“O‘ZBEKISTON IQTISODIYOTINI RIVOJLANTIRISHNI
ILMIY ASOSLARI VA MUAMMOLARTI”
ILMIY-TADQIQOT MARKAZI ’

¢ ]

1
SAMARQAND IQTISODIYOT VA SERVIS INSTITUTI

MINTAQAVIY IQTISODIYOTNING ZA|
TAJRIBA, TENDENTSIYALAR VA |

II respublika ilmiy-amaliy konferensiya mater
8-9-noyabr 2024

COBPEMEHHDIE [IPOBIEMbI PEFI/IOHAJILIiQI/I 3K0 HOM mm
SHLLMY U TIEPCHIE

cOOpPHHK M 17108 1 | ) KTI/I‘leCKdﬁD O =
o ' st /\ndljan

Fe rganao

‘%

¥
Al
vV

KISTA

actical

\LQ

- e

J%r

‘

,\j



e e —

“O‘ZBEKISTON IQTISODIYOTINI RIVOJLANTIRISHNING
ILMIY ASOSLARI VA MUAMMOLARI” ILMIY-TADQIQOT
MARKAZI

SAMARQAND IQTISODIYOT VA SERVIS INSTITUTI

MINTAQAVIY IQTISODIYOTNING ZAMONAVIY
MUAMMOLARI: TAJRIBA, TENDENTSIYALAR VA
ISTIQBOLLAR

Il respublika ilmiy-amaliy konferensiya materiallar to‘plami
8-9 noyabr 2024

COBPEMEHHBIE TPOBJIEMbI PETHOHAJIbHOM
IKOHOMMKMU: OIIbIT, TEHIAEHIINN U ITEPCIIEKTHBbI

cOopHUK MaTepuaJioB || pecny0IMKaHCKOI HAYYHO-TIPAKTHYECKOM
KOH(pepeHunu
8-9 nosiops 2024

MODERN PROBLEMS OF THE REGIONAL
ECONOMY: EXPERIENCE, TRENDS AND PROSPECTS

Collection of materials of the 11 republican scientific and practical conference
November 8-9, 2024

Samargand - 2024




“Mintaqaviy iqtisodiyotning zamonaviy muammolari: tajriba,
tendentsiyalar va istigbollar” Il respublika ilmiy-amaliy konferensiyasi
materiallari to‘plami. —T.: TDIU-SamSI. 2024. — 564 b.
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To‘plamda keltirilgan materialllarning mazmuni, undagi statistik ma’lumotlar, keltirilgan
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KAXOHHUHI' ETAKYHA KOPXOHAJIAPUJIA MAPKETHUHI
JACTYPJAPUJIAH ®OMJAJTAHUILI AMAJIMETHA TAXJIUIHA

Aboynnaesa Xunona Hymegpunnoesna
byxopo Hasnam Ynusepcumemu HUxmucoouém xkagheopacu yKxumysuucu

XKaxon amanuéru taxymiura kypa, nactiad AKIL kopxonanapu daonuaruga
MapKETUHT JlacTypJiapuaan (GoiganaHuIira yCTyBOPIUK KapaTHWIral XucoOIaHaau.
[y ypunmga AKII canoatu tapkubuna “npaiiBep” xucodbnanran “General Electric
(GE)”® kynTrapmMoku komnanuscu paxoapu Jkek Yerd TOMOHMIAH OHIIUPHITaH
Kyhnaaru ¢ukpra 3bTHOOpP KapaTHIl Makcajara MyBopHUK XucoOjaHaau: “0030p
Tajnabnapujard  y3rapuliUlapHd  aBBaJJlaH  OWraH  XoJijla  SHTUJIUK
(VHHOBAIMS) JIApHU KOpPXOHA (DAOTUSATH aMaTuETUTa >KOPHUM STHUII Kepak, EKuia
KOpXOHa (DaoNMATH MHKUpO3ra 103 TyTaau !, Ymby xonaT kopxoHa (aoiausTu
caMapaJIopJIMTd MapKETUHT JacTypiapu OwiiaH OeBocUTa OOFJMK HKAHIIUTUJAH
nanonar Oepamu. Illynunrpek, avinan Jlxexk VYemu “GE”  xynrapMokiu
KOMITAHUSICUHUHT Oomka paxOapnapura (1981-2001 i) HucOaTaH KoOMIaHUsA
(GaoMUATUHUHT UKTHCOIUM caMapaJOpJIMTUHM KECKUH Japaxaaa OpPTHUIINHU
TabMHUHJIATAHIIUTH XaKuJa Mabiaymotiap etapiuua. [y cababmu 2001 iuiga
pax0apJiiK JJaBO3UMHUAAH UcTeb(ora ynkuiiy natuaa 417 MiIH. 10T XaXKMUIArH
MOJIMH parOaTIaHTUPHUII OMIaH TaAbMUHJIAHTaH.

