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SHEANDAT VA XIZMAT KO'ESATIEEH SOFHALARINING RAAMLI TRANSFOEMA TSIV ASL:
TENDENSIVALAR, BOSHDARUY, STRATEGTY ALAR™

Dyjabbarov Ixitvor Galvamovich teacher
Bul:hara state nniversity,

TOURISM DEVELOFPAMENT STRATEGIES IN THE SCOFPE OF CAREC COUNEIES
INTTIATIVES

Annotatsiva: Magolada O zhelazton va boshaga Markaziy Ceivo, Favkaz daviatlan bian
hamkordikda bargaror taiomi rvejlantinishming birgalikdagl sa'y- harakatlarn bl qiling,
marketing statizivalanmi amalza oshirishning yo'llan kelomilzan

Kalit so”zlar: Bararor turzm, turmm markebmg strategivasi, (mzm sanoat, 1]
brendi, CAREC davlatian ok o

A=BOTANEE. B CTATES IEATHIEDYEOTCE COSMECTELE YOIEN ¥ 308ECTIE H APyTHE CTpaH
E&mmmm&mnkmamgmmm&wmmmq'pmnmmmm
PRATHIRIIS MOpE eTHET OB CTDATENE.

Eamaessie CI0BA. ¥OTORTHEAM TYPEIM, CTPATEIHE MADESTHETE B TYPHIME, HELTVCTPHE

TyprER, Gpery lemmoporo myTe, cpasks [TAPSC.
Abstract: The articls analyzes the joint eforts of Uzbekistan and other Cenmal Asian and

Camcasus countries to develop sustamable tourism and outlines ways to inplement marksting

Sirate
ﬁl’ﬂlﬂi Sustairable tourism, tourssm markefing sirategy, tourism mdosay, Sik Foad
brand, CAREC countries.

Af the besmmoinz of 2014, a process of radical reform of the tounsm industry was lamched
m Uzbekiztan Trpsfomatoos in the Seld of iourism were named as one of the smatesic
direcions for the development of the natoml economy, wihoch can ensae the acceleried
development of Tegions.

The analysis showed 2 positive dyvnannr of srowth m tounsm. 5o, m 201 6-2019, there was
2 siFmificant incredss o the oomber of foreten foumists visiinge Uzbekistan For companson if m
2014, 2 muillson forseem toumists vistied the coumiry, in 2019 their mumber increazed 3.3 tmes and
reached 6.7 omllion.

In 2018, the muwher of foreizn toursts increased - by 98% compared to 2017, and the
DumbeT Of CODpanies and orEanizaiions enFaFed W toursm acovites - oy 131% It is notable
that the prowih In the mumber of toumsts Tom different resions ocours m differens wayvs. For
exanmle. the oomber of visiors fom Cenmal Asian couniries iIneased by an averaze of 12-23%
per vear, whilke the anmmal zrowih amons tourists from non-CT5 couminies was S0P

Af the same tme. posiiive reslis were noted o domestic tounsm Conmared o 2014, the
et of domestc tounists in 2019 almost doubled and amounded 0 14.7 million.

It should be noted that due to the resmichons mposed against the backdrop of the
coronavirus pandepns amd the consequences of the global s, the tounsm indusiry has
sufered senons losses. Im parbouolar, the oumber of foreien toumsts wismine Uzbekistan
dereased by more than 4 5 fimes, to |5 millkon, md the vohmme of tourist services f2ll o 3251
million m 0.

The sovermnmeni ook copmrehensive measures o IcTease the accommoadaton. Firsthy, 22
tvpes of requirements repulains the achvities of hosiels related to the type of bud=st housine
bane been canceled In particular, the procedurs Sor mandatery cartificaton of hoeel semvices
provided by bostels has been canceled and the practice of working with a umified register of
goest houses and hostels bas been inroduced. Secondly, in order to morease the mumber of spall
botels, entreprenears were monided with B standard progects of small boteds up to 50 rooms free
of charze and this measurs is developed based on the experience of Turkey and South Faorea
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As a result, the mumber of placements in the coumiry has increased dmmatically. In
partirular, fram 2016 to 2020, thesr mumber increasad from 750 to 1308 and the momber of beds
mereased from 34, 000 to 62,000

