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BARQAROR IQTISODIY O’SISH SUR’ATLARINI TA’MINLASH, KICHIK
BIZNES VA XUSUSIY TADBIRKORLIKNING FAOLLIGINI OSHIRISH YO LLARI

Annotatsiya: ushbu maqolada kichik biznes va xususiy tadbirkorlikning mamlakatimiz
iqtisodiyotidagi ahamiyatini oshirish. Tadbirkorlik faoliyatini jadal rivojlanishini ta’'minlashga,
ishbilarmonlik muhitini sifat jihatidan yaxshilashga doir qo’shimcha chora tadbirlar to’g risida
alohida ahamiyat kasb etgan. Kichik biznes va xususiy tadbirkorlik uchun qulay shart-sharoit
yaratish va har tomonlama qo’llab-quvvatlashga asosiy e’tibor garatilgan.

Kalit so'zlar: biznes, YalM, igtisodiyot, kichik biznes, xususiy tadbirkorlik, barqgaror,
innovatsiya.

Keyingi o’n yillikda jahondagi yetakchi mamlakatlar igtisodiyotidagi kichik biznesning
roli sezilarli darajada o’zgardi. Mazkur sohada YalMning salmoqli gismi tobora ko’proq ishlab
chiqarilmoqda, ishchi kuchi aksariyat gismining ish bilan bandligi ta’minlanmoqda, barcha
innovatsiyalarning yarmidan ko’proq qismi yaratilmoqda. Iqtisodiy hamkorlik va rivojlanish
tashkiloti (IHRT) ma’lumotlariga ko’ra, rivojlangan mamlakatlar ishlab chiqgarishida kichik
biznesning ulushi keyingi 30 yilichida deyarli 70 foizga yetgan. Jumladan, bu ko’rsatkich AQShda
38 foizdan 52 foizga, Yaponiyada 47 foizdan 55 foizga, Evropa Ittifoqi mamlakatlarida umumiy
holda 58 foizdan 67 foizga yetgan, kichik tadbirkorlik sub’ektlarining ushbu mamlakatlardagi
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korxonalar umumiy sonidagi ulushi esa 92,5 foizdan past emas. XX asrning so’nggi 20 yili ichida
kichikbiznesdagi bandlik AQShdagi ishbilan bandlar umumiy sonining 47 foizidan 54 foiziga,
Yaponiyada 73,8 foizidan 78 foiziga, Evropa Ittifoqi mamlakatlari bo’yicha o’rtacha 48 foizdan
72 foizga qadar o’sgan. Bu mamlakatlarda kichik tadbirkorlik mavqeining mustahkamlanishi
davlatning shuboradagi siyosati bilan belgilab berilgan.

Mamlakatda bargaror iqtisodiy o’sish sur’atlarini ta’minlash, tadbirkorlarning faolligini
oshirish va mavjud salohiyatdan unumli foydalanish ko’p jihatdan ishbilarmonlik muhitiga
bog’liq.

Ishbilarmonlik muhiti umumiy holda xo’jalik sub’ektlarining samarali faoliyat yuritishi
uchun mavjud malaka va ko’nikmalarga ega bo’lgan tadbirkorlar, malakali xodim va
mutaxassislarning mavjudligi, ta’minotchilarga, xaridor va yangi bozorlarga ega bo’lish, ishlab
chiqaruvchilar o’rtasida sog’lom raqobat mavjudligi, davlatning tadbirkorlik faoliyatini
rag’batlantirishga qaratilgan iqtisodiy siyosati, go’llab-quvvatlovchi va maslahat xizmatlar
ta’minoti, rivojlangan infratuzilma sohasi, jamiyatda tadbirkorlik faoliyatiga bo’lgan munosabat,
bu boradagi ko’nikma, tajriba, motivastiya va boshga shu kabi jihatlarorgali ifodalanadi.

Jahon tajribasining tahlili shuni ko’rsatadiki, kichik biznesni rivojlantirishdan qator
mamlakatlarda iqtisodiy siyosatning o’ziga xos dastagi sifatida foydalanib kelinmoqda. Jumladan:

1) ishchi kuchi bandligini ta’minlashning asosiy sohasi;

2) iqgtisodiyot innovatsiya salohiyatini rivojlantirish manbai;

3) ishlab chigarish faoliyati yangi shakllarini izlash va joriy etish manbai;

4) davlat byudjetini solig bilan to’ldirish (masalan, Germaniyada soliglarning deyarli
yarmini kichik biznes ta’minlaydi);

5) ishlab chigarish pasayishining oldini olish (Vengriya, Chexiya, Polsha);

6) yirik biznes bilan uzviy bog’liq holda,mamlakat bargaror rivojlanishi hamda uning
iqtisodiyoti ragobatdoshligini oshirishning asosi. Ushbu yo’nalishlarni quyidagi jadval orgali
yaqqol tasavvur etish mumkin (1.1.1-jadval).

Kichik biznesning iqtisodiyot rivojidagi muhim o’rni shu bilan ham belgilanadiki, u
aholining ish bilarmonlik faolligini oshirishning, bozor iqtisodiyoti sharoitida hal giluvchi
bunyodkor kuch bo’lgan tadbirkorlikni shakllantirishning samarali vositasi hisoblanadi.

1.1-jadval
Jahonning ayrim mamlakatlarida kichik biznesdan foydalanish yo’nalishlari'

Kichik biznesdan foydalanish

yo’nalishlari Mamlakatlar

Ishsizlik va gashshoqglik kabi ijtimoiy muammolarning

keskinligini pasaytiruvchi omil Hindiston, Albaniya, Braziliya

Franstiya, Buyuk Britaniya,

Ijtimoiy-igtisodiy va siyosiy bargarorlashuv, o’rta sinfning Belgiya, Germaniya, Kanada

tarkib topishi

Ispaniya
Restessiyani bartaraf etish Isroil, AQSh
Yangi bozorlarni barpo etish Meksika, Kanad_a, Singapur,
Yaponiya

Xitoy, Polsha, Chexiya,
Vengriya, Slovakiya

Islohotlarni izchil amalga oshirish

Aynanshu soha tufayli markazlashgan tarzda foydalanishning iloji bo’lmagan ichki
zaxiralar — aholining bo’sh pul mablag’lari, moddiy va mehnat resurslarini harakatga tushirish
imkoni vujudga keladi. Shuningdek, kichik biznes va xususiy tadbirkorlikga keng yo’l ochish
orgali xalgning ma’naviy qadriyatlarini milliy hunarmandchilikni yanada rivojlantirishga,
unutilgan sohalarni gayta tiklashga imkon yaratiladi. Ma’lumki, bugungi kunning eng dolzarb
muammolaridan biri atrof-muhitni muhofaza gilish muammosidir. Chunki insoniyat tomonidan

XodiyevB.Y., Qosimova M.S., Samadov A.N. Kichik biznes va xususiy tadbirkorlik. T.: TDIU, 2010 — 245 6.
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ekstensiv xo’jalik yuritish orqali tabiatga o’tkazilgan tazyiq, yerosti va yerusti boyliklaridan
ayovsiz foydalanish hozirda o’z oqibatini ko’rsatmoqda. Endilikda atrof-muhitni ifloslantiruvchi,
o’zidan zararli chiqindilarni chigaruvchi, barcha tirik organizmlarni zaharlovchi yirik
korxonalarning faoliyatiga mutlaq erk berish —insoniyat uchun jiddiy xatardir. Bu muammo esa
ko’proq mahalliy xomashyolarni, yirik sanoat korxonalarining chiqindilarini qayta ishlash
qobiliyatiga ega bo’lgan, ishlab chiqgarishda chiqitsiz texnologiyalardan samarali foydalanuvchi
hamda eng muhimi, atrof-muhitga deyarli ta’sir ko’rsatmaydigan zamonaviy texnologiyalar bilan
qurollangan kichik korxonalarning ko’proq tashkil etilishi orqali hal etilishi mumkin.

Kichik biznes va xususiy tadbirkorlikning ahamiyatli tomonlaridan yana biri shundaki, u
yirik kompaniyalar ishlab chiqgarish samaradorligini oshirishni bilvosita
rag’batlantiradi.Ko’pincha kichik korxonalarning yirik yakka hukmron ishlab chiqarishga
bog’ligligi ta’kidlanadi. Biroq bu bog’liglik bir tomonlama bo’lmay, aslida yirik korxonalar
faoliyatini Kichik biznes va xususiy tadbirkorlik yordamisiz tasavvur etish mumkin emas. Ko’plab
mayda va o’rta kompaniyalar yirik korxonalar uchun turli ishlarni bajarib, butlovchi detal va
gismlarni yetkazib berib, ularning ichki pudratchisiga aylanadi. Ichki pudrat tizimi yakka hukmron
ishlabchigaruvchilar uchun o’ta foydalidir. U boshqaruv xarajatlarini qisqartirish, mahsulot
tannarxini pasaytirish va sifatini oshirish, unchalik foyda bermaydigan turli ishlarning katta
gismini mayda tadbirkorlarga yuklash orgali yakka hukmron korxonalarning kapital tejashlariga
imkon yaratadi.

Bundan ko’rinadiki, hozirgi paytda mamlakatimizda kichik biznes korxonalarining yanada
rivojlanishi yirik korxonalar rivojlanishi va ular o’rtasidagi kooperatsion alogalarning
chuqurlashuviga bog’liq. Buborada, aynigsa, yetakchi korxonalarni modernizatsiya qilish va
yangilash jarayonlari imkoniyatlaridan keng foydalanish lozim. Buning uchun yangi zamonaviy
korxonalarni barpo etish bilan birgatorda, mavjud yirik korxonalarni tarkibiy gayta tuzish orgali
kichik zamonaviy korxonalar faoliyatini yo’lga qo’yish muhim hisoblanadi.

Iqtisodiyotning turli soha va jarayonlar io’rtasidagi mutanosiblikni ta’minlash muammosi
unda faoliyat ko’rsatayotgan xo’jalik yuritish shakllarining oqilona nisbatlariga ham bog’liqdir.
Xususan, iqtisodiyotdagi korporativ tuzilmalar,trans milliy korporastiyalar va boshqa turdagi yirik
korxonalar bilan kichik biznes va xususiy korxonalar o’rtasidagi dialektik bog’liglik
aynanshunday mutanosiblikni tagozo etadi. Kichik biznes sektori igtisodiyotdagi yirik korxonalar
sektorining zaif jihatlarining ta’sirini kamaytiradi, ular uchun samarasiz bo’lgan jarayonlarni
bajarib, yaxlit igtisodiyotdagi “bo’shliglarni to’ldirib” turadi.

Milliy igtisodiyotning ragobatdoshligi igtisodiy faoliyat jarayonlari va uning natijalarini
aksettiruvchi ko’rsatkichlarda kichik biznes ulushining yuqori bo’lishiga ham bog’liq ekani
shubhasizdir.

Kam xarajat hisobiga yangi ish o’rinlari yaratish imkoniyati, yirik biznes kirib
boraolmaydigan bozor segmentlarini egallay olish gobiliyati, aynigsa, xizmat ko’rsatish sohasida
va uncha katta bo’lmagan mahalliy resurs bazalarini o’zlashtirishda juda qulay tashkiliy shakl
ekani kichik biznesni rivojlantirishning ahamiyati beqiyosligini ko’rsatadi. Shu sababli ham
kichik biznesni jadal rivojlantirish masalasi mahsulot ishlab chigarishni mahalliylashtirish, xizmat
ko’rsatish sohasini rivojlantirish va shuningdek, mamlakatning eksport salohiyatini oshirish
masalalari bilan chambarchas bog’liqdir.

Shu bilan birgatorda, kichik korxonalardan foydalanish miqyoslarining kengayishi ko’p
miqdordagi kapital qo’yilmalarining amalga oshirilishini talab etmaydi, ularni tashkil etish
xarajatlari tez qoplanadi. Mahsulot birligi qiymatiga to’g’ri keladigan ustama xarajatlar
(boshqaruv xarajatlari) yirik korxonalarga qaraganda ancha past. Bularning barchasi xalq xo’jaligi
miqyosida sezilarli tejamkorlikka olib kelishi mumkin. Ishlab chigarish xarajatlarining nisbatan
tejamli bo’lishi, tabiiyki, daromadning ham yuqori bo’lishiga olib keladi.

Mamlakatning tashqi iqtisodiy manfaatlari nuqtai nazaridan kichik biznes va xususiy
tadbirkorlikning tashqi savdo va tashqi igtisodiy alogalarning boshqga shakllaridagi faoli shtiroki
va lyutatushumlariniko’paytirishning, turli tashqi iqtisodiy vazifalarni hal etishning muhim
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manbaiga aylanishi mumkin. Rivojlangan mamlakatlar tajribasi shuni ko’rsatmoqdaki, kichik
biznes mazkur mamlakatlarning tashqi iqtisodiy aloqalarini kengay tirishda katta rolo’ynaydi.

