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analysis of the effectiveness of each channel. 
3. Improving coordination between departments through the implementation of integrated 

management systems and regular cross-functional meetings. 
4. Optimizing the use of budgets and resources, with a focus on the most effective and cost-

effective marketing tools. 
5. Continuous training and development of personnel to improve their competencies in the 

field of marketing and adapt to rapidly changing market conditions. 
Thus, only a systematic and adaptive approach to organizing marketing will allow enterprises 

to increase their competitiveness and achieve sustainable growth. 
In Conclusion organizing effective marketing in an enterprise faces a number of serious 

problems, such as insufficient understanding of the target audience, ineffective use of marketing 
channels, poor coordination between departments, limited budgets and resources, and the inability to 
quickly adapt to rapidly changing market conditions. To overcome these challenges, businesses need 
to take a comprehensive and systematic approach, including conducting regular market research, 
developing multi-channel strategies, improving cross-functional coordination, optimizing the use of 
resources and ongoing staff training. 

Only an integrated and adaptive approach to organizing marketing can ensure the enterprise 
high competitiveness and sustainable development in a dynamic market. The use of advanced 
analytical tools and technologies, as well as a willingness to constantly change, will allow the 
company to effectively respond to challenges and seize emerging opportunities to achieve its 
strategic goals. 
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PRACTICAL METHODOLOGY OF CONDUCTING MARKETING RESEARCH IN 

INDUSTRIAL ENTERPRISES OF BUKHARA REGION 

Rajabova Mohichehra Abduxoliqovna  
a teacher at the Department of Marketing and Management,  

Bukhara State University 
 

Abstract. This article describes information about practical and theoretical foundations of 
marketing research at industrial enterprises on the example of Bukhara region. 

Keywords: exploratory research, descriptive research, causal research (Explanatory Research), 
diagnostic research, predictive research, conclusive research, secondary research (Desk Research), 
primary research. 

Marketing research is a critical tool for businesses to understand market dynamics, customer 
preferences, and competitive landscapes. It can be broadly categorized into several types based on 
the research objectives and methodologies. Here are the main types of marketing research: 

1. Exploratory Research 
2. Descriptive Research 
3. Causal Research (Explanatory Research) 
4. Diagnostic Research 
5. Predictive Research 
6. Conclusive Research 
7. Secondary Research (Desk Research) 
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8. Primary Research 
Marketing research can be categorized into several types, each serving a different purpose and 

using different methodologies. Exploratory research helps in understanding new areas, while 
descriptive research provides a snapshot of current market conditions. Causal research identifies 
cause-and-effect relationships, and predictive research forecasts future trends. Diagnostic research 
identifies underlying issues, and conclusive research aids in decision-making. Secondary research 
leverages existing information, whereas primary research gathers new data. Each type of research 
plays a crucial role in helping businesses make informed decisions and develop effective marketing 
strategies. 

Marketing research in industrial enterprises is essential for understanding market trends, 
customer needs, competitive landscape, and identifying opportunities for growth. The following 
practical methodology outlines the steps and techniques to conduct effective marketing research in 
the industrial sector of the Bukhara region. 

Defining the research objectives. Key actions. Identify the primary goals of the research. For 
example, understanding customer needs, assessing market potential, analyzing competitive 
positioning, etc. Develop specific, measurable, achievable, relevant, and time-bound (SMART) 
objectives. Objective. To understand the demand for new industrial machinery in the Bukhara region 
by the end of Q4 2024. 

Designing the research plan. Key actions.Determine the type of research: exploratory, 
descriptive, or causal. Choose the research methods: qualitative (e.g., interviews, focus groups) and 
quantitative (e.g., surveys, data analysis). Develop a detailed research plan, including timelines, 
resources needed, and budget. Method. Use a mixed-method approach combining surveys with in-
depth interviews. 

Data collection methods. Qualitative methods. Interviews. Conduct one-on-one interviews with 
key stakeholders, such as industry experts, customers, and suppliers. Focus groups. Organize focus 
groups with representatives from various segments of the industrial market. 

Quantitative methods. Surveys. Distribute structured questionnaires to a larger audience to 
gather numerical data. Observations. Collect data through direct observation of industrial processes 
and customer interactions. Conduct 20 in-depth interviews with local industry experts and distribute 
200 online surveys to industrial enterprises in Bukhara. 

Sampling techniques. Key actions. Define the target population for the research. Choose a 
sampling method: probability sampling (e.g., random sampling) or non-probability sampling (e.g., 
convenience sampling). Target population. Industrial enterprises in Bukhara region. Sampling 
method. Stratified random sampling to ensure representation across different industry sectors. 

Data collection. Key actions. Execute the data collection plan, ensuring consistency and 
reliability in the data gathered. Use digital tools and platforms for efficient data collection and 
management. Use online survey tools like Google Forms or SurveyMonkey for distributing and 
collecting survey responses. 

