Byxopo naBaat ynusepcuTeTH
YKYB-MeTOANK KeHrau 7-CoOHJIH
MIrMINWEHOIHC Ky YN pMacH

23.02.2021 Byxopo maxpn
KYH TAPTHUEBMN:
4. Typan macananap.

4.1. Cepmuc coxacu HUKTHCOOMETH  Kadeapacu 1./I)xabbapos Ba
®.CanpoBanapunur  “Typanepatopauk  Xu3MaTth  (aHMaaH Kypc HMIITapHH
Daxapnwr 6yiinua yeny6uil kypcatma” HM Hallpra TaBCUs STHMLLL
QWHUTHUIAN:

I'"TonpoBa (kenram woru6acun): CepBuc coxacu WKTUCOANETH KadeapacH
1. I>xa66apos - Ba ®.Cannopanapuunr “TypanepaTopiuk Xu3Mary GanuaaH Kype
unmapHu daxapuin  6yiuua ycmyouii xypcaTtMa” HM Halpra TaBCUSI 3THIL YYyH
Taii€plaHraHIUTHHN MaBayM Kuiau. Ymby MeTonauk kynnanma takpusuu: BMUT
.¢.1., nouent b.Azumos Ba u..x.,noyeHT X.XaMpoeBnap TOMOHHMIAH MkKoOUii
Oaxo OepHNraHmHrMHE TabKUAIaAd. MeTOANK KYJIJIaHMa MyXOKaMacH XakKuJaru
HUKTHCOAMET Ba TypusM (axynsTeTd (2021 #umn 23 suBaph) Ba CepBUC coxXacH
uKTHcomue€TH Kadenpacu (2020 iimn 24 HosOpp) HurumumI Kapopu OuiaH
TaHULITUPAH.
HOxopuparunapuu uobatra onubd YKyB-MEeTOAWK KEHralll.

KAPOP KMNITAAN:

1. Cepsuc coxach  MKTHCOAMETH  Kadenpacu M. Jxa66apos:  Ba
®.Canposanapuunr  “Typanepatopnnk  xusmati  daHHZaH — Kype UILTIaPHH
Baxcapuin 0Yinda yenybuit kypcarma” Halllpra TaBcus STUICHH.,

Vyp-yeynmii kenram pamnen M.M.Jamunos
YRyB-ycyanii kenram kotnodacu I'"'N.Touposa

Kyunpma acimrd oy spis,
YKyB-ycyanii KeHram korubacu G g
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Preparation of course work on the discipline "Touroperating" Methodical

mstructions / Auth.-comp. Djabbarov 1.G.

These recommendations are intended for bachelors studying in the field of
training 5610100 — Services sector (organization and management of tourism).
Methodological instructions for the implementation of course work in the
discipline "Touroperating" are drawn up in accordance with the Republican State
Educational Standard of Higher Education in the specified direction, contain
general provisions, the procedure for obtaining an assignment for a course work,
its provision and defense, structure, general requirements for work, plan of
coursework preparation, the content of the units, the subject of the coursework, a

list of recommended sources and literature.

Methodical recommendations for the writing of course work are discussed
and recommended at the meeting of the department “Economics of Services
sphere” of Bukhara State University (protocol Ne 1of 14 August 2020).

Methodical recommendations for the writing of course work is recommended

to publish by the Educational-methodological Council of Bukhara State University
(protocol Ne 7 of February 23, 2021).
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Review of the supervisor for the course work

Appendix 2.

REVIEW OF THE COURSE WORK

Faculty

Department

Subject

Group

Student

Theme of the course work

Contents of the course work

The list of questions for the student in the defense of the course work:

Quantity of tables and figures

Advantages of the course work

Disadvantages of the course work

Evaluation of the course work

Supervisor’s name and signature




Appendix 3
Recommendations for the preparation of the report and presentation
ec

i resentation
1. The text of the report and the content of the slides of the p
: t repeat. '

lement each other, but do no - lide
compz Each slide has its own title. There are no more than ten words on on
Illustrative materials must be signed. . o

3. The minimum number of presentation slides is 15.

4. Content of the presentation:

- title page; -

- the geographical location of the selected travel region; - fofihe

-the tourism potential of the region for tourists (main attractions, brand o
region, its emblems); N -

- transport accessibility from Bukhara to the administrative center of the
region; . | .
- the main characteristics of the tour project: type of tourism, name o
tour, target audience of consumers (tour for whom?), duration of the tour, class of

service. No need to copy the verbal mode]!

- service providers that are of interest to consumers: transport,
accommodation, food, etc 3

- an interesting descri
excursion services, or, for
tourism; hjghl; ght the most

There is ng need to ¢

- What toyrist compai
distinguishing feature of y

- ways to
advenising and n

ption of the tour program: its originality and features of
example, that it includes elements of different types of
interesting elements of the program.

opy the tour Program table!
lies on the market offer similar
our tour project;
Promote the designed tourist

on-advertising means);
* "handoyt (is the fi

In the advertising |

agency thyt designed th;
the duration

Iransfey of se

programs; what is the

product (promotion channels,

nal slide of the Presentation)
¢aflet indicate: the name o
S tour, its contact details (
ofj the tour, the Cost of the tour (r
fVices included i the tour price.

€ advertjg;
Catching, CTising Jeafley should be bright,

f the tour; the name of the trave]
address, phone number, website):
ound up to the nearest hundred);

“readable”, beautiful and eye-