Kichik biznes tarkibiga kiruvchi xo’jalik yurituvchi sub’ektlar turli mamlakatlar
qonunchiligi tomonidan turlicha belgilanadi. Xususan, O’zbekiston Respublikasi qonunchiligida
kichik tadbirkorlik sub’ektlari quyidagicha belgilangan:

1) yakka tartibdagi tadbirkorlar;

2) ishlab chigarish tarmoglaridagi, band bo’lgan xodimlarining o’rtacha yillik soni ko’pi
bilan yigirma kishi, xizmat ko’rsatish sohasidagi va ishlab chiqarish bilan bog’liq bo’lmagan
boshqga tarmogqlardagi, band bo’lgan xodimlarining o’rtacha yillik soni ko’pi bilan o’n kishi,
ulgurji, chakana savdo hamda umumiy ovqatlanish tarmogqlaridagi, band bo’lgan xodimlarining
o’rtacha yillik soni ko’pi bilan besh kishi bo’lgan mikrofirmalar;

3) quyidagi tarmoglardagi:

—yengil va 0zig-ovqat sanoatidagi, metallga ishlov berish va asbobsozlik, yog’ochsozlik,
mebel sanoati, qurilishmateriallari sanoati, shuningdek qonun hujjatlarida nazarda tutilgan boshga
sanoat-ishlabchigarish sohalaridagi, band bo’lgan xodimlarining o’rtachayillik soni ko’pi bilan
yuzkishi;

—mashinasozlik, metallurgiya, yoqilg’i-energetika va kimyo sanoati, gishloq xo’jaligi
mahsulotlari yetishtirish va ularni gayta ishlash, qurilish hamda gonun hujjatlarida nazarda tutilgan
boshga sanoat-ishlabchiqarish sohalaridagi, band bo’lgan xodimlarining o’rtacha yillik soni ko’pi
bilan ellikkishi;

—fan, ilmiy xizmat ko’rsatish, transport, aloqa, xizmatko’rsatish sohalari (sug’urta
kompaniyalaridan tashqari), savdo va umumiy ovqatlanish hamda ishlab chigarish bilan bog’liq
bo’lmagan boshga sohalardagi, band bo’lgan xodimlarining o’rtacha yillik soni ko’pi bilan yigirma
besh kishi bo’lgan kichik korxonalar'.

Bugungi kunda mamlakatimiz igtisodiyotining yetakchi tarmoglarini modernizatsiya gilish
va yangilash quyidagi chora-tadbirlar hisobidan amalga oshirilmoqda:

- mazkur tarmoglardagi ishlab chigarish hajmining sezilarli darajada o’sishini ta’minlash;

- korxonalarni rekonstrukstiyagilish;

- zamonaviy, ilg’or va yuksak texnologik uskunalar bilan jihozlangan korxonalar tashkil
etish;

- ishlab chigarilayotgan mahsulotlarni muntazam yangilab borish.

Ushbu chora-tadbirlarni amalga oshirishda asosan tarmoq vazirlik va idoralari, ulardagi
yetakchi korxona va birlashmalar hamda mamlakatimizdagi igtisodiy islohotlarning o’tkazilishi
va samaradorligini ta’minlashga mutasaddi davlat, nodavlat va boshqa tashkilotlarning
birgalikdagi sa’y-harakatlari taqozo etiladi. Shu bilan birga, fikrimizcha, ushbu jarayonlarni
amalga oshirishda kichik biznes korxonalari imkoniyatlaridan foydalanish muhim hisoblanadi.
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XYAYAJAPIA 3KOJIOTUK TYPU3M CAJIOXUSATUHU BAPKAPOP
PUBOXJIIAHTUPULI MEXAHU3MHUHU TAKOMUWJVIALUTUPU L

Mawmnakatumu3ga  OyryHTM  KyHAa  TypU3M  COXAaCHHH, OKymJajaH, JaBlaT
Myxodazacugaru MWUIMN OOFnap, KYypuUKXOHaiap, Tabuar EAropivKiapu, IaBiaT OyropTMa
MacKaHJapu Ba TYPUCTUK CAJOXHITra sra TaOuuii XyAyIJapHU 3aMOHaBMii Tanmabiap acocuiaa
PUBOXIIAHTHpHUIITA  ajoxuaa dbTHOOp  KapaTwiMmokma. “Typusm  coxacuHu  xKajgaiu
PUBOXIIAHTHPHIL, TYPUCTUK XH3MATJIApHU JMBEPCU(HKAIMS KWIUII Ba CU(ATHHU SXIIWIALI,
TypU3M HUHPPATY3UIMACHHA KEHTaUTHPHIN OPKAIU TYPU3M COXACHHH MKTHUCOTUETHHHT CTaKIH
CTpaTeryk cexTopura aitnantupunr’l ycrysop Basudanapman Oupu cudaruga Genrunad
OepwiiraH.

Xankapo tabuatHu Myxodaza kwimm utTHPokr (IUCN) ToMoHHMmaH “IKOJIOTHK
Typusm’ ra” Kyhuaaru Tabpud Oepunran: “ODKOJIOTHK Typu3M — Oy arpod-MyXuT oyguia
*aBoOrap OYynraH, TaOMATHUHT WHCOH KyJIHM TerMaraH Xyayainapura caéxamiapaup. byHnax
Makcaj TabuatiaH Ba MaJaHWi oOujanap/aH 3aBK OJUIN, TaOWMaTHU Myxodasza KWIUIIra Ba
aTpod-MyXuTra Ce3WIapiu 3apap €TKa3MaciWK Y4yH YHH VpPraHull, MaxXaUIMid aXOJIMHUHT
VKTHMOUH-UKTUCOIUH WINTHPOKUHU TAhbMHUHJIANI Ba YOy (BaoiausaTIaH MaxaJuTHid aXOJIMHHHT
MaH(baaTaop 6y mumm’ 2 aup.

DKOTYpH3M XaJKapo KaMHUSATH YKOTYpU3M JIeTaHaa TabuaT XyIyIyJapura MabCyIusTIn
caéXaTHM TYyIIyHaau, y TaOuar Myxogazacura Ba MaXaJUIMH aXOJWHUHT TYypMYyII Tap3uHU
SIXIIAIAINTA KYMaKJIaIIau.

PecryGnukamMu3Hauar sua Oup reorpad ommmacu H.IllamypatoBa  “V3Gekucromma
OKOJIOTUK TYpHU3M Ba YHUHI TaOWUHWi TreorpaduK >KUXaTiapu’ MaB3yCHIAru TaJIKHKOTHIIA
“DKOTypHU3M — MIAXCIAPHUHT JaM OJIUII, CIOPT OWJIaH IIYFYJUTAHUII, COFIIOMIIAIIUII, Mabpudmii-
MabHaBUH (YMyMTapOWSBU) HWIUIAPHW aMaira OIIMPHUIN KaOW Makcaaaa XamJa dKOJOTHK
BazudanapHu OaKapwIll yU4yH JOUMHUH SIIall )oWmapuaaH 4ukuo, arpod tabuartra Kuiaauran
caéxatmapu” nes Tabpud Oepamu. lllyHra xypa, y SKOTYpU3MHHMHI MaKCaad TYpH3M OpKaJIu
XO3UPTU Ba KeJNaXaK aBJOJIAPHUHT JKOJOTMK XaB()CH3MUTH Ba OapKapop PHUBOXKIAHWUIIHU
TABMUHIANIAKAHINTHHYE  aloOXHAa Tabkuanaimu. IIpodeccop ®.IrambepaneBHUHT (uKpHya,
“IKOTYpH3M - YHH OKOTYpU3M MyXodazach MakoMmura 3ra Oynmaran Oup kKatop myxodasa
KWIMHAJUTaH XyAyAJapHU SPaTHIl YYyH WKTHUCOAMH JKMXATIaH WUMKOHHUAT MaBXyl OVyiraH
Typu3M HyHamHImmamp”™,

1¥36exucron Pecny6mukacu Ilpesuaentuauar 2017 iiun 7 despangaru “VY36exincTon PecryGIiKacHHE PUBOKITAHTHPHIIHIHT
Oemrra ycTyBop HyHanmumu Oyiinua Xapakatiap crparerusicu Tyrpucuna’ ru [1P-4947-connmn @apmoHH.

2JK0JI0rMYECKH TypH3M VS peHTHHT Ty6epHaTOpoB / MexkpernoHaibpHas 00lecTBEHHAS SKOJIOTHYECKast OpraHu3alus «3eyeHbIH
®ponry, [Inekrponnsiii pecype].URL: http://greenfront.su/post/2526, 2015.

3[llamyparoBa H. T. ¥36ekuCTOHIa SKONOrMK TypU3M Ba YHHHI TaOHui reorpauk »HXaTIapy MaB3yCHIArHM JHUCCEPTALMs
aBTopedeparu. Tomkent 2011 .

“Drambepaues ®.T.,ExyGxonoBa X. DKOTYPU3MHMHI MKTHCOAMH MOXMATH BAa yHH TaKOMIJUIAIITHPHII — Macaianapu.-
“HUkruconuér Ba MHHOBALIMOH TEXHOJIOTHsIIAp” WIMHUHI 2JeKTpoH XypHaiu. Ne 3, maii-utons, 2018.5.4.
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Hly Gouc 5KOJIOTMK TYPU3MHHMHI Yy3HUra Xoc XycycusTiapu cudatuaa KyHuIaruiapHu
KypcaTUIl MyMKUH:

- MHCOH (DAoNMATH TOMOHHJAH Y3rapTUpWIMaraH 4eKka XyJayajgapra TypHCTiIap
OopumMHM parOaTnaHTUpuil. Ym0y Xy[y/uiapra ojaTAa MWUIMH Hapkiap, KypuKXxoHauap,
pe3epBatiIap KUpaau;

- aTpo-MyXHUT acpam MaJaHHATH TyporepaTopiiap Ba caéXaTUWJIapHU TaOWaTHH
Myxo(a3a KMIHUILITra Ba MKTUMOUN-UKTUCOIUI PUBOXKIIAHUILTA KYMaKIAIUIITa yHAANH;

- caéxaTumiiap y4yH JiaM OJIMII, XOPJAUK YMKAPUII Ba TABJIUMHH YHFYHIAIITUPAIH,
Oy sca Tampud OyropyBuMiIap ydyH KATTHK Tajabjiap MaBXKy[JIMITMHU TaXMHH KWJIaJau, yjiapra
PHOS KWINIT TypU3M YOy MIaKIMHUHT MyBad(HaKUATIA PUBOKIAHUIITHHUHT aCOCUH MAPTUAND;

- 9KOTYpPU3M PUBOXKJIAHULIMJAH MaxaJUIMH axoju yu4yH MaHdaatiaap MaBxyIJIUrd
Ba YHMHT MaH(]aaTiapu Ba XyAyAJIAPHUHT WKTHMOMH-UKTUCOJUI PUBOIAHUIIM YpTacuaa
Kapama - KapIIWIMKIApHUHT HYKaurut,

CaéxaruymiapHuHT TabMaT KYWHUA Calp KATUTIT ]
XOXUIIINHN KOHI/IKTI/Ipa[[I/I Ba MOTHUBaLIUA 6epam/1

Typonieparopnap Ba caéxaTuujapHu TaOUaTHU ]
Myxo(daza KUIHIITra Ba HKTAMOUN-UKTHUCOAHIA J

PUBOXJIAHUIITA KYMaKJIAIIUIITa YHIAUIN

Tabuar Ba Maxayuinii XajdK MaJaHUITATA HETaTUB
TabCUPHH KaMalTUpaan J

1.1-pacm. DKOJIOTHK TYPH3MHH PHBOKJIAHTHPHIIHHHT Y3HTa X0C XyCYCHATIapH>
TypucTHK Maxcyl0THU MIIUTA0 YMKAPUII Ba COTHUIL OWIIaH IIyFYJUIaHUO TypraH, Typu3sm
WHAYCTPHUSICUHUHT OUp KHUCMH OYia TypuO, TaAOUPKOPIUK CYyObEKTIapy TOMOHHAAH Japomal
OJIMHAJM.