Data analysis. Qualitative analysis. Content analysis. Analyze interview and focus group 
transcripts to identify recurring themes and patterns. Thematic analysis. Categorize qualitative data 
into themes to understand the underlying trends and insights. 

Quantitative Analysis. Descriptive statistics. Use statistical measures such as mean, median, 
mode, and standard deviation to summarize survey data. Inferential statistics. Apply techniques like 
regression analysis, correlation analysis, and hypothesis testing to draw conclusions from the data. 
Use software like SPSS or Excel to analyze survey data and NVivo for qualitative data analysis. 

Reporting and presentation. Key actions. Compile the research findings into a comprehensive 
report. Use visual aids like charts, graphs, and tables to present data clearly and effectively. Provide 
actionable recommendations based on the research findings. Create a detailed report with sections on 
research objectives, methodology, findings, and recommendations. Include visualizations to enhance 
understanding. 

Implementation and follow-up. Key actions. Present the findings to key stakeholders and 
decision-makers. Develop an action plan to implement the recommendations. Monitor and evaluate 
the impact of implemented strategies.  Schedule a presentation meeting with the management team of 
the industrial enterprises and provide a clear action plan for implementing the research 
recommendations. 

Conclusion 
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Conducting marketing research in industrial enterprises of the Bukhara region involves a 
systematic approach that includes defining objectives, designing the research plan, selecting 
appropriate data collection methods, analyzing the data, and presenting actionable insights. By 
following this methodology, industrial enterprises can make informed decisions, improve their 
market strategies, and enhance their competitive position. 
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METHODOLOGY FOR DEVELOPMENT OF MARKETING STRATEGIES FOR 

HUMAN CAPITAL DEVELOPMENT 

Dilmonov Kudrat Bakhtiyorovich 
Bukhara State University 

Senior teacher of the Department of Tourism and Hotel Management 
 

Developing effective marketing strategies for human capital development involves a 
systematic approach that ensures alignment with organizational goals and addresses the needs of the 
workforce. Below is a comprehensive methodology to guide the process. Situation analysis. Internal 
and external environment analysis. 

SWOT Analysis: Identify the strengths, weaknesses, opportunities, and threats related to 
human capital within the organization. 

PESTLE Analysis: Examine the political, economic, social, technological, legal, and 
environmental factors that influence human capital development. 

Target audience identification, demographic analysis, study the demographics of the current 



xalqaro ilmiy-amaliy anjumani materiallari to‘plami 

MUNDARIJA 

 

Xamidov O.X. Kirish so‘zi ................................................................................................................... 3 

 

1-sho’ba. Yangi O‘zbekistonni iqtisodiy taraqqiy etishida korxonalar raqobatbardoshligini 

oshirish imkoniyatlari ................................................................................................................. 5 

Toxirov Javlon Raximovich, Ismoilova Maxtoboy Said qizi. Yangi O‘zbekistonni iqtisodiy taraqqiy 

etishida oliy ta’lim muassasalarining raqobatbardoshlik xususiyatlari ................................................. 5 

Nurbek Khalіmjоnоv. A pvar analysіs оf green fіnance and green ecоnоmy fоr sustaіnable 

develоpment іn Uzbekіstan ................................................................................................................... 8 

Bozorov Berdimurod Ulug‘murodovich, Rasulov Elyor Mansur o’g’li. O‘zbekistonda innovatsion 

iqtisodiyotni rivojlantirish orqali ish bilan bandlikni taminlash ......................................................... 10 

Fayziyev Rabim Aliqulovich, Saydullayev Azamat Jo`raqul o`g`li. O`zbekistonga jalb qilingan 

to`g`ridan-to`g`ri xorijiy investitsiyalarning valyuta kursiga ta’sirini ekonometrik tahlil qilish ........ 12 

Boltayeva Mohichehra Sharipovna, Temirov Akbar To'lqin o'g'li. O’zbekistonda yashil iqtisodiyotini 

rivojlantirish salohiyatidan samarali foydalanish istiqbollari va mintaqaviy xususiyatlari ................ 16 

Azimov Sarvarbek Qayumjon ugli. Ensuring increase of the country's competitiveness the place and 

influence of industrial enterprises ....................................................................................................... 18 

Xudoyberdiyev Mahmud Abduqodirovich. O'zbekiston Respublikasida innovatsion faoliyatni 

rivojlantirish omillari. .......................................................................................................................... 22 

Masharipova Maksuda Beknazarovna. O‘Zbekistonning raqamli iqtisodiyoti: holati va istiqbollari . 25 

Poshokulova Mohigul Kaxramonovna. Qashadaryo viloyatining iqtisodiy-ijtimoiy rivojlanishi. ..... 30 