AKIuauar “GE” xyntapmokyiu kommanuscu (aomustuna Jxexk VYemu
pax0OapiauKk KWiraH JaBpiapja KOpXoHa OOIIKapyBHa UYYyKyp TapKHOWiA
y3rapuiiapHi aMmajra oImuprad Xojja, KaOyn KWIMHAETTaH xap Oup Oolikapys
KApOpJApUHUHT MApKETUHT JacTypiiapu OwiaH OOFIMKJIUTUHU TabMUHJIAITa
ycryBopiuk Kapatagu. AKII wukrucomuunapu @. Kornep Ba K.JI. Kemnmapnap
TOMOHHUJIAH aMajira ONIMPWITaH TAaJAKUKOTJAp HaTKajlapura Kypa, KOMMaHUs
daonusaTHIa MapKETUHT JAacTypiapuaaaH Qoiinananuin unuiad 4uKapuin OujiaH
HUCTEBMOTUMIIAP YPTACHAATH Y3ap0o allOKaJAOPJIMKHUA TabMHJIAIITa KapaTUITaHIIUTH
ca6abu, IOKOPH UKTUCOAMI HATHKAIApra SPUILMITAHINTH aHUKIaHraH. %2

Ymywman onranga, “GE” xkynrapMokim kommnanusicu 1892 vini 15 anpen kyHu
Tamkui dTwiradn 0ynu6, 130 iungan optuk naBpaa AKII caHoatuia eTakyuiIuk
KWIKO KeJIraH KoMImaHusl 0yanu0, Mamyakaraa caHoaT TapMOKJIapUHU MHHOBAIIMOH
PUBOXIAHWIIIMHA  parOaTIaHTUPUINIA MYXUM YpUH TYTraH KOMIAHUsIIAp
karopuzas ypuH sramiaiia.®® Komnanus nadaxar AKI 6anku rio6an HKTHCO 1ui
MyHoOca0aTimap THU3WMHAA OHT KYN TapMOKJIM XUCOOJAHTaH KOMIaHUsIap
KaTOpUJaH VpPUH JrajularaH Xojjaa, OYTryHTM KyHJa KOMIAHUSHUHT >KaXOH
MamiakaTaapu 0yiinda 150 nan optuk® “xu3 (104epHbIi) KOPXOHAIAPU™ MABKYI.

% General Electric (GE) Company. https://www.ge.com/

91 Kotler P., Keller K.L. Marketing management (Global edition). 15" ed. — Harlow: Pearson Education Ltd., 2016. —
834 p.

92 Y111a ManGa

% About Us: Empowering Next Generation. General Electric (GE) Company. https://www.ge.com/about-us

% General Electric’s principal affiliates as of December 31, 2018, are listed below. All other affiliates, if considered
in the aggregate as a single affiliate, would not constitute a significant  subsidiary.
https://www.sec.gov/Archives/edgar/data/40545/000004054519000014/geform10-k2018xex21.htm
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“GE” xynTapMokiau KoOMIaHMsCH (HaonusaTUIa MapKETHUHT JacTypuIaH
doiinananuin aMmanuéTura y3apo yxuami Oyirad Xycycusriap KeHuH4anuk “Sears”,
“Lewi’s”, “General Motors”, “Kodak”, “Xerox”, “Microsoft”, Wal Mart”, “Intel” Ba
“Nike” KopxoHanapuaa XaM HaMOEH OYITaHIUry aHUKIaHraH. >

[y ypunna “Boston Beer Company” acocurcu . KOXHUHT KomMmnaHus
baoMSITHHY PUBOXIIAHTHPHUIIAA aMalira OIMIUPTaH WIUIap Fo3acuaaH OWaupraH
Kyhugara Gukpiaapura YbTHOOPHU KapaTuIll Makcaara MyBoduK: “bu3 myHTazam
paBUIll]a TUBO UXJIOCMAH/UIAPUHUHT YIIOy CEpKYYIUK HYUMIIMK XaKujaru
TacaBBypJapuHu 0030p TAAKUKOTIApPU OpKAJIM VpPraHuil acocuaa HHKUIOOWM
Japakazia y3rapTupaaurad MHHOBAIIMOH €HJANTYBIIAPHU M3Jalll Ba YJIapHU UIIa0
YUKHO, KOPXOHA (PAa0NUATHIA SKOPUIA STHII OUIIAH STHTUIMKIAPHY ApaTMOK1amMu3” %,

FOxopuna AKIIHMHT 03MK-OBKAaT caHOaTHAa CaJKUH Ba YaHKOKOOCTHU
WYUMIIMKIIap unuiad yukapuin Oyiinuya etakuu YpuHja TypyBuu “Boston Beer
Company” acocurcu JIx. Kox ToMoHugan Ounaupiauran (ukpiapra acocjiaHraH
X0JIJla aUTUIl MYMKHHKH, 0030p WKTHCOAUETH amMall KWIMIIM IIapoOUTHAA Xap
KaHIail KOpxXoHa (DAONHMSITHHU PUBOKIAHTUPUIIHHHT MYXUM [IAPTH YHHHT
(haoUATUHM TAIIKWJ TUIIA, )KyMJIaJaH, OOLIKapyB KapopJIapuHU UIILIA0 YMKHMIIL,
KOPXOHAaHUHI CTpPATervMK pUBOXJIAHUII HyHanmuuuiapu Oyinuya OenruiaHnral
Makcajiapra 3puiniiia MapKeTHHT JacTypiiapuaan (porganaHuil caMapaaopiiura
OmnaH OeBocuTa OOFIUK XHUCOOIaHa H.