MabIyMKH, XO3MPrH BakTAa Y30ekucToHna 17 Ta KYpHKXOHA MaBXyJ, ylIap opacHia
banaii-Tykaii, Kusunkym, Hypota, 3apadmon, Opoun [aitrambap, Xucop, 3omus Ba HoTKoa Kabu
KYpHUKXOHANapAaH acocaH WYKoOMMO KeTuil XaB(hu OCTHAA TypraH Typjap Ba YCUMIIMKIApHU
Myxoaza Kwium skoitn cudatuna Qoiinananmnanu’. Bynapman Tamkapu, Y36eKHCTOH
daynacuna 97 typmaru yTXyp xaiiBonnap, 424 typaaru Kyuuiap, 58 Typaard BEpMHUTPALIOH
XaiiBoHnap, 83 Typaaru Gammkmap MaBxyn 6yau6, Ys6ekucron duopacu 4100 maH opTHK
YCHMIIMK Typapy Gunan udoaananaay. Y36eKuCTORIA YcaauraH YCHMITHKIAPHUHET 9% ra SKMHH
SHIEMUK, SbHU. Oy YcuMmiukiap dakar ury >koimapaa ycaau. Tekucnukiap, 4ysuiap, TOFaap,
OanmaHUIMKIAru 30Hajap, TEKUC YpMOHIap caléxjap ydyH KyJda KU3UK Ba jxo3ubanu OYmuo,
naHAmwa@dT Ba OMOJNIOTMK XWJIMa-XWUIMIK OwiaH axpanud Typaau. Paynara 97 typnaru cyT
smMu3yBuMIap, 424 typaaru Kyuuiap, 58 Typaaru cyapanu6 ropyBumiap Ba 83 Typaaru 6anukiap
kupanu, yinapHuHr 8,8 dousu sHaemukaup. "Kusun kutob" nma xaiiBonnmapHuHT 184 Typw,

1 BI/IHOFpaZ[OB E.C. OpFaHI/ISaI_II/IOHHO-3KOHOMPI‘-IeCKI/Ie ACIICKTBI PasBUTHUA DKOJIOTUYECKOI'O TypuU3Ma. ABTOpe(b. JUCC. KaHJ.
9KOHOM. Hayk.CII0. 2017. https://www.dissercat.com/content/organizatsionno-ekonomicheskie-aspekty-razvitiya-
ekologicheskogo-turizma
2 Myanud uimnanmacu
3 Hoshimov M. 2009. Ecological tourism of Uzbekistan. “Zarafshon” publishing house. Samarkand, Uzbekistan. pp. 220. (in
Uzbek)
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yenmumakaapauar 305 Typu mapxyn'. IlyHnan kenu6 4mku6, Tampud OyropyBumMIap ydyH
V36eKuCTORHUAT HOE6 YCUMITHK Ba XaifBOHOT AyHECH GHMIIAH TAHUINTHPAIUTaH MAXCYC TypIapHH
unuiad YUKWl MyMKUH Ba Oy caéxaTiiap TYpU3MHHUHI siHaja OapKapop PHUBOXIIAHUIINIA acoc
O6ymagu. By sca MamilakaTUMH3/1a SKOJOTMK TYPHU3MHH PHUBOXJIAHTUPUII OYT'YHTH KyHIA YTa
non3apd Macarara ailaHTaHJIMTHIaH AanojaT Oepaau.

[ly Owunan Owupra, SKOTypM3MHH “‘albTepHATHB TYPU3MHHMHT WIaKIu cudaTHga
u3oXJanamIap, y arpod-MyxXuTra HUcOaTaH KydCH3 TabCHp KWJIUIIM OWiIaH TaBcH(IIaHaIy,
IIYHUHT Y49yH MyTaxaccuciap YHH “IOMIIOK Typusm™~ nae0 araiiauiap. AWHaH OIy Maxcyc
KYpHUKJIaHaIUraH TaOuuil Xyayuiapaa Tabuuii 3axupanapaad (QpoigallaHUIIHUHT aCOCUN TypHu
cudaTuaa TAIIKWI TOmUImra cabad Oyan, YyHKH 3KOJOTHK TYpH3M aTpod-MyXUTHH Myxoda3za
KWINAILIHU UKTUCOAUI caMapaJopiu coxara ailllaHTUpUIITra KOJIUp.

IOxopunaru camapaiopiivk KypcaTKHUJIApUHU XHUCO01a0 YHMKKAHAAH CYHT YJApHUHT
Ypravya apudMeTUK KUHMaTH OPKaJIU SKOJOTUK XYy IHUHT YMYMHM caMapaopIuruHu aHUKIall
MYMKHH Oynanu. VIKTHCOIMI caMapaJopiMKHHA KamuTal KaWTHIIM Xamaa pPEeHTa0eIUIHnK
KypcaTKu4aapu acocuaa XucoOmaml Ka0yn KUIHHTaH.

Maskyp ¢aktHu wHOOATra OJITaH XOJJAa, IIYHWHTNEK, IOKOpUAAa TaKIUM STHITAaH
MabJIyMOTIapJaH Keaud 4MKHUO, HKOJOTHK TYypU3M IOKOpU Japakajaru TabuaTHM Myxodasa
KWIMII Ba MKTUMOMI aXaMHsITra 3ra SKaHJIUTU SKKOJI Ky3ra TalllaHMOKAa. KelnHYaIuK yH1aH
OKMWJIOHA (hoilanaHuIIra KTUMOUIM Ba UKTUCOAUN OMUJUIAPHUHT TabCUP KWJIMII Japa’kacCHHU
KYpuO 4MKHII Makcaara MyBoGukaup. Ym0y MabIyMOT, MaXaJUIMi Ba XyAyAUN XyKyMaT y4yH
SKOTYpU3M PHUBOKJIAHUIIM OYiiMya WKKM Ba YHJIAH OPTHK JIoOWMXajnap OpacuaaH TaHJall
MMKOHHMHH acocJialira KYMakKJIAIIUIIN MYMKUH. YOy JloduxanapaaH Oupuma HKTUCOIHM,
MKKMHYMCHA 3Ca WKXTUMOHMH OMWIIAp YCTYBOPIMK KWJIMIIM MyMKHUH. bupok ymly macananu
KYpuO YMKMII Y4YYH 3KOJOTHMK TYpU3M COXAaCHHU PUBOKIAHTUPHILI Ba OOIIKAPUIITHUHI XOPHK
TaXPUOACHHM VPraHWII, IIYHHHTAEK, Y30eKHCTOH Pecry6nmkach Xyayauga OSKOTYPU3M
PUBOKJIAHUIIM YYYH HMKOHHUSATIApPHH Ba MyaMMOJIapHU Oaxojaml Xamjaa 3KOTYPU3MHUHT
PUBOKJIAHUIINAAH WKTUMOUN-UKTUCOINN TabCUPJIAPHU YyKYypPPOK YpraHuul 3apyp.
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TURIZM SOHASIDA TADBIRKORLIKNI SHAKLLANISHI

Annotasiya: ushbu magolada turizmda tadbirkorlik va biznesni shakllanishi va ularning
mohiyati aks ettirilgan. Shu bilan birga, turistik klasterga, turizm industriyasini rivojlantirishga
qaratilgan kichik biznes va tadbirkorlik sub ektlari yig indisi sifatida ta rif berilgan. Maxsus ko’p
komponentli mexanizm orqgali shakllangan turizm sanoati tadbirkorlik faoliyatining turli
sohalarini o’z ichiga olganligi sababli u turli klasterlarni tashkil qilishi mumkinligi ifodalangan.

Tayanch iboralar: turizm, tadbirkorlik, kichik biznes, xususiy tadbirkorlik, sarmoya,
jozibadorlik

Tadbirkorlik va biznes tushunchalari ko’p asrlar davomida adabiyotlarda ifodalanmoqda.
Ularning mohiyati, uni o’rganishning obyektiv zaruriyati va ahamiyati haqida bir qator
adabiyotlar mavjud. Hozirgi igtisodiy adabiyotlarda tadbirkor, ishbilarmon, sohibkor, vositachi,
biznes kabi iboralar ko’p qollaniladi va bunday holatlar xususiy sektorda turli shakldagi sub’ektlar
faoliyat ko’satayotganligidan dalolat beradi. Boshqacha qilib ta’kidlaganda, tadbirkorlik - bu
innovatsion jarayon bo'lib, uning yakuniy magsadi talabning ortishi va shaxs yoki ijtimoiy
guruhning, shuningdek, butun jamiyatning o'zgaruvchan, doimiy o'sib borayotgan ehtiyojlarini
gondirish bilan bog'liq takror ishlab chigarishning uzluksizligidir. Bundan tashqari, tadbirkorlik -
bu oxirgi iste'molchining ehtiyojlarini doimiy ravishda o'zgartirishni izlashga asoslangan bozor
igtisodiyotining ma'lum bir uslubi hisoblanadi.

Tadbirkorlik haqgidagi zamonaviy tushunchaning asoslari J. Shumpeter tomonidan
shakllantirilgan. U tadbirkorning funksional mohiyati ishlab chigarish omillarining yangi
kombinatsiyasini aniglash va ulardan foydalanish - innovatsiyalarni amalga oshirishdan iborat deb
hisoblagan[1].

Tadbirkorlarni 0’z ichiga olishi mumkin bo'lgan igtisodiy faoliyatning juda mashhur shakli
- bu bir xil mahsulot yoki xizmatlarni yaratish uchun bir gator tarmoglarning birlashmasi sifatida
shakllantirilgan klaster. Klaster tushunchasi birinchi marta M.Porter [2] tomonidan shakllantirildi,
bunda muallif kichik korxonalar guruhlarini geografik xususiyati bo‘yicha bog‘lashni taklif gildi.
Klasterlash tajribasini tahlil gilish ularni ikkita asosiy turga bo'lish magsadga muvofigligini
ko'rsatadi. Bu tarmoq va ma’lum bir hudud tegishlili klasterlar. Birinchi turistik kompaniyalarning
sanoat bog'ligligi bilan, ikkinchi esa geografik xususiyatlar bilan tavsiflanadi [3].

Bundan tashqari, ingliz olimi Alan Xosking shunday ta’kidlaydi: “Yakka tartibdagi
tadbirkor o‘z mablag‘lari hisobidan tadbirkorlik faoliyatini olib boradigan, biznesni shaxsan
boshqaradigan va zarur mablag‘lar bilan ta’minlash uchun shaxsan javobgar bo’lgan, mustaqil
ravishda garor gabul giladigan shaxsdir. Uning ish hagi - bu tadbirkorlik faoliyati natijasida
olingan foyda bo’lishi mumkin va o'z korxonasi bankrot bo'lgan tagdirda yo'qotish xavfini 0’z
zimmasiga oladi.

Tadbirkorlik - bu shaxsiy manfaatni, jamoat manfaati bilan uyg'unlashtirish asosida tijorat
va boshga muvaffagiyatlarga erishish uchun mulk, pul hamda boshqga resurslardan foydalanish
bilan bog'liq tadbirkorlik sub'ektlarining tashabbuskor faoliyati.

Turizm sohasida tadbirkorlik ko'prog xizmatlar ko'rsatish bilan bog’lig. Xo’jalik yurituvchi
sub’ektlar (tadbirkorlar) ham 0’z nomidan va 0’z mulkiy javobgarligi ostida ish yurituvchi
jismoniy shaxslar, ham yuridik shaxs sifatida bo’lishi mumkin. Hozirgi davrda har bir tadbirkor
quyidagi vazifalarni bajarishi shart:

> amaldagi gonunchilik doirasida tadbirkorlik faoliyati bilan bog’liq har ganday
masala bo’yicha garorlar gabul gilishda mustaqillikka ega bo’lish;

> 0z faoliyati natijalaridan igtisodiy va boshga manfaatdorlikka ega bo'lish, ya'ni
mumkin bo'lgan foyda olish darajasini ko’zlash;
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> tavakkal gilish va mas'uliyatni 0'z zimmasiga olish.

Turizmda tadbirkorlik xatari yoki riski deganda rejalarni amalga oshirish jarayonida
yo’qotishlarga olib keladigan noqulay sharoitlarning vujudga kelish mumkinligi tushuniladi.
Sanoat, tijorat, moliyaviy, investitsion va bozor risklari mavjud. Xavfni kamaytirish va xavf-xatar
hodisalarining yuzaga kelishidan yo'qotishlarni kamaytirish usullari, bu bozor rivojlanishini
bashorat qilish, sheriklar o'rtasida risk tagsimoti, sug'urta, kutilmagan xarajatlarni goplash uchun
mablag'larni zaxiralash va boshqalar.

Faoliyatga doimo innovatsion yondashuvga ega bo'lish uchun doimiy ravishda tovarlar,
xizmatlar ishlab chigarishning mavjud omillaridan foydalanish, xizmatlarning yangi
iste'molchilarini, ishlab chigarish omillarini, yangi bozorlarni va faoliyatning noan‘anaviy
tashkiliy shakllarini izlash lozim. Tadbirkor uchun innovatsiyalarni izlash va amalga oshirishda
harakatlantiruvchi kuch kata migdordagi foydani kutishdir.