Oripova Gulira’no Nodirovna. Mamlakat ichki savdosiga doir metodologik yondashuvlarning  

sharhi ................................................................................................................................................... 32 

Rahimboyev Muxtorbek Ikrom o’g’li. Mehnat ko’nikmasining oshirilishini iqtisodiyotga ta’siri ..... 35 

Qo’chqorov G’., To’rayeva N. Ta'limdagi innovatsiyalar va inson kapitalini shakllantirish: istiqbollar 

va muammolar ..................................................................................................................................... 37 

Obidjon Khamidov, Dilshod Yavmutov, Sardorjon Burkhanov. To attract investments of foreign 

enterprises in Uzbekistan and increase the effectiveness of reforms aimed at transitioning to a green 

economy. ............................................................................................................................................. 42 

Артикова Шохида Илясовна. Ҳудудларда маиший хизмат кўрсатиш соҳасини 

ривожлантиришнинг асосий йўналишлари. ................................................................................... 47 

Ulug’murodova Nodira Berdimurodovna. Yangi O’zbeksiton iqtisodiyotini rivojlantirishdagi 

tadbirkorlikning tutgan o’rni ............................................................................................................... 49 

Ashurova Muborak Xayrulloevna. O’zbekistonda kichik biznes va tadbirkorlik   faoliyati holatining 

tahlili .................................................................................................................................................... 52 

Маматов Баходир Қулдошович. Ўзбекистонда минимал истеъмол харажатлари қийматини 

ҳисоблаш тартиби .............................................................................................................................. 55 

Ashurova Muborak Xayrulloevna, Porsoeva Dilfuza Jo’raqulovna. O’zbekistonda  kichik biznes va 

tadbirkorlikning raqobat sharoitida rivojlanishi .................................................................................. 58 

Ruxsatova Rushana O‘ktamovna. Qishloq xo‘jalik mahsulotlari ishlab chiqarish jarayonini 

ekonometrik modellashtirish ............................................................................................................... 60 

N.M. Makhmudov, A.A.Aliev, Z.A. Mirzаev. The national innovation system Formation is one of 

the priority tasks for the Republic of Uzbekistan economy competitiveness increasing .................... 62 

Комилов С.Дж. Методологические подходы исследования конкурентоспособности 

предприятий в условиях развития региональных интеграционных процессов .......................... 66 

Saidova Feruza Kamolovna. Global and regional problems of transition to green economy in our 

country ................................................................................................................................................. 69 

Ostonov Mirfayz Ravshan o‘gli, Abdulloyev Asliddin Junaydulloyevich. Tadbirkor yoshlar - yangi  

O‘zbekiston mahsuli ............................................................................................................................ 71 

Soliyev Damirjon Nurmatovich. O‘zbekistonning turli hududlarida bio-mahsulotlar yetishtirish 

samaradorligining qiyosiy tahlili ......................................................................................................... 74 

 
 