The CAREC Toun:m Development Strategy 1030 is basad on the vision of creating a
“sostaimable safe easily accessible and well-known tounism region that offes a vamety of
mmﬂm@mﬁmﬂgt&%%mﬂ@h&aﬂmm
widely among its conmumities”,

The Silk Foad is the most important route linking the poajor dbes and tourist sites of the
CAREC cominies. In addition, the pam ratonal and tramspational roads in the region ame
comnected o the Great Sk Foad, swh as the Panur Hiphway, the Earakoram Hisheay, the
Cenphis Ehan Tradl and the Trams-Sibeman Raslway. The CAREC Toumnsm Development
Stafezy idenhfies seven priomty regional toumism chasters associated with these mmjor tounsm

destinations. Priority tourism chasters hawe been selected based om their repioral portance.
levels of attendanre and firare development potential to atract more tourists, Te3se spending
per foumist, and mersace the fourism sector's confribaton to the country’s GDP.

CABREC iumism development vision and repronal priocely tourism chisters

The proposed concept of resional toumism mder CAREC is based on the Silk Foad as the
most Inportant ferism asset for the entire resjon and af the core of the overall repsonal toarnzm
umbrells brand Tt aims to maximizs the intemational recogmition of the Silk Foad brand in order
to further dex the tourism market se mentioned in I e
Wuﬁmﬂmmm@mﬂmm@mmmﬂ
are proposed alors the Sk Foad
. Northern romte of the Sillk Road: it coonects Urumol Almaty, Bishkek, Shymbkent
Tashkent, Samarkand Bukhara, Mery, Asheabat Turkmenbashi Bako Thilisi and Batumni For
the northern route. two detours are pro E:r;ed_-:mﬂ:mughlake -Kul to Osh, Fergara
Fhujand Samarkand the other is from ?ﬂmm-sm.hﬁf]ﬁkﬂnlm&nm
and then by sea ar air o Baku
* Silk: Road Southern Rowte: Connects Ebotan, Kashgar, Islapabad, Lahore, Hyderabad,
Farachi and Gwadar. The southem roate also has two tranches: one from Fashgar, Sary-Tash
Qshe the other 15 from Llamabad, Peshawar, Eabul Herat and Merv.
Below ar= the saven prionty cluster proups:
. Caspian: it covers four coumiries - Gearpa, Arerbafjan, Kazakbstan and Torkmemistan,
comnected by air and sea tramsport. This chaster §s foossed on adventure, urban, bosiness, culfural
and heach toarism
. Heart of Ceniral Asia: a 850 km route covenng six counines - Uzbekistan Fazakhstan
the Eyrgyz Fepublic, Timkmerdstan, Tajikistan and Afpfordstan focosed om such tourism
sagments as cultaral, advenhure, wrban and husiness tourism
. Almaty-Bishlkel: econonnr comider between Almaty and Bishkek and the area arommd
the Tien Shan moumiams, inchadime Lake Issvk-Eul Alakol I and Ak=a It covers thres
counines - Kazakhstan, the Republic of Eyrgyzstan and Northern Ximiane in China serves
basmess, urban, culraral, adventure, and beach tourism sesments.
. Cold Coast: Located in the smuxlrest of Pakistan with a coastal development under
comsmaction exgending aj [ T km from Farachd o the Immian border on the Arabian
Sea. It has preat potential for beach tourism. ssa travel, adventure, coltare and bosmess.
* Karakoram - Wakhan: covers eastern Afghansstan, southeastern Tajikistan, nerthern
Pakistan and morthwestern Ximjiang. This chaster is focused on adventure, usiness, whan and
culhumal segments,
. Abtai- this 15 the area from Urumey to the Alal region, covermy three countmiss -
Mongeolia, Fazakhstan and the PRC. The rogie is suntable for advenhre, ecotmmsm, husiness
and calrare.
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. Cobi and pastures: this is a mangle stretching from Bayvan Owoo, Delmn Boldeg and
Ulaanbaatar (Mongolia) to Hobhot (Ioner Mongolia). The mam segments of toursm are
brasmess, city, colture and advenhare
Based on a SWOT amalysis, the CAREC 2030 Tourism Development Smatesy identifies
five kev stategic frameworks for regional coverape where the implementation of regional
imitiatives and projects can help countries reap the social and economic benefits from susminabls
tourism development (Figure §) Thes2 mchide () ar tmansport network manmity and
miTastruchore, .Idslamlards. sills development, () markefing and branding,
z::u:l|f':]111:u:11-3{|:]l l%Lnr&tl.rlth-E:uamgu'el:ﬂn:ﬂ-:lLr:m:a]lal:t['.'marsmlinar
IﬂlEﬁ'.'-‘E-EIl‘ﬂTEgIEﬂll‘E-I.‘Ill:l]]:-. nchading secasty, diziml pender, erniroomental sustamabilicy,
pEivate secior participation and universal travel access. In addition. appropriate instinmional and
governance amangements are nesded fto ensme effective implementation, mondtorme and
evaluation of the CAREC Tourism Deselopment Stratezy 2030
After making m-desp research n Tounsm smatesy Ieland 2012, we can offer 6 siatesic
areas which underpin these activities and support a contmsous sTowth m visitors to Uzbelbstan
betyeen 2022-2023. el
3