Hozirgi sharoitda foydali biznesni muvaffagiyatli tashkil etish uchun tadbirkor yaxshi
kasbiy tayyorgarlikka, igtisodiyot, siyosat, psixologiya, huqugshunoslik, mahsulot va xizmatlar
ishlab chigarishni tashkil etish sohasida zarur bilimlarga ega bo’lishi, shuningdek, marketing
bo’yicha mutaxassislar va kapital egalari hamda olimlar bilan hamkorlik gila olishi lozim.
Tadbirkorlik faoliyatida quyidagi bosgichlar ajratiladi:

1. Tadbirkorning imkoniyatlarini bozor ehtiyojlari bilan uyg'unlashtira oladigan
tadbirkorlik g’oyasini to'plash va tanlash.

2. Ishlab chigarish va moliya-xo’jalik faoliyatini rejalashtirish, marketing.

3. Resurslarga, shu jumladan, pul mablag’lariga va etkazib beruvchilarga bo’lgan ehtiyojni
aniglash.

4. Loyihani boshgarish, ya’ni mahsulot va xizmatlarni ishlab chigarishga texnik,
moliyaviy, tashkiliy tayyorgarlik, rejalashtirilgan tadbirlarni amalga oshirish.

5. Korxonani boshqgarish - harakatlarni nazorat qilish, tahlil gilish va tajriba to'plash, yangi
g'oyalarni izlash.

Ma’lumki, tadbirkorlik (tadbirkorlik faoliyati, ishbilarmonlik) - mulkka egalik qilish,
tovarlarni sotish, ishlarni bajarish yoki xizmatlar ko'rsatishdan muntazam ravishda foyda olishga
garatilgan, o'z tavakkalchiligida amalga oshiriladigan mustaqgil faoliyat hisoblanadi. Hozirgi
paytda, dunyoda 1 073 500 ta joylashtirish subektlari mavjud bo'lib, ulardan 402 933 tasi
"yulduzcha"lari bilan tasniflangan mehmonxonalardir. Rivojlangan mamlakatlar tajribasi shuni
ko'rsatadiki, tadbirkorlik turli xil bandlik turlari, tarmogga mansubligi va igtisodiy faoliyat usullari
bilan tavsiflanadi. Turizm xizmatlarining rivojlanishi ko'p jihatdan biznesning turli
yo'nalishlarining shakllanishini belgilaydi. Masalan, bir nechta kichik korxonalarni yagona turistik
klasterga birlashtirilishi. Klasterlashtirish nazariyasiga amal gilgan holda shuni aytishimiz
mumkinki, turistik Klaster - bu faoliyati turizm industriyasini rivojlantirishga garatilgan kichik
biznes va tadbirkorlik sub’ektlari yig’indisidir. Maxsus ko’p komponentli mexanizm orgali
shakllangan turizm sanoati tadbirkorlik faoliyatining turli sohalarini 0’z ichiga olganligi sababli u
turli klasterlarni tashkil gilishi mumkin, masalan: turistik-rekreatsion klaster, loyiha-ta'lim turizmi
klasteri va boshqalar.

O’zbekiston Respublikasi Prezidentining 2016-yil 5-oktabrdagi “Tadbirkorlik faoliyatini
jadal rivojlantirishni ta’minlash, xususiy mulkni har tomonlama himoya qilish va ishbilarmonlik
mubhitini sifat jihatidan yaxshilashga doir qo‘shimcha chora-tadbirlar to’g’risida”gi farmoni, RB-
4848 kichik biznes va xususiy tadbirkorlikni rivojlanishiga katta turki bo’ldi. Kichik biznes va
xususiy tadbirkorlikning sarmoyaviy jozibadorligini oshirish, moliya institutlarini rivojlantirish,
xorijiy va mahalliy investisiyalar hajmini oshirish hamda kichik biznesga mablag‘lar yo‘naltirish
bugungi kunning asosiy vazifalaridan biridir. Chunki bugungi kunda kichik biznes va xususiy
tadbirkorlik igtisodiyotimizning asosiy tayanchlaridan biriga aylangan. Buni quyidagi
ragamlardan ham ko ‘rish mumkin: 2016-yil yanvar-dekabr oylarining dastlabki natijalariga ko’ra,
kichik biznes va xususiy tadbirkorlikning mamlakatimiz yalpi ichki mahsulotidagi ulushi 56,9
foizni (2015 yil yanvar-dekabrda — 56,5 foiz), sanoatda — 45,3 foizni tashkil etdi. %. (40,6%),
xizmatlar - 60,5% (57,8%), eksport - 26,5% (27,0%) va bandlik - 78,2% (77,9%) tashkil etdi.
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Igtisodiyotimiz tuzilmasini chuqurlashtirish O’zbekistonda kichik va xususiy biznesni
rivojlantirishning muhim omillaridan biridir. Qayd etish joizki, qator me’yoriy-huqugiy hujjatlar
bu sohani rivojlantirish to’g’risida garorlar O‘zbekiston Respublikasi Prezidenti va Vazirlar
Mahkamasi tomonidan gabul gilingan. Mazkur me’yoriy-huquqiy hujjatlarning amalga oshirilishi
natijasida turizm sohasidagi xususiy tadbirkorlik subyektlarining ijtimoiy-igtisodiy ahvoli ham
ijobiy bo’ldi. Ko‘plab yoshlarning biznes g‘oyalari davlatimiz tomonidan keng qo‘llanilayotir.
Xorijiy sarmoyalarni kiritish ularning biznes duyoqarashini shakllantirishga yordam berdi.

Xulosa o’rnida shuni aytish kerakki, turizmni yanada rag’batlantirish, turizm
infratuzilmasini rivojlantirish hamda turizm tashkilotlariga imtiyoz va preferensiyalar berish
yaxshi natijalarga erishishda muhim o’rin tutadi. Bu borada O’zbekiston Respublikasi
Prezidentining farmoni bilan ishlab chigilgan konseptual strategiyalar ham 0’z ta’sirini
0’tkazmoqda.
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3uaeumounos Xaoubynno Xamuoosuu
masany 00Km0panm
byxopo oaénam ynueepcumemu
PECTOPAH TAABUPKOPJ/IUTU COXACHUJA XU3ZMATJIAP
CAMAPAJOPIMI'NHU BAXOJIALI YCYJUIAPHU

Annomavyusa:  Ywoby uimuil maxonada pecmopam Xusmamiapu camapaoopiucumu
OaxonauHuHe UIMUU-AMATUN dcuxamiapu maokux osmunean. Kymnaoaw, uimuti- amanui
ACUXAMAAPU 64 YIAPHUHZ axamusmu ypeauunean. Taokukom Hamudcacuoa MamiaKamumuzoa
Pecmopan Xusmamiapu camapadopiueun OWUPUWHUHS MAWUKUTUL-UKMUCOOUL MeXAHUSMUHU
MAKOMUNIAUWMUPULL OYUUYA MAKTUDAAD WAKIIAHMUPUTIAH.

Kanum cyznap: pecmopan xuzmamiapu, pecmopaH XuzmMamiapu camapaoopiuu,
xuzmam kypcamuw, Keti Ilepghopmanc Unouxamopc, mosap aiinaumacu.

Hxruconuit MmyHocabatnap MaK/UIAHUIIUHUHT FOKOPY HATHXKAJOPJIUTU HILTA0 YMKApUIIT
camMapaJOpJNTMHU OIIMPHUIIIAa MYXUM axaMHusaTra 3ragup. by ylapHH KOpPXOHAHHHT TYpPIU
KypcaTkuuiapura: HIUad YMKApUIl XaXKMH, THXKOpAaT XapakaTiapu Japakacu, (oHIjap
camapaJopJvry, MEXHAT YHYMIOPIUTH KaOu KypcaTKuuiapuiapra TabCupura OOFIHKIHP.

YMymaH onra"na, TaAOUPKOPIMK Ty3WIMAJIapUHUHT MKTHCOAMN MyHOcabariapu
camapalopiuruHu Oaxonam Basudacu ToBapiapHU eTKa3uO OepyBUMIAH HCTEHMOIYMIAPTa
VTKa3uIHUHT Oapya Oockuuimapu OwiiaH OOFIMK XapaxkariapHu (Oenrwianrad cudar Ba
ONEPaLMOH PHUCKJIAD JapaXaCMHU Cakyiad KOJraH XOJJa) MHUHUMAJUIAIITHPHIIIAH HOOpaT.
TYFpunan-TyFpu MKTUCOAWHN ajoKallap caMapaJopiiurd aWupOomriam s>xapaHuaa HIITHPOK
ATYBYM BOCUTAUMJIAp COHMHU KAMAWTHPUIN Ba HATWXKAAA CaBAO allOKalapyd KHWUMATHHU
MacauTUPUII OpKaJIX HILIa0 YMKapyBUMIapJaH TOBapiapHH ap30H HapxjapJa COTHO OJuIIa
HAMOCH OYmam.

Hxruconuii anokanapuu (3Tkazud OepyBUHIap Ba UCTEHMOTUMIIAP YPTACUAArH) TAIIKHII
STHUII MAaCAIACHHUHT MYpPaKKaOIUTH WIyHJAKW, MaMJjakaTaa Oup-Oupu OuiaH Typiaw XUl
WKTHCOJUN ajloKajapaa OyiraH, y3apo MaxcyjoTiap €TKazuO Oepuin MaxOypusTiapu OuiiaH
OOFJIaHTaH MUHTJIA0 KOPXOHAJIAp Ba TAINKWIOTIAP MaBXKyJ. XO3UPrH MIApOUTAA WUKTHUCOIUAN
aroKanap caMapaJopiauruHu 6axomnamt qon3ap6 Bazudaaup.

Hkruconuér coxacumaru OJMMIIAPHUHT (PUKpUYa, pECTOPaH CAaHOATH CaMapaIOPIUTHHUHT
SHT MYXUM KYpCcaTKW4M TOBap aiimaHMacH XucoOnanaau. ToBap aiimaHmacH erania ToBap Keauo
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TylIraH KyHJIaH Oonuiad, yJapHU COTHII KyHHraya, IIyHUHT/ICK, XOM alli€ Ba XapuJ KUJIMHTaH
TOBapJiap alJaHMAaCHHUHI TE3JIUI'M TYLIYHHUJIAgu. by MyalisH BakT JaBOMMJA TOBAp alJIAHMACH
coHHU EkU OMp TOBap ailJlaHMacH yuyH 3apyp OYiran KyHiaap COHM OmsiaH U(oJaTaHUuII MyMKHUH.
Bynna 3axupanapra HyHanTHPUITaH My MaOJIaFTapUHUHT KAUTHMHU TYIIYHHJIAIH.

PecniyOnukana wakana ToBap alIaHMACHMHUHT aXpajiMac KUCMHU OVyiraH yMyMuin
OBKATJIAHMII TOBAp alJaHMacH XaM XyJJAM IIyHJIAd PHUBOXIAHUII KOHYHHMATIApH OWIIaH
TaBcu(IaHaAM: TOBAp XAKMUHUHI Y3IYKCH3 VYCHUIIM Ba WKTHCOAMM YCHUIIHUHT IOKOPH
cypbariapy, HKTHCOAMN XyAyMJapAa >KOWJIAIIYBHUHI Y3rapulld, YCUII CypbaTJIApUHUHT
Te3NAlINIIY, [axapiaapra HucbaTaH KUILIOK >KOMIapuIa axoyiu >KOH OoIlura ToBap ailllaHnMacu
Ba Oomkanap. ToBapiapHu COTHIIIaH OJIMHTAH AapoMaj — Oy TOBap COTHITAaH YakaHa HApXU Ba
TOBapHU COTUO ONUII 6axocu (yIrypu HapX) ypracuaaru Gapk acocuua XucooIaHaau.

CaBio KOpXOHAJapUHUHI SUIK JapoMaJau TOBapiap, Ta€p MaxcyJoTiap, UILIap Ba
XM3MATJIApHU COTHUIIJAH OJMHTaH JapoMajiiap; KaJokjam OwuiiaH OOFIHK olepaunusiapaaH
OJIMHTaH JapoMmajjap Ba OoIlKa JapoMajuiap XucoOuaaH MIAK/UIaHagu. Sianu JapoMaaHUHT
acocuii KHICMHHU TOBapJapHU COTHIIIAH OJIMHTAH JapoMajyiap TAIlKWI KUIaau. Y MUKIOpUI Ba
napaxaBuil KypcaTkuwiap Owinan TaBcudananu. Yakana capmomard ymoOy JapoOMagHUHT
Japaxacu — JapomaJl MUKIOPHHUHI YakaHa CaBJO Xa)KMUTa HUCOATMHMHI (oU3Jaru yiayliu
cudaruna xucobinabnmaHaaW, YMyMHA OBKATJIaHHUII KOPXOHAJIAapuja 1aapomaj Jdapa’kaCuHU
aHMKJIAIIIA yIap COTUII 0aXOCHJIAry SUIIM TOBap aillaHUIINAAH KeIu0 YUKaIH.