Korxonalar raqobatbardoshligini oshirishning ustuvor yo‘nalishlari 

2-sho’ba. Korxonalar raqobatbardoshligini zamonaviy menejment tamoyillari va 

yondashuvlari asosida oshirish istiqbollari ............................................................................. 78 
Navruz-Zoda Baxtiyor Negmatovich. SMART-TAHLIL KORXONALAR 
RAQOBATBARDOSHLIGINI OSHIRISHNING SAMARALI VOSITASI SIFATIDA ................. 78 
Yuldashev Feruz Isroil ugli. Advancements in Higher Education: The Impact of Academic freedom 
on Uzbekistans Universities and academic Programs ......................................................................... 81 
Akpolatov Baxitbay Dauletbaevich. YIRIK VA KICHIK BIZNES SUB'EKTLARI FAOLIYATINI 
SHAKLLANISHI VA KORXONALAR RAQOBATBARDOSHLIGINING ZARURLIGI ............ 84 
Dilmonov Kudrat Bakhtiyorovich. Foreign experience in improving the efficiency of human capital 
in our country ...................................................................................................................................... 87 
Allanazarov Uralbay Kazakbaevich, Amaniyazov Rinat Bayniyazovich. KIСHIK BIZNЕS VА 
ХUSUSIY TАDBIRKОRLIKNI RIVОJLАNTIRISHNING ILGʻОR TАJRIBАLАRI VА 
KORXONALAR RAQOBATBARDOSHLIGINI ZAMONAVIY QОʻLLАNILISHI 
ХUSUSIYАTLАRI ............................................................................................................................. 90 
Makhliyo Aripova Salakhiddinovna. IMPORTANCE AND MANAGEMENT OF BRAND IN 
FASHION BUSINESS- EXAMPLE OF FOREGN COUNTRIES .................................................... 92 
Erkinxojiyev.I.I. KORXONALARDA BIZNES BOSHQARUVINING USTUVOR 
YO'NALISHLARI .............................................................................................................................. 95 
Бакаева Мехринисо Рахимовна. ИҚТИСОДИЙ ФАНЛАРНИ ЎҚИТИШДА АКТНИ 
ТАКОМИЛЛАШТИРИШ   БЎЙИЧА ЧОРА ТАДБИРЛАР .......................................................... 98 
Nosirova Muzayam Ilhomovna. Oliy ta`limda boshqaruvning zamonaviy usullarini qo‘llashNING 
AHAMIYATI .................................................................................................................................... 103 
Jumabayev Adilbek Bazarbaevich. INVESTITSIYALARNING MINTAQA IQTISODIY 
SALOHIYATIGA TA’SIRI VA KORXONALAR RAQOBATBARDOSHLIGINI ZAMONAVIY 
MENEJMENT TAMOYILLARI TAHLILI ..................................................................................... 105 
Komilov Dostonbek Ro‘zimboy o‘g‘li. TURIZM SOHASINI MODERNIZATSIYA QILISHNING 
MARKETING KONSEPSIYASI ..................................................................................................... 109 
Karimjanova Ra’noxon Maxmudovna, Nosirov Husniddin Xusanboy oʼgʼli. Korxona bozor 
faoliyatini rivojlantirishda raqamli marketing strategyalaridan foydalanish..................................... 112 
Rahmatov Farhod, Xolliyev Sherali. Korxonalar raqobatbardoshligini zamonaviy menejment 
tamoyillari va yondashuvlari asosida oshirish istiqbollari ................................................................ 114 
Mavlanova Barchinoy Shonazar qizi. RAQOBATBARDOSHLIK SHAROITIDA ERKIN 
IQTISODIY ZONALAR SAMARADORLIGI KO‘RSATKICHLARIDAN FOYDALANISH ..... 117 
Yuzbayeva Maxfuza Zakirjonovna, Nasullayeva Yoqutoy Nasim qizi. KORXONALAR 
RAQOBATBARDOSHLIGINI OSHIRISHDA KREATIV G ‘OYALARNING O‘RNI ................ 120 
Raximberdiyev Q.B. BANK-KREDITLASH TIZIMLARI AXBOROT TUZILMALARI HAMDA 
ULARNI BLOKCHEYN MEXANIZMLARI ASOSIDA BOSHQARISH VA HIMOYALASHNING 
KONSEPTUAL ASOSLARINI ISHLAB CHIQISH ....................................................................... 124 
Tadjiev Timur Maratovich, Muratov Аmir Timur ogʼli. KORXONALAR FAOLIYATINI QO’LLAB 
- QUVVATLASH VA XUSUSIY TADBIRKORLIKNI RIVОJLАNTIRISHNING IJTIMОIY–
IQTISОDIY MОHIYАTI ................................................................................................................. 126 
Yuldashev Feruz Isroil ugli. The Impact of Academic Autonomy on the Performance of Higher 
Education Institutions in Uzbekistan ................................................................................................. 129 
Усмонов Адҳамжон Аъзамжонович. ТАШКИЛОТДА БОШҚАРУВ САМАРАДОРЛИГИГА 
ЭРИШИШНИНГ ЗАМОНАВИЙ УСУЛЛАРИ ............................................................................ 131 
Utepbergenov Asamatdiyn Abdraxmanovich. QORAQALPOGʻISTON RESPUBLIKASIDA 
QISHLОQ ХОʻJАLIGI MАHSULОTLАRI ISHLAB CHIQARISH VA KORXONALAR 
FAOLIYATININING RIVOJLANISHI TAHLILI .......................................................................... 133 
Xalilova Maftuna Raxmonovna, Abduvaliyev Doniyorbek Baxromjon o’g’li. KORXONADA 
MARKETING XIZMATI FAOLIYATINI TASHKIL ETISHNING AMALIY JIHATLARI.  
ALIEXPRESSNING MARKETING XIZMATI FAOLIYATINI TASHKIL ETISH. .................... 136 
Yuldashev Feruz Isroil o’g’li. Oliy ta’lim muassasalari raqobatbardoshligini boshqarish 
samaradorligi indikatorlari tizimini ishlab chiqish imkoniyatlari ..................................................... 138 
Maxkamov Ibroyim, Shahobov Xamidjon Muxamadovich. O‘ZBEKISTONDA 
RAQOBATBARDOSH PAXTA-TO‘QIMACHILIK KLASTERLARINI  TASHKIL ETISHDA 
XORIJ TAJRIBALARIDAN FOYDALANISH ............................................................................... 142 



