYJAPCTBEHHBIX MPEANPUITUN U
rocyaapctBeHHO-4acTHoe nmapTHepcTBo (IUII) ¢ nenbio npuBnedenus nononHuteabHbix [THN.
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INTEGRATING SUSTAINABLE PRACTICES INTO EVENT TOURISM

Abstract

This article explores the growing importance of sustainable practices within the event tourism
industry. It highlights the potential benefits of eco-conscious event planning for both the
environment and the overall event experience. Examples of successful event tourism initiatives
that have embraced sustainability principles are analyzed. By examining these topics, the article
aims to raise awareness about the importance of integrating sustainability into event tourism and
provide practical guidance for event planners seeking to minimize their environmental footprint.
Key words: event tourism, sustainability, impacts, triple bottom line (economic, social,
environmental, culture, tourist-oriented performances

I.Introduction

Event tourism, also known as event-based tourism or event-oriented tourism, refers to the
phenomenon where people travel to attend events or festivals held in different locations. These
events can range from cultural and sporting events to business conferences and trade shows. Event
tourism is a significant sector of the tourism industry, as it attracts visitors from both near and far
who are interested in experiencing a specific event or festival. Event tourism covers attendance at
traditional or contemporary celebrations of culture, which can include music, dancing,
gastronomy, arts and sports. It is both a field of study and a globally significant sector of the
economy. It can be defined and studied by reference to its supply side. Event tourism at a
destination level is the development and marketing of planned events as tourist attractions,
catalysts, animators, image makers, and place marketers. This process includes bidding on,
facilitating and creating events, and the management of portfolios of events as destination assets.
For individual events, event tourism means taking a marketing orientation to attract tourists,
sometimes as an additional segment and sometimes as the core business.

Event tourism refers to the propensity of travel to attend events, both on the part of
dedicated event tourists who are motivated to travel for specific events and other tourists who
attend events while away from home.

The usage of the term “event tourism” was rarely till broadcasted report of The New
Zealand Tourist and Publicity Department in 1987. In this report, event tourism mentioned as a
vital and fast-growing sub-segment of global tourism. Getz published an article in 1989 in Tourism
Management. In his article Getz, purposed a framework for understanding nature of event tourism
[1]. Thus, it can be said that the relationship between events and tourism is not new. The
phenomenon of event tourism has proliferated since the late 1980s [2].

All human activities have some impacts in different contents. Events as organized human
activities also have some impacts. Impact studies in tourism literature show that impacts of any
tourism activity could be examined under three headings (social, environmental and economic)
both in negative and positive manners [3]. Thus, it is possible to analyze impacts of events or event
tourism in these three headings. All events will have some form of environmental impact, which
inevitably increase relative to the size of the event. Common negative environmental impacts of
events include pollution from vehicle emissions, noise, chemical, sewerage, ammonia, litter in the
area around and on the event site. As with any form of tourism, cultural tourism has a range of
impacts on natural and built environments. As tourism in a region grows, pressure on natural
resources increases, potentially creating serious problems [4]. Each destination has limits of
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activities that cannot be surpassed without causing damage to the environment, and therefore limits
to the carrying capacity of the environment need to be detected and addressed. Possible harmful
effects include water and air pollution, the destruction of ecosystems, inappropriate visual and
structural changes and the depletion of the region’s important natural resources [5].

However, professed to have positive impacts, cultural tourism is believed to establish and
reinforce identity, preserve cultural and historical heritage and facilitate harmony and
understanding among people, ultimately encouraging a less damaging and more sustainable form
of tourism.

Sustainable tourism is defined by the UN Environment Program and UN World Tourism
Organization as “tourism that takes full account of its current and future economic, social and
environmental impacts, addressing the needs of visitors, the industry, the environment and host
communities.”

Additionally, they say that sustainable tourism “refers to the environmental, economic, and
socio-cultural aspects of tourism development, and a suitable balance must be established between
these three dimensions to guarantee its long-term sustainability” [6].

There are two main aspects to considering sustainable events. Initially, there is the
sustainability of the event itself — financial and economic sustainability and longevity, social
sustainability in terms of acceptance and ownership by the local community, and the
environmental sustainability measures undertaken by the event organizers. This is often referred
to as the triple (or even quadruple) bottom line [7].

In this research we are going to offer some strategies for integrating sustainable practices
into event experiences. First, partnerships, with a specific focus on local involvement and
ownership should be put forward to achieve sustainable event tourism. This should be followed by
an examination of the importance of education and training and interpretation and representation
of cultural resources.

1. Methodology

During the research, scientific studies on international and national experiences of the
development of event tourism were studied. Scientific-theoretical, observation and selection,
empirical observation methods and case study methods were used in the process of creating the
article. The reliability of the research results is based on the foreign statistical official sources of
UNWTO and agenda.brussels.

I11. Literature review

There have been numerous studies that have examined the role of cultural tourism on the
development of both the economy and environment. Yuham Qiao (2020) studied the integrated
development of culture and tourism industries. This paper, based on the analysis of the current
situation of culture and tourism industries, discusses the issues and defects in the process and puts
forward the innovative methods and development mode for industries convergence [8].

Research by Morgan and Pritchard (2007) emphasizes the growing importance of cultural
tourism and the role of authenticity in destination branding. Tourist-oriented performances can
bridge the gap between static cultural sites and vibrant cultural expressions. Furthermore, the
analysis in this article creates a base from which to re-examine touristic representations in the
context of further political and cultural change [9].

M. Picard (2016) explores the concept of “performance tourism” and how staged cultural
performances can both entertain tourists and educate them about local traditions. The remainder
of the studies on the benefits of tourist-oriented performances on the destination image address
concepts such as tourist satisfaction, small-scale tourism events, and factors affecting the success
of theatrical performances, and as such have been included in the present review of relevant
literature [10].

Research focusing specifically on tourist-oriented performances in Bukhara is scarce.
However, studies on cultural tourism in Bukhara can provide valuable insights. A.B.Usmonova
and M.I. Zokirova (2021) analyze the current state of cultural tourism in Bukhara and identify
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areas for improvement. Their work can be a starting point to understand tourist demographics and
existing cultural tourism offerings [11].

M.Karimov and S.M.Kim (2022) analyze global strategies made to enhance cultural
tourism of Uzbekistan with various experiences and policies by focusing on heritage site, diverse
folk customs, revolutionary relics and long-lasting leisure and architectural traditions and create a
favorable tourism atmosphere by exploring more participatory projects like cultural festivals and
designing culture-themed tourism lines [12].

As the appetite for leisure travel and events continues to grow at an exponential rate, the
impact on the environment and local communities is becoming an increasing concern, not least by
the users of the services. Green approaches to tourism and events are growing in popularity and
present an opportunity to both identify solutions to significant environmental and societal
problems and new approaches to business. A book Green Events and Green Tourism edited by
H.Seraphin, E.Nolan (2019) clearly outlines the key component of today’s demand from tourism-
sustainability. Tourist-oriented performances being main part of cultural tourism can improve the
image of the society by means of protecting natural, cultural and historical tourist resources, at the
same time creating destination image [13].

IV. Results

As we have reviewed the literature, cultural events, especially tourist-oriented
performances play key role in developing tourism and consequently boosting economy of the
country. This is obvious in most developed countries with high level of tourist influx. If we learn
the case of Belgium which ranked first among 20 countries by number of tourist arrivals in 2022
(871,000 visitors around the year), the country successfully developed event tourism in capital city
Brussels (Figure 1).

Figure 1. Tourist arrivals in Belgium in 2022 (in thousands)
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Source: https://www.visit.brussels/content/dam/visitbrussels/pdf-
brochures/presse/studies/rapports-annuels/

Data from Statbel reveals a significant 43 million overnight stays in 2022 across various tourist
accommodations, such as hotels, youth hostels, and holiday centres, compared to the 42.5 million
nights in 2019. In addition, more than 8.6 million overnight stays were booked via online platforms
such as Airbnb, Booking.com, and Expedia, compared to 1.6 million in 2019.*
Data from Airbnb shows that the most popular Belgian cities in the first quarter of 2023 were
Flemish coastal cities and locations close to the country's largest music festivals.>

Brussels retained its first place in the world of rankings of the UIA, the Union of
International Associations by number of congresses, which are an integral part of event tourism.

L https://www.brusselstimes.com/594885/belgiums-tourism-hits-record-high-with-51-million-overnight-stays
2 https://www.brusselstimes.com/594885/belgiums-tourism-hits-record-high-with-51-million-overnight-stays

25


https://www.routledge.com/search?author=Hugues%20Seraphin
https://www.routledge.com/search?author=Emma%20Nolan
https://www.brusselstimes.com/594885/belgiums-tourism-hits-record-high-with-51-million-overnight-stays
https://www.brusselstimes.com/594885/belgiums-tourism-hits-record-high-with-51-million-overnight-stays

Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

According to UIA, international associations meetings in the city have doubled compared to
previous year (Figure 2).

Figure 2. The number of International Associations meetings,
variation vs 2021
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Source: https://www.visit.brussels/content/dam/visitbrussels/pdf-
brochures/presse/studies/rapports-annuels/

The figure reveals the country’s number of meetings held in 2022. Again, Brussels is leading on
the top 5 list. Also, data from agenda.brussels shows a recovery in the cultural sector, with 14,971
events registered on the platform
(18% down on 2019). According to the data offered by the platform, cultural events in Brussels

play a major role for tourism.
Figure 3. Cultural events in Brussels by category
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Source: https://www.visit.brussels/content/dam/visitbrussels/pdf-
brochures/presse/studies/rapports-annuels/

In 2020, most of the cultural events reported in the Brussels-Capital Region (Belgium)
were concerts or musical events (Figure 3). Approximately 2,070 events in this category took place
in the Belgian capital or surrounding areas. Meanwhile, just over 1,000 cultural events were theater
performances in the region over the same year. 14,971 events hosted on agenda.brussels in 2022.1

L https://www.visit.brussels/content/dam/visitbrussels/pdf-brochures
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In the meantime, nearly 3,000 events are organized in the city every year, and millions of
tourists come to visit Brussels. However, this cultural and economic wealth is not without
consequences for the climate. After mobilizing the entire population of Brussels around the
objectives of its Climate Plan, in 2023 the City of Brussels launched an awareness-raising
campaign aimed at socio-economic players. Whether they are companies, shops, non-profit
organizations, schools, care centers or government departments, all these organizations have an
essential role to play and have every interest in preparing themselves by taking action in favor of
the climate. With the Climate Plan, the City wants to help the sector adopt an eco-responsible
approach. According to it, the targets for 2030 are as follows:

= Double the number of tourist accommodations with the 'green key' label

= 100% of the events organized by the city comply with the sustainability action plan of

Brussels Major Events

= 100% of the cultural venues of the city have implemented a climate action plan®
When organizing an International Conference on “Organic Waste in Urban Environments” in
Brussels in 2008, Brussels Environment (IBGE-BIM) estimated the CO2 impact of the event to
manage the event in the most climate friendly way. The following emission sources were
considered:

* energy in house (energy linked to burning of fossil fuel)
* non-energy in house (cooling & refrigerating gas)

* freight

* supplies

* transport of persons

* direct waste

» fixed assets (buildings, IT hardware etc.)

The carbon footprint inventory helped to design the event according to a set of priorities (e.g.
reduce transport, change behaviors, offset remaining emissions). For 114 participants, the
estimated CO2 emissions per participant were 0,5 Ton CO2 (Figure 4).

Figure 4. Total CO: emissions by type of sources

Paper 0,3 0,5%
Buildings 0,4 0,6%
Food 1,2 2,1%
Hotels 1,8 3,1%
Organisation 3,7 6,5%
Transport 49,6 87,1%

Source: Barbara Dewulf - Brussels Environment (IBGE-BIM), Steven Van Praet - Futureproofed
V. Discussion

Bukhara, the “Pearl of the East,” boasts a rich tapestry of cultures woven over centuries.
Its vibrant festivals, traditional performances, and artistic expressions pulsate with the city's unique
heritage. The city hosts several cultural events and festivals, namely, the Silk and Spices Festival,
which is held every two years in Bukhara. During the several days of the Silk and Spices Festival

! https://www.visit.brussels/content/dam/visitbrussels/pdf-brochures
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there are fairs where visitors can buy handicrafts, souvenirs, and silk scarves. Master classes from
artisans in various fields are held in historical buildings and monuments, and sporting events draw
large crowds. The festival also hosts conferences dedicated to the history and culture of
Uzbekistan, and also to preserving these traditions and practices. Traditionally, the closing
ceremony of the Silk and Spices Festival is held in the Poi-Kalyan Architectural Ensemble, and
features traditional Uzbek folk music.

International Gold Embroidery and Jewelry Festival on 3-5 May this year was held at a
high level with the participation of 220 foreign guests from 58 countries. Bukhara was awarded
the status of “City of World Craftsmen” by the World Crafts Council.

On June 3-4, 2022, the city of Bukhara was declared the “youth capital of the Turkish
world” in 2022 as part of the “IV Young Leaders” forum of the Organization of Turkic States.

Furthermore, the city hosts several other international forums and festivals, like
International Youth Tourism Forum, International Forum on Ziyarah Tourism, International
Forum on Communication on Declarations that contribute greatly on the global interest of
foreigners in Bukhara.

Obviously, the city is on the center of cultural and social events as was seen in case of
Brussels. However, the sustainable practices which have been implemented by the government of
Brussels lack in that of Bukhara, which is what the object of our research. To make those events
more sustainable, there are key points that we are going to outline:

Pre-Event Strategies:
v Encouraging local attendance — this could be achieved by targeting marketing efforts to
attract participants who can travel to the event with minimum emissions. This might
include area advertising, discounts for locals, or virtual attendance choices.

v Promoting sustainable travel options by providing clear information on public transit
timetables, carpooling, bike parking, and walking paths to the event place. Partnership with
public transportation authorities or ride-sharing providers help to provide special prices or
discounts to event guests.

Event strategy:

v" Selecting venues with easy access to public transportation, on-site accommodations, or
within walking distance of amenities. Prioritize venues that are energy efficient and
committed to sustainability.

Consolidating events — considering co-locating events or conferences to save people from
traveling to various places. This can be especially useful for events in the same sector or
with similar audiences.

Embracing virtual and hybrid event forms - this enables remote involvement while
reducing the total trip impact. Virtual components may include live-streamed seminars,
online networking possibilities, and pre-recorded content. This strategy has already been
implemented in several forums and festivals held in Bukhara.

v Provide educational opportunities by hosting workshops or seminars on sustainable travel
practices. This can teach participants how to reduce their carbon impact when traveling to
events and in their daily life.

Using these measures, event organizers may dramatically minimize the transport emissions
connected with their activities. This promotes a more sustainable event experience and instills a
feeling of environmental responsibility among attendance.

The event industry is making strides towards greater sustainability. But integrating sustainable
practices into events comes with its own set of challenges. Firstly, costs may go beyond the budget.
Sustainable options can sometimes be more expensive than traditional methods. This can range
from using recycled materials for decorations to sourcing locally produced food, which might have
a higher price tag compared to mass-produced options. Second, attendee travel contributes
significantly to the environmental effect of an event, particularly large-scale international events.
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There are currently few answers, but promoting carpooling, providing carbon offset alternatives,
and selecting sites that are easily accessible by public transportation can all assist.

VI. Conclusion

Events are organized activities providing unique experiences to the participants/spectators.
The event industry is a key player within the key economic sector of creative industries [14]. The
importance and popularity of events are steadily increasing. Cities and destinations have given a
strategic role to events in tourism and place marketing [15]. Furthermore, public groups have
begun to see events as possible vehicles for urban regeneration and rejuvenation. The primary goal
of these activities is to increase the competitiveness of tourism locations. Event tourism is a rapidly
growing industry that contributes significantly to the travel industry by creating demand and
achieving economic, social, and environmental goals while benefiting communities and
destinations [16].

Event tourism may be both beneficial and detrimental to sustainability. While it has the
ability to provide economic and cultural advantages, it may also have a negative influence on the
environment. However, by adopting sustainable methods, event tourism may become a more
responsible and environmentally beneficial activity. Taking the case of Brussels, the capital city
of Belgium, we have observed several sustainability initiatives that were taken towards the
protection of the environment and thus making event tourism one of the most eco-friendly types
of the sphere. The authority has taken steps of minimalizing the side effects of cultural events by
imposing a Climate Plan which is targeted by 2030. The Plan covers all the “green” measures that
require not only stakeholders but also local and foreign individuals to take part in the action.

Bukhara, being the home of the most cultural events among the regions of Uzbekistan,
clearly leads the successful direction towards increasing the tourist flow by showing its culture
and national image by means of events ranging from festivals, forums, conferences, meetings and
concerts. This, in turn, calls for sustainable event tourism requirements to be imposed so that the
city and its image is not spoiled by event visitors.

We have outlined some recommendations for the organizers of events. First, locals could
benefit from the events by the discounts or bonuses offered to promote more participation in the
events. Second, transport agencies could enjoy bonuses by implementing “green” transportation
for visitors. Third, educate those who take part in tourism activities about the sustainable tourism
and awareness of the environmental protections. The last strategy that we have explained is virtual
tours for events. This could minimize the cost, tourist traps, and at the same time the negative
effects to the environment.

Event tourism has the potential to be a positive factor if it adopts sustainable methods. It
can help to safeguard the environment, promote responsible consumption, and improve the overall
experience for both tourists and host communities. However, it is vital to remember that
sustainable event tourism is a journey rather than a destination. Event organizers must always try
to improve their environmental performance and discover new methods to lessen their footprint.
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HOnoys3 lupnazaposena Ypynoaesa

CamapkaHJ HKTUCOAUET Ba CEPBUC MHCTUTYTHU U.(.(.JT0K., JOIIEHT

UKTUCOIUET TAPKUBUT'A TYPU3SMHUHI SIHI'Y TYPJIAPUHU
KUPUTUHIHUHI AXAMUATHU

AHHOTAIMS - MaKoJaza Y30eKHCTOHIA SHIH-“My3eil TYpPH3MH HM TAaIIKHI KHAJIMII Ba
PUBOXJIAHTUPUII MIJUIAA TYPU3MHUMHU3JIArd noy3apd macananapiaH OUpU SKaHIUTH, TYPU3M
TAabJIMMHJIATA OaKaJlaBpUAT Ba Marucrparypa HyHalIMIuiapura KUPUTHIL, My3ei (onamapuaa
cakJyiaHuO kenmaérrad OOW TapUXHHU, MYCTAKUUIUTUMU3 OJMMIIAPUHH aKC STTUPYBYH HOED, HOIUP
AKCIIOHATIIAPHM aBaiiyiab-acpam, ypranuii, O0HUTHO Oopwumi, MyHETa OJIMO YHMKUII Ba Taprud
KWJINl, yJI1apJdaH XaJIKUMHU3 OHTHUa MUJLIUH rypyp Ba I/I(I)TI/IXOp, HCTHUKJIOJ Ba Baranra cagoKart
TYWFyJapUHU Ky4YalTUpHUII Hynuaa KeHr (oijaiaHui, TYpU3MHH 3aMOH Tajaliapura Moc
OKOPpH MaJIaKaJIu MyTaxacCucap omtan TabMHWHJIAI, MO,I[I[I/IfI'TGXHI/IK& OasacuHH MYCTaXKaMJ'Ia6,
Oyitnua Taknu¢ Ba TaBCUsUIAP KENTHPUITAH.

Kaaur cy3aap: axnaonap, Mepoc, 3KCIOHaT, caxpojaru JIyBp, cTparerus, apxeoJyorus,
KyuMac MyJIK, My3€H-KyPUKXOHA.

AHHOTaHHﬂ - B CTAaTbC OpraHu3anusa U pPa3BUTUC HOBOI'O «My3ele0F0 Typusma» B
V30ekucrade SBIIETCS OOAHMM M3 AKTYaJIbHBIX BOIIPOCOB HAIICTO HALMOHAJIBHOI'O TypH3Ma,
BKJIrO4as €ro B 6aKanaBpHaT U Marucrparypy no TypuCtuicCKomMy O6p3.30BaHI/IIO, COXpaHCHHIO,
W3YYEHHIO U IPUYMHOKEHUIO YHUKAJIbHBIX U PEAKUX SKCIIOHATOB. KOTOPHIE OTPaXKatoT OOraryo
HUCTOPUIO, XPAHAIIYKOCA B My3eI>iHBIX (bOH,ZLaX, JAaHbI IMMPEIJIOKCHUA U PCKOMCHAAUHU 10 HIaram
Hallei He3aBUCUMOCTH, YTOOBI UTH, BBIHOCUTH M IIPONIaraHIupOBaTh UX 10 BCEMY MUPY, LTUPOKO
HCIIOJIb3Ys UX B COSHAHWU HALICTO HApoda JJIs1 YKPCIIJIICHHUA 1YBCTBA HaHHOHaHBHOﬁ ropaocTtu u
ropaocCTu. , HE3aBUCHUMOCTH n BCPHOCTH PO}II/IHG, olecrieuenue Typusma
BBICOKOI(BaJ'II/I(1)I/II_II/IpOBaHHBIMI/I cricquaaucraMm B COOTBETCTBUH C Tpe60BaHI/I$IMI/I BpPEMCHHU,
YKpEIUIEHHE MaTepuaibHO-TEXHUYECKOM 0a3bl.

KiaoueBnie ciioBa: nNpeaKu, HacJeAue, 3KCIIOHAT, .Hy'Bp B IMYCTBIHC, CTpaTerus,
apXxcCoJIoTHsd, HCABUKUMOCTD, MYSGﬁ-SaHOBeHHHK.

Abstract - in the article, the organization and development of the new "museum tourism"
in Uzbekistan is one of the urgent issues in our national tourism, including it in the bachelor's and
master's courses in tourism education, preserving, studying and enriching the unique and rare
exhibits that reflect the rich history preserved in the museum funds, the steps of our independence.
proposals and recommendations are given for going, taking out and promoting the world, using
them widely in the minds of our people to strengthen the feelings of national pride and pride,
independence and loyalty to the Motherland, providing tourism with highly qualified specialists
in accordance with the requirements of the time, strengthening the material and technical base.
Key words: ancestors, heritage, exhibit, Louvre in the desert, strategy, archeology, real estate,
museum -reserve.

Kupum: MaMinakaTUMU3HUHT MyCTaKWJUTUKKA SPUILIAIIN UKTUCOAUM Ba CUECUN XaETHUHT
Oapua >xabxacuaa OyaraHu Kabu MaJaHuil coxaaa xaMm Tyo Oyprmm sicaau. KymiiagaH, MUJUTAR
aHbaHa Xam/1a KaJpUATIapUMU3HU TUKJIAII, 00 MEPOCUMU3HM YYKYp YpraHMIl, YHUHT Ma3MyH-
MOXUATH Ba aXaMHUATHHU XaJIKUMU3, aﬁHHKca, émnap }“IpTacha KEHT TapFI/I6 JTHUIITra KarTa
3’bTI/I60p KapaTuiia 6OI_I_IJ'IaHIlI/I. Xeq 6I/Ip XaJIK €K MUJUIAT MabHAaBUATHHU YHUHI TapUXUIAH,
MUWJUTMH  KaJpusITIapuiaH apu Xojja TacaBBYp KwinO Oynamaiaun. bunobGapuH, myHE
TaMaJIyHUra OeKuéc yiym KyImraH KyXHa 3aMUHUMH3IArd MaJaHWui XamJa Tapuxui
éaropiukinap, OeTakpop Ocopu-aTHKaJap, HeYa MHUHT WWUIMK TOMMJIMA Ba aménap, HOAHP
Kyné3Manap HaMHKH XaJIKUMU3, 0AJIKU YMYMKaXOH MEPOCHHUHT HOE0 HaMyHaIapy XUCOOIaHaIH.

Typusmaaru xaakapo SKCIEPTIApPHHUHT XyJiocanapu OViimya maBiatiiapia TypU3MHUHT
PUBOXIIAHUIIN Japakalapd MAaBiaTia TYPU3MHHMHT KYIiia® TyplIapuHU PHUBOXKIAHTHUPUILITA

31



Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

O0ormuk. PuBoxnanran paBnamiapna Oy  Typu3MAard SHIM  TEHJEHIMsAra aiIaHM.
MamakaTUMU3HUHT MWUIHH TYpU3MHIA XaM SIHTH HUCTHKOOJUIM TYpJIapHU PHBOMIJIAHTHPHII
HYHanummaa sxaaain TaiKuKoTaap oiaul OopuiIMoKaa.

XanKUMM3HUHT MWUIMA MaJaHuid MepocuaaH Typusmia doipananumaa “Musumid
MajiaHuii Mepoc Typu3Mu” Typu Takmud KuiuHAul, Xalkapo TypusMaa To6opa pUBOKIAHUO
Oopaérran TacTPOHOMHUS TYPU3MUHH TAIIKHJI KWINAII Ba PUBOXIAHTUPHUII HYHAIUIIAIA MyXUM
TaAKUKOTIAPHUHI HATIKANAPM XaM OJBJIOH KMIMHMOKAaZ Xankapo Typu3MAaru —sHIH
TeHICHIMSIAPHY, HYHATHIUIAPHE XUcoOra oiub, Y36eKHCTOHHA SHIU-‘“Myseil mypuzmiu’ HA
TAIIKWJI KWJIUII BAa PUBOMJIAHTUPUII MIUIMHA TYPU3MUMU3Aru 10J13ap0 Macananapaad oupu aed
xucobnaiiMu3 Ba Oy MaB3yHHM TypuU3M TabJIMMUAArd OakaJaBpUAT Ba Marucrparypa
HyHanuuuiapura KUpUTULIHY TaKIU( KUIaMu3.

Matepuaniap. Xap 6up naBiar Tapakku€T capu OAMMIIAp SKaH, IOMMO Tapuxra Has3ap
tamald, MaBxyl ypd-ojariap, aHbaHaJap XamJa KaAUMUN EArOopJMKIapHU YpraHuilra Ba
cakJjaira WHTHIUIM Tabuwii xoi. by Oopama sca myseimapHuHr YpHU Ockuéc. UyHkm ymap
YTMHULIIAH KeJIraH MaJaHusT, Mabpudar, Tabuar EAropIUKIAPUHUHT SXJIUT TU3UMIA COJIMHIaH
HuruHAMCcH OynmuO, amannmaru TapTuOiapra MyBOQHK CakKIaHAAW Ba HAMOWHII KWJIMHAJIH.
Myz3eitnap Oy axaoqapumMusgaH Ou3ra mepoc OyiraH OOMJIMKHM Kela)kKak aBlIoJAra eTKa3uo
Gepanuran MIMMi, MabHaBUH-Mabpuduil Xa3uHa 6ymu0, y ¥ummap gaBomuaa 6oiu6 Gopau®.
Xap Oup ounaga My3eHHUHT OMp 31meMeHTH MaBxya. OTa-oHa, 6000-MOMoONapuUMH3IaH OU3ra
mepoc OyroMm, QoTtocyppar &€ku Xyxokar Oymagumu Ou3 aBaiimab-acpaiiMu3 Ba  ¥3
dap3ananapumusra ynap tyrpucuaa daxp Owmnan cy3nab Oepamus. Mepoc Oynran aménap,
WHCOHHUSAT WXKOJIM MaxCyJu cudaTuaa sipaTUIraH CaHbaT acapiiapy capajaHuO, My3eiiap iaH ®Kou
0JIaIl XaMmJa YMYMUHCOHUH OOMJIMKKa ainaHagu. AXIoAiapAaH Mepoc OYiraH aHbaHajiap Ba
yph-onarnapuu, Gapzanmiap Ba Habupanapra anTud 6epurr, Mepoc KOJJTUPHUIIT OPKATH HHCOHHST
TaJPYOKUN pUBOKIaHUO OGopaBepaiu.

MamnakaTiMH3/1a XaM TypU3M COXACHHH KaJal PHBOXJIAHTHPHUII YUYH TETHIIIIHA
XyKyKuit  3amMuH spatwim.“TypusM TyFpucuna” KOHyH KaOyl KWIMHIM. YHIA6 —Typiu
KOHYHOCTH  XYXOKaTmapu  spatwind. Typu3Mm jKagal PUBOXKIIAHAJWTAH coxara aiiaHuo
6opmokaa.YyHKH OM3Aa TYpU3MHUHI KaTTa caJloXusATJIapu MaBxyn. bynmapHu mHoGatra onu0,
MaMJlakaTHH ~ puBOXJIaHTUpUIIHUHT 2017-2021 #iwmapra  wymkamianrad — “Xapakatiap
cTpaTerusicn”’a yu0y coxa MKTUCOTUETHUHT €TaKuu TapMOFu cudaTuaa xaall puBOKIAHUIIN
OenruiaHraH.

V36exucron Pecnybmukacu Ilpesumentn IllaBkar Mupsuéesauar 2017 imn 7
despannaru [1D-4947-con Papmorn 6uman Tacaukianran «2017-2021 inmnapaa Y36ekucTon
PecnyOnukacuHM pUBOXKJIAHTUPUIIHMHT OemTa ycTyBop HyHamumm Oyiinya  Xapakatiap
CTPATETUSICHHUHT «XaJlK OMJIaH MYJIOKOT Ba WHCOH MaH(]aaTiiapu WHIM»/1a amalra OIIUpPHUIITa
oun JlaBnar macTypm» Xamaa Y3Oekucton Pecny6mmkacu IlpesumeHTHHHHT «MajgaHuAT Ba
CaHBAT COXACHHH SHaJa PHBOXJIAHTHPHUIN Ba TAKOMWUIAIITHPHWINTA JIOWP UYOpa-TaaOupiap
TyFpucHaaTH KapopuHH MKpo STHIN Io3acHiaH Y36exucToH PecrmyGmukacu Basupmap
Maxkamacu «2017-2027 #mnnapna naBiaT My3eiinapu (aoausSTHHM TaKOMWJUIAIITUPHUII Ba
MOJIMHA TeXHUK Oa3aCMHM MyCTaxkamwuiaml Oyiuuya KOMIUIEKC 4Yopa-TaJ0upiap AacTypHHU
TacAWKIAIT TYFPHCHIA» Kapop KabyT Kuman’,

ICamapo X.K,V36ekncToHna Xaikapo TypH3MHH PHBOXIAHTHPHIIAA MWUIMH Mepoc OOMIHKIApHIaH
(dolimananumHUHT UCTHKOOUTH HyHanmunuiapu,Phd.asropedeparn, Camapkann, 2023, 64 6.

2KaxxopoB JK.A., “Y36eKHCTOHIa racTpPOHOMHS TypM3MHMHH PHBOMIAHTUPHIIHMHI MaKCaju Ba Basudamapu’.
“CEPBUC” nnmwmii-amanwii )kypHanu, 2019 i Ne3-con. 83-88 0.

3 Vpynb6aesa, 0. II. (2013). Xu3Mar KypcaTHII COXICH Ba aXONH TyPMYII Japakach: y3apo OOTNIMKIMIU Ba
PHBOXKIIAHHII HCTUKOOIIIapu. Monozpagus. Towkenm:«PAH», 156.

4. V36exucton Pecny6nukacu Basupnap Maxkamacuaunar «2017-2020 #unnapaa gasnat myseinapu GpaonusTHHE
TAaKOMHJUTAIITHPHII Ba MOJANN TEXHUK 0a3aCHHM MycCTaxkKamuail Oyiinda KOMILUIEKC dopa-TagOupiap JacTypHHU
TaCAWKJIAII TYFPUCHIA» TH KaPOPH.
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Maskyp kapopna OenrunaraHuzek, PecrnyOnukamu3zna TypuU3MHH PUBOKIAHTHUPHUIILIA
MaMJIaKaTUMH3/1ard My3eiiaapaan Gpoigamanuin MyxuM axaMusITra ara. ATHUKCA, XaIKUMAZHUHT
VOKTUMOMH, Mabpuduil xaétuna, €11 aBIoJHU MaJaHUN eTyK TapOusulallja, HHCOHHUHT OUIMM
JOUPACHHUHT KEHTaWWIIMHU MIAKJUTAHTUPUILIA My3eWIapuMHU3IaH TypusMaa (GongaTaHUIIHA
Ky4aiiTHPHII siHaja 1013ap6 MyaMMosapaH 0yanb KOIMOKa.

V36exucron Pecny6bmukacuuunr Ilpesunentu Illapkar Mup3uéeBHHHT “Y36eKHCTOH
PecnyOnukacuna MagaHusT Ba CaHbaT COXAaCMHM HMHHOBALMOH PHUBOXKIAHTUPHII YOpa-
Tanbupnapu Tyrpucuna’tu Kapopupal(Tomkent m, 2018 iun 26 aBrycr) Kyiugaruiap
OeNruiaHraH:

-ax0JIM, SHT aBBaJIO, €111 aBJIOJ] YUyH MyJDKauianrad, lHTepHeT TapMoruian GpoiganaHrad
X0J1J1a, My3€eJIapHUHT (DaoJIMATHUIa MHHOBAL[MOH aX00pOT TEXHOIOTUSATIAPU KEHT )KOPUH 3THLI Ba
My3€l SKCIIOHATIAPUHUHT PAKaMIIM IAKIUIAPUHY SIPATHUIL OPKAIHU My3€H 3KCIIOHATIAPUHU KYPHIL
MMKOHMHU Oepaaurad HH(paTy3uIMaHy SpaTHULLL

-MaMJIAaKaTUMU3HUHT MaJaHUM-TapuXUi MEpPOCHHHM OMMAIAIUTUPUII Ba TAHUTHUII
MaKcaJuaa My3eHIapHUHT HKTUMOUM MAKOHTI'a TYJIMK HHTErpalysUIalllyBUHY TaAbMUHIIALI;

-My3eiiiap/ia IMKOHUSTIIApY YEeKJIaHTaH Iaxciap, Kekca éuiaru tampud OyropyBuniap,
MakTabraua émary OoJsianap Ba yjaapra XaMpoXJIMK KWIAETraH 1axciaapra Xu3mar KypcaTHIl Ba
KYJIalJIMK SPaTULITHUHT UHKIFO3UB yCIyOapuaad KeHr (Gpoiaaaanuml.

Maskyp Kapop Baranumusmaru myseinap ¢GaoJusITHHH Tapakkuérra Oomwiaiau. by
TapakKuETra MaMJIAKaTHMU3HMHI MWIIMH TYpPU3MH XaM Y3WHUHI camMapaid WIMUH-aMaiuil
TaJKUKOTJIIApM ~ Ba MEXHATIApUMHU KYIIMIIM JIO3MM. Mwimil Typusmzaa Myseislapaas
(oiianaHUIITHU TAIIKIJI KWIAIT Ba PUBOXKIIAHTUPHUIITA JKadall KHPUIIHIIAMHA3 KepaK.

WNkkuHYMIaH, MaMJIakaTUMM3Ja CYHI'M HWLIapJa XaJKUMHW3HUHI, aiHuKca €Il
aBJIOJUIApHUHI My3eilylapra KU3MKUIIW Ba Tauipud Oyropunuiapu, Oy TampudiIapHU TallKuil
KUJIIYyBYM TamabOyCKOPIMK XaM, alfHM BaKT[a, AyHE XaJKJIapUHHUHT, XalKapo TYpUCTJIAPHUHT,
BaTaHUMU3ra Tampud KUITaH JaBiaT paxOapIapuHUHT My3eillapuMu3ra KU3MKHUIUIApU XaMm
Hunnan-imnra kyyaitn6 6opmokna. UyHkw, Su’36eKI/ICTOHz[a XaJKapo MUKECHapaa MabliyM Ba
Manixyp Oymnran wyseinmap Oop. LyHuHr yuyyH XaMm, Typu3M TabiIuMHaara OViIFycu
MyTaxaccuciap Typu3M coxacugaru “Mysell TypusmMu’ Typu OpKaJld My3eilllapiaH Typu3MJa
(doiianaHUIIHN TAIIKWI KWIMII Ba PUBOXJIAHTHUPUII MEXaHM3MIIAPUHM SIXIIU Y3JIallTHPHUILN
Kepax.

XyKyMaTUMHM3HUHT  jedpau  Oapya Kapopjapura TYypPU3MHHM  PUBOXKJIAHTHUPUII
MacaJajlapd KUPUTHUITAHIUTA MWUIMA TypU3MAA SHTM WYHAJIMIUIAPDHW, TYPU3MHUHT SIHTU
TypJIapUHU TAIIKWJI KWJIUIIHE Tanad xkuiaau. HaBOGatmaru Baszuda - ¥V 36eKUCTORHUHT MUJLTHIA
TYpU3MUJA STHTU Typ- “My3ei mypuzmuy "HU TAIIKUI KUIUII Ba PUBOXKIAHTUPHII OYHHYa MIMUIA
TaJKUKOTJIAPHU KyUYaHTUPUIITUMHU3 JIO3UM.

Mopauii ManaHuii Mepoc OOBEKTIapuHU MyXodasza KHIHMII coXacuaaru (aoJusiTHU
Ty61aH TAKOMUIJLTAIITHPHII 90pa-Taa0upaapu TYFpucuaaru IIpesuaent Kapopy Kabyn KITHHINZ,
Kapopra myBoduxk MaganusT Ba3UpIUrHHUHT Majanuii Mepoc 00beKTIIapuHU MyX0da3za KIITUII
Ba YyijapaaH ¢oipanaHum WIMHM-UOUIA0 yuKapuml Ooml  OomKkapMacu Xamaa yHHHT
MUHTaKanapapo (MHUHTAKaBUH) JaBlaT WHCHEKIMJIApU Herusuaa MaJaHusaT Ba3HpIIUTH
Xy3ypuaa Mananuii Mepoc JenapTaMeHTH YHUHT XyZOyJIuil OollKapManapu TAlIKWJ STHIIH.
JlemapraMeHT MOJAMHA MaJaHUM Mepoc, >KyMIIaJaH, apXeoJoTHs MepPOCH OOBEKTIApUHU
Myxodasza KWIMII Ba yjapjaaH ¢oiiganaHuIl coxacuJa MaxcyCc BakoJaTIM Myaccaca
XucoOnanumm 6enrunad Kynumu.

1 V36ekucton Pecry6mukacuaunr Ipesunentu laskat Mup3uéesaunr “Y36exucton Pecrny6nukacuga MagaHUAT
Ba CaHbBAT COXACHHU HMHHOBAITMOH PUBOXIIAHTUPHII Yopa-Taaoupiapu Tyrpucuaa’’ru Kapopu. TomkenT mr1.,2018 #wn
26 aBrycr)
2. V36exucton Pecniybmukacunuar Ipesuaentu lllaskat Mupsuéesaunr “Y36exucton Pecrny6nukacuga MagaHUST
Ba CaHbBAT COXACUHU HMHHOBAITMOH PUBOXKJIAHTUPHIN Yopa-Tanoupiapu Tyrpucuaa’’ru Kapopu. Tomkenrt m1.,2018 inmn
26 aBrycr)
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2019-2021 innnapaa MOIIUKA MaJaHU MEpOC 0OBEKTIIApUHUA MyXodasza KHIHII, acparl,
WIMUAN TagKUK OTUII, TapFru0 KWIMII Ba YyilapAaH OKWioHa QoijanaHuimHu TyOnaH
TAKOMHJUTAIITHPHIN 6yinua «Myn xapuracu» TacaukiaHan. JlemapTaMeHT KONIMJA Tapux,
MEbMOPYMIINK, MOJIMA MaJaHHi Mepoc coxacuaa WIMHUH, amanuil Taxxpubara sra 6ynran 11
Hadap OJUM Ba IOKOpU Majlakald MyTaxaccuciapiaH nobopat MnMuii-skcrepT KeHrau Ty3uiIu.
OHAUTUKAA, MOAJWN MaJaHUHd MEPOCHUHI KyuyMmMac MyJK OOBEKTIapd Ba YJIapHUHT
KYpHUKJIaHAIUTaH Terpajapua ep Kas3uil, ep Ty3UIl, KypUJIHuIll, MeTHopalys Ba OOIIKa XY KaaIuK
UILIApH, acpallira JOUp UIIapHU aMajira OLUMPHUIL XaM/1a WIMHAN Ba UIMHI-TEXHUK TaIKUKOTIap
VTKazuira oun jonuxanap Mnmuii-skcrnepT KeHram OwiaH KeTUIIWINIIY JIO3UM, OyHAa YHUHT
xyjnocacu JlemapraMeHT yuyH MaxOypHil xucobiaHau.

Mapanuii Mepoc KamMrapMacH TalllKWI 3TUWIKO, YHH HIaKNIAHTUPULI MaHOanapu 6enrunad
KYWUWIIH.

byxopo oasnam 6aduuti-mevmoputi myseu-gypuxxonacu, Camapxano oagnam ouprauieau
mapuxuti-mevmMopuii 6a oaouull myseu-Kypukxonacu, Xuea «Huan xanva» oaeram myseti-
Kypukxonacu meeuwinuya  «byxopoy, «Camapxanoy, «Huan Kanva» oaseriam my3eu-
Kypukxouanapu 3mub xauma Homaanou. Haeoui, Kawrxaoapé, Cypxonoapé ea PDapzona
sunosmuapuoa meauwiiuya « Capmuwicory, «Lllaxpuca6s», «Tepmuzy eéa «Kykou» oasnam
MY3el-KyPUKXOHALAPUHU MAUKUT SMUTAOU.

Kapopra kypa IOHECKOHuMHr VYMymkaxoH MepocH pyHxaTura TapuUXuii-MaJaHui
KAAMaTHra Kypa KHPHUTWITAH PEeCcIyOJMKaard Xyayajgap anoxuga Mmyxodasza KHIMHATUTaH
TapuUXUW-MaJlaHui XyAyuiap XucoOJaHaau XamJa yjapja pexalallTHPWIraH Kypuiuil Ba
00010HTAIITUPUII UILITTApUHUHT Joknxanapu Jenaprament xamaa FOHECKOnuHr YMymkaxoH
MEpOCH MapKa3u OwiaH MaxOypuil TapTHOIa KENWIIWIraH XoJfa amanira omwupuiaad. bynna
MOJIMI MaJJlaHHi MEPOCHUHT KyuMac MyJIK 00beKTIapu MUUIMH pylixatu Basupiap Maxkamacu
TOMOHUJAH TacaukiIaHaau. JlaBmaT kyumac MyJKH XHCOOJIaHTaH MOJAMA MaJaHHil Mepoc
00BEKTIIApUHU OTIEpPaTHB OOIIKAPYB XYKYKH acocujia €Ki TeKUH (oigaTaHuI XyKYKH acocua
oupuktupui [Ipesunent Ba Basupnap Maxkamacu kapopu acocujia amanra OlmfpuiIaIm.

Monmuii  mMagaHuii Mepoc 00beKTIapuHH Myxodasza Kwindil Oyinya jxaMoaTuu
WHCIIEKTOpap (PaoNHsATH TAIIKWI STUIAIU, YIAPHUHT KOHYH XYOKaTiapu Oy3WITHIIATa OWJI
MypokaaTiapu JlemapramMeHT €KW YHHHI XyIyJaui OollIKapManapd TOMOHHUAAH MakOypuil
TapTuOJa JaBiIaT Ha30paTH MIAKIHMIA TEKIIUpUIaad, OyHIa MabMypHil XyKyKOYy3apiuk €EKu
JKUHOSIT aHUKJIaHCa, )KaMOoaTyu HHCTeKTopiap XKamrapma mabiariapu XucoOuaaH myi MyKohOTH
OuiaH TaKIUpIaHaIu.

Veymnap.  Vs6exucronna Hapowmii, Kamkamapé, Cypxoumapé Ba  daprona
BUJIOATNIApUJA SHTHAAH Tamkunl oStuiaauran «Capmumicoi», «lllaxpuca®ds», «Tepmus»
Ba  «Kykon» nmaBmar Mmy3el-KypUKXOHAJIapuaaH My3ed Typusmuaa  GoigaiaHuIn
TaJKUKOTJIAPUHY aMalra OIUPHUIIIUMU3 JT03UM.

Hartmkanap. TagkukoTIap HaTIDKANapu Oyifiua Xysioca KMITaHUMH3a Y 30eKHCTOHIa
My3eil TYpU3MHMHU TAaIlIKUJ KWJIUII Ba PUBOXKIAHTHUPHINIA My3einapumMusaad GoiinaaaHuIIHNT
KyWnard 2 WyHaIuIIa aMaira OMpUIl MaKkca I Oyiau:

1.Wuku my3eil Typusmmnaa myseinapaan (oigamaHUIIHUHT axOopoT-pekiiaManapu Ba
9KCKYpPCHSI MApIIPYTIAPUHU UIIIA0 YUKUIL.

2.Xankapo My3el TypusMHuaa My3einapaan GpoiganaHuIIHIAT ax00poT-pekiiaMmanapt Ba
9KCKYpPCHSI MApIIPYTIAPUHU UIIA0 YUKUIL.

1. Huku my3eii mypusmuoa myseinapoan (hoiloanianumiHunz axoopom-pexiamanapu eda
IKCKYpCUA MApPUIPymaapuiuu uwinad YuKuW avda MyamMmonu macaia xucobmnanaau.by
HyHanumna nactnad WUKM Typu3M 0o30pura axOoopoT-pekiiaMaiapuHu YHKAPUITUMU3 Tanad
KunuHaau. UYyHKH XO3UpPrd KyHAa My3eiylapra SKCKypCHsUIapHM TalIKWJ KWJIUII aH4a
cycrnamrad. My3eiiapra 3KCKypcHsUiap TaIIKWII KUJIHII COOMK UTTH(OK IaBpHia HaBlaT
Malaraapu XUCcoOHIaH aMajra ommpuino, Oy dKCKypcusijapra MakTad TabJIUMH Jard GaHmap
6yitnua acocaH MakTa® YKyBUMIApH HINTHPOK STHUIIAPAN. Y30EKHCTOHHMHT MYCTAKUJLIHK
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WuJTapuiard SpKuH 0030p TH3WMHra VTHUIN JaBpHUAa JaBiaT OOIKETH XHUCOOMIaH MakTad
YKYBUMIIAPUHUHT SKCKYpCHUsIIapra YNKAIIMHN TalIIKWI KAIUII OyTyHIIai TYXTad KoJiIu.

Cababu my3eiinap SKCKypCUSUIApUHUA HUKU TYPU3MJIA XaM, XaJIKapo TYPU3M/Ia XaM TallKuII
KWJIMII MyaMMOJapd OWiaH UIyFyJUIaHYBYH MaxcyC TYpPUCTHK Qupmanap, TYpPHUCTUK
TAIIKWJIOTIAp XaHy3rda TaIIKWJ KWIMHTaH 3Mac. by XosaTHUHT acocuil cababiapu Myselap
MabMYpPUSATHHHHT YKYB JacTypiapu Oyiinua mys3eijapra 3KCKYpPCHSJIAPHU TAIIKWI KHJIHIIAA
JlaBjaT OpraHjiapy Ba MakrTabjap OoumikapyBiapy OWIaH yMyMaH XaMKODJIUKHU TYXTaTHO
KYWUTaHIUTH XUCOOTaHAaTH.

WKkuHYMIaH, My3€HIapHUHI pax0apusaTH TO XO3Mpraya y3JIapuHMHI paxOapiuruaart
My3eiIapHUHT (paonusaTiIapy Xakuaa peKIaMaiapHu, My3eiiap Ouaan TaHUILITHPYBYHU TEIEPaIuo
€ku naBpuil MarOyoTiiapja YMKUILJIApHU KOHUKApid aMaira olupulrad smac. by xyna
TaaxyO0m X0 Xxucobmanaau. UyHKu My3eiiapiard Typiu-TyMaH MabJIyMOTap Oo1ka 6upopra
TAIIKWJIOTAA MYK XucoOnaHaau. YUYUMHUMAAH, My3eiiapaa niuiopumiap Oolkaigapra HucbataH
aH4ya OWIMMIIM, OSXTUPOCIHM, TabCUpYaH Kummjapaup. Yer paBnaTinapaa My3elsapHUHT
XOAMMJIApU KAaHJAMIUp KUYMK 3JeMEHTIap €KUM OJAUN BOKEBJIMKIra 3ra OynraH mMaHOaanapHu
HIOB-IIIYB Japaxkanapuja kytapub unkumaau. Hatuxana Myseisiapra oMMaBUid TYPUCTUK OKUM
Ky4asiiu.

Nuxu My3ell Typu3Mmia My3enap 3KCKypCUsIapUHU TAIKNAI KUITUIL Ba PUBOKIAHTUPHILL
OM3HMHIYA KyHuJaruya OYInim Makcaaauanp:

1. Makrab YKyBuMIapu yuyH My3eiiap 3KCKypCcUsIapu.

2. MakTal YKUTYyBUMIIApU YUyH My3eilap S3KCKypCUsIapH.

3. Anoxuna ¢dan WyHamunuiapu (tapux, reorpadus, Ouonorus, 6oTaHuka, agaOueT Ba
OOIIIK..) MyTaxacCHUCIapH yUyH My3eisiap SKCKypCUsIapH.

Onuminap, TAAKUKOTYUIIAP YUYH MYy3€iiap SKCKypCHsUIapH.
5. VYHuUBepCUTET, UHCTUTYT Ba KOJUIEXK Tajalnapu ydyH ypranuwnaérran ¢annap Oyiinua
My3einap 3KCKypCHsiIapH.

6. Karranap yuyH gam onuiga-0minM OJIMII My3eil 3KCKypCHsIapu.

7. «Y306exucToH 6yitnab caéxat Kii!» SKCKypCHSIIAPH.

V36eKkuCcTORIa MUKH TYpU3MHM PHBOXKIAHTHPHINLIA Y36EKHCTOH PecryGnuKacHHMHT
[Ipesunentn [laBkat Mup3uéeBHUHT «ukn TypU3MHH KaJ1al pUBOXK JIJAHTUPUIIHU TabMUHJIALL
qyopa-Tanoupnapu Tyrpucuna»ru Kapopu Baranumuszga MUKy TypU3MHU PUBOKIAHTUPUIIHUHT
MCTHKOOIITH GOCKIYHHN Gomnanu’. Y30eKuCTOHHIHT MUIUTHI TyPH3MHHI PUBOKIAHTHPHUITLIATH
Oy Kapop Y30eKHCTOH XalK/Iapy/a §3 BATAHMHM aHTJIaIl, OMIIUII Ba YPraHuIlL, IaM OJIMIL, MUJUTHIA
FYpYyp Ba BaTaHHU CEBMIL, YHra MeXp-MyXa00ariau Oynumi, Tabuatu Ba TaOMaTH OOMIMKIApUHU
KeJlaykKaK aBJIO/IJIapu YUyH CakJall Ba MyXoda3a KWINII XUC-TYWFyJIapuHH MIAKJUTAHTUPAIIH.

[Tpe3uaeHTMU3 MaMIaKkaTUMH3a HIKU TYPU3MHH PUBOKIIAHTUPUII XaKUAard 0y MyXuM
KapoOpHM ypraHap 3KaHMHU3 TYpH3M coxacujaru Oapya TYpUCTUK (upManap Ba TalIKUIOTIAp,
TaBJIUM TU3UMHJATH Oapua (QaoiusaT HyHanIMIUIapuia caMapald TaJKUKOTJIap Ba caMapaliu
UILIANl YYYH Iy KYHHHUHT J10J13ap0 MyaMMOJIapUHU €UUITHUHT 1aBJIaT MUKECUIATH AACTypIlapH,
KypcaTMariapy Ba Hyn-iypuKiIapu, UMKOHUSTIAPH APATUITAHIUTUHY, OEpUITaHIUTUHU KypaMu3.
By uMkoHUsTIApaH YHYMIU (QOiAaIaHuII, TYPU3M coxacuaa (paosusT IopuTaéTraHIuruMU3aaH
Oy KapOpHUHT Oa)KapHJIMIINTa §3 XMUCCAaMU3HU KYIINIITAa MabCyJl SKaHJIUTUMHU3HU aHTIaiMu3.

By makcanra spuimi yayH BaTaHUMU3Jard 6apya My3eiIapHUHT BUJIOATIAp, TyMaHaap
Ba IIaxapiap KecuMuaa TYauK Tapud Ba TaBcudiaapu (MaH3WIH, TypH, (paonusTy, Uil TapTHOU,
SpaTUiIraH MapouTiIap, IKCIOHATIAP XaKUIaru MabJIyMOTap Ba OOIIK..) KaTaJIOTUHU, UHTEPHET
0asacHHM SpaTULIMMH3 Tanald KuiauHaau. by Mabiaymotnap Oyiinda My3ed SKCKYpCHUSIIApUHU
TAIIKUJI KWITyBUMIIAp, TYPU3MAAru TaJOUpKopiIap, MakTadiap, Juieniap, Kouiexiap, HHCTUTYT

&

1 V36exucton Pecny6bmukacu IIpe3uaeHTHHUHT Kapopu: MUK TypU3MHH %a1all pUBOXKIIAHTHPHIL Y0pa-TafnOupiapu
Tyrpucuaa. TomkenT m1.,2018 #iwr 7 pespans,[1K-3514-con
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Ba YHMBEPCUTETJIADHUHI paxOapUATIapy MaMIaKaTUMM3HMHI Xap KaHAall Mys3eillapura Kucka
BaKTJIap/ia My3el IKCKYPCHSUIAPUHHN TALIKWIJI KHIIUII KIMKOHUSTIAPUHU Oepajiu.

WkkuHYMaH, My3eHIapuMHM3HMHI paxOapiapd, XOAMMIIApH axojld MapKasjapura,
TAIIKWJIOTIApPTa, TabIUM TH3UMHMHUHT Oapua OYFMHIApUra YUKUILIApH, KEIWIIyBIap Ba
HIapTHOMaJIap TY3HUIM, JaBpa CyxOaTJIapMHU TALIKWJI KWIMLUIAPU XO3UPTH SPKUH OO030pHUHT
3apyp XapakaTIapHuIaH XUcoOIaHaIu.

VYuuH4yMaaH, KULIUIOKJIApAard MakTaOJapHUHI paxOapusaTiapd KULUIOK JiapJaru
UKTUCOMUN SKUXATHaH TYnuK Oynran ¢epmepnap, umOumapMoHiap Ba OoiapHu 3
KUIUIOFUHUHT PTaHIU aBjloAu OYiaraH MakTad YKyBUMIApUHM JIOAKaJl BaTaHUMU3HUHI OUpopTra
HIaxapuaard Mys3einapra Oemyn SKCKypcusuIap TalIKWI KWIHO OepHIra YaKUpHILIH JIO3HM.

TypruHungan, TapIMMHUHT Oapua TU3MMIJIApUra My3e€HIapHM KypcaTull —Tasiad

KWJIMHAUTaH ¢bannapuuHr  mactypiapura “Myseinap-Ounum  mackanu”,  “My3seilnap
TapuxumMu3”’, “Y30€KHCTOH MABIATHHUHT TapUXUH TapakKKUETH’, “Y30€KHMCTOHHHUHI XaHBOHOT
omamu”,  “Y30€KHCTOHHUHT  ycuMiHMKmap  OyHEcH’,  “Y30eKHCTOHHMHT  MalIxXyp

dap3anIapn”, “V36eKMCTOHHIET MaIIXyp aaubnapn” KaGW MaB3yJap KMPHTHIMIIN XaM &I
aBJIOJUIADUMU3HUHI BaTaHUMU3ra OYyiraH MEXpUHH, FypypuHHU, OWIMMHMHHU OIIMPAJIH,
KOMUWUIMKTa YHIANIN.

2.Xankapo mysei mypuzmuoa my3eiunapoan QoudanranuiHuHz axoopom-pexiamanapu
64 IKCKYPCUA MAPWPYMAAPUHY UWAA0 YuKUW SXUAN TanabnapHu Kysau. by TanabnapHuHr
OMpUHYMCH UIIyHJaH HOOpaTKH, XaJKapo TYpUCTJIApHU Takin(] KWIyBUM My3eiaa Xaiakapo
axaMusTra ara Oyirad SKCoHaT €K1 SKCIOHaTaap Oy kepak. by akcrionatinapHuHr ax0opot
—pekyaMaapruHy XalKapo Typu3M 0030pUra YMKapuIIUMuU3 JIO3UM. XaJIKapo axaMUsTra, Xajakapo
JIOBpyKra sra O¥ynran Mys3einapumu3 xam kyn.MxkuHum Tanma® Oyiimua nyHéra mamxyp
My3€HIapHUHT TakpuOanapujaH MabiiyM OYIMOKIAKH, OMIMMIIM, 3UENM XaJIKapo TypucTiap
anbarna OMpuHYM HaBOaTIa KelNraH MaMJIaKaTHUHT aXOJIMCH TapakKUETH TapuxH, MHIUIAN
MaJaHUATH, yph-onaTiapu-sbHU dTHOrpadusicu OwnaH Kusukumaau. Kalq KuiavHraH vkkana
TaJIAOHUHT TaXJIMJIM HaTHXKaJlapy IIyHaH HOOpaTKu, BaTaHUMU31aru Oapya Mys3eiapra Xaikapo
TYPUCTJIAPHU X€Y UKKWIAaHMACAaH TaKJIN(] KWINIIUMH3 MyMKHH.

YMyMXaxOH MHUKECIHApUIArd My3eHIapUMHU3JaH XalKapo MWUIMA MaJaHUl Mepoc
Typu3MHa GONUTATAHUIIHUHT 3HT SIHT TEXHOJOTUSUIAPUHYU UIIUTA0 YMKUIIUMU3 3apyp. XajaKapo
MWUIMA MaJaHuil Mepoc Typu3MuZa TYPUCTJIAp YYYyH My3€H ODKCKypCUsIapuHU TOILIKEHT
maxpuaarn TeMypuiiap Tapuxu [aBjiaT My3€lura, V36exucron JlaBmar Tapuxu My3eiu,
VibekucTon amanmii cambaT MyseliMra MykaMMan paBHMIIA MIUIA0 UMKMID  XaM
My3€HIapUMU3HUHT  XallKapo MUKECIap Jard I[IOH-IIyXpaTWHU omupaayd. by My3seira
BaTaHMMU3ra Tampud OyropraH AaBIaTIapHUHT OONUTMKIApH OMPUHYM HaBOAT/Aa KHPHUIIMOK/IA.

Camapkang maxpugara “Adpocucd” mysein, Kopakammoructonmaru U.B.CaBunkuit
HOMHUJIary AaBJaT TApUXUI My3eiu JyHEHUHT HOEO SKCIIOHAaTIapura 6o My3eiinap xucodaaHau.
Masbnymku, @panrnapausr JIlyBp My3eiin HHCOHJIApHUHT Taupudu O6yitnda nyHénaru OupuHIU
YpuHHM rajiarad My3el xucooaana u(Hnimuk tampud 5 mis.). @apanriap Ba AMepUKaIuKIiIap
sca CaBULIKMII HOMMJAru JaBiaT Tapuxuil myseiunu “Caxpoparu JlyBp” ne6 artamanu.CyHru
nunnapna Mawiaym 6ynaukn, Kopakanmorucronaaru 1M.B. CaBunikuii HoMuaaru JaBiat Tapuxuit
My3eHHHH YeT UTUKIapHUHT Oapuacu “Caxpogaru JIyBp” ne6 arammoxna. AKIIgarn mamxyp
“MetponoauTen” My3eitn AyHéna Oupununnapaan 6yi1mu6 Oy My3elHu TyHEHUHT SHT KU3UKapJIH,
WHCOHUSAT TApaKKUETH OUilaH OOFJIMK TapUXWi dKCTOHATIap O60oi My3el ned Tan onau. byHnmai
XaJIKapo pekjaaMaiapAaH YHyMIU GoiaaTaHUITIMU3 JTO3HUM.

Myxokama. Y3Gekucton Pecny6nukacuuuur Ilpesumentu IllaBkar Mup3uéeBHUHT
“V36exucTon Pecry6nmkacuia MajaHUAT Ba CaHBaT COXACHHH MHHOBAIMOH PHBOIAHTHPHII
yopa-Tandupnapn Tyrpucuaa” Kapopu! BaTarmMmsmarm mysednap (haoNMATHHM TapaKKHETTa
Oomnmaiinu. by Tapakkuérra Kyunumim ydyH My3eil Typusmuaa myseiapaan (oiiganaHUIIHT

1. V36exucron Pecny6mukacuaunr Ipesunentu llaskar MupsuéeBaunr “Y36exucton Pecrnybnukacuaa MagaHUAT
Ba CaHBAT COXAaCHHW MHHOBAIIMOH PUBOXJIAHTUPHIN Yopa-Tanoupiapu Tyrpucuaa’’ru Kapopu. Tomkent m1.,2018 in
26 aBrycT
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TaIIKWJ KAJIHUII Ba PUBOXJIAHTUPHINTA JKaJaJl KHPUIINII KepaK. VIKKMHYKMIaH, MaMJIaKaTUMH34a
CYHTH WMJUIap/a XaIKUMUA3HUHT, aifHUKCa €11 aBIIOITIApHUHT My3€eiIapra KU3MKUIIN Ba Talpud
Oyropuiiapy, 0y TampudapHd TallKWAI KWITYBUM TamabOyCKOPJIMK XaM, ailHU BakTla, TyHE
XaJIKJIApUHHHT, XaJIKapo TYPUCTIIap HUHT, BATAHUMU3Ta Talpu( KUITaH JaBiaT paxoapiapuHUHT
My3€HIapuMHU3Ta KU3UKHIILIApH XaM WHJIaH-Huira Kydyaiiuo 6opmMoxa.

Mys3eiinapra axoiu, OupuHYM HaBOATAa, YKyBUM Ba Tanaba-EHUIapHU sSHAAA KEHT Kajd
9THIL, LIy OPKaJIW yjapja Y3JIUMKHU aHIIam, BaTaHHM CEBUIN TYWFyJApUHHA KaMOJI TONTHUPHIL
qyopa-Taf0oupiapura ajoxuaa ypTuoop Kapatuinaérup. JKopuil iunga MamiiakaTUMHU3Zard aHa
mwyHgai myaccacanapaa 1 munr 200 ra aKkuH Kyprasmanap, 73 MUHTJAH OPTHUK KCKypcHsiap
YIOIITUPWIIU. AXaMUSTINCH, HHIHUHT OMpUHYM ApMHIa YOy MackaHiapra 18 MuuimoHaaH
3uén axonau Tamwpud Oyropau. YIIapHHUHI CaJIMOKIM KUCMM €unulapaaH uOopaT 3KaHU FOATAA
KyBOHapJIu.

Xyaoca. FOKopuaa KenTupwirad MabIyMOTJIapAaH IIYHJAN XyJloca KUIMII MyMKHHKH,
Typusm Oy MKTUMOMH—MKTHCOIWHN coxa. Jlemak, macTaBBajl YHUHT IOKOpUIa KaiJ KWJIMHTaH
coxajlapuHH, Oy COXaJapHUHI MOXUSTH, Ma3MyHHUHHU, TapKHMOWMHH, YHUHI PHUBOKJIAHTHPHIL
peXaNapuHU, XyKyKHid MEbEPIAPUHU HIUTA0 YUKHUIII JTO3UM.

MarGyoTrnarun xabapiapra KaparaHjaa Xo3UpJa MamJIakaTUMU3JArd TYpU3M XalK
Xy Kanurugard 32 Ta TapMoOKJIapu OwiiaH unuiamoknaa. by tTapMoxiap Kalicmiap Ba TYpU3MHUHT
KaHJai coxanapu Ounan 6ornanran? Mcrukbonu kannait? bynnait caBomtap sxyaa kym. Hlyaunr
Y4yH XaM TYPU3MHU PHUBOKJIAHTUPHUILJATH XO3UPIH TAJKUKOTIAPUMU3 TYpU3MHHUHI Oapua
coxanapu Oyitnua aHuk tapud Ba Tadcudaap uniad YNKUII JTO3UMIUTH U30XJIAHIH.

TypusMHUHT TypjJapuHU TypU3MJAru coxajapra apalaliTUPUIIUMU3 TypU3MJIAru
COXaJIapHU, TAPMOKJIAPHU AXIIM OMJIMaraHJIuruMu3 xucoOnaHaau. MacanaH, KUIUIOK TYPU3MH,
9KOJIOTMK Typu3M Ba 3uU€paT TypuU3MIApUHU XaM TYpU3MJAru coxaiap J1e0 HOTYFpu
TYIIYHYBUMJIap XaM Kyn. ByHnail Xynocanap mMamiakaTUMM3Jard Typu3M TaJOWpKOPJIUTHHH,
Typu3Mra OyiraH KU3UKUIIHY YaJKamTupuO r0doopaau. Baxonanku, Xaik XyKaluruaaru xap oup
TapMOKHUHI JIaCTypH, OOILIKapyBH, XYKyKUI-MeBbEpUH XyXOKaTiapu JaBiaT TOMOHMJAH
Tali€praHTaHIaruHa y coxa JAeWniaau, 3pKIUH Ba TapTUO OMIaH UIILIanIu.

[yHuHr y4yyH XaM, KaiJ KWITaHHMH3JIEK, MaMJIaKaTUMH3/a TYPU3MHUHI SHTH
TypJapUHU TYIUK TaxJIMIUN (papKiIapuHy U3YXJIallluMU3, COXaHU PUBOKJIAHTUPHUIIIHY OMMAaBHA
TapFu0 KWINII, TypU3MJIard TaJOMPKOPIMKHUA TYFPHU TAIIKWI KWJIUILIUMHU3 YUyH XaM OUpHUHYU
HaBOaT/naru BasupaMu3 TYpU3M COXAJIAPUHMHT, TYPJApUHUHT Tapud Ba TaBCU(IIapUHU, YHUHT
(baoauAT yerapanapuHy AXIINIA0 OMIINO ONMIIMMU3 JTO3UM.

Hartumxana, My3ell SKCKypCUSUTApUHU TalIKWII KWIyBYWIAp, TYPU3MIAru TaJ0upKopIiap,
MakTabnap, JuIeinap, KOJUIeXIap, WHCTUTYT Ba YHHMBEPCUTETJIADHUHI paxOapusTiapu
MaMJIaKaTUMH3HUHT Xap KaHJIal My3eljapura KHCKa BakTjapia My3ed 3KCKypCUsIapuHU
TAIIKUJ KWIMII WMKOHUSATIAPUHHU, TabJIUM TH3HUMMUHUHT Oapya OYFUHIapUra YMKHUIIUIAPH,
KeJIUIIyBJap Ba IIapTHOMajap TY3WIIW, KULUIOKJIApJaru MakTaOJapHUHT paxOapusriapu
KUIIUTOKJIap/iaru UKTUCOIMH XKUXATIaH TYIUK OYiran ¢pepMepiap, HOuinapMoHIap Ba 6oiiapau
¥3 KMIUIOFMHMHT JpTaHTU aBjoau OynraH MakTa® YKyBUMJIAPMHU J0AaKajdl BaTaHUMH3HUHT
OupopTa maxapuiard Myseinapra Oemysl SKCKypCHsulap TallKWJI KWIMII KojlaBepca, &Il
aBJIO/UIADUMHU3HUHT BaTaHUMU3ra OYaraH MeXpUHHU, FypypuHH, OWIMMHHHM OIIUpPAIH,
KOMUJUIMKTa YHIANIH.