Hxruconuii MyHocabaTIapHUHT caMapaJopJiMrd MMKO3J1apra XusMmaT KYpCaTHUIIHMHT
SPULIMII MYMKHH OYJiraH jJapa)kacu Ba XapaxkarTiap MHUKIOPUHUHI ONTHMall HUCOATH OuiaH
OenrunaHagu. Xu3MmaT KypcaTUII Japakacu JeraHja >kaBoO Oepull Te3JIUrH, MaxCyJioT
ACCOPTUMEHTHUHUHI KEHIJIUTY, TAKCUMIIALI KOMUIapyuia TOBApJapHUHT MaBXyAJIUTH, OyIOpTMaHu
KOWJAIUTUPUIL Ba KaWTAapUIUHUHT KyJaliauru, OyropTMaHuHr axOopoT maddodauru Ba
Oomkanap TymyHuiaanud. by spaa xapaxkaTiap JaeraHjga cakjiam Ba omMOopra MIUIOB Oepwuil,
TalINIL, WHBEHTApU3ALMSIHU OOIIKAPHUII, TapKaTUIIHU OOHIKApHII y4yH axOopoT Ba TEXHUK
€pllaM KypcaTulll XxapakaTJlapy TyLIyHWIaIu.

YMymaH ofraHjia, TaKCUMJAIl 3aHXHUpUAArd OW3HEC Ty3WIMaJapUHUHT HKTUCOAMM
MyHoca0aTIapu camMapaJopiuruHu Oaxonamr Baszupacu TOBapiapHU 3TKa3uO OepyBuuaaH
9TKa3uO OepyBumra 3TKa3uO OepuIIHUHT Oapya >KuXarjapu OwiaH OOFIWK XapakaTlIapHU
(Oenrunanran  cudaT Ba ONEPAallMOH pPHUCKIAp JapakaCMHUW cakjgad KoJIraH XoJjaa)
MUHUMaJUTAIITUPUIIIAH HOOpaT. SKyHUH HCTebMoiumwiap. VHTerpamusuiamrad TapKaTHII
THU3UMHJIa UKTUCOIUI MyHOca0aTIapHU «MIKO3JIapra XM3MaT KypcaTuil cudaTuy» Me30HUTa
MyBO(MUK TAKOMUJUIAIITHPUI KyWHIard acoCuil Bazudaiapan noopar:

— HUCTebMOIUMIAp Tanabaapura xaBo0 OEpHIL TE3NUTHMHU «XapaXkaTiap / )kaBoO TE3IUT»
ME30HHMTra MyBO(HK TaAKOMHJUIALITHPHILL;

— XapakaT/puCK ME30HUTa MyBO(HUK ONEPALMOH PUCKIAPHU ONTHMAaJUIAIITHPHIII,

—  «TOBAp-MOJJHMI 3axXypajapHM Cakjall XapaxaTiapd / eTUIIMOBYMIMKIAH
HYKOTUIIUIAp» ME30HWTa MYBO(GUK TOBAP-MOIIWN 3aXHpaTapHU ONTUMALIAIITUPUII — >Kaib
KWIMHTaH BOCUTAJIAPHUHT MaKOyJl X2)XMUHU Ba yJIAPHUHT alJIaHWII TE3JIMTUHU TOIMII OWUJIaH
00FnuK Ba3uda;

— IOK TallMIl XapaXaTiapu / TalluIl XaXMH» EKH «OK Xapaxarjapu / TaIluil
TE3JIUT 1 ME30HJapu ~ OyiuYa  MaxCyJOTHUHI  KOHCOJMJALUMSUIAHTaH  KUCMHHHU
ONTUMAJUTAIITUPHIL;

— «cuarra WYHANTHPWITAH XapaxaTiap» / «eTkazub Oepuin cudaTm» Me30HUra
MyBOGUK 7TKa3uO Oepum cudaruman TakomMwutamtupum. CudatHu SXmmiamHd  cudaTHr
TabMUHIIANI OYHNYa TaqOMpIapHU aMalra OUTUPHUII XapakaTIapyuHU aHUK KypcaTMacaaH Typuo,
¥3-y3uman Makcay cudatuaa Kypud Oynmaiiau;

—  «Xu3Mar xapaxariapu / xuzmataaH (oiiay Me30HUTa MyBO(DHK XU3MAT KYPCATUIIIHU
TaKOMWJUTAIITAPHII. Bup KaTtop ToBapiap COTHIINAH KEHWHTH XU3MaT KYpCcaTWII XHCOOWTa
acocuil poiiianu KenTUpaIm.
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Hkrucoauii MyHOocabaTiapHM ONTUMAUIAIITUPUII TAaAOUPKOPJIMK Ty3WJIMaiapura
XapaxaTiap Oyiuda pakoOaTHOIl YCTYHJIMKHHM TabMHHJIAIl WMKOHMHH Oepamu. Amanna
aHbAHABMM paBUIINA TapKaTHII 3aHKUPUHH JIOWMXaJalla KyWHJarn pacMUIAIITUPUITaH
8HIAITYB KyJIIaHUIAIN

1. ®aonusaT caMapagOpIUTHHUHT aCOCUH KypcaTKU4uaapy TH3MMUHK uiniad ankum KITA
(Keii I[lepdpopmanc MumukaTopc).

2. TabMMHOT 3aHXUPUHY INAKJJIAHTUPUII Ba TAKOMUJLUIAIITHPHILL

3. BakosaT Ba MachyJaMAT TU3UMHUHHM WOUIA0 YUKHUII, aXOOPOT TabMUHOTUHHHT 3apyp
JapakacuHU 6axoJiarll.

4. Makcaanu TalIKWIMK Ty3WJIMaHU MIUIA0 YMKUII Ba MaBXKyJl TAIKWIMKA Ty3UJIMalaH
MaKCaJUIM TAUIKWIMK Ty3WIMara yTUll HyJulapyuHy U3J1all.

Pectopan coxacunaru GpaosMATHHUHT SHT MyXHM KypcaTkudu Oynub, ToBap aillaHmacu
(ToBap aislaHMacH JeraHja yjap OJIMHIaH KyHJIaH Oouutad TO COTWIIraH KyHraya OYiaraH aaBp
TyIIyHWIa 1 ) XucoOaanaau. Typau X TaIKUKOTIIapaan Gpapkiu paBumiga, Ou3 TOMOHUMHU3/IAH,
MKTUCOAMM MyHOcabaTiap camapaJopJIuIMHU OaxoJall METOA0JI0IUACHHH TaKJIn( 3TMOKAAMU3,
OyH/a HATWXKaBHH KYpCATKUY acOCUi (PaoNMATAAH OJMHTaH TYIIYM MHUKIOPHUHHHT Y3TaphIIN
XHcoOIaHau:

_ AT 100% (o)
X;/In
Oy epna: Sa — Xy>KaJUK aloKajapyu caMapagopiauru KypcaTkuuu;
Xj— XyKaIMK aJlOKaJIApUHU WYJIra KyWHII )KaMU XapakaTJIapy;
N — MIapTHOMATY3UJITaH UWJIIAp COHU;
AT — acocwuii (haomUATIAH OJMHIAH TYILIYMH Y3rapHIlu.
HxTuconuii MyHocabaT/IapHU TaIIKWJ 3THIN OYiinda yMyMHU# XapaxaTiap Kyduaarmiap
HuruHAMCH cudartua OenruaaHau:

a

— ax0opoTHM TabMHUHOTH OWiaH OOFIMK Xapaxariap (axOOpOTHM TaxJIMI KHJIHII
XapakaTJiapy,; MabIyMOTIApHH Y3aTHII XapakamTinapu (UIy >XyMiiaJaH CaWTHH SpaTHII Ba
IOPUTHII);

— TagOUPKOPJIMK TY3WJIMACHHUHT WKTUCOAMHA MyHOca0aTlapuHU pyHxarra OJIUII
Xapaxamiapy (KOHCAITMHI XU3MaTJapu y4YyH Xapaxariap; OOIIKapyB KapopJlapuHU
MYBOQUKIAIITHPHUIL XapakaTiapu; CU(paTHU TabMHUHJIAIITA HYHAITUPUITAH XapakaTiapn);

— WKTUCOAWHA MyHOcaOaTIapHH TabMHHJIANI Xapaxariapud (My3okapanap y4yH
Xapaxamiap (BaKWUIMK TAIIKWIOTJIApU Xapaxkariapu, Xu3Mmar cadapiapu Xapaxariaph);
[IapTHOMA TY3UIII Xapa)kaTyiapH);

— mapTHOMa MaxOypusTIapuHH OakapMaciauk xaBpu OwinaH OOFIMK Xapakatiap
(maptHOoMaHu MyBadQakuaTCHU3 Ty3UII Ba OakapuIll HATHXKacuia KypwiraH 3apapriap; ¢opc-
Makop xoJaTiapu cabadiam MaxxOypusTiIapHu OaxkapMacink XaBhu OunaH OOFIMK XapaxaTtiiap).

IOxopuaarunapaan xynoca KWIMITUMH3 MYMKHHKH, arapja UKTUCOIUNA MyHOcabatiap
camapagopiaurun  kypcatkuuu  100% mgaH omica, yHAa HWKTHCOIUM MYHOCaOaTIapHHHT
caMapaJOpiaurd XaKuaa TyXTaJTulIMMHU3 MyMKHH.

NmbOwiapMOHINK Ty3ujaMajgapyd Ba XaMKOp KOpPXOHAllap YypTaculIard WKTUCOIUI
MyHOca0aTnap TaxJWIM YyJIApHUHT PHUBOXJIAHUIIM Ba WHCTUTYLMOHAJ acociam OusHec
TYy3WIMACHHHMHT camMapaJopJIMrura, HaTwxkajaa pako0aToapoUuUIUrura wkoOu Tabcup KUiIaaw,
ACTaH XyJjiocara KCJIMIMMUMNU3 MYMKHWH.

Xynoca cudatuna aWTUIIMMH3 MYMKUHKH, OW3 TOMOHUMH3JAH KyHuaaru
OOCKMWIapHU ¥3 WYMTra OJTraH MKTHCOAMKA MyHocabarjap caMapaJopiMruHu Oaxosamt
METOJIMKACUHU aMaJIETra KyJUTAaHWINIIY JOUMUIA paBHILga 6apKapop UKTUCOIUN MyHOcabaTiIap
Oyiinua XapakaTilapuHU O0axoiam KYpcaTKHWIapy TH3MMUHHM IAKUIAHTHPHIL, «TYITYMHUHT

! Kananos T'.H. Teopus u npakTvka opraHuzamuu OusHec-npoueccoB. Cepus «PeMHKMHUPUHT Gu3HEC-TIporecca». — M.:
CHUHTET, 2009.
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YCUIIM»HU WKTUCOAMM MyHOcabaTiap caMapaJopJIMrUHM Oaxonaml KypcaTkuuu cudaruia
acocranl XamJla MKTUCOIUN MyHocalaTiiap caMapaJopiiuru KypcaTkudu cudartuga aHHKIaIn
MYMKHH.
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Daiizuesa Caiépa Kyopamoena

Cmapwui npenooasamensd Kageopul
«Typusm u 2cocmunuyHoe X03UCMBE0»
bapamoea Man3zypaxon baxaoupoena
cmyOeHmKa

byxapckuu I'ocyoapcmeennwiii Ynusepcumem

IIPOBJIEMBI U I1YTH YIIYYIIIEHUA KAYECTBA ObC/1Y’KUBAHUA
IIPEJJIIPHATHH PECTOPAHHOT O THIIA B Y3BEKHCTAHE.

Annomayun: B cmamve noxazanvl nymu 01 NOGbLULEHUS KAYeCMBA OOCHYHCUBAHUA HA
npeonpusmusx pecmopanno2o muna. Mcnonvzosanue muposozo onsima memooom “SERVQUA
memoo «Tauncmeennoco noxynamensi», Beov ycnex u umuodxic nHa npednpusamuu 3a8ucum om
Kayecmea obcayxcuganusi. Paccmompenvl nooxooel paziuyHulX 3apyOedcHblx asmopos K
NOHUMAHUIO NOHAMUE “KAYeCcmB80 00CAYHCUBAHUS”

Knrueevie cnosa: cepsuc, pecmopan, accopmumenm, MapKemuHe, yciyed, noKa3ameis,
uHmepbwvep, 1aHowagdm, Kavecmao.

Beeoenue

B Hacrosiee BpeMsi IPOUCXOJUT TOCTATOYHO OYypHOE pa3BUTHE MHIYCTPUU COIMATBHO-
KYJIBTYpHOTO cepBuca . K 3aBeieHHsIM COMATbHO-KYJIBTYPHOT'O CEPBHCAa MOYKHO OTHECTH: OTEIH
U pecTopaHa pa3IMYHON KaTeropuH, pecTopaHbl U Kade, nepeaBrkHbie kKade u 6apsl u T.1. C
YBEJIIMYCHUEM KOJIMYECTBA IMOMOOHBIX 3aBEIEHH, MPOUCXOAUT yBEIMYCHUE KOHKYpeHIuu. B
CBS3M C OTUM BO3HUKAeT NMOTPEOHOCTh B YIYYIICHWH KayecTBa MPEJOCTABISEMBIX YCIYT,
BBEICHUN MHHOBAIIUH.

