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Abstraet: tourism - femporary irips of people v ancther country or local area outside
the place of permanent residence for a period of 24 howrs fo § months i a calendar
year, or at jeast ome night af entertainmens, enigrigmment, Ipores, Fuess, leaming
(Tripz)., withour engaging in paid acrhvities from a local source for reiigions or other
purposes. At present, the imporfance gf tourist resources in domestic fouwrism o very
mportans. Thergfore, increazing the importance of domestic resources I5 important for
rhe fourism porensiz of any couny.

Keywords: domestc fourism, resources, Meome, ourism podentiol, migmational fouriss,
ipe of resources.
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“¥aupoa Aacyp Tesmuppauesuy - mpemovanmmeTh,
Al DTPICNET B AOCTILSAN oY) GReca,
FVREDCAAT AMCDOMSENALT WL EDCLITIENT,
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ARROMENUR: MYPUIM - EPEMERNEIE ROSIONN TOO0N § VIV CHPENY WTY MECMKICME 30
NPeAQIAVE MECTHA MOCMORKROID NPORCUSANUR KA mepuod om 24 wacoe do § Mecsyee &
XAWHIAPHOY 200V KTU M0 MERSF oONOU HONE ATH POSETPUSNMIE, CRODMA, J0CTMEN, OEVYSNLR
(MOU200K), M@ IAREMIICE OMTTHUSTEMON OEAMETSROCMEN 1T MECMNBY MCMOYRUNDE €
PETMIROINGY LYY BMAY yaney. B Racmoswes SPEME IHOYENLE MYDUCTNNECENY PACYPOOS 60
EHIMDIREEN MIPUIME ovene Seiuko. ITosmasy nOSHEORUS IHONUMOCTE SNyMDERHLY
pecypoos saxcre 418 MYPUCTLNICROZ0 NOMERYENT TS0 CPAREL.

Kaiwuesule clo6@; SKYMPEMREN MYPLIM, POCypes, Sorod, MyPHCMUNECKUN MOMERYLAT,
MER IV RADOONE MYPECTE, MUN DICY PO,

UDC 379.976.4

Domestic tourism 15 the temporary departure of a citizen of a parficular country from a
place of permanent residence within the national borders of that country for recreafion,
education, sports and other tourist purpesas. A distncdve feanme of domestic toursm is the
departure of cifizens of a particolar coumiry Jom their place of permanent residence for
femporary rest, o satisfy thelr cognittve imferssts, fo engage in sperts and other tounst
purposes. It 15 done only within the natiomal borders of that coumiry. Used to identify
residents “tounsm io theor home country. In mtematsonal calculatons and statistics,
domestic tourism may refer fo the definibon of actvities and cests for tounsm and
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nonresidents in a partcular country. Domestic tourism is nof a sepamte sactor, baf is
comnected with all other spheres of national life

However, the development of domestic toursm is oxrently i its mfancy for many
reasons. First, it & useless for mavel companies to show Uzbekistan to local Second, despite
their low coovenience, the price level of residential buildings 15 muoch higher. Third, the
Uzbekistan population does not have enough information about the tounst and recreational
opportunities of the couniry's remons. Fourth fourism companies face challenzes in
working with health resort organizations.

Travel companies themselves can play a major role m reviving domestic fourism,
informing Uzbekistan’s about their country’s tourism priorttes. But because they are not
directly imterested in if, vicious cicles emergs: frms work mainly with profitable forsizn
destinations and are afraid to conduct domestic tourism, and the clients of these firms do Dot
buy Uzbekistan fypes because they know nothing about them.

Recent observations show that some tourism companies in Uzbekistan are zradually
starting to show mtersst n domestic and inbound fourism This is because many countriss
have long understood the need to develop domestic fourism SeTvice programs. Within each
country, domestic fourism conmibutes to the stabiliy of the nationmal ecomemy by
redistributing national mcome and devehpim.r activities that are conducive to the couniry's
economy a5 3 whole. This pnvilege 1s gradually being realized m Uzbekistan as well.
Creating an attractive local tourism product saturated with a variety of basic and additional
services 15 the most important task in the development of the Uzbekistan tounsm markst

Arcording to the nature of the use of toursst resources are divided mio direct and mdirect
fypes. Direct types of resources include natural and historical-cubnaral resources that tourists
w2 doectly. Indirect nvpes of resources include socio-economic resources on which the use
of direct tourist resources is based - material, financial, labor, information resources.

V.5, Bogolyubov and V.P. Orlowvskaya (Economucs of tourism. M 2003, p. 1530
identifiad the following main features that stand out in tourist resources [1]:

« Convenience (attractiveness);

« Climatic condifions;

« Level of stady;

=« Impartance of tounsm;

« Landzcaps and ecological feahures;

« Socio-demopraphic characteristics,

« Pofential reserves:

« Accessibility, etc.

Tourist resources are used for health, tourism, sports and dating. In additson, tourist
resources cao be divided into two groups: nataral and infrasmuctaral. Both of the above
eroups play an mmportant role m the development of the tourism busimess. It is

impossible to use the potential of any high tourist resource without communications,
communications and services.

Arcordingly, we considered it necessary to divide tourist resources iofe fwo main
proups: primary (pamral, cultoral-histerical, socio-economic) amd secondary
{accommodation and catering facilities, tour operators, ransport services, entertamment
facilides), information resources, service oerwork and additonal services) tourist
resources. Each type of tourist resource comsists of several components, which hawve
their own characteristics.

In a relagvely short period of time, intemational tounsm in its development went from
“aristocratic” to mass tounsm m the late 19th and early 20th cenfunes, when tounst Tavel
was carmied out individually by members of the relevant strafa.

The study of trends in tourism m the §0s and 90z of the twentisth cenfury allows us fo
identify several proups of factors that suppart international tounsm exchangs:

* SOC10-200NamiL
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» demwd Fraphic

=« economic and financial

= political

Today, the development of accommodation services plays a key role in Icreasing the
efficiency of tourist resources. The diversification of accommwdation enterprises according
to the level of breadth and convenience plays an mportant role in addressing the gquality
management of accommaedation services. In addition, there are a number of requirements for
hote] staff and therr traiming: education, experience, age, health, knowledege of forsizn
languages, appearance In recent years, many hotels are being builf in our country.
Especially the number of private tourist hotels s growing, especially in Bukham region,
where there are now mare than 330 accommadation facilites.
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