®oiiganaHnJaran agaduéraap pyixaru
1. V36exncron Pecny6mukacu Basupmap Maxkamacuuuar «2017-2020 iinnnapaa aaBiat
My3einapu GpaoNuATHHE TAKOMIIIIAIITHPHUII Ba MOJINN TEXHUK 0a3aCHHI MyCTaXKaMJIall
Oyiinua KOMILUIEKC Y0pa-Taa0upIiap JaCTYPHUHU TaCAUKIAII TYFPUCH]Ia» TH KapOpH.
2. V36exucron PecnyGmukacununr Ilpesumentu IllaBkar MupsuéeBHEHT “Y36eKHCTOH
PecnyOnukacuia MagaHuAT Ba CaHbAT COXAaCMHM MHHOBALIMOH PUBOXKJIAHTUPHII HOpa-
tapOupnapu Tyrpucuna’ru Kapopu. Tomkent m1.,2018 #iun 26 aBrycr)
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3. Camapos X.K,V36ekucronma Xaakapo TypH3MHH PHBOKIAHTHPHIILAA MUILTHIA
Mepoc Ooinukiapugan (oiinanaHuIIHUHT UCTHKOOM HyHanuuutapu,Phd.aBropedeparn,
Camapkann, 2023, 64 6.
4. Kaxxopos XK.A., “V36eKiCcTOH1a raCTPOHOMHUS TyPH3MUHH PUBOK/IAHTHPHIIHIHT
Makcaau Ba Bazudanapu”. “CEPBUC” unmuii-amanuii sxypHamm, 2019 . Ne3-con. 83-88 6.
5. VYpyn6aesa, 1O. I1. (2013). Xu3mar KypcaTHIll COXJCH Ba aXOJIH TYPMYII Tapakacu: y3apo
OOTJIMKIIUTH Ba PUBOKJIAHUII UCTUKOOIIapu. Monoepagus. Towkenm.:« PAH, 156.
6. Ypynbaesa, KO. (2016). Ponb cdepbl ycnyr B COUMaIbHO-’KOHOMHYECKOM Pa3BUTHU
CTpaHbl. DKOHOMUKA U UHHOBAYUOHHbLE mexHono2uu, (4), 38-46.
7. VYpynbaesa, O. II. (2016). C®EPbl VYCIYIT U VYPOBEHb JXW3HU
HACEJIEHUSA. HAVKA CEIOHHA ®YVHIAMEHTAJIPHBIE W [IPUKJIA/[HBIE
HUCCJIE/JOBAHUA (pp. 97-99).
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FARG’ONA VODIYSIDA EKOLOGIK TURIZMNING ZAMONAVIY
TENDENTSIYALARI

Annotatsiya

Oxirgi yillarda ekoturizmni rivojlantirish jarayonida zamonaviy o’ziga xos turlari paydo
bo'lmoqda, ekoturizmninh oldiga qo’ygan magqsadiga ko’ra, ularning har biri atrof-muhitni
muhofaza qilish bilan bog'liq bo’lishi kerak. Atrof-muhitni muhofaza gilish bargaror rivojlanishga
erishishning muhim va ajralmas shartidir. Ushbu maqolada hududdagi mavjud ekologik
turizmning zamonaviy tendentsiyalarni aniglash va ularning namoyon bo'lishining ayrim
jihatlarini o'rganiladi. Shuningdek, Farg’ona vodiysida turizmdagi zamonaviy ekologik
tendentsiyalarning bir gismi ko'rib chigiladi. Ularning afzallik tomonlari yoritiladi.

Kalit so'zlar: eko-trendlar, eko-innovatsiyalar, bargarorlik, atrof-muhit, ekotizim, tabiiy
landshaftlar, rekreatsiya.

AOcTpakT

B MMOCJICAHUEC TOJbl B XOJ€ pPa3BUTUA OKOTypu3Ma IOABHUIIMCb COBPCMCHHBLIC
crenuguUeckre BUAbI, COTJIACHO IIeNIM SKOTYpU3Ma KKl M3 HUX JIOJDKEH OBITH CBSI3aH C
OXpaHOM OKpy:karomiei cpeapl. OXpaHa OKPYIKAIOIICH cpeibl SIBISETCS BaXKHBIM M 0053aT€IbHBIM
YCIIOBHEM JOCTUKEHHUS YCTOMYMBOTO pa3BUTHs. B TaHHOM cTaThe paccMaTpUBaIOTCS HEKOTOPbHIE
ACIICKThI COBPEMECHHBIX TGHI[CHIII/Iﬁ OKOJIOTUYCCKOIro Typru3Ma B pCruOHC U UX ITPOSABJICHUSA. Taxxe
PacCMOTpPEHbl HEKOTOPHIE COBPEMEHHBIE SKOJOTMYECKUE TEHJEHUMU B Typusme dDepraHckou
JOJINHBI. Ey,Z[YT OTMCYCHBI UX MMPCUMYIICCTBA.

KiioueBbie ciioBa: 3KOTPEHbI, YKOMHHOBAIIMH, YCTOWYMUBOCTh, OKpY’XKaromias cpeja,
HKOCHCTEMA, IPUPOIHBIE TaHAIADTHI, peKpearus.

Abstract

In recent years, in the course of the development of ecotourism, modern specific types have
appeared, according to the goal of ecotourism, each of them should be related to environmental
protection. Environmental protection is an important and indispensable condition for achieving
sustainable development. This article examines some aspects of the current ecological tourism
trends in the region and their manifestation. Also, some of the modern environmental trends in
tourism in the Fergana Valley are considered. Their advantages will be highlighted.

Key words: eco-trends, eco-innovations, sustainability, environment, ecosystem, natural
landscapes, recreation.

KIRISH. Bizga ma’lumki, xalqaro ilmiy adabiyotlarga ko’ra, turizmning ekologik
yo’nalishi 0’zi tarkiban 3 ta turkumga ajratiladi: ya’ni ilmiy, kognitiv, rekreatsion, xususan, ilmiy
ekoturizm xususida, hayvonlarni kuzatish, eko-etnoturizm (Jaylo)!, o’simliklar bilan bog’liq
ekskursiyalar, ixtiologik (baliq ilmi), palentologik turizm?, geologik turizm kabilar hisoblanadi.

! muayyan jamoa yoki madaniyatning urf-odatlari va turmush tarzini o'rganish va undan zavglanishdir.
2 cho‘kindi jinslarning yer yuzasiga ta’sirini o‘rganish va gazilma qoldiglarini izlash. Hayvonot va flora goldiglarini
o'rganayotgan sayyohlarda tabiatni hurmat qilish zarurati singdiriladi.
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Ushbu maqolada, xususan, Farg’ona vodiysining ma’lum hududida ekologik turizmning
zamonaviy tendentsiyalarining rivojlanish jarayonlari o’rganiladi.

Bugungi kunda ekologik muammolar insoniyatning global muammolaridan biridir.
Ekoturizm - bu muhim tabiiy turizm resurslaridan foydalanadigan sayohat turidir, ya’ni uning
atrof-muhit uchun nisbatan zararsiz ekanligi uzoq vaqtdan beri asoslangan. Ammao sayyohlik talabi
ortib borishi bilan sayyohlik sanoati va tabily muhit o'rtasida ziddiyatlar tobora kuchayib
bormogda. Shu o’rinda, tabiiy turizm resurslariga qiziqish ortib borishi quyidagi xavflarni keltirib
chigaradi:

« ularning imkoniyatlaridan oshib ketish - tashrif buyuruvchilar soni sig'im migdoridan ko'p
(asos bo'yicha hisoblangan) tegishli resursning maydoni, uzunligi, hajmi va boshqalar);

« ortigcha yuk - tashrif buyuruvchilar soni tegishli resurs imkoniyatlariga ko'ra ruxsat
etilgan sig'imdan kattaroqdir, chunki tashrif buyuruvchilar o'z faoliyati orgali atrof-muhitga bosim
o'tkazadilar (maishiy chigindilar, transport vositalaridan chigadigan zararli gazlar, tuproq
tarkobining buzilishi, o'simliklarni ezg’ilash va boshqalar);

» tabiiylikning yo’qolib borishi — masalan, ekologik muvozanatning buzilishiga, o'simlik
va hayvonlarning sezgir turlarining yo'q bo'lib ketishiga olib kelishi mumkin;

» degradatsiya - tabiiy muhitning o'zgarishi doimiy salbiy o'zgarishlarga va ko'pincha
turistlarning gaytarib bo'lmaydigan jozibadorlik yo'qolishiga olib keldi.

Mavzuga doir adabiyotlar tahlili.

Mavzuga doir adabiyotlar tahlili shuni ko’rsatadiki, xususan, S.Baltova [1] tomonidan olib
borilgan tadgigotlarda ekologik turizmni bargaror rivojlantirishda yashil sarmoyalarning muhim
ekanligi asoslanadi. V.Vasileva, S.Sabrievalar [2] tomonidan olib borilgan ilmiy tadgigotlarda esa
hududdagi mavjud tabiiy resurslarni saglashda, 1-chora ularni ekologik turlar bo’yicha aniq ajratib
olish zarurligi ta’kidlangan. Shuningdek, Z.Grigorova, Ye. Avrabskayalar [3],[4] ilmiy
tadgigotlarida esa, hududlarning tabiiyligini saglashda, zamonaviy ekoturizmni rivojlantirish
siyosatini to’g’ri yo’lga qo’yish lozimligini, S.Karatayova, P.Beuter, J.Karlson, D.Liburdlar
[81,[9],[10] esa yashil iqtisodiyotga o’tish sharoitida ekologik turizmni rivojlantirishda keskin
islohotlarni amalga oshirish zarurligini ta’kidlaydi.

Tadgigot metodologiyasi. Ushbu tadgigotning magsadlari uchun tahlil va sintez kabi
umumiy tadgiqot usullaridan foydalanildi. Tahlil orgali tadgigot ob'ekti ular orasidagi alogalarni
abstraktsiyalash orqgali tarkibiy gismlarga ajratiladi. Shu asosda ma’lumotlarni tizimlashtirish
mumkin. Sintez - bu aniq g'oya va voqe’likning to'liq tasvirini yaratish uchun elementlar, belgilar
o'rtasidagi aloqalarni aniqlash jarayonidir. Shu o’rinda, ilmiy manbalar tahlil qilinadi,
umumlashtirish kabi nazariy bilimlarning boshga usullari ham go'llaniladi.

Tahlil va natijalar.

Ekologik tendentsiyalar atrof-muhitni muhofaza qilishga intilish va tabiatga g'amxo'rlik
gilish bilan chambarchas bog'lig. Bugungi kunda, turizmda eko-trendlar yangidan joriy etilmogda
va ular nafagat tabiatga mas'uliyat bilan munosabatda bo'lishga, balki turistik mahsulot sifatini
oshirishga ham qaratilgan. Shunday qilib, ular turizmning atrof-muhitga va foydalaniladigan
resurslarga ta'sirini kamaytiradigan, undan samaralirog foydalanishni ta'minlaydigan yechimlar
orgali bargaror rivojlanishga hissa qo'shadilar.

Ekologik  tendentsiyalarning  muhim  gismi  ekoinnovatsiyalardir.  Sanoatda
ekoinnovatsiyalarni joriy etish ko'pincha xarajatlarning oshishi bilan bog'lig. Birog, bunday
innovatsiyalarning mohiyati turizm rivojlanishining resurslardan foydalanish va atrof-muhitga
ta'sirini kamaytirish uchun eng tejamkor yechimlarni talab giladi va bu resurslardan yanada
samarali foydalanishga intiladi.

1-rasmda keltirilgan magsadlariga ko’ra, biznes, mijozlar, davlat organlari va mahalliy
hamjamiyatlarga yangi ish o'rinlari yaratish, yashash sharoitlarini yaxshilash va ekotizimlarni
muhofaza qilish orgali foyda keltiradigan mavjud biznes modellarini takomillashtirishga e’tibor
garatiladi. Tegishli investitsiyalar bilan turizm yanada foydali bo'lishi mumkin. Xalgaro
ekosayyohlar soni har gachongidan ham ortib borayotganini hisobga olib, bargaror turizmning
o‘sishini ta’minlab beruvchi kuch sifatida ekoinnovatsiyalarni asoslash va rag‘batlantirish zarur.
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Magqsadlar ketma-ketligi

L

tadbirkorlar, mijozlar, davlat organlari
hamkorligida mahalliy hamjamiyatlarga yangi
ish o'rinlari varatish

v

yashash sharoitlarini yaxshilash

.

ekotizimlarni muhofaza qilish

v

foyda keltiradigan mavjud biznes modellarini
takomillashtirish

OO O

1-rasm. Turizmdagi eko-innovatsiyalardan foydalanishning asosiy maqgsadlari

2023-yilda o‘tkazilgan, tadqiqotlar shuni ko’rsatadiki, ja’mi sayohatchilarning 80 foizdan
ortig‘i barqaror turizm ular uchun muhim ekanligini va ular barqaror sayohat imtiyozlarini
qo‘llashga tayyor ekanliklari aniqlandi, bu esa ekoturizm sanoatining 172,4 milliard AQSh dollari
global bozor hajmiga erishishiga olib keldi.

Global ekoturizm bozori hajmi 2021 yilda 185,87 milliard AQSH dollarini tashkil etdi va
2022 yildan 2030 yilgacha yillik o'sish sur'ati (CAGR)? 15,2% ga kengayishi kutilmogda. O'sish
asosan ko’p yillik tajribaga ega sayohatlar, ochiq havoda dam olish mashhurligining ortib
borayotgani bilan bog'liq. Faollik va yakka sayohat, jadallashayotgan urbanizatsiya va arzon
sayohat marshrutlarining mavjudligi ham uninh o’sish sur’atiga ta’sir etmoqda. Turizmning atrof-
muhitga salbiy ta'siri, masalan, suvning ifloslanishi, tuproq eroziyasi va yashash joylarining
yo'qolishi to'g'risida o'sib borayotgan xabardorlik bargaror sayyohlar va hukumat organlarini
ekoturizmni rivojlantirishga va sanoatning rivojlanishiga hissa qo'shishga undadi.® (2-rasmga

garang)
2022 2023 2024 2025 2026 2027 2028 2029 2030
- quruglikda

- dengizda, daryoda
2-rasm. Jahon ekoturizm bozorining o’sish tendentsiyalari hajmi, faoliyat turlari
bo‘yicha, 2022-2030 (milliard AQSh dollari)
Jahon sayyohlik tashkiloti (UNWTO) tomonidan e'lon gilingan muhim hisobotga ko'ra,
2030 vyilga borib turizm sanoatidan transport bilan bog'lig emissiyalar texnogen CO2

! https://www.statista.com/topics/1916/green-tourism/#topicOverview

2 ushbu indikatorlar foizda ifodalanadi va o'rganilayotgan parametrning yil davomida necha foizga ortib borishini
ko'rsatadi. CAGR indikatorining asosiy afzalliklari - foydalanish qulayligi va yondashuvning ko'p girraliligi.

3 https://www.grandviewresearch.com/industry-analysis/ecotourism-market-report
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emissiyasining 5,3 foizigacha yetishi kutilmoqda. Ekologik bargarorlikni amalga oshirish bo'yicha
majburiyatlarini qo'llab-quvvatlash, transport sanoati va davlat birlashmalari bilan yagindan
hamkorlik gilishga undaydi. Bu global bozorning o'sishi va bargaror sayohatga iste'molchilarning
gizigishini oshirishi kutilmoqda.

Iste'molchilarning gizigishini oshirishda esa turli ekologik innovatsiyalarni bargaror
manbalarni tagdim etish, ko'proq ishlab chigarish chigindilari va mahsulotlarini gayta ishlash va
keraksiz chigindilar va ifloslanish bilan kurashish uchun ko'prog magbul usullarni go'llash orgali
resurslar va energiya samaradorligini oshirish lozim bo’ladi. Ular individual texnologiyalar,
mahsulotlar, jarayonlar va uskunalar, tizimlar va nou-xau bilan cheklanib golmaydi, balki ular
ma'lum xatti-harakatlar va munosabatlarni, tashkiliy va boshgaruv yondashuvlarini ham o'z ichiga
oladi.!

Turizmda raqobatbardoshlik uchta asosiy maqgsadga bog’liq — doimiy rivojlanish,
integratsiya va tabiatni muhofaza qilish bilan chambarchas bog'liq. Fugarolik va korporativ
javobgarlik uchun turistik resurslar va rag'batlarni saglamasdan turib, har ganday iqtisodiy o'sishni
chuqur tahlil etish lozim. Bu borada innovatsiyalar turizm sektorining bargarorligini oshirishga
yordam berish orqali katta foyda keltiradi - jamiyat ehtiyojlarini kelajakda cheksiz davom etishi
mumkin bo'lgan tabiiy resurslarga zarar etkazmasdan yoki tugatmasdan, zamonaviy ehtiyojlarni
gondirish va hozirgi huqugni xavf ostiga qo'yish orgali kelajak avlodlar saglanib golgan va
yaxshilangan muhitda va tabiatda yashashlari uchun amalga jshiriladi.

Barqaror rivojlanishga, xususan, yashil innovatsiyalarga e'tibor qgaratish atrof-muhitga
etkazilgan zararni kamaytirish va har ganday sayyohlik korxonasi yoki sayyohlik yo'nalishining
ragobatdosh ustunliklarini oshirish va shu bilan birga ularning obro'sini - tegishli ravishda
manfaatdor tomonlarning munosabatini yaxshilashi mumkin. Ekotexnologiyalarning jadal
rivojlanishini innovatsiyalarsiz tasavvur qilib bo'lmaydi. Ekologik innovatsiyalar ekoturizm
imkoniyatlarni kengaytiradi va yangi yoki murakkab mahsulotlarni ishlab chigarishga va kamroq
kiruvchi operatsiyalar bilan ekologik ko'rsatkichlarga erishishga imkon beradi. Bu igtisodiy o'sish
kapitalning tabiiy tugashi va atrof-muhitning ifloslanishidan (masalan, ko'prog va tozaroq
resurslarni tejaydigan texnologiyalarga) mustaqilligini ta'minlaydi. Ba'zi innovatsiyalar to'satdan
atrof-muhit o'zgarishlariga chidamlilikni oshirishi mumkin.

Mavjud yashil texnologiyalarni mahalliy sharoitga moslashtirish orgali ularni kengroq
targatishga yordam beruvchi innovatsiyalarni joriy etish barcha atrof-muhitga mas’uliyat bilan
yondoshadigan mamlakatlar uchun nihoyatda muhimdir. Bu odatda ishlab chigarish
xarajatlarining pasayishiga va korxonalarning ragqobatbardoshligining oshishiga olib keladi va
boshqga innovatsiyalarga garaganda kamroq xavf ostida Yangilangan texnologiyalar, mahsulotlar
va xizmatlar, ishlab chigarish, xizmat ko'rsatish va boshgaruv ko'rinishidagi o'zgarishlarni joriy
etish va yangiliklardan foydalanish tabiiy ravishda mavjud bozorlarni kengaytirish va yangilarini
yaratishga yordam beradi. Manfaatdor tomonlarning e'tiborini jalb qilish gobiliyati bargaror
daromad va biznesning rivojlanishini ta'minlaydi. Muayyan tashkilotni boshqgalardan ajratish
uchun eko-innovatsiyalarni go'llash orgali bunga erishish mumkin. Turizmdagi eko-innovatsiyalar
sezilarli igtisodiy, ijtimoiy va ekologik foyda keltirishi mumkin. Ular xarajatlarni kamaytirish,
daromadlarni oshirish, yangi yashil ish o‘rinlarini yaratish va resurslar samaradorligini oshirish
orqali barqaror rivojlanishga hissa qo‘shadi.

Rivojlanish atrof-muhit omillari va tabiiy resurslarning sifatiga bevosita bog'liq bo'lgan
turizm sanoatining mohiyatida bunday fikrning dalillari yotadi. Sanoat va igtisodiyotning boshga
tarmoglari tomonidan atrof-muhitga doimiy bosim o'tkazish ularning o'zlari uchun, jahon jamoat
ishlab chigarishi va butun jamiyat uchun jiddiy tahdiddir. Qurilish, chigindi suv va gattiq maishiy
chigindilar, tabiiy resurslardan mas'uliyatsiz foydalanish (rel’ef, iqlim, suv, biologik xilma-Xillik
va landshaft) atrof-muhitning tarkibiy gismlariga ta'sir giladi va jiddiy ekologik muammolarga
olib keladi, bu esa turistik ob'ektning o'ziga xavf tug'diradi yoki kattaroq migyosga butun manzilga
zarar keltiradi.

! https:/figtisodiyot.tsue.uz/sites/default/files/magolalar/18_Yoqubjonova.pdf
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Barqgaror turizmni rivojlantirishning zamonaviy kontseptsiyasi beshta muhim element
o‘rtasidagi muvozanatni saqlashni, ularning birortasiga ham ustuvor ahamiyat bermaslikni talab
giladi. Bular: igtisodiyot, sayohatdan zavglanish, jamiyat, madaniyat va atrof-muhit. Ushbu
faoliyatning o'ziga xos elementlari quyidagilardan iborat: inson faoliyati bargaror bo'lishi kerak
bo'lgan ruxsat etilgan ekologik yukka rioya qilish; igtisodiy faoliyat va atrof-muhit o'rtasidagi
o'zaro bog'liglikni to’liq anglash; uzoq muddatli rejalashtirish va siyosati. Zamonaviy ekoturizm
siyosati va yashil innovatsiyalarni o'rganish va tahlil gilish turizmdagi iqtisodiy va ijtimoiy
manfaatlarni ekologik javobgarlik bilan birlashtirgan yangi dam olish imkoniyati sifatida garaladi.
Ekologik mas'uliyat turizmning global raqobatbardoshligiga ta'sir giluvchi asosiy omillardan
biridir.

Sayyohlik diggatga sazovor joylariga gizigish ortib borayotganligi sababli ekologik
jihatdan nozik ob'ektlarga tashrif buyuruvchilar soni doimiy ravishda ortib bormoqgda. Ushbu
asosdan kelib chigadigan asosiy muammolar ko'p sonli avtotransport vositalaridan foydalanish va
odamlarning eng yugori holatlarda to'planishi bilan bog'liq bo'lib, bu, aynigsa, shaharlarga yagin
hududlarga tashrif buyurish uchun jozibali joylarga tegishli. Tabiat bog'lari va boshga
go'riglanadigan hududlar cheksiz odam oqimi, ularda ko'proq ochig havoda mashg'ulotlarga
intilish, shuningdek, ularning chekkalarida yangi sayyohlik ob'ektlari qurilishi tufayli xavf ostida.
Shuningdek tuproq tabiiyligining yo'qgolib borishi, bu hududlardagi hayvonlar va o'simlik
turlarining tabiiy populyatsiyasiga tahdid soladigan va hokazo.

Farg’ona viloyatidagi e’tiborli bo’lgan yirik ekoturistik tabiiy ob’yektlari tasnifi (1-
jadvalga garang)

1-jadval

Farg'ona viloyatidagi zamonaviy ekoturizm ob’ektlari hagida ma‘lumot?

Ne | Ekoturistik joylar tasviri Xarakterli
ob’yektning
zamonaviy
nomlanishi

1. | “Mehrigiyo Farg‘ona Sayyohlar o‘nlab
“ekoturizmi viloyati subtropik mevalar va

Uchko‘prik papayya, guava Kkabi
Ekoturizmning | tumani xushbo‘y
meva va o‘simliklarning
giyohlarni . plantatsiyalari bilan
terish tanishishlari  mumkin
bo‘ladi.

2. | “Vodiy Farg‘ona “Vodiy tulporlari” sport
tulporlari” ot | viloyati majmuasi Quvasoy
sporti majmuasi | Quvasoy viloyatida sport va

tumani N —— agroturizmni

rivojlantirish magsadida
Ekoturizmning tashkil etilgan. Bu yerda
Otda sayohat sayyohlarning ot
turizmi: minishlari uchun barcha
sharoit yaratilgan.

! tadgigotchi izlanishlari asosida
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3. | Qumli Farg'ona Qumli adirlarda qum
tepaliklarda viloyati bilan  ishlov  berish
"Baston Buva" | Buvayda uchun “Buston buva”
davosi tumani sharoitlari.
Ekoturizmning
qum turizmiva
quyosh
botishini
tomosha qilish

4. | “Shar-shara” Farg'ona Dam olish va baliq
baligchilik shahri, ovlash uchun turizm

Farg'ona shahri infratuzilmasi
Ekoturizmning (sanitariya va gigiyena,
baliq ovi: gastronomiya, shu
jumladan katamaranlar,
gayiqlar, oshxona
jihozlari va boshqalar)
mavjud.

5. | “O‘rag‘boy ota” | Farg'ona Dam olish va balig
baligchilik shahri, ovlash uchun turizm
xo‘jaligi Farg'ona shahri infratuzilmasi

(sanitariya va gigiyena,
gastronomiya, shu
Ekoturizmning jumladan katamaranlar,
baliq ovi: gayiqlar, oshxona
jihozlari va boshqalar)
mavjud.

8. | "Zilch qumlari” | Farg‘ona Zilch qumlarining qumli
ning qum | viloyati tepaliklarida qum
tepaliklari Oltiariq tumani terapiyasi va davolash

muolajalarini  olishlari
Ekoturizmning mumkin.
qum turizmiva
quyosh
botishini
tomosha qilish

9. | “Eson  Baliq” | Farg‘ona ekoturizm,

fermer xo‘jaligi | viloyati ekskursiyalar va baliq
Oltiarig tumani ovlash.

Ekoturizmning

baliq ovi:

10. | "Uzumchi” turli | Farg‘ona Mahalla yaginida

xil uzum navlari | viloyati yetishtiriladigan
Oltiarig tumani uzumning turli navlarini

Eko- xarid qgilish

agroturizm
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11. | Shoximardon Farg‘ona Shohimardonning tog'li
gishlog'idagi viloyati, hududlari bo'ylab sayr
ekoturizm Farg‘ona qilish.
markazi viloyati
Ekoturizmning
tog’ turizmi

12. | Farg‘ona Farg‘ona Farg‘ona sug‘orish
anorchilik viloyati Quva, agrokimyo
agrofirmasi O‘raboshi korxonasining anor

tumani, MFI, plantatsiyasi Farg‘ona-
Eko- qgishlog. Quva avtomobil yo‘lida
agroturizm Anzorzor (4R-112) Quvasoy
shahridagi Qo‘chqorchi
SFKning Borgorchilik
va X.Olimjon
massivlarida
joylashgan.
200 dan ortiq oila o‘rim-
yig‘im va o‘rim-yig‘im
bo‘yicha o‘qitildi.

13. | "Roshidon Farg‘ona Sayohat qgilish
nasldor viloyati, imkoniyati mavjud
tuyalari" Rishton (ferma bo'ylab sayohat
Ekoturizmning | tumani, gilish, maxsus kiyim
tuya Safari Yangiobod Kiyish, tuya suti

mahsulotlarni
tanishtirish va hk).

14. | "GRAND Farg‘ona Sayyohlar uchun ferma
AGROFIRMA" | viloyati bo'ylab  sayr qilish

Ardashshon imkoniyati mavjud
Eko- qishlog‘i (issigxona bo'ylab
agroturizm Uzunchek, sayohatlar,  tashriflar,
Furgat tumani kombinezonlar,
gadoglash va
boshgalar).

Shu o’rinda savol tug’iladi, ekoturistik turlarni tabiiy xolatda saqlashga zarurmi, yoki eko-
innovatsiyalarni jalb etish orgalimi!? Ekologik hududlarni tabiiyligini ushlab golish magsadida yer
yuzida aholi sonining to’xtovsiz ortishi va bunga mos ravishda ekologik yo’nalishda talabning
ortib borishi soxada eko-innovatsiyalardan samarali foydalanish zarur bo’lib qolmoqda.

Turistik yo'nalishlarning bargaror rivojlanishi bilan bog'liq jarayonlar yaxshi ekologik
amaliyotlarni aniglashga va ularning hududlari va mahsulotlarining bargarorligiga mos keladi.
Bunday amaliyotlarni yanada kengroq qo‘llash uchun turistik hududlarni chuqur o‘rganish va
rivojlantirish dasturlarini ishlab chigish zarur. Bunga misol qilib, kattaroq eko-bozor ulushini
go'lga kiritish uchun yangi marketing yondashuvlarini yaratishni boshlagan eko-harakatdir.
So'nggi yillarda bu tendentsiya mehmondo'stlik sanoatida keng targaldi - tobora ko'proq
mehmonxonalar yashillik tamoyillari bo’yicha faoliyat olib bormoqda. Xizmat ko'rsatish va turar
joyning ekovariantlarini taklif gilmoqda. Bu odatda sertifikatlash va eko-yorliglar bilan bog'lig.
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Turizm sanoatida bir nechta ixtiyoriy mintagaviy milliy va xalgaro eko-yorliglash
dasturlari mavjud. Ulardan ba'zilari tasdiglangan, boshqalari hech ganday sertifikatlarsiz yaxshi
obro'-e'tiborga ega bo’lib, belgilangan tamoyillar asosida ishlaydi. Sertifikatlangan dasturlarga
AQShning Green Seal dasturi va DanishGreen Key kiradi; AQSh Energiya va atrof-muhitni
loyihalashda etakchilik dasturi (LEED) (Atrof-muhit va energiya bo'yicha go'llanma); mahalliy va
milliy darajadagi bargaror va mas'uliyatli turizm siyosati bilan bog'liq bo'lgan turizmda ISO 14
001 go'llanilishi va boshgalar.

ISO 14 001 talablariga muvofiq atrof-muhitni boshqarish tizimining joriy etilishi turistik
komplekslarga mijozlarning xohishlariga ta'sir giluvchi quyidagi ekologik jihatlarga salbiy
ta'sirlarni nazorat qilish imkonini beradi:

* havo tozaligi - tegishli turistik ob'ekt ichida uning sifatini yaxshilash;

« atrof-muhitning transportlar tufayli ifloslanishi - ekologik toza transportni ta'minlash;

* shovqinni kamaytirish;

* tabily suv manbalarining ifloslanishini nazorat qilish orqali suv sarfini kamaytirish va
uning sifatini yaxshilash;

* chigindilarni qayta ishlash;

» ortiqcha elektr energiyasi sarfini kamaytirish;

« atrof-muhitni kamroq ifloslantiruvchi tozalash va ekologik kir yuvish vositalaridan
foydalanish va hokazo.

Shuningdek, sertifikatlar Jahon sayyohlik tashkiloti (UNWTO), Biologik xilma-xillik
to‘g‘risidagi konventsiya va Xizmatlar savdosi bo‘yicha Bosh kelishuv doirasida ishlab
chigilmoqda. Shuningdek, butun dunyo bo'ylab zanjir bo'ylab bir xil sifatli xizmat ko'rsatishni
ta'minlash uchun xalgaro mehmonxona zanjirlari tomonidan kiritilgan xususiy sxemalar mavjud.
Turizm sohasidagi har xil turdagi tashkilotlar uchun turli xil tasniflar go'llaniladi:

« mehmonxonalar uchun - ECOTEL sertifikati;

» lagerlar uchun - Eko-Pikto;

» turoperatorlar, mehmonxonalar va turistik yo‘nalishlar uchun — Green Globe sertifikati;

» tabiat turizmi hududlari uchun - PAN Parks Initiative va boshqalar.

Xulosa. Tadgiqot asosi ekoturizmning ta'minlanishi tabiiy ekotizimlarni saglash va
muhofaza etishda bilan bir gatorda ishbilarmonlik manfaatlarining iqtisodiy samaradorligiga, shu
jumladan mezbon jamoaning ijtimoiy-madaniy muhitiga nisbatan axlogiy adolatga garatilganligi
hagidagi bahsga asoslangan edi. Ekoturizm - bu biznes o'sishi va ekologik bargarorlikning garama-
garshi manfaatlarini muvozanatlashtira oladigan yaxshi rejalashtirilgan va ehtiyotkorlik bilan
yo'nalishlarni boshqgarish orgali ekologik bargarorlikka hissa qo'shadigan hodisa. Turizm-atrof-
muhit paradoksi® shuni ko'rsatadiki, ikkalasining bargarorligi va omon golishi, bir-birining gullab-
yashnashiga bog'lig. Atrof-muhit sifati va bioekotizimning bargarorligi sayyohlarning
mas'uliyatsiz xatti-harakatlari bilan atrof-muhitga salbiy ta'sir ko'rsatadigan va tabiat ekotizimiga
zarar etkazadigan sayyohlarning kelishi va haddan tashqgari ekoturizmni rag'batlantiradi. ljtimoiy-
madaniy jihatdan magbul bo'lishdan tashqari, iqgtisodiy jihatdan bargaror va ekologik bo'lmasa,
ekoturizm mugqarrar ravishda barqaror bo’la olmaydi. Demak, tadqiqot ekoturizm iqtisodiyot,
atrof-muhit va madaniyat o'rtasidagi ijobiy o'zaro ta'sirga ega bo'lishi kerak, degan xulosaga
keladi. Bargaror ekoturizmga intilish biznes manfaatlarining kichik qulayliklarini gondirishga
garatilgan emas, balki turizmning noto'g'ri rivojlanishi va boshqarib bo'lmaydigan o'sish tufayli
yuzaga kelgan bargarorlik muammolarini tugatish vositasidir.

Turizm industriyasi atrof-muhitga mas'uliyat bilan munosabatda bo'lishga tobora ko'proq
intilmogda. Ekologik turizmga yashil innovatsiyalarni joriy etish, rag'batlantirish va qo'llash orgali
muhofaza etish, avaylash amalga oshiriladi. Ulardan foydalanish ekoturizmni rivojlantirishning
zamonaviy tendentsiyalaridan biridir. Turizmdagi eko-innovatsiyalar xilma-xil xususiyatga ega
bo'lib, ular nafagat mehmondo'stlikda go'llaniladigan yuqori texnologiyalarni, balki uyg'un

! Mantigda "paradoks" fikrlashning mantigiy to'g'riligini saglab turganda yuzaga keladigan rasmiy mantigiy garama-
garshiliklarni anglatadi.
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hamkorlik uchun arxitektura va landshaft yechimlarida ham qo’llash magsadga mufofiq. Ularning
go'llanilishi gator imtiyozlar bilan bog'lig: xususan,

* sayyohlik ob'ektlari ko'proq afzalroq va jozibador bo'ladi;

« turistik korxonalar o'z xarajatlarini kamaytiradi, ularni yanada samarali va tejamkor
giladi;

* haqiqiy atrof-muhit muhofazasi va turizmni bargaror rivojlantirish konseptsiyasiga amal
giladi;

* turistlar o'zlarining mas'uliyatli turistik tajribasidan ko'proq mamnun bo’ladi.

Ekoturizmga ekoinnovatsiyalarni joriy etish ekoturizmni bargaror rivojlantirish uchun
zarur va ajralmas shart sifatida tabiiy muhitni saqlash zarur bo‘lgan yaxshi rivojlangan sayyohlik
yo‘nalishlariga tegishli. Xususan, Yevropa mamlakatlari, ya’ni "Qo'hna git'a" mintagasi bu borada
yaxshi amaliyotga ega ekanligini ta'kidlash lozim. O’zbekiston ham turizm sanoatining
rivojlanishini atrof-muhitga zarar etkazmaslikka intilmoqda. Bu nafagat yangi texnologiyalarni
qgo'llashda, balki sohada tabiiy mahsulotlardan foydalanishda, atrof-muhitning yangi ob'ektlarini
uyg'unlashtirish istagida va hokazolarda ham o'z aksini topadi.
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MARKETING TADQIQOTLARINI AMALGA OSHIRISHDA
INVESTITSION SALOHIYAT VA UNI BAHOLASHNI AHAMIYATI

Abstract: This article examines methods of assessing and improving the country's
investment potential based on marketing research. The country's investment potential is an
important factor for attracting foreign direct investment, developing local markets and ensuring
general economic development. The study analyzes the role of marketing research in identifying
investment opportunities and the methods used in this process. Investment projects implemented
in Uzbekistan in 2022-2024 and their indicators are presented. The methods used to assess the
investment potential to ensure the country's economic development, including economic
indicators, political stability, socio-demographic factors, infrastructure and technology level,
international ratings and indices, and sectoral analysis methods are presented.

Keywords: Investment potential; Political stability; Socio-demographic factors; Level of
infrastructure and technology; International ratings and indexes; Sectoral analysis; Artificial
intelligence; Big data analysis; Investment strategies; International integration; Market segments

Annotatsiya: Mazkur magolada marketing tadgiqgotlari asosida mamlakatning investitsion
salohiyatini baholash va takomillashtirish usullari o'rganiladi. Mamlakatning investitsion
salohiyati to'g'ridan-to'g'ri xorijiy investitsiyalarni jalb gilish, mahalliy bozorlarni rivojlantirish va
umumiy igtisodiy rivojlanishni ta'minlash uchun muhim omil hisoblanadi. Tadgigotda marketing
tadgigotlarining investitsiya imkoniyatlarini  aniglashdagi roli va ushbu jarayonda
foydalaniladigan usullar tahlil gilinadi. 2022-2024 yillarda O'zbekistonda amalga oshirilgan
investitsion loyihalar va ularning ko'rsatkichlari keltirilgan. Mamlakatning igtisodiy rivojlanishini
ta'minlash uchun investitsiya salohiyatini baholashda go'llaniladigan usullar, jumladan, igtisodiy
ko'rsatkichlar, siyosiy bargarorlik, ijtimoiy-demografik omillar, infrastruktura va texnologiya
darajasi, xalgaro reytinglar va indekslar hamda sektoral tahlil metodlari keltirilgan.

Kalit so’zlar: Investitsion salohiyat; Siyosiy bargarorlik; Ijtimoiy-demografik omillar;
Infrastruktura va texnologiya darajasi; Xalqaro reytinglar va indekslar ; Sektoral tahlil; Sun’iy
intellekt; Big data tahlili; Investitsion strategiyalar; Xalgaro integratsiya; Bozor segmentlari

Kirish:

Zamonaviy igtisodiyotda xalgaro franshizalarning O‘zbekiston kabi bozorlarga kirib kelishi
mabhalliy iqtisodiyotni jonlantirish, yangi ish o‘rinlari yaratish va iste'molchilarga ko‘proq tanlov
imkoniyatlari taklif etish orqali ijobiy ta'sir ko‘rsatadi. Biroq, bu jarayon o‘zaro manfaatli va
samarali bo‘lishi uchun ragamli marketing vositalari va strategiyalaridan oqilona va innovatsion
tarzda foydalanish talab etiladi. Ushbu maqolada biz O<zbekiston bozoridagi xalgaro
franshizalarni jalb gilish va rivojlantirishda ragamli marketingning asosiy usullari va istigbollarini
ko‘rib chigamiz.

Mamlakatning investitsiya salohiyatini baholash to‘g‘ridan-to‘g‘ri xorijiy investitsiyalarni
jalb qilish, mahalliy bozorlarni rivojlantirish va umumiy iqtisodiy rivojlanish uchun muhim
tarkibiy gism hisoblanadi. Marketing tadgigotlari mamlakatning iqgtisodiy, siyosiy va ijtimoiy
muhitining turli jihatlari hagida ma’lumotlarga asoslangan tushunchalarni tagdim etish orqali
ushbu jarayonda muhim rol o‘ynaydi. Marketing tadgigotlari mamlakatning investitsion
salohiyatini baholash usullarini takomillashtirishda katta ahamiyatga ega. Bu usul, korxona yoki
tashkilotning o°zini yanada samarali tarzda turli investitsiyalar bilan ta’minlash imkoniyatlarini

belgilashga yordam beradi.

48



"IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali Ne3(17) 2024

2022-yilda O‘zbekistonda umumiy qiymati 16,57 milliard AQSh dollari bo‘lgan loyihalarni
amalga oshirish rejalashtirilgan, shundan 6 milliard dollari to‘g‘ridan-to‘g‘ri Xorijiy
investitsiyalardir. Shu bilan birga, geologiya, energetika, sanoat va uning asosiy tarmoglarida
umumiy giymati 7,51 milliard AQSH dollari bo‘lgan loyihalar amalga oshiriladi. Ozbekiston
2023-yilda 17,34 milliard dollarlik loyihalarni amalga oshirishni rejalashtirmoqda. To‘g‘ridan-
to‘g‘ri xorijiy investitsiyalar hajmi 7,06 milliard dollarni tashkil etadi. 2022-yilda bo‘lgani kabi,
mablag‘larning katta qismi (9,24 milliard AQSh dollari) geologiya, energetika va sanoatga
yo‘naltiriladi. 2024-yilda 18,2 milliard dollarlik loyihalarni amalga oshirish rejalashtirilgan. Shu
bilan birga, 7,73 milliard AQSH dollari miqdoridagi to‘g‘ridan-to‘g‘ri xorijiy investitsiyalar
o‘zlashtirilishi kutilmoqda®.

Mavzu oid adabiyotlar sharhi.

Investitsiyalarni jalb gilishda marketing tadgiqotlaridan samarali foydalanishning nazariy-
ilmiy, uslubiy va amaliy muammolari xorijlik olimlardan G.Albaum, E.Duerr, J.Strandskov,
S.Hollensen, P.Kotler, H.Michael, J.Erwin, E.Michael, S.Michael, M.Joyce, R.Perrigot, Y.K.Lee,
S.H.Kim, M.K.Seo, E.Calderon-Monge, J.N.Sheth, R.S.Sisodia, D.Vrontis, A.Thrassou, Y.Wind,
V.Mahajan, Joe Mathews, Don DeBolt, Y.lsayenko, O.Degtyar, T.V.Makarova singari
olimlarning ilmiy ishlarida tadqiq etilgan.

Investitsiyalarni jalb gilishda marketing tadgigotlaridan samarali foydalanishning nazariy,
uslubiy va amaliy jihatlari O‘zbekistonlik igtisodchi olimlar A.E. Shayxov, Sh. Ergashxodjayeva,
R.Rasulbekova, X.Q. Umarova, D.Ubaydullaeva, S.G‘aybullayev, va boshqalarning ilmiy
ishlarida o°z aksini topgan.

Mamlakatning investitsion salohiyatini oshirish, yangi bizneslar va g‘oyalarni jalb qilishda
muhim qo‘shilgan qadamdir. Birinchi navbatda, marketing tadgiqotlari tahlil gilish va tushunish
jarayonlarini oz ichiga oladi. Bu, mamlakatdagi istigbolli sektorlarni va daromad salohiyatini
aniqlashda yordam beradi. Markaziy ma’lumotlar va statistik ma’lumotlar yordamida, korxona
rivojlanish yo‘li va gaysi sohada investitsiya qilishga bo‘lgan muqobil investitsiya o‘rtasidagi
fargni aniglashga yordam berishi mumkin.

Ikkinchi navbatda, marketing tadqiqotlari bo‘yicha olingan ma’lumotlar o‘rganiladi va tahlil
gilinadi. Bu tahlil, mamlakatdagi bozorda kerakli mahsulotlar va xizmatlar, ularning bahosi,
istigbolli mijozlar, ganchalik investitsiyalar gilinayotganligi kabi muhim ma’lumotlarni olishga
yordam beradi. Bu belgilar, korxonalar va investitsiyadorlar uchun samarali strategiyalar tuzishda
muhimdir.

Uchinchi navbatda, marketing tadgiqotlari, mamlakatning turli sohalarida investitsiyalar
qilishga ganday qadam qo‘yishning eng samarali yo‘li aniqlashda yordam beradi. Bunday
tadgiqotlar, yangi bozorlar va sohalarni aniglash, mamlakatning investitsiya salohiyatini
rivojlantirishga yordam berishi mumkin.

So‘nggi navbatda, marketing tadqiqotlari natijalari asosida investitsiya strategiyalarini
tuzish uchun to'lig tahlil va garor gabul gilish jarayonlarini amalga oshirish mumkin. Bu,
investitsiya portfeli o'zgartirish, yangi bozorlarga kirish, yoki mehnat resurslarini biror sohadagi
investitsiyalarga garatish kabi gadamning eng to‘g‘ri yo‘lini aniglashga yordam beradi.

Jahon bozorini o‘rganish sanoati yana bir cho‘qqiga chiqdi, 2014-yildagi 46,09 milliard
AQSh dollaridan 2022-yilda deyarli 82 milliard AQSh dollarigacha bozor tadgiqotlari orgali
olingan global daromadga ega bo‘lgan. An’anaviy tarzda va so‘nggi o‘n yil ichida global bozor
tadgigot sanoati kengroq igtisodiy tendensiyalarga zid ravishda ishladi. Bundan tashqari, 2022-yil
uchun ko‘rsatkichlar daromad bo‘yicha qariyb 4,5 milliard AQSh dollariga o‘sishini ko‘rsatdi.

! Uzbekistan plans to implement investment projects for US$52 bhillion in 2022-2024-
https://invest.gov.uz/mediacenter/news/uzbekistan-plans-to-implement-investment-projects-for-us-52-billion-in-
2022-2024/
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1-rasm. 2008-yildan 2023-yilgacha bozor tadqiqotlari orgali olingan global daromad(foiz
hisobida)?

Bozor tadgiqoti - bu tashkilot o'z mahsulotlarini va xizmatlarini sotadigan bozorlar hagida
ma'lumot to'plash faoliyati. Bu ko'pincha intervyular, so'rovlar va tobora ortib borayotgan katta
ma'lumotlar tahlili vositalari orgali iste'molchilarning munosabati va afzalliklarini batafsil sifatli
tushunishni o'z ichiga oladi. Dunyo bo'ylab yetakchi bozor tadgigot kompaniyasi 2021-yilda
AQShda joylashgan IQVIA? hisoblanadi.

AQShdagi o‘sish sezilarli bo‘lgan bo‘lsada, Yevropada bozor tadqiqotlari sanoatining
daromadi 2014-yildan beri biroz o°sdi. Ba’zi tahlilchilar ikki sababga ko‘ra bu yomon ko‘rsatkich
yaqin kelajakda davom etishini kutishmoqda. Birinchidan, Brexit tomonidan yaratilgan gisga va
o‘rta muddatli noaniqlik muammoni hal qilishdan oldin o‘tkazilgan har qanday bozor
tadgiqotining ishonchliligiga ta’sir giladi. Ikkinchidan, 2018-yil may oyida Yevropa Ittifogining
ma’lumotlarni himoya qilish bo‘yicha umumiy reglamenti (GDPR) qonunlarini amalga oshirish,
bu kompaniyalar shaxsiy ma’lumotlar bilan nima qila olishini cheklaydi. Fransiya, Germaniya va
Buyuk Britaniyadagi IT-mutaxassislarining aksariyati GDPR gonunlari shaxsiy ma’lumotlarning
uchinchi shaxslarga o‘tkazilishini oldini olishiga rozi bo‘lib, Yevropadagi tadqiqotchilar uchun
mavjud bo‘lgan ma’lumotlar migdorini boshqa mintaqalarga nisbatan kamaytiradi®.

Barchasi bilan, marketing tadgiqotlari mamlakatning investitsion salohiyatini baholashda
katta ahamiyatga ega. Bu usul, korxonalar va investorlar uchun yangi imkoniyatlarni aniglash,
mamlakatning iqtisodiy rivojlanishini oshirish va o‘zaro foyda olishishda yordam beradi. Bu
jarayonni samarali bajarish, mamlakatning investitsiya ko‘rsatkichlarini oshirishga va istigbolli
iqtisodiy rivojlanishni ta’minlashda yordam beradi.

Mamlakatning investitsion salohiyatini baholashda marketing tadgiqotlaridan foydalanish,
mamlakatning iqtisodiy, siyosiy, ijtimoiy va texnologik jihatlari to‘g‘risidagi ma’lumotlarni tahlil
qilishni o°z ichiga oladi. Bunday baholashlar investitsiya qilishga qiziqish bildirgan shaxslar va
tashkilotlar uchun muhim ahamiyatga ega. Quyidagi usullar orgali mamlakatning investitsion
salohiyatini baholashda qo‘llanilishi va takomillashtirilishi mumkin:

- igtisodiy ko‘rsatkichlarni tahlil gilish: YAIM, inflyatsiya darajasi, ishsizlik darajasi kabi asosiy
igtisodiy ko'rsatkichlar mamlakatning iqgtisodiy barqgarorligi va o'sish istigbollari to'g'risida
ma'lumot beradi;

! Xalgaro valyuta jamg‘armasining statistik ma’lumotlari asosida muallif ishlanmasi

21QVIA, ilgari Quintiles va IMS Health, Inc., Amerikaning Fortune 500 va S&P 500 ko'p millatli kompaniyasi bo'lib,
sog'ligni saglash axborot texnologiyalari va klinik tadgigotlarning birlashgan sohalariga xizmat giladi

3 Global revenue of the market research industry from 2008 to 2022 with a forecast for 2023-
https://www.statista.com/statistics/242477/global-revenue-of-market-research-companies/
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- siyosiy bargarorlik: Siyosiy xatarlar, gonun ustuvorligi, shaffoflik va korrupsiyaga garshi
kurashish darajasi mamlakatning siyosiy muhitini baholashda muhimdir.

Ijtimoiy-demografik omillar: Aholining tarkibi, ta'lim darajasi, mehnat resurslarining sifati va
mavjudligi kabi omillar ham investitsion salohiyatni baholashda asosiy omillardir;

- infrastruktura va texnologiya darajasi: Transport, aloga, energetika tarmoglari va texnologik
yangiliklar mamlakatning investitsion jozibadorligini oshiradi.

- zalgaro reytinglar va indekslar: Jahon banki, IMF, Moody's va boshga xalgaro tashkilotlar
tomonidan berilgan reytinglar va indekslar mamlakatning iqtisodiy va investitsion muhitini
baholashda ishlatiladi;

- trendlar va prognozlar: iqtisodiy o‘sish, texnologik rivojlanish, demografik o‘zgarishlar kabi
trendlar va ularning kelajakdagi prognozlari;

- sektoral tahlil: mamlakatning turli igtisodiy sektorlari, ularning rivojlanishi, investitsiyalar uchun
imkoniyatlar va xavflarni tahlil gilish;

- xalgaro solig va savdo siyosati: xalgaro savdo kelishuvlari, soliq imtiyozlari, bojxona tartiblari
va boshaa tijorat siyosatlari®.

Investitsion salohiyatni baholashda ushbu usullarni takomillashtirish uchun zamonaviy
axborot texnologiyalari, sun’iy intellekt, big data tahlili va prognozlash usullaridan foydalanish
mumkin. Bundan tashqari, mamlakatlararo solishtirishlar orqali benchmarking (me’yorlash)
amaliyotlari, ya’ni boshqa mamlakatlar tajribalarini o‘rganish va shunga asoslanib oz investitsion
strategiyasini yaxshilash ham muhimdir. Shuningdek, transchegaraviy hamkorlik va xalgaro
tashkilotlar bilan alogalar investitsion muhitni yaxshilashda belgilovchi ahamiyat kasb etadi.

2024 2025 2026 2027 2028

2-rasm. 2024-2028 yilgacha O‘zbekistonga investitsiyalarni jalb qilish prognozi (foiz
hisobida)?

Ushbu ko‘rsatkich bo‘yicha biz O‘zbekiston bo‘yicha 2024-yildan 2028-yilgacha bo‘lgan
prognoz ma’lumotlari taqdim etilgan. 2020-yildagi davrda O‘zbekiston bo‘yicha o‘rtacha
ko‘rsatkich 27,19 foizni, 1993-yilda eng kami 12,27 foizni, 2018-yilda esa maksimal ko‘rsatkich
42,16 foizni tashkil gilgan. 2028-yildagi oxirgi prognoz ko‘rsatkich 36,88 foizni tashkil etadi.

! Tadgiqot doirasida muallif tomondan tuzib chigildi.
2 Xalgaro valyuta jamg‘armasining statistik ma’lumotlari asosida muallif ishlanmasi
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Taqgqoslash uchun, 2028-yilda 164 ta davlatdan kelib chiggan holda dunyo bo‘yicha o‘rtacha
ko‘rsatkich 24,48 foizni tashkil etadi'.

Investitsiyaviy jozibadorlik asosiy ko‘rsatkichida, jami investitsiyalar miqdorining yalpi
ichki mahsulot (YalM) ga nisbatan ifodalangan giymati. Bu ko'rsatkich, mamlakat igtisodiyotiga
gancha sarmoya kiritilayotganini va shu orgali igtisodiy faoliyatning umumiy hajmini ifodalaydi.

Ko‘rsatkich quyidagicha hisoblanadi:

Investitsiyaviy jozibadorlik = (Jami investitsiyalar / Yalpi ichki mahsulot) * 100

Bu yerda:

Jami investitsiyalar: bu mamlakatdagi jami yalpi asosiy kapital jamg‘armasining umumiy
giymati, bu esa korxonalar, davlat va boshga tashkilotlar tomonidan amalga oshirilgan
investitsiyalarni o‘z ichiga oladi. Bu, yangi ishlab chiqarish quvvatlarini yaratish, mavjud
quvvatlarni modernizatsiya qilish, texnologik yangiliklarni joriy etish va boshqa shunga o‘xshash
faoliyatlar natijasida hosil bo‘ladi.

Yalpi ichki mahsulot (YalM): bu mamlakat hududida ma’lum bir davr ichida ishlab
chigarilgan barcha tovarlar va xizmatlarning umumiy giymati.

Investitsiyaviy jozibadorlikning oshishi, igtisodiy faoliyatning kengayishi, yangi ish
o‘rinlari yaratilishi, texnologik yangilanishlar va umuman mamlakatning iqtisodiy taraqqiyotini
anglatadi. Investitsiyalar hajmi o‘sishi iqtisodiy bargarorlik va kelajakka ishonch bildirishini
ifodalaydi, shuningdek, investorlar va biznes sohasi uchun qulay igtisodiy muhitni ko‘rsatadi.

Prognozlar va ma’lumotlar seriyasi esa investitsiyalarning o‘tgan yillar davomidagi haqiqiy
giymatlarini va kelajakda kutilayotgan tendensiyalarni ko'rsatadi, bu esa iqtisodiy rejalashtirish va
siyosat yuritishda asosiy ma’lumotlar manbai hisoblanadi. Mamlakatning iqtisodiy o°‘sish
yo‘llarini va investitsiya siyosatining samaradorligini baholashda foydalaniladi.

Investitsiya salohiyatini baholash va takomillashtirish jarayonida marketing tadgiqgotlarining
tushunchalari va o‘zgartirishlari jihatidan davom etish ham muhimdir.

Birinchi navbatda, marketing tadgiqotlari natijalari bilan investitsiyalarni baholashning
amalga oshirilishini ko‘rib chiqish. Qanchalik investitsiya qilinganligi, investitsiya natijalari,
samaradorlik tahlili va boshqa statistik ko‘rsatkichlarni oz ichiga oladi. Natijalarning izohlari va
o‘zgarishi, investitsiya strategiyalarini yangilash va takomillashtirishda yordam beradi.

Ikkinchi navbatda, marketing tadqiqotlari natijalarining o‘zgarmasligini ta’minlash uchun
monitoring va baholash tizimlarini o‘rnatish lozim. Investitsiya natijalarining o‘z vaqtida
baholanishi va ko‘rib chigilishi uchun muhimdir. Monitoring va baholash jarayonlari,
strategiyalarni to‘liq bajarish va yangilash uchun ogsayotgan yo‘nalish nuqgtalarni aniglashda
yordam beradi.

Uchinchi navbatda, marketing tadqgigotlari natijalari va investitsiya strategiyalari
go‘llanilgan gqandayligi va natijalarini ko‘rsatishda ochiqlik va ishonch yaratishga qaratilishi zarur.
Investitsiya olish va samarali investitsiya amalga oshirish jarayonlarida muvaffaqiyatni ta’minlash
uchun ishonchli va samimiy munosabatlar muhimdir.

Oxirgi navbatda, marketing tadqiqotlari natijalari va investitsiya strategiyalari bilan bog‘liq
magbul xatolar va kamchiliklar tushuntirilishi va ularga javob topishni o‘z ichiga oladi. Bunday
magbul xatoliklarni to‘g rilash va yangi strategiyalarni amalga oshirish o‘rinlardagi kamchiliklarni
bartaraf gilishda yordam beradi?.

Barcha jihatlarini ko‘rib chigqanda, marketing tadqiqotlarining xulosalari va investitsiyaviy
taktikalar o‘rtasidagi aloga mamlakatning investitsiyaviy jozibadorligini aniqlashda muhim
ahamiyatga ega. Bu yondashuv, mamlakatning igtisodiy rivojlanish trayektoriyasini kengaytirish,
yangi istigbolli yo‘nalishlarni belgilash va investitsiyalar strategiyasini belgilab olishda asosiy
vosita hisoblanadi. Ushbu metodlar, iqtisodiy o‘sishni rag‘batlantirish va yangi bozor
segmentlariga kirish uchun eng yaxshi amaliyotlar sifatida xizmat gilishi mumkin.

! International Monetary Fund - Global economy-
https://www.theglobaleconomy.com/Uzbekistan/investment_outlook/
2" Investment Analysis and Portfolio Management' by Frank K. Reilly and Keith C. Brown (10th Edition, 2012)

52



"IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali Ne3(17) 2024

Mamlakatning investitsion salohiyatini kuzatish va yaxshilashda marketing tahlillarining bir
gator asosiy bosqgichlari mavjud. Dastlab, marketing faoliyati natijalarini tahlil gilish va
investitsiyaviy faoliyat bilan bog‘liq aloqalarni mustahkamlash muhimdir. Bu, tahlillarni
investitsiya qilingan sektorlarga qo‘llash va marketing strategiyalarini ishlab chiqgishda
foydalanish orgali amalga oshiriladi, bu esa investitsiyalarning samaradorligini va xavfsizligini
oshiradi.

Ikkinchi bosqgichda, marketing tahlillari mamlakatning investitsiyaviy jozibadorligini
oshirish uchun zarur bo‘lgan xizmatlar va kommunikatsiyalar sohasida yangiliklarni aniglash
imkonini beradi. Bu yangi sarmoyalarni jalb qilish, mehnat resurslarini to‘g‘ri yo‘naltirish va
investorlar bilan alogalarni mustahkamlashga yordam beradi.

Uchinchi qadam sifatida, marketing tahlillari va investitsiyaviy strategiyalar o‘rtasidagi
tafovutlarni chuqur tushunish va ularni mustahkamlashga garatilgan. Marketing strategiyalarini
investitsiyaviy magsadlarga moslashtirish va ularni samarali qo‘llashga olib keladi.

Oxirgi bosqichda, marketing tahlillari va investitsiyalar o‘rtasidagi o‘zaro bog‘liglikni
o‘rganish va bu borada bilimlarni almashish, investitsiyaviy garorlar gabul gilish jarayonida
foydalanuvchilarga kerakli maslahatlarni taqdim etishni o‘z ichiga oladi. Mamlakatning
investitsiyaviy mubhitini yaxshilash va yangi tarmoqlarni rivojlantirishda qo‘llaniladigan
strategiyalarni ishlab chigishda hal giluvchi ahamiyatga ega.

Umuman olganda, marketing tahlillarining natijalari mamlakatning investitsiyaviy
salohiyatini baholash va yaxshilashda zaruriy omil hisoblanadi. Bu jarayonlar, investitsiyalar jalb
gilish, samarali amalga oshirish va yangi tarmoqlarni yaratishda muhim rol o‘ynaydi va
mamlakatning iqtisodiy rivojlanishiga hissa qo‘shadi. Bu strategiyalar, shuningdek, mamlakatning
ragobatbardoshligini oshirish va iqgtisodiyotning turli sohalarini modernizatsiya qilish orgali
umumiy ishbilarmonlik muhitini yaxshilashga xizmat giladi.

So‘nggi natijalarda investitsiyalarni optimallashtirish uchun marketing tadgiqotlari
natijalarini qo‘llash bo‘yicha samarali strategiyalarni aniqlashga sezilarli hissa qo‘shadi, bu esa
0‘z navbatida mamlakatning iqtisodiy o‘sishini oshirishi mumkin. Ushbu metodologiyalardan
foydalanish igtisodiyotni rivojlantirish va investitsiyalarni jalb qilish uchun eng foydali
yo‘nalishni belgilash uchun juda muhimdir.

Mamlakatimiz iqtisodiyoti sohalarida investitsiya mablag‘larining taqchilligi muammosi
aniq. Bugungi kunda iqtisodiyotda mavjud bo‘lgan investitsiyalar darajasi bilan bargaror igtisodiy
o‘sish va rivojlanishni ta’minlash uchun kerakli bo‘lgan daraja o‘rtasida tafovut mavjud.

2024 2025 2026 2027 2028

3-rasm. O‘zbekistonning 2028-yilgacha bo‘lgan iqtisodiy o‘sish prognozi (foiz hisobida)*

1 Xalqaro valyuta jamg‘armasining statistik ma’lumotlari asosida muallif ishlanmasi.
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Quydagi grafik O‘zbekistonning 2024-yildan 2028-yilgacha bo‘lgan iqtisodiy o‘sish
bo‘yicha prognozini aks ettiradi. 2028-yilda taxminan 5.49 foizga yetishi kutilayotgani
ko‘rsatilgan.

Keltirilgan ma’lumotlarga ko‘ra, O‘zbekiston bo‘yicha ushbu ko‘rsatkichning o‘rtacha
qiymati 5.14 foiz bo‘lgan, 1994-yilda eng past darajasi - 5.2 foiz va 2007-yilda eng yugori darajasi
9.5 foiz qayd etilgan. Ushbu ma’lumotlar O‘zbekistonning o‘rtacha ko‘rsatkichining o‘tmishdagi
o‘sishi va pasayish trendlarini ko‘rsatadi.

2028-yil uchun dunyo bo‘yicha o‘rtacha ko‘rsatkichning 3.39 foiz ekanligi taggoslaganda,
O‘zbekistonning ko‘rsatkichi o‘rtacha jahon darajasidan yuqoriroq ekanligi aniglanadi.
O‘zbekiston iqtisodiyotining ushbu ko‘rsatkich bo‘yicha global miqyosda ganday pozitsiyada
ekanligini va uning rivojlanish dinamikasini baholash imkonini beradi.

Grafikdan kelib chigadigan tendensiyalar, mamlakat iqtisodiyotining kelajakdagi o‘sish
sur’atlarini va ushbu ko‘rsatkichning kelajakdagi prognozini baholashda asosiy ma’lumot sifatida
go‘llanilishi mumkin. Agar ushbu ko‘rsatkich iqtisodiy o‘sish, inflyatsiya darajasi yoki boshqa
iqtisodiy omillarga tegishli bo‘lsa, O‘zbekistonning iqtisodiy siyosatida qanday o‘zgarishlar
qilinishi kerakligini va qaysi sohalar e’tiborga olinishi kerakligini aniqlash uchun asosiy dalil
sifatida foydalaniladi.

Ko‘rsatkichning kelajakdagi o‘sishi yoki pasayishi bo‘yicha prognozlar uchun, iqtisodiy
siyosat, xalgaro va mahalliy igtisodiy sharoitlar, sarmoyaviy muhit va hukumatning igtisodiyotni
qo‘llab-quvvatlashga garatilgan choralari kabi omillar tahlil gilinishi kerak bo‘ladi.

Tahlil va natijalar.

O‘zbekiston Respublikasi Prezidentining 11.09.2023 sanadagi PF-158 sonli “O‘zbekiston-
2030” strategiyasi nomli farmonida “2030-yilga gadar igtisodiyot hajmini 2 barobar oshirish va
“daromadi o‘rtachadan yuqori bo‘lgan davlatlar qatoriga kiritish” va asosiy kapitalga kiritiladigan
investitsiyalar hajmining yillik o‘rtacha 7 foiz atrofida o‘sishini ta’minlash™® ko‘zda tutilgan.
Mamlakatimizda asosiy kapitalga o‘zlashtirilgan investitsiyalarda 2020-2022-yillar davomidagi
hajmini tahlil qilganimizda, ya’ni 23-yil mobaynida o‘rtacha 59 838,9 mlrd.so‘m o‘sish
kuzatilgan. Shuni inobatga olgan holda, “O‘zbekiston-2030” strategiyasi farmonining ijrosini
ta’minlash magsadida investitsiyalarni boshqarishga marketing tadqigotlari asosiy tamoyillari
asosida investitsiya salohiyatini baholash muammolarini ko‘rib chiqish lozim hiosblanadi.

2000-yildan 2010-yilgacha investitsiyalarning o°sishi nisbatan sekin va barqgaror ko‘rinishda
bo‘lgan. Bu davrda iqtisodiyotda asta-sekinlik bilan o‘sish, shuningdek iqtisodiy siyosat va
infratuzilmaviy loyihalarni amalga oshirish jarayonlari kuzatilgan bo‘lishi mumkin.

2010-yildan keyin, investitsiyalarning o‘sish sur’ati sezilarli darajada tezlashganini ko‘rish
mumkin. Bu o‘sish, igtisodiyotning diversifikatsiyalashuvi, chet el investitsiyalarini jalb gilishga
garatilgan siyosatlar, shuningdek mamlakatda yirik infratuzilmaviy va ishlab chigarish
loyihalarining boshlanishi bilan bog‘liq bo‘lishi mumkin.

2016-yildan 2021-yilgacha bo‘lgan vaqtda keskin ko‘tarilishni ko‘rsatadi. Bu davrda
O‘zbekistonning iqtisodiy siyosatidagi o‘zgarishlar, jumladan chet el investitsiyalarini jalb qilish,
igtisodiyotni liberallashtirish va tadbirkorlik muhitini yaxshilash kabi islohotlar ta’siri ostida
investitsiyalar hajmining keskin oshishi kuzatilgan.

O‘zbekistonning asosiy kapitalga o‘zlashtirilgan investitsiyalarning bu o‘sish trendi
kelajakda ham davom etishi mumkin, lekin bu prognozlar igtisodiyotning global va mahalliy
sharoitlariga, hukumatning investitsiyaviy siyosatiga, shuningdek xalgaro igtisodiy muhitning
o‘zgarishiga bog‘liq bo‘ladi.

Investitsiyalarning kelgusi o‘sishini prognoz qilishda, shuningdek, makroiqtisodiy omillar
kabi qo‘shimcha tahlillarni ham o°z ichiga olgan holda, har tomonlama yondashuv qo‘llash kerak.
Bu iqtisodiyotga ta’sir qiluvchi ichki va tashqi omillarni tahlil gilishni va shu asosda ogilona va
samarali investitsiya siyosatini ishlab chigishni talab giladi.

1 O‘zbekiston Respublikasi prezidentining 11.09.2023 sanadagi PF-158 sonli “O‘zbekiston-2030” strategiyasi
to’g’risidagi farmoni.
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Mamlakatda investitsiya mahsulotini ehtiyojga ega bo‘lgan joriy va salohiyatli investitsiya
loyihalari, hududlarning resurslar (tabiiy, intellektual, mehnat va boshqalar), investitsiya shartlari,
tegishli xizmatlar, nou-xaular, moddiy mahsulotlar, aksiyalar va investitsiya faoliyatining boshga
mahsulotlari deb atash mumkin. Ushbu tadgiqot bizga investitsiya faoliyati obyekti (investitsiya
shartlari, mahsulotni ilgari surish va rivojlantirish bo‘yicha faoliyatni hisobga olgan holda)
tushunchasini kengaytirish va intellektual komponent (iste’molchi) hisobiga mamlakat investitsiya
mahsuloti narxini oshirish uchun zarur shart-sharoitlarni yaratish imkonini beradi.