Pabora mepconana — 3TO OIWH M3 BAKHEHIIMX KayeCTBEHHBIX IOKa3aTesiell paboTHI
npeanpusaths. IMEHHO OT mepcoHania BO MHOTOM 3aBHUCHUT OOIIee BIICUATICHHE OT 3aBEJICHUS H
TOT (akT BepHYTCs B Hero [IpuueM Ba>kHO TOTYEPKHYTH, YTO B Chepe CONUaTHHO-KYIBTYPHOTO
cepBhCca BakHa paboTa KaXKJAOTO COTPYAHHMKA, HAYMHAs OT PYKOBOJIWTENS M 3aKaHYHMBas
COTPYIHUKOM Tapiaepooa.

AKTyambHOCTh CTAaThbW, HCCIEIOBAaHUS KadecTBa OOCITY)XKMBAaHUS Ha MPEIIPHUATHUSIX
PECTOpaHHOTO THMA OIpENEeNAeTCs TeM, YTO PECTOpaHHbBIM OW3HeC, OTHOCALMICA K cdepe
OOIIECTBEHHOTO TIHTAHHS, TPOU3BOAWT TMPOIYKT, KOTOPHI B OTIWYHAE OT MPOAYKTa
MIPOMBIIIICHHOHN c(epbl, TOTPEOUTESAM TPYAHEE OLEHHUTH 10 KPUTEPHIO KadecTBa J0 TOTO, KakK
Oyzer coBeplieH 3aka3 B pectopane. [loTpeOuTens mpu BbIOOPE PYKOBOACTBYETCS COBETaMHU
nepcoHana, apy3ei, pexiaaMoil wiu gororpadusMu B MEHIO, HO HE MOXKET 3apaHee 3HaTh, YTO
UMEHHO OH moytyuuT). [103TOMy pecTopaHHBIC yCIyrd TsDKejlee OOMEHHMBATh U NPOJBHraTh Ha
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peiHKe. KputepueM OLEHKM KayecTBa MPOAYKTA SIBISETCS SMOLMOHAJIBHAS PEAKIUS KIMEHTA,
KOTOpas 3aBUCHUT OT BOCIIUTAHUS U OTHOLLCHUS K JIeJIy MEPCOHANA, @ TAKKE OT CaMOro KIIMEHTA.
[IpennpusTis JOMKHBI YMETh MPUBIEKATh KIMEHTOB, TOOUBATHCA MX JIOSUIBHOCTH M BCAYECKU
CTUMYJIMPOBATh PAacXoOJbl HA MPUOOPETEHHE UMH YCIyT. B Oyayinem pecTtopaHHbI OH3HEC BCE
Oosbile OyIeT OpUEHTHPOBATHCS Ha MPHUBJICUYCHHUE MOBTOPHBIX KIMEHTOB M CTHUMYJIHPOBATh
JIOTIOJTHUTEIBHBIE PACXOJBI C UX CTOPOHBI, TIpeyiaras MUPOKHA aCCOPTUMEHT OJIFO]T U HAIUTKOB
U BBICOKYIO KYJNbTYypy OOCITY>KHMBaHHUsS, KOTOpasi B YCIOBUSAX BBICOKOW KOHKYPEHIIMM Ha PHIHKE
PECTOpaHHBIX YCIYT SIBISETCS BaXXHBIM (DAaKTOPOM pa3BHTHUsI PECTOpaHHOro OusHeca. B
MOCIIeJITHUE TObl PECTOPAaHHBIA OW3HEC CTal MPUBJIEKaTh BCe OONbIIE WHBECTOPOB U3 CaMBIX
pa3HbIX cep Om3Heca. ITO CBSI3aHO, MPEXKIIE BCETO, C MPUBIEKATEIFHOCTHIO JAHHOTO PHIHKA B
YCIOBUSAX JKOHOMHUYECKOTO pOCTa CTpaHbl W OJIarOCOCTOSIHUS HaceleHus. A Takke ¢
BO3MOKHOCTSIMU TOJYyYEHUS CTAOWJIBHOW MPUOBUIM B TEUCHHE BCEr0 BPEMEHHU CYIIECTBOBAHUS
pecTopaHa Mpu ero rpaMOTHOM YIIpaBJieHUH (0OIIECTBEHHOE MUTAHUE SBIISETCS OJJHON U3 CAMBIX
JUKBUAHBIX OTpaciel skoHOMUKH. Kpome Toro, HeT HapaOOTaHHOM METOJO0JOTUYECKOM Oaskl,
MOMOTaloNINi BecTh Ou3HeC U (POPMUPOBATH BHICOKYIO KYJIbTYpPY OOCITYKHBAHHS MPEAIPUATAN
pecTopaHHOro Ou3Heca.

[lepen wuccrnenoBaHueM KadecTBO OOCTYXKMBaHUS B pECcTOpaHaX , XOTENIOCh OBl
paccMOTpEeTh  MOAXOABI  PA3JIMYHBIX aBTOPOB K IOHUMAHUIO TIOHATHE  “KAadyecTBO
oOciyxuBanus’(Tabmuma. 1)

«YeM ypoBeHB pecTopaHa BhIIIE, TEM TPEOOBAHUS K KaYECTBY OOCTYKMBaHUS KECTIE, —
cuntaer Onbra MBanoBa, skcmepT «SQI Management». — B cdepe B3aummoaeicTBus 310
KacaeTcs, IPEXk/Ie BCEro, ONMEePaTUBHOCTH PearupoBaHus Ha MOXKEJIaHUs ¥ 3aPOCKI TOCTEH, 00TIIeH
noOpoxenareabHOoCTH. Ho B pecTtopaHe oOCTyKHBAaHHUE 3TUM HE OrPAaHUYMBAETCS, XOpOIIee
HACTPOEHUE rOCTEN CO3AaeTCS HE TOJIBKO JOOPOKENATENbHOCTHIO U YCITYKJIMBOCTbIO IIEPCOHAIA.

B peno uayT TOTanmpHas 4MCTOTa UM TMTHMEHA BCEX MOMEIIECHHM, CBEXECTh MPOIYKTOB,
KaueCcTBO TPHUTOTOBJICHHS, Au3aiiH momaun Omox. Ilpexknae Bcero, 3TO OTBETCTBEHHOCTH
MEHEeJI)KEpa CMEHBI, KOTOPBIM C 3aJaHHOW PEryJIIPHOCTHIO COBEPIIAET HECKOJIBKO IOJIHBIX
00X0/10B 3aBECHUS 32 CMEHY.

Ta6auna 1.
IMoaxoabl pa3JIMYHbIX AaBTOPOB K NOHMMAHHUIO IOHATHS “Ka4ecTBO 00C/HyKUBAHUA”
No ABTOpBI XapakTepucTHKa
1 | [I.Berumn KauecTBo 00cyX1BaHUA- 3TO OJIUH U3 (AKTOPOB
HENOCTPEACTBEHHO BIIMAIOIINX HA KEJIaHNUE
oTpeOuTeNs “KyNnuTh” M MPUHATH CHOBA
2 | A.B.BanoB KadecTBo 00CITyKUBaHUS —3TO SMOITIUHU, KOTOPBIE
II0JIYYEHBI OT OCELICHHs] Mara3uHa, pecTopaHa.
3 | B.A.Kamranos KauecTBo 00CTyKHBaHUA-3TO KOMIUIEKCHAs

KaTeropus, OAUH U3 Ba)KHEHIINX MOKa3aTelen

3¢ HeKTUBHOCTH (PYHKIIMOHUPOBAHUS MTPEANIPUSITHSL.

4 | Ix.loynp KadecTBo 00CITyKMBaHUSA-ITO 3aTPATHL, KOTOPHIE
OKYIISITCSI MHOTOKPATHO, OJ1arojapsi MOBBILICHHIO
YI0BJIETBOPEHHOCTH KIIMEHTOB,HO YTOOBI IPUHOCUTH
npuObLIb, KAUECTBEHHOE 00CITyKUBAaHHE-I0KHO CTaTh
CTpaTerueH.

[lokazaTenbp  KaueCTBEHHOTO OOCTYXHMBaHUS Ha TPEANPUATHH  ONPEACTSICTHCS
napameTpamu, npeacTaBIeHHbIMU Ha (puc.l).
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VYcnoBust KadeCTBEHHOT'O
00CITyKUBaHUS

Pa3paboTaTh NpasUIbHYIO U Cp 0K O (1) OpMIICHHSI
TIOHATHYIO JUTS BCEX 6
COTPY/IHUKOB OCHOBY HCOOXOANMBIX

BCEOOIIEro YIpaBICHUS JOKYMCHTOB
KauyeCTBOM

BexnmmBocTh CKopocTh
00CITy’KHBAIOLIETO
HepCOHaa

00CTy>)KUBaHUS

Puc.1.YcnoBusi Ka4eCTBEHHOT0 00CTy:KHBAHHA
Y 10BIIETBOPEHHOCTH OTPEOUTETSI COCTOUT U3 TPEX COCTOBIISIOIINX
KauecTBo KI1t0OUEBBIX BBITO/1
KagecTBO mporiecca oka3zaHus yciyr
BocnpusiTist IeHHOCTH TOBapa WU YCIyTH

Y 10BIIETBOPEHHOCTH MOTPEOUTEIIEH

KauectBO
KJIFOUEBBIX BBITOJT

KauectBO
npouecca
OKa3aHUS yCIyT

CooTBeTCTBHE
3arpar
MOJTYYCHHOMY Croco6 okazanus
pe3yJIbTary; YCIIyTH;
MHEHUE IPOIIECC TTOKYIIKH
OKPYKaIOIINX; TOBapa
JUYHOCTHBIE
XapaKTEDUCTHKHU

KauectBO

POy KIIUH.
CepBucHoe
00CITyKUBaHHUE;
BEKJITMBOCTh
nepcoHaa
TIPS ATPUSTHS
DECTODAHHOTO

Puc-2. CocTaBisiioniue noTpeduTe el y10BJ1eTBOPEHHOCTH Ka4eCTBOM 00C/Ty:KMBAHUSA

B kadecTBe KIIFOYEBBIX BbITOA JJIA HOTpe6I/ITCJ'I$I MOT'yT pacCMaTpuBaTbCA Kad€CTBO
TOBapa, KAYECTBO YCIIYT ,TpHEeMIIeMast IIeHa, COOTBETCTBHE TOBAPOB OXKHUIAHUSIM, yIOOHOE MECTO
ImpoJaxxu ToOBapa, IpuemiIeMasd 1IE€HA,COOTBETCTBHUEC TOBapOB O)KI/II[aHI/IﬂM,y,I[O6HOe MECTO
MPOJAKH TOBAapPOB OKUAAHWSIM,YJO0HOE MECTO MPOJaXH TOBapa WIH MECTOHAXOXKICHUE
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MOCTAaBIIIMKA, TO €CTh JII0Oble MHAMBH/IyalIbHbIE BOCIIPUHUMAEMbIE U 0XKHIaeMble Ka4eCTBECHHbBIE
XapaKTePUCTHKU,3HAYMMBIC 11T OTACIBLHOTO MoTpeduTes (puc.2)

JlanHble XapaKTepUCTHKU B MUPOBOW IMPAKTUKE JJIsI OLIGHKH KauyecTBa OOCIY>KMBaHUS
OIpENeNIACThCS C IMOMOINBIO CaMbIX pPa3HOOOA3HBIX METOJNOB , TAaKUX Kak METOIHKa
“SERVQUAL®, meton «TamHCTBEHHOro IOKyINaTes», OMPOC Ha BBIXOJAE M3 3aBEACHUS,
anketupoBanue. Metoquka “SERVQUAL ocHOBaH Ha KOHLIETILIMU CEPBUCHOTr0 KauecTBa. beppu
MIPEIIOKMITA METOANKY orleHkH kauecTBa ycayr SERVQUAL (ot anrm. service quality) - Mozensb,
B KOTOPOH OTpPaK€HBI PAa3pbIBBI, OIpPENEIAIONUEe HEYAOBICTBOPEHHOCTh TMOTpeOHUTeNeH
KauecTBOM yciayr. OHa OCHOBaHa Ha MOJENIU «O0XHJAaHUE MUHYC BOCIPHUATHE» U MPECTABISIECT
co00i1 aHKeTy, BKJIIOYAIOILIyI0 BONpochkl co mmkanoi Jlaiikepra. Bompockl yuuTBIBalOT MSIThH
OCHOBHBIX MapaMeTPOB OIIEHKH KauecTBa 00CITyKUBaHUS.

Tadoauua 2. Meron SERVQUAL pa3padoran Ha 0a3e KOHLENIMUA CEPBUCHOTO

Ka4ecTBa.

