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- жоғары білікті кадрларды даярлау; 
- облыстың агроөнеркəсіп кешеніндегі ауыл шаруашылығы өндірісінің 

əлеуетін толық пайдалану. 
Мұндай стратегияны қалыптастыру өңірлік агроөнеркəсіптік кешеннің 

инновациялық дамуына ықпал етеді, бұл қосымша жүйелі əсер алуға, табиғи 
ресурстарды молайтуға, агроөнеркəсіптік кешеннің барлық салаларының өзара 
əрекеттесу деңгейін арттыруға, инновациялық инфрақұрылымды қалыптастыру, 
ауыл шаруашылығы өндірісі тиімділігінің тиісті деңгейін жəне оның бəсекеге 
қабілеттілігін арттыруға мүмкіндік береді.  

Ауыл шаруашылығындағы инновациялық қызметті белсендіру жəне 
тиімді ету үшін тек ауыл шаруашылығы өндірісінде инновациялық қызметке 
көшу ғана емес, сонымен қатар аграрлық қоғамды дамыту қажет. Ұсынылған іс-
шараларды жүзеге асыру инвестициялық ахуалға  қолайлы жағдай жасауға жəне  
өңірдің тұрақты əлеуметтік-экономикалық дамуына ықпал етеді. 
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Tourism is one of the fastest growing sectors of the world economy and an 
important source of foreign exchange earnings, jobs and is closely linked to the social, 
economic and environmental well-being of many developing countries. It is clear to 
everyone that, there is a close relationship between tourism and the environment, but 
is this relationship sustainable in the long term? If we want to have travel destinations 
that can thrive on tourism, we need to keep up with the times. The need for information 
technology is increasingly felt by all industries. The tourism industry is no exception. 



 78 

In particular, consumers themselves are pushing for the development in this direction 
of the industry. 

The widespread dissemination of information technologies transforms modern 
reality, leads to significant changes in the legal, political, economic, social and cultural 
spheres - the formation of the "information society". Tourism experts confirm that 
technology plays a critical role not only in the revival but also in the growth of the 
tourism industry. In terms of demand, technology adoption allows tourists to discover, 
customize and purchase tourism products and services before, during and after each 
trip. The widespread use of technology has contributed to increased access to 
information. In turn, the abundance of information available has radically changed the 
behavior and raised the expectations of tourists. Technological progress plays a 
decisive role in the competitiveness of tourism organizations and routes, as well as in 
creating resources for the development, processing and dissemination of tourism 
product offerings around the world. The rapid development of technological 
capabilities, coupled with the reduction in information and communication technology 
(ICT) costs and improvements in the efficiency, usability and connectivity of devices 
and applications, are driving tremendous improvements in the travel industry. As the 
global trend towards more independent travel grows, there is a growing demand for 
flexible individual travel experiences that are simply not possible without the 
widespread use of technology. 

Implementation of technology is possible only if there are components of the 
technological ecosystem - hardware, software, service and technical support. A country 
that lags behind in ICT readiness can quickly move directly to the most advanced 
technologies, bypassing the painful path of transition from obsolete and old 
technologies to new ones. 

The benefits of using technology and world best practices are universal, if they 
have worked elsewhere, they will also work in the region of Uzbekistan. However, the 
country is at different stages of ICT development, and therefore their ability to adopt 
and absorb the latest technologies is limited by the local availability of basic ICT 
infrastructure (mobile and Internet connectivity) and IT support service companies. 
Who can provide the necessary technical support for the installation, maintenance and 
troubleshooting of various technology solutions. The better a country does with these 
two criteria, the more sophisticated applications it will be able to implement. 

Uzbekistan is a unique Central Asian country, famous for its eco-tourist routes, 
oriental hospitality, rich history, traditions and culture. The country is located on the 
historical Silk Road, and it has great potential in the field of introducing technologies 
in the development of tourism. Digitization, lack of emotions and interactive 
interaction made it possible to understand the value of traveling in nature. In this, 
Uzbekistan with historical monuments of architecture has a lot to offer for travelers. 
Launching targeted social media campaigns to promote destinations and thematic 
circles (e.g. eco-tourism, health, adventure and religious tourism) can also help 
promote tourism. In addition, the launch of a special nationwide program on the 
eradication of digital illiteracy and the easy adoption of technologies with the 
participation of various stakeholders; implementation of mandatory guidelines through 
technological solutions; investment in the development of affordable software 
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packages for the operation of tourism enterprises; development of a centralized 
electronic payment system for the convenience of visitors when paying for tourism 
products and services, even from small enterprises; The development and 
implementation of an ICT skills development program for all stakeholders in the 
tourism industry to facilitate the adoption of technology will also help for a smoother 
adoption of technology in the tourism industry. 

In Uzbekistan, by decree of President Shavkat Mirziyoyev dated October 5, 
2020, the country's Strategy "Digital Uzbekistan - 2030" and the "Road Map" for its 
implementation were approved. From August 1, 2021, all mandatory government 
payments, including duties, fees and penalties, will be made online according to this 
document. As part of the Digital Uzbekistan 2030 strategy, more than 400 information 
systems, electronic services and other software products will be automatically 
introduced in various areas of socio-economic development. 