Bizning fikrimizga ko‘ra, bozor imkoniyatlarini baholash uchun asosiy marketing
tadgiqotlaridan foydalanish mintaqa iqtisodiyotiga investitsiyalar bo‘yicha prognozlarni tuzishga
yanada oqgilona yondashish imkonini beradi. Bu, mintaganing investitsiya faoliyatini strategik
boshqarishni yanada samarali amalga oshirishga yo‘l ochadi, chunki investitsiya bo‘yicha
ma’lumotlar va dastlabki baholashlar tashqi investorlar uchun ganday taxminlar keltirishi
mumkinligini ko‘rsatadi.

Marketing menejmentida bozor sig‘imini tushunishning bir ma’noli talqini yo‘q, lekin
umumiy mohiyat shundan iboratki, “... bozor sig‘imi xaridorlarning umumiy samarali talabidir,
joriy narxlar darajasida ma’lum turdagi mahsulotning mumkin bo‘lgan yillik sotish hajmi. Qoida
tariqasida, bozor sig‘imini aniqlashning uchta usuli qo‘llaniladi:

1) mahsulot yetkazib berish (ishlab chigarish) hajmini baholash;

2) iste’mol hajmini baholash;

3) ma’lumotlarni, odatda kattaroq bozorga nisbatan yoki o‘xshashlik bo‘yicha bozorga
nishattan baholash®.

Bozor hajmini baholashning birinchi usuli "taklif hajmini baholash” bu hududlarning
investitsiya salohiyatni hisoblashning umumiy gabul gilingan shakli hiosblanadi. Ya’ni, hozirgi
vaqtda hududning investitsion salohiyat haqida gap ketganda, ular mamlakatda e’lon qilingan
barcha investitsion dasturlarning umumiy qiymatini anglatadi. Bu usul, hududlarning o‘zlarining
investitsiya moliyaviy bozoridagi o‘rinini aniqlash, tashkilot va sohalar uchun bu investitsiyalar
mavjud bozor ehtiyotlarini baholashda yordam bera olishi mumkin. Shuningdek, bu usul orgali
tadbirkorlar va investorlar mintagaviy investitsion salohiyatni tushunib, biznes rivojlantirish va
investitsiya gilishda qanday samaraliroq ishlovchi bo‘lishlari mumkinligini qanday baholashlari
kerakligini hisoblashlari uchun foydali ma’lumotlarga ega bo‘lishlari mumkin.

O‘zbekiston Respublikasining asosiy kapitalga investitsiyalari turli asosiy fondlar bo'yicha
2019-dan 2022-yilgacha o'sish trendiga ega. Ma'lumotlar 2019-yildan 2022-yilgacha har yili jami
investitsiyalar hajmining oshganini ko'rsatmoqda, bu iqgtisodiy faoliyat va infrastruktura
rivojlanishining kuchayishini anglatadi.

Masalan, turar-joy binolari bo‘yicha investitsiyalar 2019-yilda 20,621.9 milliondan 2022-
yilda 30,184.2 million so‘mgacha oshgan, noturar-joy binolari uchun esa ushbu ko‘rsatkich
33,408.1 millionso‘mdan 58,225.1 million so‘mgacha o‘sgan. Bu, aholining turar joyga bo‘lgan
ehtiyojlarining ortib borayotganini va shaharsozlik faoliyatlarining kengaytirilayotganini
ko‘rsatadi.

Boshga inshootlar uchun investitsiyalar ham sezilarli darajada o‘sgan, 23,148.7 milliondan
43,393.4 million so‘mgacha ko‘tarilgan, bu kommunal va ijtimoiy infrastruktura loyihalariga
qgo‘shimcha mablag® ajratilayotganini anglatishi mumkin. Mashina va wuskunalar uchun
investitsiyalar ham deyarli o'zgarishsiz golgan, lekin boshga mashina va uskunalar segmentida
o'sish kuzatilgan, bu texnologik yangilanish va modernizatsiya jarayonlariga e'tibor
garatilayotganini bildiradi.

Investitsiya dinamikasini tahlil qilishda, o‘sish sur’atlarining qanday o‘zgarishlarini ko‘rib
chigish ham muhim. Agar o‘sish sur’ati yillar davomida oshib borayotgan bo‘lsa, bu
igtisodiyotning bargaror 0‘sishini va sarmoya muhitining ijobiy holatini ifodalaydi. Aksincha, agar
o‘sish sur’ati pasayib ketgan bo‘lsa, bu igtisodiyotda muayyan muammolar yoki investitsiyalarni
jalb qilishda qiyinchiliklarni ko‘rsatishi mumkin.

! TIpuBnedyenne HHBECTUILMI B PETHOH C MCIIONB30BaHHEM MapPKETHHTOBOTO MOAX0/a
http://mirrabot.com/subjects/subject_5034704.html
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Kelajakka nazar tashlaganda, investitsiya hajmining o‘sishini prognoz qilish uchun
makroigtisodiy omillar, xalgaro savdo sharoitlari, milliy igtisodiy siyosatlar va global igtisodiy
tendensiyalarni hisobga olish kerak. Shu bilan birga, hukumatning investitsiyalarni jalb gilish va
igtisodiy o‘sishni rag‘batlantirish uchun qabul qilayotgan siyosatlari ham prognozlar uchun
muhim ahamiyatga ega.

Xulosa qilib aytganda, 1-jadvaldagi ma’lumotlar O‘zbekiston Respublikasining asosiy
kapitalga investitsiyalar hajmining ijobiy trendga ega ekanligini va bu o‘sishning turli sohalar
bo‘yicha bir tekisda emasligini ko‘rsatmoqda. Bu, mamlakatning kelajakdagi igtisodiy rivojlanish
strategiyasini belgilashda foydalanilishi mumkin bo‘lgan gimmatli ma’lumotlar hisoblanadi®.

Hududlarning investitsiya salohiyatini prognoz qilishning yondashuvlari va tegishli
usullarining umumiy tasnifi 2-jadvalda keltirilgan.

1-jadval
Bozor sig‘imini prognoz qilishning yondashuvlari va usullari®
Bozor sig'imini bashorat Tegishli yondashuv doirasida bozor sig‘imini
gilishga yondashuvlar prognozlash usullari
1.1. Shaxsiy ekspert baholashlari asosida o'rtacha baholash
usullari
1.2. Optimistik, pessimistik va ehtimolli ekspert xulosalari
- usuli
1. Evristik yondashuv 1.3. Komissiya usull
1.4. Delphi usuli

1.5. Magsadli iste'molchilar tomonidan mahsulot sotib olishga
tayyorlikning kompozit indeksi usuli

2.1. Zamonaviy modellar

2.2. Hayotiy sikl egri chiziglari orgali
2.1gtisodiy-matematik 2.3. Faktor modellari:

yondashuv 2.3.1. Yagona faktorli modellar: Engel va Trikvist egri
chiziglari orgali elastiklik koeffitsiyentlari orgali

2.3.2. Ko'p omilli modellar

3.1 Sun'iy intellektga asoslangan tahlil

3.2 Katta hajmdagi ma'lumotlar to'plamidan foydalanib bozor
sig'imini o’rganish

3.3 Vaqt seriyalarini tahlil qgilish orgali kelajakdagi bozor
o'zgarishlarini prognoz qgilish

3.Ma'lumotlarga asoslangan

Shunday qilib, hozirgi vaqtda investitsiya faoliyatini boshgarishda hududlarning investitsiya
salohiyatini baholash va prognozlashning turli yondashuvlari go'llanilmoqda. Birog, har ganday
usuldan alohida foydalanish integratsiyalashgan baholash yondashuviga imkon bermaydi, bu esa
rivojlanishning haqiqiy nagshlari nugtai nazaridan asossiz bo'lgan hududlar uchun strategik
investitsiya rejalarini ishlab chigish bo'yicha boshgaruv garorlarini gabul gilish xavfini oshiradi®.

O‘zbekiston iqtisodiyasini rivojlantirish va mamlakat hududlarida investitsiyalarni jalb
gilishda hududlarning investitsiya salohiyatini baholash usuli ahamiyatli bir gadam hisoblanadi.
Bu usul, mamlakat hududlarini biznes va investitsiya loyihalari uchun tayyorlash, ularning
igtisodiy salohiyatni belgilash va yangi ish o'rinlari yaratishda o'zbek istigboli uchun muhimdir.

Xulosa qilib shuni aytish mumkinki hududlarning investitsiya salohiyatini baholash
usulining taklif etilayotgan majmui, hozirda amal gilayotganidan fargli ravishda, hududlarning

L O‘zbekiston Respublikasi Prezidenti Huzuridagi Statistika Agentligi-https://stat.uz/uz/rasmiy-statistika/investments
2 Muallif ishlanmasi.

3 Huxomaea IOmms Huxomaesna ; IlpuBiedeHHMe WHBECTHIMII B PETHOH C MCIIONb30BAHHEM MAPKETHHIOBOTO
noaxona; 2004 r.
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real investitsiya ehtiyojlarini aniqroq aks ettiradi va tashgi muhit va investorlar hatti-
harakatlarining bir gator muhim xususiyatlarini hisobga oladi. Bu usul, mintagaviy investitsiya
tovarlarini yanada foydali joylashtirish imkonini ta’minlaydi va strategik investorlar uchun
mintaqaning investitsion jozibadorligini oshirishda katta rolni o‘ynaydi. Bu usul orqali,
kompaniyalar mintaganing investitsion salohiyatni yaxshi tushunib, shuningdek, investitsiya
sohasida qo‘llanilayotgan resurslar va imkoniyatlarni ganday afzalroq ishlatishlari mumkinligini
aniglay oladilar. Shunday qilib, hududlarning investitsiya salohiyatini baholash usuli, korporativ
strategiyani rivojlantirish, mintagaviy ragobatda ustun bo‘lish va investorlarni jalb qilishda
muvaffagiyatli bo‘lish uchun ahamiyatga ega bo‘ladi.
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Uzbekistan plans to implement investment projects for US$52 billion in 2022-2024-
https://invest.gov.uz/mediacenter/news/uzbekistan-plans-to-implement-investment-
projects-for-us-52-billion-in-2022-2024/
IQVIA, ilgari Quintiles va IMS Health, Inc., Amerikaning Fortune 500 va S&P 500 ko'p
millatli kompaniyasi bo'lib, sog'ligni saglash axborot texnologiyalari va klinik
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https://www.statista.com/statistics/242477/global-revenue-of-market-research-

companies/
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Abstract

Today’s globalized society has significantly changed the ecology, population and economy
of our planet, and these changes have defined the daily lifestyle of ours and future generations.
While many industries have undergone dramatic changes due to the proliferation of transportation,
communications and industrial technologies, tourism has probably seen the most significant
changes. One of the major and relatively recent changes in the tourism industry is the development
and implementation of sustainability. This future will definitely be built by young people. That is
why it is important to promote sustainable tourism among youth through educational tourism. This
article analyzes and defines the concepts of educational tourism and sustainable tourism, presents
the conceptual framework, and discusses the possibilities of using educational tourism to develop
sustainable tourism.

Key words: sustainable tourism, educational tourism, environmental, ecological, social,
economical, concept

. Introduction

There has been a significant increase in the tourism sector in recent years, with the spending

of holiday and business travel increasing year by year over the past five years. While this growth
has created opportunities such as job creation and socio-economic development, it has also led to
a global increase in greenhouse gas emissions (mainly a 5% share of transport), overpopulation
and social stagnation in host communities lead to problems such as loss of cultural identity. As a
result of these challenges, there has been a growing trend in educational and sustainable tourism
in recent years.
Sustainable tourism is a way of travel aimed at minimizing the harmful effects of tourism on the
natural environment. In order to fully integrate sustainability into tourism, many things need to be
taken into account, from laws and regulations to the needs of locals and tourists. Therefore, it is
important to look at sustainable tourism not only from the point of view of a tourism provider, but
also from the point of view of an individual tourist. Every gear in the car is critical to ensure that
sustainable tourism thrives.

Therefore, it is necessary to introduce methods and directions to promote sustainable
tourism from the earliest stage of society to the elderly. Because achieving sustainability is not the
work of one person, but of many. In the current era of globalization, the most popular and common
type of tourism for young people is educational tourism. Educating the community begins with the
youth. Bringing together potential greenery-loving tourists of the future can be achieved right now
through the chance of educational tourism of the globalization process.

1. Methodology

During the research, scientific studies on international and national experiences of the
development of educational tourism were studied. Scientific-theoretical, observation and
selection, empirical observation methods and case study methods were used in the process of
creating the article. The reliability of the research results is based on the foreign statistical official
sources of UNWTO.
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I1l.  Literature review

Learning outcomes have been found from the travel portion of the study experience, and some
research has found that out-of-class experiences were the most impactful portion of study abroad.
Personal growth, increase in life skills, and knowledge also result from independent international
travel, as well as “objectiveless” travel [1].

Sustainability is a dominant theme in tourism practice. Increasingly, research and education of
tourism stakeholders is also necessary in improving sustainable tourism practice. This book pays
systematic attention to education for sustainability in tourism, and is thus a valuable resource for
sustainable tourism educators and scholars [2].

Globally acknowledged and well-accepted topical areas such as Artificial Intelligence,
Machine Learning, Robotics, Animation, 3D, Drone Application, AR/VR and VFX Media and
Cyber Security should be included in the curriculum to attract the students. The combination of
Wellness and Information Technology courses may also be one of the attractive options for the
foreign students as they will get their respective degrees with the wellness certificates [3].

International mobility programs embed higher education (HE) students in a learning process
in which they gain key knowledge, skills, and attitudes (KSAs), some of them crucial in pursuing
the Sustainable Development Goals (SDGs). Adriana Perez-Encinas and her co-authors propose
an innovative theoretical framework that links such KSAs to the UNESCO’s Key Competences
for Sustainability and specific SDGs. Moreover, they analyzed which KSAs are addressed by
institutional initiatives to support mobility students, exposing their contribution to the SDGs.
Notwithstanding, additional institutional support may be needed for students to leverage their
learning outcomes and transform international mobility into a key driver of the necessary social
change towards the achievement of SDGs [4].

In order to develop truly sustainable tourism programs, participants and planners must be
educated about issues in both the origin and the destination [5].

Providing educational opportunities by hosting workshops or seminars on sustainable travel
practices can teach participants how to reduce their carbon impact when traveling to events and
their educational establishments. Using these measures, event organizers may dramatically
minimize the transport emissions connected with their activities. This promotes a more sustainable
event experience and instills a feeling of environmental responsibility among attendance [6].

1V.Results

According to a recent analysis by Grand View Research, the size of the educational tourism
market will exceed 365.9 billion in 2022 [7]. Between 2023 and 2030, the market annual growth
rate (CAGR) is expected to be 13%. Also, increasing number of international students in
Uzbekistan HEIs increased by almost 40 percent in the past five years.

Different countries are focusing on educational tourism as a development strategy. While
the host country benefits from the international student’s food and beverage, accommodation,
tuition, entertainment and recreation expenses, and not to mention the inevitable taxes, the market
has a positive impact on the economy.

Students, on the other hand, benefit from educational tourism because it promotes personal
and professional growth not only through their studies but also through communication with
people in the visited region. These factors will contribute to the growth of the educational tourism
market in the future.

In an ever-changing modern society, educational institutions, especially schools, play a
major role. Recently, there has been a lot of focus on changes in the content of education, and the
issues of what to teach, how much to teach, and how to do it are hotly debated. Creative education,
which helps to develop a person’s abilities and ability to express themselves can be developed
through active practice, has become very important. Such practices are encouraged in sustainable
tourism, which includes competence in environmental culture and environmental issues, the ability
and propensity to use knowledge of the natural world, as well as natural research methods, to
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answer these questions and seek evidence-based conclusions, solutions, understanding changes in
nature as a result of human activity, taking personal responsibility for protecting the environment,
and protecting the health of oneself and others [8]. Therefore, it is widely believed that education
and training are important to achieve sustainable tourism [9]and sustainable development.

In addition, Ritchie et. al. suggest that educational tourism can be divided into two travel
markets. The first market classifies those whose main destination is travel, where education or
learning becomes an integral part of the “targeted life cycle” [10].

The second market is classified as university students or schools, where education and
learning are the main goals and the result of a tourist experience. One of the components of
educational tourism is the development of this person’s intercultural competence. The definitions
of intercultural competence by Donahue [11] is based on the practices and strategies that students
use in their meetings abroad.

Benefits of educational tourism (table 1): There is a popular common saying among people
“I hear and I just forget, | see and I can remember, | practice and | can understand,” it describes
the theory of retaining more information when visually experiencing the activities in a chosen
environment. Below are some of the key benefits of educational tours and reasons why getting
students on these trips are good for them.

Table 1. Benefits of educational trips
Excursions help students interact with what they are learning.
Experience goes beyond reading about the concept; students can
see it, manipulate it, or participate physically. Students can see the
elements with their own eyes rather than read about it and believe
what is said in books or by teachers. These excursions give students
the opportunity to explore through travel, especially to places they
may not be able to visit. Educational trips provide valuable learning
opportunities away from the classroom, without the use of
Interactive Learning textbooks and other tools used in a normal school setting. Students
on study trips can often enjoy and learn in an informal setting. If
the campus has a professional guide who teaches students practical
lessons, such as a science center or history museum, students will
be happy to learn from a new person.

Educational trips will also be fun for students. They often work as
a strong motivator for students. Giving up the usual habits gives
students a refreshment, which can make them focus more on
reading. Learning and entertainment always create a great
combination. Field trips are considered fun, but students learn
Entertainment whether they understand it or not. No matter how much students
learn during the study tour, their favorite memories can be based
on the enjoyment of the day. A day or even half a day away from
the institute is always exciting for students and educational trips
are always expected. Students can relax with their friends or
classmates and they can return to class more carefully.

Moving away from the usual environment of college or school
allows students to spend time with each other in a new
environment. They can relate more on a personal level without the
structure of a normal school day. Students can spend most of the
day of the study tour in small groups, observing each other, talking,
and learning. Traveling during the semester or early semester is
wise because it allows students to connect with people they don’t
know well. Also, dropping out of class for a study trip places
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Social Interaction

students in a different social environment. During the average trip,
they encounter a new set of people. These interactions teach them
how to behave in different environments. They learn more rules of
self-control and communication. This creates a sense of teamwork
and community as students experience the journey together. In
addition, students can interact with other people from all walks of
life. This gives them the opportunity to have new perspectives and
learn from absolute strangers who have objective opinions.

New Experiences

Many students are unable to experience the usual travel
destinations with their families. Due to financial problems or lack
of resources, not all parents are able to take their children to zoos,
museums and other travel destinations. Educational travel gives
students the opportunity to experience new places or destinations.
While field trips require a lot of effort, it is worth it to broaden
students "worldviews. In addition, new learning environments and
experiences are possible when students and teachers travel
together. Students may be able to observe many things that are not
available at school or college, including exotic wildlife, rare plants,
industrial machinery, and more. It is wise to discuss the study tour
in advance as this will allow students to know what they are going
through in time. away from school.

Better Exposure

Better exposure is another advantage of educational journeys in
student life. Students visit new places and this is a great opportunity
for students who don’t have many opportunities to go on trips.
Especially for curious students who are constantly eager to learn
new things, these study tours are a great way to test their knowledge
and experience. They can learn new things and this practical
knowledge will help them go a long way in their careers.

Passion for Travel

A study tour can be a safe way to experience the world outside of
home. On the tour, students are surrounded by other people they
know and are guided by their teachers and other guides
throughout the experience. Also, they often pay less than they go.
Once students realize how much they enjoy traveling, it can open
new doors for them. They may decide to study abroad to delve
deeper into different cultures. They can also travel independently
in the future, which can continue to expand their understanding
of the world. Some students may even realize their passion for
learning other cultures and turn it into a career.

Cultural Observation

On a good educational journey, students experience a different
culture with their own. Today, many travel agencies organize tours
that offer volunteer opportunities and other opportunities for
people of different socioeconomic backgrounds to see how
different locals live. Such experiences help students develop more
empathy for people from different lifestyles. It also helps them
think about how these problems affect people near their homes and
inspires them to work for change.

Independence

Away from home and with the convenience of a regular support
system, students have the opportunity to see what they are capable
of. Traveling allows students to develop themselves in ways that
are not accessible without going beyond their comfort zone,
mature, independent, and self-aware.

Source: formed by the author

61



Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

V.Discussion

Educational tourism presents a unique opportunity to bridge the gap between tourism and
sustainability. By fostering a deeper understanding and appreciation for local cultures,
environments, and traditions, educational tourism can empower tourists to become responsible
stewards of the destinations they visit. The article highlighted several key aspects of
educational tourism that contribute to sustainable development. First, educational programs
can directly address environmental challenges faced by destinations. Tourists can participate
in conservation efforts, learn about responsible waste management, and understand the impact
of their travel choices. This fosters a sense of environmental responsibility that extends beyond
the duration of their trip. Second, educational tourism that emphasizes cultural immersion
fosters respect and appreciation for local traditions and customs. Tourists gain a deeper
understanding of the social fabric of the destination, leading to a more positive and enriching
travel experience for all involved. Third, educational tourism can be a driver of economic
development, particularly in rural or marginalized communities. By supporting locally-owned
businesses, engaging with traditional artisans, and participating in fair-trade initiatives, tourists
contribute directly to the economic well-being of the destination. And last, educational tourism
can create a platform for meaningful interaction between tourists and local communities. This
fosters a sense of shared responsibility for preserving cultural heritage and protecting the
environment.

However, it is important to acknowledge potential challenges that educational mobility can

bring about. First, educational tourism programs need to be accessible and affordable for a
wider range of travelers. This may involve offering scholarships, tiered pricing models, and
ensuring programs cater to diverse learning styles. Furthermore, maintaining consistent quality
and ensuring educational programs align with sustainable tourism principles is crucial.
Collaboration between educational institutions, tourism operators, and local communities is
essential. The feature of authenticity and Commodification is another aspect that should
not be ignored. Educational tourism experiences must be authentic and avoid commodifying
local cultures. Striking a balance between preserving traditions and catering to tourist
expectations requires careful planning and community involvement.
VI1.Conclusion

The future of tourism lies in a delicate balance between economic growth and
environmental and social responsibility. Educational tourism emerges as a powerful tool to achieve
this balance, fostering a new breed of travelers who are not only consumers but also active
participants in sustainable development. This article has explored the multifaceted contributions
of educational tourism, highlighting its ability to several positive aspects of educational tourism.
For example, educational tourism cultivates environmental stewards. By fostering knowledge
and appreciation for local ecosystems, educational tourism empowers tourists to make responsible
choices that minimize their environmental impact. It bridges the cultural divide. Educational
programs that emphasize cultural immersion foster respect and understanding, creating a more
positive and enriching experience for both tourists and host communities. Moreover, educational
tourism empowers local communities. Educational tourism can be a significant driver of
economic development in rural areas. By supporting local businesses, traditional crafts, and fair-
trade initiatives, tourists directly contribute to the economic well-being of the destination.
Educational tourism can promote collaborative conservation. Educational tourism creates a
platform for meaningful interaction between tourists and local communities, fostering a sense of
shared responsibility for preserving cultural heritage and protecting the environment.

However, for educational tourism to reach its full potential, continuous development and
adaptation are essential. Addressing accessibility concerns by offering scholarships and tiered
programs ensures inclusivity. Maintaining consistent quality through collaboration between
educators, tourism operators, and local communities is crucial. Finally, striking a balance between
authenticity and tourist expectations requires careful planning and community involvement to
prevent the commodification of local cultures.

In conclusion, educational tourism offers a transformative approach to travel, fostering
responsible and sustainable practices. By nurturing environmental awareness, cultural sensitivity,
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and economic empowerment, educational tourism paves the way for a future where tourism
enriches both travelers and destinations alike. By addressing the identified challenges and
embracing collaborative efforts, we can unlock the true potential of educational tourism as a
cornerstone for a more sustainable tourism industry. By going on educational tours, students gain
a better understanding of the world around them as they are in direct contact with new situations,
preparing them to face challenges in their future professional lives. The importance of taking
students out of the classroom to master, interact, and dive into history and nature, and educational
trips have a number of learning advantages for students to gain practical information in the brain
and develop respect for the environment.
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TURIZM SOHASIDA DIVERSIFIKATSIYANING ILMIY-USLUBIY
ASOSLARI

Annotatsiya. Diversifikatsiya konsepsiyasi asosan tadgiqgotchilar tomonidan igtisodiy va
strategik boshgaruv nuqtai nazaridan o‘rganilgan bo‘lib, strategiya sifatida birinchi navbatda
kichik korxonalar muhitiga tatbiq etilgan, biroq turizm sohasiga yetarli darajada e‘tibor
berilmagan. Ushbu maqolada turizm kontekstida diversifikatsiya tushunchasi, strategiyasining
turlari va ularning xusiyatlari ochib berilgan.

Kalit so‘zlar: diversifikatsiya, hudud igtisodiyotining diversifikatsiyasi, turistik korxona
diversifikatsiyasi, turistik mahsulot diversifikatsiyasi, gorizontal, vertikal va konglomerat
diversifikatsiya.

Kirish.

Hududlarda turizmni rivojlantirish, turizmning mavsumiy tebranishlarini yumshatish,

biznes rentabelligini oshirish, turizm turlarini ko‘paytirish, “yuqori” mavsumda narxlarni
pasaytirish va xorijiy yo‘nalishlar bilan narx bo‘yicha raqobatlashish hozirgi kunda turizm
sohasidagi dolzarb masalalar bo‘lib bormoqda.
O‘zbekiston Respublikasi prezidentining “Respublikaning turizm salohiyatini jadal rivojlantirish
hamda mabhalliy va xorijiy turistlar sonini yanada oshirishga doir qo‘shimcha chora-tadbirlar
to‘g‘risida” 26.04.2023-yildagi PQ-135-sonli qaroridagi Turizm xizmatlari turlarini ko‘paytirish,
tashgi va ichki, shu jumladan ziyorat turizmini kengaytirish “Yo‘l xaritasi”’da “Yangi turizm
yo‘nalishlarini ishlab chiqish hamda O‘zbekistonning bu boradagi imijini yanada yaxshilash”
kerakligi alohida ta’kidlab o‘tilgan bo‘lib tanlangan tadgiqot predetining dolzarbligidan dalolat
beradi.

Mamlakat iqgtisodiyotining strategik tarmog‘i sifatida turizmni jadal rivojlantirish,
hududlarning ulkan turizm salohiyatidan to‘liq va samarali foydalanish, turizm sohasini
boshgarishni tubdan takomillashtirish uchun qulay igtisodiy, tashkiliy va huquqiy shart-sharoitlar
yaratish magsadida, milliy turistik mahsulotni yaratish va jahon bozorlariga olib chigish hamda
Oc<zbekistonning ijobiy imidjini shakllantirishda turizm sohasida diversifikatsiya strategiyasini
qo‘llash juda zarur.

Mavzuga oid adabiyotlar tahlili.

Diversifikatsiya juda ko‘p girrali tushuncha bo‘lganligi sababli igtisodiyotdnig turli
sohalarida turli talginlarini topish mumkin. Diversifikatsiyaning mohiyatini o°rganishdagi
giyinchilik tushunchani va ko‘pincha uning yuzaki xususiyatlarini aniglashdagi yagona
yondashuvning yo‘qligi bilan bog‘liq bo‘lib, ular, odatda, fagat bitta sohaga tegishli yoki ushbu
jarayon tomonlaridan birini aks ettirishini inobatga olib, bu tushunchani turizm kontekstida tadqiq
gilishdan oldin uning ma‘no-mohiyattini va gaysi sohalar doirasida o‘rganilganligini aniglab olish
lozim deb o‘yladik.

“Diversifikasiya” so‘zi lotincha diversus - turli va facere - qilish so‘zidan kelib chiqqan.
Umumiy ma‘noda bu tushunchani xilma-xillik sifatida ifodalash mumkin. “Diversifikasiya”
atamasi dastlab korporatsiyalarning strategik tahliliga nisbatan qo‘llanilgan va xavflarni
kamaytirishga garatilgan rivojlanish strategiyasini bildirgan®.

1 Brel O., Zaytseva A., Kaizer P. Contribution of tourism to diversification and development of a green economy //E3S
Web of Conferences. — EDP Sciences, 2020. — T. 217. — C. 05001.
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Mustaqil tushuncha sifatida u XX asrda paydo bo‘lgan va shakllangan. Rus olimlari
V.N.Maxnushina va A.N.Shinkevichlar “diversifikasiya” so‘zi XX asrning birinchi yarmida xorij
tadqgiqotlarida “turlilik, xilma-xillik, ko‘p-xillik” ma’nosidagi ot sifatida qo‘llanilganligini
ta’kidlaydilar!. Birog, vaqt o‘tishi bilan, bir xil hodisani ifodalash uchun ma‘lum bir iqtisodiy
kontekstda tez-tez qo‘llanilganligi sababli, u konsepsiyaga aylandi va juda ko‘plab iqtisodiy
sohalarda qo‘llaniladigan bo‘ldi.

XX asrning ikkinchi yarmida diversifikasiya iqtisodiyoti rivojlangan xorijiy
mamlakatlarda diversifikatsiya konsepsiyasidan foydalangan birinchi olimlar Ansoff (1957; 1958)
va Gort (1962) uni biznes strategiyasi sifatida keng tanitganlar. Diversifikatsiyaning amaliy va
nazariy jihatlarini o‘rgangan amerikalik iqtisodchilardan biri 1.Ansoff birinchilardan bo‘lib
“mahsulot-bozor” matritsasini taklif qilgan va u o‘z tadqiqotlarida “diversifikatsiya” tushunchasini
boshgaruv tendensiyasi va istigbolining mustaqil sohasi sifatida belgilab berdi, uning ogibatlarini
yangi mahsulotlar bilan yangi bozorlarga chigish orqali strategik rivojlanish pozitsiyasidan asoslab
berdi. Maykl Gortdir oz tadqiqotida “Diversifikatsiyani bir vaqtning o‘zida bir nechta bozorlarga
xizmat ko‘rsatadigan kompaniya sifatida belgilagan®”. Uning fikricha, agar ushbu bozorlarga
yetkazib beriladigan mahsulotlarga bo‘lgan talab past bo‘lsa va qisqa muddatda bir bozor uchun
tovar ishlab chiqarish uchun zarur resurslarni boshqa bozorlarga xizmat ko‘rsatish uchun
mo‘ljallangan tovarlarni ishlab chiqarish uchun ishlatib bo‘lmasa, kompaniya bir nechta
bozorlarga xizmat giladi deb ta‘kidlagan.

Berry C.H. (1974) esa “diversifikatsiyani firmalar faol bo‘lgan tarmogqlar sonining
ko‘payishi”- deb ta‘riflagan. Uning fikricha firma faqat bitta faoliyat turi bilan emas, balki bir
nechta faoliyat turi bilan shug‘ullanishi kerak. Ya‘ni biz buni xuddiki 30 ta tuxumni bir savatda
emas 2 ta savatlarda saglash kabi tushunishimiz mumkin.

Chikago iqtisod maktabi yetakchilaridan biri, qo‘lga olish nazariyasi muallifi Jorj Jozef
Stigler o‘z asarining so‘zboshisida xuddi Berry kabi: “Agar bitta kompaniyani ikkita yoki undan
ko‘p faoliyat turi bilan shug‘ullanadi deb ko‘rib chigsak, diversifikatsiyani keng tarqalgan hodisa’*
deb ta‘riflagan. U, shuningdek, diversifikatsiya gamrovining kengligi faoliyatning ganchalik
yaxshi ajratilganligiga bog‘ligligini ta‘kidlaydi.

Andrews K.R. ham o‘zining “The Concept of Corporate Strategy” nomli maqolasida
“Diversifikatsiya - bu alohida korxonalar va birlashmalar tomonidan ishlab chigariladigan
mahsulot turlarini kengaytirish>> deb ta‘rif bergan. Bunda esa olim faqat ishlab chigaryatgan
mahsulotning turini ko‘paytirish kerakligiga urg‘u bergan.

Yugqoridagi g‘arb olimlarining keltirilgan ta‘riflaridan ko‘rinib turibdiki, diversifikatsiya
atamasi XX asrda biznesni kengaytirish sifatida qo‘llanilgan muhim strategik magsad bo‘lib, bir
kompaniyaning turli mahsulot turlari bilan turli bozorlarga chiqishi yoki bir vaqtning o‘zida bir
nechta biznes turlarini yuritish tushunilgan.

Rus olimlari ham diversifikatsiya jarayoni ustida juda ko‘p tadgiqotlar olib borib
o‘zlarining ta‘riflarini berishgan. Bulardan: Bagudina Y.G.°%, Sirotkin S.A.’, Goldshteyn G.Y 8,

! Maxnymuna, B. H., & Illunkesuu, A. H. (2014). DBomonust IOHATHS «IMBEPCU(UKAIMA» B IKOHOMUYECKOM
Mbiciu. BecTHrk BopoHexckoro rocynapctseHHoro yausepcutera. Cepusi: DKOHOMHKA | yrpasieHue, (3), 5-9.

2 Gort, M. Diversification and Integration in American Industry / M. Gort. — USA : Greenwood Press, 1962. — P. 228.
3 Berry C.H. Corporate Growth and Diversification / Journal of Law and Economics.[Tekct]Vol. 14, Ne 2. October,
1971, C 371-383.

4 Maxnymmuna, B. H., & Illunkeuu, A. H. (2014). DBomonus MOHATHS «AuBepcU(PUKALUD» B SKOHOMHYECKOH
MbIcaH. BecTHrK BOpoHE)CKOTO rocyaapcTBeHHOro yausepcutera. Cepusi: DKOHOMHKA | yrpasieHue, (3), 5-9.

5> Andrews K. R., David D. K. The concept of corporate strategy. — Homewood, IL : Irwin, 1987. — T. 3.

6 Baryauna E. I'. DxoHOMHuYecKuii crioBaps [u ap.]; oTB. pea. AU Apxumnos. — 2006

" Cuporkun C. A., Kenbuenckas H. P. DkoHOMHYECKas OLEHKA MHBECTULMOHHBIX NpoekToB. — 2020.

8 Tonpamreiin I'. 1. Ctparernueckuii Menemxment //Taraapor: TPTY. — 1995
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Noviskiy Y.G.%, Rumyansev A.M.2, Abarenkov V.P.3, Starodubrovskaya 1.V.*, Sinelnikov S. M.,
Solomonnik T.G., Yanborisova R.V. °, Maxnushina, V.N.® Bu olimlarning zamonaviy igtisodiy
fikrlari “diversifikasiya” tushunchasiga ko‘p talginlarni beradi. Biroq, odatda, ular bu hodisani
fagat bir yoki bir nechta jihatlarini tavsiflaydi. Ular ishlab chigarishni diversifikatsiya qilish,
valyuta zaxiralari, qimmatli qog‘ozlar, investitsiyalar, risklar, eksport va boshqalarni ta‘kidlaydi.
Diversifikatsiya atamasi XX asrlarda fagat korporatsiya va ishlab chigarishda keng
go‘llanilgan bo‘lsa, hozigi kunda u hududlarda turizmni barqaror rivojlantirishda innovatsion
strategiyalardan biri bo‘lib bormoqda. Bu borada ko‘plab zamonaviy olimlar tadqiqot olib
borganlar, jumladan: Weidenfeld A.7, Brel O., Zaytseva A., Kaizer P.8, Yu K., Chen J., Yuan T.?,
De la Cruz E. R. R., Aramendia G. Z., Ruiz E. C. 1°Isasxos O. H.}, Kyuauyc B. A., Kopanesa
1. B.22, Bpens O. A., Kaiizep @. 10. ¥, M.Q.Pardaev, M.A.Kuymuratova®* va boshqalar.
Tadqiqot metodologiyasi
Turizm sohasida diversifikatsiyaning ilmiy-uslubiy asoslariga oid nazariy bilimlarning
shakllanish bosgichlarini tadgiqot gilish jarayonida mantiqgiy, giyosiy, empirik, tizimli tahlil,
analiz, sintez, monografik kuzatuv, ekspert baholash, tahlil gilish kabi usullardan foydalanilgan.
Tahlil va natijalar
Turizm sohasida diversifikatsiya startegiyasini o‘rgangan olimlarning tadgigodlarini
o‘rganib, diversifikatsiya fenomeni turizm kontekstida quyidagi darajalarda tahlil gilish mumkin
ekan degan xulosaga keldik:
- hudud iqgtisodiyoti diversifikatsitasi;
- turistik korxona diversifikatsiyasi;
- turistik mahsulot diversifikatsiyasi.
Hudud igtisodiyotini  diversifikatsiya qilish. Hudud iqgtisodiyotiga nisbatan
“diversifikasiya” atamasini ularning iqtisodiyotini har tomonlama rivojlantirish, hududiy ishlab
chigarish faoliyati ko‘lamini kengaytirish, tashqi iqgtisodiy sharoitlar bilan bog‘liq xavflarni

! Hopuukmit E. I'. IIpoGmeMbl CTpaTerHnYecKOro yIpaBjiIeHHs AUBEpPCH(HIMPOBAHHBIME KOpIopamusaMu //M.:
BYKBUIIA. — 2001. — T. 163.

2 Pymsnues A. M. DxoHomuueckas DHiukoneaus. Ilonurudeckas sxonomus (B 4 Tomax). — 1979.

3 Abapenkos B. I1., A6osa T. E., Apepkun A. I'. Kparkuii nonurudeckuii ciosaps. [Teker]. M.: TonuTusaar, 1989.
c.- 623;

4 Crapoybposckas W. B. OT MoHomNosM3Ma K KOHKypeHiuu. — 1990.

5 C. M. Cunenbnukos, T. T'. Conomonnuk, P. B. SInGopucoBa: DHIMKIONEANYECKHUI CIOBAPh TIPEANPUHUMATEIIS.
[Tekcr]. Cankr-TletepOypr.: “Aunra-goun”, “ASIKC”, 1992;

® Maxnogckas E. E. PazpaboTka v peanusanus cTpaTerny IMBepCU(UKAIMK B IPOM3BOJICTBEHHBIX CHCTEMAX : JIUC. —
Mocksa : MaxHoBckas Ekarepuna EsrenseBna: ®I'bOY BY «Poccuiickuil s5koHOMUYeCKUH yHUBEpcUTeT uMeHu ['B
IInexanosa, 2020.

"Weidenfeld A. Tourism diversification and its implications for smart specialisation //Sustainability. — 2018. — T. 10.
—Ne. 2. -C. 319.

8Brel O., Zaytseva A., Kaizer P. Contribution of tourism to diversification and development of a green economy //E3S
Web of Conferences. — EDP Sciences, 2020. — T. 217. — C. 05001.

®Yu K., Chen J,, Yuan T. Integration As the Rationale, Diversification As the Orientation: Research on the Driving
Force of the Integrated Development of Sports Tourism and Industrial Construction //E3S Web of Conferences. —
EDP Sciences, 2021. — T. 251. — C. 02014.

10 De la Cruz E. R. R., Aramendia G. Z., Ruiz E. C. The sustainability of the territory and tourism diversification: a
comparative analysis of the profile of the traditional and the oenologic tourist through the future route of wine in
Malaga //J. Bus. Econ. —2020. — T. 11. — Ne. 1. - C. 22-41.

11 Nanekos O. H. Kpurepun nusepcudukanuy rocTHHUYHO-TYPHCTCKMX KOMILIEKCOB //Via in tempore. Ucrtopus.
[omuronorus. — 2008. — T. 7. — Ne. 5 (45). — C. 277-283.

12 Kynauyc B. A., Koanesa 1. B. PaseuTne 95K0JOrMYECKOTO TypU3Ma Kak CTpaTerus MBEPCHPUKAIIMN SIKOHOMUKH
//9xonomuka [Tpodeccus buznec. — 2018. — Ne. 1. — C. 21-27.

13 Bpems O. A., Kaiizep ®. 0. Typucrckas NpUBIEKATENLHOCTh Kak (AKTOp AMBEPCH(DHKALMU 3KOHOMHMKH
pecypcHoro peruoHa //BectHuk KemepoBckoro rocymapctBeHHoro yauBepcutera. Cepus: IlomuTmueckue,
COLMOJIOTHYECKHUE U SKOHOMUYeckne Hayku. — 2017. — Ne. 3 (5). — C. 25-28.

14 Qarshibaevich, P. M., & Abdimanabovna, K. M. Marketing Concept of Diversification of Tourism and Possibilities
of Using Them. International Journal on Economics, Finance and Sustainable Development, 3(10), 64-69.
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bartaraf etish, shuningdek, xomashyoga bog‘liglikni kamaytirish deb talgin qilish igtisodiyot
sohasi olimlari tomonidan taklif gilingan.

Hudud igtisodiyotini diversifikatsiya qilish strategiyasi sifatida turizm sohasiga urg‘u
berish har bir davlat siyosiy strategiyasining bir qismi bo‘lib, uni amalga oshirish uchun katta
hajmdagi resurslardan foydalanishni talab gilishini tushunish muhimdirt. Bunda birinchi navbatda
muayyan hudud iqgtisodiy magsadni, mavjud yo‘nalishlarni aniglash va hududda iqgtisodiyotni
diversifikatsiya qilish ogibatlarini baholash bilan bog‘lig muammolar paydo bo‘lishi mumkin.

Turizm dunyoda olinadigan daromadlar bo‘yicha (neft va avtomobildan keyin) uchinchi
o‘rinda turganligi sababli, ko‘plab mamlakatlar hudud igtisodiyotini bargaror rivojlantirish va bir
xil sohaga ya‘ni neft va boshqa foydali qazilmalarni qazib chigarish va uni va eksport gilish, ishlab
chiqgarish, xom-ashyo sanoati bilan bog‘lanib qolishlikdan qochish magsadida hudud iqtisodiyoti
diversifikatsiya strategiyasi sifatida turizm sohasini rivojlantirishdan foydalanganlar. Bunga misol
qgilib, dunyodagi eng igtisodiyoti rivojlangan davlatlardan biri BAAni oladigan bo‘lsak, igtisodiy
adabiyotlarda tabiiy rurslarga garamliligini bargaror igtisodiy o°sish va rivojlanish yo‘lidagi eng
giyin to‘siglardan biri sifatida keng uchraydigan “resurs la‘nati”?dan qoshish magsadida
igtisodiyotni diversifikatsiya gilish strategiyasi sifatida turizmni rivojlantirishni tanlagan va
BAAning xalgaro turizmdan tushgan tushumi 2022-yil ko‘rsatkichiga qaraganda 32,945 million
dollarni® tashkil etgan.

Hudud igtisodiyotini diversifikatsiya gilishda turizmni rivojlantirish  siyosatini
muvaffagiyatli amalga oshirish uchun quyidagi xususiyatlar muhim ahamiyatga ega: turizm
infratuzilmasini rivojlantirish, mintagada turizm biznesini yuritish uchun magbul gonunchilik,
hududlarda turistik resurslar mavjudligidan kelib chiqib yangi turizm turlarining paydo bo‘lishiga
sharoit yaratish va soliq shartlarini yumshatish, turizm sohasi xodimlari, tegishli kadrlar tayyorlash
va boshqalar.

Turistik korxona diversifikatsiyasi. Yugoridagi g‘arb va rus olimlar “diversifikatsiya”
so‘ziga bergan ta‘riflaridan kelib chigib turistik korxona diversifikatsiyasi - tavakkalchilikni oldini
olish va mavsumiy bog‘liklikni yumshatish uchun mahsulot va xizmatlar turlarining geografik
hududini kengaytirishga qaratilgan kompaniyaning umumiy faoliyati tushuniladi. Bunda
turfirmalarning turli mahsulot turlari bilan ham ichki ham xalgaro bozorlarni zabt etishi, mavsum
bo‘Imagan paytlarda ham boshga geografik hududlarda yangi mahsulot turlari bilan faoliyat
yuritishini tushunish mumkin.

Diversifikatsiya bir vaqgtning o‘zida mahsulot yoki xizmatlarni ishlab chigarish va sotish,
ularning turlarini kengaytirish, tavakkalchilikni kamaytirish uchun mablag‘larni turli aktivlar
o‘rtasida teng tagsimlash kabi bir-biriga boglig bo‘lmagan ko‘plab faoliyat turlarini ishlab
chigishni o‘z ichiga oladi. To‘g‘ri tanlangan diversifikatsiya strategiyasiga turistik
korxonalarining bozordagi ragobatbardoshligi, ehtiyojlarini gondirish, shuningdek, faoliyatining
moliyaviy natijalariga bog*lig®.

Turistik mahsulot diversifikatsiyasi. G.A.Gomilevskaya va D.V.Solomonyuk oz
tadqiqodlarida turistik mahsulotni diversifikatsiyasi qilish strategiyasini mavjud yo‘nalishlar
bo‘yicha turistik marshrut turlarini diversifikatsiya qilish va takomillashtirish, shuningdek,
turizmning yangi turlarini rivojlantirish va turistik ogim mavsumiyligini yumshatishni® nazarda

YYu K., Chen J., Yuan T. Integration As the Rationale, Diversification As the Orientation: Research on the Driving
Force of the Integrated Development of Sports Tourism and Industrial Construction //E3S Web of Conferences. —
EDP Sciences, 2021. — T. 251. — C. 02014.

2 Al Ameri M. H. M. An evaluation of tourism development as diversification strategy in the United Arab Emirates.
— Nottingham Trent University (United Kingdom), 2013.

3 https://www.statista.com/forecasts/1153278/international-tourism-receipts-forecast-in-the-united-arab-emirates

4 Tomunesckas I. A., Conomontoxk JI. B. Jusepcudukxanus TypuUCTCKON JNEATENLHOCTH B  YCJIOBMSAX
HEOIIPEICIEHHOCTH BHEIIHEH cpenpl, cBs3aHHON ¢ smmaemuert COVID-19 //Tepputopus HOBBIX BO3MOXKHOCTEH.
Bectauk BraamBocTOKCKOTO rocy1apcTBEHHOTO YHUBEPCUTETA SKOHOMUKH U cepBuca. — 2021, — T. 13. — Ne. 1. - C.
80-92.
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tutganlar. Butun jahon amaliyotida turistik mahsulotni diversifikatsiya gilishning quyidagi
xususiyatlarini gayd etish mumkin (1-rasm):

~
TR T . *Noaniq ekologik sharoit sayyohlik agentliklarini yangi
Yang: }io l};::::]sfh;arnl mamlakatlarga vold yvangi marshrutlar bo*ylab sayohatlarni
S s rivojlantirishga undaydi
vy
™
- e . | *Noanig ekologik sharoitlar sayyohlik agentliklarini sayyohlik
Turlzlm f;oh}fah'.;ullg "".a].: o faslivatining yangi turlariza (avtobus yold kruiz turlari va
turlaridan foydalanis boshgalar) o*tishga majbur giladi.
"y
. *Mavsumdan tashqari davrda ananaviy yo'nalishlar va turizm N
Mavsumdan tashqari turlari bo‘yicha sayohatlar soni keskin gisqaradi, bu sayyohlik
davrda maxsus turistik agentliklarini turizmning yangi turlarini (masalan, chang‘ichilar
sayohatlarning ko‘payishi uchun sayohatlar yoki tropik mamlakatlarga saychatlar)
i rivojlantirishga majbur gilads. )

1-rasm. Turistik mahsulot diversifikatsiyasining xususiyatlarit

Diversifikatsiya strategiyasi va uning turlariga keladidgan bo‘lsak, diversifikatsiyaning
turlari, usullari va darajalari strategik menejmentga oid adabiyotlarda firma faoliyatini
optimallashtirishga qaratilgan eng murakkab, ammo o‘zaro bog‘liq jarayonlarni ifodalaydi.
Turizmda diversifikatsiya strategiyalari tabiiy resurslar va qo‘shimcha qiymatga ega mahsulotlar
va Xizmatlarni muhofaza qilish, shuningdek, turizm va boshga hududiy sanoat tarmoglari
o‘rtasidagi aloqalarni mustahkamlash nuqtai nazaridan turizmni yanada bargaror rivojlantirishga
olib keladi®. Biroqg, diversifikatsiya strategiyalari, agar ular hudud iqtisodiyotini diversifikatsiya
qilish uchun eng katta salohiyatga ega bo‘lgan sohalar va bozorlarni aniglay olmasa, takrorlash va
taqlid qilish o‘rniga innovatsiyalarni rag‘batlantirmasa, muvaffaqiyatsizlikka olib kelishi mumkin.

Turizmda diversifikatsiya strategiyasining darajalari va turlarini aniqlash va ularga ta‘sir
etuvchi omillarni o‘rganish barqaror ijtimoiy, iqtisodiy va ekologik natijalarni saglab golgan holda
jahon igtisodiyotida ragobatbardoshlik tobora ortib borayotgan davrda hal giluvchi ahamiyatga
ega. Shu sababli, ushbu maqolada turizmni diversifikatsiya qilish strategiyasini o‘rganishda
Ansoffning mahsulot/bozor strategiyasini va boshga olimlarning turizmda diversifikatsiya
strategiyalari ustida olib borgan tadqiqodlarini o‘rganib chiqib, ularni 2-rasmda ko‘rsatilganidek
sxema tarzida birlashtirdik.

Diversifikatsiya strategiyasini 2 turga bo‘lish mumkin: bog‘liq bo‘lgan va bog‘liq
bo‘lmagan diversifikatsiya.

Bog‘lig bo‘lgan diversifikatsiya - bu strategiya korxona tadbirkorlik faoliyatining
an‘anaviy yo‘nalishi bilan bog‘lig bo‘lgan korxona faoliyatidagi innovatsiya hisoblanadi.
Masalan, turizm sohasida bu allagachon rivojlangan turistik hududlar, an‘anaviy turizm
texnologiyalaridan foydalanish, vositachilar va boshqgalarni diversifikatsiya gilish tushuniladi®.
Ushbu strategiyada korxona o‘ziga ma‘lum bo‘lgan yo‘nalishlarda diversifikatsiyalanadi va
bozorda allagachon erishgan imkoniyatlaridan foydalanadi. Bunday diversifikatsiya turi bog‘liq
bo‘Imagan diversifikatsiyadan kamroq tavakkalli bo‘lganligi sababli afzalroqdir.

! Muallif ishlanmasi

2 Romio, J.; Guerreiro, J.; Rodrigues, P. Territory and Sustainable Tourism Development: A Space-Time Analysis on
European Regions. Regions 2017, 4, 1-17.

% Halavach E., Rubakhau A. Teoperuueckue acnekTsl AuBepcupUKalU TypUCTHYECKUX npearpustuii: Theoretical
aspects of the travel companies diversification //Zeszyty Naukowe UwS seria Administracja i Zarzadzanie. — 2014. —
T. 27.— Ne. 100. — C. 25-37.
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Hudud igtisodiyoti
diversifikatsiyasi

Turistik korxona Tunstik mahsulot
diversifikatsivasi l drversifikatsiyasi
Bog'lig bo’lgan Bog'lig
-gorizontal bo’lmagan
-vertikal Jonglomerat

2-rasm. Turizmda diversifikatsiya strategiyasi qo‘llanilishi'

Diversifikatsiya strategiyasini 2 turga bo‘lish mumkin: bog‘liq bo‘lgan va bog‘liq
bo‘lmagan diversifikatsiya.

Bog‘lig bo‘lgan diversifikatsiya strategiyasini quyidagi turlar ajratish mumkin (2-rasm):

 Gorizontal diversifikatsiya: yangi mahsulotlarni sotib olish yoki ishlab chigish yoki
kompaniyaning hozirgi mijozlar guruhlarini qiziqtirishi mumkin bo‘lgan yangi xizmatlarni taklif
qilish. Bunday holda, korxona mavjud mahsulot liniyalari sotish bilan bog‘liq texnologik
alogalarga tayanadi. Masalan, turpaketlarni ishlab chigaruvchi turoperator o‘zining turistik
mahsulotiga turpaketning yangi turini qo‘shadi.

» Vertikal diversifikatsiya kompaniya ishlab chiqarish siklining oldingi bosqichlariga
gaytganida yoki bir xil siklning keyingi bosgichlariga — xomashyo ishlab chigarish yoki tayyor
mahsulotni tagsimlashga o‘tganda sodir bo‘ladi.

Misol uchun, agar mijozlarga sayohat paketlarini sotadigan kompaniya sug‘urta, xalqaro
mobil kartalar va boshqalar kabi qo‘shimcha xizmatlarni sotishni boshlasa, bu kompaniya
mijozlari uchun foydali bo‘ladi hamda mijozlarning kompaniya xizmatlaridan ko ‘proq qoniqishini
ta‘minlaydi.

Bog¢lig bo‘lmagan diversifikatsiya - bu diversifikatsiya strategiyasi bo‘lib, unda
kompaniyalar o°zlarining mavjud resurslari va imkoniyatlaridan tashqari bozorlar yoki
mahsulotlarni kengaytiradilar?. Bu strategiya ba‘zan konglomerat strategiyasi deb ham ataladi.

Konglomerat diversifikatsiyasi kompaniyaning asosiy biznesi yetuklikka erishgandan yoki
pasayishni boshlagandan keyin sodir bo‘ladi. Ular o‘zlarining asosiy biznesiga alogador
bo‘lmagan tovarlar yoki xizmatlarni qo‘shadilar.

Bog‘liqg bo‘lmagan diversifikatsiya ikkita holatda qo‘llanilishi magsadga muvoffiq bo‘ladi:
“Birinchidan, agar korxona yoki tashkilot o‘zining faoliyat turidan farq gilovchi faoliyat turini
boshgarib, undan daromadini oshirish potentsialiga ega bo‘lsa, turli bozorlarga diversifikatsiya
gilish mumkin bo‘ladi. Ikkinchidan, bog‘liq bo‘lmagan diversifikatsiya kompaniyaga turli
bozorlarda o‘zining iqtisodiy kuchini oshirishga va turli bozorlar va mahsulotlar o‘rtasida
tagsimlanishi mumkin bo‘lgan kompetensiyasini rivojlantirishga imkon beradi®”.

Shunday qilib 2-rasmdan ko‘rinib turibdiki, turizm sohasini diversifikatsiya gqilishda
hududiy diversifikatsiya, turistik korxona diversifikatsiyasi hamda mahsulot diversifikatsiyasini

! Muallif ishlanmasi

2 Babenko O. Diversification strategy at the tourist enterprises //Exonomiunuii vaconme-XXI. — 2014, — Ne. 11-12. —
C. 128-130.

3 Babenko O. Diversification strategy at the tourist enterprises //Exonomiunuii vacormme-XXI. — 2014, — Ne. 11-12. —
C. 128-130.
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bir xilda olib borish juda zarur va samarali usul hisoblanadi, chunki ular bir biri bilan chambarchars
bog‘liq jarayon hisoblanadi.

Xulosa va takliflar

Xulosa qilib aytganda, diversifikatsiya korxonalarni, shu jumladan turizm xizmatlari
bozorini rivojlantirishning zamonaviy strategiyalaridan biri bo‘lib u mahsulot faoliyatining turli
sohalarini, turli hududlarda va yangi texnologiyalarga asoslangan holda joylashtirish orgali
xavflarni kamaytirishga yordam beradi. Turizm sohasi va unga alogador tarmoglarni rivojlantirish
orgali hudud iqgtisodiyotini diversifikatsiya gilish sha hududning investitsion jozibadorligini
oshirishga, yordam beradi.

Amalga oshirilgan tadqigotlar natijasida, turizmda diversifikatsiya strategiyasi nafaqgat
hudud turistik mahsulotini ishlab chigarishini kengaytiradi, balki mamlakatning imidjini sanoat
ishlab chigarishdan turistikgacha tubdan o'zgartirib, uni taniqli va noyob giladi. Ammo turizmda
diversifikatsiya strategiyasini qo‘llashdan oldin katta salohiyatga ega bo‘lgan sohalar va bozorlarni
aniglay olish, hududning turistik resurs va korxonaning moliyaviy potensialini, mavsumiylikni
yumshatish hamda tavakkalchilikning oldini olish yo‘llarini aniqlay olish juda muhimdir.

Shuning uchun ham turizm sohasida diversifikatsiya strategiyasini joriy etishda hudud,
korxona va mahsulot doirasida o‘rgangan holda qo‘llash samarali natijalarni beradi. Aynigsa,
pandemiyadan keyin turizm sohasini 2019-yil holatiga darajasiga ko‘tarib undan ham oshirish har
bir mamlakat 0‘z oldiga qo‘ygan vazifalardan biri hisoblanadi.
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THE IMPORTANCE OF GREEN TECHNOLOGIES IN THE
SUSTAINABLE DEVELOPMENT OF HOTELS

Annotation: the article mainly discusses the importance of green technologies in the
sustainable development of the hotel. Because green technology is one of the urgent issues in
today's developed hospitality business. Also, the importance of the article is that with the help of
green technologies, hotel enterprises can positively affect the productivity of their economy and
the environment. In addition, the article analyzes several hypotheses based on foreign experience,
and its development prospects are described on the example of hotels in our country.

Keywords: hotel, green technology, economy, eco-system, sustainable, quality services.

MEHMONXONALARNING BARQAROR RIVOJLANISHIDA YASHIL
TEXNOLOGIYALARNING AHAMIYATI

Annotatsiya: maqolada asosan mehmonxona xo jaligining barqaror rivojlanishida yashil
texnologiyalarining ahamiyat haqida fikrlar bildirilgan. Chunki hozirgi kunda vyashil
texnolgiyalar mehmonxona biznesida dolzarb masalalaridan biri sifatida e’tirof etilmogda.
Shuningdek, yashil texnolgiyalarning ahamiyati shundaki, ular mehmonxona igtisodiyoti va atrof-
muhiti samaradorligiga ijobiy ta’sir ko’rsatadi. Bundan tashqari, maqolada xorijiy tajribaga
asoslangan bir gancha farazlar tahlil gilinib, uning rivojlanish istigbollari mamlakatimizdagi
mehmonxonalar misolida bayon etilgan.

Kalit so’zlar: mehmonxona, yashil texnologiya, iqtisodiyot, eko-sistema, bargarorlik,
xizmatlar sifati

3HAUYEHWE 3EJIEHBIX TEXHOJIOTUH B YCTOHMUYMBOM PA3BUTHUU
IF'OCTUHUIY

AHHOTALUSA: 6 cmamve NPeUMYWeCmeeHHo paccCMampueaemcs 3HAYEHUe 3el1eHblX
MEeXHON02Ul 8 YCMOUYUBOM PA38UMUU 20CMUHUYHO20 OusHeca. I[lomomy umo Ha ce200HAUMNUL
Oenb 3eleHble MeXHOI02UU NPUSHAHBL OOHUM U3 BANCHEUUUX 80NPOCO8 COCMUHUYHO20 OU3Hecd.
Taxorce 6adscHOCMb 3e1€HbIX MEXHOI02UU 3aKTI0UAEMCS 8 MOM, YMO OHU NOJONCUMETLHO GIUAIOM
Ha 9KOHOMUKY U OKpYydHcarowyto cpedy omens. Kpome mozo, 6 cmamve ananuzupyemcs HeckoIbKo
eunomes, OCHOBAHHLIX HA 3aPYOEHCHOM Onblme, U ONUCHIBAIOMCS NEPCNEeKMUBbL ee pa3sumusi Ha
npumepe 20CmMuHUY Hauietl Cmpamsl

KiroueBble ciioBa: omenv, 3enenvie  MEXHOAO2UY,  IKOHOMUKA,  HKOCUCTEMA,
YCmMOoUu4U80Cmy, KA4ecmeo yciye

INTRODUCTION

One of the most urgent issues is the occurrence of constant changes and ensuring sustainable
development in the current modern hotel business. Such technologies are an integral part of the
hotel business and require constant changes. Because these updates are important for hotel
companies to keep their place in the competitive market. The application of these processes
remains one of the criteria in demand in the entire global hotel market, and these technologies are
at a level that allows for an individual approach to customers. Many hotels are developing hotel
management systems to ensure sustainability, while other hotels are mainly providing services in
return for development. The impact of the pandemic on the entire world industry did not bypass
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the tourism and hospitality industry. First of all, the number of hotels coming out of this decline is
increasing, and secondly, the rate of reduction of resources (electricity, gas, etc.) is increasing. It
is of course important to ensure stability in exchange for economical use of resources as much as
possible.

It is also widely discussed in the decree of the President of the Republic of Uzbekistan on
the "UZBEKISTAN-2030" strategy. In paragraph 51 of the decree, the transition to the "Green
economy", a sharp increase in the indicators of the use of renewable energy, which is its basis, and
in paragraph 65, within the framework of the wide introduction of "Green Energy" technologies,
the electricity consumption of pumping stations reduction tasks are indicated [1].

The initiative to introduce green technologies for hotel enterprises allows to find innovative
solutions to optimize services consumed in the enterprise and reduce excess costs. To date,
management systems based on the following green technologies are being used in hotel enterprises
to save electricity and optimize services as much as possible. Examples of these are electricity
control systems-72%(ECS), individual control systems in hotel rooms-65%(ICSOH), hotel
property management-80%(HPM) and building security control systems-75%(BSCS).

In recent years, hotel customers have been choosing hotels according to the level of use of
green technologies. Because mainly international guests who come to our country are informed
about environmental degradation and global warming. Taking into account these criteria, hotel
companies use hi-tech technologies to gain advantage among competitors, to maintain stability in
the future and, most importantly, to maintain the respect of customers. Also, if we rely on the
information of the booking.com site, 75% of customers pay attention to green technologies when
choosing a hotel. It is not for nothing that this online booking system marks hotels using
ecologically clean and green services with a special symbol on its platform.

Also, by introducing smart technologies, the hotel provides double comfort for businesses.
Each incoming customer has started to show interest in the service based on smart technologies.
According to the data of UNWTO, 65% of the current hotel enterprises are trying to introduce
services based on green technologies, and 55% of hotels are highly valued for the introduction of
green technologies through investment. Taking this into account, we considered that the use of
green technologies in maintaining stability in hotel enterprises is relevant for many hotels today
[4].

METHODOLOGY

The article mainly uses the method of data analysis based on observational analysis,
comparison and foreign experience. In addition, the author's opinions are expressed in the article
using the scientific works of scientists working on this topic. Also, information was collected based
on the data of online booking systems, and the ratio of dependence of green technological services
on other services of customers was determined.

LITERATURE REVIEW

However, the authors studies show that the most widely used green practices were, on the
whole, using showerheads with reduced flow, using energy-efficient lightbulbs (LED), sorting
hotel waste using colored bins and clearly labeled containers for collecting recyclables, and putting
cutting-edge technologies in place to monitor energy usage. Therefore, hotel managers must
proactively incorporate sustainable energy solutions into their operations in order to improve the
energy-related environmental performance of hotels. Furthermore, the government's incentives
(such as tax reductions) to encourage hotel operators to be more environmentally conscious should
be carefully considered [2].

The hospitality industry is currently at the stage of forming and popularizing the ecological
trend. At the same time, successful experience in operating eco-hotels has been accumulated in the
national markets of many countries of the world, which can stimulate the further development of
this industry on a global scale. Foreign experience in the development of eco-hotels shows that
this industry is in high demand and is important in solving the environmental and social problems
of humanity. In addition, those who are willing to pay extra for an environmentally friendly
product, to protect themselves and our natural ecosystem, The environmental culture of consumers
who have realized the damage caused by the modern technological society to the natural
environment is increasing[16].
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Ecotourism is a key component of Uzbekistan's efforts to execute national goals and
objectives in the area of sustainable development, as well as the country's transition to a "green"
economy. In this approach, which grows in harmony with nature, there is still much to be done
and a lot of unrealized potential. One of our key goals in this respect is the growth of ecotourism
as a significant sector of the "green" economy and the creation of our nation's ecotourism image
by luring cutting-edge international experiences and cutting-edge technologies to the industry. In
Uzbekistan, the processes for establishing recreational zones will be streamlined, and ecotourism
will grow [17].

"Green" or ecologically conscious hotels: potential business. The hotel's profitability can be
increased by actively switching to environmentally friendly practices, such as recycling, using
renewable energy sources, and taking a protective attitude toward natural resources. efficient use
of resources, enhance social justice, promote human well-being, and maintain stability with a
marked reduction in ecological risks and environmental degradation in the long run.

In addition to cutting costs and lessening environmental impact, hotels that practice social
responsibility will increase demand from higher-paying guests to stay in eco-friendly lodgings.
Hotels using antiquated technology have a terrible impact on the natural world, but they also run
the risk of losing out on bookings due to fierce competition. The biggest risk is that they could
experience an international disaster. The adoption of green technology is currently a hotel
company's primary competitive edge, and more quickly hotels adopt these technologies, the better
off they will be in a highly competitive marketplace [3].

Given that the hotel industry makes up a sizable portion of the tourism sector, its
competitiveness is essential to maintaining the sector's sustainable growth. A key requirement for
attaining competitiveness in the tourism industry is operating a firm using sustainable development
concepts. It is becoming more and more unavoidable that all facets of the supply and demand for
tourism will incorporate the sustainability idea. In order to satisfy environmentally conscious
travelers and to comply with the notion of sustainable development, hotels are implementing a
variety of methods, which are the focus of this paper's investigation. Thus, the purpose of the
author's research is to illustrate how the hotel industry has a problem in the modern business
environment due to green building and green business practices [6].

The study conducted by the author investigates the potential for improving the
environmental performance of a hotel through the adoption of sustainable development methods
as a business model. The report employs a thematic analysis of the evidence practices to uncover
seven significant sustainable development practices that the hotel has employed to reduce
operating costs while enhancing the social environment. Therefore, in a number of ways,
technology and sustainable development strategies may have a big impact on the best performance
evaluation. Especially, there aren't many studies on sustainable development that have been done
to find any sustainable development practices in the nation's service sector—more especially, the
hotel industry—or to suggest the best practices that should be put into place from the managers'
point of view. Lastly, this article can assist academics in understanding sustainable development
and identify areas that require additional investigation [8].

RESULTS AND DISCUSSIONS

The latest research shows that 65% of the respondents should have a visual, environmental
and acoustic architectural plan before building a hotel. Because in order to ensure the stability of
the hotel business, it is necessary to reconsider its business based on green technologies from the
beginning or try to reconstruct the building.

Hotels need a lot of water, energy, chemicals for upkeep and cleaning, and also produce a
lot of wastewaters. As a result, the focus on green building and green business meets the needs of
a growing number of tourists who are aware of environmental issues and value this type of
business, while also fostering a positive attitude toward the environment and approaching the goals
of the sustainable development concept. In addition to promoting ecologically conscious behavior,
the hotel's green architecture and construction also provide a luxurious setting and economic
viability [6].

Based on foreign experience, many international hotels are currently using green
technologies in practice in order to develop stability and ensure economic growth. Below are
examples of several hotels using green technologies:
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Table-1. Foreign experience of using green
technology in hotels over the world

Hotel

Hotel Examples of green practice

Hi Hotel, Nice, France

Green Globe certification has been granted to this hotel for
its use of organic food, recyclable paper, eco-friendly
cleaning supplies, and paint.

Hix Island House, Isla de
Vieques, Puerto Rico

The Hix Island House is powered by solar energy and
operated on batteries with an emphasis on the environment.
In addition, it was made to capture cooling winds, recycle
rainwater, and release gray water back into the environment.

