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V36exucron PecriyGmukacu Ipe3unenTuauHr “Typu3M COXaCHHM CAHHTAPHS-IIHIEMHOIOTHK
XaB(OCUBMUKHUHT  Ky4yaWTHUpWITaH peXUMU Tanalbjapura KaTbUM puoOsl KWiIraH XoJjjaa
PUBOMIIAHTHPUINTA JOUP KYIIMMua yopa-taaoupiap tyrpucuna” 2020 iiun 19 urongaru [1K-4755-
COH Kapopura MyBoduk TypusMHHU PUBOKIAHTUPHUI JABIAT KYMUTACH Xy3ypuaa XaB(hcus Typu3Mm
KaMFapMacH TAIIKWI STUJIIH.

V36ekucron Pecny6iukacu Basupnap Maxkamacuuuar 2020 i 10 mronga Ne433-commm
“V36exucTon PecryOnukacuaa TypH3M COXaCHHM THKIALI Ba PUBOMKIAHTUPHUIN YIyH Kylai Imapt-
LIAPOUTIIAPHU SAPATHUIL YOpa-TaAOUpiIapu TYFpUcCHIa TH Kapopu KaOyil KWJIUHIIH.

Kaiin kumumn skou3kd, KaOysl KWJIMHTaH MEbEPUH-XYKYKHH XyXoKaTiap OwiaH Oupraimkaa
COXaHU MHKHUPO3 JaBpurava OyiraH qapaxkara eTkasuil Ba 0apKapop pUBOXIIAHUIIMHYA TabMUHJIAII
Makcaauaa Oup Karop KyWuaard UlUiapHA aMaira OITUPHII Makcaara MyBoduk Oyiramu. XycycaH:

a) TYPUCTHUK Ba TypAOUI HHPpaTy3WIMaIapHU PUBOXKIAHTUPHUIIHU JABOM dTTHPHIIL, OapKapop
TYPU3MHHU TabMUHJIAIIHUHT aCOCUU IIapTiapuaaH OWUpU TYpU3M 30HAJIApU Ba KJACTEpJIApUHU
TaIIKWJI KWIHIL, YIApPHUHT (GaOTUATHHH KaiTa TalIkui 3TUill (OOIKapuIl, pexXalaliTUPHUILL, TYpU3M
30HaJIAPUHU JIOWUXAIAIITHPHUII, UHBECTUIUSIIAPHU Kajl0 KUJIHII Ba. X.K.3.);

0) maHiemMus IIapOUTHIA TYPH3M COXAaCHHU OapKapop PHUBOKIAHTUPHUIIHUHT YCTYBOp Ba
nom3ap0 MyHanmuMnuiapuaaH OWpW  SHTM MApKETUHT CTPaTeTWsUIApUHM WOUIad YUKUIL, OyHza
V36ekucTon Oyiinab xaBdcu3 caéxar KUIHII aCOCUN dJIeMEHTIapAaH Oupu OYIUIIN JO3HM;

B) XYAYy/UIAPHUHT TypU3M UMKOHUSTIAPUHA HHOOATTA 0JIM0, MUHTAKaBUN TYpMaxCyJIOT UIILIa0
YUKAPUIIHUHT UXTUCOCIAITYBH aCOCHIa TYPUCTUK XU3MATIapHU AUBEPCUDUKAIINS KUIUII;

r) Typu3M coXacuja Kajpiiap eTHIIMACIWITd Ba YyJIApHUHT JKaxoH 0o3opuaaru
pako6aTéapJONUIUTMHY TAbMHHIIAII MaKCaJAu/a, TYpPU3M coXacuaa Kaapiap Taiépiaidiuran qaBiat
Ba HOJABJIAT TABJIUM MyaccacaJapUHUHT COHMHU OLIWPUII, TABJIUMHUHT XaJIKapO CTaHAApTIapUHU
TaAOMK STHUII Ba XalKapo MyTaxacCHUCIApHU >Kajid KWJIHII, aMaluii Ba Hazapuil JapciapHUHT
HUCOATUHU KYpHUO YMKUIL, aMaInET OUIaH MHTETPALMSHN KEeHT Myira Kyiui tanad KuiauHaIu.