Also, in accordance with this Strategy, the widespread introduction of digital 
technologies in the field of telecommunications, public services, the real sector of the 
economy, healthcare, the state cadastre and other areas, the approval of the Digital 
Uzbekistan 2030 program; improving the technical infrastructure of e-government; 
development of human capital and improvement of the system of training and 
retraining of personnel; digitalization of public services and development of the 
information ecosystem; ensuring openness and transparency of the activities of state 
bodies and organizations, increasing the level of electronic participation of the 
population; ensuring information security, protection of information resources and 
systems; creation of a single competent authority in the field of digital economy and e-
government, as well as the introduction of the position of deputy head for digital 
technologies and e-government in the Government, ministries and departments, local 
governments. 

The implementation and further improvement of the comprehensive strategy 
"Digital Uzbekistan - 2030" is, first of all, a strong and perfect organization for the 
implementation of innovative ideas, technologies and business in close cooperation 
between government agencies and business, contributes to the formation of a 
regulatory framework. 

The population of Uzbekistan is still experiencing difficulties in connecting to 
the global network. About a third of the population still does not have access to the 
Internet. At the same time, almost 50% of the country's citizens live in rural areas. As 
of March 2020, the country ranks 128th in the world in terms of mobile internet speed 
and 95th in certain broadband literacy. 

The pandemic has provided an opportunity to undertake a major transformation 
of the tourism sector and initiate the necessary reforms and changes to improve 
operational efficiency, productivity, profitability and, above all, sustainability of the 
sector. Governments in the CA regions and the public sector tourism authorities can 
use this opportunity to introduce new policies and regulations, as well as provide much-
needed incentives for growth and modernization of the sector. 

Given the impact of the pandemic on the tourism sector, policy makers in the 
region need to identify and adopt mitigation strategies to minimize the impact in the 
region. New technologies have significant potential to mitigate the impact of the 
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pandemic on consumer confidence and trust, and to promote safe travel destinations in 
the short to medium term scenarios in the region. 

The pandemic is not forever. It's time to prepare for the opening of the tourist 
seasons. The Ministry of Culture and Sports of the Republic of Uzbekistan is doing 
everything possible so that, with the opening of borders, foreign tourists look for a 
country like Uzbekistan on the world tourism map and know the exact answer to the 
question “Where to go?” 2020 was a difficult year for all countries, including the 
Republic of Uzbekistan. The coronavirus pandemic has had a great impact on the 
country's economy and especially on the tourism industry. In many countries, tourism 
accounted for between one-fifth and one-half of the gross national product. The tourism 
sector employed 60% of the world's workforce. 

The tourism industry in our country is defined as a promising direction for the 
development of the non-primary sector of the economy and is included in the number 
of national priority clusters. The adopted Concept for the development of the tourism 
sector in the Republic of Uzbekistan in 2019-2025 aims to achieve, in order to create 
favorable conditions and prerequisites for the development of tourism, primarily in the 
private sector, to increase competitiveness and quality of services provided, to actively 
and comprehensively promote the national tourism product in world markets and 
implementation. 

Summing up, we can note the following, carried out to promote and develop 
tourism potential, has borne fruit. The measures taken made it possible to rethink 
approaches to organizing events to promote the country in the domestic and foreign 
markets, to qualitatively implement situational marketing and lay the foundation for 
sustainable tourism development for further digitalization of the country's tourism 
industry. 

The Internet is the most useful technology for the development of sustainable 
tourism today, which helps us not only to attract potential foreign tourists, but also to 
support the tourism demand for locals. The Internet plays a very important role in 
tourism. 

 As the tourism industry grows, competition between destinations also 
increases. Creating a territory brand will give Uzbekistan the opportunity to form a 
unique image and distinguish itself from many others. One of the effective 
communication channels used to promote cities and attract tourists is the Internet, and 
a website is one of the tools. The main tasks of creating a website, a brand of cities are 
to create a positive image, increase the recognition of a tourist destination, effectively 
promote a tourism product, and also attract tourists. 
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Abstract. The purpose of this article is to analyze the opportunities of 

development of festival tourism. The festival movement is a practice that allows for 
mass communication, which is based on art. Festivals serve to form and promote the 
brands of the city, region, as they are directly related to the general cultural situation 
and the local context of a certain place. Festivals serve as a way to transform urban 
environment and drawing attention to various problems.   

Keywords: tourism, festival tourism, festival events, music 
festivals, tourist activity, impact of festival tourism 
Introduction 

The holiday, as the oldest form of human culture, has been the subject of study 
for a long time, but there has not yet been a single theoretical basis around this concept. 
Acting as a stable element of the cultural space, the holiday at the same time absorbs 
all the changes taking place in society. Changes are influenced by new value 
orientations of society, the acquisition of other meanings and their representation in the 
very concept of “holiday”. The linguistic study of the word "festival" goes back 
synonymously to the word "holiday". When translated from the Romance languages, 
it acquired one more additional meaning to its main meaning - a mass holiday, and so 
it was fixed in dictionaries. In our article, we approach the study of the festival from 
this position: the festival is a mass celebration, the history of which goes back several 
centuries. A holiday in the mind of a person is understood, according to researchers, as 
a temporary entry into the space of utopia, universality, equality, abundance, freedom. 
Thus, the holiday is opposed to ordinary life. From the point of view of society, the 
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