Garonga Safari Camp,
Phalaborwa,Africa

Locals can work at this hotel and have the opportunity to
advance their careers, and where possible, the food and
merchandise are sourced locally. Additionally, visitors are
encouraged to help with the planting and growth of Spesbok
Trees in the Eastern Cape as a way to offset their carbon
footprint.

Lefay Resort & SPA Lago di
Garda, Gargnano, Italy

While the hotel's design was created with consideration for
the surrounding surroundings and terrain, the interior design
makes use of locally sourced materials. The hotel collects
rainwater and uses sustainable waste management practices.

Thala Beach Lodge, Port
Douglas, Australia, Port
Douglas, Australia

One of the highest ecotourism certifications, Advanced
Tourism Eco Certified, has been given to this resort.

Park Hyatt Maldives
Hadahaa, Maldives

To reduce disruption to the environment, the hotel is divided
into many sections that are situated above the Indian Ocean.
A silver Earth Check certificate has been awarded to Park
Hyatt Maldives Hadahaa.

The Park Hyderabad,
Hyderabad, India

Because of Park Hyderabad's gorgeous exterior, less
electricity is required because natural light is maximized.
Bicycles, electric vehicles, and green transportation are
encouraged. The hotel has received Leed Gold certification
and blends local culture with outstanding design.

Spice Island Beach Resort, St.
George’s, Grenada

The resort uses desalination plants, solar heating, and
energy-saving technologies in all its forms. The goal is to
preserve as much of the island as possible through non-
chlorinated pools, community clean-ups, and replanting.
Smoking of any form, including electronic cigarettes, is not
permitted anywhere within the resort, which emphasizes
physical and spiritual rejuvenation.

Alila Villas Soori, Bali,
Indonesia

The resort uses rainwater that has been adjusted to meet all
of its water needs, making it 100% water-efficient. The
majority of ingredients, products, and services are bought
locally. The resort was constructed using materials that
could be found locally, like sandstone and natural stones. It
also uses a lot of plants and native volcanic rock to naturally
cool the villas.

Six Senses Con Dao, Con Dao,
Vietnam

The Six Senses Con Dao has been named by National
Geographic Traveler as one of the best environmental resorts
in the world. Constructed using eco-friendly building
materials, the resort's architecture optimizes air circulation to
minimize the requirement for air conditioning.

(Source: HotelsCombined, https://blog.hotelscombined.com/travelling-green-the-worldstop-eco-

friendly-hotels/)
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If we analyze this table, hotels around the world have mainly tried to create an eco-friendly
environment based on green technologies. Based on the information of many online travel agencies
(Booking.com, Expedia, Trivago, Hotelsbed, etc.), when choosing a hotel, many customers choose
the hotel based on the level of use of environmentally friendly products and the ecological
environment there. Because today the measures taken to protect the environment are becoming
very urgent. Therefore, it is important to create an ecologically clean environment for foreign
citizens to choose hotels in our region.

The first hypothesis that we propose is that the environment of the hotel is primarily nurtured
by external factors. Among the most common methods of green hotels are green building
perspective, which involves the use of natural materials, the use of renewable energy sources, as
well as various forms of material and water recycling. A sustainable approach and acceptance of
the fundamentals of sustainable development is demonstrated by these hotels' attention to the
employment of locals and their promotion of agricultural production through the usage of locally
produced food.

The hotel business is starting to show greater engagement in sustainable development. One
of the most significant things that can help hotel firms become more competitive is green business.
Hotels are significant users of water, electricity, chemicals for upkeep and cleaning, and sewage
emitters. As a result, the focus on green building and green business meets the needs of a growing
number of tourists who are becoming environmentally conscious and value this type of business,
while also fostering a positive attitude toward the environment and approaching the goals of the
sustainable development concept [6].

The second hypothesis that we want to analyze is the use of green technologies based on the
internal resources of the hotel. For this, we propose the following green technology hotel
development model.

Waste Energy
Management Conservation
Measures Measures
Water
Conservation
Measures

Drawing-1. Development green technology model in hotels
(source: done by author)
As can be seen from this diagram, hotel companies can ensure sustainability by using green
technologies mainly in these three areas. Let's analyze the previous models separately:

A) Energy Conservation Measures. Reducing energy consumption and maximizing economy
is the main factor in ensuring sustainability for hotel enterprises. Because many hotel enterprises
spend a lot of energy during their activities.

Therefore, hotel enterprises should take the following measures for themselves: develop
renewable energy programs and participate in proposed projects (water or wind energy), use safe
equipment that saves energy as much as possible, digital technologies (continuous monitoring of
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energy consumption through thermostats), use of products with low energy consumption, use of
sensor technologies that automatically turn off the light.

Based on the above foreign experience, we can use the following hypotheses as suggestions:

- Use of lighting systems with LED characteristics (this system is widely popular in the
hotel industry, and it has the feature of energy saving up to 85-90% compared to other lighting
systems)

- Smart technologies that control the temperature (nowadays it is possible to save energy
consumption through smart thermostats, these technologies can be expensive, but at the same time,
the hotel brings great benefits to the economy)

- Maintenance devices that automatically turn off and on electricity (this system reduces
energy consumption by turning off and on electricity that is mostly forgotten by guests)

- Keeping the water heated by electricity at a certain level (in many hotels, it is enough
to heat the water system at 60-65 degrees, this system is important to maintain this standard, and
energy consumption is saved by this method)

B) Waste Management Measures. Considering the amount of waste generated in hotel
enterprises, they are mainly divided into two categories: wet waste (ground waste, food scraps and
cooking oil waste) and dry waste (cardboard, plastic, metal cans, paper, etc.) and they are sent to
landfills.

For this reason, hotel companies use several methods to manage these wastes. That is, it is
important to separate the types of waste and collect them separately in boxes. Next, buy more
recyclable goods, use as little disposable products as possible (use liquid soaps and shampoos in a
large container instead of disposable soaps and shampoos). Use of such leftover products in other
economic activities. For example, it is important to use the remaining soaps in washing clothes
and to form the education of how to use paper correctly.

From the assumptions given above, we can make the following specific suggestions, which
will cause the hotel to reduce the amount of waste for enterprises:

- Education and training of hotel employees and customers (use of disposable items as
little as possible, reduction of paper consumption, etc.)

- Containers that are convenient for everyone (special boxes should be sorted according
to the type of waste with a separate sign)

- Cooperation with waste processing enterprises (with the help of these enterprises, with
the reduction of waste consumption, economic efficiency can be achieved)

- Active participation in various seminars-trainings, master classes and similar events that
ensure stability

C) Water Conservation Measures. The maximum saving of water in hotel enterprises is an
important strategy of "green” management. The hotel consumes a lot of water resources depending
on the volume of work. Because the use of water will definitely depend on the size of the hotel
and its capacity, capacity, service categories and standards. Therefore, the hotel manager will have
to take many measures to save water.

Our proposal consists of the following:

- water-saving technologies and devices (installation of low-water consumption, infrared

technologies in bathrooms),

- creating a mechanism for repeated use of towels and sheets,

- taking measures to avoid unnecessary water leakage in washrooms, etc.

It is important to separate water resources used for cooking and food.

CONCLUSION

It is considered important to improve green technologies of hotel enterprises that do not have
a negative impact on the environment and guarantee the use of available resources. We believe
that there are the following methods of improving technologies that should be developed more
effectively for environmental protection in the operation of hotel enterprises:

e use of environmentally friendly technologies in hotel enterprises and introduction of an
energy management system that calculates the amount of energy consumed (special devices);
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10.

11.

12.

13.

14.

15.

16.

17.

introduction of green vehicles in hotel enterprises;
use of green marketing methods and introduction of new types:
attracting enterprises that supply environmentally friendly goods (products).
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TALABA VA YOSHLAR SAYOHATINING NAZARIY JIHATLARI
HAMDA UNI RIVOJLANTIRISH STRATEGIYALARI

Annotatsiya: Talabalar turizmi sayyohlik sanoatining o ‘sib borayotgan segmenti bo ‘lib, yoshlar
Ko ‘proq chet elda ta’lim va madaniy tajribalarni izlamogda. Mazkur magolada talaba va yoshlar
sayohatining tushunchasi, xususiyatlari va turlarini o ‘rganish jarayonida xalgaro tajribalar
asosida olib borilgan ilmiy tadgiqotlar asosida talabalar, yoshlar va ularning sayohati, talabalar
turizmi ishtirokchilarining turlari, xususiyatlari, motivatsiyalari tadgiq gilingan. Shuningdek,
mazkur nazariy tadgiqot asosida talabalar turizmini rivojlantirishning marketing strategiyalari
tagdim gilingan.

Kalit sozlar: talaba va yoshlar sayohati va turizmi, sayohat xususiyatlari, marketing
strategiyalari.

THEORETICAL ASPECTS OF STUDENT AND YOUTH TRAVEL AND STRATEGIES
FOR ITS DEVELOPMENT

Abstract: Student tourism is a growing segment of the travel industry, with young people
increasingly seeking educational and cultural experiences abroad. In this article, in the process
of studying the concept, characteristics and types of student and youth travel, based on scientific
research conducted on the basis of international experiences, students, young people and their
travel, types, characteristics, and motivations of participants in student tourism were researched.
Marketing strategies for the development of student tourism are also presented on the basis of this
theoretical research.

Keywords: student and youth travel and tourism, travel characteristics, marketing strategies.

TEOPETHYECKHUE ACHHEKTbI CTYAEHYECKOI'O U MOJIOAEXKHOT'O
NYTEWECTBUSA U CTPATEI'M EI'O PA3BBUTUSA

Aunnomayusn: CmyOenueckuti mypusm A61Aemcs PacmyWuM CeeMeHmoM MypUcmu4ecko
uHoycmpuu, 20e Mol00vle 00U BCe uauje CmpeMamcs NOAYYUms 00pa308ameNbHblil U
KVIbMypHul  onvim  3a  pybedxcom. B Oanmoti cmamve 6 npoyecce u3zyuenus NOHAMUS,
ocobeHnocmell U 6U008 CMYOEHUECKO20 U MON00ENHCHO20 MYPUsMd HA OCHOBE HAYYHBIX
uccne008anull, NPOBEOEHHbIX HA OCHOBE MENCOYHAPOOHO20 ONbIMA, CMYOeHmMbl, MOJLOOEHCh U UX
nymeutecmeusi, uobl, XapaKkmepucmuky u MOMueayusi Y4acmHUKo8 Uccie008an cmyoeH4ecKuil
mypusm. Ha ocHogée 0anHO20 meopemuuecko20 UCCIe008AHUS MAKHCe NPeOCmasiensl
MapKemuH2o8vle cmpameuu pa3eumusl Cmyo0eH4ecKo20 mypusma.

Kniouesvie cnoea: cmyoenueckue u MON00€NCHbIE NYMEUECMBUSA U MYPUM, XAPAKMEPUCTIUKU
nymeutecmeutl, MapKemuHeo8ble cmpamecuu.

KIRISH

Talaba va yoshlar sayohati har bir jamiyatning ijtimoiy-madaniy mexanizmlardan biri
bo‘lib, uning yordamida yoshlarning gobiliyatlarini rivojlantirish, mavhumlarini kashf etish,
shuningdek, yoshlar ongida sayohat madaniyatini shakllantirish, milliy va madaniy gadriyatlarni
mustahkamlashga xizmat gqiluvchi soha hisoblanadi. Yoshlar sayohati an’anaviy turizm
tushunchasidan uning ishtirokchilarining maxsus o‘ziga xos xususiyatlari bilan farg qiladi.
So‘nggi o‘n vyillikda bu tarmog juda tez rivojlandi va yoshlar tomonidan turizmning turli
ko‘rinishlariga sarflangan mablag‘lar tufayli ko‘pgina davlatlarning moliyaviy holatiga oz
hissasiga go‘shgan desak mubolag‘a bo‘Imaydi. Xususan, yoshlar turizmi bugungi kunda bir
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milliarddan ortig xalgaro sayyohlarning 23% dan ortig‘ini o‘z ichiga olgan xalgaro turizmning eng
jadal rivojlanayotgan sohalaridan biriga aylanib ulgurgan, har yili 333 milliard AQSh dollarida
turistik tushum olib keladi, sayohat uchun yiliga mazkur segmentning birgina vakili o‘rtacha 2867
yevro xarajat giladi.

Butunjahon Yoshlar, Talabalar, Ta’lim va Sayohat Konfederatsiyasi (World Youth
Student&Education Travel Confederation)ning ma’lumotlariga ko‘ra jahon yoshlar sayohati
bozori xalgaro sayohatlarga doimiy ravishda katta hissa qo‘shishni kelajakda ham davom ettiradi.
15 yoshdan 24 yoshgacha bo‘lgan yoshlar soni 2040-yilga kelib 1,3 milliarddan oshishi
kutilmoqda. [1]

Shuningdek, StudentUniverse sayohat agentligi tomonidan o‘tkazilgan tadqiqotga ko‘ra
talabalarning 1/3 dan ortiq gqismi moddiy buyumlardan garaganda taassurotlarga pul sarflashni
ma’qul ko‘rishi aniqlangan.? Bu esa aynan talaba va yoshlarning sayohatsevarligidan dalolat bo‘la
oladi.

Talabalar va yoshlar sayohati yosh shaxslarning shaxsiy, akademik va madaniy
rivojlanishini shakllantirishda hal giluvchi rol o‘ynaydigan dinamik va rivojlanayotgan sohadir.
Globallashuv odamlar va madaniyatlarni chegaralar orgali bog‘lashda davom etar ekan, talabalar
va yoshlarning dunyo bo‘ylab sayohat gilish va kashf gilish imkoniyatlari sezilarli darajada
kengaydi. Ushbu magolada talabalar va yoshlar sayohatining nazariy jihatlari o‘rganilgan bo‘lib,
mazkur turizm yo*nalishining asosiy o‘ziga xos xususiyatlari yoritib berilgan.

Talabalar va yoshlar sayohatlarining nazariy asoslarini o‘rganib, biz ushbu tajribalar shaxsiy
o‘sishga, madaniyatlararo kompetensiyaga va global fuqarolikka ganday hissa qo‘shishini
chuqurroq tushunishimiz mumkin. Talabalar va yoshlar sayohatlari hagida ma’lumot beruvchi
nazariy asoslarni har tomonlama tahlil gilish orgali biz o‘gituvchilar, siyosatchilar va sanoat
manfaatdor tomonlariga keyingi avlod uchun sayohat tajribasining sifati va ta’sirini oshirish uchun
tushunchalar berishni magsad gilganmiz.

TADQIQOT METODOLOGIYASI

Magolada ilmiy-nazariy, kuzatish va tanlash metodlaridan foydalanilgan bo‘lib, yoritilgan
tadgigot natijalarining ishonchliligi tadgigotda foydalanilgan xorijiy statistik rasmiy
manbalardan, Butunjahon Turistik Tashkiloti hamda Butunjahon Yoshlar, Talabalar, Ta’lim va
Sayohat Konfederatsiyasining rasmiy veb-saytidan foydalanish bilan izohlanadi.

MAVZUGA OID ADABIYOTLAR TAHLILI

Yosh sayyohlar unchalik ko‘p mablag‘ga ega bo‘Imasa-da, lekin yetarlicha bo‘sh vaqti bor.
Bu shuni anglatadiki, ular turistik yo‘nalishlarda oddiy sayohatchilardan ko‘ra uzogroq golishlari
mumkin. Butunjahon Yoshlar, Talabalar, Ta’lim va Sayohat Konfederatsiyasi (WYSE Travel
Confederation) tadgiqotlari shuni ko‘rsatadiki, 2013-yilda yosh sayohatchilar asosiy sayohatlarga
o‘rtacha jami 2160 AQSH dollari, global sayyohlar uchun esa o‘rtacha 1 097 AQSh dollari
sarflagan [1]. Shubhasiz, boshga sayyohlarga garaganda uzogroq sayohat gilgan yosh
sayohatchilar o‘rtacha uchdan ikki baravar ko‘p pul sarflashadi. Bundan tashqari, ular ko‘pincha
0‘z sayohatlarini vositachilarsiz mustaqil ravishda rejalashtirishga harakat qilishadi, ya’ni ular
mahalliy muassasalarda o‘zlarining katta migdordagi pullarini to‘g‘ridan-to‘g‘ri sarflashadi [11].
Shubhasiz, bu mahalliy tadbirkorlik sub’ektlarining iqtisodini yaxshilashga olib keladi.

Talaba va yoshlar sayohati tushunchasiga ilmiy yondashuvlar juda xilma-xil va turli
garashlarga ega, negaki, yosh (Jones, 2007) [13], motivatsiya (Zulhaimi,Halim and Zawawi, 2018)
[10] va sayohat qilish tabiati (Todorovic, Apelic and Romic,) [14] kabi ba’zi mezonlar shunchalik
xilma-xilki, ma’lum bir ta’rif talaba va yoshlar sayohati tushunchasini har tomonlama ta’riflab
ochib berishi mushkul. Shu bois, eng ko‘p olimlar va tadgigot markazlari tomonidan tan olingan
ilmiy ta’rif va tushunchalarni taqdim gilmogdamiz.

Yosh sayohatchilar odatda arzon narxlardagi aviakompaniyalar va turar joyni, yangi odamlar
bilan tanishishni, yangi madaniyatni, o‘yin-kulgi va sarguzashtlarni mustaqil ravishda yoki
oldindan rejalashtirgan holda, uzoq va gisqa muddatli ta’tillarni afzal ko‘ruvchilar hisoblanadilar.
[9] Aksariyat yoshlar cheklangan mablag® bilan sayohat gilishadi, shuning uchun ular turli xil

1 https://www.wysetc.org/about-us/facts-and-stats/
2 https://www.studentuniverse.com/state-of-student-travel-2024
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gimmatbaho xizmatlardan pullarini tejab, boshga o‘zlaridek yosh sayohatchilar yoki mahalliy
aholi bilan do‘stona mubhit yaratishlari mumkin bo‘lgan arzon yotogxonalarni tanlashni afzal
ko‘rishadi. Mazkur xususiyatlarni jamlagan holda Kanada Yoshlar Turizmi Konsorsiumi (YTCC
— Youth Tourism Consortium of Canada) quyidagicha ta’riflaydi: “yoshlar sayohati - bu 30
yoshgacha bo ‘lgan, oilasisiz sayohat giladigan, biznes magsadlarida emas, balki do ‘stlari yoki
qarindoshlarini ziyorat qilish, ta’lim magsadlarida yoki shunchaki dam olish uchun 24 soatdan
ortiq davom etadigan sayohatdir”.[3, 6]

“Yoshlar turizmi” uchun eng mugqobil ta’riflardan biri Butunjahon Yoshlar Talabalari va
Ta’lim Sayohatlari Konfederatsiyasi (WYSETC — World Youth Student and Educational Travel
Confederation) tomonidan berilgan: “Yoshlar sayohati yangi madaniyatlarni boshdan kechirish,
hayotiy tajriba orttirish va sayohatchining odatiy muhitidan tashgarida o ‘rganish uchun rasmiy
yoki norasmiy imkoniyatlardan foydalanish istagi bilan gisman yoki to ‘lig motivatsiyalangan 16
yoshdan 29 yoshgacha bo ‘Igan shaxslar tomonidan amalga oshiriladigan bir yildan kam davom
etadigan barcha mustaqil sayohatlarni o z ichiga oladi”.

Yana bir muhim e’tiborga molik tomoni bu yosh chegarasidir. Birlashgan Millatlar
Tashkilotining ma’lumotlariga ko‘ra, 15-24 yoshgacha bo‘lgan shaxslar “yoshlar” hisoblanadi,
Butunjahon sayyohlik tashkiloti esa yosh chegarasini 15 yoshdan 25 yoshgacha deb ta’kidlaydi.
Shuningdek, bunday xilma-xilliklar juda ko‘p, masalan, Kanada Yoshlar Turizmi Konsortsiumi
26-30 yosh deb belgilasa (Alice 2004) [3], London va Avstraliyada yosh sayohatchilar esa 15-34
yosh oralig‘ida ekanligini ko‘rsatilgan. (Carr 2001) [4], (Sullivan 2004) [5].

Yoshlar sayohati hagida umumiy tushunchaga ega bo‘lgan bo‘lsak-da, uning yosh
chegaralari, xususiyatlari va sayohat gilish tabiatinig o‘ziga xosligi baribir mazkur sohaning
nazariy jihatlarida chuqur tahliliy yondashuvni talab giladi. Misol uchun yosh chegarasi gonuniy
jihatdan turli davlatlarda turlicha. Yuqorida berilgan ta’riflarda ham mutloq chegara
tayinlanmagan. O<‘zbekiston gonunchiligi ko‘ra, yosh doirasi 14yoshdan 30 yoshgacha
tayinlangan, birog ota-onasiz yoki gonuniy vasiysiz sayohat gila olishi uchun 16yoshdan katta
bo‘lishi ta’kidlangan [12]. Demak, bizning tadqiqotimiz o‘rganish doirasida ham yosh jihatdan,
ham talaba ekanligi jihatidan ahamiyatga ega.

TAHLIL VA NATIJALAR

Talabalar va yoshlarning sayohat dasturlarini rejalashtirayotganda, ishtirokchilar uchun
xavfsiz, boyitish va ta’sirchan tajribani ta’minlash uchun turli omillarni hisobga olish muhimdir.
Yo‘lga chigishdan oldin keng gamrovli yo‘nalishni, madaniy sezgirlikni o‘rgatish va sayohat
davomida doimiy yordam ko‘rsatish giyinchiliklarni yengillashtirish va talabalarning umumiy
tajribasini oshirishga yordam beradi. Mahalliy hamkorlar bilan hamkorlik gilish, axlogiy
me’yorlarga rioya qilish va ishtirokchilarning farovonligini birinchi o‘ringa go‘yish talabalar va
yoshlar sayohatlari dasturlarini tashkil etishda muhim ahamiyatga ega [16].

Talaba va yoshlar sayohati xususiyatlari. Mazkur yo‘nalish sayohatning o°ziga xos shakli
aynan shu demografik guruhning ehtiyojlari va manfaatlariga javob berishidir. Talabalar va
yoshlar sayohatining asosiy tafsilotlari va xususiyatlarini quyidagi rasmda tasvirlashga harakat
gildik. (1-rasm.)

Manba: Muallif ishlanmasi.

1. Magsad: Talaba va yoshlar sayohatlarining asosiy magsadi yangi yo‘nalishlarni o‘rganish,
turli madaniyatlar bilan tanishish, yangi ko‘nikmalarni o‘rganish va dunyogarashini
kengaytirishdan iborat. Bu ko‘pincha til o‘rganish, ko‘ngillilik, amaliyot yoki chet elda o‘gish [15]
kabi ta‘lim yoki tajriba komponentlarini o‘z ichiga oladi.

2. Yosh chegarasi: Talaba va yoshlar sayohati asosan 16 yoshdan 30 yoshgacha bo‘lgan
shaxslarni o‘z ichiga oladi [23]. Bu yosh oralig‘i asosan oliy ta’lim muassasalari va kasb-hunar
maktablarida tahsil olayotgan talabalarni va sarguzasht va shaxsiy o‘sishga intilayotgan yosh
mutaxassislarni gamrab oladi [22].

3. Kamxarijliligi: Talabalar va yoshlar sayohatlari kam xarajat qgilishlari bilan mashhur.
Ko‘pgina sayyohlik kompaniyalari talabalar va yoshlar uchun chegirmali tariflar, maxsus paketlar
va eksklyuziv takliflarni taklif gilishadi. Xostellar, igtisodiy toifadagi turar joylar va arzon
transport imkoniyatlari ham ushbu segmentda juda ommalashgan [26].
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4. Moslashuvchanlik: Talabalar va yoshlarning sayohati sayohat davomiyligi, marshrut va
tadbirlar bo‘yicha ko‘proq moslashuvchanlikni ta’minlaydi. Yosh sayohatchilar oz sayohatlarini
mustaqil ravishda rejalashtirishlari [27] yoki individual imtiyozlarga mos keladigan turli xil
variantlarni taklif giladigan moslashuvchan tur paketlarini tanlashlari odatiy holdir [18].

Magsad
Yosh chegarasi Shaxsiy o‘sish va
rivojlanish
Kamxarijliligi Madaniy
gadriyatlarning
Talaba va yoshlar shakllanishi

sayohati

Moslashuvchanlik Kongillilik

Ijtimoiy hamkorlik Sarguzashtli

faoliyatlarga moyillik

Bevosita ta’lim
olish

1-rasm. Talaba va yosh sayohati xususiyatlari.

5. Ijtimoiy hamkorlik: Talabalar va yoshlar sayohatlarining eng muhim jihatlaridan biri bu
dunyoning turli burchaklaridan kelgan hamfikrlar bilan uchrashish imkoniyatidir. Sayohatchilar
ko‘pincha yotogxonalarda qolishadi yoki yangi do‘stlar orttirish, madaniy almashuv va tarmoq
o‘rnatishni rag‘batlantiradigan ijtimoiy muhitni rivojlantiradigan guruh tadbirlarida gatnashadilar
[20,21].

6. Bevosita ta 'lim olish: Talabalar va yoshlar sayohatlari ko‘pincha ta’lim komponentlarini
0‘z ichiga oladi. Bu til kurslarida gatnashish, muayyan mavzular bo‘yicha seminarlar yoki
seminarlarda gatnashish, cultural immersion (o‘zini boshga madaniyatga kiritish, mahalliy aholi
bilan muloqot gilish va boshgalarning yashash tarzini tushunish) faoliyati bilan shug‘ullanish yoki
hatto chet elda o‘quv dasturlarini davom ettirishni o‘z ichiga olishi mumkin [24, 30].

7. Ko ngillilik va jamoat xizmati: Ko‘plab yosh sayohatchilar sayohatlari davomida ko‘ngilli
ish yoki jamoat xizmati loyihalarida qatnashishni afzal ko‘rishadi. Bu ularga mahalliy
hamjamiyatlarga hissa qo‘shish, ijobiy ta’sir ko‘rsatish va dunyoning turli burchaklaridagi ijtimoiy
muammolarni chuqurroq tushunish imkonini beradi [7, 25].

8. Sarguzashtli faoliyatlarga moyillik: Talabalar va yoshlar sayohati ko‘pincha piyoda
yurish, trekking, suv sporti, yovvoyi tabiatni o‘rganish va boshga jismoniy kuch talab giladigan
sarguzashtli mashg‘ulotlarni o‘z ichiga oladi [17].

9. Madaniy gadriyatlarning shakllanishi: Talabalar va yoshlarning sayohatlari madaniy
almashinuv uchun keng imkoniyatlar yaratadi. Sayohatchilar mahalliy urf-odatlar, urf-odatlar va
oshxonaga sho‘ng‘ib, turli madaniyatlar va istigbollarni chugurroq tushunishlari mumkin [19].
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10. Shaxsiy o‘sish va rivojlanish: Talabalar va yoshlar sayohati shaxsiy o‘sishni,
mustaqillikni, o‘z-o‘zini kashf qilishni va moslashuvchanlik, muammolarni hal gilish,
madaniyatlararo muloqot va qat’iyatlilik kabi qimmatli hayotiy ko‘nikmalarni rivojlantirishga
yordam beradigan transformativ tajriba sifatida garaladi [29].

Talabalar va yoshlar sayohatlarining yana bir muhim nazariy jihati uning shaxsiy rivojlanish,
madaniyatlararo kompetensiya va global fuqarolikka ta’sirini o‘rganishdir. Tadgiqgotlar shuni
ko‘rsatdiki, sayohat tajribasi talabalarning o‘ziga bo‘lgan ishonchini, bardoshliligini va
moslashuvchanligini sezilarli darajada oshirishi mumkin. Yosh sayohatchilar notanish, begona
mubhitlarga sho‘ng‘ish orqgali giyinchiliklarni yengib o“tishni, turli kelib chigishi bo‘lgan odamlar
bilan samarali mulogot gilishni va madaniy farglarni ko‘proq gadrlashni o‘rganadilar. Bu tajribalar
nafagat o‘quvchilarning dunyogarashini kengaytiradi, balki hamdardlik, bag‘rikenglik va global
o‘zaro bog‘liglik hissini [28] ham rivojlantiradi.

MUHOKAMA
2-rasm. Talabalar va yoshlar turizmi uchun milliy siyosat muhiti. Manba: Xalgaro Talabalar

Yoshlar Turizm
siyosati siyosati
Ta’lim Madaniy
siyosati 1 siyosat
Imn}lgrat?ya Sayohat uchun to‘sigqlar Hukumat roli
siyosati I
Turar joy Chegirmalar
goidalari berish

va Sayohat Konfederatsiyasi (ISTC).

Bugungi kunga gadar talaba-yoshlar turizmi, ta’lim va madaniy almashinuvlar o‘rtasida
aynan siyosiy bog‘ligliklar mavjudligini tan oluvchi bir gancha davlatlar mavjud. Xalgaro
Talabalar va Sayohat Konfederatsiyasi tomonidan berilgan siyosiy muhit (2-rasm) ko‘pgina
davlatlar tomonidan eng magbul deb topilgani hisoblanadi. Shunga asoslangan holda bir necha
davlatlar o‘zlarining dasturlarini tuzishgan.

Masalan, Daniya yoshlar siyosatining umumiy magqsadi: “Barcha yoshlar jamiyat rivojiga
faol hissa qo‘shuvchi sifatida mustaqil va ko‘p qgirrali hayotga munosib bo‘lgan voqealarga boy
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yoshlar imkoniyatlaridan bahramand bo‘lishlari kerak”. Buning natijasi hukumatning chet elga
sayohat va o‘qishni faol rag‘batlantirishidir. 2016-yilda 4370 nafar talaba chet elda ta’lim olish
uchun grant oldi (ERASMUS kabi almashinuv dasturlarida gatnashuvchilardan tashqari). [6]

Aytish joizki, nisbatan kam sonli mamlakatlar talabalar va yoshlar turizmi uchun maxsus
siyosiy dasturga ega hamda mazkur mavjud siyosatlar odatda reklama va marketing bilan bog‘liq
hisoblanadi. Misol uchun, Malayziyada talabalar turizmi Sakkizinchi Milliy Rivojlanish rejasiga
kiritilgan. Ko‘pgina davlatlarning, shu jumladan, Janubiy Afrika va Hindistonning Milliy Yoshlar
Rejalari dasturlariga kiritilgan.[8] “BMT tizimining Butunjahon yoshlar forumi” (Braga,
Portugaliya) [24] yoshlarga oid milliy siyosatni ishlab chigishda turizmni e’tiborga olish kerak
bo‘lgan asosiy yo‘nalishlardan biri bo‘lishini tavsiya qildi. Biroq, hozirgi vaqtda ko‘pgina
mamlakatlarda turizm va yoshlar siyosati o‘rtasida hali ham nisbatan kam muvofiglashtirish
mavjud.

Bir gator mamlakatlar to‘lig vaqtda o‘giyotgan yoshlar uchun bir davlatda uzog muddat
golishlariga imkon beruvchi yanada moslashuvchan talaba vizalarini ishlab chiqdilar. Yangi
Zelandiyada talabalarning immigratsiya siyosati Kirishni rag‘batlantirish va ish imkoniyatlari
bo‘yicha ko‘proq moslashuvchanlikni ta'minlash maqgsadida takomillashtirildi — bu barcha
sohalarga, jumladan, til, maktab darajasi va oliy o‘quv yurtlari talabalariga ijobiy ta'sir ko‘rsatadi
[25]. Hukumatning yangi tashabbuslari kengaytirilgan xalgaro talabalar stipendiya dasturini va
doktorantlar uchun ko‘proq imkoniyatlarni o‘z ichiga oladi.

Talabalar va yoshlar turizmi bilan bog‘liq eng keng qamrovli siyosat Osiyoda ishlab
chigilgan, negaki bu yerda bir gator davlatlar sayohatni ta'lim jarayonining kengayishi va xalgaro
tushunishni shakllantirish vositasi sifatida ko‘rishadi.

Filippin yoshlar turizmini rag‘batlantirishda ikkita asosiy maqsadga ega:

1) yoshlarning sayohat harakatini kuchaytirish;

2) Filippin yoshlarida mamlakatga daxldorlik, tartib-intizom va mamlakatning milliy merosi
va atrof-muhitini asrash uchun g‘amxo‘rlikni kuchaytirish [25]. Dastur sayohatning ta'lim va
gadriyatlarni shakllantirish uchun kuchli vosita sifatida muhimligini ta'kidlaydi.

Yugqorida keltirib o‘tilgan davlatlarning siyosiy muhiti va marketing strategiyalaridan kelib
chiggan holda biz destinatsiyalar quyidagi rasmda marketing strategiyalarini amalga oshirish
orgali talaba sayyohlarni jalb qilishda boshga destinatsiyalardan ragobatda ustun kelishlari
mumkin degan g‘oyani ilgari suramiz. (3-rasm).

Targeting va segmentatsiya talaba sayyohlarini jalb gilmoqchi bo‘lgan turistik destinatsiya
marketologlari uchun hal giluvchi strategiya sifatida paydo bo‘ldi. Ushbu demografiyaning
afzalliklari va xatti-harakatlarini tushunib, destinatsiyalar yosh sayohatchilarning o‘ziga xos
ehtiyojlari va gizigishlarini gondirish uchun o‘z takliflarini moslashtirishi mumkin. Bunda
turmahsulotni ishlab chigish, narxlash, rag‘batlantirish va targatish kanallari talaba turistlar uchun
jozibali tajriba yaratishning asosiy elementlari sifatida belgilanadi.

Talabalar turizmi ommalashib borar ekan, destinatsiyalar yosh sayohatchilarni gizigtiradigan
magsadli marketing strategiyalarini amalga oshirish orgali ushbu tendensiyadan foydalanish uchun
muhim imkoniyatlarga ega. Talaba sayohatchilarining afzalliklarini tushunish, talabalar uchun
qulay takliflarni ishlab chiqish, raqamli marketing kanallaridan foydalanish, ta’lim muassasalari
bilan hamkorlik qilish va go‘llab-quvvatlash va resurslarni taqdim etish orgali turistik
destinatsiyalar noyob va boyituvchi sayohat tajribasini izlayotgan talabalarning sodig mijozlar
bazasini jalb gilishi va saglab golishi mumkin. Talabalar turizm bozoriga sarmoya Kiritib, turistik
destinatsiyalar unutilmas va o‘zgaruvchan sarguzashtlarni gidirayotgan yosh sayohatchilar uchun
eng yaxshi tanlov sifatida o‘zini namoyon gilish imkoniyatiga ega bo‘ladilar.

Talaba turistlarning ehtiyojlari va afzalliklarini tushunish va magsadli marketing
strategiyalarini amalga oshirish orqgali destinatsiyalar ushbu o‘sib borayotgan bozor segmentidan
unumli foydalanishlari mumkin. Arzon va qulay variantlarni taklif gilish, talabalar uchun qulay
tadbirlar va tadbirlarni targ‘ib gilish va talabalar tashkilotlari bilan hamkorlik gilish orgali ko‘proq
talaba turistlarini jalb gilish va mahalliy igtisodni yanada oshirish imkoniyati mavjud.
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M 1. Sayohatchi - talabalarning afzalliklari, qizigishlari va
A talabaning xatti—hargkatlatrir&i 'gusf;lunish; I
: - - ozor tadgiqotlarini o‘tkazish;
R xusus;]yatl.a;;lnl - talabalar sayohatlari hamjamiyatlari bilan
K tushunis shug‘ullanish
E - (gizigishlariga mos takliflar
T - past narxli turistik xizmatlar majmui;
| 2. Talabalar uchun - yosh auditoriyaga garatilgan madaniy dasturlar
qulay takliflarni ishlab yoki tadbirlar;
N chigish - sarguzasht va kashfiyotga bo‘lgan istagini
G gondiradigan noyob va haqigiy tajribalarni tagdim
eta oladigan yo‘nalishlar.
. . - ijtimoiy media platformalari, sayohat bloglari
T 3. Ragamli marketing va virtual sayohat saytlari;
R kanallaridan - Influencer hamkorliklari, magsadli reklama
foydalanish kampaniyalari va  foydalanuvchi  tomonidan
A yaratiladigan content tashkil qilish;
T
E - ta'lim muassasalari va chet elda o‘gish dasturlari
G 4. Ta’lim muassasalari bilan hamko_rllk q'I'Sh;. . . . .
| bilan hamkorlik ailish - aka_demlk fanlarni tajribaviy o‘rganish bilan
q birlashtirgan  maxsus  dasturlar va o‘quv
Y sayohatlarini taklif qgilish;
A
L - talabalarga sayohatlarini rejalashtirish va bron
A 5. Yordam va gilishni osonlashtiradigan yordam va resurslarni
resurslar bilan taqdim etish: onlayn qo‘llanmalar, sayohat bo‘yicha
R ta’minlash maslahatlar, til yordami va 24/7 mijozlarga xizmat
| ko‘rsatish;

- talabalar uchun muammosiz va tashvishsiz
sayohat taklif gilish.

3-rasm. Turistik destinatsiyalar uchun talabalar turizmini rivojlantiruvchi marketing
strategiyalari. Manba: muallif tomonidan tuzilgan.

XULOSA VA TAKLIFLAR

So‘nggi vyillarda talabalar va yoshlar sayohatlari tobora ommalashib bormoqda, ko‘proq
yoshlar dunyoni kashf etish va yangi tajriba orttirishni afzal ko‘rmoqda. Sayohatning ushbu shakli
talabalar va yosh sayohatchilarning ehtiyojlari va afzalliklariga mos keladigan o‘ziga xos
xususiyatlar va mulohazalar to‘plami bilan tavsiflanadi. Talabalar va yoshlar sayohatlari budjetga
mos turar joydan tortib sarguzashtli tadbirlargacha bo‘lgan sayohatlar uchun kashfiyot va shaxsiy
o‘sish uchun turli xil imkoniyatlarni taqgdim etadi. Fikrimizcha, talabalar turizmini nazariy jihatdan
xususiyatlarini o‘rgangan holda, uni yuqorida qayd etilgan marketing strategiyalari orqali
rivojlantiradigan bo‘lsak quyidagi ijobiy natijalarga erishamiz:

- madaniy almashinuv: talabalar turizmi o‘quvchilarga turli madaniyatlar, an’analar va
turmush tarzini o‘rganish imkonini beruvchi madaniy almashinuv imkoniyatlarini beradi;
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- ta’limni boyitish: yangi joylarga sayohat auditoriyada o‘rganishni to‘ldiradigan gimmatli
ta’lim tajribasini taqdim etishi mumkin, bu esa talabalarga amaliy bilim va ko‘nikmalarga ega
bo‘lish imkoniyatini beradi.

- shaxsiy rivojlanish: talabalar turizmi shaxsiy o‘sish va rivojlanishga hissa go‘shishi,
mustaqillikni, moslashuvchanlikni va kengrog dunyogarashni rivojlantirishga yordam beradi;

- igtisodiy ta’sir: talabalar turizmining rivojlanishi tashrif buyurilgan joylarga iqgtisodiy
foyda keltirishi, mahalliy korxonalarni go‘llab-quvvatlashi, ish o‘rinlarining yaratilishi kabi
igtisodiy foydalar olib keladi;

- tarmoq va hamkorlik: talabalar turizmi madaniyatlararo tushunish va hamkorlikni
rag‘batlantirish, turli kelib chigishi va institutlari talabalari o‘rtasida tarmoqg va hamkorlikni
osonlashtirishi mumkin;

- bargaror sayohat amaliyotini targ‘ib gilish:tTalabalar turizmini rivojlantirish, shuningdek,
bargaror sayohat amaliyotlari va mas’uliyatli turizm hagida xabardorlikni oshirishi mumkin,
talabalarni sayohat paytida ularning atrof-muhitga ta’sirini yodda tutishga undaydi.

- xalgaro darajada istigbol: talabalar turizmi orgali turli madaniyatlar va muhitlarni boshdan
kechirish talabalarga keng dunyogarashni rivojlantirishga va global muammolarni chuqurroq
tushunishga yordam beradi.

Talaba va yoshlar sayohati ko‘p girrali hodisa bo‘lib, u keng ko‘lamli tajriba va
motivatsiyalarni o‘z ichiga oladi. Ta’lim imkoniyatlaridan tortib shaxsiy o‘sish va madaniy
almashinuvgacha, talaba yoki yosh shaxs sifatida sayohat gilish individual rivojlanish va global
tushunishga chuqur ta’sir ko‘rsatishi mumkin. Talabalar va yoshlar sayohatlarining nazariy
jihatlarini tushunish orqali siyosatchilar, mazkur sohaning ta’lim beruvchilari va soha
mutaxassislari kelgusi avlod uchun mazmunli sayohat tajribasini yaxshiroq go‘llab-quvvatlashlari
va targ‘ib qilishlari mumkin. Dunyo tobora o‘zaro bog‘langan bo‘lsa, sayohat orqali
giziquvchanlik, hamdardlik va ochiq fikrlashni rivojlantirish yanada bag‘rikeng va inklyuziv
jamiyatni yaratish uchun muhim ahamiyatga ega.

Xulosa qilib aytganda, talabalar va yoshlar sayohati yosh shaxslar uchun maxsus ishlab
chigilgan sayohat shakli bo‘lib, arzonlik, moslashuvchanlik, ta’lim imkoniyatlari, ijtimoiy o‘zaro
ta’sir, sarguzasht va shaxsiy o‘sish kabi noyob xususiyatlarni taklif etadi. Bu yoshlarga dunyoni
kashf qgilish, turli madaniyatlar bilan tanishish va umrboqiy xotiralar yaratish imkoniyatini beradi.
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“IPAK YO‘LI” HUDUDLARIDA TURIZM OQIMINI O‘RGANISH
USULLARI (SAMARQAND VILOYATI MISOLIDA)

Abstrakt:

Kirish. Ushbu magolada Samargand viloyatida “Ipak yo‘li” hududlardagi joylashgan
turizm oqimini aniglashning turli shakllari tahlil gilingan. Turizm oqgimining hajmi va
intensivligini turistlar soni, kechalarning soni, turistlarning kelib chigishi kabi ko‘rsatkichlar
yordamida o‘rganilgan. Shuningdek, magolaning adabiyotlar tahlili gismida chet el turizm ogimini
o‘rganishda ishlatiladigan chet el ilg‘or tajribalari ham keltirilgan.

Tadgigot metodologiyasi. Tadgigot ishida tangidiy yondashuv, induksiya va deduksiya,
tahlil va sintez, giyosiy taggoslash, guruhlash, kuzatish hamda statistik usullardan foydalanilgan.

Tahlil va natijalar. Turistik ogim tahlili o‘tgan yil davomida tashrif buyuruvchilarning
soni sezilarli o‘sishini ko‘rsatmogda, bu esa mintagaga dam olish va sayohat gilish uchun
jozibador yo*nalish sifatida gizigishning ortib borayotganidan dalolat beradi. Mavsumiy tahlil yoz
oylarida eng yuqori faollikni va gishki dam olish turlariga gizigishning sezilarli o‘sishini
ko‘rsatmoqda, bu yil davomida turizmni rivojlantirish potensialini ko‘rsatadi.

Xulosa. Biz tadgigot olib borayotgan hududda turizm ogimini o‘rganishning turli usullari
go‘llaniladi, lekin “Ipak yo‘li” hududlarida haqiqiy turistik oqimni aniqlash atrofida turli xil
muammolar mavjud va bu ushbu sohada yanada ko‘prog tadgiqotlar olib borishni talab giladi.

Kalit so‘zlar: bargaror rivojlanish, bargaror turizm, qolish davomiyligi, turizm
intensivligi, turizm destinatsiyasi, joylashtirish ob’ektlari, turistik harakat.

Kirish. Turizm dunyoda eng tez o‘sib borayotgan iqtisodiy sohalardan biri hisoblanadi.
Yashash darajasining oshishi bilan bo‘sh vaqgt migdori ko‘paydi va odamlar uni esda qgolarli qilib
o‘tkazishga harakat gilishyapti. Axborot texnologiyalarining tez rivojlanishi turizm xizmatlarini
targ‘ib gilishning yangi shakllarini (veb-saytlar va messenjerlar) yuzaga keltirdi, bu esa turizm
yo‘nalishini tanlashni osonlashtiradi. Dam olish kunlari kelishi bilan turizm yo‘nalishiga turli
maqgsadlarda sayohat gilish odatiy holga aylangan: dam olish, sarguzasht yoki fagat kuch va
sog‘ligni tiklash bularga misoldir. Bu yerda gisga dam olish hagida gap ketganda, tez-tez bosib
o‘tiladigan masofalar kichik bo‘lishi va uyga yaqin joylarni, aynigsa “Ipak yo‘li” hududlaridagi
joylarni, ko‘ngilochar yoki dam olish magsadida afzal ko‘rilishi ta‘kidlanishi kerak. Turizm ogimi
dinamik harakat bo‘lib, mintaganing turizm ogimlarini kuzatib borishi va ikki nugtai nazardan
tahlil gilinishi kerak: gayerdan va gayerga. Shunday gilib, turizm ogimi mintaganing turizm
potensialidan foydalanish darajasini baholashda hal giluvchi omil hisoblanadi. Chiquvchi hudud
turizm bozoridagi talabning ajralmas gismi sifatida ko‘rib chigilishi mumkin, bu amalda turistlarni
gabul giluvchi hududlarga yo*‘naltiradi. O‘z navbatida, gabul giluvchi hudud turizm takliflari bilan
rekreatsion hududni ifodalaydi va turizm so‘rovlarini gondira oladi. Boshlang‘ich hududdan gabul
giluvchi hududgacha bosib o‘tilgan hudud tranzit zonasi hisoblanadi.

Mavzuga oid adabiyotlar tahlili va tadgiqot metodologiyasi.

Turizm ogimining hajmi va intensivligini turistlar soni, kechalarning soni, turistlarning
kelib chigishi kabi bir nechta ko‘rsatkichlar yordamida tahlil gilish mumkin. Shunday qilib, bu
ko‘rsatkichlardan foydalanib, joylashish ob‘ektining turizm ogqimini hisoblab, bilvosita turizm
zonasining foydalanish, rivojlanish va igtisodiy rentabellik darajasini hisoblab chigarish mumkin.
Turistik modellar turizmning makoniy dinamikasini o‘rganish uchun nazariy va tushunchaviy
asosni taklif etadi. Bu modelga ko‘ra bizda chiquvchi hudud, tranzit hududi va manzil hududi
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mavjud. Chiquvchi hudud aslida turistlarni yaxshi tanlangan yo‘nalishga yuboradigan hududdir,
bu bir qator ko‘rsatkichlar asosida amalga oshiriladi: ko‘chish sabablari, jamiyat turi va h.k.,
shuningdek, boshdan kechirilgan tajriba sifatiga tegishli ta‘sirlar ham bunga misol bo‘la oladi.

Manzil hududi bu turistlarni gabul giladigan hududdir, bu yerda asosan turizm faoliyati
intensivligi va turizm shakllari, ma‘lum ichki (igtisodiy tizim, ijtimoiy muhit, atrof-muhit) va
tashgi omillar (makoniy kontsentratsiya, vaqt, joylashish turi) hamda to‘yinganlik darajasi
ta‘sirida amalga oshiriladi. Bu ko‘rsatkichlar turistik yo‘nalishni tanlashda foydali hisoblanadi.

To‘yinganlik darajasi - bu tegishli hududning turistlar bilan bandligini aniglaydigan juda
gimmatli ko‘rsatkich hisoblanadi. Chiquvchi zonadan manzilgacha tranzit zonasi mavjud bo‘lib,
aslida turistning yashash joyi va tanlangan turistik yo‘nalish orasidagi masofa bo‘lagini ifodalaydi.
Bu masofa yo‘nalishni tanlashda muhim rol o‘ynaydi. Masofaning uzunligi (km.da), transport
yo‘llarining infratuzilmasi holati (umumiy foydalanish yo‘llari, temir yo‘llar va h.k.), yo‘llarning
bandligi (agar boshga yo‘nalish mavjud bo‘lsa) inobatga olinishi kerak. Odatda gisqa va o‘rta
masofalar uchun keng targalgan transport turi bu avtomobil stransporti hisoblanadi. Birog, bu
masofa juda katta bo‘lganda, manzilga yetib borish uchun go‘shimcha yashash joyi kerak bo‘ladi.
Tez-tez yo‘l harakati uchun infratuzilmaning (avtomagistral) yo‘gligi ogimning sillig harakatini
giyinlashtirib, sayohatni juda charchatuvchi giladi. So‘nggi paytlarda tez-tez foydalaniladigan
transport turi bu aviatsiya bo‘lib, tanlangan manzillar tobora uzoglashgan sayin, samolyotning
yuqori tezligi tufayli vagt bo‘yicha masofa qisgaradi. Afsuski, “Ipak yo‘li” hududlardagi
joylaridan biri, Samarganddan 30 km. uzoglikda joylashgan Imom al-Buxoriy majmuasining
yangilanishi hali tugallanmagan. Foydalanishga topshirilgandan so‘ng, Samargand viloyatining
turistik harakati yanada ko‘zga tashlanadigan bo‘ladi, bu esa tadgigot gilinayotgan hududning
turistik ogimida aniq seziladi.

“Ipak yo‘li” hududida joylashgan Samargand viloyatidagi o‘rganilayotgan hududda
turistik harakatni bir gator muhim omillar ta‘minlaydi, jumladan:

- ajoyib tabiiy potentsial mavjudligi, turistik yonalishni tanlashda hal giluvchi omillar
ko‘pligi bilan, masalan, tog‘ tizmasi bilan o‘ralgan manzarasi, boy va toza gidrografik tarmoq
bilan to‘laligi;

- mineral manbalarining mo‘l-ko‘lligi;

- o‘rganilayotgan hududda madaniy va tarixiy merosning mavjudligi (qal'alar, masjidlar va
boshgalar);

- hududlarda an‘analar va xalqg odatlarining mavjudligi;

- har bir aholi punktida uchraydigan madaniyat uylari kabi madaniy muassasalarning faol
roli;

- depresiv _kompartment bo‘ylab yetarli migdorda turli xil turdagi joylashtirish va
ovgatlanish strukturalarining tagsimlanishi;

- joylashtirish strukturalari va ommaviy ovgatlanish joylaridagi mehmondo‘stlik;

- o‘rganilayotgan hududda zaruriy infratuzilmaning mavjudligi;

- milliy, viloyat va munitsipal yo‘llarning mavjudligi;

- Nurobod, Tayloq va Jomboydagi sanatoriya markazlarining borligi, davolash va dam
olish infrastrukturasining mavjudligi;

- jamoat markazlarida va boshga joylarda sport bazalarining mavjudligi.

Shunday tabiiy va antropogen xazinalar, etnokultural va inson resurslari, umumiy va
turistik infrastruktura bilan, Samargand viloyatining gishloq hududlaridagi depresiv kompartment
turistik harakati miqdoriy (kelishlar va tunab qolishlar) jihatdan rivojlanishi mumkin.

O‘zbekiston turistlarni jalb etish bo‘yicha ulkan afzalliklarga ega bo‘lgan mamlakat
hisoblanadi. Lekin, mamlakatimizda turizm oqimini yanada rivojlanish uchun to‘siq bo‘layotgan
asosiy sabablardan biri bu turizm infratuzilmasining rivojlanmaganligi hisoblanadi [1]. Turizm
infratuzilmasini yaxshilash orgali turistlar ogimini yanada oshirish va ushbu iqtisodiy sohani
yanada rivojlantirish mumkin. Allaberganov o‘z ilmiy ishida turizm oqimini baholashda sayohat
motivlarining rolini yuqori baholagan. Unga ko‘ra sayohat motivlari va turistlarning tashrif
buyurish chastotasi o‘rtasida ijobiy bog‘liklik borligini aytib o‘tgan [2].
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N. Leiper turizm tizimining besh omili sifatida quyidagilarni aytgan: turistlar, turizm
industriyasi, kelib chigish hudulari, transit yo‘llar va boradigan mintagalar [3]. Ushbu besh jihatni
inobatga olgan holda turizm ogimi deganda turistlarning kelib chigish joyidan tranzit zonalar
orqali belgilangan manzilga yetib borishi va turistlarning ushbu hududlarda qgolishini bildiradi [4].
Turistlar gaysi hududga tashrif buyurushni o‘zlari erkin hal giladilar va bu quyidagi omillarga
bog‘liq hisoblanadi: tashrif buyuruvchilarning daromadi, bo‘sh vaqt kunlari, sayohat narxi va
boshqgalar [5]. Turizm fenomenining tarmog Xususiyatlariga kelsak, olimlar 2000-yillarning
boshidan turizm muammolarini o‘rganish uchun ijtimoiy tarmoq tahlilidan foydalanganlar va
ijtimoiy tarmogq tahlilining g‘oyalari va usullari turizm sohasidagi tadgiqotlarda keng go‘llanilgan
[6]. Masalan, Lozano va Gutierrez (2018) ichtimoiy tarmoq tahlili usulidan foydalangan holda
global turizm tarmog‘idagi turistik manbalar va yo‘nalishlar o‘rtasidagi tuzilma va o‘zaro ta‘sirni
tahlil qgildilar [7]. Shao va Huang o‘z ilmiy maqolalarida xalgaro turizm ogimi tarmoglarining
strukturaviy xususiyatlari va evolyutsiya goidalarini, shuningdek, xalgaro turizm ogimlari
tarmoqlaridagi turli destinatsiyalarning roli va funksiyalarini muhokama gilish uchun ichtimoiy
tarmoq tahlilini qo‘llagan [8].

Geografik axborot tizimi (GAT) turizm oqgimi tarmog‘ining geofazoviy tarmoq
xususiyatlarini ham tavsiflashi mumkin. Ko‘pgina olimlar turizm ogimlarini turli fazoviy
miqyosda o‘rgandilar [9]. Geografik axborot tizimi GIS turizm ogimlarining fazoviy tagsimoti va
munosabatlarini tahlil gilish uchun keng go‘llaniladi [10]. Y. Gao va Y. Nan Tencent
migratsiyasining katta ma‘lumotlaridan foydalangan holda Xitoydagi turizm ogimlarining fazoviy
farglanishi va tegishli xususiyatlarini tahlil qgildi [11]. Umumiy gilib aytganda turizm ogimining
o‘sishiga juda ko‘p omillar ta‘sir giladi va olimlar o‘z tadqiqotlarida quyidagi omillarni alohida
ta‘kidlab yozishgan: manzil muhiti, igtisodiy rivojlanish darajasi, ob‘ektlar va tarkibiy gismlardan
ijtimoiy tizim va siyosat, texnologik innovatsiyalar va boshqalar. Tadgigot davomida turizm
ogimini tahlil gilish uchun asosan tahlil va statistik usullardan foydalanildi. Shuningdek, turizm
oqimini samarali aniqlash magsadida chet el olimlarining ilmiy ishlari o‘rganib chiqildi va shu
tadqgiqgot natijalariga asoslanib, xulosa va takliflar berilgan.

Tahlil va natijalar.

2010 - 2023 yillarda turistik harakat hagida tadgigot o‘tkazish uchun turistik ogim hagida
turli ma‘lumot to‘plash usullaridan foydalanildi. Tadgigot uchun Samargand viloyat statistika
boshgarmasidan tegishli ma‘lumotlar olish bilan bir gatorda, tadgiqot davrida biz mahalla raislari
bilan mulogot qildik va o‘rganilayotgan hududdagi mavjud turistik gabul gilish strukturalarining
vakillarini so‘rovdan o‘tkazdik. Tadgiqot darajasida dastlabki giyinchiliklarga duch keldik, chunki
aholi punktida mehmonlarning soni, turli gabul qilish strukturalarida joylashtirilgan turistlar soni
hagidagi so‘ralgan ma‘lumotlar "maxfiy" ma‘lumotlar bo‘lib, ochiglanishi mumkin emas deb
javob oldik.

Samargand viloyatining statistika boshgarmasi ham “Ipak yo‘li” hududlardagi turizmi
hagida anigroq ma‘lumotga ega emas. Shunday qilib, biz kelishlar, tunab qgolishlar va turistlarning
kelib chigishi (ichki va xalgaro) hagida umumiy darajadagi ma‘lumotlarni oldik.

Ta‘minlangan asosiy miqgdoriy ko‘rsatkichlar: viloyat bo‘yicha umumiy kelishlar soni,
tunab golishlar soni va turistlarning kelib chigishi (mahalliy turistlar va chet el turistlari). Bu
mulohazalardan va men o‘rganilayotgan gqishlog hududlaridagi mavjud barcha joylashtirish
birligini juda yaxshi bilganimdan kelib chiggan holda, men statistik ma‘lumotlarning noanigligini
sezdim.

Tadgigot davomida, biz davlat idorasidan olingan statistik ma‘lumotlarga tayanib,
o‘rganilayotgan hududdagi turistik harakatni taqdim etish tadgiqoti to‘g‘risidagi xulosaga keldim,
bu sohada javobgar bo‘lgan idoradan olingan ma‘lumotlar tuzatishni talab giladi. Shuning uchun,
tadgigot davrida men asosan so‘rovnomalarni to‘ldirish natijasida olgan ma‘lumotlarim bilan
cheklanishim kerak bo‘ldi. Lekin shuni ta‘kidlash kerakki, ko‘plab tashkilotlar, turfirmalar va
mehmonxonalar menejerlari kelgan va joylashtirilgan turistlar soni hamda ularning kelib chigishi
hagida anig ma‘lumotlar berishdan gochishdi, deb o‘ylayman. Chunki kechalarning sonidan
olingan daromadni osonlikcha chigarib olish mumkin. Menimcha, turistlar ro‘yxatiga aniq
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yozuvlar bo‘Imasligi tufayli bu turdagi noaniglik paydo bo‘ladi, bu gishlog turizmi sohasidagi
tadbirkorlardan kelib chigadi.

Shunday qilib, “Ipak yo‘li” hududlaridagi haqiqiy turistik harakatni aniglash atrofidagi
barcha bu muammolarni hisobga olgan holda, men to‘ldirilgan so‘rovnomalardan foydalanishga
garor gildik. So‘rovnomada asosan turizm tashkilot egalari va menejerlari gatnashdilar.

O‘rganilayotgan “Ipak yo‘li” hududlarda haqiqiy turistlar oqimi ro‘yxatdan o‘tkazilgan
turistlar sonidan ancha yuqori hisoblanadi. Buning asosiy sababi esa, Yyozda juda ko‘p tashrif
buyuruvchilar hududlarga tashrif buyuradi, ammo ularning qolishi 24 soatdan oshmaydi. Tashrif
davomida ular o‘rganilayotgan hududning turistik infratuzilmasidan foydalanadilar (ikki gishloq
markazidagi mineral vannalar, Nurobodagi Nagorniy dam olish zonasidagi vannalar),
Kattagor'g‘onda dam olish infratuzilmasi (qayigda sayr, basseynlar va h.k.), shuningdek, turli
viloyatlardan yoki chet eldan kelib, garindoshlarida qoladigan turistlar statistikada hisobga
olinmaydi. Turistik potentsialning foydalanish darajasi hamda umumiy aholi soniga nisbatan
turizm fenomenining kattaligi turli ko‘rsatkichlar yordamida o‘rganilishi mumkin. Bu esa turistik
faoliyatning intensivligini aniglash uchun zarur. Asosiy ko‘rsatkichlar (kelishlar soni, tunab
qgolishlar soni, turistlarning kelib chigishi) go‘llanilganidan tashqari, yanada aniq tashxis go‘yish
imkonini beradigan go‘shimcha ko‘rsatkichlardan foydalanish zarur. Shunday qilib, aniglash
uchun uchta ko‘rsatkichdan foydalanildi:
golish davomiyligi modeli bo‘yicha;
turistik harakatning intensivligi modeli bo‘yicha;
deferting turistik vazifa koeffitsiyent modeli.

1-jadval. “Ipak yo‘li” hududlardagi joylaridagi turizm destinatsiyalarining qolish

davomiyligi, Samargand viloyatiga tegishli, 2023 yil.

Ne | Destinatsiya nomi Qolish davomiyligi (kun)
1 | Imom Al-Buxoriy magbarasi 3,486
2 | Hazrat Dovud kompleksi 2,705
3 | Mahdumi a‘zam maqgbarasi 1,942
4 Ming Archa 2,166
5 | Amongo‘tan togi 2,214
6 | Shir Bog* Ota kompleksi 2,697
7 | Dobusiya 1,989
8 | Zarafshon milliy bog‘i 1,218
9 | Kattago‘rg‘on suv ombori 1,601

Yugoridagi jadvalga ko‘ra, o‘rganilayotgan turistik zonada joylashgan turizm
destinatsiyalarida o‘rtacha qolish davomiyligi 1,218 kechadan ortiq ekanligini kuzatishimiz
mumkin. Bu sifatli ko‘rsatkich joylashtirish birligida o‘tkazilgan kunlar (kechalar) umumiy sonini
aks ettiradi. Shunday qilib, quyidagi tasnifni amalga oshirishimiz mumkin:

Juda gisga qgolish 1-2 kun orasida: Mahdumi a‘zam magbarasi, Zarafshon milliy bog-i,
Dobusiya, Kattagqo‘rg‘on suv omborlarida kuzatilgan.

Qisqga qolish 2-3 kun orasida: Hazrat Dovud kompleksi, Ming Archa, Amonqo’tan tog‘i, Shir Bog"
Ota kompleksiga to‘g‘ri kelgan.

Ocrtacha qolish 3-4 kungacha: Imom Al-Buxoriy magbarasi tashkil etgan.

Bu tasniflash joylashuv, tur va joylashtirish ob‘ektining qulaylik darajasi hagida ma‘lumot berishni
talab giladi. Bu go‘shimcha ma‘lumotlar uchun batafsil to‘ldirish talab etiladi, shuning uchun har
bir joylashtirish ob‘ektining turiga alohida ushbu ko‘rsatkich go‘llanilgan.

91



Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali
2-jadval. 2023 yilda Samarqand viloyatida joylashtirish ob‘ektining turlari bo‘yicha

olish davomiyligi
Ne Tuman nomi Turistlarning qolish  davomiyligi,
kun
1 Oqdaryo 3,486
2 Jomboy 2,253
3 Narpay 1,413
4 Payariq 2,647
5 Ishtixon 1,163
6 Qo shrabot 1,089
7 Urgut 3,152
8 Tayloq 1,812
9 Kattago‘rg‘on 2,214
10 Pastdarg‘om 1,473
11 Paxtachi 1,326
12 Nurobod 2,152

Yugoridagi jadvalda keltirilgan ma‘lumotlar bizga joylashtirish ob‘ektlarining turiga va
aholi punktlariga garab golish davomiyligini aniglashda yordam berdi. Umuman olganda, olingan
giymatlarga asoslanib, biz quyidagilarni farq gilamiz:

Juda qgisga golish 1-2 kun orasida: Narpay tumani, Ishtixon tumani, Qo‘shrabot tumani, Tayloq
tumani, Pastdarg‘om tumani, Paxtachi tumanlariga to‘g‘ri keldi.

Qisga golish 2-3 kun orasida: Jomboy tumani, Payarig tumani, Kattago‘rg‘on tumani va Nurobad
tumanlariga to‘g‘ri kelgan.

O‘rtacha qolish 3-4 kun: Oqdaryo va Urgut tumanlariga to‘g‘ri keladi.

Lekin joylashtirish ob‘ektlarining turlariga garab, turli golish davomiyligini kuzatishimiz mumkin,
ya‘ni: juda gisga qolish 1-2 kun orasida: agroturistik uylar;

Qisqa qgolish 2-3 kun orasida: agroturistik uylar, mezbonlar uyi, hostel;

o‘rtacha qolish 3-4 kun: sanatoriyalar, hostel, agroturistik uylar, mezbonlar uyi.

Ko‘rinib turibdiki, joylashtirish ob‘ektlarining turiga garab eng uzun qolish davomiyligi
3,083 kun mezbonlar uyi bo‘lgan. Bu asosan mahalliy turistlar bilan bog‘liq, ular Ogdaryo va
Urgut tumanlaridagi mezbonlar uyida o‘rtacha 3-4 kun qolishgan. 2,743 indeksi Jomboy, Payariq,
Kattago‘rg‘on, Nurobod tumanlaridagi hostel joylashgan aholi punktlaridagi turistlarning o‘rtacha
golish davomiyligini anglatadi. Agroturistik pansionatlarda o‘rtacha qolish davomiyligi 2,605
kunni tashkil etdi, bu yerda minimum 2,020 (Qo‘shrabot tumani) dan maksimum 3,486 (Tayloq
va Samargand tumanlari) kungacha o‘zgarib turadi. Ta‘kidlash kerakki, Nurobod tumanida garchi
mahalliy shifo markazlari mavjud bo‘lsa ham, turistlar o‘rtacha faqgat ikki kun qolishgan, bu
davolash kursi uchun yetarli emas.

Eng kam qolish davomiyligi bilan oxirgi o‘rinda, ya‘ni 2,073 kun, mezbonlar uyi turidagi
joylashtirish ob‘ekti bo‘lib, o‘rganilayotgan hududda bunday ob‘ektlar eng ko‘p bo‘lsa-da, golish
davomiyligi minimum 1,326 (Paxtachi) dan maksimum 3,4 (Urgut) kungacha ozgarib turadi. Bu
aspekt asosan juda xilma-xil va boy tabiiy va antropogen potentsial, shuningdek, joylashtirish
ob‘ektlari egalarining o‘zaro hamkorligi tufayli rivojlanadi, ular o‘z professionalizmlari bilan
taklif etiladigan xizmatlarni va o‘z bizneslarini yangi investitsiyalar orgali rivojlantirishda davom
etadilar.

Payariq tumani uchun 2023-yilda qolish davomiyligi 2,349 kunga teng bo‘lgan. Bu
ko‘rsatkichdan shuni anglash mumkinki, Payariq tumanida turizm endi rivojlanmoqda va
kelajakda turizm mahsulotlarini ko‘paytirish orqgali (tematik sayohatlar, an‘analar va xalq
odatlarini tiklash, gastronomiya va boshqalar) chet ellik mehmonlar ogimini yanada oshirish va
ularning ushbu hududda golish davomiyligini uzaytirish imkonini beradi.

Bu ma‘lumotlardan kelib chiggan holda, biz o‘rganilayotgan hududda turistik harakatning
intensivligi aholi soni boshiga tunab qolishlar sonini solishtirganda juda past bo‘lganligini
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aytishimiz mumkin. Olingan ma‘lumotlar asosida, ushbu tumanlar kelajakda yaxshilanishi kerak
bo‘lgan past turistik faolligini ko‘rsatdi. 2023 yil uchun Payariq tumani darajasidagi turistik
harakatning intensivligi 0.934 ga teng. o‘rganilayotgan tumandagi natija, anigki, juda past edi.
0,934 indeksi aholi boshiga umumiy tunab qolishlar sonining pastligini ko‘rsatadi, bu esa turistik
faoliyatning boshlang‘ich bosgichini anglatadi. Bu ko‘rsatkich hudud va aholi punktida turistik
gabul qilish imkoniyatlarining umumiy aholi soniga nisbatan o‘lchamini ochib beradi. Biz juda
past giymatlarni kuzatishimiz mumkin, bu esa ushbu jihatdan haqiqiy va zaif vaziyatni ifodalaydi.