VMyMaH 0JIraH/1a, OKOPHIar HIITAPHI aMaJIra OIMPUIIHIIN Y 36eKHCTOHIA TYPHU3M COXaCHHH
PUBOXJIAHTHPHUIIL, )KaXOH TYpu3M 0030pHaa ¥3 MABKEUHH TUKJIAIITA OJTUO Keaau.

PILGRIMAGE TOURISM AND ITS PROSPECTS IN UZBEKISTAN
Dilshod Shoyimardonkulovich Yavmutov
Ph.D., Associate Professor
Dean of the Faculty of Economics and Tourism,
Bukhara State University, Uzbekistan.

Say: "Travel through the earth and see how it created the creatures from the beginning ..."
(Surat al-Ankabut, 20)

The fact that people of different religions, including Muslims, travel around the world for
various purposes, performing religious prayers (hajj, umrah, etc.), seeking food, and other reasons in
general, has led to the establishment of unique approaches and standards in tourism. This, in turn, led
to the formation of a specific direction of tourism - pilgrimage tourism.

At this point, tourism experts have expressed their views on how Muslims should travel for
whatever reason without complying with their religious requirements, so that it is equally clear to all.
Various terms have been suggested in this regard: pilgrimage tourism, Islamic tourism, religious
tourism, sharia tourism, halal tourism, and so on.
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All of the above terms had problematic aspects. For example, when we say pilgrimage tourism,
most Muslims only understand Hajj and Umrah, Islamic tourism and religious tourism do not include
shopping, travel and leisure, not all travel can be completely Shari‘ah, etc. Various debates and
discussions were preferred the term Muslim-friendly travel (convenient tourism for Muslims).

Thus, tourism, which is convenient for Muslims, is based on the personal needs of the followers
of Islam, who travel in conditions that meet their religious requirements.

Convenient tourism for Muslims is not just about traveling to religious places or Muslim
countries for religious reasons. Perhaps it refers to an environment where tourists can travel without
abandoning their religious practices and demands.

Based on Islamic Sharia, offering tourist services to mostly Muslim travelers (such as halal
hotels, halal resorts, halal restaurants, and halal travel) is called affordable tourism for Muslims.

Uzbekistan has entered the tenth directive on pilgrimage tourism among members of the
Organization of Islamic Cooperation (OIC) according to the Global Muslim Travel Index 2019
(GMTI). This report was published on the basis of Singaporean company Crescent Rating and
Mastercard. GMTI is based on such factors as climate, security, economy, religions, transport
infrastructure and services in foreign countries.

The list of the best directors, including Uzbekistan, entered Saudi Arabia, Turkey, Morocco,
Iran, Bahrain, Malaysia, the UAE, Kazakhstan and Indonesia.

Take into the point that the promotion of Uzbekistan in the rating is based on the results of the
State Committee Development of Tourism and the agency Crescent Rating International. For the last
year, within the framework of cooperation, the agencies have repeatedly visited Uzbekistan with the
aim of studying and analyzing the development of pilgrimage tourism in the country.

In addition, in recent years, the liberalization of the visa regime for citizens of foreign countries
and the introduction of a visa-free regime have increased the attractiveness of Uzbekistan tourism
market in the world.

In Uzbekistan, in the near future, it is planned to introduce a rating of Muslim hospitality among
hotels, restaurants, as well as entrepreneurs providing transport services and tour packages.

Uzbekistan is intensively opening up to the world and its famous religious places can become
the basis of the tourism boom in the country. Such famous scientists of the Muslim world as Imam al-
Bukhari, Imam at-Termizi, Imam al-Maturidi, Bahauddin Nagshbandi, al-Zamakhshari and others
lived and worked on the territory of modern Uzbekistan. Their mausoleums will play an important
role in the development of tourism in the country.

In addition, Uzbekistan is located in the center of Central Asia. The country has a rich cultural
and historical heritage. Today, the authorities are making certain efforts to open the country to the
world, paying special attention to the tourism sector.

According to the forecasts of "Crescent Rating", by 2026 the number of pilgrim tourists will
reach 230 million. Considering the centuries-old Islamic heritage of Uzbekistan, the development of
pilgrim tourism has great prospects for the country.