xalqaro ilmiy-amaliy anjumani materiallari to‘plami 

Мурадова Наргиза Улжаевна. СТЕПЕНЬ ИЗУЧЕННОСТИ КОНКУРЕНТОСПОСОБНОСТИ 
ВУЗОВ В ЦИФРОВОЙ СРЕДЕ: ОБЗОР НАУЧНЫХ ИССЛЕДОВАНИЙ ОТЕЧЕСТВЕННЫХ 
И ЗАРУБЕЖНЫХ УЧЁНЫХ ......................................................................................................... 144 
Адизов Б.Б., Абдуллоев К.Ф. Олий таълим муассасасининг рақобатбардошлиги ва таълим 
хизматлари бозоридаги рақобат ..................................................................................................... 147 
Tursunоv Imоmnаzаr Egаmberdievich. RАQOBATBARDOSHLIK SHАRОITIDА KICHIK VА 
O‘RTА BIZNES BОSHQАRUVINI TАKОMILLАSHTIRISH ...................................................... 150 
 

3-sho’ba. Korxonada marketingni tashkil etish muammolari ............................................. 155 
Nurmatova Iroda Akramdjonovna. KORXONADA MARKETING XIZMATI FAOLIYATINI 
TASHKIL ETISH.............................................................................................................................. 155 
Nasrullayev Omonulloxon Nodirjon o`g`li. KORXONADA MARKETINGNI TASHKIL ETISH 
MUAMMOLARI .............................................................................................................................. 160 
Suyunova Marvarid, Xolliyev Sherali. KORXONADA MARKETINGNI TASHKIL ETISH 
MUAMMOLARI .............................................................................................................................. 163 
Kabilova Nigina Shuxratovna. PROBLEMS OF ORGANIZATION OF MARKETING IN THE 
ENTERPRISE ................................................................................................................................... 166 
Rajabova Mohichehra Abduxoliqovna. PRACTICAL METHODOLOGY OF CONDUCTING 
MARKETING RESEARCH IN INDUSTRIAL ENTERPRISES OF BUKHARA REGION ......... 168 
Dilmonov Kudrat Bakhtiyorovich. Methodology for development of marketing strategies for human 
capital development ........................................................................................................................... 170 
Maxmudov Sirojiddin Abdullayevich. RAQAMLASHTIRISH SHAROITIDA XIZMAT 
KO‘RSATISH SOXASINI ONLAYN SAVDO ORQALI RIVOJLANTIRISH IMKONIYATLARI.
 ........................................................................................................................................................... 175 
Махамаджанов Акбар Махамадалиевич. БАНКЛАРДА МИЖОЗЛАРГА ЙЎНАЛТИРИЛГАН 
САМАРАЛИ МАРКЕТИНГ СТРАТЕГИЯЛАРИНИ ТАНЛАШ ................................................ 180 
Расулова Нигора  Юсуповна. ЯШИЛ ТУРИЗМНИ РИВОЖЛАНТИРИШДА ТУРИСТИК 
КОРХОНАЛАР РАҚОБАТБАРДОШЛИГИНИ ОШИРИШДА МАРКЕТИНГНИ РОЛИ ....... 182 
Raxmatova Feruza Yusupjanovna, Navruz-zoda Layli Baxtiyorovna. OʻZBEKISTONDA 
TARMOQLI MARKETING TIZIMINING RIVOJLANISHI ......................................................... 186 
Лямкина Виктория Александровна. МОДЕЛЬ УНИВЕРСИТЕТА 3.0 КАК ИСТОЧНИК 
ОБЕСПЕЧЕНИЯ КОНКУРЕНТОСПОСОБНОСТИ НА РЫНКЕ ОБРАЗОВАТЕЛЬНЫХ 
УСЛУГ .............................................................................................................................................. 189 
Суюнова Камилла Бахромовна, Туланбаев Акбаржон Акрамжанович. ПРОБЛЕМЫ 
ОРГАНИЗАЦИИ МАРКЕТИНГА НА ПРЕДПРИЯТИИ ............................................................ 192 
 

4-sho’ba.  Hududlarda korxonalar faoliyatini qo‘llab-quvvatlash bo‘yicha mavjud 
tuzilmalar faoliyatini takomillashtirish ................................................................................. 194 