2023-yil uchun depressiv tuman darajasidagi turistik vazifa koeffitsienti 0.021 ga teng
bo‘lgan. Bu ko‘rsatkich bizga quyidagi xulosani chigarish imkonini beradi: 2023-yilda umumiy
joylashtirish joylarining soni nisbatan umumiy aholi soniga garaganda o‘rganilayotgan hududning
turistik vazifasi juda past edi. Turistik ogim tahlili o‘tgan yil davomida tashrif buyuruvchilarning
soni sezilarli o‘sishini ko‘rsatmoqda, bu esa mintagaga dam olish va sayohat gilish uchun
jozibador yo‘nalish sifatida gizigishning ortib borayotganidan dalolat beradi. Yurtimizga tursitlar
sonining ko‘payishi xalgaro mehmonlarning turli ehtiyojlari, turistik xizmatlar va infratuzilmani
moslashtirish zaruratini ta‘kidlaydi. Mavsumiy tahlil yoz oylarida eng yuqori faollikni va gishki
dam olish turlariga qgizigishning sezilarli o‘sishini ko‘rsatmoqgda, bu yil davomida turizmni
rivojlantirish potentsialini ko‘rsatadi.

“Ipak yo‘li” hududlardagi joylariga borgan sayyohlar orasida eng katta mashhurligi tabiiy
diggatga sazovor joylar, tarixiy joylar va madaniy tadbirlarga tegishli, bu mintaganing noyob
madaniy va tabiiy merosini saglash va targ‘ib gilishning ahamiyatini ta‘kidlaydi. Iqtisodiy tahlil
turizmning mahalliy igtisodiyotga ish o‘rinlarini yaratish, turistik xizmatlardan tushumlar oshirish
va mahalliy hayot darajasini yaxshilash orqgali sezilarli hissa qo‘shganini ko‘rsatmoqda.

Biroqg, turizmning bargaror rivojlanishini ta‘minlash uchun turistlar eng ko‘p tashrif
buyuradigan davrlarda infratuzilmani haddan tashqari yuklanish, tabiiy va madaniy resurslarni
turistik bosimdan ortiqcha himoya gilish zarurati, shuningdek xizmat ko‘rsatish sifatini yaxshilash
va taklif etilayotgan turistik mahsulotlarning xilma-xilligini oshirish bilan bog‘liq bir gator
muammolarni hal gilishni talab etiladi. Umuman olganda, turizm sektorining istigbollari bargaror
va muvozanatli rivojlanish choralarini amalga oshirish sharti bilan optimistik ko‘rinadi.

Xulosa

Turizm ogimining hajmi va intensivligini turistlar soni, kechalarning soni, turistlarning
kelib chiqgishi kabi ko‘rsatkichlar yordamida tahlil gilinadi. Shunday qilib, bu ko‘rsatkichlardan
foydalanib, joylashish ob‘ektining turizm oqimini hisoblab, bilvosita turizm zonasining
foydalanish, rivojlanish va igtisodiy rentabellik darajasini olish mumkin. Biroq, bu ko‘rsatkichlar
boshga muhim omillar bilan bir gatorda, amalga oshiriladigan turizm turiga bog‘lig ekanligini
hisobga olish kerak. Masalan, rekreatsion turizm holatida kechalarning soni madaniy turizm bilan
mos kelmaydi, chunki madaniy turizm doirasida shahar tarixiy yodgorliklarini ziyorat gilish,
madaniy tadbirlarga gatnashish va boshqalar kabi gisga muddatli bo‘ladi. Biroq, dam olish kunlari
o‘rtacha yetti kun dan o‘n to‘rt kungacha davom etadi, bu esa turistning bo‘sh vaqti va moliyaviy
imkoniyatlariga bog‘lig.

Tadgigot davomida shu aniqlandiki, “Ipak yo‘li” hududlaridagi turizm oqimlari
to‘grisidagi statistik ma‘lumotlar unchalik ko‘p emas va ba‘zi bir statistik ma‘lumotlar
noanigligini sezish mumkin. Shuning uchun, biz kelajakda rivojlangan mamlakatlar singari, turizm
ogimini aniglash uchun ichtimoiy tarmoq tahlili va geografik axborot tizimi kabi innovatsiyaga
asoslangan usullardan foydalanishimiz kerak. Bu usullar yuqori texnologiyalarni qo‘llangan holda
turizm ogimini yugori aniqlikda hisoblashga yordam beradi.
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TYPU3M COXACH PUBOX/IAHUIINIA WHHOBALIMOH
DPAOJIUATHAU JABJAT TOMOHUIAH KYJIVIAB-KYBBATJIAIL
MEXAHU3MHWHHU TAKOMUJIJIAILITHUPHUII

Annomayun. Ywby makonaoa mypusm CcoOXacu PUuBONCIAHUWUOA — UHHOBAYUOH
Gaorusmuu oasniam mMOMOHUOAH —KYIIAO-Ky8gamiaui Caloxusimu, MUHMaKaoa mypiu
MapmMoKIapHUute paKkooamoapOOuLucuky owmupuuL, 3 Hagoamuoa MUHMAKAHUHE UNCMUMOULL-
UKMUCOOUL PUBONCTIAHUMMUHUHE VCUWU 684 MAbIYM OMUILIAP ACOCUOA DPUBONCAAHAUU Epumubd
bepunean. Iy o6unan Oupea, mypusm XuzmMamiapu coxacuoa UHHOBAYUOH GaoIusmuu
PUBONHCIAHMUPUWL  UVHATUULIAPY 684 UHHOBAYUOH (DAOIUAMHU O0ANam MOMOHUOAH K)INa0-
KY6BAMIAUIHUHE — UKMUCOOUTl  MEXAHUBMAAPUHU — MAKOMWILIAUWMUPUW  XAMOA — UHHOBAYUOH
MEXHONO02UANAD, YIAPHUHE MA3MYHU, KVIIGHUIUWY 84 CaMapadopaueu Oyuuiua makiug ea
maecusiiap bepunzan.

bynoa mypucmux  xopxonanapumume y3apo mangaamiapunu  pyédoea - yuxKapui,
MysoukIaumupuL Xamoa KOMNIIEKC PUBONCIAHMUPULL MUSUMU cudamuda 0asiamHuHe
mapmubea conysyu 6a Kyuiab-Ky88amio8yu poauea aioxuod dmubop KapamuieaH.

Kanum cysznap: unnosayuon ¢haonusm, peHmaberiux, uHeecmuyus, UHHOBAYUS,
INEKMPOH MUNACOPAM, UNCTMUMOUU-UKINUCOOUL KYPCAMKUYLAD, MYPUCTIUK XUSMAMILAD, MYPUCMUK
UMUOIAC, UCEBMOTL MOOELIADU.

Annomauyun. B oannou cmamve oceewjeH NOMeHYuanl 20cyoapCmeeHHOU No00epHCKU
UHHOBAYUOHHOU  OesIMEeIbHOCMU 6  PA3BUMUU  MYPUCMUYECKOU — OMPACAU,  NOBbIULEHUS
KOHKYPEHMOCHOCOOHOCMU PA3TUYHBIX OMPACell pecUoOHa U, 8 C80I0 04epedb, POCMA COYUATLHO-
9KOHOMUYECKO20 PA36UMUsL PeSUOHA U €20 PA36Umusi Ha OCHO8e onpedelieHHbIX Gakmopwl. [Ipu
IMOM ObLIU COENAHBL NPEOTIOHCEHUSL U PEKOMEHOAYUU N0 HANPABIEHUAM PA38UMUs UHHOBAYUOHHOU
OoesimenbHOCmMU 6 chepe  Mypucmuyeckux yciye U COBEPUEHCMBOBAHUI0 IKOHOMUUECKUX
MEXAHUIMOB ~ 20CYOAPCMBEHHOU  NOO00EPHCKU UHHOBAYUOHHOU — OesimelbHOCMU, d  MaKdice
UHHOBAYUOHHBIX MEXHONIO2ULL, UX COOEPHCAHUS, NPUMEHEHUS U IPheKmusHOCmb.

Ocoboe enumanue yoeneHo pe2yiupyiowerl U no00epiIcusaroufeli poiu 20cyoapcmea Kax
cucmembvl 8CeCMOpPOHHe20 PpA36UMUs, KOOPOUHAYUU U peanu3ayuu 83auMHbIX UHMEpPecos
MYPUCTNCKUX NPEONPUAMUIL.

Knrwoueevle cnosa: unHosayuonHas OessmenbHOCMb, PeHmabenbHOCmb, UHBECTUYUL,
UHHOBAYUU, INEKMPOHHASI KOMMEPYUS, COYUATbHO-IKOHOMUYECKUE NOKA3AMENU, MypucmudecKue
yeayeu, mypucmudeckuil UMuotc, Mooeiu nompedieHus.

Abstract. This article highlights the potential of state support for innovative activities in
the development of the tourism industry, increasing the competitiveness of various sectors in the
region, and in turn, the growth of the socio-economic development of the region and its
development based on certain factors. At the same time, proposals and recommendations were
made on the directions for the development of innovative activities in the field of tourism services
and the improvement of the economic mechanisms of state support for innovative activities, as well
as innovative technologies, their content, application and effectiveness.

Special attention is paid to the regulatory and supporting role of the state as a system of
comprehensive development, coordination and realization of mutual interests of tourist enterprises.

Key words: innovative activity, profitability, investment, innovation, e-commerce, socio-
economic indicators, tourist services, tourist image, consumption models.

Kupum. [I'nmoGan  WKTHCOAMETHUHT  MyXHM  CEKTOpU  cudaThaa TypU3M
WHIYCTPUSICHHUHT JKaXOH HMKTUCOMUETHIATH YpHH XaM OpTUO OopMoKna. AWHaH TypH3M
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WKTHCOIUETHUHT IOKOPH JapoMaJid coxXacu OYynmO, kaXOH TOBap Ba XU3MatTiap 0030pUHHU
KaaJIAIITHPUINTa, axoJu OaHIJIUTUHM TaMUHJIAIITa, MYEHHUHT TYypJid MamJjakaTiapu Ba
MHHTaKaJlapy ypTacu/a sKHH alOKaH! PUBOKIJIAHTHpHUIITa Epram Oepaan. Xaakapo TypHCTHK
TAIIKUJIOT MabIyMOTJIapUra Kypa, Typu3M QyHE OVitnua xusmatiap skcnopTuHUHT 30% vHU
tapMuHnaigu. Iy skuxatnan Xam KaxoH MHUKECHAA TypU3MHH PHBOXKIAHTHUPUIL, TYPH3M
XU3MaTiIapy Xa)KMUHU OIIMPHII Ba TYPU3M COXACHUHH JaBJiaT TOMHUAH KYIIa0-KyBBaTIaIlHU
MEXaHM3MJIAPUHU TAKOMMJUIAIITHPIaH XoJja Xu3MaTiap CH(AaTHHM OIIMPHII, COXajaa
UKTUCOAMI MyHOCabaTIIapHi pUBOMKIIAHTHUPHUII KaOu Macajianapra KaTTa axaMusT OepruiIMOK/Ia.

byrynru puBOkiIaHa€TraH WMKTHCOAWI OO30pDHMHI 3aMOHABHH Yy3rapumnuiap TajaaOu
acocuja TypuU3M COXAacHUJard YCUI HEeTu3u cudaTHia MHHOBATUUSIUIAPHHU KOPUUA ITUIIHUHT
YIYIIMHU KYNaWTHPHUII Ba IOKOPH TEXHOJIOTHsUIAp Opaiu cudaTin Maxcyiaomiap Epaamuna
pako6aTOapJOUUIMTHHU OIIUPHII TYPU3MHH PUBOKIAHTUPHIIHUHT MyXuM KucMuaup. Typiu
MamJIaKaTiapja TYpU3M COXaCHHH PHBOXKIAHTHPHIIIA MHHOBALMOH YCyJra acocjaanraH (haoiu
y3rapunuiapHid aMaira OMMPMOKAa. Typiau HMKTHCOIMH TaxJIMUIap acocuia TypusMaa
MHHOBALUS TyIIyHYacura Kyiunarnda taspud 6epunnu: Typusmuaa naHoBanus Oy ¢aun Ba UT
TEXHOJIOTUSUIAP IOTYKJIApH, MEHEKMEHT Ba MAapKETHHI/Ia SPULIMITAH WIFOP TaKpuOanapaaH
¢oiimananran xo/a SHI'H TYPUCTHK FOSUIAPHU SIPATUI Ba YHUHT AapOMa UIMIIMTHHY OIIUPUIIL,
MaB)Xy/l TYPUCTUK UMUDKHI TAKOMIJUTAIITAPHILINAD.

V36exucron Pecny6bmukacu 2021-iimn 27-apryctmaru 11d-6198-con “Vinmmii Ba
WHHOBAIlMOH  (AONMATHH PHBOXJIAHTHPHII OyiMuYa JaBnaT OOIIKApYyBU THU3WMHHHU
TAKOMUUIAIITAPUIN  TyFpucuaa’ru  dapMoHM Xxamua  Y30ekucToH —Pecmy6mmkacu
[Mpesunentununr 2023 #iun 27 asryctaarn  [1K-238-con  «Typusm  #yHanummparu
UCIIOXOTJIApHH SHAJa ’KaJaUIAIITHPHII Ba COXaJa JaBiaT OOIMIKAPYBU TH3MMUHH CaMapalii
TAIIKWJI KWIKAII Yopa-Tafadupiapu Typucuga»ru Kapopura acocan TypusM coxacuaa sHru4a
€H/IaNIyBIapHU KOPUHA ATUII OpKAIM KYIIMMYa MII YPUHIApU Ba TYPUCTUK jKaxoH 0030puaa
KEHT YpWH dTrajurtall UMKOHHSTH MaBxKyI.

Typusm coxacua HHHOBaLMsIIAp YHUHT OMp HeYa XyCyCHsITIapura TabCUup 3Tajid, yiapra:

> unutad YMKapuiiia sSHTM OpeHIUIApHUHT SPATWIMIIKA Ba COTHIN XaKMHUHHUHT
OILIUIIINTA;

> STHTU WHHOBAIIMOH WNUIA0 YMKApHII TEXHOJOTHsUIapu acocuja capdriaHaguran
XapaKJIApHUHT KaMalTHPHITUIIIN;

> IIaKJJIaHTaH Ba aMaljard MYJIK Xa’)KMUHHUHT OLIWIIIHN

> SIHTY MaxCYJIOTHUH HUIIUTA0 YUKAPHII Ba YHUHT aCOCH crdaTIapiHi HAMOUHUII ATa
OJIaJIUTaH MyTaxaCCHCIAPHH MaKUIAHTUPHIIL;

> WHHOBAIMSIHY cu(]aTian Ba KUCKa MyAaT/a amala >KOpUi STHIIL

Mas3yra oua apaduérnap taxjauiau. TypusM COXACHHU PHUBOXJIAHTUPHUILIHUHT O0ab3u
Ha3zapuil Ba aMalluii )KUXaTIapH, TyYpU3M COXACHHH JaBiaT TOMOHUAAH KYJIa0-KyBBATIAITHHHT
PUBOXIAHWIIIMHA TapTUOra COJUITHUHT XYKYKWH, TAIIKWIUN Ba TAIIKUIUH-UKTHACOIMMA
MEXaHU3MIIapu, TYpU3M COXacuja JAaBIaT CHUECATUHUHI ACOCUU WYHAIMILIAPH, TYPUCTHK
XU3MaTjIap caMapaJopiurvHu Oaxosam ycyjulapy OJUMIIAp TOMOHHUJIAH YpraHuwiras. Yiapra
MHUCON cu(aTuaa MKTHCOAMETHHHI HUpMK HamoéHaanapuaan Oupu A.M.BaGamkuna
AABJATHUHT HKTHCOAUETIA HIITHPOK 3THI IAPAKACHHH, TAbCUP KYPCATHII BOCUTAJIAPHUHHU
YeKJAll KePaKJMIHHHU, JABJATHUHI BasudajapuiaH OUPHM MKTHUCOAUET CyObeKTIapu
(a0 uATHHY KYJ1/1a0-KyBBATJI0BYM JAaBJIAT MHCTUTYTJIAPH (aoJUMATHHU PUBOKJIAHTHPHUILI,
XyCyCHIl CeKTOp CcaMapaJOpJMIMHU OIIMPHII YYYH 3apyp WApPT-IIAPOUTIAPHU
HIAKJUIAHTHPHIILIAH HOOPATIUIY XaKUIard U3JaHumniap onuo 6oprau.[1]

Anrmusuiink  mamxyp uxktucogyud [xon Meiinapay Keiine y3uHUHT wuiamwuii
Kapauuiapuaa HKTHCOAMETHH TApPTHOra CcOMMIIAA JABJATHUHI HINTHPOKHM 3apypJIUIH
TYFPUCHAATH MYJ-KPeIUT CHECATH OPKAJIU TAJA0HHM TAPTHOra COJHIN CaMapaJUJIUTU Ba
AAaBJIAT MHBECTHIMSJIApUra 3Mac, 0ajJKM XyCycHil KOMIaHUsJapra OepuJiraH aaBJiaT
OylpTMaapura yCTyHJIMK XaKWIard KapanuiapHi W3JIaHUNLIAP HaTHKAacuaa éputran[2]
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xamaa H.M.KaGymkun, B.A.KBapTansHOB Ba 601TKa OJIMMIIADHUHT HIIMANA TaAKUKOTIApHAa KSHT
Eputmiras. [3]

TagkukoTun M.3.MyxaMMeIOBaHUHI W3JaHHMIUIApUIA 3ca pakobaT Kypamu Todopa
Ky4aiiub Oopaérran OyryHrH MIApOMTAA, MKTUCOAUETHUHT Oapya COXaJTapHHM, KyMIaJaH,
TYpHU3M COXACHHH XaM, HHHOBAIHSJIAPCU3 PUBOXKIIAHTUPUO OYIIMACTUTH, PUBOXIIAHUII HCTATHIA
OynraH Xxap KaH1ai KOpXoHa, )KyMJIaIaH, TYPUCTUK KOpXOHaJIap MHHOBALMSUIAPHH KaOyIl KUIIUIIN
Ba (paoymsATHra camapaiaM >KOPUH KHJIMIIW JIO3UMJIMTH XaKu/aa KapalUIapuHHHU V3 HIMHA
u3naHunyiapuaa  kenrtupu6 yrran.[4] Illy Owman Oupra Karop ONUMIIAPHHHT —MIMHNA
W3JIAHUIIUIAPU Ba acapiiapyia TYPHU3M COXACHHU PUBOKIAHTUPUIIIHUHT Ha3apHii-yciyOuil xama
TYPU3MHH JaBJIaT TOMOHHU/IAaH KYJU1a0-KyBBaTIallra Oujl MyXuM MaTepuaiiap TaKauM dTHIITaH.

TagkukoT MeTomo0JIOrHsicH. YOy Makojiaga TU3UMIIA EHIAITYB JOUPACHIa KOMIUICKC,
KMECUN TaXJIWJI, UKTUCOAUN CTaTUCTHUKA, ITYHUHIIEK, aHAIU3 Ba SKJIEKTU3M YCyJId KaOu yMyMui
WIMHAN TaMOWWIIap Ba OUp KaTOp WJIMHHM TaJKUKOT ycyiuiapuaaH (oitnananwnanu. Taakukor
TABOMU/IA KAXOH Ba MWJUIMH MHUKECTArd pacMUil TaIIKWJIOTIAPHUHT CTATUCTUK MaTepHauIapH
TaXJIIIN YTKA3UIIH, XY TYIUH 1apaXkalary IaBjiaT Opranjiapy X0AuMIIapH, TYPU3M Myaccacalapy
pax0apusATH Ba )KaM0AaT TAIIKUIOTIIAPHHUHT SKcnepT Oaxomapuiad Gpoiaaaanuiim.

Taxjaua Ba HaATHXKAJap. 3aMOHABUI TYPUCTHK MaXCyJOTHUHT CaMapaJopiurd YHHHT
HCTEHhMOYHMIIAD Tayadura jxaBo0 OepwIM Ba MaBXKyJI Xapujaopiap 0Oa3acuHU Ce3WIapiiv
Japakajga KEHTaWTHPUIIA OpKaiu OaxonaHaau. VHHOBamusuiap y4yH MMKOHHST KaHYAIHK
KarTa Oyiica OJIMHAIUTaH pea Goiia XaM IyHIIUK Ky OYIaIu.

WuHOBaIus yHH amalira OIMpUII OYitrua kaMu MEXHAT apaCHJIapUHU y3uaa HAaMOEH
3TYBUM HHHOBAIIAOH JKAPAGHHMHT HATIDKACH XHMCOOJAHAAM. Y3 HABOATHIA MHHOBAIMOH
GbaonusIT ¥3 MOXUATHra Kypa, MyaisiH KOPXOHA JIOMpacuia TYpiIu XWIIard WHHOBALUSIIAPHU
amajara ONIMPHINZA WHHOBAIMOH JKapaéH OOCKWWIApUIArd WIIHH TAIIKWI OTHIITHH
udomanaiiau. Kenrycuaa unuiad yuKapuIIHUHT TEXHHUK Japakacy Ba caMapagopiiuri OyTryHTU
KyH/Iar' THHOBAIMOH (DaoUsATHH amalra OMIMPHII HYHATUIIIAPH Ba HATHIKATOPJIUTH OWIIaH
anukaananau. [5] IllyHuHTIEK, WHHOBAIMOH (GAOJUATHH (GAOJUTAIITHPHUII KOPXOHATAPHUHT
srajmmad Typran Oo3zopumaru  Oapkapop XOJIaTU Ba PUBOXKJIAHUII  JTUHAMHUKACHHU
TabMUHJIALTHUHT MAPT-IIAPOUTH XaM/la YHUHT pako0aTOapIONIIUTUHN OIMIMPUIITHUHT aCOCHMA
OMMJIM XUCOOJIaHAIH.

Iy xonaTiapHu XucoOra oiraH Xojaa Typu3Ma Typiau KYpUHHUIIJATH WHHOBAIMSUIAPHH
capaJiall, TaHJall Ba pealn3alus KWIHII, 3aMOHABHHA TYPUCTHK XU3MaTJap aCCOPTUMEHTHHU
KEHTaUTUPUII Ba caMapaJOpJIUTUHU OIIMPHUIIHUHT UHTEHCUB OMIIIJIAPUHU KYyYaUTHPUIITHY Tanal
st™MoKkaa. Onataa, Typu3mIa HHHOBAIMSHUHT JKOPUH STHIIUINY KyHH/Ia KeTMa-KeTIUK/Ia amalra

omupuiIagun:

Bup Heua BapuaHTIap 3
HYMIJa AroHa
HHHOBAIIMAHM TaHIIAaIll HPHFHO'3 Ba TaxXJIILIap
Ba TaBaKKaJl KIJIHIIIL, aCoCHaa 63’]:'3(1)0[‘1.]1 »
peanamTHPHIIL, HHHOBaHI/IﬂHI{ JKOpHHIn
STHOIOA ko3ara KeaaalraH
MyaMMOJIapHH Ba YHHUHI
HTHPOKYIIapH
MaH(paaTIapnga Kapama-

KapIIIITHKIapPHHI
6apTapad >THmr.

1- pacm. Typu3mMaa MHHOBANUSIIAPHH KOPHIi STHINHHHT THHAMHK XapaKaTH KeTMa-
KeTuru[6]
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1. By sca Typu3M coxaCHHUHT OYTYHTH KyH/Iard pUBOXKH acOCaH MHHOBAIIMOH Tayiad
Ba TakIU( MyBO(DMKIMIHIA SPUIINII BAa TyPU3IM TyTall COXAlap MHTEIPALMICUTA GOFIMK. Y3
HaBOaTH/Ja WHHOBALMSUIAPHU JKOPUH HTUIINA JABIaTHUHI parOaTIaHTUpUII Ba Kyi1ao-
KyBBaTJall QYyHKIMICH AIOXUIa aXxaMUsAT KacO 3Taau. X03Upri BaKTa HHHOBAUS (HAOTUSTHHU
MOJMSUIAIITUPUII Makcaauaa (oijanaHwiaaurad MabiarJapHUHT acocuil MaHOau cudartuia:
«MaxaJuluii Ba pecnyOsMKa MUKECHAA aXpaTHiIaauraH Oro/KET Malliiarjapu; WHHOBAIMOH
kopxoHamap (MK) Ttomonmman makutantupuirad —Maxcyc  HoOwmker UTTKHWau
MOJHSUTAIITH UL (OHIApY MabIaFIap; KOPXOHAIAPHUHT MAXCUi MaOiaFnapu; Typiau Typaaru
THKOPAT Ty3UIMaiapu (MHBECTUIMS KOMIIAHUUIApHU, THXKOpAT OaHKJIapH, CyFypTa )KaMusTIIapH,
MOJIMSI-CAHOT TYPYXJIApH)HUHT MOJIMSABHNA pecycpilapu; THXKOpaT OaKIapUHUHT KPEIUT
pecypciapy; XOpHKUH HHBECTULIMATIAP; MUJUIMHN Ba XOPHKUM MIMUi pOHATApHUHT MaliaFiapy;
AXOJIMHUHT IAXCUI KaMFapMalapy Xu3MaT KWIHIIA MyMKHH».[7]

2. bu3 taknud kwiaérraH NacTypHU peanu3auus KWIMII skapaéHuaa Oup KaTop
XOKUMHSAT OpraHjiapy apapiallyBH acocHJa aMajra OUIMPUIMIIA MYMKHH. YJapra Xyzyaui
XOKHMHSAT OPraH/IaNy, HKTHCOIMH Ba MOJIHS GOIIKapManapH, Y36eKHCTOH DKOIOTHs Ba3UPIUIH
xysypugarn  Typusm kymutacu Xyayamid OynmaMamapu, PecnyOmmka Wnm-danau
MOJIMSUIAIITUPUII  Ba WHHOBALMSUIADHM — KYJUIaO-KyBBaTJall >KaMFapMacH, TaaOupKOPIIUK
(baonuATHHU KYU1a0-KyBBaTJIAIl AaBIAT KaMFapMacH, TYPHUCTUK CyOBEKTIIap Ba KOPXOHAJIapHU
MHUcOon Kuiaub aita onamu3. TypusMm coxacuja HMHHOBALMOH (DAOTUSATHU PHUBOMKIAHTHUPHIIL
JacTypu  TaaOMpIApUHUHT  MaKCaJW  COXaJa HMHHOBAIMOH  (AoNMATHH  caMapaiu
PUBOXJIAHTUPHUILIHUHT 4Opa-TagOoUpiiapy, HYHAIMIUIAPUHU TAKOMWIIAIITHPUII Ba TETUIILIH
HIapT-IapouTiIap spaTuuiiad noopat. JlactypHUHTr acocuil Makcaiapu:

— TYPUCTHK KOpPXOHaJIapJa MHHOBALMOH JOWMXAJapHHU >KOPUH STUII OpKAJIM caMmapaiu
HATH>KAJIAPHU KaW]l STULL;

— Typu3M coxacuaa T Ba MHHOBAIMOH TEXHAJIOTUsUIap OWIaH MIUIAIl KYHHUKMacura sra
KaJIpJIapHY [AKJJIAHTUPHILL,

— MaBXy/l Ba SHTU caMapalld pecypilapjaH oKWiIoHa (oiinanaHumn Ba yHUHT (poiinanummk
KOe(CUEHTHHH OIINPUIIL;

— XaJKapo Ba JJaBJaT MHUKECHJIA dXTUEKIIAP, HICTEbMOIUMIAP TalnablapyuHu XucoOra oiaral
X0J11a OropTManapHy Oakapuilia MHOBALIMOH (aoausTHHU (aosuIalITHPUILL,

— SroHa MapkasjamraH HJacTyp acocCuia HMTHEZ TN KpCAUTIIapHU OHJIAaiH  OJIWII
HMKOHUATHUHHA ApaTUll,

— TYPUCTUK HHHOBAaLlMOH TAAKUKOTIAD HATWXKAJIAPUHU aMajauérra >KOpPUM OTHUII Ba
TUKOPATIAIITUPUIIIHUHT MEBEPUI-XYKYKUI 0a3aCUHU TaKOMUJLIAIITHPHILL

— KOHCAJITMHI XU3MaTMHU #ydara KYWWII Ba WHHHOBAIMUIAD TYFpUCHAAa axOopoT
XaB(CUBIUTHHU SPATHILL.

Ymly MakcajHu amaira OIIMpUIIa XYAyAUH Aapakaia peanu3aius KUIMHaJIUTraH
JacTypuil TaaOupiap Maxkmyacu wuniad yukuiagu. IyHUHTAEK, WHHOBAIMOH (DaomusTHU
OOIIKapuIl TH3MMHMHHU JIaBJaT TOMOHHUIAH KYyJU1a0-KyBBariam OYyiiMua Makcaaiu JIacTyp
WOKPOCHHHM TabMMHJIAIIAA, YHUHI Basudangapu cudartuga TypusM COXacH HUKTHCOAUN
CAJIOXUSATHHU Ba MHHOBALIMOH (DaOJUTMTMHM OLIMPUII Ha3zap/a TyTHIIaIu.

MyHo3apa. ManakaTUMU3 UKTUCOIUN 0030pHia XaM MHHOBALUSJIAPHU KOPHM STUII Ba
TapMOK ~ COXaIUpH  GaonuaTuia KeHr (QoNAaJaHuIl MIAPTIAPUHU  OLIUPHUII  OPKAIU
TU3MJIAIITUPHUINTA SPUIIMIaU. XyAyda HHHOBAIMOH (aoiausaTHH (haosaliTHpHILIa Oup Heua
oMuiiapra axamusT Oepunanu. MHHOBAIMOH coxa cyObeKTiapu opacHula ¥3apo ajJoKaHU
MyCTaxKamJjall, WHHOBALIMOH CTPAaTETUsUIAPHUHI MaBXKyJl CYObEKT Y4yH MYyBO(HKIUK Ba
QIOKAJOPJIUIMHN  TabMUHJIAIL, 3KAJIOTMK, MOKTUMOMM  3apapcu3 SKaHJIUIMIa HUIIOHY XOCHII
KUWJIMILTa aJIOXU1a axaMusAT Oepul 3apyp. byHnaaii XynocanapHu MUHTaKaHUHT XyCyCHATIapUAaH
kenu0 unkaH xonga CBOT taxJyinn opkaiu MHHOBAlMOH MMKOHUSTIAPUH aHUKJIAIl UMKOHUHHU
Oepanu.

TypuCTHK MHHOBALIMOH KyWHJIaru MIapT-IIapOUTIIap aCOCHIA IaKJIJIaHaIn:
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> TYpU3M  WYHAJIWIIA  WHHOBALIMOH  JIOWMXAJApPHH  MOJMSJIAIITHPUII  Ba
par0aTIaHTUPUIITHH OIIUPUIIL;

> MaBXKyJl TYCHKJIap Ba UCKJIOBJIAPHU ONMO Talulaml Ba KHYMK Oyicana
y3rapuiuiapHu amanuéTaa cuHabd Kypuilura HyHanTHpHUII

VYHra kypa, 1aBiaT TOMOHHIAH aXpaTHJITaH MaOJariap MabiyM TAIIKHJIOTIAp OpaKajll
TypuU3MJla  WHHOBAalMOH  IOTYKJApHU  JKOPUH  3THII  y4YyH  HYHaITUPUIIAIU.
HxTucocnamrupuirad TamkuiaoT «touriSm innovation center» Mapkasu HMHHOBAIMsIIAPHU
TAaKOMWJITALIITHPUII Ba PUBOXKIAHTUPUII MAKCaIU1a MOJISUIAIITHPHIT yIyH HYHAINIIIaApHA
TAIIKWUTAIITHPATH.

JlaBnat Oro/pKeT Mabariiapy Ba XyCyCHi TaIIKWIIOTIIap )KaMFapMaliapu EpaaMuia, xamaa
Oo1IKa MOJUSBUI MaHOaap acocu1a MOMHSJIAIITHPUII KyHUIaru TypyXJapra axxpaTuiaiu:

e Acocuii - Onuii TabauM, ¢aH Ba MHHOBAIIMOH PHUBOXJIAHHII BAa3HPJIHUTH Xy3ypUIarda
WHHOBAIIMOH PUBOXJIAHUII areHTIMTH TOMOHHUJAH XyIyIWd WIMHN-TEXHUKABHHA ACTypiap Ba
JOHMXaIapHU MOJHSJIALITHPULI YUYH JaBiaT Or0/UKETHIAH aKPaTHUIIQANTaH Mabariap; O/ HKeT
MaOmarmapuaan  ¢GoimanaHum  acocuga  GaoaUAT  OPUTYBYH  WXTHCOCTAIMNTHPHUITAH
’KaMFapMaJllapHUHT MaOJlaFiaapy; MaxaJuIiid OropKeTaap MabJaFiapy.

e Kymnmua- OrookernaH Tamkapu (BeHuyp) ¢(onanmap wmalnarnapu; TalIKWIOTIIAp,
KOpXOHaIap Ba OOMIKa XY KAJIWK IOPUTYBYU CYOCKTIApHUHT MabariapH.

2-pacm.Xyayauii TYPpUCTHK MHHOBAMOH TH3MUHHU MOJUsLIamITupui[6]

Bynnait monumsmamtupuin  MaOnarJapuHUHT Oup-Oupunan ¢apku Acocui Tomdamaru
MOJIMSUTAIITUPUII TYpH MabiIyM OeNrjaHraH XyAyajapia >KOpuil ATUIaéTraH HMHHOBALMOH
JIOWMXAHUHT MUHTAKa YIyH CTPATEruK axaMHUsATra 3ra SKaHIIMK napaxacu Onnan dapkuanaim. [9]

Typusm coxacuia MHHOBAIMOH (aoJUIMKHU OWMpuIl Oyiinya naBiar gactypiapu
noupacuaa OenruiaHrad Bazuganapra MyBoUK KyHuaaru HyHalIUIIIapHU aXpaTuo KypcaTHIl
3apyp: «Typusm coxacura Aoup MebEpUU-XYKYyKHN 0a3aHW TakoMWUIamTUpHUID, «Kaxprap
Taiiépnam TU3UMUY, «VHHOBAIMOH (AONMATHU peanu3alys KHIUII acoCHIa TYPUCTHK
cyOexkTinap Ba  TalIKWIOTIAp  ypracuaard  y3apo  XaMKOPJIMK  MeXaHU3MJIapuHU
TAaKOMHJUTALITUPHIY, «tourism innovation center» mapka3su QaoiausaTuHE Hyira KyHuin xamaa
«MonusBuil Kyia0-KyBBaTIalD.

. TypusMm coxacura 1oup MebEpuii-XyKyKHii 0a3aHM TAKOMMJLIAIITHPHUILLL.

11 Mapxyn Me€puil-XyKyKHi XyXoKaTiapHUu KailTa KYpuO YHKWII OpKAJId yYHUHT
KOHCEITyaJl acoCHJa HHHOBAIMOH (aoiuarra ouja MyHocaOaTIapHH TapTHOra COJIMIIIATU
KapaMa-KapIIWIUKIApHU OJIUHU OJIUILL.

1.2 Kuunk Ttypuctuk ¢upmanap Ba MHHOBAIIMOH KOPXOHAJIAPHUHI MAaTEHTJIAp Ba
abimratiyssiap Omiad y3apo MKTHCOIUN MyoMmaia WMKOHHMSTHHH spaTuill mMaxcyc (iaardopma
TAIIKWJ STHII Ba YHMHT XyAyAUH OMMAJAIlyBHHM TaMUHJIAIl Oyinda MebEpUi-XyKyKHM

99



Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

XYAOKATJIApDHU MIUIA0 YHMKUIL; KUYUK TYPUCTUK HMHHOBALMOH KOpXOHanap (haoJUSTUHUHT
XYKYKUH XKUXATJIapyu Ba MAKOMUHHM KOHYHHM acOC/ia MyCTaXKaMJIalll.

1.3 JlaBnaT TOMOHHJAH MOJMSBUHA KYJUIaO-KyBBaTJIAIHUHT XYKYKHUH TU3MMHUHU
TaKOMWUIALITUPUII XaMJa WHHOBALIMOH JIOMUXAJapHU TYpPHU3M COXacUJa XH3MaT KypcaTHIL
*apa€Hiapura TaJ0MK 3TUIl. ByHJa MHHOBAalMOH (AONMATHU aMayra OIIMPUIIHMHI XyIyIHil
CAJIOXUAT Japaxaiapura Kapad UMTuE3nap OCpHIIUILHT JIO3UM.

WMHoBanmoH (aonusaTHH MOJMSJIAIITUPUII XaM MabjiyMm ¢apkiapra sra 0ynuo0,
MHHOBAIIMOH MaxCYJIOTHHU MIIUIA0 YUKAPYBUU KOPXOHAIAPHU MOJIMSIAIITHPUIL Ba ”THHOBALIUOH
GaonuAT ydyyH, S’bHM MHHOBAIMOH MAaxCyJIOTHM COTHO OJIMII Ba yHM HUUIA0 YMKapuIl
(aonmsaTHIA amMaiTa OMIMPUIIT Y4yH MosusiBui €pram oxum [10] 6up Oupunan dapk Kumam.
bupuHun Typnaru xonaria OyHaail MOJUSBUI pecypciapHU XucoOra oMl y30K MYIAATIH
(xaBun) MHBECTULIMSIIAP HYKTau-Ha3apAaH KYpHO YMKWINIIH, OyH1a MOJIHSIIAIITUPULIT OUIaH
XxaM OOFIMK Myammonap Ky3ra TtaunutaHaau. aonusaT naBoMuja Tal€p HHHOBAIMOH
MaxCyJIOTHU aMajira OLIMPUILIHU MOJMSUIALITUPUIILIA €ca ACSpiIu Xap JOUM camapaJopiiMKKa
spummiaan.[11]

1. HNudpary3uiMaHu pUBOKJIAHTHPHUIIL.

2.1 SlpaTuiarad MHHOBALIMOH FOSJIAPHU IMaTEHTJAIl OPKAJIM Ba MaBXKy[ Ty3WIMalap
daonusaTHHU OOIMIKAPHUIN yuyH 0a3aBUil MIMKOHUSTIAPHU spaTuil (OMHO, KEPAaKIU KUXO03JIapHU
vkapara €Ki BaKTHHYA TeKUH (oiiiananuiira Oepui ) iynu Ouinan Myakuid €piaMm KypcaTul.

2.2 Mabnym Xyayaui Ty3uiaManapia TyYpUCTHMK WHHOBALIMOH JIOMMXAIAp TAHJIOBUHU
TaIIKKJI 3THUIII,
2.3 3aMOHaBUH  TEXHOJIOTMK HMMKOHHUSTIapra Jra  MapKasjap-TeXHOJOTHUsIap

TpaHchepyu MapKasMHM TAIIKWJ 3TULI, MabIyM HyKTajapjaa KyuMa aJoKa MYKTJIapUHH TallKul
ITHIL,

Typusm coxacujia UHHOBaLUsIap paKOOATMHUHT aCOCHM IIAPTH SpaTUIIraH MHHOBAIMH
JOWUXAaHUHT KOPHHA STHIMIIN BAa YHUHT MCTEHMOJYM TOMOHHUIAH M)KOOWH KaOysl KHJTMHHILIN
O6unan Oofnuk. JlacTna®d Myanaud TOMOHMIAH OHJIAWH pYHXaTAaH YTKa3wiraH JioMuxanap
capananu® onuHanu. KeluHrm OocKuuga WMHBECTOpJIap Ba TETUILIM ab30jap TOMOHMJIAH
TajlabHOMa OepyBUMJIap HMINTUPOKUIA PEKATAMTUPWITaH HIUIAp MyXOKamMMma KHJIUHAU.
DKcrepiap xyJiocacura Kypa 3HT MaKyJ1 JIonuxanap tannad onuHanu. byHnaii Tannosinap 6up
Heya 00CcKUwIap/ia amalra OUMpWIaan. Y HUHT MOJIMSABUN TAMUHOTH CU(THAA 1aBAaT-XyCyCHi
HIEPUKIIUTY MEXaHW3MH acOCH/a MHBECTULIMSTIAPHU ka0 3T jo3uM. FOkopuna kaiia atud
VTHIITaH TalIKUI0TIap Ba Oomrka hoHamap acocuaa 6apua Taadupiaap OrIKeT Ba OH0KETAaH
TalIKapy MaOJiaFiapHy Jkajid KWIraH XoJia aMaira OlupHIaIn.

111,  JJacTypHM MOJMANAIITHPHIIHHU KY/11a0-KyBBaT/1a11l.

3.1 Typuctux cyoObextnap ¢aoauTuaa SHIM WHHOBALUSJIAPHU JKOPUN 3TUII JaBpU
MoOaifHua capd-xapaxariapHU MacalTHPHUII Makcaauja JaBiaT TOMOHHJIAH KypcaTHJIaJuTraH
XU3Matiap yuyH 00X Ba TapuQIapHUHT TabaKaIalITHPUITaH TH3UMUHU KOPUN ITHIIT;

3.2 Kuunk TypucTtuk cyObekTiap Ba KOpXoHajap (paosMATHHM KYIU1aO-KyBBaTiall
Makcaaua cyocuausiiap Oepuill Ba AaBiaT OFOKETH XUCOOUIaH aKpaTUJIarH ccyanap OpKaiu
MHHOBAIMOH (aoIUATHU XUMOS KWIMII OMitaH OOFIMK (PAoMATHH MOJTUSIIAIITHPHIL;

3.3 Kuunk TypucTruk xopxoHanap (KHYMK OMJIABUI TYPHCTHUK CyObEKTIap, MaBCyMUN
KyuMa MEXMOH YyinapuOHu3HecH Ba X.K)ra HMMTHE3NIM KpeIuTNap aXpaTHIIl MIapTIapUHUHT
SHTMJUTAIITUPYIIHAINY Ba Ba J1aBjiaT KadolaTIapUHUHT TaKIUM KHJIHHHIIIN,

3.4 WuHoBaiuoH (aonusaTHU Wynra KyWuma 3apypuil 3aMOHaBUN alénapHu JIU3UHT
acocuia mwkapara Oepur.
3.5 Twxopar OaHkIapu Ba KpeIuT TAIIKUIOTIAPH TOMOHMIAH HUMTUEMH (ou3

CTaBKacuJa TypHU3M COXacHJa WHHOBAIMSUIAPDHU JKOPUM OTWIHMIINTAa JOUP KpeIuTIapHU
QKPATWIHIIIY;

XopmwKHuil WHBECTOpJIapra JUBHUICHTIAp OYHHWYa CONMKIAPHUHT UMTHE3N CTaBKaJapHH
TaKIuM Kuuir; [8]
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Dix = (Kgp X Dy) xt

By epna: Diax — qUBHIEHTIApra COIMK, Oy KypcaTKud MHBECTOpJIap TOMOHMJIAH OJIMHIaH
JTMBHJICHTIIAp CYMMAaCHHHU TYJIaHAIUraH TUBUACHTIAPHUHT YMYMUH MUKJIOpUTa HEUCOaTH Oyiinya
aHUKJIaHAIH.

tax rate
H

by epna: D1— uHBecTOp TOMOHMIAH OJIMHIaH AUBUJIEHTIIAP CYMMAcH;
D2 — Tynanaguran TMBUAECHTIIADHUHT YMYMHUI MUKIOPH.

3.6 bu3HMHT ¢uKpUMH3Ya, KUUYUK TYPUCTUK KOPXOHAJAp COJHMK TYJIAIlJaH 030 ITHIICA,
yJlap/ia sSSHTM MHHOBALIMOH JIOWHXAJApHU JKOpUH 3TUII aB (aoausaTra TaJOUK 3THII UMKOHUSATH
KeHrasau. VHBeCTHIMsIIapHM KHPUTHII XaM KHYMK Ba YpTa KOpXOHamap Tamabiapu Ba
apu3ajlapura acocaH akxpaTHIaJu.

3.7 CyOcuausinap — MHHOBAIIMOH (aoHAT yuyH Oy TaKIuM eThiaad. MaMiakaTuMus
XyKyMaTu Ba J1aBjiaT opraHjiapd TOMOHU/aH JaBiaT KadosaTiapuHu Oepulll ynu OuinaH KUYUK
MHHOBAIIMOH OM3HECHU CyOCcHIusIIall Ba UMTHEININ KpEAUTIIAII )Kapa€Hu amalira OlMpuiIaim.

IV. KaapJaap Taiépiam TH3UMH

4.1 VHHaBauMoH TaJOUPKOPJIMKHU  PHUBOXKJIAHTUPHUIL OwiaH  OOFJIMK  TYpPUCTHK
XU3MaTJIapHU pPUBOXJIAHTUPHMIN Ky3Ja TYTWITaH KOpXOHa Ba Ty3wIMaiapja Tauadanap
aMaJInETUHU TAILKUJI 3TULI;

4.2 Typuctuk cyObekTIap Ba MMPUK TYPUCTUK CEKTOpP XOJUMJIApU y4yH Tajalnapra Kypa
KaiTa Tak€pJoB Ba Majaka OMIMPHUILI KyPCIAPUHU TALIKUJII ITHILL,

4.3 «VIHHOBaMOH TYpP3WIMAaHU PUBOMJIAHTHPUIN» YKYB KYPCHHU TAIIKHJI 3THII OPKAIH
WHHOBAIMOH TYPU3M U Ba aMaJIui aXaMUSTUHU €TKa3UII;

4.4 Ternuumd TamKWwIOTHap OWIaH KEJNWUIMIATAH XOJja 3apypudl TapMOKJIap Y4YyH
«Typuctuk MHHOBAIIMOH CEKTOP OOIMIKAPYBUM KajpJiap Talépiaml XyAayIud HacTypu» acocHjia
KaJpJiap eTKa3ulll,

Ymly (aonusaTHu amanra OMMPUII YUYyH OJMNA TabJIUM TAIIKWJIOTIApH, Maxcyc YKyB
TalEpioB Kypciapu Ba TETHIIUIM Myaccacanap kail sTuiaau. 3apypuil YKyB agaOuétnapu Ba
MaTepuasuiap yuyH Mabiar OroKeT/IaH TalllKkapu MaHOaap, 11y )KyMiIaJaH JaBiaT rpaHjiapu
acocH/ia aMaJra ouMpuiIaai. MabayM MIapoUTAaH KeJnd YMKKaH X0JiAa MacopaBuil TAbITMMHM
TaIIKWI STUJIUIIY Ba YHUHT KOPXOHA Ba TAIKMWJIOTIAP XOJUMIIapH yUyH OroJKeT Maliariapu
acocusa, HOJABIAT HOTHXKOpAT TAIIKUJIOTIAp Yy4yH 3ca OOJDKETAAaH TalllKapu Mabiariap
acocujia MONMMSUTAIITUPWIIMILY KY3/7a TyTHIIaIH.

V. Typu3Mm coxacuia MHHOBALUHOH (AOJUSITHH amMajra oMpuua cy0bekTjap Ba
AAaBJIAT Myaccacajapu YPpTacuaa XaMKOPJIMK MeXaHU3MHMHH TAKOMULIAIITHPHUILL.

5.1 TypusMm cooxacuja MHHOBALIMOH Takiu( Ba WIUIAaHMAJapHU OHJIAMH sroHa Oa3ara
OMpIAIITUPUIL aCOCUAA PaKaMIM XU3MAaT KYPCATULIHHU TalIKUIUTAIITHPPHILL

5.2 TypuUTCTUK HHHOBAIIMOH KOPXOHAIAPUHUHT XY KaIUK (HAOTHATH XUCOOMHU FOPUTHIL Ba
Oery1 TapKaTUIIl UIMKOHUHU OepyBYM JacTypuil TABMUHOTHH UIIUTA0 YMKHILL

5.3 UuBectopnap cudaTtuaa naBiat, XyCyCcHuil, apajiamnl Ba MIaXCUH MYJIK IIaKJUIapHIara
MaxaJUTMi Ba XOPH)KUN HMHBECTUTLIMSA KUPUTYBUMIAPHU Kajl0 KUJIUII Ba CyOTapMOK COXaJlapHUHT
XaM pUBOKJAHTHPULI;

5.4 PakamiM TEXHOJOTHMK TH3MMJIAIUITUPUIL OpKaIM JaBjaT OpraHjapu Kymaruaa
gpaTuiaétraH Xap OMp HMHHOBAIMOH JIOWMXAHUHT TIDKOpPATIAIITUPUII Ba Qoiaa ouil
MMKOHUSITUHU SIPaTUILL,

5.5 VnHoBauusIapHUHT OUp HEYa TYpJIAapHHU PUBOXKJIAHTUPHIIHHM JaBJIaT TOMOHHUIAH
Kynaa0-KyBBaTIalllHU TalIKWII ATULL: XaM HOPMAaTUB XYKYyKUH XysKKaTiaap OpKaJu.

Ymly ycTyBop BasudanapHu aManuérra >KOpUil ATHUII Ba caMapaly HaTH)Xajapra sra
OynmuIn ydyH Vima Xyaya MHUKECHIa HKTUCOAMM-MEHOpHUN XYKYKHH XyX»OKaTiiap OpKajau
TapTUOra COJMII TH3UMHHM TAaKOMHJUIAIITUPHIL, SPATHITAH MHHOBALIMOH MAaxCyJOTJIAPHUHT
WUKTHCOIUN 0030pHa ¥3 XapuIopiapuHU TOMHII, MaxcyJjonar cudaTu, OOMIKapyB YCyiIH Ba
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KaJipJap MaJaKaCHHHUHT XaJIKapo CTaHAapT Tajlabaapura xkaBo0d Oepa oyiauraH Tap3/a TalKmI
ATHII Macaara MyBOQUKIUP.

VI. «Tourism innovation center» Xu3MaTjJIapuHuH #yiara Kyium Ba axoopoT
TAbMHMHOTHHH TAIIKHWJ 3THIIL.

6.1 «Tourism innovation center» MapKa3MHUHT TYPUCTUK HWHHOBAIIMOH (AOJUAT YUYH
XU3MAaTIapHU TAUIKWI THUII Ba JIABJIAT OpTraHiapu OWiIaH TypH3M CyObeKTIpau (HaoTUSITHHUHT
MYTaHOCHO HMHTErpalusUIalllyBU acoCHa, yJIapHHU y3apo OOFjall opKald XU3MaTJIapHHU iyira
KYWHIIL,

6.2 Tu3sMMHHMHT MyXUM (QYHKIMSICH OHJIAH XMU3MATIAPHUHT KOPH KUIMHUILN: OHJIAiH
Tap3/a apu3a TOMIIUPHUII Ba XU3MATIAPHU OJUII (MMTUEIN KPEeaUTIall, CyOCHIUs Ba cCyqauap
OJINIII);

6.3 TYpUCTMK HMHHOBAI[MOH KOpXOHanap TajaOupkopiap y4uyH maxcyc call mapkaszuau
TaIIKUI STUIL,

6.4 TypuUCTMK WHHOBAIIMOH WIIIAHMAlIAp HATIKATAPHHUHT MabIyMOTiap OaHKUHU
HIAKUIAHTUPUII, KUYUK Ba XYCYCHH KOpXOHANap XOIUMJIapW, IIy XKyMJaJaH TYPUCTHK
CyObeKTIIap, KUYHMK OPUAMK IMaxc OyiIMaran TalOMpKOPIAPHUHT MAbIyMOTIAap OaHKUAaH Oerry
doiiiaTaHUIINHY TABMUHIIALL,

6.5 TypUCTMK WMMKOHHUSTIAPUMHU3HU HAMOHMIN OTHII, XamJa pekiiamMa Ba TapruodoT
Macaliajapy y4yH JaBjiaT O KeTH MaOJiaFIapuHUHT OUp KUCMHHU Ba MabllyM XYCYCHIl CEKTOD
Myaccacaiapu HOOKJDKET MaOJlaFIlapuHu a’KpaTHILL;

6.6 MurtepHeT moprasuiapy, raetanap, KypHaiap, KHYUK Ba XyCyCHH KOpXOHajap y4yH
dbopyMiIapHi MHHOBAIMSl Ba MHHOBAIIMOH TAaJOMPKOPJIMK Macanaiapy Oyimdya TalIKuI STHIL:
WIMHH MIapxJiap; TaXJIHUIMKH MaTepuaiap; CTaTUCTHK MablyMOT/Iap; KOHYHUYHIIHK.

Xynoca.  Y30eKMCTOHZAa  Typu3M  COXacHJa  MHHOBALMSUIADHM  Ky/laml — Ba
TAaKOMMJUTALITHPUILTA aJIOXU/1a S3bTHOO0DP KapaTUiIMoKaa. byryH roptumusra rampud OyropMoKIH
Oynaran TypucTiap y4YyH MHTEpHET TapMOKJApHJaH MamjakaTUMu3 Ba Taumpud OyropaauraH
MaH3WIIapu TYFpUCHIA TYIUK aXO0pOT OJIMII MMKOHUATHTA 3ra. YOy MabIyMOTJIap OpKaJH ¥3
caéXaTMHU pEeXANTAITHUPUIIN, MEXMOHXOHA Ba aBHAaKOMIIAHUsJIAp OHJANH XH3MaTiapujaH
doliganaHuiym MyMKHH. Mamiakar XyJayauaa cMmapT@oHIapiarn Maxcyc MOOMI WioBanap
OpKaJIi TPAHCIIOPT BOCUTAIApUHU OYIOpTMa KUIIUILL, pECTOpPaH1a K0l OaH1 KWinil €ku OopaéTran
MaH3WIIapu XaKuaa TYIUK MabIyMOT OJIUII UMKOHUSATH MaBXKyJ. AXOOpOT TEXHOJIOTUSIIAPH LTy
TapuKa TYPU3M UHIYyCTPUACHIA TApAKKUM ITUIIN]IA Ba KEHT HOMMIIUIINTA HYII 09I IH.

MamnakaTuMu3 Typu3M JacTypilapd Ba Jioiuxanap Oyiimua siroHa axOopoT OazacHH
SApaTUII, TYpU3M MaxCyJIOTJIapd Ba TYPUCTHK MMKOHHUSTIAPUMU3HM HAMOMHIN STHII, XaMaa
pexiiamMa Ba TapruOOT Macajlanapy yY4yH AaBiaT OmroJUKeTH MabjarjapuHMHI OUp KUCMHHU
aXpaTull KabM KymMMYaldapHU KUPTUIIM 3apyp ne0 Vimaiiman. Ily Owunman Oupra
MHHOBAIMSUIADHUHT OMp He4ya TYpJIapUHM DPUBOXKJIAHTUPHIIHHM JaBJaT TOMOHHJAH KyJuiab-
KyBBaTJalll: XaM HOPMaTHB XyKyKUH XyXOKariaap OpKajid, XaM MOJUSBUHA KyMak €paammuja
JI0XUa SbTHOOPHU KyYaTHPHII JIO3UM. YIJIApHUHT aMaIuETAa KYUTAaHUIIN MaMilakaT TypU3MHU
uH(paTy3uaIMacura mwkoouil Tabcup Kypcataau. MHCTUTyHMOHAN HMHHOBAIMSUIAp TYypU3MJA,
IIYHUHIIEK €HJIONI TapMOKJIapAa SHIM KOWjJajdap Ba TapTUOra COJHUII TH3UMIIAPUHU
MIAKJUTAHTUPAIH. YJap MabMypHST, XyCyCU TapMOK Ba Cal€XJIMK JKOWJIApUIArd )KaMOaTUHIINK
ypTacuaa XaMKOPJIMKHUHT SIHTH TU3UMIIAPH Ba IIAKJUIAPUHU SPATa/IH.

PecnyOnmka Mukécuia TypucTHK (aoausIT Ba MTHHOBALUSIIAPHU KOPUN STUIIJIA JaBIATHUHT
POJIMHHU OLIUPHUII UKTUCOIUN MEXaHU3MJIAPUHU TAKOMUJIIAIITHPHUII Ba MHHOBAIIMOH (DAOTUSATHU
parGaTianTupHIl OYiinya KaTop Takiaudiaap KentupuO YTunau. byHna TypucTik KOpXOHaJTapHUHT
y3apo MaHpaaTIapuHu pyEOTra YMKapuIll, MyBO(DUKIAIITHPULIT XaMAa KOMIUIEKC pUBOKIAHTHPHUIII
TU3UMU cudaTuaa JaBIaTHUHT TapTHOra CONlyBUM Ba KYJIaO-KyBBATJIOBYM POJIUTa aloxuiaa
bTUOOP KapaTUIIraH.
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KAIIKAJIAPE BWIOSITUJIA 3UEPAT TYPU3MHU
PUBOXJTAHTUPUIII MEXAHU3MHWHU TAKOMULJIAIITUPHUII

AHHoTanusi: YmOy Makonaga 3uépar TYpPU3MUHU PHUBOXJIAHTHUPHUIL MEXaHU3MU
kentupunran OynmmuO, Kamkanapé BuimosTH TyMaHIapu KeCUMHUAA MAJaHHA MeEpOC
OOBEKTIAPUHUHT COHM, >KOWIAIIMIIM Ba 3u€paT OOBEKTIapu KypcaTuO YTWiIraH XoJijia,
BUJIOATIA 3UEPAT TYPU3MUHU PUBOXKIAHTHPUII MEXAHM3MHU TaxJIWJl KWIMHTAH Ba YHH
TaKOMWJUTAIITUPUII OYiinya uaMuil Takauduiap Ba aMaiuii TaBcusaap Oepuiras.
Kamur cy3aap: 3ué€par Typu3MH, TAIKWIUA-UKTUCOOUNA MEXaHHU3M, TYPUCTUK
XH3MaTJIap, TYPUCTUK 00BEKTIAp, MaJaHUi Mepoc, TYpU3M UHPPATy3UIMACH.
Kupum. Mamnakatumuszga Typu3M HHAYCTPUSICHHM 3aMOHaBHH acociapaa OapKapop
PUBOKJIAHTHPHUIII MYyXHUM axaMusT KacO »TMokaa. bByryHnru kyHpa 3uépar TypU3MUHU
PUBOKIIAHTHPHUII MHHOBALMOH MH(]paTy3uManapHu 0aprio 3TUII, COXAHUHT KO3MO0aT0PIUTHHH
OILLIMPHIL, TYPUCTUK CAIOXUATIAAH Makcaqiu (oilanaHuil, Kaapiap MalaKacHHU 3aMOHABUMN
TEXHOJIOTHSUIap acocuja Ba TU3MMJIM OIIMPHILI KaOu TaaOupiap ro3aculiaH KEHI KaMpOBIIU
MCJI0XOTJIap aMara OIHPUIMOK/IA.
3uépaT TYypU3MHHHM PHUBOXJIAHTUPHUILIHUHI aMajjlard aHbaHaBUN YCyJl Ba BOCHTaJapu
acocuil caxxaa KWIMHAQIWTAaH MYKaJuac >KOWIapHH >ko3ubanu 3uépar AecTUHaIusIapra
alllaHTUpHIL, 3u€paTuniap TypiIu KaTIaMJIapUHUHT TaJla0-3X TUEKITAPUHU TYJIUK HHOOATTa OJINII,
XaloJl TYPUCTUK XHU3MATiap CH(PATHUHHU OUIMPUIN, TYPUCTUK (AONUATHU MaKMyalld Ba Kam
Xapaxarjgap OWJaH IOPUTHULI, JaBIaT-XyCyCHHM IHIEPUKUYMWIMTU YCYJ Ba BOCHUTAJIApUHM 3UEpAT
TYpU3MHH TalIKWJI KWIMIIAA KyJutami, 3uépaT TypusMH (DAONUATHHUHT WHHOBAIIMOH Ba
MHBECTUIMOH (DAOJUIMTMHU OIIMPHII, PaKaMiId 3U€pAT TYPU3MUHU PUBOXIIAHTUPHIL KaOU KEHT
KAMPOBIIM Ba caMapald HMKOHMSTIApAaH SIHrM  Y30eKHCTOHHH 0apro STHII  Ba
pUBOXKJIAHTHpUIIIa Tanad Japaxacuaa (¢oinanaHuIl UMKOHMHM OepMmasnTtu. byHnait
KaMUYWJIMKJIapHU OapTapad STUII y4yH XOpIDKOAa CHHANTaH Ba XU3MAaT KYPCATUII COXACHHH
XYIyAUH )KUXATIaH camapaliy TAlKWI ATHINTa KOJUP OYiraH Kiactep MeXaHU3MJIApUHH 3U€paT
TYpPU3MHUHH PUBOKIAHTUPHUIIIA KYIJIAIl MakKcaara MyBoQUK Oyaaam.
3uépat Typu3MH OYI'YHTH KyHJIa )KaXOH UKTUCOAUETUIA Y3 YpHuUra sra 6yiaud Oopaérran
coxanapaan Oupuaup. MaMmaakaTUMU3ZHUHT KalcH Imaxpura €Ku JUKKATra ca3oBap Koujgapura
Oopcanru3 ajdaTTa TypucTiaapra Iyd Kejaacus. byHmall XOJaTHUHT y3Ura XOC JKUXATH IITyHJIaH
MOOpaTKU YJIApHUHT aKCapUsIT KUCMH XOPHXKHHA TypUCTIIapra TYFpHU Kelaaw. 3upar TypU3MHU
MKTHCOJUI XKapa€HIIAPHUHT KEHI KAMPOBJIM COXACUTa aliJIaHMOK/1a.

Maskyp MacamaHUHT JOI3apOIUTH siHa KyHuaaruiap OunaH u30X1aHau:
> 3u€paT TYpU3MU UKTHCOAMETHUHI MYXUM TapMOFH cHdaTHa Kelaxakaa sSHaja IKOpU
cypbatiap OWIaH PUBOKIIAHHIIN JTO3UMITUTH;
> COXaHUHT PHUBOXKJIAHUIIN Typalian axoJWHW WII OWJaH TabMUHJIANI WMKOHHSTHHUHT
SAPATUITUIIN;
> 3UEpaT TYPU3MHU COXACHMHUHT >KaXOH MUKECHIA JKajgal cypbaTiiap OWiIaH PUBOKIAHUO
Oopa€rrannurd Ba V3UMH3Ia XaM YHH SHaJa pPHUBOXJIAHTUPHUINTA WMKOHHUSTIAPHUHT
MAaBKYUINIH;

> 3uépar TypusMHMra IyHE axOJIMCUHUHI KU3UKMIIM OpTHO Oopaérramnuru Tydaiinu
XM3MaTJIAPHHU SKCHOPT KMJIUII MMKOHUSATHHUHT SIPATHIIHIIN;
> axoJii JapoMaJIApUHUHT OIKO OOpuIIM, XU3MaTiapra OyiaraH TaJlaOHUHT KEHTaluIly,

xa€T napaxxac Ba cu(paTUHU OIMPHUIL UMKOHUSATIAPUHUHT a0 Oyiuiy;
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> V36eKHCTOHHUHT KaTTa TYPUCTHK CAllOXMATra 3ra sKkanmury, Camapkann, Byxopo, Xupa,
Hlaxpuca63 maxapaapuauar FOHECKO tomonmmaH >bTHpOd STHITAHINTH Ba ¥3 HaBOATHAA
Oynapra jkaxoH XaM)KaMUSATH KU3UKUIINHUHT OPTTaHJIUTH.

Bynnan Tamkapu, MamiakaTHMHU3 MKTUCOIUETHHUHT OapKapop pPHBOXIAHUIIUHH
TabMUHJIAIIHUHT X03UPTH IAPOUTHIA 3UEPAT TYPU3MUHUHI MHBECTHIIMOH >K03U0aJOPIIMTMHU
OLIMPHII, JaBJiaT Ba XyCyCHil OW3HECHHHI HICPHKIMK MEXaHM3MUJaH (oiimanaHran xomnjaa
3u€par TYpU3MH CATOXUATUHH OLIMPULIHU KYI1a0-KyBBaTIall MyXUM aXaMUsT KacO 3TMOK/a.

OukprUMHU3Ya, TYPUCTIApra XU3MaT KypcaTyBUH Xy KaJIUK IOPUTYBYH CyOBEKTIAp yUyH
OelrumiaHral IApouTiIapAaH KeanO 4YMKuO, 3MEpaT TypuU3MU SXTUEXKIAPUHU MUKIOPHH
KUXaTnaH Ba cupaTIid KOHIUPAa ONYBUYM TYpJH SHIH HMHHOBAMOH EHAANTYBIApHU
LIAKJUTAHTUPMai Ba aMaira omupMai TypHO, Iaxap Ba KMIUIOK JKoiuapia 3uépaT Typu3MHU
caioxuaTugal TYimuK (Qoiganmann6d Oynmaiigu. [llymapaum spTHOOpra onraH XoJina,
pecriyOnukamMu3 3uEpaT TYypU3MU KOPOHABUPYC MAHAEMMACHUIAH CYHT Y3UHUHT SIHTH
PUBOXJIIAHUII OOCKUYMHU OONUIaraH, YHUHT CaJOXHMATHIAH camapaid (ongaaHuII
TABMHHJIAHAETIAaH XO3UPIH INApOMTAa mryOxacus, SIHru Y36eKncToHna 3uMEpaT TypHU3MHHH
PUBOMIIAHTHPHUII MEXaHU3MUHHM TaKOMIUIAIITHPUIN OYyiin4a wiMuid Takimud Ba amanuit
TaBCUANIAp UIIA0 YUKHII MyXUM Macaia Oyinub xucobnaHaiam.

byrynru kyHna 3ué€par TypusmMu MmycTtakuia OynraH 30 naH OpTHK coxajap TyTallraH
KoHaa xoWnamran 6ynuo, ynapHUHT Oy TYpU3MHH PUBOXKJIAHTUPHILTA KYIITaH XUCCACH €Tapiin
smac. llly myHocabar OunaH 3u€paT TypuU3MH HMHIYCTPUSCHMHM IIAK/UIAHTUPUILTa SHI KarTa
TabCUP KYypcaTyBUM KYIUIad TypJoll TapMOKJIap (aonusTHHM OUpIAIUITHPUIL, SUINMA WYKH
MaxCyJIoTaa 3u€pat TypHU3M YIIyIIUHH OIIUPHII YIyH MOJUSBU, Kaapiap, HPpaTy3HuIMaBUil Ba
MHCTUTYLIMOHAT PECYpCIIapHU MYyBO(MKJIAIITUPUIIHM TabMMHJIAII 3apyp. YMyMaH, 3uépar
TypU3MH UHIYCTPUSCUHU PUBOXIIAHTUpHILTA EpJiaM OepyBUM OMUILIAp, KOJIraH Oapua Hapcaiap
TEHT OyiraH xoj/a, COXaAaard MaBXxyJ] MyaMMOoJIap MaXMyacHHM Xajl STUIIHU TabMHUHJIAIIN Ba
MaMJIaKaTHH XKaXOH 3u€paT TypU3MM XapuTacuja Oenrmiad Oepuiu kKepak. X03Uprd KyHAa
V36exucTon 12 3UépaT TypU3MH COXaCHHH PUBOXKIIAHTHPHII CTPATETHK Basu(a 1e6 TaH OIHHTaH
Ba 2025 #unra xenmb, Makca/uM mapaMmerpiapra kypa mamiakar AWM rtapkubuma 3uépar
TYpPU3MHHHMHI YIymuHM 5 % ra eTKasulll MyJDKaulaHradH. byHW amanra omupHil y4yyH
PecniyOnukamusna daxkat oxXupru yd WWIHMHT Y3uAa KyWHJaru MebEPUM-XyKyKUH XyxoKaTiaap
KaOyJl KMITUHIN:

1. 2017-2021-iunnapna  Y30ekucTon Pecrny6IMKacHHE PUBOKIAHTHPUIIHMHT OeriTa
ycTyBOp HyHanmumu Oyiimua Xapakariap cTpaTerusicu: 3uépaT TypU3MH COXACHHHU JKajail
PUBOXKJIAHTHPUI, YHUHT HKTUCOAMETIAArM pPOJM Ba XUCCACHMHHM OLIMPUII, 3UEPAT TYPU3MHU
XU3MaTJIapuHu  JAuBepcu(UKalus KUIMII Ba CcU(AaTUHM OLIMpHIL, 3UEPAT TYypU3MHU
nH(ppaTy3UIMaCUHU KEHral TUPHILL;

2. V36exucton Pecrry6iukacuauaT “3uépar Typu3Mu TyFpucuia’’ru Kornynu, yuua 3uépar
TypU3MH CcOXacuJaru XyKyKuH, WKTUMOUN, MKTHUCOAMM Ba TaIIKWIMK acocnap Oenrmnad
Oepuiras;

3. 2019-2025-iimnnapna Y3GekucTon PecryGnmkacuaa 3uépar TypH3MH COXACHHH
PUBOXKIIAHTUPUII KOHUEMNIMACH: KyJlall MKTUCOAMM MIAPOMTJIAp Ba IIAPT-ILIAPOUTIAP SIPATHUIL
Oyiinya amanra OIIMPWIAETIaH HCJIOXOTIap caMapaJOpJIMTMHU OLIMPHILNTa SPHUILULI, 3UEpAT
TYPU3MHU COXACHHU aJlaJl pUBOXKIAHTHPUII OYiindya yCTYyBOp Makcaj Ba BasudamapHU UILIa0
YUKUII, YHUHT UKTUCOTUETIAr POJIM Ba XUCCACH, XM3MATJIApHU JUBEpCHUPUKALUs KWIHUII Ba
cu(aTUHU OMIMPHIL, ITYHUHTACK, 3U€paT TYPU3MH HH(PPATY3WIMACHHU SXIITHIIALL.