[y Owuman  Oupranukaa, KopxoHamap  (aonusTUIaH  MapKETHHT
nactypaapuiad ¢hoiganaHui aMaTuETUHUHT PUBOKIIAHUIIIN MEHE)KMEHT COXAacCH/1a
TyO ¥3rapunuiapHu BYKyAra kenuimura ca®ab oOynran. XKymmaman, MapKeTHHT
JacTypiapu KopxoHanap ¢daonusaTuaa cudar MEHEKMEHTUHU PUBOKIAHUIIINTA
TypTKH OYJITaHIUTH IOKOpHUAA OMiIaupud YTUATaH (PUKpiap acocuia U30XJIaHaIH.
Kaxon amanuéru TaxJMaura Kypa, KopxoHamap (aonusTHAa MapKETHHT
JnacTypiapuiad QorjasaHuIl amManu€éTH CAHOAT WMHKWIOOJIAapura MOC paBHIIIA
PUBOXJIaHUO, TaKOMWIIAIIUMO OOpraHjurd akcapusT WIMHM TaJKUKOTJIap
HaTwkanapuaa y3 akcuuu tomnaau. [y cababnu xamkaxoH aManuéruia pyi oepran
caHOaT MHKWIOOJApW Ba YJApHUHI XYyCyCHUSATIapura >bTUOOPHU KapaTUll JIO3UM
oynau.

Taxynumnapra kypa, ’kKaXxoHAa €Tak4ud KOopXoHajap (aonusituga MapKETHHT
nactypiapuian  ¢oinananumaa OO30pHU TYFPU CETMEHTJIAll acocHia aHUK
MakcaJjii  UCTEbMOJYMJIApra WYHAITUPWUITAH MAPKETHHT  JacTypJapujiaH
doiimaniaHuIl OpKAJM KOPXOHAa TOMOHHWJAH WNUTA0 YHMKapwiIaéTraH TOBap Ba
XU3MATIAPHUHT 0030p ailjlaHMacy XaKMUHU OIITUPHINTA YCTYBOPIUK KapaTHIIa IH.
[y Ounan Owupranuknaa, sHrA Oo30piiapra KupuO Oopuin >kapaéHuga OpeHI
MapKeTUHT JAAacTypJiapujaH KeHr Ghoiimananuiaim.

Mapketunr  fmactypiapuman  GoijalaHUIga  3aMOHaBHM  axOopoT
TEeXHOJIOTUsIIapuAaH  (oWJanaHuIl  acocuja  MApKeTHUHT  TaJAKUKOTIapu
XapaxaTJapuHU KUCKapTHpUIL OujaH Oupraiukia, Uirad 4uKapyBuYd KOpPXOHa

% Kotler P., Keller K.L. Marketing management (Global edition). 15" ed. — Harlow: Pearson Education Ltd., 2016. —
834 p.

% Jim Koch. Quench Your Own Thirst: Business Lessons Learned Over a Beer or Two. Flatiron Books. April. 2016.
—272p.
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OWJIaH YHUHT UCTEBMOIYKUCH YpTacHaaru y3apo ajJoKaJIapHU camapaid YpHATHIIra
SPUIIUINO KEIWHMOKAA. byHAa Typiu MOOWJI WIOBAJTApHU WILIA0 YWKHIIL,
WKTAMOUM  TapMOKJIapJa KOpXOHajlapra TETUIIM KaHAJIApHU  IOPUTHIIL,
Maxcynotiap MyKoBamapura “QR” kojimapHM YpHATHII OpKaJIM UCTEbMOTYUIAp
ypracuma KOpXOoHa TOMOHHUJAH HIIIa0 YMKapmiaéTraH MaxcyiaoT cudaTh Ba YHU
TaKOMWUIAIITHPUIIT  UYHATWIUTApY OYiWda Typiaud CYpoBHOMamap YTKa3uO
KemMHMOKa. by aca ¥3 HaBOaraga KopxoHamap (HaoMMATHHU TAIIKWJI DTHII,
OOIIKapyB KapopJiapuHU KaOyJl KWJIUII camMapaJopiMTrUHU OIIMPHUII Ba MaxCyJlaoT
cu(daTHU TaKOMWIIAIITUPUII OViiMYa TETULUIM KapopiapHU KaOyi KUIHI y4yH
3aMUH sIpaTajiy.

Douodananunzan adaduémaap pyiuxamu:
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