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The development of the tourism industry in each region depends, first of all, on its
infrastructure. In addition to the development of historical sites and natural resources of the region,
the organization of modern infrastructure convenient for tourists cannot be singled out as the main
factor. Uzbekistan is also widely known in the world as a historical and cultural tourism destination,
and its rich history, centuries-old ancient monuments, buildings and functions, mosques and
mausoleums, premises and scientists are an example of this.

Foreign tourists have been constantly visiting our country for many years. According to
statistics from the Tourism Committee under the Ministry of Ecology, Environmental Protection and
Climate Change of the Republic of Uzbekistan, the number of foreign tourists visiting in 2018 was
5,346,219, in 2019 - 6,748,512, in 2020 - 1,504,126 (due to pandemic), 1,881,334 in 2021 (due to the
pandemic) and 5,232,780 in 2022. The number of foreign tourists visiting 2019, which is recognized
as the peak season in terms of tourist flows, shows that the number of foreign tourists increased by
only 26% compared to 2018. But it is difficult to say that the number of tourists is increasing
significantly from year to year. The reason for this is that the country depends on mass tourism, an
example of this would be offering tourists almost the same form of travel [1].

Independent tourism is based on an active and unusual form of travel, and the development of
basic infrastructure is insufficient to attract independent tourists. Independent tourists can travel in
small groups through the mountains on foot, climb to the hills, travel by bicycle and personal car,
organize picnics and relax in ecologically clean places, spend the night in campsites and bungalows,
experience the lifestyle in remote places, in villages they can organize non-traditional events during
the tour, for example, the reform of artisans, taking into account the preference for non-traditional
forms of travel, such as strawberry or mushroom picking, represents the need for appropriate
infrastructure development and achieving diversification and sustainable development of the type of
travel in the country. Based on this, the main problem of the study determines the need for additional
research on the development of convenient infrastructure for independent tourists in the country.

Infrastructure is the most important factor in the development of any industry. The tourism
industry is no exception. Modern infrastructure contributes to the development of the territory and
the rational use of resources, provides quality services and helps tourists get a comfortable holiday
during their trip. At the same time, the development of tourism leads to improved living conditions
for the local population, for example, to employment for residents of the region. In recent years, new
destinations and new categories of the tourism industry have been opening up around the world. More
and more people are looking to travel independently around the world, especially after the pandemic.
Every year the number of tourists who partially or completely refuse the services of travel agencies
and tour operators increases [2].

Independent tourists plan their itineraries based on their budget and look for non-traditional
travel services. For example, hitchhiking is free movement between cities and countries. Independent
tourists are mainly organized individually or in small groups. For this reason, budget tourists often
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use hitchhiking services. Backpackers typically travel alone, in couples, or in small, intimate groups
of friends or family. Their ages can range from millennials or Gen Y to retirees, and their incomes
tend to be above average, allowing them to travel independently, which can be more expensive than
traveling in an organized group. But all independent tourists have in common that they avoid mass
travel. In general, they want to explore destinations of their choice independently and at their own
pace, while focusing on local cuisine, architecture, history and culture. The desire to travel
independently among tourists is increasing, especially after the pandemic. Independent tourists return
3 or more times a year and make up 11% of the total tourism market. Independent travel has been on
the rise since 2016, with Google showing a 761% growth rate for “solo travel” in 2021. Women are
leaders in independent travel, accounting for 84% of the total travel market. According to
Booking.com, the baby boomer generation has the highest rate of independent travel. In 2019, 40
percent of people aged 55 to 64 traveled alone. The largest increase in independent tourism in 2022
came from women aged 65 and older, from 4 percent overall in 2019 to 18 percent in 2022 [3].

Over the past two decades, independent travelers have been booking their own trips through
online travel agencies. These online systems offer tourists amenities such as remote booking and, in
many cases, attract tourists with package deals and discounts. As a result, many tourists are turning
away from traditional travel agencies and opting for online travel booking options. According to
Statista Mobility Market Insights, in 2022, two-thirds of travel and tourism revenues will come from
online sales channels. Among the leading companies in the online travel agency market, Booking
Holdings and Expedia are the largest online booking systems in the world. While Booking Holdings'
revenue will top $17 billion in 2022 following the coronavirus (COVID-19) pandemic, Expedia
Group's global revenue will be less than $12 billion, slightly below its 2019 result. Another online
booking system that has grown rapidly in recent years is Airbnb, which primarily rents out private
homes for family or long-term stays. The total value of Airbnb bookings worldwide in 2022 will be
approximately $63 billion, three times more than in 2017 [4].

From the above analysis, the following conclusions can be drawn. Independent tourists,
regardless of age, consider digital technology to be the most important factor. To increase the share
of sales of tourism services in the country, it is advisable to register more tourist sites in these booking
systems. According to the Tourism Committee, by 2023 the total number of accommodation facilities
in our country will reach 4451, and their number in online booking systems will be 3356. Table 1
shows the statistics of registered hotels in cities according to data obtained from online systems.

