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An important sector for the Italian economy is tourism, 

which, despite covering the entire country, plays a more important 

role in some regions than others; this is partly due to the 

attractiveness of major art cities and famous seaside resorts. 

Compared to the total flow of tourists staying in Italy, it should be 

noted that domestic tourism, that is, the flow of Italian tourists 

moving to Italian destinations, accounts for more than 50% of the 

total number of visitors. Italian Tourism Industry is diverse and 

many networks support tourism cluster and encourage additional 

to visit Italy. These auxiliary networks are the main cluster food 

cluster. Italian food is one of the best dishes in the world and is 

internationally. Wine is another cluster in the food industry. In the 

Italian wine in the European Union, it is 322 docs (or the name of 

the manager). The food and wine cluster will increase the positive 

idea of Italy and attract tourists. For wine and gastronomic tourists, 

interesting aspects of Italy: 

 Products with 825 geographical information; 

 About 5,000 gastronomic traditions; 

 4 gastronomic advantages registered by UNESCO; 

 Related to the list of enogostronomics and included in the 

UNESCO list; 

 875 kitchens and restaurants; 

 Addresses of more than 23,000 ARRITUP; 

 114 museums dedicated to gastronomy; 

 173 Methods of preparing different wine. 

According to statistics, Italy has been leading Italy for wine 

export since 2015-2019. In particular, in Italy in 2018 wine 
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exported 19.600 hectolitres volumes, which was 2nd place after 

Spain (20,000 hectolitres). By 2019, the figure was 21,600 

hectolitres, and in 2018, the volume is growing in the amount of 

2,000 hectares. The number of France is the second place in 2018 

in the 2018 winner euros of wine 6,200 billion euros in 2018 in the 

2018 French Euros. In 2019, the French state also took first place 

to form this figure. At that moment, Italian wine was exported in 

6.400 million euros.  In Italy, Wine tourism movement has been 

operating since 1993 and includes about 1,000 chosen prestigious 

wineries in its Italy. The Wine Tourism movement aims to develop 

national wine tourism, an effective means of environmental 

protection in accordance with its permanent obligation. Among the 

goals of the Movement: 

- promotion through visiting facilities; 

- Supporting the increase in tourism flood in all regions of 

Italy with strong wine; 

- Increasing the prestige of wine regions and economic and 

employment prospects. 

table 1. Wine clusters 
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continuation of table 1.
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continuation of table 1. 
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