However, Uzbekistan is not yet a benchmark in this area. In a survey by the Center for Business
and Tourism Development conducted among those who visited Uzbekistan in 2017, only 2.2%
answered that they would like to visit the country as a tourist pilgrim. At the same time, according to
the Crescent Rating on the World Muslim Tourism Index for 2017, Uzbekistan ranked 29th, while
Kazakhstan, Kyrgyzstan and Tajikistan were in higher places.

Since 2017, tourism has become a strategic sector of the national economy. The President signed
adecree aimed at the active development of this industry. The main directions here are the introduction
of halal certification, training of halal tourism guides and the construction of halal hotels.

Uzbekistan is actively developing bilateral relations with other states in the field of pilgrim
tourism. For example, agreements on the organization of special pilgrimage tours in Uzbekistan were
concluded with Pakistan and Turkey.
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Today, most of the tourists visiting Uzbekistan come from the CIS countries. Whereas close
interaction of Uzbekistan with the Organization of Islamic Cooperation (OIC) in this area will
contribute to: a) increase the flow of tourists from Muslim countries; b) expanding mutually beneficial
trade and investment relations within the OIC.

Support for specialized tours of important Islamic shrines in Uzbekistan could increase the
overall flow of tourists. The country has unique holy places, especially for Hanafi Muslims, including
Sufis.

The long-term absence of a unified tourism policy and strategy in the country is considered an
urgent problem that impedes the development of this sector. Now the government of Uzbekistan has
clearly stated its intentions to develop the tourism sector. Under President Sh. Mirziyoyev, more than
50 legal norms were adopted in the field of tourism.

Today is the time for Uzbekistan to show its rich cultural, historical and religious heritage. The
country's authorities are aware of the importance of tourism for economic growth and national
prestige.

Uzbekistan is moving forward decisively, paying particular attention to the Islamic world and
pilgrim tourism. Whether you are a religious or secular person, the Great Silk Road beckons to you.

The Ninth Islamic Conference of Ministers of Culture, which took place on November 2-4, 2015
in Muscat (Oman), adopted a resolution in which the city of Bukhara was declared one of the three
capitals of Islamic culture for 2020. The Islamic Ministerial Conference, organized by ISESCO, which
took place on November 27-29, 2018 in Manama (Bahrain), declared 2019 the Year of Islamic
Heritage.

2019 February 22, Friday, (17 Jumada al-saniy 1440) at the First International Forum on Ziyorat
Tourism in the city of Bukhara, the Bukhara Declaration on the recognition of Uzbekistan as one of
the centers of Ziyorat tourism was adopted.

Realizing that Ziyorat tourism, as one of the types of tourism, has shown significant growth and
becoming one of the leading directions of tourism development in the 21st century, contributing to
increased product diversification and mutually beneficial cooperation, Encouraged by the positive
impact of Ziyorat tourism on improving the living standards of the population and transforming
society that, given its sustainable development, Ziyorat tourism has great potential for improving
cultural and humanitarian ties in general.

Noting the changes that tourism information technologies bring to Ziyorat, especially in the field
of promotion, marketing, differentiation and specialization of tourism products. Reaffirming the belief
that ziyorat tourism should contribute to personal growth and the strengthening of fundamental social
norms and values.

Pilgrimage tourism is one of the growing sectors in recent years. In 2018, 63 million women-
travelers from all over the world will travel to the United States with planned expenditures of 80
billion dollars. They will show a unique set of preferences for the image of life and models of behavior
in their own time.

Sacred shrines, one of the pillars of the Uzbek national spiritual values, play an important role
in revealing the historical roots of the Uzbek mentality. Clearly, holy shrines play an important role
in shaping higher feelings in people. The sacred shrines of the Uzbek people are in fact the
embodiment of the national spiritual values and ethno culture of the Uzbeks, formed over thousands
of years under the influence of biological, geographical, economic, linguistic and cultural factors.
Despite the fact that during the historical regeneration all factors changed their function as a result of
postindustrial development, the influence of national shrines on the national mentality, which is one
of the national and spiritual values of cultural life, is constantly increasing as a reflection of national
beliefs.

The holy shrines are called tombs in Central Asia and play an important role in the religious life
of Muslims. Tomb is an Arabic word meaning "sacred place of worship”, "place of pilgrimage".
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