PecnyOnmkamuza “3uépat Typu3Mu™ cOXacu MyCTaKWJUTMKHUHT AacTIa0KK KyHJIapuaaH
UKTUCOAMNA TapaKKUETHUHT YCTyBOp HyHanmumm cudaruga 3bTHpod 3TUiMO, yHra bTHOOD
MKTUCOAMHU cuécar napaxacuaa kytapwiradn. Coxa puBOXKH YUyH 3apypHUi-TalIKUIUN, XYKyKAN
MEXaHU3M BYXKyJra KEATHPWINO, XyKyMaT TOMOHHUJAH TETUILIM MEBEPUN XyXoKaTiaap KaOyi
KWIMHMOKAA. Y1IIOy MebEpuil XyxoKariaap OunaH 3uépaT TypU3MHU COXACHMHM JaBJIaT TOMOHMJIAH
KyJa0-KyBBaTiam Xam1a TapTUora COMUII CTpaTerusuiapu OeNruianraH.
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Bazupnap MaxkamaCHHUHT Typu3M COXAcCHHH KysurtaO-kKyBBaTiamra oua 2021 iwn 24
¢despannaru 100-con “HNukm Ba 3uépaT Typu3MUHHU PHBOXIAHTHPHIN OYyiinya KymMM4a dopa-
tagbupnap Tyrpucuna’tu Kxapopu Ouinan Tampud OyropyBUMIap Y4YyH IIapT-IIAPOUTIAP
SAPATUIINILIY PEKATAMTUPHITAH TYPU3M CAJIOXUSATH IOKOpU OYIIraH MaJaHUi Mepoc 00bEeKTIapu
Ba ymOy o0wektiapaunr 2021-2025 Winmiapaa ycTyBOp paBHIIIA pecTaBpaius Kuaui Jlactypu
tTacaukyanrad. YmoOy Jlactyp acocuma Kyiumaru 3uépar oOBEKTIapuHU OOCKHIMa-O00CKUY
pecTaBpanus KUIUII OeJrIaHraH.

1-:xanBaJ.
Kamkanapé sunosatu Kapum Ba Kocon tymansapuaaru 3uépart TypusmMu
o0bLeKTIapu

T/p 3uéparroxyap Hommu bapno >ruaran Man3unian
AaBpHU
1. | “EpkyproH” mIaxpUCTOHU I-IT acp Kapum tymann, «IllepGex» MO,
«Illepbexy» KUILITOFU
2. “Iymnykrena 117 VI — XII Kapmu tymanu, «Kyuxaxy MO,
IAXPUCTOHU acpiap «KYy4kax» KMIIOFU
3. | “BypxoHWIIMH" MaC)KUIU XVIII acp Kapmu tymann, «ITourron» MO
4. “Kaxmnak woprymo6az” XVIII acp Kapum tymann, «Kaxnaty MOU
MaCKH T
5. “Xodwus lleposmit” IX acp Kapum Tymann, «Hykpo6omy MO
Makbapacu
6. | “Ertu Tyr oTa” makbapacu XIX acp Kapuu tymann, «[Totpory MOU
7. “Kocon Yop rymbaz” XIV acp Kocon Tymanu, «HapTiuykyp» MO
MaC)KH T

Kamxkanapé BUIOATHHUHT OeTakpop TaOuaTu HaMOEHAAacu OYIraH TOFIU XyIyliapuaa
TYpU3MHH DPHUBOKJIAHTUPHUII YYyH KaTTa CaJlOXUSAT MaBkyA. AlHHKca, 3u€paT Typu3MH Ba
9KOTYPU3MHHU PUBOXKJIAHTUPUII Ha(paKaT UKTUCOAMET, OANKH MXKTUMOHUM coXanap pUBOKUTA XaM
KarTa TypTKu Oepaau. byryHru kyHaa coxana (Gaonusar KypcaTyBUd NEPCOHATTHUHT Ta€prapiivk
Japakacu, KypcaTwiaéTraH Xu3mamiap cudar pgapakacM IOKOpH, aMMO  XOPHXKUH
MamJlakaTiapiard Typu3Mra OWJl CTaHJapTiap Japa)kacura €THUII Yy4YyH COXaHU sHaja
PHUBOXJIAHTHPUIL 3apyp OYmaau.

Basupnap MaxkamacunuHr Kamkagapé BUIOSTH Typu3M COXACHHU PHBOXIJIAHTHUPHIL
oyiinya 2021 #mn 1 maprtoaru “Kamkamap€ BWIOSTHAA TYpU3M COXAacCHMHHM sHaja KyJuiad-
KyBBaTjall Ba PUBOXJIAHTUPHIL Yopa-TaaOupnapu Tyrpucuna’tu 112-con Kapopu Ounan
BUJIOSITHUHT TYpU3M XaMmja yHra OeBocuTa OOFIMK OYyiraH MXTUMOMM HHGpaTy3uIMacHHH
PUBOXKIIAHTUPUII, BWJIOSATAArM MYXaHAHUCIMK-KOMMYHHKAIMsl TAapMOKJIAPUAATH  MaBXKY[
MyaMMOJIapHU XaJ 3THIL, OIYHUHI/IEK KypcaTuiaéTraH Xu3Mariap cudaTuHu sHajia sIXIIMJIAIl
Makcaaua BUJIOAT XOKUMIIMTH Xy3ypuaa Oro/DKeTJaH TallKapd TYPU3MHHU PUBOKIAHTHUPHUII
KaMFapMacH TallKuiI dTUJIIH.

XKamrapma maOnarnapu Kyiuaaru Makcaaiapaa capdaanumy oenrunad Kynumam:

o TYpU3M  CaJOXUSATHTa OSra  XyIy/JUIADHUHT  MYXaHIHCIHK-KOMMYHHKAIHS
UH(paTy3UIMaCHHH TapTHOTa KEJITHPHIIL;

J TYypU3M HH(paTy3WiIMacu Ba €HIOM MHPPATY3WIMAHU KypHUII, PEKOHCTPYKIIHS
KHJIHII, KEHTAaUTHPHII, MOJIEPHU3ANNS KWINII UIITAPUHHU 0JTMO OOpHII Ba 000 OHIANITHPHIIL;

J OWJIABMA MEXMOH YHJIApHHH TAIIKWI KWIHII XapaKaTIApUHUHT OWp KHUCMUHHU
cyOcuausian,

J TYpHU3M 30HAJIAPUHUHT OO peka Ba OaradCuil peXalallTHPHUIL JIOMHXaTapuHH
Taépiialll, Typu3M KydalapyuHU TAlIKWI 3THIIL,

o MOJIIMIA MaJIaHUuil MepPOC 0OBEKTIAPUHHA KOHCEPBAIIHSI Ba PECTaBPAIHS KIITHUIIL,

! Myannud tomonunan Taiiépianran
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. Maxcyc Nnuénagap Ba BEJIOCUIIE WYIaKIapUHU SIPATHUILL;
o TYpPU3M TapFUOOTH UIUIAPUHHU TAIIKUIIIAILITHPUILL
o [Taxprcad3 Typu3M Ba CEPBUC KOJUIEKHHH TabMHUPJIALLL.

XycycaH, Y30ekucrtoHn PecmyOnmukacMHMHT 3uEpaT TYpHU3MH WYHAIMIIUAATH YIKaH
CAJIOXUATHJIAH KeuO YyMKUO, MamMlakaTUMU3 XyIyJUlapuja MaBxXKyJ MaJaHUM Mepocra Kapaoll
MUJUIAT Ba 3JaTJapHU KEHI Kajn0 Kwinil, €1l aBJIOJHUHI XaIKIApUMHU3 TapUXU Ba MMWJLIMM-
MaJlaHuil Mepocura MexpuHu omnpunl, Typkuil JaBiaTiiap TalIKWJIOTUTA ab30 JaBiaTiiap OuiiaH
TypU3M COXaCHUJaru XaMKOPJIMK QJIOKAJAPUHU sSHANAa KEHTraWTUpULI, YMYMTYPKMM MaJaHUN
MEpPOCHU Ouprajiukia AyHéra Taprud Kuinil, OO30pHUHT TYpJIU CETMEHTIapura HyHaaTUpUIrad
Cai€XJIMK  MaxCyJOTH  Ba  XHU3MAaTJapuUHU  JUBepCHUPHUKANMSA  KWIALI,  YJIapHUHT
pako0aTOapJOLUIMIMHN OLIMPUI, MakOy1 Xojja KyJall MYKM Ba Xajakapo 3uépaT TypU3MHU
MYXUTHHH SIPATUII Kabuaap Makca KWINO ONMUHIH.

Kamkaznapé BUIOATUHHUHT 3UEpAT TYpPU3MH HYHAIMIIUAATY YJIKaH CAJIOXUATHAAH Kelnuo
YUKUO, YHIArd MapXyJ MaJaHUi-MepoC OOBEKTIapWHHU KEeHT Kaji0 KWwiIHi, €l aBIOJHUHT
XaJIKJIapUMHU3 Tapuxd Ba MWUIMH-MaJaHuil Mepocura MEXpUHHM OIIMPHIL, YJIapHUHT
pako0aTOapIONUIMTHHNA OIIUPHUII, MakOyJ XoJiga Kyjail WYKH Ba Xajkapo 3uépaT TypU3MHU
MYXHUTHHH SIpaTHIL Macajajapy X03Upru KyHaa 1oi3apo 0yaud xucoOnaHaay.

Maskyp Makcan gowpacuiard BasudanapHu Oaxapuiiga 3uépar TYPHU3MHHH >Kamall
PUBOXJIAHTUPHIL, Oy TYPU3MHHMHI SIHTM MapLIpyTJApUHU HMIUIA0 YMKUIL, 3UEPAT TypU3MHU
00BEKTIIApH JKO3MOATOPIUTUHH OIIUPHUII, XU3MaT KYPCATHII caMapaopiIUTruHU OIIUPULI OYitnda
WIMUH TaJKUKOTIAp KYJIAMUHU KEHIAUTUPULI JIO3HUM.

Mag3yra oua anaduériap mapxu. byryHru KyH/a >kaxOH/Iard TyPUCTHK OObEKTIapHUHT
90 ¢ousunan opruru OeBocuTa €KUM OMIBOCHTA CUFMHUIN €KUM JWH OWiIaH anokagop. Yoy
cTpaTteruk BaszudaHu MyBad@akusITan OakapHill y9yH XOPIDKIA CHHAITaH, TYPU3M COXACHHU
XYAYAMH )KUXaTAaH caMapaly TAlIKWII 3THII Ba XM3MaT KYpcaTyBud CyOBbEKTIIAPUHUHT KYIIHITaH
KUMaT 3amkupu OusiaH OOFJIAHWINMHU TabMHHJIAIITA KOAUP OYNraH Kiactep E€HIallyBHAA
3u€par TYPU3MHHM PUBOXKIAHTUPHILI MEXaHU3MJIAPUHU TaKOMWLIAIITUpUII OYiinya Taknud Ba
TaBcUsAJIap UIUIA0 YUKHILI MyXUM aXxaMusT KacO 3Taju.

TypusMm calloOXUATUHM OLIMPUII MYaMMOCHUHHUHI aipuM HyHanmuuuiapu Oyiinuya niMuii-
Ha3apuili Ba amaiuii macanaiapHu unuiad uukumra A.A.Dmtaes[l], A.M.A0xyBoxumos[2],
M.T.AnumoBa[3], E.B.I'omumiesa[4], C.Hypmarora[5], C.P.CadaeBa[6], b.X.Typaes[7],
0.X.Xamu10B[8] Ba OoIIKa MamMITaKaTUMK3 OJTMMJIAPH MyHOCHO Xpcca KYIIiO KeaMoKaaap.

Maskyp uiamuii MIUIapHu TaBCU(IOBYM Y3UTa XOCIMK LUIYHAAKH, aKCapusAT Myatuduiap
YHUHT acOCUi (PYHKIIMOHAJI MaKcaau cudaThaa Typu3M HHPpaTy3uIMacu 00bEKTIIapH Ba TYPU3M
MaxcyJIoTura TajaOHU TabMMHJIAIl HYKTaul Ha3zapuJaH bTHOOp KapaTraH Ba KYpUO UYMKKaH
X0J1/1a, TYPU3M CAIIOXMSITH TYIIyHYACUTa TypJu XU MabHOJAPHU KUPUTAAUTIAP.

Typusm canoxustugan (oianaHuIl Ba PHUBOXKIAHTUPHILTA OaFUIIJIaHTaH Ky1ial
WIUIAPHUHT MaBKyAJIUTHUra Kapamail, Typiid TaBcud, Typiu HHKUPO3JIU XoJucanap, )KyMia/iaH,
sIHaJla pUBOXKJIAHHUILIUTA EHJIAITYBIIAp, IIYHUHTAECK, OyHAall Mypakkad mapouTiapaa TYpU3SMHUHT
PUBOXKJIQHUIIIA BAa YHUHI CAJOXMSITHIAa TabCHP 3TYBYM OMUJUIAPHU MOJIEJUIAIITUPHUII MAaBKY]
amac, 0y 3ca ymoy TaIKUKOTHUHT I0J13apOIMTUHE acociiad Oepaiu.

AWiHN maiTaa 3uépar TYpU3MHH PUBOKIAHTHUPUIN MEXaHW3MHUHHU TaKOMHJLIAIITHPHII
O6opacuna onub® OopwiaéTraH MIUIAp XaM Macajara SKUAIUN EHJamraH Xojaa WIMHH
TaJIKUKOTJIAp 0JIUO OOPHUIITHU TaKO30 ITMOKJIA.

Taakukor MetomoJiorusicd. TaJKUKOT WIIMAa 3uUEPAT TYPU3MHHU PUBOKIAHTHUPHIL
MEXaHU3MHUHHU TAaKOMWUTAIITHPUII UCTHUKOOJUIapUHY OeNruiamia TaXJImi Ba CHHTE3, HHTyKIUs
Ba JIeAyKLUs, MOHOTpauK 0aéH, MAHTUKUH Ba MKTUCOAMNU-CTATUCTHK TAXJIHJI, MOJICIUIAII THPHIIL,
TaKKOCJIall, CTATUCTUK MabIyMOTJIApHU TypyxJialll, 3KclepT 0axojail, WIMHN aOCcTpakius Ba
Oo1ka ycymnapaaH (oiianiaHuIraH.

Taxaun Ba Hatmkanap. byryarm kynna Kamkagapé BuiostTuaa 3u€par TypU3MHHU
PUBOXIIAHTHPUIN OYiiNYa AacTypiap MIUIA0 YUKWIraH Ba yinap OYiinuya KU3FUH UILIap aMaira
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ompuiMokia. bynra Kamkagapé BHIOSTUHUHI XYCyCHATIAPUIAH, MaBXKyJ TYPHUCTHUK
pecypciapuiaH Kennd YMKKaH X0JiAa EHI0MNIMOKIA.

Kamkanapé Buiiostuaa 3uépar Typu3MH OOBEKTIApHJAH Opacujia 3HI Kyn Taumpud
Oyropunaauran kot Okcapoil mMmaxkmyacu, Kykrym6a3 macxkuan, Amup Temyp KUYHK FOpPH,
Xazparu bammp mak6apacu, Xasparu Cynton makbapacu, A0y Mywun Hacaduii Ba A0y Yo6aiina
u6H an-Xappox éaropiamuk Maxmyanapu xucodnanaau. Ymoy 3uépart oobekraapura 2023 innaa
1398 nadap 3uépatum Tampud Oyropran. by kypcarkuu 2019 iunra HucOatan 2 OGapaBapra
Kuckaprad. bynunr acocuit cababu COVID-19 xoponaBupyc manaemMuscu Ba 3uépar TypHU3MHU
UHOPATY3WIMAaCUHUHT KaM pPUBOKJIAHTaHJIUTUIHP.

IlyHu Kaiim >Tum 103uMKH Y36ekucTon PecryGmukacy 3uépar Typusmuga Kamikamapé
ButoaTUHUHT yinymu 2019 ungaru 2,5 %pan 2023 itmnga 4,5 % ra omrax, Oy xonaT 3uépar
TYpU3MHU OOBEKTIAPU MAbIyMOTIap 0a3aCUHUHT WYKIUTH, 3UEpAT TYPU3MHUHUHT IACT Aapakaia
PHUBOXJIAHTAHJIUTH Ba Y30K KONIap/aa )KoMIalraniury ouaad OOFIuK.

[y cababmu OuzHuHT pukpumuzua, Kamkanapé BunosTa 3u€par Typu3Mu KIacTepUHU
sparum, 3uépaTdmiap ydyH “Myn XapuTacn”HM MILIA0 YMKWMID BA SHT ap30H 3MEPAT TYPU3MH
MapLIpyTIapUHU HUIUIA0 YMKUIIUMU3 JIO3UM. YOy Basudanu amanra owmmpuml Kamkanapé
BUWIIOATHIA 3UEpAT yuyH Tampud OyropyBUMIap OKMMUHU KYNANTHPHILM Ba Iy acocia BUJIOSAT
UKTUCOAMETUTA KYIIMMYa JapoMa/l KeITUPHUIITY MyMKUH. By aca,

BUpHHYHIAH, BUIOAT MH(PATY3MIMACHHIHT AXINMIAHUIIrA oiu6 Kemaau Gopamu (M,
TPAHCHIOPT-KOMMYHUKAIHS, CYB, MEXMOHXOHA, MEXMOHJIAPHH >KOMIAITUPHUII OOBEKTIApU Ba
Oormkanap)

Uxkunumnan, Kamkagapé BuIosSTH TymaHjapuaa KylIMMYa WO SKOWJIAPUHH OYHUII
9Ba3ura axoJIMHU W OWjaH TabMMHJIALI Japakach Ba JapOMaUIapHMHM OLUIMPUII XHcoOura
BIWJIOSIT aXOJIMCUHUHT TYPMYII Japaskacy sIXIIMIIaHA K.

VY4auH4MaH, XOpHXKUI Mamlakatiapaal Tampud OyropyBUMIIApHUHT siHaJa Kynaiummra
onu0 Kenaau Ba aipuM 3u€paT 0OBEKTIApUTa XOPH)KUN WHBECTHIIMSUTAPHA KUPUTHII UMKOHHHU
Oepamy.

l-xamBanm MablymMOTIapuaa 3u€parT TypU3MH YUYyH Tampud OyropyBUMIAPHUHT
KOMIAIMII Xonmat Oyiimua 3 Tomdama, sbHM, Y30ekucToH Pecmy6mmkacu dQyKapomapu
3uépatunnapu, M/IX MmMamnakatinapu 3uépaTymiiapu Ba y30K XOpPWXK JaBiaTiapujiaH Tampud
OyropyBuM 3u€paTumiiap KypcaTHIIraH.

Tampug OyropyBum 3u€paTunyiapHUHT Kail Japaxanaa cudatiu, 6apua KyJaliukiapra ara
OynraH MexXMOHXOHaJap, XOCTe/Ulap Ba XOHAJOHJApJa >KOMIAMIIM 3UEpAT TYPUIMUHUHT
KEJTrycu UCTUKOONIMHU Oenruniad Oepaau.

V36exucron Pecry6nukacu Gyiimaa 2019 immna 105221 madap 3uépatummap Tampud
oylopumran. Illyanan Y36ekucron PecryGmukacu suéparamnapun 54,6 domsun, MJIX
MamiakaTiapu 3uépatuniapu 12,2 ¢GousHH Ba Y30K XOpWXK AaBiaTiapu 3uépartumnapu 33,2
dbouznn tamrkun dtaau. [y sxymnanan, Kamkamgapé sunosituaa myranocu6 pasumia 53,2, 8,4 Ba
38,4 pousnu Tamkui 3tud, ;xamu Tampud Oyropran 3uéparunnapHuHr Kamkanapé sunosarugaru
yiymu 2,5 ¢ousra TYFpH Kenaau (2-)xaaBain).

By xypcarkuunap iumuiap naBomuaa y3rapud 6opran. bynunr acocuit cabadbu 2020-2021
nunapna KopaHaBupyc NaHIEMUSICHHUHT canOuil TabCcupH OKuMOaTHIa KeHWHTU Huiapra
3U€paTyMIIapHUHT Talpudu BUIOATAA Kamaiinb 6opras.

[lyHu Kaiig STHImMMA3 T03uMKH, 2023 finnga Y36ekucton PecryGnukacu Gyitiaa 3uépat
TypusMu OVitnya tampud Oyropysumnap 2019 iunra wucOatan 31,7 ¢dowusra, my xKymiagas,
Kamkanapé Bunosaru 6yiinga 52,5 ¢pousra kamairaH.
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2-aaBaj
Kamkanapé Buiositura suépar Makcaauaa tampudg OyropyBUYHIAPHUHT KOHIAIIN LI
xoJjaTut
Huanap 2023
17078 0 ¢
T/P Kypcarkuuiaa 2019 jinara
P P 2019 | 2020 | 2021 | 2022 | 2023 | mmcoaran
y3rapuim
(%)
V36exncron Peciy6imkacu Xyayaiapu 6yiinua tampud Gyopran suéparaniap:
V36exucTon
1. 57452 | 28022 | 19270 | 21197 | 23741 41,3
PecniyOnmnkacuaan
2 MAX 12881 | 4626 | 1988 | 2189 | 2452 19,0
MamJIaKaTJIapuIaH
3. /30K XOpHK 34888 | 9534 | 5787 | 6368 | 7133 20,4
JaBJIaTIapuIaH
4. KAMU 105221 | 42182 | 27045 | 29754 | 33326 31,7
E{anmanapé BIJIOSITH XyAyAura Tampud Oyopran suéparuunjiap:
1, Yabexucron 1416 | 177 | 1065 | 1162 | 1289 91,0
Pecniybnukacugan
2. MAX 224 | 47 10 12 14 63
MaMJTaKaTJIapyIaH
3. ¥/30K XOpIDi 1021 0 76 85 95 9,3
JaBJIaTIapUIaH
4. KAMU 2661 224 1151 1259 1398 52,5
Tampud
OyropyBuH
5. | SHCPATHIIAPHUHL |5 g 05 43 4.2 4.2 *
Kamkanapé
BUJIOSATUJIATH
yiymu (%) na

Kamkanapé Bunodtuga 3ué€par TYpU3MHUHH DPHUBOXIAHTHUPHUIN Makcaauaa KyHugaru
UIUIapHU aMajra OIUPHUILINMU3 JIO3UM:

» Kamkanapé Bunostuaa 3u€par Typu3Mu WHPPATY3WIMAaCHHU SPATUII OPKAJH, STHHU,
MEXMOHXOHA, KEMIIUHI, MOTEJ, TEMaTUK MapK, My3ei, rajepes Ba OOIlKa TypUCTIIApHU KaOyi
KWIAIUTaH Ba KOWJIAIITUPAIUTAH KOWIAPHU KYNAUTUPHUIIHHA TAKO30 KUJIaIH.

> caiiéxyap y4yH 3u€paT TypU3MH XH3MaTJIapu caMapajopiiuTy Ba CU(QATUHH OLIMPHII
MaKCa/u/Ia XOPKHUM TaxpuOamapHU YpraHuil Ba 3u€paT TYPU3MH COXacHJa €Takuu OyiraH
JaBiaTiap TaKpuOaNTapuHU YpraHUIll JO3UMAND;

» canéxmapra MYJDKaJUIaHTaH 00BeKTIapHU MYXaHIACINK-KOMMYHUKALIUS
TapMOKJIapHra yJall Macajacd XaM »aXxOH TakpuOacura TasHraH XoJjja XalKapo Tajalnapra
KaBOO OCPUIIIH JIO3HM;

» Kamkanap€ Buwiostugarm Oapya MagaHuil Mepoc OOBEKTIIapH Ba Mys3eiiapuiaa
“SMART”’TexXHONOTUsITAPUHY KOPUIN ITUIL JIO3UM;

» XOpWwKHW cal€xjiapHu KaOyJl KWIMIIra Tai€piam, yjgapra TyHTH BakTAa (aoiusT
KypcaTHIIUra pyxcar Oepull TapTHOMHM YpHATHII MaKCaauJa pPECTOPAHJApHU XaTJIOBIaH
YTKa3uI XaMm MakcaJara MyBO(QHK, UyHKH MAaBXKyJ PECTOpPAHJIApHUHI XaMMacUra XOPMKUN
MEXMOHJIApHU KyWHnO OyIMaiiin Ba TYHTH BakT/Aa (PaoJuATUHA TabMHUHJIAII OMp KaHYa KYIIUMYa
XM3MaTIapHU XaM Tanad KWIKIIKHU XaM TabMHUHJIAI 3apyp;

! Myannng ToMmoHMnaH XMCO6 KMTOO KUIMHTAH.
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» Kamkamapé BHIOATHTa XOPWIKUH Ba MaxaJTMH Cal€XJIapHUHT Tampu@ KyHJIApHHU
y3aUTUpHUILITra XU3MaT KWiIaJuWraH 1iaxap Ba BWJIOST TyMaHJapuJa SHMM TEMaTHK MapKJIapHU
Oaprio ATUI JI03UM OYanu;

» caiiéxylapra MWUIMHA aHbaHAJApUMU3JIAH TOPTUO, BHIIOATHA My3eil cudaTugaru
Kyprazmanap, >KymjIaJaH [axTa, amiac, KepaMHukKa, MWUIMH ycinyOnaru TakuHYOKJIap,
XYHapMaHIYWINK, MEBa-ca03aBOT MaxCyJIOTIapH, KOBYH HaBJIapH, TYXyMJIM OBKaTjap TypJapu
Oyitnua y3ura xoc, 0eTaKpop TYPUCTUK OOBEKTIAPHH TAIIKHUII JIO3UM OYI1aiu;

» Kamkanapé BunostuarHT KUTOO TyMaHH1a 3THO-9KOJIOTHK Ba arpo 3uépar Typu3MHHU
PUBOKJIAHTHPUII Makcaauia, CcOXWi Oyimapura YToBiap, Typid MIUIMH Ma3MyHJarua
MEXMOHXOHAIAp KypHIll, caiip KWJIaguraH OOFliap 0aprio 3THIN, COXMiaa OacceiHnap TamIKui
STUIIL, MIJIJIMI TaoMJiap pecTopaHjapy Ba KadelapuHu HIIra TYIIUPUIL, COXUI OYHUHUHT Ono-
XUJIMa-XUJUTMTH Ba JaHIIA()TUHE TaCBUpPra TyIIUPULI OYiirnya Ko KWIQAUraH oX004aiapHu
TAIIKWII 3TUII, CYHBUH MIapIIapanapHu spaThil 0yiinya aHUK MaH3WLIH JIOHUXa Takiudrapuau
uiiad YuKuO, aManra OMMPHINIINHE TABMHUHIIAIT JIO3HM.

Kamkanapé BuioATHra KelraH XOpWXKHM TypUCTIIAp MWUIMA aHbaHAJApUHU, SIIAIl
HIAPOUTIAPUHU KYPHILHU KyJa XoxJjamaay. Ymoy macaina O6yiinya cypoBHOMa yTKaswirad 89
Hadap XOpUKHI TypUCTIapAaH OJIMHTaH HAaTWXKaap Kyiunaruda 6ynau (3-xansan).

3-KaaBaJj
Xopuxuii TYpUCT/IapAaH KaepAa sIAIIMHHA X0XJ1alIu 0Yiin4a OJIMHIaH CYPOBHOMA
HaTHKaJapu®
Tip Kaepaa smamnu xoxJaiicu3? CypoBHoma KasooOuaap Vaymm,%
CaBOJLIIAPH COHH, KHIIIU
1. Kapmum maxpumarn MeXxMOHXOHAJIapAa 56 63
Kamkanapé BunmosiTuiaru TypucTUK
2. o0BeKTIIapu OOp KOWMIapIaru 11 12
MEXMOHXOHaIapaa

3 Kamkanap€ BunosiTuaru 5K0JI0TUK 3 3

' TYPUCTHUK 00BEKTH 00p MEXMOHXOHAJIapa
4 MexMOHIIapHU KyTHIITra MyJDKaJlJIaHTaH 5 5

' Kamkagapé BUIoATHIarM MEXMOH yillapuia
5 MeH y4yH Kaep/a TyHAIlHUHT axaMUsITH 5 7

YK
6 XaB(cHU3nuru TabMUHJIAHTaH TypoIepaTop- 12 13
Jlap TaBCHsl KWJITaH onja
KAMHU 89 100

Ma3zkyp ’xajgBajn MabJIyMOTIapuIaH KYpUHUO TypUOIUKH, XOPWXKUN TYpHUCTIAPHUHT
acocuil kucmu, ssbHU 63,0 % Kamkanapé Bunmostugaru MexMoH-xoHanapna, 12,0 % tapuxwuii-
MaJaHUW TYPUCTHUK OOBEKTIIapu OOp >Koimapjaarm MexMoHXoHanapnaa, 15 % sca xaBdcuznmuru
TabMHUHJIAHTaH TypoIepaTopiap TaBCUsl KWITaH >KOMIapAa TyHAIIHN XOXJIaiau.

Vnapuunr Oup KucMM anbaTTa SKOJIOTMK MaH3apajiu >KOMlapaa smamra XaM HCTaKk
Ounaupraniap Ba ynapHuHT yiaymu 5,0 % HU Talkul Kujaau.

TaakuKoTIapUMMU3 KYpCATINKHN, Ma3Kyp WIMHN TaBCUSJIAPHUHT aMaIMETAA Ky UTAaHWIAIIN
3u€paT TYPU3MMHHMHI MaMmJlakaT MWKTUCOAMETHIArM YpPHUHM sHaJa MycTaxKamjanau Ba
caMapaJOpJIMTMHU OLIMpPAad, SHIM HWII YPUHIAPUHU TAIUIKUI KWIMII 3Ba3ura OaHIJINK
MYaMMOCHUHHU Xal KHJIHO, WKTUMOUH MyaMMOJApHHHI XaM €UMMHUra XHU3MarT KUJIMII
UMKOHUSTIAPUHU SIpaTaIU.

Xyiaoca Ba Takiauaap. 3uépar Typusmu Oyitnua Kamkamapé BUIOSATHHMHT TyMaH
(mmaxap)mapu XaM Vy3ura Xoc XycycwsT Ba HyHanunuiapra ora. Iy Ttydaiinun wiMuit
TaBCHSUIADUMU3HU OMpPHHYM Tanna, ymoly Xyayara Moc Tap3ja WIiad YMKUIIHU Makcaara

Kapmmn maxpura tampud OyopraH Xopwkuii Mexmommapaan 2023 #un maii-aBrycT oifapuaa YTKa3uiaras
cypoBHOMaNAp acocuaa Myautud TOMOHHUIAH XUCOO-KUTOO KIJTMHTaH.
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MyBoQuK, Ae0 Tomauk. bByHnma 3uépar TYpU3MUHH PHUBOXJIAHTUPHUII Y4YyH Oup KaH4Ya
MeXaHu3MIIapAaH (HoiaanaHum 3apyp:
e 3uépar TypU3MU COXaCcH KyHuIaru UKTucoaui Bazudanapau 0axapaan:
TYPUCTUK MaxCyJIOTJIApHU UIIA0 YUKAPUILHU amajira OlHupaau;
axOJIMHU Ul OWJIaH TabMUHIIALI OpKaik OaHAJIMK MyaMMOCHHU XaJl KUJla/u;
MWUIMN AapOMaJIHU SpaTULIAA UIITUPOK ITA]IH,;
MUHTaKaJapHUHT O0apKapop pUBOKIAHUIIMHU TabMUHIIANIN;
MaMJIakaT TYJIOB OajlaHCUHU OapKapopJlaliTUPULILIA UIITHPOK 3TAH;
MamJIakaT/aa TaJOMPKOPIUKHUHT IIAKJUTAHUIIN Ba PUBOXKIAHUIINIA XaM MYXHM DPOJIb
YUHAUM.

e 3uépar TYpU3MU cOXAacH OuWaH NIYFyJUIAHAJUIaH axojdu KaTJaMHUHHMHI aJloXujaa
rypyxjapu Oyinda WINTUPOKA KyHHAard WyHaIUOuiapaa TaBCH(IAHHIINA
acoCJaH]Iu:

» 3uépar Typu3MH coxacua 0eBocurta OaHa OyiraH axoJu,

» 3uépar Typu3MHU coxacuaa OmiBocuTa OaH] axoJiu;

» 3uépar TypU3MH COXacura ¥3 jxoWuaa TypuO Xu3MaT KWJIYBYM coxaiapia (aoyust

KypcaTtaJurad axoJju;

» BWJIOAT/ArM acocaH MaxXaJuiui axonu Tampud Oyropuo, 3uépat KHIUIIAIUTaH aBiIuénap,

yiyFiap KaOpiapu Ba OoIlIKa MacKaHJIApHU TYJIMK KaiiTa XaTJIOBAaH YTKa3UIL;

» IOPTHMH3 COXa OJMMJIAPU TOMOHHUJAH 3UEPAT OOBEKTIAPHH YPraHWII OPKAJIH >KaXOH

bTHOOpPUTra MABIYM KUIIUILL,
» 3uépar Typu3MH HH(GPATy3WIMACHHH SXIIWIALI, YIapHU sTHaJa Ky4al TUPUIII,
» 3u€par TYpU3MH XHU3MAaTJIapH CaMapagopJIuTd Ba CU(GATHHUA OIIMPHII MaKCaauIa
XOPIKUNA TaxkpuOalapHH YpraHUIll Ba aMaIUETTa >KOPUN KUJTHIILL

» 3u€par TypuU3MHTa MYJDKaUIAaHTaH OOBEKTIAPHU  MYyXaHAWUCIHK-KOMMYHUKAIUSI
TapMOKJIapUIra yJalll;

» ManaHuit Mepoc oobekTiapu Ba My3einapaa “SMART” TeXHOIOTUSCHHY KOPUN ITHIIL;

» ymOy MacKaHJIapHU XOPWXKHU call€éxylapHu KaOys KWIWINTa Tai€prani, yiapra TyHTH
BaKT/a (aoausAT KypcaTHIINUra pyxcaT OepHIll TApTUOMHU YpHATHUII MaKCaauaa pecTopaHiIapHU
XaTJIOBJIaH YTKa3UIIL,

» 3uéparroxjiapia TypUCTIIapra MIWDIMH  aHbaHAIAPUMH3IAH TOPTHO, MUJUTHN
TaoMJIapUMH3 Ba OOIIKA MU KaJAPUATIApUMHU3HU KypcaTauraH MIapoOUuTHHU SPATHIL,

» TYPUCTHK XM3MaT KypcaTHIIIa XyCyCHH TaJOMpPKOPIMKHU KEHT Kain0d KWiumi, 3uépar
MacCKaHJIapy KOoWalrad XyAayjapra sK|uH sKouaap/ia yil MEXMOHXOHAJIAPUHU TAIIKHWIT 3TUIII;

» Typuctiap tampud Oyropagurad 3uépar MacKaHJIapuja 3UEPATroX TAPUXHHUA TapFUO
3TYBYM MaxCyJ0Tiap COTUIUIINHYU TAIIKUI STUILL.
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Eshimbetov Uktamjon Xudaybergenovich
Ajiniyoz nomidagi Nukus davlat pedagogika instituti
«Geografiya o‘qitish metodikasi” kafedrasi dotsenti,
igtisodiyot fanlari bo‘yicha falsafa doktori (PhD)

O°‘ZBEKISTONDA QISHLOQ XO‘JALIGINING RIVOJLANISHI VA
HUDUDIY TASHKIL ETILISHI

Annotatsiya: Magolada O‘zbekiston gishloq xo‘jaligi rivojlanishi va hududiy tarkibi tahlil
gilingan. Shuningdek, tarmogning YalM tarkibidagi ulushi, agrar sohaga Kkiritilayotgan
investitsiya hajmi va moliyalashtirish manbalari o‘rganilgan. Bundan tashgari magolada gishloq
xo‘jaligida faoliyot ko‘rsatayotgan iqtisodiy sub’ektlar bo‘yicha ma’lumotlar keltirilgan hamda
xulosa va tavsiyalar yoritilgan.

Tayanch so‘zlar: gishlog xojaligi, dehgonchilik, chorvachilik, hudud, mintaga, gishloq
xo‘jaligi ekin yerlari, gishlog xo‘jaligida mahsulot yetishtirish, indeks, ixtisoslashuv, tabiiy va
igtisodiy omillar.

Kirish

Mamlakatimizda olib borilayotgan keng ko‘lamli islohatlar natijasida iqtisodiyot
tarmoglarida ijobiy o‘zgarishlar yuz bermoqgda. Bu ijobiy o‘zgarishlar nafagat tarmoglarda balki,
hududlarda ham namoyon bo‘lmoqda. Jahonda bo‘lganidek, respublikamizda ham ozig-ovgat
xavfsizligini ta’minlash davlatimizning asosiy vazifalaridan biri bo‘lib qolmogda. Bu borada
Prezidentimiz “Qishlog xo‘jaligini isloh gilish va ozig-ovqat xavfsizligini ta’minlash masalalari,
hech shubhasiz, biz uchun eng muhim vazifalardan bo‘lib qoladi* deb ta’kidlab o‘tgandi.

Darhagigat aholini bargaror va sifatli kundalik ozig-ovgat, yengil va ozig-ovgat sanoat
tarmoglarini xomashyo bilan uzluksiz ta’minlash bugungi kunning dolzarb muammolaridan biri
hisoblanadi. Ushbu masalalarni yumshatishda mintagalarning tabiiy va iqtisodiy imkoniyatlaridan
samarali foydalanish orqali gishloq xo‘jaligini rivojlantirish va hududiy tarkibini takomillashtirish
lozim.

Ushbu muammolarni tizimli kamaytirib borish magsadida 2022-2026-yillarga
mo‘ljallangan Yangi O‘zbekistonning taraqqiyot strategiyasida gishloq xo‘jaligini ilmiy asosda
intensiv rivojlantirish orgali dehgon va fermerlar daromadini kamida 2 baravar oshirish, gishlog
xo‘jaligining yillik o‘sishini kamida 5 foizga yetkazish magsadi qo‘yilgan®.

Shuni alohida ta’kidlab o‘tish joizki, bugungi kundagi gishloq xo‘jaligining rivojlanish
darajasi mavjud imkoniyatlardan ancha past. Bizning o‘rganishlarimiz bo‘yicha buning asosiy
sabablaridan biri mintagalardagi gishlogq xo‘jaligi salohiyatlaridan foydalanishdagi kamchiliklar
hisoblanadi. Shu bois mazkur ilmiy ish O‘zbekiston gishlog xo‘jaligi rivojlanishi va hududiy
tarkibini tahlil gilishga bag‘ishlangan.

Mavzuga oid adabiyotlar tahlili

Qishlog xo‘jaligini hududiy tashkil etish va ixtisoslashtirishni nazariy va uslubiy asoslari
MDH mamlakatlarida N.V.Vasil’ev, A.N.Rakitnikov, V.G.Kryuchkov, K.l.Ivanov,
K.P.Obolenskiy, N.YO.Kovalenko, N.A.Bannikov, A.M. Nosonov, A.l.Altuxov, I.V.Taranova va
boshga ko‘pgina olimlar tomonidan o‘rganilgan.

Respublikamizda ushbu muammoning nazariy va uslubiy tomonlari K.l.Lapkin,
Z.M.Akramov, K.N.Abirqulov, X.Raxmanqulov, A. Ro‘ziev, SH.Akmalxanov, A.M.Sodiqov,
YU.l. Ahmadaliev, K.N.Bedrintsev, K.l.Gadoev, A.A.Xalmirzaev, K.E.Xidiraliev, S.A.Avezov,
M.A.Fayzullaev, K.F.Qo‘ziev va boshgalar ilmiy ishlarida yoritilgan.

1 Mupsuées I1I.M. Dpkun Ba GapoBOH, AEMOIPATHK Y36EKNUCTOH IABIATHHHE MapJ Ba OMIKAHOO XaTKUMU3 OHIIaH
6upra Kypamms: Y36ekucToH PecryGmmkacu IIpe3suieHTH J1aBO3MMHra KHPHIIHII TaHTAHATH MAapOCCHMHIA
Garunutanrad Onuit Maxiuc najgataJapuHAHT KYIMa MaKITUCUIArd HyTKA.//Xank cy3u, 2016 #in 15 nexadpb.

2 2022-2026 jiniarpa MyJDKaIIaHTaH SHCH Y 30eKHCTOHHIHT TAPAKKUET CTpaTermsich. Y36exucTon Pecry6inkacy
Mpesunentununr 2022 iiun 28 suBapuaaru Ne60-comnu dapmonu. https://lex.uz/docs/5841063
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Mintagada gishloq xo‘jaligini tarkibini takomillashtirish, rivojlantirish va samaradorligini
oshirish bo‘yicha J.Medetullaev, K.Rzaev, E.Umarov, K.Ubaydullaev, K.Bektemirov,
J.Sauxanov, A.Matchanova va boshgalar tadgiqgotlar olib borishgan.

Mazkur katta ilmiy va amaliy ahamiyatga molik tadgigot natijalarini inkor etmagan holda,
keyingi (2016 yildan hozirgacha) yillarda O‘zbekiston gishloq xo‘jaligining hududiy tarkibi
kompleks tahlil gilingan ishlar kam. Shu nuqtayi nazardan O°‘zbekiston gishloq xo‘jaligini hudud-
tarmoq tarkibini tadgiq etish muhim ahamiyat kasb etadi. Qolaversa, aksariyat ishlar avvalgi rejali
igtisodiyot tizimi va o‘tish iqtisodiyoti doirasida bajarilgan.

Tadgigot metodologiyasi

Magolaning metodologik asosini gishlog xo‘jaligining hududiy tarkibini tahlili bo‘yicha
olib borilgan tadgiqgot usullaridan, gishlog xo‘jaligi va unga tutash fanlarda yaratilgan ilmiy g‘oya
va qonuniyatlar o‘rin olgan. Magolani yozishda tarmog-hudud, taqgoslash usullaridan
foydalanilib, O‘zbekiston gishloq xo‘jaligi rivojlanishi va hududiy tarkibini ochib berishga harakat
gilingan. Shuningdek, O‘zbekiston Respublikasi Prezidenti SH.M.Mirziyoyev va Vazirlar
Mahkamasi tomonidan chigarilgan Qonun va qarorlar, respublika hukumati tomonidan olg‘a
surilgan takliflar va gishloq xo‘jaligi ustuvor vazifalaridan kelib chigganligi bilan tavsiflanadi.

Tahlil va natijalar

Qishlog xo‘jaligi O‘zbekiston igtisodiyotining eng muhim va gadimgi tarmoglaridan biri
hisoblanadi. Respublika igtisodiyotining bargaror rivojlanishi va aholi farovonligi ko‘p jihatdan
gishlog xo°jaligi tarmog*i bilan uzviy bog‘liq. Mamlakatning qulay tabiiy sharoiti va uning asosida
aholining shakllangan dehgonchilik va chorvachilik madaniyati hamda mehnat ko‘nikmasi tufayli
Oc‘zbekistonda paxtachilik, g‘allachilik, polizchilik, sabzavotchilik, pillachilik, bog‘dorchilik,
goramolchilik, qorako‘lchilik va boshga tarmoglar rivojlanmoqda.

Uning zimmasiga yalpi ichki mahsulotning (YalM) 25,11 (2022-yil) foizi to‘g‘ri keladi.
Respublika aholisining 49,0 foizi gishloq joylarida istigomat gilishi, igtisodiyot tarmoglarida band
bo‘lganlarning 25,0 foizi (3429,6 ming kishi)? gishlog xo‘jaligiga to‘g‘ri kelishi, yengil va ozig-
ovgat sanoat tarmoglarining rivojlanishi gishlog xo‘jaligi mahsulotlari bilan uzviy bog‘ligligi
mazkur tarmoq respublika xalq xo‘jaligidagi ahamiyatining kattaligidan dalolat beradi.

Mazkur tarmoqni rivojlantirish magsadlarida hukumat tomonidan dasturlar ishlab chiqilib
amaliyotga jalb gilinmoqgda. Jumladan, ushbu dasturlar doirasida agrar sohaga 2022-yil davomida
15703,6 mird. so‘m miqgdorda investitsiyalar kiritilgan. Bu ko‘rsatkich 2019-yili 12199,1 mlrd.
so‘mni tashkil etgan. Jami kiritilgan investitsiyalarning 32,3 foizi xorijiy investitsiya va kreditlar,
9,1 foizi respublika byudjeti, 22,0 foizi korxona va tashkilotlar mablag‘lari, 14,1 foizi tijorat
banklari kreditlari va boshga garz mablag‘lari va 22,5 foizi boshga moliyalashtirish manbalari
ulushiga to‘g‘ri kelgan (1-diagramma).

Pan2: 4; 32,3

Pan2; 2; 22 B Pqn2:5;225
Pan2: 3; 14,1

Pan2:;1:9,1

" J
1-Diagramma. Moliyalashtirish manbalari bo‘yicha gishlog, o‘rmon va baligchilik
xo‘jaligiga Kiritilgan investitsiyalar?

Diagramma O‘zbekiston gishlog xo‘jaligi 2019-2022 yillar statistik to‘plam ma’lumotlari asosida

tuzilgan. T.: 2023. 17 B.

L O‘rmon va baligchilikni go‘shgan holda.

2 O‘rmon va baligchilikni go‘shgan holda. Qishlox xo‘jaligi ulushiga igtisodiyotda band 6o‘lganlar dinamikasi
tahliliga ko‘ra kamayish tendentsciyasi kuzatilmoqda. Masalan, 2020 yil 26,4, 2021 yil 25,2 foizni tashkil etgan.

3 1-respublika byudjeti, 2-korxona va tashkilotlar mablag‘lari, 3-tijorat banklari kreditlari va boshqa qarz mablag‘lari,
4-xorijiy investitsiya va kreditlar, 5-boshqa moliyolashtirish manbalari.
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So‘nggi Yyillarda respublikamizda igtisodiyotni sanoatlashtirish dasturini amalga oshirish
natijasida gishlog xo‘jaligining nisbiy ko‘rsatkichlari, ya’ni ulushi pasayib borish tendensiyasiga
egal. Shu asosda mamlakatimiz igtisodiyoti agrar-industrial shakldan tobora, asta-sekin industrial-
agrar yo‘nalish kasb etmoqda?. Bu jarayon sanoatning tez sur’atlarda rivojlanishi natijasida yuz
bermoqda. Albatta respublikada agrar soha mahsulotlarini yetishtirish ham o‘sib borgan (2-
diagramma). Lekin o‘sish sur’atlari keyingi 8 yilda igtisodiyotning boshqga real tarmoglaridan past
ko‘rsatkichga ega bo‘lgan.

Mazkur jarayon YalM tarkibida gishlog xo‘jaligi ulushining kamayishiga olib kelgan.
Vaholanki, bu ko‘rsatkich 2000-yilda 30,1 foizni tashkil etgan.

Respublikamiz ma’muriy-hududiy birliklari YalMda gishlog xo‘jaligi ulushi
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2-Diagramma. Igtisodiyot tarmoglarida mahsuloti ishlab chigarishning o‘sish sur’atlari
(o‘tgan yilga nisbatan foizda)

turlicha xususiyatga ega. Jumladan, Andijon, Buxoro, Jizzax, Qashgadaryo, Namangan,
Samargand, Surxondaryo, Sirdaryo, Farg‘ona va Xorazm viloyatlari igtisodiyotida gishlog
xo‘jaligi ustuvor ahamiyat kasb etmoqda.

Keltirilgan tahlilga asoslanib xulosa gilish mumkinki, ko‘pchilik mintagalarda agrosanoat
komplekslari to‘liq siklga ega bo‘lmaganligi, boshgacha aytganda gishlog xo‘jaligi mahsulotlari
tayyor mahsulot holatiga keltirilmayotganligi bilan xarakterlanadi. Mamlakat hududiy mehnat
tagsimotida ma’muriy-hududlar asosan gishloq xo‘jaligi mahsulotlari bilan gatnashmoqda (1-
jadval). Navoiy, Toshkent viloyatlari va Qoragalpog‘iston ushbu jarayondan mustasno.

O‘zbekiston tabiiy va iqgtisodiy omillarga ko‘ra gishloq xo‘jaligi sug‘orma dehgonchilik,
adir-tog* va cho‘l-yaylov mintagalariga bo‘linadi®.

Sug‘orma dehqgonchilik Farg‘ona, Zarafshon vodiylari, Chirchig-Ohangaron, Qashgadaryo,
Surxondaryo vodiylarining sug‘oriladigan, Mirzacho‘l rayonining obikor, Amudaryo bo‘yi,
Surxondaryo, Qashgadaryo va Samargand viloyatlarining tog* oldi hududlarida olib boriladi.

Hozirgi kunda respublikada sug‘oriladigan maydonlar 3693,6 ming gektar yoki gishloq xo*jaligida
foydalaniladigan yerlarning 17,4 foizini egallaydi. Sug‘oriladigan maydonlar mamlakatimiz
uchun eng gimmatli yer hisoblanib, respublika hududining gariyb 9,6 foizini tashkil etadi va yalpi

! Qishloq xo‘jaligining respublika yalpi ichki mahsulotidagi ulushi 1990 yilda 33,4 foiz, 2000 yilda 30,1 foiz, 2013
yilda 17,6 foiz va 2022 yilda 253,5 foiz bo‘lgan.

2 Comues A. Y36eKUCTOH UKTHCOMMI Ba HKTUMOMI reorpadusicu. T.: 2014. 64 6

3 Acanos I'., Ha6uxonos 1., Capapos U. V36eKHCTORHMHT HKTHCOHIT Ba MWXTHMOMI xyrpoduscu. T.: YKuTyBum.
1994. 99 6.

114



"IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali Ne3(17) 2024

dehgonchilik mahsulotining asosiy gismi shu yerlardan olinadi. Bu yerlarning asosiy qismi
paxtachilik va gallachilikka ajratilgan bo‘lib, respublikamizning barcha viloyatlarida paxta va
g‘alla yetishtiriladi. Ayni vaqtda, ushbu hududlarda aholini 0zig-ovqat resurslari bilan ta’minlash
magsadida paxta-g‘alla, paxta-sabzavot-beda, poliz-paxta-g‘alla va boshga ekinlarni almashlab
ekish yo‘lga qo‘yilgan®.

1-jadval

O¢‘zbekiston Respublikasi ma’muriy-hududlarining 2022-yilda yalpi hududiy
mahsulot tarkibining tarmoglar bo‘yicha tagsimlanishi, foizda

Ma’muriy-hududiy birliklar | Qishlog, o‘rmon va | Sanoat (qurilishni Xizmatlar
baligchilik qo‘shgan holda)
xo0‘jaligi

Qoraqgalpog‘iston 29,6 31,9 38,5
Respublikasi

Andijon viloyati 41,3 29,0 29,7
Buxoro viloyati 447 26,2 29,1
Jizzax viloyati 51,9 18,7 29,4
Qashgadaryo viloyati 41,2 24,2 34,6
Navoiy viloyati 13,9 73,3 12,8
Namangan viloyati 40,3 22,3 37,4
Samargand viloyati 40,5 22,1 37,4
Suxrondaryo viloyati 47,7 15,2 37,1
Sirdaryo viloyati 39,4 32,9 27,7
Toshkent viloyati 22,1 53,7 24,2
Farg‘ona viloyati 35,1 26,3 38,6
Xorazm viloyati 46,0 21,3 32,7
Toshkent shahri - 43,6 56,4

Jadval O‘zbekiston qishloq xo‘jaligi 2019-2022 vyillar statistik to‘plam ma’lumotlari asosida
tuzilgan. T.: 2023. 15 b.

Qishlog xo‘jaligi mahsulotlarining asosiy gismini yetishtiradigan ekin yerlar maydonlari

ushbu mintagada joylashgan. Lekin ekin yerlarning geografik targalishi ma’muriy-hududlar
o‘rtasida farglar mavjud (2-jadval).
Jumladan, respublika ekin maydonlarining 12,5 foizi Qashqadaryo, 11,6 foizi Jizzax viloyati
ulushiga to‘g‘ri keladi. Qoraqalpog‘iston Respublikasi, Samarqand va Toshkent viloyatlari
o‘rtacha mavqgeyiga ega. Andijon, Buxoro, Namangan, Surxondaryo, Sirdaryo, Farg‘ona va
Xorazm viloyatlari o‘rtachadan pastroq. Navoiy viloyati eng kam ulushga ega?. Bu jarayon albatta
viloyatlarning geografik joylashuvi, iglim sharoiti, rel’efi va boshga omillarga bog‘lig.

Adir-tog° mintaqgasi respublika hududining 1/5 gismidan ortigrog‘ini ishg‘ol qilib,
bahorikor (lalmikor) g-‘allachilik, mevachilik, uzumchilik va chorvachilikka ixtisoslashgan.
Respublika bo‘yicha lalmikor yer maydonlari 2023-yil 1-yanvar holatiga ko’ra 786,4 ming
gektarni tashkil giladi®.

1 ¥36exncton Muummit sHnmkIoneauscr.-T.: “Y36exucTon Muumii SHIMKIONETusIcH” . JaBnar unmuit HampueTH,
2006. 12-xumnm. 278-303 6etnap.

2 Vaholanli, O¢zbekiston hududining 10,8 foizi Qashqadaryo, 4,7 foizi Jizzax, 3,7 foizi Samargand, 3,5 foizi Toshkent,
1,0 foizi Andijon, 9,0 foizi Buxoro, 1,7 foizi Namangan, 4,5 foizi Surxondaryo, 0,9 foizii Sirdaryo, 1,5 foizi Farg‘ona,
1,3 foizi Xorazm, 24,7 foizi Navoiy viloyatlari va 37,1 foizi Qoraqgalpog‘iston Respublikasiga to‘g‘ri keladi.

3 V36ekucton RecryOnmiach MKTHCOAMET Ba MOJHS BAa3MPIMIH Xy3ypHIArd KajacTp AreHTIMTHHHHT JaBiaT
KaJacTpIIapy manaracu. ¥36ekucton PecrryGmukacunusr ep gponmu. T.: 2023. 17 6.
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2-jadval

O¢zbekiston Respublikasi ma’muriy-hududiy birliklarida gishloq xo*jaligi ekin
maydonlari va yetishtirilgan mahsulotlarning tagsimlanishi, 2022-yil bo‘yicha

Ma’muriy-hududlar Q/x Q/x ekinlari Q/x yetishti- Q/x yetishti- | Indeks

ekinlari ekilgan rilgan rilgan

ekilgan maydonida mahsulotlar, | mahsulotlard

maydoni, | ulushi, foizda mlrd. so‘m agi ulushi,

ming ga foizda
O‘zbekiston 3353,3 100 345191,7 100 1,00
Respublikasi
Qoraqalpog‘iston 283,1 8,4 13348,2 3,9 0,46
Respublikasi
viloyatlar: - - - -
Andijon 205,6 6,1 35587,4 10,3 1,68
Buxoro 240,0 7,2 32867,5 9,5 131
Jizzax 388,7 11,6 23239,2 6,7 0,57
Qashgadaryo 418,5 12,5 32240,7 9,3 0,74
Navoiy 88,6 2,6 15151,7 4.4 1,69
Namangan 183,7 55 25157,7 7,3 1,32
Samargand 330,9 9,9 40428,1 11,7 1,18
Surxondaryo 249,2 7,4 26755,7 7,8 1,05
Sirdaryo 2148 6,4 11523,3 3,3 0,51
Toshkent 296,2 8,8 33010,7 9,6 1,09
Farg‘ona 2472 7,4 32737,0 9,5 1,28
Xorazm 206,8 6,2 23144.5 6,7 1,08

Jadval O‘zbekiston gishlog xo‘jaligi 2019-2022 vyillar statistik to‘plam ma’lumotlari asosida
tuzilgan T.: 2023.

Lalmikor yerlar maydoni Jizzax (244,2 ming ga), Qashqgadaryo (258,1 ming ga), Navoiy
(31,1 ming ga), Samargand (180,8 ming ga), Surxondaryo (39,5 ming ga) va Toshkent (32,7)
viloyatlarida joylashgan®.

Cho‘l-yaylov mintaqgasi respublika hududining 3/5 gismini ishg‘ol gilib, ogar suvsiz
tekisliklardan iborat. Bu yerlar chorvachilikni rivojlantirish uchun asosiy ozuga bazasi
hisoblanadi. Respublikada 21114,3 ming gektar tabiiy yaylovlar mavjud. Tabiiy sharoitlariga
garab yaylovlar cho‘l-tekislik (cho‘l mintaqasi), tekislik-tepalik (adir mintaqasi) va tog® oldi, tog
(tog‘ mintaqasi) larga bo‘linadi. U chorvachilik, asosan qorako‘Ichilikka ixtisoslashgan. Yaylovlar
hamma mintagalarda mavjud bo‘lib, asosiy qismi Navoiy (42,1 foiz), Buxoro (12,1 foizi)
Qashqadaryo (6,7 foiz) viloyatlarida va Qoraqalpog‘iston Respublikasida (24,6 foiz) joylashgan?.

Sobiq Ittifoq davrida respublika gishlog xo‘jaligi asosan paxtachilikka ixtisoslashgan,
markaziy hududlar sanoatini xomashyo bilan ta’minlovchi monokultura ko‘rinishidagi rayon edi.
Mustaqillikka erishgach bu sohada tub islohotlar o‘tkazildi, gishloq xo‘jaligi deyarli to‘liq
nodavlat sektoriga otkazildi, fermer va dehgon xo‘jaliklari tashkil etildi®.

Bugungi kunda O‘zbekistonda 100 mingdan ortiq fermer, 4,5 min. ortiq dehgon va tomorga
xo‘jaliklari faoliyat ko‘rsatmoqda. Tarmoqgda yetishtirilgan jami mahsulotlarning 93,2 foizi aynan
fermer (31,4 foiz), dehgon va tomorga (61,7 foiz) xo‘jaliklari ulushiga to‘g‘ri kelgan.
Respublikadagi 84,6 foiz ekin maydonlar mazkur xo‘jaliklarga ajratilgan. Shundan 71,0 foizini
fermer, 13,7 foizini dehgon va tomorga xo‘jaliklari egallagan (3-jadval).

1 O‘sha joyda.

2 V36eKnucTOH Recny6munac MKTUCOMUET Ba MOJIMS BAa3UPIUTH Xy3ypuAard KauacTp areHTIWTHHUHT IaBiaT
KaJacTpIIapy manatac. Y36exucron Pecrybnnkacunnnr ep dpoumm. T.: 2023. 20 6.

3 Conues A. V36exucton UKTUCOJIMI Ba WKTUMOU# reorpadusicu. T.: 2014. 64. 0.

116



"IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali Ne3(17) 2024

Shuni alohida ta’kidlash lozimki, dehqon va tomorga xo‘jaliklari egallagan ekin
maydonlari kam bo‘lishiga qaramasdan, respublika dalalarida vyetishtirilgan kartoshka,
sabzavotlar, meva va rezavorlar, uzum va chorvachilik mahsulotlarining asosiy gismini yetishtirib
bermogda. Fermer xo‘jaliklarida asosiy e¢’tibor paxta va donli ekinlar aynigsa, bug‘doy
yetishtirishga garatilmoqda.

3-jadval
2022-yilda gishloq xo¢jaligida faoliyat ko‘rsatayotgan sub’ektlarning ekin
maydonlari va mahsulot yetishtirishdagi ko‘rsatkichlari

Qishlog xo‘jaligi Fermer xo‘jaliklari | Dehgon xo‘jaliklari
faoliyatini amalga
oshiruvchi tashkilotlar

Ko‘rsat- Ulushi, | Ko‘rsat- | Ulushi, | Ko‘rsat- Ulushi,

kichlar foizda kichlar foizda Kichlar foizda
Jami gishlog xo‘jaligi | 23741,5 6,9 108584,1 31,4 212866,1 61,7
mahsulotlari, mird.
so‘m
Ekin maydonlar, ming 514,7 15,3 2380,5 71,0 458,1 13,7
ga.
Shu jumladan: donli 229,2 14,6 1196,1 76,3 142,0 91
ekinlar
Paxta 2279 21,7 820,6 78,3 -
Kartoshka 4,1 3,7 24,6 22,2 82,1 74,1
Sabzavotlar 11,2 4,6 60,6 25,2 168,8 70,2
Ozigbop poliz 6,2 8,6 37,4 52,1 28,2 39,3
Ozuqa ekinlar 29,6 11,4 196,8 76,2 32,0 12,4
Yirik shoxli 246,3 1,8 962,3 6,9 12644,9 91,3
goramollar, ming bosh
Qo‘y vaechkilar, ming | 1636,3 6,9 3544,0 15,0 184222 78,1
bosh

Parrandalar, ming | 31412,8 32,3 16373,5 16,8 49565,2 50,9
bosh

Mahsulotlar

yetishtirish, ming t.

Don va dukkakli don 914,4 11,4 6344,6 79,4 731,5 9,2
Paxta 961,4 27,5 2539,3 72,5 -

Kartoshka 73,2 2,1 908,2 26,4 2461,8 71,5
Sabzavotlar 380,3 3,4 4040,5 36,2 6742,1 60,4
Ozigbop poliz 110,1 45 1312,7 54,2 997,9 41,2
Meva va rezavorlar 106,5 3,6 1336,5 44,5 1556,2 51,9
Uzum 48,3 2,7 796,9 45,3 915,4 52,0
Pilla 9,8 40,3 14,5 59,7 - -
Go‘sht (tirik vaznda) 195,6 7,2 170,2 6,2 2360,1 86,6
Sut 135,6 1,2 629,6 54 10862,0 93,4
Tuxum, min. Dona 2125,0 26,1 1198,3 14,8 4805,9 59,1

Jadval O‘zbekiston gishlog xo‘jaligi 2019-2022 vyillar statistik to‘plam ma’lumotlari asosida
tuzilgan. T.: 2023. 53-58-betlar.

Qishlog xo‘jaligida mahsulot yetishtirish bozor munosabatlari asosida tashkil etilishi

natijasida ko‘p tarmogli fermer xo‘jaliklari shakllantirilib borildi. Shunga garamasdan,
O‘zbekiston gishloq xo‘jaligining o‘ziga x0S xususiyatlaridan biri shundaki, paxtachilik va
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g‘allachilik qgishloq xo‘jaligining asosiy tarmoglari bo‘lib qgolmoqda (4-jadval). Paxta
to‘qimachilik sanoati uchun xomashyo va

4-jadval
Jami ekin maydonlar tarkibi (barcha toifadagi xo‘jaliklar, foizda)

Ekin turlari 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022
Jami ekin maydoni 100 100 100 100 100 100 100 100
Donli ekinlari 45,2 45,6 476 | 484 47,7 48,5 47,8 | 46,8
shu jumladan: boshoqli | 41,7 | 41,8 | 435 | 44,0 | 426 43,3 422 | 414
don
shundan bug‘doy 391 | 390 | 40,6 | 40,8 | 39,8 | 40,0 39,3 | 383
makkajo‘xoridonuchun | 10 1,1 1,1 1,2 1,3 15 2,0 1,9
Sholi 1,9 2,0 2,1 14 2,1 1,9 1,6 15
dukkakli don 0,5 0,6 0,8 1,7 15 1,6 1,8 1,7
Texnik ekinlar 37,0 | 36,0 | 36,1 | 339 | 332 32,9 325 | 329
shu jumladan: go‘za| 351 | 341 | 346 | 326 | 31,7 31,3 30,8 | 31,3
maydonlar
Kartoshka 2,2 2,3 2,3 2,6 2,7 2,7 3,0 3,3
Sabzavotlar 53 55 55 6,4 6,6 6,6 7,0 7,2
Ozigbop poliz 1,4 1,6 15 15 1,6 1,8 2,0 2,1
Ozuqa ekinlari 8,9 9,0 7,0 7,1 8,1 7,5 7,7 7,7

Jadval O‘zbekiston gishlog xo‘jaligi 2015-2018 (T.: 2019. 25 bet) va 2019-2022 statistik
to‘plamlari (T.: 2023. 25-26 betlar) ma’lumotlari asosida tuzilgan.

muhim eksport mahsuloti, bug‘doy mamlakat uchun ozig-ovqat xavfsizligining asosi hisoblanadi®.

O‘zbekiston dunyodagi sug‘oriladigan dehgonchilik va chorvachilikning eng gadimiy
mintagalaridan biri hisoblanadi. Dehqgonchilik respublika gishloq xo‘jaligining muhim
tarmog‘idan biri. Uning yalpi gishloq xo‘jaligi mahsulotidagi ulushi, iglim sharoitiga bog‘liq holda
o‘zgarib turadi va keyingi yillarda 50 foizdan kam bo‘lmagan.

Paxtachilik. O°zbekistonda issiq kunlarning davomiyligi, ekin yerlarning unumdorligi va
aholining asrlar davomida to‘plagan tajribasi paxtachilikning serdaromad tarmoq bo‘lishiga zamin
yaratgan. Mamlakatimiz jahon paxtachilik nugtayi nazaridan eng shimoliy hudud hisoblanadi.

