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It is natural that the hospitality market is one of the last
markets that began to develop actively in the developed countries
of the post-Soviet economy. If this happened in the countries of
Eastern Europe, it is as true for Uzbekistan. When large private
capital began to form in the country, the first investors thought
about the most relevant markets of that time - residential and
commercial real estate.

In the post-restructuring years, the tourism industry
worked to "export™ more tourists than to "import." First, as soon as
it became possible to freely enter and leave the country, many
Uzbekistanns discovered Turkey, Egypt, Bulgaria and other
foreign resorts. Secondly, the flow of foreigners to Uzbekistan
grew very slowly, due to the lack of a well-functioning tourism
system in the country and the low number of business trips.
Therefore, the hotel business has proven its attractiveness for
investments over the past five to seven years, which is evidenced
by the significant increase in the activity of developers in the
market. But it is too early to call it a boom. The main investments
are still in other, more demanding and quick-paying markets. If the
payback period for business centers and shopping centers is on
average three to six years, the return on investment in hotels occurs
only after six to eight years. As demand in other commercial real
estate markets declines, these markets attract investors first.

The second reason why the hotel business is not
developing quickly is related to the complexity of this segment in
development. At the initial stage, the developer must have a
consultant or an operator - a management company. The need to
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hire a management company is related to the need to organize
professional management and ensure the necessary sales volume.
Choosing a management company is, first of all, an important step
that determines the success of the project. The reputation of a well-
known brand, effective management, network expansion - all this
increases the capitalization of the project, ensures its profitable sale
in the future.The hotel business requires much more costs at the
stage of putting the facility into operation. The requirements are
such that, relatively speaking, there should be ashtrays on the
tables. And, nevertheless, today those developers who have
entered the hotel business have a premium.

The rapid development of financial markets is of great
importance for promoting investment in the hotel sector.
Investment funds and banks appeared in Uzbekistan, ready to lend
and invest in hotel projects. They allow you to build a hotel not
only for your own money. The bank will not refuse a loan if the
development of the project is carried out by an experienced
developer with a good legal title, and an experienced operator is
involved in the management. As collateral, banks accept the project
itself from developers, i.e. rights to a land plot and an object of
unfinished construction. Banks are even more willing to lend to
hotel projects after the completion of construction, i.e. the
completion of the project allows you to take a loan for a long period
(up to 10 years).Investment funds have appeared that are ready to
buy both built objects and certain options for the completion of
these objects. Thus, if the object is built with own funds and you
have to wait for the return of invested funds through the operation
of the hotel, then the payback period is quite long. But this period
can become much shorter if the investor attracts banks or if he is
ready to sell the object to the fund after the construction is
completed. Today, the profitability of the hotel business in
Uzbekistan is higher than in Europe.

The emergence of new international brands on the
domestic market and the development of national management
companies undoubtedly contribute to the growth of interest in the
construction of hotel complexes on the part of private investors.
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One of the main directions of tourism activity is the solution
of issues related to the provision of tourists with accommodation
facilities. Today, a global hotel chain can satisfy every taste.

Tourist accommodation facilities are any facilities that
provide tourists with occasional or regular overnight stays.

International  practice has adopted the Standard
Classification of Tourist Accommodation Facilities, developed by
WTO experts, according to which all accommodation facilities are
divided into two main categories: collective and individual.

A collective accommodation facility is any facility that
regularly or occasionally provides tourists with overnight
accommodation in a room or other accommodation; however, the
number of numbers that it has exceeds the minimum determined
by each country independently (for example: in Russia - 10
numbers, in Italy - 7). Moreover, all rooms in this enterprise must
be subject to a single management, be grouped into classes and
categories in accordance with the services provided and the
equipment available.

GROWTH RATE OF TOURISM INFRASTRUCTURE

2017 2018 2019 2020 2021 2022

E HOTELS 114 126 142 155 160 171

ﬁ HOSTELS 0] ] 30 3 5 54

m‘ GUEST HOUSES 8 36 163 180 200 202
So

[-Y=) TOUR OPERATORS 41 56 115 118 121 121

- -
Enwﬁi GUIDES 55 110 211 232 241 252
@ RESTAURANTS 18 21 68 72 85 92

TRANSOPTATION

@ 18 24 244 264 281 281

Table 1. Growth rate of tourism infrastructure
Source: www.uzbektourism.uz
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Collective accommodation facilities include:

- hotels and similar accommodation facilities;

- specialized institutions;

- other accommodation establishments.

Let us consider in more detail the characteristic features of
hotels as accommodation facilities. Hotels have the following
features:

1. Consist of numbers, the number of which exceeds a
certain minimum, have a single leadership.

2. They provide various hotel services, the list of which is
not limited to daily bed making, room and bathroom cleaning.

3. Grouped into classes and categories according to services
provided, equipment available and country standards.

4. Not included in the category of specialized institutions.
Depending on the specific equipment and features of the services
provided, hotels include general purpose hotels, apartment-type
hotels, motels, roadside hotels, resort hotels, accommodation
clubs, etc.

The next group consists of establishments similar to hotels
that have a room stock and provide a limited list of mandatory
services (including daily bed making, room and bathroom
cleaning). These include boarding houses, furnished rooms, tourist
hostels, etc. Specialized establishments providing hospitality
services (with a single management) are also designed to serve
tourists. They don't have numbers. Here, the initial unit can be a
dwelling, a collective bedroom, a playground. In addition to
providing accommaodation services, they perform other specialized
functions: health improvement, active recreation services for a
certain category of guests. For example, health-improving
institutions (health resorts, resorts, sanatoriums, health-improving
"farms", etc.), labor and recreation camps, accommodation in
public modes of transport (trains, ships), congress centers.

The function of providing places for overnight stays in
health resorts, sanatoriums, resorts is not the main one. First of all,
it is necessary to treat and prevent the morbidity of visitors with the
involvement of natural factors (climate, sea, mineral water, etc.).
Material and spiritual influences on the human body include the
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elimination of the usual conditions of work and rest, the enrichment
of visitors with new experiences. Along with treatment, food,
recreation, sports, life and, of course, overnight stays are organized.
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