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An important sector for the lItalian economy is tourism,
which, despite covering the entire country, plays a more important
role in some regions than others; this is partly due to the
attractiveness of major art cities and famous seaside resorts.
Compared to the total flow of tourists staying in ltaly, it should be
noted that domestic tourism, that is, the flow of Italian tourists
moving to Italian destinations, accounts for more than 50% of the
total number of visitors. Italian Tourism Industry is diverse and
many networks support tourism cluster and encourage additional
to visit Italy. These auxiliary networks are the main cluster food
cluster. Italian food is one of the best dishes in the world and is
internationally. Wine is another cluster in the food industry. In the
Italian wine in the European Union, it is 322 docs (or the name of
the manager). The food and wine cluster will increase the positive
idea of Italy and attract tourists. For wine and gastronomic tourists,
interesting aspects of Italy:

— Products with 825 geographical information;

— About 5,000 gastronomic traditions;

— 4 gastronomic advantages registered by UNESCO;

— Related to the list of enogostronomics and included in the
UNESCO list;

— 875 kitchens and restaurants;

Addresses of more than 23,000 ARRITUP;
114 museums dedicated to gastronomy;
173 Methods of preparing different wine.

According to statistics, Italy has been leading Italy for wine

export since 2015-2019. In particular, in Italy in 2018 wine
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exported 19.600 hectolitres volumes, which was 2nd place after
Spain (20,000 hectolitres). By 2019, the figure was 21,600
hectolitres, and in 2018, the volume is growing in the amount of
2,000 hectares. The number of France is the second place in 2018
in the 2018 winner euros of wine 6,200 billion euros in 2018 in the
2018 French Euros. In 2019, the French state also took first place
to form this figure. At that moment, Italian wine was exported in
6.400 million euros. In Italy, Wine tourism movement has been
operating since 1993 and includes about 1,000 chosen prestigious
wineries in its Italy. The Wine Tourism movement aims to develop
national wine tourism, an effective means of environmental
protection in accordance with its permanent obligation. Among the
goals of the Movement:

- promotion through visiting facilities;

- Supporting the increase in tourism flood in all regions of
Italy with strong wine;

- Increasing the prestige of wine regions and economic and
employment prospects.

table 1. Wine clusters

‘Wine clusters History and Wine types Oportunities
vineyards area
b Mincana . has. been ” —infotur:
O engaged in wine by o .
=k HHHE s Dal Martello since aglét011r1
‘ 1914, Today, the St
:{ | property consists of —gastrono
Ly pAinie<iris) | 60 hectares, 19 of 1-““"
hi i . ourism;
La Mincana - Dal Martello | "D @ avineyard [y bemet01/01 | s scat
Via Mineana, 52 - 35020 Due ZeroUnoZeroUno restaurant:
Carrare (PD), Veneto, [taly Algio, Fior d'arancio, hostel:
P.iva [T 02692580281 Prosecco, Raboso ostel;
E-mail: info@lamincana.it Frigns  zero  wvsq | —We
http://www.lamincana.it metodo classico, Tasting:
Grappa serprino —Small  conecert
"Open Air"
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continuation of table 1.

The La Faccola farm

The La Raccala fam 1 1 l — inforur;
is loca in the M
EUGANAN  Hills agrotoria,
Dark, in the footsteps — gasomamic
of Cinwm, Mount % ii tourism;
Cinte. The  first — A zmall-zeat
Arzienda Agricola La | manufacmre of wine g:lm’ Rnsa.n?_nnda, restaurant for
Roccola : rprine, Caovila,
- . began in 1981, The Epilozo, Maroneria, breakfast and
] WVia Distromonte 10, | frp gren 45 235 I Bri a.1|1te lunch;
Cinta Euganes Padova hectares, of which 20 e — 40-parson hotel;
email: ) aranzad for vineyards — Wins Tasting;
lareccola@libero. it on volcanizl soils and e
Tel: =30 0420 04228 | 4 jjivs tress. — Epecial "menu
The compamy 15| @ —  infotr;
planted 13 hectarss, _ S
of which 12 of them | [ agrotourian,
are planted in viney, | | ° — Eastronomic
this is mainly suitable o = tourisny
for red limestone, soft | Serpring — Playing of
Il pianzio di zelmin | wine due to gentle | Frizzants, Merlot, STapes;
Vi B 66 ;!ﬁ'u i iim mﬂmm T baems
Wia Pianzio, - 3303 osCato Temeto, [ . -
Galziznang Terme (FD) Cabemet  SaoviEnon Wne t2sting
TelFax +38 048 9130412 *Tenio" Corbinello
Cell. 393 G90834 Wino Spumante Foszo,
infoiEilpianzio.it Eremo va bozhgslar.
http://werw ilpianzio it
The Arkaiz located in 1 —  inforar
tha high hills in Petra = -
BOfR‘IN mmih:a:m i the L T estotowns
Vi o i foot of the hill The ] o= )
! Borin  family  has "‘_ gastronami
Borin vini e vigne | $2ce 1863, Uzprings, € tourlam;
154 producing vines on | Biance Del Mandorl, — wine
di Gianni dott. Barin e | 30 hectares (75 acras) | Archino, Vigna tasting
. vine amd produces | Bianca, Vigma Costz, =
Via dei Colli, 5 - 35043 | Wine. The structure of | Fo2<ale, Sarpring, Fior
Meonselice (BD) ' the soil under the D-'.’f-"ﬂl:llh B-’HCB-
Tal +39 0420 74384 | VIes of grape vines | Chiara,  Coldivalle,
Fax =39 0420 75262 is very diverse by the | Sette Chissette,
mail: info@viniborin it | $t0ue festures of this [ Chardonnay va
www. viniborin it ares. sthqala.T
Turatta - Ca Bianca —  infomr
Vino Plant is located .
W 2 the Exhional Bark T o
(4 Pianca | Regional Park, Ciato o= )
. EUGANED. In the Eastronami
zarden side, planting ' € touriam;
TURETTA CATEIANCA | methods belong to 15 — wine
Azienda  Vitivimicela = | Rectares belonging 1o Sﬂ?’mﬂ Fior tasting;
Aerituristica tha family, volcanic | d"Arancio Secco, —  organizatio
Via Cimto 5 — 35030 Cingo | 20ils,  the  proper | Passo 3amta Lucia, Fior n of avents;
Enganeo (PD) influence of the soil, | d”Arsncio Passito, Fior —  orsanizatio
Tel. +30 0410 §4283 — Fax | 2ndplamted sowinz 1o | d'Arancio  Spumante, o of hmch
04209 6473507 the salar and | Serpring  Millesimate, and dinner:
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continuation of table 1.

oW turettacabianca it wine, zdditionzl | 42, Bumagzro va —  Cars hotel
wheat, olive oil, | boshgalar.
zansages and pasta
products are
produced.
" Like the izlands in the E TR —  infomr:
\ . Valley of PO, it is - _ -
& b}[ I\ an located in the bue || sgrotauris
mountains. The | FES . X
Azienda Agricola Salvam — | Salvan  family has i - gsslrupu@
Vigne del Pigozzo producad about c t.mmsm:
Wia hincana, 143 70,000 wines since — wine
35020 Due Carrare (BD) 1914, To date, grape tasting:
infofealvanit =38 040 | areas  are  2.500 —  orzanizatio
523841 hectares. n of avents;
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