Respublikada paxta ekin maydonlari gisqgarib, uning hosili ham kamayib borgan bo‘lsada,
mamlakat ijtimoiy-igtisodiy hayotida katta ahamiyatga ega. Sababi, paxtachilik igtisodiyotning
ko‘pgina tarmog|lari bilan bog‘liq bo‘lib paxta sanoat majmuyi tarkib topgan?. Shuningdek, aynan
paxta, uning tolasi O‘zbekiston eksportining asosiy mahsulotlaridan biridir. Shu nuqgtayi nazardan
respublikamiz xalgaro mehnat tagsimotida va jahon bozorida bu borada eng oldingi mamlakatlar
gatoriga kiradi®. O*zbekiston jahon mamlakatlari orasida paxta tolasini yetishtirish bo‘yicha Xitoy,
Hindiston, AQSH, Pokiston va Braziliyadan keyin 6-o‘rinda turadi®. Paxta tolasi eksporti bo‘yicha
AQSh dan keyingi 2-o‘rinda turadi®.

Respublikamizda jami paxta ekilgan maydon 2005-yilda 1472,3, 2008-yilda 1425,1, 2015-
yilda 1298,1, 2018-yilda 1108,2, 2020-yilda 1062,3 va 2022-yilda 1048,5 ming gektarni tashkil
gilgan. Ko‘rinib turibdiki, paxta maydonlari yildan-yilga gisgarib borgan (5-jadval).

! Tlyrau W., IOcymos I0., bepaunazapos 3. CenbCKOXO3AHCTBEHHAs TOJMTHKA B  MPOU3BOJICTBE

CEJIbCKOXO035MCTBEHHBIX KyJIbTYp B Y30ekucrane. http://www.iamo.de

2 Acanos I'., Habuxomos U., Cadapo M. Y36eKHCTOHRHUHT HKTHCOAMIT Ba KTHMOMH xyFrpodumscu. T.: VkuTyBum.
1994. 103 6.

3 ComueB A. V36ekncron reorpadusic (Y30eKHCTOH HKTHCOIHI Ba mKTHMOnii reorpadmsicn). T.: 2014. 69 6.

4 Qurbonov Sh.B., Fedorko V.N. O‘zbekiston geografiyasi. IT gism. O‘zbekiston igtisodiy va ijtimoiy geografiyasi.
T.: Yangi Chirchiq prints. 2024. 100 b.

% Mamajanov M. O¢zbekiston igtisodiy va ijtimoiy geografiyasi. T.: 2019. 152 b.
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5-jadval
O‘zbekistonda paxta yetishtirishning o‘sishi
Yillar Paxta O‘rtacha Yalpi Paxta maydoni O‘rtacha Yalpi hosil
maydoni, | hosildorli hosil, 1992 y.n., hosildorlik 1992 y.n.,
ming ga k ts/ga ming t ming ga 1992 y.n,, ts/ga ming t
1992 1719 26,9 4624,1 - - -
1993 1695,1 25,0 4235,0 -23,9 -1,9 -389,1
1995 1492,0 26,4 3934,1 -227,0 -0,5 -690,0
1998 1521,6 21,0 3206,2 -197,4 -5,9 -1417,9
2005 1472,3 - - -246,7 - -
2008 1425,1 - - -293,9 - -
2015 1298,1 25,9 3361,3 -420,9 -1 -1262,8
2016 1265,1 23,4 2959,0 -453,9 -3,5 -1665,1
2017 1201,2 23,6 2853,9 -517,8 -3,3 -1770,2
2018 1108,2 20,7 2293,0 -610,8 -6,2 -2331,1
2019 1050,6 25,6 2691,7 -668,4 -1,3 -1932,4
2020 1062,3 28,8 3064,0 -656,7 1,9 -1560,1
2021 1028,2 32,8 3372,9 -690,8 59 -1251,2
2022 1048,5 33,4 3500,7 -670,5 6,5 -1123,4

Jadval Acanos I'., Habuxonos U., Cadapos U. V36eKHCTONHUHT UKTHCOIMH Ba WIKTUMOMI
reorpaduscu. T.. Ykutyuu. 1994. 103 6. Py3ues A., A6upkynos K. ¥Y36exucron uxrucouit
reorpaduscu. T.. Hlapk. 2001. 118 6. Comme A. V36eKHCTOH HMKTHCOAMI BAa MIKTHMOMIA
reorpadusicu. T.: 69 6. O‘zbekiston gishlog xo‘jaligi 2019-2022. (T.: 2023) statistik to‘plam
ma’lumotlari asosida tuzilgan.

Shuningdek, tahlil gilinayotgan 2015-2022 yillar davomida umumiy ekin maydonlar
tarkibida ham g‘o‘za ekin maydonlari ulushi kamayish tendensiyasiga ega ekanligini kuzatish
mumkin.

Mamlakatda paxta ekin maydonlarining gisqarishi sug‘oriladigan yerlarda aholi uchun
zarur ozig-ovgat mahsulotlarini ko‘paytirishga garatilgan chora-tadbirlar natijasida sabzavot,
poliz, meva va rezavorlar hamda tokzorlar maydoni geografiyasining ko‘payishi bilan bog‘liq
jarayon hisoblanadi.

5-jadval tahlillaridan ma’lumki, ekin maydonlarining gisgarishi bilan mos ravishda yalpi
hosil ham kamaygan. Jumladan, o‘tgan asr 90-yillarning boshlariga nisbatan 2022-yil paxta
xomashyosini yetishtirish 0,7-1,1 miIn tonnadan ko‘progqa kamayish kuzatilgan. Lekin shuni
ta’kidlash joizki, paxtachilikni intensiv rivojlantirish bo‘yicha olib borilayotgan chora-tadbirlar
natijasida uning yugori hosildorligi ta’minlanmoqda. Chunonchi, o‘tgan o‘ttiz yil (1992-2022 yy)
davomida hosildorlik 6,5 ts/ga oshgan.

Respublika g‘o‘za ekin maydonlari va paxta xomashyosini yetishtirish geografiyasi
bo‘yicha olib borilgan tahlillardan ma’lumki, Qashgadaryo viloyati ekin maydoni va yetishtirilgan
paxta xomashyosi bo‘yicha yetakchilik gilmogda. Mazkur ko‘rsatkichlar bo‘yicha Navoiy viloyati
oxirgi o‘rinda turadi. Paxtachilikning bu ko‘rsatkichlari bo‘yicha Buxoro viloyati ham yuqori
ko‘rsatkichlarga ega. Andijon, Jizzax, Samargand, Surxondaryo, Toshkent, Farg‘ona va Xorazm
viloyatlari o‘rtacha mavgeyini egallagan. Qoraqalpog‘iston Respublikasi, Jizzax, Qashqgadaryo va
Sirdaryo viloyatlarida hosildorlik respublika o‘rtacha ko‘rsatkichidan past hisoblanadi (6-jadval).

Donli ekinlar. Respublika donchiligi ko‘p xil ekinlar turini o‘z ichiga oladi. Don olish
uchun bug‘doy, arpa, javdar, sholi, suli makkajo‘xori, jo‘xori, tariq; dukkakli don ekinlari —no‘xat,
mosh, loviya, yeryong‘oq; moyli don ekinlari — zig‘ir, kunjut, soya, kungabogar va boshqalar
yetishtiriladi®.

1 Py3ues A. AGupkyios K. V36ekucron ukrucoauit reorpaduscu. T.: Illapk. 2001. 121 6.
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Donli ekin maydonlari tarkibida bug‘doy asosiy o‘rinni egallaydi. Mamlakatda bug‘doy
yetishtirish paxta bilan yonma-yon ekilmogda va dehgonchilikning o‘zak sohasiga
aylantirilmogda. Jumladan, 2022-yilda jami ekin maydonlarning 38,3 foizini bug‘doy dalalari
egallagan.

6-jadval
O‘zbekistonda g‘o‘za ekin maydonlari va paxta xomashyosini yetishtirish
geografiyasi (barcha toifadagi xo‘jaliklarda, 2022 y)

Ma’muriy hududlar | G‘o‘za G‘o‘za Yetishti- Yetishti- Hosil- Indeks
ekin ekin rilgan rilgan paxta dorlik
maydoni | maydoni paxta xomashyosi ts/ga
ming ga ulushi, xomashy | ulushi, foizda
foizda 0-
si, t
O‘zbekiston 1048,5 100 3500,7 100 33,4 1,00
Respublikasi
Qoraqalpog‘iston 108,8 10,4 239.,8 6,8 22,0 0,65
Respublikasi
Viloyatlar
Andijon 72,9 7,0 2774 7,9 38,0 1,12
Buxoro 98,9 9,4 359,3 10,3 36,3 1,09
Jizzax 85,4 8,1 268,9 7,7 31,5 0,95
Qashgadaryo 131,9 12,6 426,7 12,2 32,3 0,96
Navoiy 30,3 2,9 1151 3,3 38,0 1,13
Namangan 64,9 6,2 2225 6,4 34,3 1,03
Samarganda 68,7 6,5 258,1 7,4 37,6 1,13
Surxondaryo 73,2 7,0 255,2 7,3 34,9 1,04
Sirdaryo 73,9 7,0 2426 6,9 32,8 0,98
Toshkent 72,5 7,0 254,2 7,3 35,0 1,04
Farg‘ona 79,1 7,5 285,5 8,1 36,1 1,08
Xorazm 88,0 8,4 295,4 8,4 33,6 1,00

Jadval O‘zbekiston gishlog xo‘jaligi 2019-2022 statistik to‘plam (T.:. 2023. 93-152 betlar)
ma’lumotlari asosida tuzilgan.

Mamlakatimiz mustagillikka erishgach, milliy igtisodiyotni shakllantirish, xususan don
(gcalla, bug‘doy) mustaqilligiga erishishni ustuvor vazifalar sifatida oldinga surdi. Bu, o‘z
navbatida, paxta yakka hokimligiga barham berish, paxta maydonlarini gisgartirish asosida
bug‘doy maydonlarini kengaytirishni ham talab qildi.

Lekin keyingi sakkiz (2015-2022-yy) yil davomida bug‘doy ekin maydonlarida kamayish
tendensiyasi kuzatiladi. Tahlil gilinayotgan 2015-2022-yillar mobaynida bug*‘doy ekin maydonlari
162,4 ming gektarga yoki 88,8 foizga, bug‘doy yalpi hosili 694,6 ming tonnaga, hosildorlik 1 ts/ga
kamaygan (7-jadval).

7-jadval
O‘zbekistonda bug‘doy yetishtirish dinamikasi

2015Y. 2018y. 2020 y. 2021y. 2022y.
Ekin maydon, ming ga 1445,9 1386,3 1359,1 1312,9 1283,5
Hosildorlik, ts/ga 48,2 41,0 45,4 46,1 47,2
Yalpi hosil, ming tonna 6964,7 5410,8 6157,8 5984,8 6270,1

Jadval O‘zbekiston gishloq xo‘jaligi 2015-2018 (T.: 2019. 88-131-172-betlar) va 2019-2022 yillar
statistik to‘plamlari (T.: 2023. 89-148-205-betlar) ma’lumotlari asosida tuzilgan.

Bug‘doy ekin maydonlari bo‘yicha 2022-yil kuchli beshlikni Qashgadaryo(209,3 ming ga),
Samargand (155,1 ming ga), Jizzax (125,0 ming ga), Toshkent (119,3 ming ga) va Surxondaryo
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(104,8 ming ga) viloyatlari egallagan bo‘lsa, yalpi hosil ko‘rsatkichlari bo‘yicha Qashgadaryo
(744,1 ming t), Farg‘ona (686,7 ming t), Samargand (670,0 ming t), Surxondaryo (640,3 ming t)
va Andijon (544,6 ming t) viloyatlarining mavqgeyi yugori. Hosildorlik Andijon (68,4 ts/ga),
Buxoro (64,9 ts/ga), Farg‘ona (59,0 ts/ga), Surxondaryo (54,0 ts/ga) Namangan (53,9 ts/ga), va
Navoiy (50,1 ts/ga) viloyatlarida respublika o‘rtacha ko‘rsatkichidan yuqori.

Donli ekinlar ichida ozugabop makkajo‘xori bug‘doydan keyingi o‘rinda (4,1 foiz) turadi.
O‘zbekistonda makkajo‘xori asosan don va chorva mollari uchun ekiladi. Makkajo‘xori
respublikaning barcha viloyatlarida yetishtiriladi.

2015-2022-yillarda respublikada don uchun makkajo‘xori ekin maydonlari 26,9 ming
gektarga, don yetishtirish 216,8 ming tonnaga ko‘paygan holda hosildorlik 15,7 ts/ga
kamayganligini kuzatish mumkin (8-jadval).

8-jadval
O¢zbekistonda don uchun makkajo‘xori ekin maydonlari va don yetishtirish
dinamikasi
2015Yy. 2018y. 2020 y. 2021y. 2022 y.
Ekin maydon, ming ga 37,3 40,8 51,9 66,5 64,2
Hosildorlik, ts/ga” 117,9 101,3 91,6 90,8 102,2
Yalpi hosil, ming tonna 439,6 413,2 475,3 590,0 656,4

Jadval O‘zbekiston gishlog xo‘jaligi 2015-2018 (T.: 2019) va 2019-2022 (T.: 2023) statistik
to‘plamlari ma’lumotlari asosida tuzilgan. “Hosildorlik ekilgan maydonga nisbatan chigarilgan.

O<zbekiston donli ekinlari tarkibida sholikorlikning ham o‘z o‘rni bor. Lekin keyingi

yillarda suv resurslarining yetishmasligi mazkur ekin turi mavgeyi nisbatan pasayishiga olib
kelmoqda.

Sholi yetishtirish uchun O‘zbekiston iglim sharoiti qulay hisoblanishiga garamay uning
geografiyasi dehgonchilikning boshga tarmoglariga garaganda chegaralangan. Asosan sholi Quyi
Amudaryo (Qoraqalpog‘iston Respublikasi va Xorazm viloyati) mintagasida yetishtiriladi.

Sholi ekin maydoni va sholi yetishtirish 2022-yilga kelib 2015-yilga nisbatan mos ravishda
19,1 ming gektarga, 66,6 ming tonnaga kamaygan bo‘lsa, hosildorlik 9,5 ts/ga ko‘paygan (9-
jadval).

9-jadval
Respublikada sholi yetishtirish dinamikasining o‘zgarishi
2015Y. 2018y. 2020 y. 2021y. 2022 y.
Ekin maydon, ming ga 70,5 46,8 64,2 53,9 51,4
Hosildorlik, ts/ga” 60,4 47,2 45,7 62,0 69,9
Yalpi hosil, ming tonna 425,7 221,1 293,5 334,2 359,1

Jadval O‘zbekiston gishloq xo‘jaligi 2015-2018 (151-153-betlar) va 2019-2022 (25-27-betlar)
yillar statistik to‘plami asosida tuzilgan. * Hosildorlik sholi ekilgan maydonga nisbatan
chigarilgan.

Kartoshkachilik, sabzavotchilik va polizchilik. Respublikamiz tabiiy iglim sharoiti
pomidor, bodring, sabzi, piyoz, baglajon, sholg‘om, kartoshka, oshqovoq, govun va tarvuzni
yetishtirishga qulay hisoblanadi.

Yuqoridagi ekin turlari nafagat barcha viloyatlar yoki tumanlarda balki, har bir gishloq,
ovullarda ekiladi. Bu albatda tabiiy sharoit va aholining tarixan shakllangan dehgonchilik
madaniyati asosida taraqgiyot topgan. Bundan tashgari mazkur dehqonchilik turlarining
rivojlanishiga ichki va tashqgi bozorlarda talabning yugqoriligi bilan ham izohlanadi.

Tahlil gilinayotgan yillar (2015-2022 yy.) davomida kartoshka, sabzavot va poliz ekin
maydonlari mos ravishda 30,3, 46,5, 19,8 ming gektarga, mahsulot yetishtirish esa 856,4, 1772,9,
567,1 ming tonnaga ko‘paygan. Hosildorlik barcha tarmoglarda kamayganligi kuzatiladi.

Kartoshkachilik xususan Samargand viloyatida yoxshi rivojlangan. Bu yerda respublikada
ekilgan kartoshka maydonlarining salkam 17 foizi joylashgan (18,8 ming ga). 10,8-11,8 ming
gektardan Surxondaryo, Toshkent va Farg‘ona viloyatlarida, eng 0z ragam, ya’ni 2,7-3,0 ming ga
Sirdaryo va Navoiy viloyatlariga tegishli.
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2022-yil respublika viloyatlarida kartoshka yetishtirish quyidagicha bo‘lgan: Samargand-
692,6 ming t., hosildorlik 242,3 ts/ga; Andijon-420,5, 221,8; Toshkent

10-jadval
Kartoshkachilik, sabzavotchilik va polizchilikning rivojlanish tendensiyasi
| 2015y. | 2018y. | 2020y. | 2021y. | 2022y.
Kartoshkachilik
Ekin maydon, ming ga 80,6 86,8 93,3 98,7 110,9
Hosildorlik, ts/ga 219,1 224,8 2134 201,7 203,4
Yalpi hosil, ming tonna 2586,8 2911,9 3143,8 3285,6 3443,2
Sabzavotchilik
Ekin maydon, ming ga 194,0 219,0 2228 233,7 240,5
Hosildorlik, ts/ga 2710 237,1 2344 236,0 238,1
Yalpi hosil, ming tonna 9390,0 9760,3 104314 10850,2 11162,9
Polizchilik
Ekin maydon, ming ga 52,0 52,6 61,1 67,4 71,8
Hosildorlik, ts/ga 203,6 189,8 168,3 176,2 170,2
Yalpi hosil, ming tonna 1853,6 1837,0 2134,2 2285,3 2420,7

Jadval O‘zbekiston gishloq xo‘jaligi 2015-2018 (T.: 2019) va 2019-2022 (T.: 2023) statistik
to‘plamlari ma’lumotlari asosida tuzilgan.

-373,4 191,6; Farg‘ona-358,0, 183,3; Surxondaryo-350,5, 232,8; Namangan-322,9, 205,0 ts/ga;
Qashgadaryo-185,8, 214,0; va Navoiy-84,1 ming t hosildorlik 248,3 ts/ga. Mazkur viloyatlarda
hosildorlik respublika o‘rtacha ko‘rsatkichidan yugori bo‘lgan. Kartoshka yalpi hosilining eng past
ko‘rsatkichi Sirdaryo viloyatiga (66,4 ming t.), hosildorlik bo‘yicha (117,5 ts/ga)
Qoragalpog‘iston Respublikasiga to‘g‘ri kelgan.

Sabzavot ekin maydonlari bo‘yicha Samargand (36,4 ming ga), Farg‘ona (26,2 ming ga),
Toshkent (24,8 ming ga), Andijon (21,7 ming ga) va Buxoro (21,3 ming ga) viloyatlari yetakchilik
giladi va fagatgina ularning hissasiga respublikada sabzavot bilan band bo‘lgan ekin yerlarning
54,2 foizi to‘g‘ri keladi. Bu bejiz emas, albatta. Sababi — ayni shu mintagalarda yirik shaharlar,
urbanizatsiya yugori darajada rivojlangan.

Yalpi hosil bo‘yicha ko‘rsatkichlar birmuncha o‘ziga x0s xususiyatga ega. Jumladan,
Andijon viloyatida 1730,6 ming tonna, Samargand viloyatida 1533,7, Farg‘ona viloyatida 1249,9,
Surxondaryo viloyatida 1145,6 va Toshkent viloyatida 1102,5 ming tonna sabzavot mahsulotlari
yetishtirilgan. Hosildorlik darajasi viloyatlar o‘rtasida keskin farq giladi. Masalan, Andijon (275,0
ts/ga), Namangan (272,6 ts/ga) Surxondaryo (268,1 ts/ga) va Xorazm (261,8 ts/ga), Buxoro (243,4
ts/ga) va Qashqgadaryo (238,3 ts/ga) viloyatlari respublika o‘rtacha ko‘rsatkichidan yuqori.
Hosildorlikning eng past ko‘rsatkichi Qoraqalpog‘iston Respublikasiga (160,6 ts/ga) to‘g‘ri
keladi.

Poliz ekin maydonlari va mahsulot yetishtirish geografiyasiga nazar tashlansa shuni
kuzatish mumkinki, poliz ekin maydonlari Jizzax viloyati (17,5 ming ga) va Qoraqalpog‘iston
Respublikasi (12,6 ming ga) yetakchilik gilishadi*. Yalpi hosil bo‘yicha Surxondaryo (329,1 ming
t.), Jizzax (286,3 ming t.), Sirdaryo (278,9 ming t.) va Andijon (208,2 ming t) viloyatlari ajralib
turadi?. Hosildorlik Buxoro (235,6 ts/ga), Qashgadaryo (228,8 ts/ga), Surxondaryo (224,6 ts/ga),
Xorazm (219,8 ts/ga), Andijon (211,4 ts/ga), Sirdaryo (209,9 ts/ga), Samargand (200,6 ts/ga) va
Navoiy (199,2 ts/ga) viloyatlarida respublikaning o‘rtacha ko‘rsatkichidan yuqori bo‘lgan.

Bog‘dorchilik va uzumchilik. O‘zbekiston agroigqlim sharoiti bog‘dorchilik va
uzumchilikni rivojlantirishga juda qulay hisoblanadi. Termik resurslarning ko‘pligi har ganday
sershira meva va uzumlarni yetishtirishga imkon beradi. Shu sababdan respublikada gadimdan
olma, o‘rik, olcha, gilos, anor, anjir, behi, nok, olxo‘ri, xurmo, subtropik va sitrus mevalar (limon,
apelsin, mandarin), turli navdagi uzumlar yetishtiriladi.

! Boshga ma’ muriy-hududiy birliklarda poliz ekin maydonlari 1,7 ming gektardan 6,8 ming gektargacha tebranadi.
2 Boshga ma’muriy-hududiy birliklarda yalpi hosil 200 ming tonnaga etmagan.
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Respublikaning barcha ma’muriy-hududlarida meva va uzum yetishtiriladi. O‘zbekistonda
jami meva va rezavorlar bilan 351,8 ming gektar yer banddir. Bu ko‘rsatkich 2015 yilda 226,4
ming gektar bo‘lgan. Shu yillarda 125,4 ming gektarga yoki 155,4 foizga ko‘paygan (11-jadval).

Bog‘larning asosiy gismi Farg‘onada (15,9 foiz), Surxondaryo (14,9 foiz), Samargand
(12,3 foiz), Toshkent (9,9 foiz), Andijon (9,1 foiz) va Namangan (9,0 foiz) viloyatlarida
joylashgan. Ayni vaqgtda boshga ma’muriy-hududlarda bog‘lar maydoni kamtarroq hisoblanadi.

Yalpi hosil 2022-yil 2999,3 ming tonna bo‘lgan holda, u 2015-yilga nisbatan531,4 ming
tonnaga ko‘paygan bo‘lsa, hosildorlik 38,3 ts/ga kamaygan.

11-jadval
Bog‘dorchilik va uzumchilikning rivojlanish tendensiyasi

| 2015y. | 2018y. | 2020y. | 2021y. | 2022y.
Meva va rezavorlar
Ekin maydon, ming ga 226,4 319,2 336,3 342,5 351,8
Hosildorlik, ts/ga 128,1 121,6 116,7 122,1 116,4
Yalpi hosil, ming tonna 2467,9 2706,2 2812,6 2852,6 2999,3
Uzumchilik
Ekin maydon, ming ga 128,3 113,3 128,2 133,7 136,8
Hosildorlik, ts/ga 133,1 157,5 152,0 154,7 155,3
Yalpi hosil, ming tonna 1518,2 1589,8 1606,9 1695,3 1760,6

Jadval O°zbekiston gishloq xo‘jaligi 2015-2018 (T.: 2019) va 2019-2022 (T.: 2023) yillar statistik
to‘plamlari ma’lumotlari asosida tuzilgan.

Mazkur yillarda meva va rezavorlar yetishtirish ekstensiv rivojlanish xususiyat kasb etgan.

Mahsulot yetishtirish geografiyasiga nazar tashlasak meva va rezavorlarning asosiy gismi
Andijon (22,5 foiz), Farg‘ona (13,0 foiz), Samargand (12,0 foiz) va Namangan (11,5 foiz)
viloyatlarida yetishtirilgan. Yuqoridagi keltirilgan mintagalarga respublikada yetishtirilgan meva
va rezavorlarning 59,0 foizi to‘g‘ri kelgan.

O‘zbekiston bo‘yicha jami tokzorlar — 136,8 ming ga. Bu xususda Samargand viloyati
keskin ajralib turadi — 48,5 ming gektar yoki respublika uzumzorlarining 35,4 foizi shu yerda
joylashgan. Keyingi o‘rinlarda Toshkent (16,2 ming ga, 11,8 foiz), Surxondaryo (11,3 ming ga,
8,3 foiz) va Qashgadaryo (10,1 ming ga, 7,4 foiz) viloyatlari egallaydi. Eng kam tokzorlar
Qoragalpog‘iston va Sirdaryoda; bu mintagalarda ularning maydonlari 1,8 va 1,4 ming gektarga
teng.

Uzumning yalpi hosili O‘zbekiston bo‘yicha 1760,6 ming tonna, uning 618,3 ming tonnasi
yoki 35,1 foizi birgina Samargand viloyatiga to‘g‘ri keladi.

Chorvachilik. Bu tarmoq O‘zbekiston gishlog xo‘jaligining dehgonchilikdan keyingi
ikkinchi asosiy tarmog‘i hisoblanadi. Uning hissasiga 2022 yil respublika gishloq xo‘jaligi
mahsulotlarining 48,4 foizi to‘g‘ri kelgan.

O‘zbekiston gishloq xo‘jaligining o‘ziga x0s xususiyati shundaki, gadimdan dehqonchilik
va chorvachilik uyg“un holda rivojlanib kelmogda. Albatta bu respublika hududida shakllangan
agroiglim, rel’ef va boshga omillarga bog‘liq. Jumladan, sug‘orma va lalmikor dehgonchilik olib
boriladigan hududlarda yetishtirilgan donli ekinlarning somoni va ulardan bo‘shagan yerlarni
chorvachilik magsadida foydalaniladi. Ushbu hududda ozuga ekinlari ham yetishtiriladi. Ozuga
ekinlari yem-xashak bazasini yaratibgina qolmasdan, almashlab ekishni amalga oshirishga zamin
yaratadi. Sug‘oriladigan yerlar sut-go‘sht goramolchiligi, cho‘chgachilik, parandachilik, cho‘l va
tog* oldi yoylovlari qo‘ychilik, echkichilik, yilgichilik va tuyochilik uchun qulay hisoblanadi.

Respublikaning tabiiy sharoiti va boshqa igtisodiy-ijtimoiy omillar ta’sirida yirik va mayda
shoxli goramolchilik, qorako‘lchilik, yilgichilik, tuyachilik, parrandachilik, asalarichilik rivoj
topgan.

Qoramolchilik chorvachilikning asosiy yo‘nalishi hisoblanadi. U sut-go‘sht yo‘nalishiga
ixtisoslashgan. Chorvachilikning mazkur tarmog‘i aholining sut va sut mahsulotlari, go‘sht va
go‘sht mahsulotlariga bo‘lgan ehtiyojining asosiy gismini ta’minlaydi.
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O‘zbekistonda 2022-yil jami 13853,5 ming bosh yirik shoxli goramollar bogilgan.
Taqgqoslash uchun: 2015-yilda 12814,1, 2020-yilda 13154,3 ming boshni tashkil gilgan (12-

jadval).
12-jadval
O‘zbekistonda chorva mollari bosh sonining o‘sish dinamikasi, ming bosh

2015 2018 2020 2021 2022
Yirik shoxli | 11641,3 12814,1 13154,3 13544 .4 13853,5
goramollar
shundan sigirlar 41735 4626,0 4729,4 4863,2 4956,5
Qo‘y va echkilar 19118,8 21580,5 22458,8 22970,3 23602,5
Otlar 216,9 2425 253,6 260,4 269,0
Cho‘chgalar 87,8 58,8 52,4 49 5 452
Parrandalar 61349,2 86374,8 89589,7 91935,0 97351,5

Jadval O‘zbekiston gishloq xo<jaligi 2015-2018 (T.: 2019) va 2019-2022 (T.: 2023) yillar statistik
to‘plamlari ma’lumotlari asosida tuzilgan.

Hozirgi vaqtda yirik shoxli goramollar soni bo‘yicha birinchi o‘rinda Samargand (1693,6
ming), keyingi o‘rinlarda Qashgadaryo (1687,7 ming), Buxoro (1328,2), Qoraqalpog‘iston
Respublikasi (1208,2), Andijon (1130,1 ming), Farg‘ona (1074,5) viloyatlari turadi. Boshqga
viloyatlarda yirik shoxli goramollar bosh soni bir millionga yetmagan.

Respublikada 2022-yilda 2725,9 ming tonna go‘sht (tirik vaznda) 11627,2 ming tonna sut
yetishtirilgan. 2015-yilga nisbatan mos ravishda 692,5 va 2599,4 ming tonnaga ko‘paygan (13-
jadval). Go‘sht yetishtirishda Qashgadaryo (315,4 ming t), Samargand (314,7 ming t) sut
yetishtirishda

13-jadval
O‘zbekistonda chorvachilik mahsulotlarini yetishtirish dinamikasi, ming tonna
Mabhsulot turlari 2015 2018 2020 2021 2022

Go‘sht, tirik vaznda 20334 2430,5 2519,6 2635,1 27259
Sut 9027,8 10466,4 10976,9 112742 11627,2
Tuxum, min. Dona 5535,4 7459,3 77812 7788,4 8129,2
Jun yetishtirish, 36029 34606 35422 36345 37307
tonna
Qoraqo‘l teri, dona 1031997 1085224 1152149 1252412 1287614
Pilla, tonna 26293,0 17912,3 20941,9 22769,9 24300,2

Jadval O‘zbekiston gishloq xo‘jaligi 2015-2018 (T.: 2019) va 2019-2022 (T.: 2023) yillar statistik
to‘plamlari ma’lumotlari asosida tuzilgan.

Samargand (1371,2 ming t), Qashgadaryo (1277,0 ming t), Farg‘ona (1104,3 ming t), Xorazm
(1098,5 ming t), Buxoro (1051,8 ming t) va Andijon (1040,2 ming t) viloyatlari alohida ajralib
turadi. Boshga barcha ma’muriy-hududlarda sut yetishtirish 1 miIn. tonnaga yetmagan.

Tahlillar bo‘yicha 2015-2022-yillarda qo‘y va echkilar 4483,7, yilqgilar 52,1, parrandalar
36002,3 ming boshga ko‘paygan bo‘lsa, cho‘chqalar bosh soni kamaygan. Cho‘chqalar bosh
sonining kamayishini shariyat bo‘yicha mahalliy aholining cho‘chqga go‘shtini kam iste’mol qgilishi
va cho‘chqa go‘shtining asosiy gismini iste’mol qiluvchi rusiyzabon aholining ko‘chib
ketayotganligi bilan izohlanadi. Ushbu yillarda tuxum 2593,8 min. donaga, jun 1278,0 va qoraqo‘l
teri yetishtirish 255617 donaga oshgan. Pilla yetishtirish 1992,8 tonnaga kamaygan.

Xulosa va takliflar

Yugoridagi tahlillardan quyidagicha xulosa gilish mumkinki:

- YalM tarkibida gishloqg xo‘jaligi ulushining kamayish tendensiyasiga ega. Bu mamlakat
igtisodiyotining agrar-industrial shakldan industrial-agrar yo‘nalishga o‘tishi bilan izohlanadi. Bu
jarayon respublikada gishlog xo‘jaligi va mineral xomashyo resurslarini gayta ishlashga tobora
jiddiy e’tibor berilayotganidan dalolat bermoqda;
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- tahlillardan ma’lum bo‘ldiki, 2015-2022-yillarda gishloq xo‘jaligida mahsulot
yetishtirishning o‘sishi sur’atlari igtisodiyotning boshga tarmoglarga nisbatan past bo‘lgan.
Mazkur holat sanoat va xizmat ko‘rsatish tarmoqlarida yangi ishlab chigarish quvvatlarining
oshishi bilan izohlanadi;

- o‘rganishlarning ko‘rsatishicha ma’muriy-hududiy birliklar YalM tarkibida gishloq
xo‘jaligining yetakchi tarmoq ekanligi aniglandi (bundan Toshkent, Navoiy viloyatlari va
Qoragalpog‘iston Respublikasi mustasno). Buning asosiy sababi mintagalarda gishloq xo‘jalik
mahsulotlari to‘liq gayta ishlanmayotganligidan dalolat bermoqda;

- aholini uzluksiz ozig-ovgat xavfsizligi bilan ta’minlash magsadida asta sekin gishloq
xo‘jaligi ekin tarkibida kartoshka, poliz va meva ekin maydonlari ko‘payishiga garamasdan
gishlog xo‘jaligida paxtachilik va g*allachilik asosiy tarmoglar bo‘lib gqolmoqda;

- gishlog xo‘jaligida mahsulot yetishtirish mintagalar bo‘yicha keskin farglar mavjud.
Mintagalarda mavjud gishloq xo‘jaligi ekin yerlaridan foydalanish darajasining pastligi ushbu
holatning asosiy sabablaridan biri hisoblanadi. Aynigsa, Qoraqalpog‘iston Respublikasi, Jizzax,
Qashgadaryo, Surxondaryo, Sirdaryo va Xorazm viloyatlarida salbiy ko‘rsatkichga ega.

Yuqorida ko‘rsatilgan muammolarni yumshatish uchun bizning fikrimizcha agrar sohada
quydagi tadbirlarni amalga oshirish lozim:

- gishloqg xo‘jaligida faoliyot ko‘rsatayotgan iqtisodiy sub’ektlarga dotatsiya, subvensiya
va imtiyozli kreditlar berish, ulardan olinadigan soliglar migdorini kamaytirish, ular faoliyatini
yanada erkinlashtirish ya’ni bozor igtisodiyoti tamoyillarini amaliyotga keng jalb qilish;

- hozirgi kunda fermer xo‘jaliklari tomonidan amalga oshirib bo‘lmaydigan sho‘rlanishga
garshi kollektor-drenaj va sug‘orish inshootlarini takomillashtirib borishni, suv resurslarini
mamlakat ichkarisida va Markaziy Osiya mintagasida to‘g‘ri tagsimlashni davlat o‘z zimmasiga
olish;

- mamlakatda ishlab chigarilmayotgan gishlog xo‘jaligi uchun zarur texnika va boshga
vositalarni  olib kelishda va mahsulotlarni eksport qilishda bojxona imtiyozlar bilan
rag ‘batlantirish chora-tadbirlarini yanada yengillashtirishni amalga oshirish zarur.
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Abstract
The article is devoted to the analysis and prospects for the development of the leading bioeconomic
sector - agriculture in the Bukhara region. Based on a study of the Bioeconomic Development
Strategy of individual countries and a study of the dynamics and growth trends of agriculture in
the Bukhara region, a proposal for further stable growth of the agricultural sector of the region was
developed and recommendations were formulated for the development of a promising
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l. Introduction

At the global level, reducing the extraction of minerals, saving natural resources, preserving
biodiversity, and achieving sustainable development through the effective use of produced
renewable goods and bioproducts and their waste are the urgent problems of the present time,
special attention is being paid to the development of the economy and the developing bioeconomy
as its component. Special attention is being paid to the development of the green economy in our
country. For example, the President of Uzbekistan Sh.M. Mirziyoev:" ... Currently, as in the whole
world, serious environmental problems are emerging in Uzbekistan. In most of our regions, the
composition of the soil is deteriorating, fertile land is shrinking, desertification, water shortage,
drought, providing the population with clean drinking water are among these and they should
become the culture and practical action of the residents of a neighborhood. In general, if we do not
switch to "green energy" as soon as possible, if we do not define specific mechanisms in this regard
in our laws, we will not be able to satisfy our residents and entrepreneurs.”[1].

Considering a component of the green economy, a lot of attention is being paid to the
development of bioeconomy on a global scale. Because bioeconomy is the production of products
that replace natural resources by creating higher added value from biomass (i.e. renewable
biological products) and on this basis, natural serves to reduce resource extraction. Therefore, the
development of Bioeconomy is very important. In the report of the International Advisory Council
on Global Bioeconomy, the Bioeconomy is defined as follows: “Bioeconomy is the knowledge,
science, technology and innovation related to the production, use, conservation and restoration of
biological resources and the preparation of sustainable solutions (information, products and
services) is to turn all economic sectors into a stable economy”[2].

It should be noted that currently, programs and strategies for the development of
Bioeconomy are being developed and implemented in a number of countries of the world. Despite
the fact that branches of bioeconomy have been developing in our country for a long time, the term
bioeconomy is rarely used in the Uzbek language. This requires the passage of time and the
acceleration of scientific research in the field. However, our country has a very high production
and scientific potential for the development of Bioeconomy.

Due to the fact that the problem has been studied - the phrase "Bioeconomy" is new in the
language of communication in Uzbekistan and this field is new, no monographic studies on
Bioeconomy have been conducted in our country.

It should be noted that currently in our republic there is a project "New master's education program
for sustainable bioeconomy in Uzbekistan" (BioEcUz), 619294-EPP-1-2020-1-LV-EPPKAZ2-
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CBHE-JP, financed by the Erasmus+ program of the European Union. The report on "Detailed
analysis of the bioeconomy system and key stakeholders in the field", prepared by the consortium
of partners for the first time, continues to be the only research conducted on bioeconomy in our
country.

"The report includes an analysis of three key components of the bioeconomy education ecosystem:
1. Evaluation of involved higher educational institutions (HEIs) and brief review of information
on other higher educational institutions in Uzbekistan that provide education in the fields of
bioeconomy.

2. Brief description of bioeconomy and related industries in Uzbekistan and other related industries
in Central Asia.

3. Analysis of the bioeconomy sector of Uzbekistan, including national strategies, policies and
development programs related to bioeconomy, analysis of state bodies responsible for their
preparation, adoption and monitoring. [3]

However, in a number of countries of the world, many strategic documents on the development of
bioeconomy and related fields have been developed by the state and are being implemented. In
2009, the Organization for Economic Co-operation and Development (OECD) designed the
Bioeconomy to 2030 policy agenda (The Bioeconomy to 2030 Designing a Policy Agenda) was
published under the responsibility of the Secretary General of the OECD. In this 326-page
document, emphasis is placed on the development of biotechnology, scientific and innovative
research, industry, especially the processing industry, the market of bio-based products, and the
education system in the sustainable development of the bioeconomy. The implementation of the
bio-economic policy is based on the coordinated actions of the private sector, state and non-state
organizations and increasing investment activity in the field.

Also, in the document, special importance is given to issues such as effective use of
biological resources, creation of new bioproducts, optimization of natural resource use, reduction
of waste disposal into the environment and their safety, food safety, preservation of biodiversity,
and balanced development of society and economy. and bioeconomy development scenarios until
2030 are based on [4]. As a promising field, the bioeconomy continues to show great importance
in solving and mitigating global problems.

For example, the Bioeconomy strategy of the European Union is considered one of the
main factors of sustainable development, and it represents the "Green course" of the transformation
of the Union.

Bioeconomy policy aims to build a bioeconomy that covers all three dimensions of sustainability:
1). Environment: management of land and biological resources

within ecological limits;

2). Economy: sustainable value chain and consumption;

3). Society: Social Justice and Just Transition[5].

It should be noted that the Bioeconomy strategies of the European Union are aimed at
defining the main directions of sustainable development of the bioeconomy sector in member
countries and strengthening scientific cooperation and integration relations between countries in
the further development of the sector based on new innovative technologies. It serves as a
methodological tool in defining bio-economic strategic documents and directions.

For example, the Nordic Bioeconomy program consists of 15 points, which includes
comprehensive measures for the development of bioeconomy, which are of great importance for
the national economy of the countries of this region. The objective of the program is to create new
industries and high added value chains and to facilitate and guide the transition of bio-based
industries to technologically advanced sectors, optimizing biomass production and new value
creation.

The program relies on four pillars defining the perspective of the Nordic bioeconomy: - a
competitive biobased industry - sustainable resource management - sustainable and diverse
ecosystems - inclusive economic development [6].
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It can be said that currently in a number of countries of the world strategies and programs for the
development of the green economy and its component bioeconomy are being prepared and
implemented. For example, in 2012, the USA (National Bioeconomy Program) [7], Sweden
(Swedish Research and Innovation-Bioeconomy Strategies),[8] and in 2013, the countries of South
Africa (Bioeconomy Strategy) [9] were the first to develop and implement their own bioeconomy
strategies. Many such examples can be given. In general, due to the increase in the number of
countries that have developed and implemented bioeconomy strategies in recent years,
Bioeconomy is developing at a relatively high pace globally.
. Research methods.
The research was carried out in a traditional way by studying information and literature. Recent
literature sources and published information on policies and strategies for bioeconomy
development were analyzed. Statistical data on bioeconomy sectors were comparatively analyzed.
Based on the synthesis and scientific abstraction and extrapolation of the results of the analysis,
opportunities and strategic aspects of the perspective development of bioeconomy in Bukhara
region were determined.
1. Analysis and results

The development of Bioeconomy in the territory of our country: agriculture and forestry,
processing of agricultural products, preparation of bio-based medicines has a very long history. At
the present time, agriculture, which is the main source of biological products in our country and
its regions, is developing among the leading sectors.

According to the data, in 2022, 45.5% of the Bukhara region's gross regional product
corresponded to the share of agriculture, forestry and fisheries, and the region's volume of
production of gross agricultural products was 32,867.5 billion soums. A total of 620,100 tons
(4.3% more than in 2021) of grain were produced in farms of all categories of agriculture (Table
1).

As can be seen from Table 1, there was no significant change in the production of cotton
raw materials and grain in the region during 2010-2022. During the period of analysis, the
production volume of the remaining types of products in the table grew at a high rate. In particular,
the production of honey in the region increased 5.7 times over the past 12 years, which means that
there have been positive changes in agricultural production in the region in recent years.

Table 1. The dynamics of the production of basic agricultural products in all categories of
farms of the Bukhara region in 2010-2022*

2022 % compared
to:
Product | Unitof |2010 |2015 |2020 |2021
2022 y.
type measure | Y. y. y. y.
2010 | 2021
. thousand | 620, 680, 546, 594,
1 |Grainall |0 143|592 |340 |as6 |6201l |gggg | 10432
o | Cottonraw | thousand | /5 4 | 3594 | 2578 |3043 |3101 |9067 |1018

materials tons

thousand | 115, 182, 222, 234, 251, 2,2

3 | Potatoes | ¢ 165 |478 |724 |a96 |333, |times |19718
thousand | 354, 567, 768, 831, 889, 2,5
4 | Vegetbles |\ 1708|203 |672 |788 |542 | times | 10694
5 Food thousand | 79, 125, 175, 178, 198, 2,5 110.79
melons tons 561 167 927 980 296 times ’
5 Fruits and | thousand | 150, 239, 303 267, 291, 108.95
berries tons 862 896 ,531 978 963 193,53 '
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thousand | 99 | 175, |205, |205 | 216 22
7| Grapes s 56 972 |o073 |es0 | 821 |times | 10943
6 m/iat (N | ihousand | 140, |195, |262, |278 | 286, 2 L0091
; tons 211 426 723 AT72 589 times ’
weight)
. thousand | 539, | 779, | 1002, | 1020 |105L,
9 [Milk tons 315 |103 |e01 |os0 |so1  |19503 |10302
thousand | 173|320 469 | 477 | 519 3
10| Eggs pieces | 6950 |052,0 |847.0 |5040 |6790 |times |19883
11 | Honey | ousand | g 405 11 233 (1,046 | 2,160 |2,292 | .. >7 | 10611
tons times
thousand
12 | Wool o 2,776 |3,634 | 3,842 | 3,077 |4,129 | oo [10382
Karakol . 333 410 500 545
13 | skins pleces | 317|401 |ass |383 |°0°814| 16976 |103.7°

*The table was prepared based on the data of the State Statistical Office of Bukhara Region

In 2022, there was an increase in all types of the main agricultural products produced in
the region. In particular, the production of food products, fruits, vegetables, eggs and honey
increased rapidly. Deepening reforms in the agrarian sector of our country is of great importance
in achieving such indicators. In recent years, special attention has been paid to the planting of other
crops and the establishment of gardens in the cotton and wheat fields with low productivity, as
well as to the planting of repeated crops in the fields empty of wheat and the introduction of
intensive and innovative technologies in the field. being directed. In this regard, the President of
Uzbekistan Sh.M.Mirziyoyev expressed the following opinion: "This year, for the first time,
vegetables, potatoes, pulses and legumes were planted on nearly 1 million hectares of land freed
from grain, and more than 5.5 million tons of products were grown.

Our systematic work on increasing the income of farmers through the diversification of
agriculture, more rational use of land and water resources, and the production of exportable
products is gradually bearing fruit.

For example, instead of cotton and grain on 96,000 hectares of low-yielding areas, cabbage,
various vegetables and greens were planted on 32,000 hectares of land this year, and thousands of
tons of products from these areas were exported. Also, intensive orchards and new vineyards were
built on 11,000 hectares, greenhouses on 1,500 hectares. In this regard, special attention was paid
to the extensive use of the advanced experience of Spain, Poland, the Netherlands, Greece, Russia,
China, South Korea, Turkey, Vietnam and Indonesia"[10].

According to the data, in 2022, 921.5 thousand hectares of grain were harvested in our
country, so 853 thousand hectares were cleared of straw. Repeated crops were placed on 616.5
thousand hectares of these areas. In particular, 70.4 thousand hectares of vegetables, 29.9 thousand
hectares of rice, 2.6 thousand hectares of potatoes, 27.4 thousand hectares of oil crops, 219.5
thousand hectares of legume crops, 14.7 thousand hectares of corn for grain, 59 8,000 hectares of
rice, 156,300 hectares of fodder crops, 30,100 hectares of millet and 5,700 hectares of broom were
planted”[11].

As a result of these measures, the volume of production of agricultural products tends to
increase. It should be noted that in recent years, there have been changes in the structure of
agricultural arable land in the Bukhara region: in 2022, the agricultural arable land of the region
was 222,019 hectares, an increase of 110.5% compared to 2017. That is, as a result of
implementation of irrigation and melioration measures on agricultural land areas in the region,
new land areas were brought into circulation. During this period, the cultivated area of wheat
decreased by 11,280 hectares and the area of grain by 4,000 hectares, while the cultivated area of
vegetables amounted to 7,732 hectares in 2022 and increased by 2,232 hectares compared to 2017.
[12].
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At this point, it should be said that the increase in the volume of production of agricultural
products in the region was influenced by the expansion of cultivated areas, as well as the increase
in the productivity of crops and the productivity of livestock. For example, the average yield of
cotton in the region in 2022 was 36.2 centners per hectare. This indicator was around 28.6 centners
in 2017. Compared to 2017, grain yield increased by 10.2 centners per hectare and reached 74.4
s/ha in 2022. Also, in the Bukhara region, according to the Resolution of the President of the
Republic of Uzbekistan PQ-373 of September 10, 2022 "On additional measures to increase the
income of the population by supporting the establishment of farms" 2022 As a result of the
allocation of 8016 hectares of land to the population for the establishment of farms, 67997 tons of
agricultural products were produced in these areas, which had a positive effect on the increase in
the volume of gross regional agricultural products. According to our analysis, the rapid
development of plant breeding in the region during the period of analysis has not only provided
the population with food, but also the industry with raw materials for plant breeding, as well as the
strengthening of the livestock feed base. As a result, the number of cattle has increased in Bukhara
region in recent years (Table 2):

Table 2.The dynamics of the number of certain types of livestock in all categories of farms
of the Bukhara region in 2010-2022 *

Order | Livestock Years: 2022 %
No. |type Unit of compared to:
measure | 2010 2015 2020 2021 2022 2010 | 2021
y. y.
1 Cattle One 883,9 |1100,5 | 12475 |1285,3 |1328,9 | 150,3 | 103,4
thousand
heads
From One 365 378,9 | 4075 |422,3 |434,7 |119,1 |102,9
this: thousand
of cows | heads
2 Sheep One 1563,2 2239,8 | 2304 2416 1545 | 104,9
and goats | thousand 1825,1
heads
3 Poultry | One 1663,3 5781 6235,7 | 67212 |4 107,8
thousand 2909,2 times
heads

*The table was prepared based on the data of Bukhara regional statistics department.

The data of Table 2 show that in Bukhara region in 2010-2022, especially poultry farming
grew at a very high rate. It should be noted that the Bukhara region has seen positive changes
in the development of forestry in recent years. According to data, the gross output of forestry farms
in Bukhara region in 2022 was 201.4 billion soums (101.7% increase compared to 2021). During
2017-2022, the grossly produced forest products increased by 2.6 times. It is also worth noting
that in Bukhara region, along with agriculture and forestry, the volume of fish production increased
by 3.9 times and amounted to 194.8 billion soums in 2017-2022.nAccording to our analysis, the
measures implemented in agriculture in Bukhara region during the last years are giving good
results.

IV.  Conclusion

In short, especially in the last 5 years, the agriculture, forestry and fisheries of Bukhara region
have developed at a relatively high pace, and the supply of food products to the population has
also improved. However, there are a number of opportunities and reserves to further increase gross
product production and increase production efficiency and ensure sustainable development in the
sector. In order to ensure efficient and effective use of these opportunities and reserves, it is
necessary to develop a strategy "Development of the bioeconomy sector of Bukhara region in
2025-2030". Because the region has not developed a strategic document aimed at the development
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of bioeconomy through wide use of existing opportunities. However, in Bukhara region, the
mechanism and prospective parameters of effective use of the existing opportunities to increase
the volume of biomass production and increase the level of its added value creation chain have not
been sufficiently developed. For example, promising varieties of wheat with a potential yield of
100 centners/ha and higher have been created at the present time. When such varieties are planted
in the region and the average yield of wheat reaches 100 centners, its cultivated area remains at
the level of 73423.5 ha in all economic categories in 2022, in the future, in the region, in addition
to this area: (100 centners/ha (potential)- 64.9 quintals/ha (2022 average yield of wheat by region)
= 35.1x73423.5)=2577164.85 quintals or 257.7 thousand tons of wheat can be obtained.

At this point, it should be said that in 2022, from the existing agricultural arable land in the
region, due to the testing and planting of promising varieties with high productivity, as well as the
application of intensive and innovative technologies of production, additional (compared to 2022)
20-25 There is a possibility to produce % more crop products.  Also, it is possible to produce a
large amount of animal feed, forest products and medicinal plants in the region due to the
production of animal feed based on hydroponic technology and the improvement of pastures and
deserts.

In Bukhara region, it is possible to increase the volume of production of agricultural
products by 5-8% by improving the melioration and irrigation condition of the land areas and
recultivation of the lands left from agricultural circulation. Wide implementation of the circular
economy in the system of the bioeconomy sector of Bukhara region will increase the production
range of products with a high level of added value chain from biomass through the effective use
of goods, secondary and non-standard products for production in the sector, increase the
competitiveness of products and safely dispose of waste. ensures disposal. as a result, the loss and
death of biomass will be reduced, and the income of product producers will increase, and new jobs
will be created in the bioeconomy sector of the region.

In the "Development of the bioeconomy sector of Bukhara region in 2025-2030" strategy,
which is being prepared, food insecurity and supply, ecology and biodiversity preservation in the
organization of production, by-products produced in bioeconomy sectors, preparation of biogas
and various biofuels from waste , such issues as the introduction of smart and other innovative
technologies in the field will also find their solution. The preparation and implementation of this
strategy in the province will ensure the stable development of bio-economic sectors in the future
and make a turning point in the development of the sector.
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HUDUDLARDA ASALARICHILIK KLASTERLARI ORQALI
ASALARICHILIK SOHASINI BARQAROR RIVOJLANTIRISH
TAMOYILLARI

Annotatsiya: Asalarilar changlatuvchi sifatida ekotizim rivoji va bioxilma-xillikni
saqlashda muhim rol o‘ynaydi. Ularning changlatish xizmatlari ko‘plab o‘simlik turlarini, shu
jumladan gishloq xo‘jaligi iqtisodiyotining asosini tashkil etadigan ko‘plab ekinlarni ko‘paytirish
uchun juda muhimdir. So‘nggi yillarda barqaror rivojlanish kontseptsiyasi butun dunyo bo‘ylab
turli sohalarda tobora muhim ahamiyat kasb etmoqda. Amaliyot ko‘pincha jamoaviy harakatlarni
o‘z ichiga oladi, chunki asalarichilar klasterlarda yoki uyushmalarda bilim, resurslar va marketing
kanallarini almashish uchun hamkorlik giladilar. Ushbu hamkorlikdagi tuzilmalar nafagat
ko‘nikmalarni uzatish va salohiyatni oshirishga yordam beradi, balki jamiyat a‘zolari o‘rtasida
ijtimoiy kapital va birdamlikni rivojlantiradi.

Kalit so‘zlar: Asalari, asal, gulchangi, o‘simlik, ekotizim, atrof-muhit, gishloq xo‘jaligi,
tadbirkorlik, zarur kapital.

AnHoTauus. Kak onpuiMrenu, muenbl UIparoT BaXHYIO pOJIb B Pa3sBUTHHU HKOCUCTEM H
nojjepx)anun OuopaznooOpasus. X yciiyra 1o OmbUICHHUIO MUMEIOT pENIaroliee 3HAUCHUE IS
BOCIIPOM3BOJICTBA MHOTHX BHJIOB pacTE€HUi, BKIIOYas MHOTHE KYJIbTYphl, KOTOPbIE COCTaBIISIOT
OCHOBY 9KOHOMMKH CEJIbCKOT0 X031l CTBa. B ociieiHue roasl KOHIENUs yCTOMYMBOTO Pa3BUTHUS
npuobperaeT Bce OoJbliiee 3HAUYCHUE B PA3IMUHBIX OTPACISIX BO BceM Mupe. CTaKUPOBKU 4acTo
BKJIIOYAIOT KOMAaHIHBIE YCWJIHS, IOCKOJBKY ITYEIOBOABI COTPYAHHYAIOT B KIJIACTEpax WIIH
accolManusAx s OOMEHa 3HaHUSMM, pecypcaMd M MAapKeTHHTOBBIMHM KaHalaMH. OTH
COBMECTHBIE CTPYKTYPBHI HE TOJIBKO IIOMOTAIOT TIepe/IaBaTh HABBIKM U HAPAIUBATh MOTEHIIHAI, HO
TaKXXe COCOOCTBYIOT COLMAIIBHOMY KalMTaly M COJUAAPHOCTH MEXy WIEHAMU COOOIIeCTBa.
KiroueBbie ciioBa: [Tuernbl, Men, MbUTbIA, pACTEHUS, SKOCHCTEMA, OKpYKatoIas cpena,
CeNIbCKOE X034HCTBO, NPEANPUHUMATENILCTBO, HEOOXOIUMBIHN KamuTal.

Abstract. As pollinators, bees play an important role in the development of ecosystems and the
maintenance of biodiversity. Their pollination services are crucial for the reproduction of many
plant species, including many crops that form the backbone of the agricultural economy. In recent
years, the concept of sustainable development has become increasingly important in various
industries around the world. Internships often involve team efforts as beekeepers collaborate in
clusters or associations to share knowledge, resources, and marketing channels. These
collaborative structures not only help transfer skills and build capacity, but also promote social
capital and solidarity among community members.

Keywords: Bees, honey, pollen, plants, ecosystem, environment, agriculture, entrepreneurship,
necessary capital.

KIRISH

Asalarilar va atrof-muhit o‘rtasidagi o‘zviy munosabatlar barqaror amaliyot sifatida
asalarichilik salohiyatini belgilaydi. Asalarilar changlatuvchi sifatida ekotizim rivoji va bioxilma-
xillikni saglashda muhim rol o‘ynaydi. Ularning changlatish xizmatlari ko‘plab o‘simlik turlarini,
shu jumladan qishloq xo‘jaligi iqtisodiyotining asosini tashkil etadigan ko‘plab ekinlarni

133


mailto:sohibkulmurotov@gmail.com

Ne3(17) 2024 "IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali

ko‘paytirish uchun juda muhimdir. Asalarichilik daromad manbalarini diversifikatsiya gilishi,
bitta ekinlarga qaramlikni kamaytirishi va uy xo‘jaliklarining iqtisodiy zaifligiga chidamliligini
oshirishi mumkin. Ushbu magolaning magsadi asalarichilikning qishloq xo‘jaligini barqaror
rivojlantirish vositasi sifatida ko‘p qirrali rolini o‘rganishdir. Asalarichilik gishloq xo‘jaligini
bargaror rivojlantirish vositasi sifatida ulkan salohiyat ega bo‘lib, iqtisodiy farovonlik, ijtimoiy
tenglik va atrof-muhitni boshqarish yo‘lini taklif etadi. Asalarichilik asalarilar, bioxilma-xillik va
jamiyat taraqqiyoti o‘rtasidagi aloqalardan foydalanib, gishloq xo‘jaligi va turmush tarzini
o‘zgartirish imkoniyatiga ega. Biroq, bu salohiyatni ro‘yobga chiqarish asalarichilik amaliyotini
keng joriy etishga to‘sqinlik gilayotgan muammo va to‘siqlarni bartaraf etish uchun birgalikda
harakat gilishni talab giladi. Hamkorlikdagi harakatlar va integratsiyalashgan yondashuvlar orgali
u asalarichilikning o‘zgaruvchan yangi zotlarini va kelajak avlodlar uchun barqaror, asalarichilik
klasterlarini rivojlantirish mumkin.
ADABIYOTLAR SHARHI

Asalarichilikning iqtisodiy samaradorligini oshirishning ilmiy-uslubiy va amaliy
masalalari bo‘yicha O‘zbekistonlik olimlar tomonidan qator ilmiy-tadqiqgot ishlari olib borilgan.
Xususan, B.A. Qaxramonov, A.l. Isamuhamedov, U.SH. Ballasov, S.SH. Isamuhammedov, O.S.
To‘rayev kabi qator agrar iqtisodchi olimlarning erishilgan ilmiy natijalari e’tiborga molik.

Asalarichilik sohasini samarali tashkil etish, asal va asal mahsulotlarini yetishtirish
samaradorligini oshirish bo‘yicha A.Nabiyev, V.Brovarskiy, Sh.Suyarqulov. O.To‘rayev,
N.Kraxotin, A.Isamuhamedov, N.Askarov, R.Pulatova, B.Qaxramonov, A.Chekalov kabi olimlar
tadgigot olib borgan. Xorijiy olimlardan A.Chepik, G.R.Mursalimova, R.A.Zaripov,
A.K.Subayeva, Ye.Odinokova, S.Kolupayev kabilar ilmiy-tadgiqot izlanishlarini olib borgan.

TADQIQOT MATERIALLARI VA METODOLOGIYASI

So‘nggi yillarda barqaror rivojlanish kontseptsiyasi butun dunyo bo‘ylab turli sohalarda
tobora muhim ahamiyat kasb etmoqda. Qishloq xo‘jaligi sohasida barqarorlikka intilish iqtisodiy
farovonlik, ijtimoiy tenglik va atrof-muhitni muhofaza gilishni muvozanatlashga garatilgan aniq
yo‘nalishga aylandi. Qishloq joylari an‘anaviy sanoatning kamayishi, qishloq xo‘jaligini
modernizatsiya qilish va atrof-muhitning buzilishi muammolariga duch kelganda, bargaror
rivojlanishni ta’minlash uchun innovatsion yondashuvlarni topish juda zarur bo‘ldi. Shu nuqtai
nazardan, asalarichilik yoki asalarichilik klasterlarini qishloq xo‘jaliklarida barqarorligini targ‘ib
qilishning istigbolli vositasi sifatida paydo bo‘ladi. Asalarilar va atrof-muhit o‘rtasidagi biologik
munosabatlar bargaror amaliyot sifatida asalarichilik salohiyatini oshiradi. Asalarilar
changlatuvchi sifatida ekotizim salomatligi va bioxilma-xillikni saglashda hal giluvchi rol
o‘ynaydi. Ularning changlatish xizmatlari ko‘plab o‘simlik turlarini, shu jumladan qishlog
xo‘jaligi iqtisodiyotining asosini tashkil etadigan ko‘plab ekinlarni ko‘paytirish uchun juda
muhimdir. Bundan tashqari, asalarichilikning o‘zi insonlar uchun asal yetishtirishdandan asal
mumi, gulchang va propolis kabi qo‘shimcha giymatli mahsulotlarga gadar turli xil igtisodiy
imkoniyatlarni tagdim etadi.

Asalarichilik sohasini daromad manbasini sifatida, uni boshlash va saglash nisbatan arzon
bo‘lib, fermerlar, dehqon xo‘jaliklari va tadbirkorlik bilan shug‘ullanuvchi shaxslarning faoliyat
turi hisoblanadi. Yetishtirilgan asal va asal mahsulotlarini sotish nafaqgat to‘g‘ridan-to‘g‘ri
daromad keltiradi, balki giymat zanjirini rivojlantirish va bozor alogalari orgali mahalliy
igtisodiyotni rag‘batlantiradi. Bundan tashqari, asalarichilik daromad manbalarini diversifikatsiya
qilishi, bitta ekinlarga qaramlikni kamaytirishi va uy xo‘jaliklarining iqtisodiy zaifligiga
chidamliligini oshirishi mumkin. Igtisodiy nuqtai nazardan tashqari, asalarichilik ijtimoiy
birdamlikni rivojlantirish va qishloq xo‘jaligi rivojlanayotgan tarmoglariga imkoniyat berish
imkoniyatiga ega. Amaliyot ko‘pincha jamoaviy harakatlarni o‘z ichiga oladi, chunki asalarichilar
klasterlarda yoki uyushmalarda bilim, resurslar va marketing kanallarini almashish uchun
hamkorlik giladilar. Ushbu hamkorlikdagi tuzilmalar nafaqat ko‘nikmalarni uzatish va salohiyatni
oshirishga yordam beradi, balki jamiyat a‘zolari o‘rtasida ijtimoiy kapital va birdamlikni
rivojlantiradi. Bundan tashqari, asalarichilik ayollar va yoshlarga daromad keltiradigan faoliyat
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bilan shug‘ullanish va uy xo‘jaliklarining farovonligiga hissa qo‘shish uchun imkoniyat yaratishi
mumkin, shu bilan gishloq joylaridagi gender tengsizligi va yoshlar ishsizligini hal giladi.

Ekologik barqarorlik asalarichilikning qishloq xo‘jaligi rivojlanishiga qo‘shgan hissasi
asosida yotadi. Asalarichilik qishloq xo‘jaligi amaliyotini va yashash joylarini saqlashni targ‘ib
qgilish orqali asalarichilik bioxilma-xillik va ekotizimning barqarorligini saqlashga hissa qo‘shadi.
Boshgariladigan asalari oilalalarining mavjudligi changlatish xizmatlarini kuchaytirishi va shu
bilan ekinlar hosildorligini oshirishi va mintagah aholisi uchun ozig-ovgat xavfsizligini
yaxshilashi mumkin. Bundan tashqari, asalarichilik ekotizim salomatligi va tabiiy resurslarni
boshgqarishni birinchi o‘ringa qo‘yadigan yerni boshqarish amaliyotini rag ‘batlantiradi va shu bilan
intensiv qishlog xo‘jaligi amaliyoti va yer degradatsiyasining salbiy ta‘sirini kamaytiradi.
Umuman olganda, yer omili birlamchi qishloq xo‘jaligi faoliyati uchun ishlatiladi; biroq,
asalarichilik erdan to‘g‘ridan-to‘g‘ri foydalanmaydi, aksincha boshqa asosiy resurslarga yoki
kapitalga e‘tibor qaratadi: tabiiy (asalarilar, gulli o‘simliklar va suv, boshqa narsalar qatori), inson
(tajriba, ko‘nikma va bilim), moddiy yoki jismoniy (ob’ektlar, transport, suv va energiya), ijtimoiy
(yordam, oila, ijtimoiy tarmoglar, uyushmalar, klasterlar, marketing ma’lumotlari va tadqgiqot
natijalari) va igtisodiy (naqd pul, kredit olish imkoniyati va subsidiyalar) (1-rasm).

1 2 3 4 5
==
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Tabiiy kapital = Tatisodivkapital Moddiy kapital
Inson kapitali Ijtimoiy kapital

1-rasm. Asalarichilik uchun zarur bo'lgan kapital turlari.

Tabiiy _kapital — bu gayta tiklanadigan va gayta tiklanmaydigan resurslarning tugashi,
degrdatsiyasi, yetishtirilishi, qayta ishlanishi va qayta ishlatilishiga duchor bo’ladi.

Inson Kkapitali — bu inson va umuman jamiyatning turli ehtiyojlarini gondirish uchun
ishlatiladigan bilimlar, ko‘nikmalar to‘plami. Inson potensialini tashkil etuvchi turli xususiyatlar
ichida, inson kapitali aynan daromadlarning o‘zgarishiga ta’sir ko‘rsatuvchi xususiyatlarni
ifodalaydi, shu jihatdan inson kapitali ishchining maxsus ta’lim, kasb-hunarga tayyorlash va ishlab
chiqarish tajribasi asosida to‘plangan bilimlari, ularni amalda qo‘llashi va mahoratini o‘z ichiga
oladi.

lgtisodiy kapital — bu ashyoviy kapital sotib olish uchun sarflanadigan pul vositalarini
ifoda etadi, ya’ni pul kapitalga aylanishi uchun ishlab chigarishga avanslanadi.
Iitimoiy kapital — bu insonlarning o‘zaro ijtimoiylashuvi natijasidir. Kishilar o‘rtasidagi

hatti-harakatlar normalari va o‘zaro ijtimoiy ta’sir mexanizmlarini yaratadi.

Moddiy kapital — bujamg‘arilgan daromadining moddiy mulkka aylangan qismi va pul
mablag‘lari.

Potentsial foydalariga qaramay, asalarichilikni qishloq xo‘jaliklarida rivojlantirish
tashabbuslariga qo‘shilishi qiyinchiliklardan xoli emas. Asalarichilik yetarli texnik bilim,
ko‘nikma va infratuzilmani talab qiladi, bu ko‘plab qishloq joylarida etishmasligi mumkin.
Zararkunandalar va kasalliklar, iglim o‘zgarishi va yerdan foydalanish mojarolari kabi
muammolar asalarichilik faoliyatiga qo‘shimcha xavf tug‘diradi. Bundan tashqgari, bozorlarga
kirish va giymatni qo‘shish imkoniyatlari asalarichilar uchun muhim to‘siq bo‘lib golmoqda, bu
ularning mahsulotlarining to‘liq iqtisodiy salohiyatini egallash imkoniyatlarini cheklaydi. Ushbu
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muammolarni hisobga olgan holda, siyosatchilar, rivojlanish bo‘yicha amaliyotchilar va
manfaatdor tomonlar qishloq joylarida asalarichilik madaniyatining bargaror rivojlanishiga
ko‘maklashish uchun yaxlit yondashuvni qo‘llashlari kerak. Bu asalarichilik ko‘nikmalarini
oshirish va bilimlarni uzatish uchun ta’lim va o’quv dasturlariga sarmoya kiritishni talab giladi.
Bundan tashqari, rag‘batlantiruvchi qo‘llab-quvvatlovchi siyosat va qoidalarni ishlab chigishni
talab giladi asalarichilik amaliyoti va asalarichilik yashash joylarini himoya qilish. Bundan
tashqari, bozor alogalarini, giymat zanjirlarini va infratuzilmani mustahkamlash bo‘yicha
harakatlar asalarichilikning iqtisodiy salohiyatini ochish va gishlog jamoalari uchun adolatli
imtiyozlarni ta’minlash uchun juda muhimdir. Ushbu maqola qishloq xo‘jaligini barqaror
rivojlantirish vositasi sifatida asalarichilikning ko‘p qirrali rolini o‘rganishga qaratilgan.
Asalarichilikning iqtisodiy, ijtimoiy va ekologik yo‘nalishlarini o‘rganib chiqib, biz uning
bargaror va gullab-yashnayotgan gishlog jamoalariga hissa qo‘shish imkoniyatlarini ochib
berishni magsad gilganmiz. Mavjud adabiyotlar, amaliy tadgiqotlar va empirik dalillarni har
tomonlama ko‘rib chiqish orqali maqolada asalarichilikni qishloq xo‘jaligi rivojlanish
strategiyalariga qo‘shish bilan bog‘liq foyda va muammolar tahlil qilinadi.
Qishloq xo¢jaligi rivojlanishida asalarichilik klasterlarining igtisodiy jihatlari.