H3mepenue Kpatkoe onucanue
Hanexnoctsb CrniocoOHOCTD BBINOJHATH OCHOBATEIbHO O0CIIaHHbIE YCIYTH
MarepuanbHOCTb Bocnpustre noMeneHui ,BHEIHEr0 BU1a IepcoHaIa
OT3BIBUMBOCTH JKeslanue noMoub KJIMEHTY
YBEpEHHOCTh BocnpruHrMaemasi KOMIIETEHTHOCTb IEPCOHAA
ConepexxuBaHue JIOCTYITHOCTh ,KOMMYHHUKAaTHBHOCTb IIEPCOHAA

[Ipu noapoO6HOM paccMOTpPEHUM IPEICTABICHHON MOJIEIN MOKHO ClI€JaTh BBIBOJ O TOM,
YTO €€ MCIOJIb30BaHNE HanboJiee TOUHO MOIXOIUT I aHamu3a B cdepe oOcaykuBanus(Tadim.2.)

bazosas wmomens SERVQUAL omnpenenser  yaOBICTBOPEHHOCTh  IMOKyHaTesIeH
KOMILJIEKCOM MAapKETHUHTOBBIX YCITYT, IPEIOCTABIAEMbIX OPraHU3alueld KOMITAHUEH.

Ha cerogmsmnuii aeHb cymiecTByeT HauOosiee H3BECTHas MOAM(HUKALUS MeToda —
SERVPERF, «kotopas cBogutcs K (AKTOPHOM OIIEHKE BOCHPHUATUS IOKYINATEIsIMHU
MIPEIOCTABISIEMOr0 CEPBHUCA U 3Ta MOJEIb aKTUBHO HCTIONB3YETCA /1711 OLEHKU pabOoThI IEpCOHAa
KOMIaHUM (OILIEHKa KayecTBa OOCHyKMBaHUs B po3HHIE). OJHUM W3 UHCTPYMEHTOB METOJa
SERVPERF, saBnsercs weton «TawmHcTBeHHBINM moKymarenby. Meton «TaumHCTBEHHBIN
MOKYINaTEIb»-€T0 MPEUMYIIECTBO 3aCEKPEUEHHOCTh U HEOKUJAHHOCTh MpoBepku. CreruanbHO
MOJITOTOBJICHHBIN areHT JejlaeT MOKYIKY WM 3aKa3blBaeT OJI0JJ0 B PECTOpPAHE M OLIEHUBAET
YPOBEHb 00CITy>KUBaHUS 110 crienuanbHoi ¢opme. [Tocerienne HOCUT CeKpPEeTHBIN XapakTep.

JTanbl HCCJIeI0BaHUS KayecTBa 00c/1y:KMBaHUs MeT010M « TanHCTBeHHBIH
nokynareJjib» Ha ocHoBe moJesiu SERVPERF Bkirouaror:

OmnpenesneHre MapaMeTpoB OICHKM (BOINPOCOB WM YTBEP)KICHWI) B aHKeTe B
coorBercTBUM ¢ (hakropamu RATER (mokaszatenu, koTopble Bel XOTHTE OIICHUTH, HallpUMep
«BEKIIMBOCTbY», KyMEHHE JaTh KOHCYJIBTALUIO C YYETOM MOTPEOHOCTEH MOKYIIATENs» U TIp.);

OmnpeneneHre CTaHIAPTOB KauyecTBa OOCITY)KMBAaHUS B COOTBETCTBHM C LEISIMH U
TpeOOBaHUSIMH OpTraHu3aIuu(pecTopaHa);

IMonGop m obywenue wuccienoBareneld s poiu mnokymnateneil. IlpoBenenue akuuu
«TanHCTBEHHBII NOKYNATENbY;

v 00paboTKa JAHHBIX MOJIEBOTO UCCIICAOBAHUS U PacyeT WHIEKCa KaueCcTBa;
v MPUHSTHE PELICHUH 110 1Iaram, BeIyIUM K YIy4IIEHUIO KadyecTBa 00CITy )KUBaHHUS,
v MMOBTOPHBIE 3aMEPbI KaueCTBa 00CITYKUBAHUS.

Jlns mpoBeneHHs OIEHKHM MeToI0M «TauHCTBEHHBIM TMOKYMAaTeaby HCHOIb3yeTCs
CIIE YOI HHCTPYMEHTAPUIL:
aHkeTa (OIEHOYHBIN (HOPMYJISP);

v cueHapuil noseaeHus Iloxkynarens;
v nerenga Ilokynarens;
v pacnucaHue BU3UTOB.

1. AHkeTa comepxuT 22 BOIpoca, MOCIe0BATEIbHO Pa30UTHIX Ha 5 IOTHYECKUX TPYIII B
COOTBETCTBHHM C IIATBIO KpHUTEpHUsMH KadecTBa: ocszaemocTh (Tangibles) (1-4 Bompoc),
HagexxHocTh (Reliability) (5-9 Bompoc), peaktuBnocth (Responsiveness) (10-13 Bompoc),
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KoMreTeHTHOCTh (Assurance) (14-17), smnatus (Empathy) (18-22). [Ins o6o3HadeHHs] 4acTo
ucnonb3yercs abopesuarypa RATER, o nepBbiM OykBaMm Ha3BaHUH (PaKTOPOB.

2. Onenka Ipou3BOAMTCS 10 S5-TH OanbHOU mikae JlaikepTa (IOJHOCTBIO HE COTJIaceH —
MOJTHOCTBIO COTJIACEH).

MeTtoauka

l.AmanTupoBaTh BOMIPOCHI CYIICCTBYIONICH aHKEThl NPUMEHUTEIBHO K creruduke
OpraHu3aIiy - 3aKa34HKa.

2. CdopmupoBate 2 ankeTel. [lepBas aHKeTa OIICHMBAET BOCIIPHITHE KauyecTBa
MOJIy4E€HHOM yCIIyTH MOTpeOuTeNneM B KOHKPETHON oOcienryemMol opranu3anuu. Bropas ankera
OLICHUBACT OKUIAHUS TOTPEOUTEICH OTHOCUTEIIFHO TOW MIIM UHON YCIIYTH.

3. BoiOupaercst croco0 OLIEHKH Ka)XI0To W3 MSTH MPEAIOKEHHBIX KPUTEPUEB KauecTBa
(mabmonienue, orpoc, « TanHCTBEHHBIN TOKYIATEIbY ).

4. PacyeT cpegHUX OLIEHOK II0 KaXJIOM W3 MATU TPYyHI KPUTEPUEB I KaKIOM
pa3pabOTaHHBIX aHKET.

5.Pacder 00001IeHHON OICHKK KadecTBa (KO3(PPHUIMEHT KayecTBa) paccMaTpUBaeMOM
YCIIyT'H UCCIIEIyEMOW OpraHU3aIiu:

6.Bpi1aua pexomMeHAaIMil OTHOCUTENBHO MOBBIIIEHUS KaUY€CTBA UCCIEAYEMOU YCIYyTH.

Merton Tesie)0HHOTO Onpoca

Tesie()OHHBIN ONIPOC — METOJ, IPUMEHSAEMBIM NPU NPOBEACHUU KOJIUYECTBEHHBIX
MapKETHHTOBBIX HCCJIETOBAHN, 3aKITIOYAIONINICST B Tese(pOHHOM onpoce (AHKETHPOBAHUN)
PECTIIOHCHTOB 1o Tenedony Ha OCHOBE 3apaHee pa3paboTaHHOI
aHkeTsl. Tesie)OHHBIE ONPOCHI IPUMEHSIOTCSI B Cllydae, KOrja HEOOXOIMMO OTHOCHTENIBHO
OBICTPO M HEJOPOTO HCCIIEN0BaTh OCHOBHBIC XapAaKTEPUCTUKU MOTpeOUTETIe TOrO MM WHOTO
TOBapa WU yCJYIH, IPOBECTH MCCJel0BaHue OOIECTBEHHOIO MHEHMsI, Y3HaTh OTHOIICHHE
noTpeduTeneit K HOBOMY TOBapy WM peKiIame U T.1.

[Ipoanas3upoBaB MO MaHHBIM METOJAM KayecTBa OOCTY>KMBAHHS Ha MPEINPHUATHUIX
pPECTOpPaHHOTO THMA O00s3aTeNbHO OYAYT BBIABICHBI MPOOJIEMBI U PpEIICHBl MPUUUHBI UX
BO3HUKHOBEHUS.

BoiBOabI

Takum o0pa3om AJis yIydIIeHUs] KaueCcTBa 00CITyKUBAHUS HA MPEATPHUITHIX
pPECTOpPaHHOIO TUMA , HEOOX0UMO MPOBOAUTH MeTo T , “SERVQUAL®, meton «TanHCTBEHHOTO
MOKYTIATEeNs», TAKKE MOKHO pabOHUKAaM caMOi OpraHU3alluy NPOBOJIUTE JTaHHBIM METOJ Y
CBOMX KOHKYPEHTOB. MAPKETOJIOTH JOJKHBI YCEPIHO padoTaTh Ha/l TEM YTOOBI MPUBIICYb
MOCETUTENEH. Y 10BNETBOPEHHOCTH KIIMHTOB OY€Hb HEOOXOIUMO , TaK KaK UMHJIK
MPEANPUTHS, TIPUOBLTL KOTOPYIO MOTYYaeT NPEANPUATHE HE MAJIO BaXKHO B HACTOSIIEE BPEMSI.
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/aeponoe Hcmamxysca Onumosuy

Taanu ookmopanm

Bbyxopo oasénam ynueepcumemu

MEXMOHXOHA XU3MATJIAPU PAKOBATBAPAOIJINTU BA CUPATUHU
BAXOJIAIII YCJYBHUETH BA KYPCATKUYJIAPA

Cudatau OGaxonam geraHaa y €ku Oy MEXHAT MaxCyJOTJIapud WHCOH Ba KaMUSTHUHT
MaBJIyM OUp dXTUEKIAPUHA KAaHUKTUPA OJHIIYA MyMKWHJIWTHHU aHTJAll TYITyHUJIaAH. BUpPOK,
arap 0axOJalTHUHT Ma3MyHHaH YUKHO, paCMUil KOWIanap HyKTau Hazap/aH KypuO YuKuica, y
XoJa cudar KypcaTKUWwiapd HOMEHKJIATYPACHHH TaHJAIl, YIAPHUHT paKamid KUiMaTIapuHU
aHMKJIAMI, OTYHUHTACK, MaXCyJIOT CHU(pATHHU OOIIKAPHIIAA aMalra OIWPHUJIaJWTaH YHT SXIIN
KapopJIapHU acoclall Y4yH acOCHi Ba HUCOMIA KYpCaTKUWIAPHUHT KHMATIApHHU Y3 HUUTA OJITaH
omepanusuiap WuruHANCH cudatuma TabpudIaHUM MyMKHH. bBomikada aiitranma, cudgar
JTapakacuHU OaxoJylall KyHunaru omepauusiapaan uodopat Oymaaum: cudaT KypcaTKHWIapH
TU3UMUHU TaHJAII, ViIdail, ShHU MabliyM OWp IIKaJaHUHT Oab3u OuWp Yyiruammapu OuinaH
TAKKOCJIAII Ba paKaMJIM KHMMaTJIapHU OJIHII; OJMHIaH HaTIKaJIapHU Oaxoarl.

Cudar kypcaTkuuu - OOBEKTHUHT cudaTr TapkuOura KUPYyBYM Ba OOBEKT Xa&THi
JABPUHUHT MyalsiH [IapTIapura HucOaTaH KyJINIaHWIAUTaH XyCyCUITHHHT MUKIOPHA TaBCU(DH.

Xu3Mar yuyH - yHM WIUIa0 YMKHII Ba TAbMUHJIAII YUyH MyaiisiH mapTiapra HucoartaH.

JKapaéH yuyH - yHM Tau€piaml Ba YTKa3sUIIHMHI MyalsH LIapTiapura Ba XO0Ka3ora
HucOaTaH.

TaBcudnanamguran xycycusmiap coHu OVitmua cudar kypcarkuanapu (0ObeKTIap)
KyWuaaruiaap Oy MyMKUH:

- ATOHA

- KOMILJIEKC

Arona cudar kypcaTkuum - oOBEKTHUHT (pakaT OMTTA XyCyCHSATHra TaauTyKiu cudar
kypcarknunaup (Macanan: yprada cakiami MyIJaTH — CaKJaHyBYaHJIMK Ba X.K.).

Xap KaHgai YII90B y4yH TaKKOCTAII 3TAJTOHH Kepak (MeTp, KWIOTpaMM Ba OoIkasap.)

Acocuii cudar kypcarknuu — cudaran ku€cuit O6axonamaa 3TajgoH cudaTuaa Kadys
KWJIMHTaH OO BEKTHUHT cH(]aT KYypcaTKuyu.