Зиявитдинова Н.М.,  Таджиева С.У. ПУТИ ПОВЫШЕНИЯ КОНКУРЕНТОСПОСОБНОСТИ 
ПРЕДПРИЯТИЯ .............................................................................................................................. 194 
Ro‘ziyev Shuxrat Sharifboyevich. HUDUDLARDA XIZMAT KO‘RSATISH KORXONALARI 
FAOLIYATI TAHLILI ..................................................................................................................... 196 
Amaniyazov Rinat Bayniyazovich. Aholi daromadlarining oshishida oila xoʻjaliklari va  korxona 
xodimlari pul mablagʻlarining shakllanishi ....................................................................................... 199 
Kudratov Muhammad Rustamovich. Sanoat korxonalarida investitsiyalarni boshqarishning o’ziga 
xos xususiyatlari ................................................................................................................................ 201 
Isakov Azim Yusubjanovich, Raximov Asadbek Ahadbek o‘g‘li. HUDUDLARDA IJTIMОIY VА 
ISHLАB СHIQАRISH INFRАTUZILMАSINI RIVОJLАNTIRISHDА DАVLАTNING RОLI .. 203 
Karimjanova Ra’noxon Maxmudovna, Abduraxmonov Javlonbek Ravshan o’g’li. MINTAQADA 
INVESTITSION FAOLIYATNI RIVOJLANTIRISH ISTIQBOLLARI (NAMANGAN VILOYATI 
MISOLIDA) ...................................................................................................................................... 207 
Ruzmetova Iroda Yangiboyevna. Xorazm viloyatida kichik biznes faoliyatining mohiyati va o`ziga 
xos xususiyatlari ................................................................................................................................ 209 
Zayavitdinova Nafisa Muxammadovna, Bo‘stonova Shirin Sharof qizi. RAQAMLI IQTISODIYOT 
SHAROITIDA XIZMAT KO‘RSATISH KORXONALARINING INNOVATSION FAOLIYATINI 
SAMARALI RIVOJLANTIRISH  .................................................................................................... 213 



Korxonalar raqobatbardoshligini oshirishning ustuvor yo‘nalishlari 

Qulliyev Oxunjon Anvar o’g’li. Korxonalarda eksport salohiyatini oshirishda innovatsion marketing 
texnologiyalaridan samarali foydalanish ........................................................................................... 215 
Opayev Biysenbay Aimanovich, Аydaniyazova Baxtigul Аbilkasimovna. XIZMAT KOʻRSATISH 
KORXONALARI FAOLIYATINI RIVOJLANTIRSHNING ASOSIY YOʻNALISHLARI.......... 221 
Rashidov Mels Karimovich. ERKIN IQTISODIY ZONALAR LOGISTIKASIDA MAQBUL  
BUYURTMA MIQDORINI ANIQLASH MODELI VA UNI QO‘LLASH SAMARADORLIGI . 224 
Zoirov G‘olibjon Toshtemir o‘g‘li. HUDUDLARNI IJTIMOIY-IQTISODIY RIVOJLANTIRISHDA 
INSTITUTSIONAL MUHITNING O‘RNI. ..................................................................................... 227 
Алламуратова Гулчехра Мақсетбаевна. ХИЗМАТ КЎРСАТИШ ТАРМОҚЛАРНИ 
САМАРАДОРЛИГИГА ТАЪСИР ҚИЛУВЧИ ОМИЛЛАР ........................................................ 229 
Бобоева Гулнора Ганжиевна. ҲУДУДИЙ ИНТЕЛЛЕКТУАЛ САЛОҲИЯТ – КИЧИК БИЗНЕС 
СУБЪЕКТЛАРИНИНГ ИННОВАЦИОН ФАОЛЛИГИНИ РИВОЖЛАНТИРИШ ГАРОВИ . 231 
Усубжонов Захриддин. ҚУРИЛИШ МАТЕРИАЛЛАРИ КОРХОНАЛАРИГА 
ИНВЕСТИЦИЯЛАРНИ ЖАЛБ ҚИЛИНИШИНИНГ РИВОЖЛАНИШИ ................................ 234 
Тухтасинова Дилдора Рахмонбердиевна, Сайдуллаева Диёра Тухтасин кизи. ЛЕГКАЯ 
ПРОМЫШЛЕННОСТЬ УЗБЕКИСТАНА В НОВЫХ ЭКОНОМИЧЕСКИХ УСЛОВИЯХ ..... 237 
Masharipova Manzura Alimbayevna, Vaisov Dilshod Ibodullayevich. KICHIK BIZNES 
SUBYEKTLARIDA RAQOBATBARDOSHLIKNI TA`MINLASHNING TASHKILIY 
IQTISODIY MEXANIZMLARI ...................................................................................................... 239 
Бозоров Дадахон Берлимуродович. Xизмат кўрсатиш соҳасида ташкилий-бошқарув ва 
иқтисодий самарадорликни баҳолашга услубий ёндашув .......................................................... 242 
To‘xtasinova Dildora Raxmonberdiyevna. TO‘QIMACHILIK SANOATI MAHSULOTLARINING  
IQTISODIY SAMARADORLIGINI BAHOLASH ......................................................................... 245 
Hojiyev Tal’at Toshpo‘latovich. MINTAQALARNING MUVOZANATLI BARQAROR 
RIVOJLANISHINI TA'MINLASH IMKONIYATLARI ................................................................. 249 
Утепбергенов Алламберген Омирбаевич. ЭФФЕКТИВНОСТИ И ПРЕДОСТАВЛЕНИЯ 
УСЛУГ НА ЖЕЛЕЗНОДОРОЖНОМ ТРАНСПОРТЕ ................................................................ 250 
 