Table 1

Number of hotels registered in online reservation booking systems, by city (2023) [5]
1 Tashkent 687 275 378 248
2 Bukhara 282 91 169 100
3 Samarkand 285 115 159 74
4 Khiva 109 36 52 35
5 Fergana 22 7 10 7
6 Chimgan 6 6 4 2
7 Nukus 19 8 12 8
8 Urgench 16 16 12 35
9 Andijan 1 - 7 1
10 | Navoi 19 6 14 6
11 | Karshi - 4 9 4
12 | Total 1446 564 826 520

Foreign experience shows that the main objective factor influencing the rapid development of
independent tourism was the development of digital and information technologies and
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telecommunications. Web pages are the main access to booking systems. Thanks to technology,
tourists have access to the Internet, and they have access to information about all types of services,
including tour packages, accommodation facilities, air and rail services, car rentals and much more.
Previously, all basic services were provided by a travel agency, but now travelers find solutions on
the go online. For example, it became possible to book hotels at the last minute, pay for services in
advance, cancel a reservation or rebook. The previously listed factors are the main tool for
independent tourists when planning a route [6]. One of the weak points in the country is the speed of
the internet and the need for further development of information technology. Weak infrastructure is a
serious barrier to the development of new categories of tourism. Based on this, the main problem of
the study determines the need for additional research on the development of convenient infrastructure
for independent travelers in the country. Digital technologies lead to the integration of tourists into
the tourism environment [7]. It is difficult to imagine a modern tourist without an internet connection;
all actions are carried out via the internet, which offers tourists unlimited possibilities. It is difficult
to say that long-distance Internet in our country is enough to satisfy tourists. At the same time,
statistical indicators carried out on a global scale are also shown and determined [8]. In April 2023,
SPEEDTEST GLOBAL INDEX conducted a survey of countries with the fastest Internet speeds.
Uzbekistan ranks 104th out of 190 countries in mobile Internet speed and 89th in Wi-Fi Internet
access. The Global Speedtest Index measures the Internet speed over Wi-Fi and mobile app
connections of millions of people in more than 190 countries (Figure 1) [9].
Figure 1. Internet speed in mobile communication devices in Uzbekistan in April 2023
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The Global Speedtest Index compares internet speed data from around the world each month.
These numbers are based on hundreds of millions of tests performed by many people using Speedtest
Index data. In the image above, the mobile result is based on all cellular technologies. The first
indicator shows the speed of loading data from web pages to mobile devices, where the fastest speed
was 20.90 (Mbps) in April, and the second is the speed of loading data from mobile devices to web
pages. A question was asked about the download speed of data, the maximum speed by this time was
10.27 (Mbit/s). The top ten was as follows: 1. Qatar 189.98 (Mbit/s), 2. United Arab Emirates 175.34
(Mbit/s), 3. Macau (South Africa) 171.73 (Mbit/s), 4. Kuwait 139.03 (Mbit/s), 5. Norway 131.16
(Mbit/s), 6 Denmark 118.83 (Mbit/s), 7. Bahrain 115.0 (Mbit/s), 8. South Korea 110 .59 (Mbit/s), 9.
China 110.10 (Mbit/s), 10. Netherlands 109.13 (Mbit/s).
The above rating shows that this aspect is one of the most important factors for independent tourists
to obtain the necessary, initial information about the country and the state of the infrastructure. For
this reason, in order to sustainably develop the tourism sector in the country and increase its share in
the national economy, create organizational, economic and legal conditions to increase the flow of
independent travelers, more effectively use the country’s tourist areas with great potential, and
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directly influence it from internal and external factors, the development of economic sectors (banking
systems, exchange offices, etc.), the organization of infrastructure for tourists who prefer to plan
independent trips, and the need arises to show a new image of the country through its promotion in
the global tourism market.

As a result of the above analysis, it was found that the increase in Internet speed throughout the
country (taking into account the impact of the pandemic) led to an increase in the number of foreign
tourists. This indicator is a very important factor especially for independent tourists, firstly, these
tourists, in addition to pre-booking basic services, perform additional services in the country after
arriving at their destination, and secondly, independent tourists are more likely to organize unique
tourist routes and travel to remote areas of the region. The presence of the Internet makes travel safe,
that is, the tourist always feels that he is in harmony with real life.

In conclusion, it is recommended to improve services that correspond to the category of independent
tourism, which ensures the sustainable development of tourism as a driver in the regions of
Uzbekistan and determines the paths for its development together with related industries. Maximize
the potential of remote areas, build infrastructure, fill the revenue side of the budget system, create
additional jobs for the local population and increase the intelligence of young people.
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Abstract.  Agricultural marketing covers the services involved in moving
an agricultural product from the farm to the consumer. These services involve the planning,
organizing, directing and handling of agricultural produce in such a way as to satisfy farmers,
intermediaries and consumers. Numerous interconnected activities are involved in doing this, such as
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