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Abstract: the article considers the marketing aspects of ecotourism development. A country or region that wants
to enter the global tourism market will be very difficult to deal with forms of price competition. It will be difficult
for small participants or low-income participants to offset their costs in this price market. As a result, the role of
new tourism product opportunities will increase. It can be argued that the main important qualities are regional
natural, cultural and environmental aspects.
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MAPKETHHI'OBBIE ACIHEKTBI PA3BUTHUSA DKOTYPU3MA
Kypaes AT MaxmyaoBa H.V.2, Kypaesa 3.T.2 (Pecmmy0simka Y30ekucraH)

LKypaes A6pop Typobosut - kandudam sKoHOMUNECKUX HAVK;
2Max/wydoea Hooupa Ykmamosna - cmapwuii npenodasamen;
$Kypaesa 3unona Typobosua - cmapuwuii npenodasamens,
Gaxynvmem S5KOHOMUKYU U MYPU3MA,
byxapckuii cocyoapcmeennuiii ynusepcumem,

2. Byxapa, Pecnybauxa Y36exucman

Annomayun: 6 cmamve paccmMampusaomcs MapKemuH2o8ble acnekmol pazsumus skomypuzma. Cmpane uiu
De2uoHy, KOmopblii Xouem Gullimu HA MUpO8oll Mypucmuyeckuil polHoK, Oyoem oueHb CLOHCHO OOPOMbCA C
dopmamu yenogotl KoHKypenyuu. ManeHbKum yuacmuukam uid y4acmHuKam ¢ HUSKUM 00xXo0om 6yoem mpyoHo
KOMNEHCUPOsamy C80U 3ampamvl HA MOM YEHOBOM puiKe. B pesymbmame ponb HOBbIX 803MOJICHOCHEN
MypUCmu4ecko20 npooykma eospacmem. MoxcHO ymeepicOoams, 4mo OCHOBHbIMU BANCHLIMU KA4eCmeami
AGNAIOMCS PECUOHATbHBLE NPUPOOHDLE, KVIIbIMYPHbLE U IKOIOSUYECKUE ACHEKMbL.

Kntouegvie cnosa: skomypusm, pezuon, meHOeHyuu pazeumusi dKOMYpPUsMd, HANpAagieHue dKOMypusmd,
npogue 3KOMypusMa.

Ecotourism development trends can be summarized in the form of regionalization. The socio-economic
results of regionalization are the opposite of the negative effects of global tourism. Global tourism has had major
negative, damaging effects in many regional ecosystems.

In the creation of effective ecotourism the leading position is the marketing specificity of the eco-tourist. It is
known that the marketing profile of the consumer of tourism products is determined using the psychological and
motivational aspects of behavior when choosing a tour. Based on this, travel agencies determine the 5P
marketing strategy (product, price, location, promotion, people).

For eco tourists interested in the culture of the local population there is an opportunity to visit ancient ruins,
museums and there are opportunities for organizing meetings with representatives of the local population. More
than 10% of experienced eco tourists believe that the qualification of a guide is the most important in motivating
a trip. Some experienced eco tourists complained about the lack of information about the history and culture of
the place they visited.

Experienced eco tourists prefer tours with many active, entertaining elements (trekking, hiking or horseback
riding, rafting, canyoning, etc.), especially water tours. When choosing a place and facilities, 40% of eco-tourists
prefer rural houses, 27% stay in ward camps, 21% in comfortable hotels and 33% said they simply prefer to
sleep in simple hotels. According to the Canadian Tourism Service, more than 41% of tourists stay in a cottage
or village hut, while more than 40% prefer overnight stays in campgrounds or in short-term beds.

In Uzbekistan there are great opportunities for the development of ecotourism. It is necessary to use these
opportunities effectively. To do this, you first need to determine the marketing profile of tourists visiting our
country. Based on the analysis, it is possible to identify the weaknesses of ecotourism, and determine the
direction in order to eliminate and improve them:



1. Despite the rich environmental resources of our country, it is necessary to create a national ecotourism site,
which reflects the full suitability of ecotourism. Because it is difficult to imagine any industry without a global
network during advanced technologies.

2. Uzbekistan does not have its own ecotourism brand. It is known that the service industry is abstract, so
their brand is important in the development.

3. Uzbekistan should become an active participant in environmental events as well as an organizer.

4. In our country, as in most countries, ecotourism statistics are not kept. Facts about ecotourism provide a
foundation for development and help overcome gaps.

5. To date, not one of the ecotourism destinations in Uzbekistan has conducted marketing research, surveys
and analysis. Many developed countries, in order to identify the shortcomings of the current market and the
prospects of ecotourism, conduct market research and monitor the current state.

6. Ecotourism provides a great advantage in the industry for certain tools, equipment, hunting rifles and car
rental. In some destinations of Uzbekistan (Bukhara, Kashkadarya region of the State Forest Hunt), such rentals
have not been created.

7. In our country, ecotours and eco guides of a high level and knowledge are required. To train qualified
personnel in the field of ecotourism, it is necessary to open ecotourism in higher and secondary specialized
educational institutions, as well as teach students harmless knowledge of tourism services and skills.

8. For the development of rural areas that have ecotourism potential, it is necessary to provide the necessary
infrastructure and tourism professionals.

9. Uzbekistan has natural resources, beautiful landscapes, a rich world of flora and fauna. In order to increase
the reserve (in SURKHON, the house is Hisar district, Baday- darkness, Kyzylkum Zarafshan, Chotkol, Zaamin,
Kitab) “Jeyran Eco-Center” and in accordance with international standards, it is necessary to attract foreign
investment to open the material and technical base.

References

1. Juraev A., Sobirov T. Content based instruction in teaching tourism and economics courses // Proceedings of
the International Scientific Conference. Volume 1., 2017. T. 208. C. 215.

2. Djuraeva Z.T., Khurramov O.K. Specialty of the usage of electronic marketing in tourism // International
Scientific and Practical Conference World science. ROST, 2015. T. 4. Ne 4. C. 61-65.

3. Khurramov O. Peculiarities of using marketing tools in social media // Alatoo Academic Studies.
[Osobennosti ispol’’zovaniya marketingovykh instrumentov v sotsial’’nykh media // Alatoo Academic
Studies], 2016. Ne 2. C. 236-249.

4. Davronov 1.0., Tadjibayev M.B., Narzullaeva G.S. Improving of personnel training in hotel bussines //
Academy, 2020. Ne 2 (53).

5. Kayumovich K.O., Kamalovna S.F. Social media-marketing-a forceful tool for tourism industry // European
science, 2019. Ne 7 (49).

6. Khurramov O.K., Fayziyeva S.A., Saidova F.K. Osobennosti elektronnogo onlayn-rynka v turizme // Vestnik
nauki i obrazovaniya, 2019. Ne 24-3. C. 78.