Asalarichilik, shuningdek, nomi bilan tanilgan asalarichilik, gishloq xo‘jaligida bargaror
rivojlanish imkoniyati sifatida muhim iqtisodiy samara beradi. Asalarichilikning iqtisodiy
o‘lchovlari turli jihatlarni, shu jumladan daromad olish, yangi ish o‘rinlarini yaratish, bozorni
rivojlantirish va qiymat zanjiri integratsiyasini o‘z ichiga oladi. Bundan tashqari, Mintaqada
asalarichilik sohasi tadbirkorlik gilish hagida, eng keng targalgan beshta sabab 2-rasmda
keltirilgan.

22,6

Asalarichilik mahsulotlarini

yetishtirish

18 %
Ekinlarni changlatish

2-rasm. Mintagada asalarichilik sohasida tadbirkorlik gilish sababi.

Aslarichilik bilan shug‘ullanuvchilar o‘rtasi o‘tkazilgan 30 nafar asalarichilar qatnashgan
so‘rovnomada 22 % asalarichilar asal va asal mahsulotlarini yetishtirish magsadida asalarichilik
faoliyati bilan shug‘ullanishadi. 6 % asalarichilar biznes, 34 % asalarichilar uchun sevimli
mashg‘ulot turi hisoblansa, 16 % asalarichlarning yillik oilaviy daromadlari asalari tadbirkorligi
hisobidan va 18 % asalarichilar asosan ekinlarini changlatish maqsadida fermer xo‘jaliklari rahbar
hamda ishchilari asalarichilik faoliyati bilan mashg‘ul.

1. Asalarichilik daromad manbai

Asalarichilikning asosiy iqtisodiy afzalliklaridan biri bu gishloq xo‘jaliklari uchun daromad
olish qobiliyatidir. Asalarichilik boshqa qishloq xo‘jaligi faoliyatiga nisbatan past boshlang‘ich
sarmoyani talab giladi. Asalarichilar asal, asal mumi, propolis, gulchang va boshga mahsulotlarni
sotishdan daromad olishadi. Asal, xususan, mahalliy, milliy va xalgaro bozorlarda bargaror talabga
ega bo‘lgan yuqori giymatli tovardir. Asalarichilikdan olinadigan daromad yil davomida bargaror
daromad manbai bo‘lib, asalarichilik faoliyati bilan shug‘ullanuvchi oilalarining turmush tarzini
sezilarli darajada yaxshilaydi. Bundan tashqari, asalarichilik qo‘shimcha daromad manbai bo‘lib
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xizmat qilishi mumkin, ayniqsa, boshga ekinlar yetishtirilmasligi mumkin bo‘lgan qishloq
xo‘jaligi mavsumida. Ushbu iqtisodiy barqarorlik uy xo‘jaliklarining oziq-ovqgat xavfsizligini
oshiradi va daromadlar manbalariga nisbatan zaiflikni kamaytiradi, bu esa kambag‘allikni
kamaytirish va gishloq joylarda barqgaror rivojlanishga yordam beradi.

2. Yangi ish o‘rinlarini yaratish

Asalari oilalarini tashkil etish va parvarish gilishdan tortib asal va asal mahsulotlarini
yetishtirish, qayta ishlash, gadoglash va sotishgacha bo‘lgan butun qiymat zanjiri bo‘ylab ish bilan
ta‘minlash imkoniyatlarini yaratadi. Rasmiy ish bilan ta’minlash imkoniyatlari cheklangan gishloq
xo‘jaliklarida asalarichilik, aynigsa, yoshlar va ayollar uchun mazmunli yashash imkoniyatlarini
taklif etadi. Asalari oilalarini parvarishlash, asalarichilik uskunalarini ishlab chigarish va asalni
gayta ishlash kabi asalarichilik faoliyati mahalliy ish o‘rinlarini yaratishi va shu bilan gishlog
joylarida ishsizlikni kamaytirishi va jamiyat rivojlanishini rag‘batlantirishi mumkin. Bundan
tashqari, asalarichilik ko‘pincha jamoaviy harakatlarni o‘z ichiga oladi, asalarichilar resurslarni
to‘plash, bilim almashish va bozorlarga yanada samarali Kirish uchun Klasterlarlar yoki
uyushmalar tuzadilar. Ushbu hamkorlikdagi tuzilmalar nafaqat qo‘shimcha ish imkoniyatlarini
yaratadi, balki gishloq jamoalarida ijtimoiy birdamlik va jamoaviy garorlar gabul gilishga yordam
beradi.

3. Qiymat zanjiri integratsiyasi

Asalarichilikni kengroq qishloq xo‘jaligi qiymat zanjirlariga qo‘shish uning iqtisodiy
ta’sirini kuchaytirishi va qishloq iqtisodiyotining rivojlanishiga hissa qo‘shishi mumkin.
Asalarichilik ekinlarni changlatishni yaxshilash va gishloq xo‘jaligi ekinlarini mahsuldorligini
oshirish orqali an’anaviy dehqonchilik faoliyatini to‘ldiradi. Masalan, boshqariladigan asalari
oilalalarining mavjudligi paxta, beda, sabzavot, moyli va dukkakli ekinlar kabi ekinlarning
hosildorligini sezilarli darajada oshirishi va shu bilan fermer xo°jaliklari daromadlari va o0zig-ovgat
xavfsizligini oshirishi mumkin. Bundan tashqgari, asalari oilalari uchun mahsus ekinlarni
diversifikatsiya gilishni osonlashtirishi va o‘rmonchilik amaliyotini targ‘ib qilishi, asalarichilik va
boshqa qishloq xo‘jaligi faoliyati o‘rtasida integratsiya yaratishi mumkin. Asalarilarga mos daraxt
turlarini o‘z ichiga olgan o‘rmonchilik tizimlari asalarilar uchun qo‘shimcha samaradorligi
oshirish muhitini ta’minlaydi, shu bilan birga tuprog unumdorligini, suvni ushlab turishni oshiradi.
Asalarichilikning agroekologik amaliyot bilan integratsiyasi gishloq dehgonchilik tizimlarining
bargarorligi va bargarorligini oshiradi, uzog muddatli igtisodiy hayotiylik va atrof-muhitni
muhofaza gilishga hissa qo‘shadi.

Qishloq xo¢jaligini rivojlanishida asalarichilik klasterlarining ijtimoiy yo‘nalishlari

Asalarichilik klasterining iqtisodiy ahamiyatidan tashqari, qishloq xo‘jaligi ichida ijtimoiy
dinamikani shakllantirishda hal giluvchi rol o‘ynaydi. Asalarichilik hamkorlikni rivojlantirish,
marjinal guruhlarning imkoniyatlarini kengaytirish va ijtimoiy kapitalni ko‘paytirish orqali
qishloq joylarining ijtimoiy infratuzilmasi tuzilishiga hissa qo‘shadi.

1. Jamiyatning imkoniyatlarini kengaytirish

Asalarichilik klasterlari qishloq xo‘jaligidagi marjinallashgan guruhlarga, shu jumladan
ayollar, yoshlar va mahalliy aholilarga imkoniyat yaratishi mumkin. An’anaga ko‘ra, asalarichilik
ko‘p hududlarda bir erkak kishini ish faoliyat turi bo‘lib qolgan. Birog, asalarichilikda ham
asalarichilar, ham tadbirkorlar sifatida ayollarning roli tobora ortib bormogda. Ayollarning
asalarichilikka jalb etilishi ularga iqtisodiy imkoniyatlarni kengaytirish, ko‘nikmalarni
rivojlantirish va garor gabul gilishda motivatsiya hamda imkoniyatlarini beradi.

Huddi shunday, asalarichilik qishloq yoshlari uchun mazmunli aloqgalarni ta‘minlab,
ishsizlikni bartaraf etishni taklif gilishi mumkin. Ayollar va yoshlarni asalarichilik faoliyatiga keng
jalb qilish orgali klasterlar o‘zlarining energiya, ijodkorlik va innovatsiyalaridan gishloglarni
rivojlantirish tashabbuslarini qo‘zg‘atish uchun foydalanishlari mumkin.

2. Bilim almashish va salohiyatni oshirish

Asalarichilik klasterlari bilim almashish va salohiyatni oshirishga yordam beradi, doimo
o‘rganish va ko‘nikmalarni rivojlantirishga yordam beradi. Asalarichilar ko‘pincha norasmiy
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tarmogqlar, kooperativlar va o‘quv dasturlari orqali tajriba, texnika va ilg‘or tajribalarni
almashadilar. Ushbu hamkorlikdagi o‘quv mubhiti o‘zgaruvchan atrof-muhit sharoitlariga, bozor
dinamikasiga va texnologik yangiliklarga moslashishga imkon berish orqali asalarichilik
faoliyatinining barqarorligini oshiradi. Bundan tashqari, asalarichilik an‘anaviy donolik va
madaniy merosni saglab, avlodlararo bilimlarni uzatish uchun platforma bo‘lib xizmat qilishi
mumkin. Tajribaga ega bo‘lgan ko‘p yillik soha mutaxassislarini asalarichilik texnikasi, ustoz-
shogird marosimlarni yosh avlodlarga o‘tkazib, asalarichilik an’analari va gadriyatlarining
davomiyligini ta’minlaydilar. Ushbu avlodlararo almashinuv asalarichilik klasterlarida ijtimoiy
birdamlik va o‘ziga xoslikni kuchaytiradi, uzoq yillar mobaynida tegishlilik va uzluksizlik hissini
rivojlantiradi.

3. Ijtimoiy birdamlik va jamoaviy harakatlar

Asalarichilik Klasterlari a‘zolari o‘rtasida hamkorlik va hamjihatlikni rivojlantirish orqali
ijtimoiy birdamlik va jamoaviy harakatlarni rivojlantiradi. Asalarichilar ko‘pincha o‘zlarini tashkil
qilishadi uyushmalar yoki 0°z-0‘ziga yordam guruhlari resurslarni to‘plash, xatarlarni bo‘lishish
va bozorlarga yanada samarali kirish. Ushbu jamoaviy tuzilmalar asalarichilarga narxlarni
yaxshiroq muhokama qilish, kredit olish va mahalliy, mintaqaviy va milliy darajada o‘z
manfaatlarini himoya gilish imkoniyatini beradi. Bundan tashqari, asalarichilik faoliyati ko‘pincha
bunday asal va asal mahsulotlarini yetishtirish, gayta ishlash, sotish va marketing kabi
hamkorlikdagi sa’y-harakatlarini o‘z ichiga oladi. Ushbu jamoaviy harakatlar nafagat
samaradorlik va samaradorlikni oshiradi, balki ishtirokchilar o‘rtasida ishonch va o‘zaro
munosabatlarni rivojlantiradi. Asalarichilar umumiy maqsadlar yo‘lida birgalikda harakat qilib,
asalarichilikdan tashqari jamiyat hayotining boshga jihatlariga ham taallugli ijtimoiy alogalar va
tarmogqlarni rivojlantiradilar.

4. Gender imkoniyatlarini kengaytirish va ijtimoiy inklyuziya

Asalarichilik klasterlari ichida gender tengligi va ijtimoiy rivojlantirish imkoniyatiga ega.
Ko‘pgina Yevropa mamlakatlarida ayollar asalarichilik faoliyatida ajralmas qismi hisoblanadi,
masalan, asalari oilalarini parvarishlash, asal va asal mahsulotlarini yetishtirish va mahsulotni
qayta ishlash. Ayollarni asalarichilik klasterlariga jalb qilish orqali jamoalar an’anaviy gender
me’yorlariga qarshi chiqishlari, ayollar uchun iqgtisodiy imkoniyatlarni kengaytirishlari va
ayollarning yetakchiligi va qaror qabul qilish vakolatlarini targ‘ib qilishlari mumkin. Bundan
tashqari, asalarichilik cheklangan guruhlar, shu jumladan nogironlar va etnik ozchiliklar uchun
inklyuziv joylarni yaratishi mumkin. Magsadli aralashuvlar va qo‘llab-quvvatlash mexanizmlari
orqali asalarichilik dasturlari jamiyatning barcha a’zolari o‘qitish, resurslar va imkoniyatlardan
teng foydalanishni ta’minlashi mumkin. Asalarichilik xilma-xillik va inklyuzivlikni targ‘ib qilish
orgali ijtimoiy birdamlik va bargarorlikni mustahkamlaydi, asalarichilik sohasi tarkibini boyitadi.

Qishloq xo‘jaligi rivojlanishida asalarichilik klasterlarining ekologik o‘lchamlari

Asalarichilik tabiiy dunyoda chuqur ildiz otgan amaliyot sifatida qishloq xo‘jaligi
rivojlanishi uchun muhim ekologik ta’sir ko‘rsatadi. Asalarichilik iqtisodiy va ijtimoiy
o‘lchovlaridan tashqari ekotizim salomatligi, bioxilma-xillikni saglash va yerni barqgaror
boshgarishda muhim rol o‘ynaydi.

1. Qishloq xo¢jaligi ekinlarini changlatish orqali

Asalarichilikning eng tanigli ekologik foydasi uning changlatishdagi roli. Asalarilar
changlatuvchi sifatida gulli o‘simliklarni, shu jumladan ko‘plab ekinlarni ko‘paytirishda hal
qiluvchi rol o‘ynaydi bu qgishloq xo°jaligi igtisodiyotining asosini tashkil etadi. Parvarishlanadigan
asalarilar oilalari, shuningdek yovvoyi asalarilar populyatsiyasi bog‘lar, poliz ekinlari, paxta, beda,
makkajo‘xori va dukkakli o‘simliklarning changlanishiga hissa qo‘shadi, qishloq xo‘jaligi
mahsuldorligi va o0zig-ovqat xavfsizligini oshiradi. Qishloq xo‘jaligi sharoitlarida
parvarishlanadigan asalari oilalarining mavjudligi changlanish tezligini oshirishi va ekinlarning
sifati va hosildorligini oshirishi mumkin. Asalarichilar ko‘pincha changlatish xizmatlarini
maksimal darajada oshirish uchun asalari oilalarini bog‘larda, dalalarda va yaylovlarda strategik
ravishda joylashtiradilar. Ekinlarni changlatishni kuchaytirish orgali asalarichilik nafagat gishlog
xo0‘jaligi ishlab chiqarishini kuchaytiradi, balki kimyoviy periparatlar va o‘g‘itlarga bo‘lgan
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ishonchni kamaytiradi, barqaror dehqonchilik amaliyotini targ‘ib giladi va atrof-mubhitga ta’sirini
minimallashtiradi.

2. Tabiatni saglash

Asalarichilik klasterlari asalarilar yordamida o‘simliklarni changlatuvchilar asalari oilalari
uchun asalari qutilar bilan ta’minlash orqali yashash joylarini saqlashga hissa qo‘shishi mumkin.
Asalarichilar ko‘pincha asalari oilalarini tabiiy ekotizimlar bilan uyg‘unlikda parvarishlaydilar va
yil davomida turli xil gul resurslari mavjudligini ta‘minlaydilar. Shunday qilib, asalarichilar
mabhalliy o‘simlik turlarini qo‘llab-quvvatlash va changlatuvchilar, qushlar va boshga yovvoyi
tabiat uchun yashash joylarini ta’minlash orgali biologik xilma-xillik va ekotizimning
bargarorligini targ‘ib qiladilar. Bundan tashqari, asalarichilik gullar xilma-xilligiga boy tabiiy
joylarni va landshaftlarni saqlashni rag‘batlantirishi mumkin. Asalarichilar yovvoyi gulli dalalar
kabi asalarichilar uchun qulay sharoitli joylarini yaratish uchun yer egalari, tabiatni muhofaza
gilish tashkilotlari va davlat idoralari bilan hamkorlik gilishlari mumkin. Ushbu harakatlar nafagat
asalarilarga foyda keltiradi, balki tabiatni muhofaza gilishning keng magsadlariga, shu jumladan
suv havzalarini muhofaza qilish, tuproq eroziyasini nazorat qilish va iqlim o‘zgarishini
yumshatishga yordam beradi.

3. Bargaror yer boshgaruvi

Asalarichilik ekotizim salomatligi va tabiiy resurslarni tejashga ustuvor ahamiyat beradigan
barqaror yerni boshgarish amaliyotini targ‘ib giladi. Asalarichilar ko‘pincha sintetik kirishlar
foydalanishni kamaytirish va qishloq xo‘jaligi landshaftlar bioxilma-xillikni targ‘ib agroekologik
yondashuvlarni gabul gilish. Asalarichilar kimyoviy zaharlanishlardan gqochish va asalarilar uchun
yashash muhitini ta’minlash kabi organik asalarichilik usullarini (3-rasm) qo‘llash orqali tuproq
unumdorligi, suv sifati va ekotizimning umumiy yaxlitligini saqlashga hissa qo‘shadilar.

Tabity
materiallar
Tabii ..
ch?)‘lu Z/a Tabity :s}sal
yaylov lar mumi
Tabity
asalarichilik
Asalari Tabiiy
zahri asalarilar
Tabity
muolajalar

3-rasm. Tabiiy asalarichilik amaliyoti

Bundan tashqari, asalarichilik o‘rmon xo‘jaligi, dehqgonchilik va gishlog xo‘jaligi kabi
boshqa bargaror yer boshgaruvi tashabbuslarini to‘ldirishi mumkin. O°z ichiga olgan o‘rmonchilik
tizimlari asalari uchun qulay daraxt turlari asalarilar uchun go‘shimcha asal manbai va asalari
oilalarini ko‘payishi bilan ta’minlaydi, shu bilan birga tuprog unumdorligini, suvni ushlab turishni
yaxshilaydi. Asalarichilikni ko‘p tarmogli dehgonchilik tizimlari bilan birlashtirish orgali gishlog
xo‘jaligi ko‘plab ekologik va ijtimoiy-igtisodiy manfaatlarga, shu jumladan iglimga chidamlilik
va tirikchilik xavfsizligiga erishishlari mumkin.
4. Iglimga chidamlilik
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Asalarichilik klasterlari gishlog xo‘jaligi sharoitlarida bioxilma-xillik, ekotizim xizmatlari
va keng imkoniyatlarni rivojlantirish orgali iglimga chidamliligini oshiradi. Asalarilar
changlatuvchi sifatida o‘simlik populyatsiyalarining genetik xilma-Xilligini saglashda, ularning
iqlim o‘zgarishi, zararkunandalar va kasalliklar kabi ekologik stresslarga chidamliligini oshirishda
muhim rol o‘ynaydi. Bundan tashqari, yashash mubhitini saqlash va agroekologik tamoyillarga
ustuvor ahamiyat beradigan asalarichilik amaliyoti tuprog unumdorligi, suvni tejash targ‘ib qilish
orqali iglim o‘zgarishi ta’sirini kamaytirishi mumkin. Bundan tashgari, asalarichilik iglim
o‘zgaruvchanligi va ekstremal ob-havo hodisalaridan ta’sirlangan asalari Klasterlari uchun
mugqobil yashash imkoniyatlarini taqdim etishi mumkin. Qurg‘oqchilik, suv toshqini yoki harorat
o‘zgarishiga moyil bo‘lgan hududlarda asalarichilik an’anaviy qishloq xo‘jaligiga qaraganda iqlim
bilan bog‘liq xavflarga kamroq sezgir bo‘lgan barqaror daromad manbasini taklif etadi.
Asalarichilik turmush tarzi strategiyasini diversifikatsiya qgilish va moslashish gobiliyatini oshirish
orgali iglim o‘zgarishi sharoitida gishloglarning bargarorligi va bargaror rivojlanishiga hissa
go‘shadi.

XULOSA

Xulosa qilib aytganda, asalarichilik klasterlari gishlog xo‘jaligini rivojlantirish uchun
daromad olish, yangi ish o‘rinlarini yaratish, bozorni rivojlantirish va qiymat zanjiri
integratsiyasini 0°z ichiga olgan bir gator igtisodiy imkoniyatlarni taklif etadi. Asalarichilik
Klasterining iqtisodiy salohiyatidan foydalangan holda, aholi turmush tarzini yaxshilashi,
kambag“allikni gisqgartirishi va bargaror rivojlanish magsadlariga erishishi mumkin. Birog, ushbu
imtiyozlarni amalga oshirish uchun qo‘llab-quvvatlovchi siyosat, o‘gitish va infratuzilmaga
sarmoyalar va bozorlarga Kirish, texnik bilimlar va iglim o°zgarishiga moslashish kabi
muammolarni hal gilish bo‘yicha birgalikda harakatlar talab etiladi. Strategik aralashuvlar va
hamkorlikdagi sheriklik orgali asalarichilik gishlog joylarda igtisodiy farovonlik va barqgarorlikni
ta’minlash uchun kuchli vositaga aylanishi mumkin. Asalarichilik klaster gishloglarni
rivojlantirish strategiyalariga go‘shish igtisodiy diversifikatsiya, daromad olish, ekologik
bargarorlik va ijtimoiy imkoniyatlarni kengaytirish kabi bir gator afzalliklarni taklif etadi. Biroqg,
asalarichilik bilan bog‘lig muammolarni hal gilish asalarichilar uchun texnik yordam, resurslardan
foydalanish, zararkunandalar va kasalliklarni bartaraf etish, bozorga kirish va giymatni qo‘shish
imkoniyatlarini ta’minlash bo‘yicha birgalikda harakatlarni talab giladi. Hamkorlikdagi harakatlar
va magsadli aralashuvlar orqgali asalarichilik butun dunyo bo‘ylab gishloglarning rivojlanishi,
bargarorligi va farovonligini oshirishning kuchli vositasiga aylanishi mumkin.
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Cowuckatenb pakynpTeTa DKOJIOTUN

HanmonansHoTro yHUBEpCcUTETa Y30€KHUCTaHA

PACHPEJEJTEHUE HHIAUKATOPHO-CAIIPOBHBIX BUTOB
BOJAOPOCJIEM OYUCTHOI'O COOPYXKEHUSA «Y3YHBYJIAK» U UX
IKOJOI'MYECKASA XAPAKTEPUCTUKA

AHHOTaNUs: B JIAaHHOM CTaTh€ pPAcCCMATPHIBACTCS pPa3BUTHE U  paCIpeeiICHHE
WMHIUKATOPHO-CATPOOHBIX BOJOPOCTEH B CHCTEMaX OYMCTHOTO COOPYXKEHHUS «Y3YHOyIaKk» U uX
3HAYEHUE B OYMCTKE BOJIBI p.3apadiiaH.

KuroueBble ciioBa: Peka 3apadiian, BoooYlCTHAs CTaHIUS «Y3yHOymak», ansrodiopa,
BOJIOPOCJIH, UHJIMKATOPHO-CAPOOHBIEC BU/IbI, TUIAHKTOH, OEHTOC.

BBenenne. [1o cBenenusim LienTpanbHoa3naTckuii xkypHai reorpauueckux ucciae10BaHui
(Ne3-4. 2023 rr.), pekH ¥ KaHabl, IPOTEKAIOLIUE HA TEPPUTOPUH PECITYOIUKH B UEpPTE KPYIHBIX
MIPOMBIIIJICHHBIX LEHTPOB, OPOCUTENBHBIX CHUCTEM CEJIbCKMX XO3SMCTB U T'yCTOHACEJIECHHBIX
TOPOZOB TIO/IBEPTAIOTCS AHTPOIIOTEHHOMY BO3/ICHCTBHIO, B pe3yJbTaTe 4Yero X BOJBI
3arps3HAIOTCS.

OnHUM W3 BaXHBIX HANpPaBICHWH MOHHUTOPHHTA MPHUPOJHON BOJHOWU CpPEIbl SBISETCS
UCTOJb30BaHUE  MHAMKATOpoB.  CampoOHble  MHIUKATOPHbIE  BOAOPOCIM  MOMOTAOT
MPOTHO3UPOBATh HAJIMYHE 3arpsA3HEHUsT BOJIBI WH(OEKIMOHHBIMH  MHKPOOPTaHU3MaMH,
CJIEZICTBUEM KOTOPOTO SIBJISIETCA PACIpOCTpaHEeHUe 3a00JIeBaHU cpellu HaceleHusl.

Tak, Mo JaHHBIM HAy4yHBIX HMCTOYHMKOB [1-12] wuHIuUKaTOpHbIE canpoOHbIE BHJIbI
BOJIOPOCIIEH CITOCOOHBI TPOU3pACTaTh U B CAMBIX YHUCTBIX, U CAMBIX 3arpsA3HEHHBIX BojoeMax. [1o
cocTaBy (IJIOPHI BOIOPOCTIEH BOTOEMOB, X KOJMYECTBEHHOMY TIOKA3aTEII0 MOKHO OIPEIEIUTh
CTEIeHb 3arpsI3HEHHOCTH BOJIbI

Bopopocnu — HayanpHOE 3BeHO TPOGUIECKOIl 1IeTTH, OCHOBHOM MPOIYIIEHT OPraHHYECKOTO
BEIIECTBAa B BOJOEMAax M HauOoJiee MEPCHEKTHBHBIM OOBEKT Ul OLEHKH COCTOSHHS BOJHBIX
sKocucTeM. VHBEHTapu3amusi ambroQuiopbl akTyaldbHa IOTOMY, YTO JKOCHCTEMBI BOJIOEMOB
Ype3BbIUAaiHO OBICTPO pearupyroT Ha M3MEHEHHUS KIMMAaTHYeCKMX M JAPYTuX (QHU3UKO-
reorpaUyecKux ycJIOBHUH, a TakKe Ha IMOCIEACTBUS XO3SIMCTBEHHON NEATENBHOCTH YeJIOBEKa.
KayecTBeHHBIE U KOJMUYECTBEHHBIE HCCIEIOBAHUS BOAOPOCIEBBIX COOOIIECTB — OCHOBHOM 3Tarl,
OTKPBIBAOIIII BO3MOKHOCTH JIJISl 9KOJIOTMYECKOTO MOHUTOPHHTA.

AHauu3 JuTepatypsbl o Teme. CTpyKTypa pazHOO0pa3us BKIOYaeT alb(a-pasHooOpasue
TaKCOHOMHYECKOTO YpOBHs, OeTa-pazHooOpaszue (PUTOIEHOTHYECKOTOo YpOBHS (pazHooOpasue
pPacCTHTENBHBIX COOOIIECTB) U raMMa-pasHooOpa3ue Ouoreorpaguieckoro ypoBHs (pazHoodpasue
duroxopuit) (Whittaker, 1975, 1977). Obmee pazHoOOpa3ue pacTUTEILHOTO MUpa B MIPUHITUTIC
OIpeJIeNIAeTCsl BKJIAJJOM BCEX TpeX YpPOBHEW, HO KaK MCTOPUYECKHH, TaK U (YHKIHMOHAIBHBIN
acIeKThl B3aWMOJICHCTBHI MEXIy HUMH eine BechbMa cimabo wu3yuennl (Krassilov, 2003).
[IpencraBnenne o pazHoOOpa3uu OOBEAMHSET MHOXKECTBO KOHIEMIMHA M TEPMHUHOB, CpeIu
KOTOPBIX — “O0raTCTBO BUIOB” U “OKBUTAOMILHOCTE Wi paBHOMEpHOCTH (Peet, 1974). Bugosoe
O6orarcTBO — HamOosee MOHATHAs BEIWYMHA, KOTOpas OIEHWBAETCA KaK YMCIO BUAOB. B
JTanbHEHIIIEM BUI0BOE, TAKCOHOMUYECKOE, O0raTcTBO, anb(da-pasHooOpazue, OyAeT pacCMOTPEHO
KaK OJIHA M3 XapakTepUCTHK (iopsl. “DKBUTAOMIBHOCTE” — 3TO CTENEHb PAaBHOMEPHOCTH
pacnpeseneHuss OOWIMI BHUJIOB B COOOIIEeCTBE, B JalbHEWIEM Ha3blBaeMas BUIOBBIM
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pazHooOpa3uem, 3T0 OeTa-pasHooOpasue. BumoBoe OoratcTBo — BeIMYMHA CTaTHYHAS,
OTpa’KalolIasi COCTOSIHME CUCTEMBI. A BHIOBOE pa3HOOOpas3me — Mmoka3aTelb JMHAMUKU CUCTEMBI
U, Kak OyJleT MmoKa3aHo HIKe, HanmpaBieHus ee pazsutus. B pabore H.B. Konapareepoii (2000)
MOJIPOOHO PACCMOTPEHBI B3JISIBI, CTABIINE JOCTOSTHUEM MEXIyHapOIHOM coodmecTBa B 2001 .
(Kondratyeva, 2001), Ha pa3nu4HbIC acHEKThl KJIACCH(PUKAIMK W aHAIW3a Pa3sHOOOpazus y
BOJIOPOCIICH, KOTOPBIE BIUTHIBAIOT B ceOs Bce MPOOIJIEMBbI, CYIIECTBYIOIINE B TOM HAIpPaBICHUU
HayKH B Hacrosiee Bpems [4, 5, 6, 7, §].

N3BecTHO, YTO pa3HO0Opa3ue BHICIINX PACTCHUN BO3PACTAET OT BHICOKUX HMIMPOT K HUZKHM,
OJIHAKO CBSI3b STOM 3aKOHOMEPHOCTH C yCTOWYMBOCTBIO KOCHUCTEM HE BIIOJIHE JOCTOBEpHA,
MIOCKOJIBKY B TOM K€ HalpaBJICHUU BO3pACTaeT U IJIOIAIb CYIIH, a anb(a-pazHooOpasue CBA3aHO
C TUIOMABI0 JIoTapu(MHUUECKO 3aBUCUMOCThIO (Arrenius, 1910; Mansmmes, 1998). OnHo u3
BO3MOXXHBIX OOBSCHEHUH (DYHKIMOHAIBHON 3aBUCUMOCTH MEXIy pa3HOOOpa3sueM U
YCTOWYMBOCTBIO K BHEIIHUM BO3JEUCTBUSM COCTOMT B TOM, YTO B COOOIIECTBE C BBICOKUM
YPOBHEM Pa3HOOOpa3usl CyIIECTBYET B3aUMO3aMEHAEMOCTb BU/I0B: IIPH BBINAJCHUH YaCTH BUI0B
UX DKOJIOTUYECKUE HUIIM MOTYT OBITh 3alOJHEHBI “‘3amacHbIMU’’ BUJaMU. DaKTHUUECKU, OHAKO,
Oorateie BHAAMH cooOIIecTBa (HAmpUMEpP, BIAXHBIX TPOMUYECKHX JIECOB) OKAa3bIBAIOTCS
HAaUMEHee YCTOMYMBBIMHU K aQHTPONOTEHHBIM BO3ACWCTBUSIM, YTO €IBa JH MOXKET
CBUJIETEJILCTBOBATH B M10JIb3y KOHLIEMIUY ‘‘3alIaCHBIX BHUJIOB.

B ambrepnatuBHOM Mojmenu, mnpemioxkeHHord B.A. Kpacuinoeim (Krassilov, 1996;
Kpacuios, 1997), Beicokoe pazHOOOpa3ue SBIJISETCS CIEACTBUEM (2 HE IPUUMHON) YCTOWYUBOTO
pa3BUTHS SKOCUCTEM B OTHOCUTEIBHO CTAOMIBHBIX ycioBusx. Ilo 3Toit momenu pasnoobpasue
CIIy’)KUT TIOKa3zareneM 3(PQEeKTHBHOCTH HCIOIBb30BaHUS JHEPreTHUECKUX PECypCcOB, KOTOpas
BO3pacTaeT Kak B X0Ji¢ OMOIOTUYECKOM IBOJIIOLINHU, TaK U B IPOIECCE IKOJIOTHUECKON CYKIIECCHH,
KpPaTKO TIOBTOPSIFOIICH MOCIICTHIOW. DP(EKTUBHOCTh TEM OOJIBINE, YeM MEHBIIE YHCICHHOCTS,
JIOCTAaTOYHAs JJIsl yCTOMYHUBOTO BOCIIPOU3BEICHUS MONYISAIUU. B cBsi3u ¢ pocToM 3(hpekTuBHOCTH
MPOUCXOAUT COKpALICHUE IUIOTHOCTH MOMYJISIMK J0 ONPEEICHHOTO Mpelena, KOTOPbI
KOHTPOJIMPYETCS CTAOMIBHOCTHIO YCIOBHM: TMPU YacThIX BO3JIEHCTBUSAX Pa3pyHIUTEIHHOTO
XapakTepa TOMYJSILUS HYXJIAeTCsl B PE3EPBHON YHMCIEHHOCTH, COKpAILIEHHE KOTOPOH CO3/aeT
OMacHOCTh BHE3ANMHOr0 BbIMUpaHUsA. COXpaHEHHE pPEe3epBHOM YUCIEHHOCTH TOPMO3UT POCT
pa3HooOpa3usi, KOTOpPBIM OCTAHAaBIMBAETCS HAa OTHOCHUTEIBHO HHM3KOM YpoBHE. OnHO U3
Mpe/ICKa3aHuil ATOH MOAENHU 3aKII0YaeTCs B TOM, UYTO COKpAaIIeHHE Pa3HOOOpaszus B YCIOBHUAX
cTpecca MPOUCXOAUT IyTeM 3aJep>KKU OHOJOTMYECKOW CYKLUECCMHM Ha PpaHHUX WU
MPOMEXKYTOUHBIX cTaausax. MccnemoBaHue AMHAMUKH —pa3HOOOpa3uss B OKOCHUCTEMaXx,
MOJIBEPTaOIIMXCSl AHTPOIIOT€HHOMY BO3JIEHCTBUIO, OTKPHIBAET BO3MOXHOCTh MPOBEPKU ATHUX
TEOPETHYECKUX MOCTYIATOB.

B Hameit peciy0inke ¥ Ha APYyTrUX TEPPUTOPHUSX B IOCIETHUE TOABI B 3TOM HAIPaBICHUH
BBITIOJTHEHO MHOTO IpakTHueckux pador [1-10].

Martepuanbl u Metoabl. Pexa 3apadiuan siBisiercss TpaHcrpaHnyHoOW. BepxHee TeueHue
HauMHAaeTcs ¢ 3apadIIaHcKoro JIeAHUKAa TOpHOTro Ta/KMKHCTaHa, CpeiHee U HIDKHEe TeUeHUs
MPOTEKAIOT M0 JOJMHE, KOTOpas pachojiokeHa Mexay 3apadirianckuMm U TypkecTaHCKUM
xpebtamu B pecnyOnuke Y30ekucran. O0mas AmuHa peku gocturaeT npumepHo 870 kM. J{nuna
cpenHero TedeHusi peku cocrapiser Oonee 200 kM. B peky BmagaeT HECKOJIBKO KaHAJIOB,
KOJUIEKTOPBI, apbIKH, CTOYHBIC BOJBI OBITOBBIX U MPOMBIIIIEHHBIX OTPAciel. DTO OTPUIIATEIIEHO
BIUSET Ha (PU3UKO-XMMHUYECKUN COCTAB BOJIBI U pazHoOpaszue Giiopsl U (payHbI PeKH.

Cpennee TeueHue peku 3apadiiaH HauWHaAeTCsl OT KuIUIaka PaBarxyxka Ypryrckoro
paiiona CamapkaHJCKO# 00JaCTH U 3aBepIIaeTcs y nmocenka Suruda3zap XaTHpUMHCKOTO paiioHa
Hagowiickoit o6mactu (200 km). B 3TOM permoHe NOBOJBHO BBICOKAs TUIOTHOCTh HACENICHUS,
pa3BUTa NMPOMBIIIEHHOCTb, BOJU3U PEKU €CTh KPYITHbIE TOPOa U XOPOIIO Pa3BUTO OPOIIAEMOe
3emJIeieIue.

Aneroduiopa pexku 3apadman  chopmupoBamach B pe3ysbTaTe KOMIUIEKCHOTO
BIUSHUS dKoJorndeckux (akTopoB. Peka paznenena Ha 3 yacTd, pa3inuyaronIuecsl Mo TaKuM

142



"IQTISODIYOT VA TURIZM" xalgaro ilmiy va innovatsion jurnali Ne3(17) 2024

9KOJIOTUYECKUM (paKkTOpam, KaK: XUMHUECKHUH COCTaB BOJbI, TEMIIEpPATypa BOJbI, MPO3PAYHOCTb,
CKOpocTh TeueHus, pH u np.

B peke 3apadian TemrepaTypa BOJbI B 3aBUCHMOCTH OT C€30Ha rojia kojiedsercs ot 5°C
1o 25-26°C; ckopoctb Tedenus — ot 0,20-0,25 m/cex no 0,50-0,55 m/cek; mpo3pavyHOCTh BOABI —
ot 0,20-0,30 m 10 0,25-0,30 m; kucmopoa — ot 8,35 1o 9,89 mr O2/m; BIIK — ot 0,34 g0 1,56 mMr
02/mm; XIIK — ot 3,95 10 9,46 mr O2/1; NH4 — ot 0,02 10 0,07 mr/i; NO3 — ot 0,01 go 0,03 mr/i;
NO2 — ot 1,12 no 2,11 mr/n; pH — 8,0-8,7; cymma oOuux muHepanoB gocturaer 537,5-662,8
mr/n [12] (tabm.1).

TouHy0 NPUYNHY U3MEHEHUS! OKPACKH BOJbI MO’KHO YCTAaHOBHUTDH TOJIBKO B JJa0OPaTOPHUU.
Ho mno uBeTy M WHTEHCHMBHOCTH OKpAIIMBaHUS JaK€ HECIECHHAIUCT MOXKET CleNaTh
MIpeIBApUTEIIbHBIN aHaIN3 U y3HATh, KAKKMe IOCTOPOHHKE BEUIECTBA IPUCYTCTBYIOT B BOJIE U3 €T0
BOJIOIIPOBO/IA, CKBKUHBI TUOO KOJIOIIA.

Omnpenenenue BennuuHbl pH BoIbl MMeeT OoblIOe 3HAUYEHUE MPU OLIEHKE KadyecTBa
MIPUPOJIHBIX BOJ, MPU OLIEHKE KOPPO3UBHOCTH BOJBI B CHCTEMAaX MUTHEBOT'O U MPOMBIILICHHOTO
BOJOCHAOXKEHHUsA. DTOT MOKa3aTeNb TaKKe BaKEH MpU 00paboTKe MUTHEBOI BOJBI, TOJATOTOBKE
BOJIbI JIs1 IPOMBIIUICHHBIX YCTAHOBOK, MPU YTUIN3AIUU OBITOBBIX U 3aBOJCKUX CTOKOB.

OneHka COCTOSIHUSL BOJOEMOB MPEJIOIAraeT MPOBEACHHE OOIMIMPHOTO KOMILIEKCA
UCCIeNoBaHui U HabmoaeHuil. MeTolbl, MpUMEHSEMbIE B ajblOJIOTHH, MOJPa3AeNsioTcs Ha
THAPOXUMUYECKUE, OuOoJIorHYeckue U Mukpoouosornyeckue. C MOMOMIBIO OHOIOTHYECKUX
METOJIOB HCCJEIOBAaHUN HM3y4yaloT OUOJIOTHYECKHUE SIBJICHMSI W TPOIECCHI, MPOUCXOJAIINE B
BOAHON OdKocucTeMe. DU3NKO-XMMHUYECKHE METOJbI TO3BOJISIOT IOJIYYHTh CBEICHUS 00
a0MOTHYECKOW  HEXUBOM  4YacTH  SKOCUCTEMBI, a  pe3yJdbTaTbl  MHOTOYHCIECHHBIX
MUKpPOOHMOJIOTHYECKAX ~ METOJIOB  XapaKTePU3YIOT CAHUTAPHO-THTUCHUYECKOE COCTOSHUE
BomoemoB [6-10].

AHanu3 M pe3yabTaThl. Pacnipenenenne HHANKATOPHBIX CAlTPOOHBIX BUJIOB BOJIOPOCTEH
1 DKOJIOTO-CAaHUTAPHOE COCTOSTHUE CHCTEMBI MPYA0B OUUCTHOTO COOpYKeHUs “Y3yHOynaka” u p.
3apa¢uian uMeer ocodoe 3HaYeHHE NPU U3yuyeHUH QuIopbl JKN33aKCKOTO peruoHa.

Tabmumna 1
WNupopmanus o nokaszarensx npod NTUTHEBOU BOAbI, B3ATHIX B (huiIHaiaX rOPOJICKOro U
paifonHoro ynpasnenuii Jxuzakckoro "BonocHabxenus"

Ne IHapamerpbl Ennanna
aHAJIN30B U3MepeHust rocrt
PY3951- | Ilaxrakop I'arapun ¥Y3ynoynak
2011
1 | Temnepatypa C°
2 | 3amax Oasn 2 0 0 0
3 | Bkyc Oan 2 0 0 0
4 | Iler 20-25 0 0 0
5 MyTHOCTB M/ 1,5-2 0 15 0
6 pH MOJIB/JI. 6-9 7.4 75 7,04
7 | A30T aMMOHBIH MT/JT 0 0 0 0
8 | Hurpursl MI/JT 3 0 0 0
9 | Hurparsl M/ 45
10 | OO6mmit MI-3KB/J1 7-10 10,5 6,5 25
’KECTKOCTh
11 | okcun MT/IT 2,0-2,5 1,2 1,92 1,36
12 | Cynbedatsl MT/JT 400-500 177 180 96
13 | Xmopumbl MI/II 250-350 60 30 5,0
14 | Cyxoii octatku MI/1T 1000- 989 1000 28,0
1500
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15 | Kanprui MI-2KB/1I 4,5 2,8 0,9
16 | Maruuii MI-IKB/JI 6,0 4.0 1,6
17 | llemoyHOCTH MI/1 6,8 3,2 0,2
18 | OcraTtouHbIi MI/J1

XJIOP
19 | XKexeso MI/II 0,3 0,02 0,02 0
20 | Menb MI/I1 1 0 0 0

CocTaB BojiopocCIiell BECEHHET0 Meprojia B OTCTOMHUKaX GopMupytoT 3enensie (35,3%) u
JTUaTOMOBBIC BoIOpociii. OCHOBHOM (DOH JIETHETO CE30HA COCTABIISIIOT XJIOPOKOKKOBBIE (27%) 1
ropmoronuenbie (23%) BOAOPOCTH; OCEHHETO - MEHHATHbIE Bojopociu U nuatomeu (37%), a
3uMHero- auatomen (36,7%) u ropmoronueBbsie Bogopociu (22,4%) [2, 3].

B Teuenue roga B OWONOTMYECKHX Mpyaax aomuHHpoBanu 3eiensie (Chlorophyta)
BOJIOPOCIIH, Ha BTOpOM Mecte cuHeseneHeie (Cyanophyta), ma tperbem (Bacillariophyta) u
ssrieHoBeie (Euglenophyta) [1, 3].

WupukaropHast (opma BOAOPOCIEH OYUCTHOTO COOPYKEHHS MO CTYHEHSM OYHCTKH,
HAUYMHAsg OTHEPBUYHBIX OTCTOWHUKOB U KOHYas OHOJOTHYECKHMMH TPYyJaMH, IOCTEIIEHHO
YMEHBIIIAeTCs OT MOKAa3aTeNel BRICOKMX K IMOKa3aTessiM HU3KUX CTeleHel 3arps3uenus [ 1, 3].

B nepBuYHBIX OTCTOWHUKAX 0OHApYX)eHBI 43 HHANKATOPHBIC (hOpMBI Boopociieid. Cpenn
HUX 10 Yucay (GOpM rocnoACTBYIOT B—Me3ocanpoosl (58% oT unciaa MHANKATOPHBIX (GopM) U o
Me3ocanpoOsl (25%).

BropuuHbie OTCTOMHHKM 1O HMHIMKATOPHBIM BHJIaM H (opmaMm BoAopocieil Majo
OTJIIMYAIOTCSIOT MEPBUYHBIX. Beero 31eck 00HapyKeHO 55 MHANKATOPHBIX BUJIOB, YTO COCTABIISIET
30,7% otumucna Bogopociiel JaHHBIX OTCTOMHUKOB. M3 HUX [-Me3ocanpoOsl - 23 (50%), u a-
Mme3ocanpoOs! -14 (27%). OcHoBHOH (HOH JOMUHUPYIOILIETO COCTaBa BOJOPOCIIEH BO BTOPHUHBIX
OTCTOIHHMKAX 00pa3yIoT a-Me30canpoOsl U o —f—Me3o0canpoOsl [2].

OOmiee 4YMCIIO WHAMKATOPHBIX ()OPM B OMOJOTHMYECKUX TpyJaxX, MO MPOICHTHOMY
COOTHOIIIEHUIO K O0IIEMY YHCITy BUJIOB U Pa3HOBUIHOCTEH HECKOJIBKO HUXKE, YeM B OTCTOMHHMKAX
(T.e. cocraBuser 26,2%). 3aech TakkKe MO YHUCIy BUAOB MpeolianaroT [-mMe3ocanpoObl U o—
Mme3ocanpoObl. CocTaB MHAMKATOPHBIX BUJOB M MX MPOLEHTHOE COOTHOILIEHHE K OOIIEMY YHCITY
BOJIOPOCTICH B MATOM OMOJIOTHYECKOM TIPYJy HE MPETEePIEeBAET CYIIECTBEHHBIX W3MEHEHHH I10
CpaBHEHMIO C 4YeTBepThIM. Cpean HWHAMKATOPHBIX BUIOB U Pa3HOBUAHOCTEH B JIaHHBIX
OHMOJIOTUYECKHX TPYyJaX MacCOBOTO Pa3BHTHUS JIOCTUTAIOT T€ K€ BHIBI, YTO M B TPEThEM M
4yeTBepTOM OHonornyeckux npyaax. Ha ysactke p. 3apadiuan Bbliie cOpoca CTOKOB OOHAPYKEHO
25 WHIUKATOPHBIX BUJOB M (OPM BOJOPOCIEH, Cpelu KOTOPBIX IO YHUCIY BHJIOB U (opM
npeobianator Bacillariophyta (37,2%) u o-Me30- u o-canpoObl (o 14%). 3mech dacTo
BCTPEYAJIMCh BHJIBI, XapaKTEPHBIC ISl BOJOEMOB C OoJiee HU3KOH CTETeHBIO 3arpsi3HeHus (0T B—
Me30canpoOoB J10 X-canpoOoB), 31ech Harboee yacto Berpeyanuch Hydrurus foetidus, Meridion
circulare, Diatoma hiemale, D.hiemalevar.mesedon, Navicula cryptocephala u npyrue,
XapaKTepHBIE /I YUCTHIX BOJOEMOB OJIUTOTPO(PHOT0 THIIA, YTO CBUAETENILCTBYET O YUCTOTE BOJIbI
Ha JIaHHOM y4YacTKe peku. KauecTBeHHBI W KOJIMYECTBEHHBIH COCTaB WHAMKATOPHBIX BHIOB
BOJIOPOCTIe Ha ydacTKe PeKH HUXKe cOpoca CTOKOB CYIIECTBEHHO OTIMYAETCS OT TAaKOBOI'O B
BBIIIICOTMEUEHHOM YYaCTKE U COCTOUT B OCHOBHOM M3 IPYTUX (OPM, XapaKTEPHBIX JIJISl BOJTOEMOB
¢ OoJiee BHICOKOH CTeNeHbIo 3arpsi3HeHus. Beero Ha 3ToM yuacTke oOHapyskeHo 46, wiu 32,2%,
WH/IMKAaTOPHBIX BUIOB M (opMm Bomopocieir. Cpemu HHX IO YHCIY BHAOB TNpeodiiamarTt f3-
Me3ocanpoosl (46,2%) u a-me3ocanpoOsl (16,8%). DTuMu BOZOPOCISIMU B OCHOBHOM SIBJISIIOTCS
Merismopedia glauca, Oscillatoria brevis, O. limosa, O. sancta, Gleothececon fluens, Surirella
ovate, Scenedesmus acuminatus, S. bijugatus u apyrue. B pesynpTare aHanmsa mokasaHo, 4TO
COCTaB MHJMKATOPHBIX (OPM BOAOPOCIEH MO CTYNEHSM OYMCTKHM, HAYMHas OT MEPBUYHBIX
OTCTOWHUKOB U KOHYask OMOJIOTHYECKUMU NPYJaMH, TIOCTETIEHHO YMEHBIIACTCS OT MOKa3aTenen
BBICOKMX K IOKa3aTeNlsiM HHU3KHX CTeleHeil 3arps3HeHus. B BogoemMax CHUCTEMBl OYHMCTHBIX
coopyskeHui r.2Knu33axa u B uCCleIOBaHHBIX MMyHKTaX p. 3apadinan HaMu Obl10 0OHapyskeHo 173
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Buna. M3 173 BUIOB BOAOPOCIIEH OTHOCITCS K TUIAHKTOHHBIM - 59 (34,1%), K cuHe-3en€HbIM - 13,
K 3BIJICHOBBIM - 9, K TUHO(PHUTOBEIM - 3, K TUATOMOBBIM - 15, K JKEITO-3€JICHBIM - 3 U K 3€JICHBIM
BojopocisiM 16 BunioB. B p. 3apadman u3-3a MEITKOBOAHOCTH, OOJIBIION CKOPOCTH TCUEHUS U
MOPOYKUCTOCTH IUTAHKTOHHBIE (POPMBI BOJOpOCiel oTcyTcTBYIOT [2, 11]. B mpobax miankrona
nomagaroTces OceHTrocHbie ¢opmbl Takue kak Achnanth eslanceolata, Nitzschia linearis. B
TuIaHKTOHe oOHapyskuBarotcsi Dinobryon divergens, Euvglena acus, Phacus acuminatus u ap. K
TUIHYHO OEHTOCHBIM Bogopociisam 27 BuaoB (15,6%) otaocsrcs Gloeocapsa compacta, Ulotrix
zonata, Synedra goulardii u gpyrue. IlnaHKTOHHO—OCHTOCHBIC (OPMBI B 0O0CIIEIOBAHHBIX
BOJIOEMAX BCTPEYAIOTCs oueHb 4acTo (87 TakconoB — 50,2%, Tabdi. 2).

Tabnuua 2.

DKoJoru4eckasi XapakTepucTUKa anbroguiopsl Mo XapakTepy oOuTaHHs B BOJE

Ne OTIle.]'[ INJIAHKTOHHBbIE INJIAHKTOHHO- O0EHTOCHEIE Bcero
BOIOpOCJIei OCHTOCHEIE
max. % max. % max. % max. %
1 | Cyanophyta 13 7,5 24 14 10 6 47 27,1
2 | Chrysophyta 3 1,7 1 0,5 1 0,5 5 2,8
3 | Bacillariophyta 15 8,6 15 8,6 7 4 37 21,3
4 | Xantophyta - - 2 1,1 - - 2 1,2
5 | Dinophyta 3 1,7 1 0,5 - - 4 2,4
6 | Euglenophyta 9 5,3 2 1,2 - - 11 6,4
7 | Chlorophyta 16 9,3 42 24,3 51 51 67 38,7
8 Bcero 59 34,1 87 50,2 156 | 156 | 173 | 100,0

K mpecHOBOIHBIM BOAOPOCSIM OTHOCATCS 97 TakcoHOoB (74,06%). Cpean nux Phormidium
fovelarium, Achnanthes minutissima, A. lanceolata, Navicula cryptocephala u ap. (Tat6u. 2).

[IpecHOBOIHO-COJIOHOBATO BOJHBIX BUJIOB M BHYTPU BUJOBBIX TAKCOHOB HACUMTHIBAETCS
55(22,32%). U3 umx caemyer ormeruth Merismopedia glauca, M. elegans, Microcystis
aeruginosa, Oscillatoria brevis, O. amoena, O. sancta u apyrue.

TUNMYHO COJOHOBAaTOBOJHBIX BOAOPOCIEH IO CpPaBHEHUIO C IPECHOBOJHBIMU U
COJIOHOBATOBOAHBIMU HeMHOro - 20 BumoB (3,62%). K uum otHocstcs Microcystis pulverea,
Oscillatoria brevis, O. amoena, O. sancta u ap. (ta6:1.3) [1, 2, 3].

Tabmumna 3.
DKoJoru4ecKasi XapakTepuCTUKa albroguiopsl 0 OTHOIIEHUIO K COJIEHOCTH BObI

Ne Otaen MPEeCHOo- NPEeCHOBOIHO- COJIOHO- Bcero
BOIIOpOCJIeﬁ BOAHbIE COJIOHOBATO- BaTOBOJA-HbIC
BO/JHBIC
max. | % max. % max. % max. %
1 | Cyanophyta 13 7,5 24 14 10 6 47 27,1
2 | Chrysophyta 3 1,7 1 0,5 1 0,5 5 2,8
3 | Bacillariophyta 15 8,6 15 8,6 7 4 37 21,3
4 | Xantophyta - - 2 1,1 - - 2 1,2
5 | Dinophyta 3 1,7 1 0,5 - - 4 2,4
6 | Euglenophyta 9 5,3 2 1,2 - - 11 6,4
7 | Chlorophyta 16 9,3 42 24,3 51 51 67 38,7
8 Bcero 59 34,1 87 50,2 15,6 15,6 173 | 100,0

BoiBoabl. BzauMoaencTBysi B IpOLIECCE IBOJIIOLMH, KUBbIE U HEOPTaHUYECKUE IJIEMEHTBI
BOJTHOM 9KOCHCTEMBI B3aMMHO 00YCJIOBIMBAIOT CBOM MOKa3areau. buonornueckoe paznoodpasue,
KaK TIEepeYeHb BUIOB M KaK IOKa3aTeNb CIOKHOCTH OPTaHU3alMUd COOOIIECTB OPraHU3MOB,
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OTpakaeT HU3MEHEHHME II0Ka3zaTesell cpelbl, B CBOK O4Yepelb, BIMSAS HAa HX 3HAYCHHUS.
B3anmooOycioBieHHbIE IIOKa3aTelu CpeAbl M COOOIIECTB OPraHU3MOB  XapaKTEPHU3YIOT
OIpEeIENIEHHOE COCTOSIHUE SKOCUCTEMBI, CYIIECTBYIOIIEE B ONPEAEICHHBIX TPAaHULIAX U3MEHEHHUS.

Takum 06pa3om, pa3BUTHE U PACIPEICIEHIE OPraHU3MOB B CUCTEMAX OIPEAEISIIOT IPEKIe
BCEr0 3KOJIOTHYECKas Cpela, Kak TeMIepaTypa, CBET, PACTBOPEHHbIC B BOAE MHUHEpAJIbHbIE U
OpraHMYecKHe BEIIeCTBa, ra3oBblii pexkuM, pH, komebGaHust ypoBHS BOABI M CKOPOCTH €€
BpALLCHMUSL.
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Annotation: This article delves into the intricate relationship between sustainability and
economic progress, underscoring the imperative to reconcile ecological considerations with
commercial imperatives. It scrutinizes the obstacles, strategies, and ramifications inherent in
attaining synergy between these realms, accentuating the pivotal role of stakeholder cooperation
and the implementation of eco-friendly endeavors. The conclusion proffers recommendations
aimed at cultivating sustainable economic expansion and cultivating a corporate milieu attuned to
environmental stewardship.
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AHHOTaHI/Iﬂ: B ,Z[aHHofI CTAaTbC NPOBOAUTCA AHAJIN3 B3AUMOCBA3U MCKIAY yCTOfIqHBOCTLIO
U OKOHOMHWYCCKUM pPa3sBUTUCM, BBIACIACTCA H€O6XOI[I/IMOCTI) rapMoHu3ali 3KOJOTUYCCKUX
ACIICKTOB C LCIAMHU ousHeca. I/ICCJ'ICI[yIOTC}I HpO6J’IeMaTI/IKa, MCTOHOJIOTUHU U PE3YJIbTAThI
AOCTHIXKCHUSA COTTIAaCOBAHHOCTHU MEKAY HUMHU, C aKHCHTOM Ha Ba)KHOCTU COTPYAHHUYICCTBA MCKIAY
3aUHTCPCCOBAHHBIMHU CTOPOHAMU U BHCAPCHUS "3e1eHbIX" HWHULINAaTUuB. 3aKIrounTenbHasT 4YacThb
CTaTbU COACPKUT MPECAJIOKCHUA MO CTUMYJIIMPOBAHUTIO yCTOfI‘IHBOFO 9KOHOMHYECCKOr'o poCta U
MOOIIPCHUIO PA3BUTHUA 00J1e€ DKOIOTHYECKHU OPHUCHTHPOBAHHOT'O 6I/I3HCC-CCKTOpa.

KiarwueBbie cji0Ba: yCTOMYMBOCTb, DKOHOMHYECKOE Pa3BUTHE, OKpY)Karollas cpena,
6I/I3HCC, 6anch, 3aNHTCPCCOBAHHBIC CTOPOHBI, 3CJICHBIC HWHHUIIMATHUBLI, conuaJyibHas
OTBECTCTBCHHOCTbS.

Introduction:

Amidst growing environmental apprehensions and the pressing demand to tackle climate
change, striking a harmonious equilibrium between sustainability and economic progress has
gained paramount importance. The conventional notion that environmental conservation impedes
economic advancement is evolving, as businesses and policymakers acknowledge the intrinsic link
between a thriving economy and environmental well-being. This article delves into the intricate
connection between sustainability and economic development, elucidating the hurdles, strategies,
and consequences of attaining a balance between environmental considerations and business
requirements.

Literature analysis.

"Natural Capitalism: Creating the Next Industrial Revolution” by Paul Hawken, Amory
Lovins, and L. Hunter Lovins (1999):

In this important book, the authors argue for changing business practices to be better for
the environment and the economy. They suggest using resources more efficiently, using more
renewable energy, and cutting down on waste and pollution in factories. The book says that these
changes could help the economy grow and create more jobs

"The Economics of Climate Change: The Stern Review" by Nicholas Stern (2006):
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Stern's review examines the economic implications of climate change and the costs
associated with inaction. He argues that investing in sustainable development and transitioning to
a low-carbon economy is not only crucial for environmental reasons but also economically sound.
The review emphasizes the importance of policy interventions and carbon pricing mechanisms to
incentivize businesses to reduce their carbon footprint.

"Sustainable Development: Economics and Policy" by Jonathan M. Harris and Brian Roach
(2014):

This comprehensive textbook provides a multidisciplinary approach to sustainable
development, incorporating economic, social, and environmental perspectives. The authors
analyze the trade-offs and synergies between economic growth and sustainability goals. They
explore policy instruments, such as taxes, subsidies, and regulations, that can promote sustainable
economic development while addressing environmental challenges.

Methods:

To investigate the intersection of sustainability and economic development, a
comprehensive review of relevant literature and case studies was conducted. Academic journals,
industry reports, and reputable sources were consulted to gather insights on sustainable business
practices, green initiatives, and successful examples of environmentally conscious economic
growth,

Results:

Sustainability and economic development are two interconnected concepts that focus on
achieving long-term prosperity while preserving the environment and natural resources for future
generations. Let's explore how these two concepts can be integrated and why they are important.

Sustainability refers to the ability to meet present needs without compromising the ability of
future generations to meet their own needs. It involves balancing economic, social, and
environmental factors to ensure a holistic approach to development. On the other hand, economic
development refers to the process of improving the economic well-being of a society through the
creation and utilization of resources to produce goods and services.

Integrating sustainability and economic development is crucial for several reasons:

1. Environmental Protection: Economic development can often result in environmental
degradation if not managed sustainably. By integrating sustainability principles, we can ensure
that economic activities are conducted in a way that minimizes negative impacts on the
environment, promotes conservation of resources, and reduces pollution.

2. Long-Term Prosperity: Unsustainable economic practices can lead to short-term gains but
may have detrimental long-term consequences. By embracing sustainable approaches, such as
investing in renewable energy, efficient resource management, and environmentally friendly
technologies, we can foster long-term economic growth and stability.

3. Social Equity: Sustainability recognizes the importance of social well-being and equity.
Economic development should aim to improve the quality of life for all individuals, promote social
inclusion, and reduce poverty. By considering social factors alongside economic goals, we can
create more equitable and inclusive societies.

4. Innovation and Competitiveness: Sustainability can drive innovation and enhance a
country's competitiveness. Embracing sustainable practices often leads to the development of new
technologies, business models, and markets. By encouraging sustainable entrepreneurship and
research and development, economic growth can be driven by environmentally friendly and
socially responsible initiatives.

5. Resource Efficiency: Sustainable development emphasizes the efficient use of resources.
This includes reducing waste, optimizing resource allocation, and promoting circular economy
principles. By improving resource efficiency, we can reduce costs, increase productivity, and
minimize environmental impacts.

To integrate sustainability and economic development effectively, governments, businesses,
and individuals must collaborate and take collective action. This can involve implementing
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sustainable policies and regulations, investing in renewable energy and clean technologies,
promoting sustainable consumption and production patterns, and fostering awareness and
education about sustainability.

Environmental

Protection
and Enhancement

o

SUSTAINABLE
DEVELOPMENT

(Source from UN’s SDG)

From this picture, we can see that sustainable development is a holistic approach that aims to
achieve a balance between social progress, economic development, and environmental protection.
It recognizes that these three pillars are interconnected and interdependent, and that long-term
success and well-being depend on their harmonious coexistence. By promoting social equity,
fostering economic prosperity, and preserving the environment, sustainable development seeks to
meet the needs of the present without compromising the ability of future generations to meet their
own needs. It involves making conscious choices and taking actions that consider the broader
impact on society, the economy, and the planet, ensuring a more resilient and inclusive future for
all.

By aligning economic development with sustainable practices, we can create a future where
economic prosperity goes hand in hand with environmental stewardship and social well-being.

The intersection of sustainability and economic development refers to the integration of
environmental concerns and business needs in a way that promotes long-term social, economic,
and environmental well-being. It recognizes that a thriving economy depends on a healthy
environment and that sustainable practices can contribute to economic growth.

Balancing the environment and business needs requires a shift towards sustainable
development, which involves meeting the needs of the present generation without compromising
the ability of future generations to meet their own needs. Here are some key considerations in
achieving this balance:

e Environmental stewardship: Businesses must recognize their role as environmental
stewards and take responsibility for minimizing their ecological footprint. This involves
adopting sustainable practices, reducing resource consumption, managing waste
effectively, and investing in renewable energy sources.

e Green innovation and technology: Encouraging and supporting research and development
of green technologies can drive economic growth while minimizing environmental impact.
This can include renewable energy systems, energy-efficient technologies, waste reduction
and recycling methods, and sustainable agriculture practices.
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o Corporate social responsibility (CSR): Companies should incorporate social and
environmental considerations into their core business strategies. By integrating CSR
practices, such as ethical sourcing, community engagement, and philanthropy, businesses
can align their operations with sustainable development goals.

e Collaboration and partnerships: Addressing sustainability challenges requires
collaboration among businesses, governments, and civil society organizations.
Partnerships can foster knowledge sharing, resource pooling, and joint initiatives that
promote sustainable economic development.

e Policy and regulation: Governments play a crucial role in creating an enabling environment
for sustainable economic development. They can implement policies and regulations that
incentivize businesses to adopt sustainable practices, provide support for innovation, and
establish frameworks for responsible resource management.

e Education and awareness: Promoting sustainability literacy and raising awareness among
businesses and the public are essential for driving change. Education can help businesses
understand the benefits of sustainability and provide individuals with the knowledge and
skills to make sustainable choices.

e Economic incentives: Governments can provide economic incentives, such as tax breaks
or subsidies, to businesses that adopt sustainable practices. This encourages companies to
integrate sustainability into their operations while simultaneously promoting economic
development.

e Life cycle thinking: Businesses should consider the entire life cycle of their products and
services, from raw material extraction to disposal. This approach helps identify
opportunities for reducing environmental impact and optimizing resource use at each stage.
By striking a balance between environmental and business needs, sustainable economic

development can create a virtuous cycle where economic growth supports environmental

protection, and environmental sustainability enhances long-term economic prosperity. This
integration is crucial for building a resilient and inclusive economy that can meet the needs of
present and future generations.

Shifting Business Paradigms: Increasingly, businesses are embracing sustainability as a core
principle, recognizing that long-term profitability and environmental stewardship go hand in hand.
This shift is driven by changing consumer preferences, regulatory requirements, and the recognition
of potential cost savings through resource efficiency and waste reduction.

Green Initiatives and Innovation: Businesses are implementing sustainable practices by adopting
renewable energy sources, reducing greenhouse gas emissions, minimizing waste generation, and
promoting circular economy models. These initiatives not only benefit the environment but also lead
to increased operational efficiency, improved brand reputation, and access to new markets.

Multi-Stakeholder Collaboration: Sustainable economic development requires collaboration
among various stakeholders, including government agencies, businesses, non-governmental
organizations, and local communities. Engaging all relevant parties ensures that diverse perspectives
are considered, and comprehensive solutions are developed.

Discussion:

Balancing short-term economic growth with long-term environmental health is a big
challenge when it comes to sustainability and economic development. Business leaders and
policymakers have to figure out how to make money now while also taking care of the environment
for the future.

Another challenge lies in ensuring social equity and inclusivity in sustainable economic
development. It is crucial to consider the impacts of sustainability initiatives on marginalized
communities, as well as promote fair labor practices and respect for human rights.

Furthermore, fostering innovation and technological advancements is essential for
achieving sustainable economic development. Encouraging research and development in clean
technologies, promoting green entrepreneurship, and supporting sustainable business models can
drive economic growth while minimizing environmental harm.
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Conclusions and Suggestions:

The intersection of sustainability and economic development presents both opportunities
and challenges. To strike a balance between environmental and business needs, it is imperative to:

e Foster a supportive policy framework: Governments should create regulatory
environments that incentivize sustainable practices and penalize unsustainable ones.
Economic incentives, such as tax breaks and subsidies, can encourage businesses to adopt
green initiatives.

e Promote education and awareness: Raising awareness about the benefits of sustainability
and providing training on sustainable business practices can empower entrepreneurs and
professionals to make informed decisions that align with environmental and economic
goals.

e Encourage collaboration and partnerships: Collaboration among businesses, government
entities, and civil society is vital for driving sustainable economic development. Sharing
best practices, knowledge, and resources can accelerate progress and lead to collective
impact.

e Embrace circular economy principles: Shifting from a linear "take-make-dispose™ model
to a circular economy approach can minimize waste, promote resource efficiency, and
unlock new economic opportunities.

By embracing sustainable practices, businesses can thrive in a rapidly changing world
while contributing to the preservation of our planet. Balancing environment and business needs is
not only a moral imperative but also a strategic imperative for long-term economic prosperity and
societal well-being.
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