Uzbeddstanm tonrism stratesy im 2022-2023

Toumsm Uzbekistan will mamiy fooos on consumers that are interested m

sighi-sesinz pilsrimage and experencing kocal colture. We wall continne

T — to r=view our best prospects next year fo ensure we are targetmg the nght

HHEEUE consummer. Marketing mvesmment in M7223-2023 will be focused o our 10

prospects kev source markets - Fasakhstan, Tajikistan, Eyrgvzstan, Tarkmenistan,

Foossia, Trkey, Afstanictan, China, South Forea, India, Germany, JTapan,
France Italy.

A new positonmng for the Tourism Uzbekistan Bramd bas been developed
with a view fo strensthenime our competitive differentiation and Inreasing
Commmmicating 3 the wibrancy asseciated with a baliday here. The new positioning is
pew brand focused oo paltng us 3 more compelling holiday that consume s will want
pecibioning t0 visit pow rather than someday in the future with motives based on
Apritourisme, sport tourism, pilerimaes & religious tourism, sastronooTy
mmadmmmmﬁmlmmw]mﬂ&eﬂm:m:u.

A pew susie of miegmaed, interctive and  commmmication has
bieen desipned for deplovment aroumd the 3. The new campaizn
will highlisht Uzbekistan's dstnomensss ﬂlrmah compelling

Markefine to the Commmicaton fo achisve marinmm reach and impact in our target
c maarkefs. Consurner will be able to access information and parchase the filll
A ange haliday prodocts on the Uzbekistan tearist destination through all
ke distribution champels. We will hamness the power of word of mouth and
mereace Uzbekistan's presence acress all online and key social media
chanmels,

seery for Uzhekistan 2023 afers us a polden opporhmity oo Creats stand-ou,
nT.,'EhI‘HI'jI Increase consumer inferest levels and posihion Uzbekistan tourism
destmation 3s 3 “nmst see” destination next year and bevond F

ine sales It is needed to increase the mumher of platforms on offer to mdustry and
Increasing =2 trads partners in our farget markets to help “closa the sale™ with potenizal
opporTaniies visitoms.

We will increase our regional marketing approach and ensure it is alisned
| p— with existing access. We will work with co-operatively with carters to
ACCES.
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The applicatton of a rezional appmoach o the sustairable development of toursm in
Uzhekictan, with its syrergistic effect, is beneficial not onty for Uzbekistan ut also for Central
Asian countries The use of regional approaches and chster approaches in the sustainable
development of toumsm will allow it to compete with other foumist maoro-remons, sigraficandy
mcrease the mumber of tounsts visitng the region through the systenatc development of the
tourism indnstry. To do this, there is a need for a unified sirategy and ceniralized instnrions,

a coordinated Silk Foad brand and advertisine canmaiens "Visit Silk Road” to
memage the fourist destination fiormed on the teritory of Central Asia and achieve the set zoals.
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