5-sho’ba.  Turistik xizmatlarni ko‘rsatadigan korxonalar raqobatbardoshligini 
oshirishning ilmiy-amaliy yo‘nalishlari ................................................................................. 254 

Khamidov O.Kh. MODERN STATUS, PROBLEMS AND PERSPECTIVE DEVELOPMENT OF 
RELIGIOUS TOURISM IN BUKHARA ......................................................................................... 254 
Toxirov Javlon Raximovich, O‘rinova Dilobar. TURIZM SOHASIDA   REKREATSIYA 
OBYEKTLARINING TUTGAN O`RNI VA REKREATSION TURIZM RIVOJLANISHINING 
NAZARIY ASOSLARI .................................................................................................................... 258 
Xurramov Ortikjon Kayumovich. Raqamli turizmni rivojlanishining bugungi kundagi holati va 
istiqbollari .......................................................................................................................................... 261 
Тешабаева О.Н., Жамолиддинова Мохинур. ЎЗБЕКИСТОНДА ИЧКИ ТУРИЗМНИ 
РИВОЖЛАНТИРИШДА ТУРИСТИК ХИЗМАТЛАРНИ СОТИШ УСУЛЛАРИНИ 
ШАКЛЛАНТИРИШ ЙЎЛЛАРИ.................................................................................................... 263 
Asadova Aziza Olimjonovna. OʻZBEKISTONDA TURISTIK KORXONALAR 
RAQOBATBARDOSHLIGINI OSHIRISHDA NOSTALGIK TURIZM BOʻYICHA TURLARNI 
TASHKIL ETISH IMKONIYATLARI ............................................................................................ 269 
Xurramov Ortikjon Kayumovich, Shuxratova Maxbuba Jamshid qizi. Turizmda ijtimoiy media va 
zamonaviy tendensiyalar ................................................................................................................... 272 
Akhrorova Nilufar Uktamovna. MARKET SEGMENTATION AND INNOVATION IN STUDENT 
TOURISM: A PATH TO COMPETITIVE ADVANTAGE ............................................................ 274 
Азизов Шохазиз Самиевич. ЗАРУБЕЖНЫЕ ОПЫТ ФОРМИРОВАНИЯ И РАЗВИТИЯ 
ТУРИСТИЧЕСКОЙ ИНФРАСТРУКТУРЫ В РЕСПУБЛИКИ ТАДЖИКИСТАН................... 278 
Abduvaliyev Doniyorbek Baxromjon o’g’li. TURIZMDA RAQOBAT STRATEGIYASINI ISHLAB 
CHIQISH SAMARADORLIGI ........................................................................................................ 284 
Хамидов Саиджон Комилович. Количественное и качественное комплексное создание 
ресурсостроения в группировке туристских дестинаций ............................................................ 286 
Achilov Omon Aminovich. O‘zbekistonda rekreatsion turizmni rivojlantirishning ahamiyati ........ 290 
Istamkhuja Olimovich Davronov. IMPROVING THE SKILLS OF HOTEL STAFF AS A MAIN 
COMPETITIVE ADVANTAGE ...................................................................................................... 291 



