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expressed on the letterhead of the office of the entrepreneurial company, on the letterhead of
the company, on business cards of managers and employees, on product labels, advertising
texts and other promotional events.

Table 1. Signs and levels of quality business firms for economic benefit

Quality Levels of Entrepreneurial Quality marks of Description of
Firms entrepreneurial firms quality marks

Economically unstable

N Unmarked -
Entrepreneurial Firm
Entrepreneurial firm with economic Three-root bronze
potential minaret

Four-root silver
minaret

Economic Developing
Entrepreneurial Firm

firm Minaret

Six-Root Diamond
Minaret

Economically developed
entrepreneurial firm

Economically stable entrepreneurial E Five-Root Golden

Quality marks of entrepreneurial firms contribute to the development of healthy
competition in a market economy, among which bronze, silver, gold and diamond minor
nominations stand out; have a positive impact on the process of introducing foreign
investment and issuing foreign denominations; when the product of the company with the
products of competitors is of the same quality and price, the buyer will be able to get a
higher rating; Entrepreneurship serves as the basis for recommending the head of a company
to high positions and conducting various presentations.
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Abstract: this article discusses the substantial economic benefits of tourism. The tourism
industry generates substantial economic benefits to both host countries and tourists home
countries. Espically in developing countries, one of the primary motivaions for a region to
promote itself as a tourism destinations is the expected economic improvement.

Keywords: tourism, economic benefits, positive and negative effects.

As with other impacts, this massive economic development brings along both
positive and negative consequences. There are many hidden costs of tourism, which can
have unfavourable economic effects on the host community. Often rich countries are
better able to profit from tourism than poor ones. Whereas the least developed countries
have the most urgent need for income employment and general rise of the standart of
living by means of tourism, they are least able to realize these benefits. Among the
reasons for this are large-scale transfer of tourism revenues out of the host country and
exculsion of local businesses and products.

The positive and negative effects can be classified into the social&cultural impact,
economic impact and environmental impact. Socio&cultural impact signifies the impact
which it creates in terms of social changes in the lives of local people, improvements in
infrastructure, lifestyle changes etc. Economic impact can be quantified in terms of
monetary benefits and overall economic development of the society.

Environmental impact refres to the impact on the nature and surrunding areas
social&cultural effects. Foreign experience which gained from abroad may have different
effects on the social and cultural aspects of life in a particular region depending on the
strengths of the region. The effect can be positive or negative.

To boost tourism huge money is invested to preserve the local heritage, to improve
infrastructure, to provide better local facilities which in turn creates better education, better
leisure facilities, organizing frequent social events and thus a better lifestyle for the locale
people. They interact with the tourists, mix with people from diverse backgrounds which
creates a cosmopolitan culture in the region. Due to the demand for better services, varied
employment opportunities are created within the region and therefore people do not feel the
need to migrate to other cities to earn their living.

Due to the heavy traffic in the region, the infrastructure may not be able to cope up the
increased rush thus leading to overcrowding, poor sanitation which may further lead to
diseases bot to the tourists as well as local people. The intrusion of outsiders in the area may
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disturb the local culture and create unrest among the people. The local people may copy the
lifestyles of tourists through the demonstration effect and the result could be loss of native
customs and traditions. Some people may enter into criminal activities to fetch easy money
from tourists which leads to increased crime and anti-social activities and loss of moral and
religious values.

Now let's understand the impact of travel industry on the world and country economics.
Environment is surrounding atmosphere or condition for existence. The impact of tourism
on environment is both positive and negative.

In order to attract more tourism special emphasis is given on overall beautification of the
surroundings, regular planting of trees and landscaping are done to enhance aesthetics. Huge
investment is done to improve the facilities in the area like sitting areas, shades, proper
sanitation, drinking water etc. More emphasis is given to preserve the monuments, heritage
structures to attract more tourists.

Whereas the virtues of international tourism have been extolled as a major force for
peace and understanding between nations the reality is often far removed from his utopian
image. Long-haul travel between developed and developing countries is increasing annually
and is bringing them into direct contact with each other. People come from widely different
background and with every contrasting life styles and levels of income.
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