xalqaro ilmiy-amaliy anjumani materiallari to‘plami 

Burxonov Sardorjon, Bobomurodov Kayimjon. Green Marketing in the Tourism Industry of 
Developing Countries as a Trend towards Achieving Sustainable Development ............................. 295 
Шукуров Фарух Тохирович. САМАРҚАНД ВИЛОЯТИ ТУРИЗМИНИ ЯНАДА 
РИВОЖЛАНТИРИШДА ИННОВАЦИЯСИНИНГ РОЛИ. ........................................................ 301 
Muhammadiyev Otabek Akramjon o’g’li. O’zbekistonda turistik korxonalarni rivojlantirish  
yo’llari ............................................................................................................................................... 303 
Turayev Javohir, Lutfullayev Sherzod, Xushvaqtov Ramziddin. Turistik xizmatlarni ko‘rsatadigan 
korxonalar raqobatbardoshligini oshirishning ilmiy-amaliy yo‘nalishlar ......................................... 306 
Uralova Matlyuba Axrorovna. Turistik xizmatlarni koʼrsatadigan korxonalar raqobatbardoshligini 
oshirishning ilmiy-amaliy yoʼnalishlari ............................................................................................ 310 
Jo’rayeva Zilola Turobovna, Sharipova Mastura Uchqun qizi. Turizm va mehmonxona sanoatida 
marketing tadqiqotlarini o`tkazish. .................................................................................................... 313 
Yusupov N.S., Akramjonov Abdullo Akramjon o‘g’li. Investitsion loyihalarni muvaffaqiyatli amalga 
oshirishda zamonaviy boshqaruvdan samarali foydalanish yo‘llari. ................................................. 315 
Musayev Malikjon Karomatovich. Diniy qarashlar va biznes kesishmasida “Halol” 
mehonxonalarning o’rni .................................................................................................................... 317 
Dushanova Yulduz Faxriddinovna, Mohinur Ro’zimboyeva. TURISTIK XIZMAT 
KO’RSATADIGAN KORXONALARNING RAQOBATBARDOSHLIGINI OSHIRISHNING 
ILMIY-AMALIY YO’NALISHLARI .............................................................................................. 319 
Jafarova Hilola Xalimovna. RAQAMLI TURIZMDA KICHIK BIZNESNI JORIY QILISH VA 
RIVOJLANTIRISH........................................................................................................................... 321 
Malikova Shoiraoy Baxtiyorovna. XIZMAT KO‘RSATISH SOHASINI RIVOJLANTIRISHDA 
INVESTITSIYALARNING O‘RNI .................................................................................................. 324 
Shukurov Ikrom Abdurashitovich. SAMARQAND VILOYATIDA TURISTIK XIZMAT 
KO‘RSATUVCHI KORXONALAR VA MEHMONXONALARNING 
RAQOBATBARDOSHLIGINI OSHIRISHDA INNOVATSION USULLAR ............................... 326 
Farmanov Erkin Alimovich. COMPETITIVE DIRECTIONS OF TOURIST ENTERPRISES IN 
IMPROVING THE QUALITY OF TRANSPORTATION SERVICES .......................................... 328 
Наргиза Ачилова. Некоторые аспекты формирования национального бренда Узбекистана .. 331 
Ergashev R.X., Uzoqov J.N. Qashqadaryo viloyatida turizm sohasida xususiy tadbirkorlik 
faoliyatining davlat tomonidan qo‘llab-quvvatlashning ahamiyati ................................................... 336 
Хoджaевa Дилбaр Хуршидoвнa. Сельский туризм – классификация и мотивы  развития ...... 342 
Muhitdinova N.I., Yodgorova Z.Y. BUXORO VILOYATIDA TURISTIK 
RAQOBATBARDOSHLIGIGA TA’SIR QILUVCHI OMILLAR ................................................. 345 
Xamroyev X. R. “AVITSENA” TEMATIK PARKINI YARATISH IMKONIYATLARI ............. 348 
Jo’rayev Abror Turobovich, Maxmudova Nodira Uktamovna. XALQARO TA’LIM TURIZMI 
KORXONALARINING GLOBAL TURIZM BOZORIDAGA TA’SIRI........................................ 353 
Юлдашев Камол Шарифович. ТРЕНД САМОСТОЯТЕЛЬНЫЙ ТУРИЗМ КАК СПОСОБ 
РАЗВИТИЯ ТУРИЗМА В РЕГИОНЕ УЗБЕКИСТАНА .............................................................. 356 
Madina Sayfullayeva. THE ROLE OF LABELLING IN PROMOTING QUALITY AND 
COMPETENCE IN SUSTAINABLE TOURISM ............................................................................ 361 
Тешабаева О.Н. Ички туризмнинг моҳияти ва унинг миллий иқтисодиётда тутган ўрни ...... 364 
Hamdamov Amriddin Hamdam o‘g‘li. Raqamli integratsiya resurslari orqali smart turizmni tashkil 
etishning asosiy xususiyatlari ............................................................................................................ 368 
Екатерина Владимировна Шевчук. Инфлюенс-маркетинг как инструмент продвижения 
туристических услуг ....................................................................................................................... 372 
Адизов Бахтиёр Исматович. МОДЕЛИ ПОВЫШЕНИЯ КОНКУРЕНТОСПОСОБНОСТИ 
ВЫПУСКНИКОВ ВУЗОВ В УСЛОВИЯХ ЗНАНИЙ ЭКОНОМИИ ..........................................377 
Shadiyeva Madina Jaloliddin kizi. METHODOLOGY IN MANAGEMENT. LEGAL METHODS 
OF MODERN MANAGEMENT .......................................................................................................381 
Zafar Jumayev. ENG MUHIM SAMARADORLIK KO’RSATKICHLARI TIZIMI MOHIYATI VA 
UNING KORXONALARNI BOSHQARISHDAGI AHAMIYATI .................................................384  
Cалихов Нодир Джамолович. СОВЕРШЕНСТВОВАНИЕ  УПРАВЛЕНИЯ СИСТЕМОЙ 
ОБРАЗОВАНИЯ НА ОСНОВЕ СОВРЕМЕННЫХ ПОДХОДОВ МЕНЕДЖМЕНТА ..............387  
 

 