Acocwuil KypcaTKu4jap XxaM siIrOHa Ba KOMITJIEKC OYIUIINA MyMKUH.

Hucouii cudar kypcarknuu — 6axonanaérran o0beKT cudar KypcaTKHIUHUHT HUCOUIN
oupnuknapaa udoaananrad 6azaBuii cudaT KypcaTKUIura HucOaTu.
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Komnuieke cudar kypcaTkuum - oO0bEKT cU(AaTUHMHI OMp KaHYa XycCycHsTIapura
TAQJLTYKJIU OYITaH KypcaTKuy.

Kenr kampoBnu (komIuiekc) cudaT KypcaTKu4u OOBEKT CUPATHHU EKH YHUHT
XyCYCHUSATIIAPH TYPYXHUHHU TaBCU(Iall IMKOHIUHU Oepajiu.

Kommeke cudar kypcaTKuuIapuHUHT OUp TypU MHTErpasl XucoOnaHaau. Yy KOmIeKe
cudar KypcaTkudu OOBEKTIaH Makcaum (oiinadaHumgad OJMHraH yYMyMui ¢oiiganu
camapaHuHr (IT) 0ObeKTHH SpaTUIll Ba YHAAH MaKca Ul (poiiaTaHuI XapakaTiiapura HUcOaTUHU
aKC STTUPALIH.

Ymymuii cudar kypcatkmum - Oy oObekT cupaTtuHu OyTyHiail Oaxonamra Kapop
KWJIMHTaH XyCyCHATIApU WAFUHINCHTA TAAJUTYKIIH OYaraH cudar KypcaTKUIuanp.

Konnara kypa, y Myxum xycycusariap ned arananu. Cudar KypcarKMWIapUHUHT TaCHU(DU
1-yu3mazna KypcaTHiraH.

O0wexT cudaru KypcaTKuwIapu
ArOHa Kommiiekc
acocui ‘ HUCOUI TYpyXJIA ‘ MHTErpall ‘ YMyMIamTupuIral
1-yn3zma. Cudar kypcaTKMUWIAPUHUHT TaACHU DU

Cudar mapaxacw - YITUOBIAPHUHT aCOCH (ITAJOH) KUWMAaTIapu OWIaH OOFIIMKIUK
acocuJia aHUKJIaHAJAUTaH HUCOMI YI4oB, Oaxosail HATHXKAacH, OOBEKT cU(aTH YI4OBIAPUHUHT
KUMMaTJIapU TU3UMHU.

XU3MaTHapHUHT TYpJIH XyCYCHUATIApU Xu3MatTiap cudarura ymyMaH Typiuya TabCUP
Kypcataau. bunoGapuH, cudar Kypcarkuwiapu XaMm, HUCOUH cudar KypcaTkuwiapu XaM BaszH
kod(durnmentiapu aed aTtayaguraH MabiAyM Ty3aTUNUIap OwiaH Xu3MaT CcUDATHHH Xap
TOMOHJIaMa  Oaxojama  xu3Mar  cudaTH  JapaXaCMHM  aHUKJIAIl  Makcaaunaa
MXYaMJIAIITHPWITaHUIa XUCOOTa OTMHUIIN Kepak.

Xucobra oJIMHTaH KypcaTKUuap YpTacuaaru OOFIUKIUK XapaKTEPUHU aHUKJIAIl UIMKOHHI
O6ynran 6apya xomnapaa pyHKIMOHA KApaMIIMKHH aHUKJIAIT JTO3UM:

Japa)xaminK QYHKIHACH -> YpTada TeOMETPHUK

AKCIIOHEHIMAN QYHKIICUS —> YpTada yHUFyHITUK

Cudar xypcaTKuaIapu rypyxJapuHIHT HOMH Ba COHH Xap X1 MOHorpadus Ba ycysuiapaa
dapknanagu, OUPOK MOXHMATUTA Kypa yJIapHUHT Oapuacu Oup-Oupura skuHaup. MasmyH
KUXATHIAH KEITHPWITaH yIIOy TaCHU( SHT YMyMHUH XUCOOIaHAIH.

Myrtaxaccucnap cudar KypcaTKUUWIApUHUHT OJITUTA AacOCUH TYPYXHHH axpaTtud
KypcaTaguiap:

* Maxcynot XycycusiTiiapura Hucoarad cudat KypcaTkudaiapu

* aKC ATAaJIUTaH XyCYCHSTIAPUHIHT COHHUTa Kypa cudaT KypcaTKuaiapu

* AHUKIal ycyaura Kypa cudat kypcarkudaiapu

* Anukrnam Oockuunapu O0yitnda cudat KypcaTkudiiapu

* aKC STTUPWITAH YIIUOBIAPHUHT yIdamiapura Kypa cudat KypcaTKuaiapu

* OaxoJalga axaMusiTura Kypa cuar kypcarkuaiapu

MaxcynotHu TacHu(am 6enrucura Kapad, y Xap Xui Typaaru cudar KypcaTKudaapura
MOC KeJaJu.

Cudart KypcaTKMWIApUHUHT acocuil Typiaapu 1.2- un3Maaa KeATUPHITaH.

Tacuu¢ 6enarucu Kypcarkuu Typnapu

1 2 3

1. MaxcynoT Typaapura Makcannunuk

HucbaTtaH Nmonunummk

TexHomoruk
TexxaMKOpJIMK

DCTETUKITNK
CrangapTiamTupuiITaHiInuK
[TaTeHT-XyKyKHITHK
UxTnconuii

N~ E
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Srona
Kommiiekc
Bocuranu
XucoOmu
Craructux
OpraHoienTuk
DKkcnepT
Cornuonoruk
KomOunanmsiim
Jlonuxanu
Nnuma6 yukapuin
DKCIUTyaTaluoH
bamopar KkunuHaauradn
MyTnak
Kenrupunran
Vmuamcns
6. Cudatau 6axomamra Kypa Acocwuii
axXaMusITH Kymmmya
1.2- yuzma.Cudat KypcaTKMNWIAPHHUHT ACOCHH TypJiapu

Kansan®omgan kypuHUO TypuOAMKH, OJTHTA acOCHUHl TYpyXHMHI Xap Oupuaa, ¥3
HaBOaTHaa, cudaT KypCcaTKUWIAPUHUHT OUp HEeUTa Typiapu MaBxysa OYnuo, yJrapHUHT Xap Oupu
MaxCYJOTHHUHT y €Ku Oy XyCyCUATIApUHU TaBCU(IIalIu.

MabiiyMKH, HCTE€bMOJYMHUHI MEXMOHXOHA XH3MaTH CU(ATUHU HIPOK ATUIIN - Oy
MEXMOH OHTHJa KYTWITaH Ba XaKUKaTAa OJIMHTaH XU3MaT Yypracuaard (QapKHUHT XHUCCUHN
o0pa3uHu MIAKJIJIAHTUPUII, MEXMOHXOHAra Hucbatan 0y oOpa3HU KelnHYanuk (Kadys KWIMHTaH
XU3MATHUHT MYXUM XYCYCHSITIApHIaH UAPOK STUII Ba OaxoJall OpKalin) Ky4-KyBBarT (Japaka) Ba
WyHanmum OwinaH TaBcudIaHaguraHn xuccuil kandusarra ycud Oopummaup. Kyumm mxoOuit
KausIT - IOKOpU Japaxkana KOHUKHUIN, tokopu cudataup. Kyumn canbuii kailpusT - roKopu
Japakajard HOPO3WIMK, mact cudar. Ymoly KalpUATHUHT MHUKIOPUN XapaKTepUCTUKACU
cudaTHu Oaxomal XucoOIaHaIH.

KabOyn kunmHTan Xu3Mat cuaTiHHU UIPOK ITUI Ba OaxXoiaiiia MEXMOH Y3 yMUTIapuaaH
KenmuO YmkKaau. Xu3MaT KypcaTaJuran XOAWMIIAp XH3MaT Kypcartap d9KaH paxOapUsATHHHT
Tajabrapu Ba Y3IapuHUHT YMUJUIApUAAH KeTUO YMKaau. X0AUMIIap YHU MEXMOH YMUJIJIAPUHUHT
SXTUMOJMNA OYaraH BapuaHTH 1e0 xucobOnamaau. MeXMOHXOHAHHMHI 3rajiapu Ba paxOapusTu
MEXMOHJIAp YMHJWTA JOMpP y3Ura XOC TaXMHHTa 3ra Oynmd, mMaxOypuii Ba OenTwIaHraH
TanabiapHy KYsSIUraH TallKy MebEPUN XyXoKaTlIapra acocjIaHraH Xoaa KypcaTma, craniapriap,
TEXHHK XYy OKaTiIapa XOIMMIIApPHUHT MIIUTa KYHUIaIurad TainadiaapHu TapTuora cojgaaumiap.

®doiiganaHwiran axaduériaap pyixaru
1. Kakocesu 3.K. Ctparerun pa3BuTHs NpeANpUITHI TOCTUHUYHOTO X03siicTBa. — CIIO.
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2. AL Jlecnuka, A.B. UepnpimeBa Opranu3anus U yIpaBJIeHHEe TOCTHHHYHBIM OM3HECOM.
T.2 /Hon pen. — M., 2001. C. 133
3. Kabymxun H.U., boumapenko I'.A. MeHeI)KMEHT TOCTHHHI] M PECTOpaHOB. — MH.,
2001. C. 20
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Alimova Shaxnoza Oktyamovna
Turizm va mehmonxona xo"jaligi kafedrasi o gituvchisi
Orziyev Quvonchbek Qahramon o0’g’li
Igtisodiyot va Turizm fakulteti talabasi
Buxoro davlat universiteti
QISHLOQ TURIZIMI VA UNDA MEHMONXONALARNING AHAMIYATI

Annotatsiya: Bugungi kunda turizm va mehmonxona biznesi nafaqat dunyo bo 'ylab balki
O zbekiston igtisodiyotiga o ’zining salmoqli hissasini qo 'shib borayotgan sohalardan biri. Butun
Jahon Turizm tashkilotining ma’lumot berishiga ko’ra, dunyoda ishlab chiqarish va servis
aylanmasining 10%i aynan shu sohaga to’g ri keladi. Bu sohadagi asosiy va yetakchi servis turi
—bu albatta joylashtirish xizmati, ya’ni mehmonxona xo jaligidir. Dunyoning ko 'plab gismlaridan
tashrif buyuradigan turistlar bevosita gishlog hududlariga sayohat gilib, dam olishni xoxlaydilar.
Bu o’rinda qgishlog mehmonxonalarining roli beniyoyat katta

Kalit so’zlar: Qishloq turizimi, fermer mehmonxonalari, fermer mehmonxona uylari

Ma’lumki, bundan 15-20 yillar avvallari turistik obyektlari asosiy gismi shahar joylarida
va gisman shahar atroflaridahududlarda turistlarni gabul gilishi va xizmat ko’rsatish imkoniyatlari
mavjud bo’lgan bulsa, bugungi kunga kelib gishloq joylaridagi turistik oby ektlar ham xalgaro
marshrutlarga Kirib borish gishlog turizmini hududiy tashkil etish va rivojlantirishda muhim
gadamlardan biri bo’ldi, desak mubolag’a bo’lmaydi. Geografik tadgiqotlarda aholi
manzilgohlaridan biri hisoblangan shaharlarkeng ko’lamli o’rganilgan. Ammo gishlog joylari
turistik jihatdan nisbatan kam o’rganilgan.. Boshga soha vakillaridan fargli, o’laroq, geograflar,
eng avvalo gishloq joylarni, ularning komponentlarini (tabiati, rekreatsiya va turistik obyektlari,
aholisi, xo’jalik tarmoglari) alohida olingan holda, hamda bir butunlikda, ya‘ni majmuali tarzda
rivojlanishining hududiy gonuniyatlarini o’rganishga asosiy e‘tiborni garatadilar. Qishlog joylar
katta-katta maydonlarni, muayyan tabiiy shart-sharoit, go’zal manzara, ekzotik makon va boshqa
salohiyati, aholi, uning joylashuv tizimi va ijtimoiy tuzilmalarini hamda ishlab
chigarishsalohiyatini 0’zida mujassamlashtirgan hududlar yig’indisidaniboratdir.

Insoniyat bugungi kunda ulkan globallashuv va texnika ta’siri ostida yashayapti. Texnika
taraqqiyoti va moderinizatsiyalashgan hayot deyarli har bir mamlakatga kirib brogan.

Qishlog turizimi bugungi kunda rivojlanayotgan turizm turlaridan biri. U 1970 vyillarda
Yevropada paydo bo’ldi va Fransiya Ityaliya Ispaniyada taraqqiy topdi.

UNWTO ta rifiga ko"ra gishlog turizmi "sayyohlik faoliyatining bir turi bo'lib, unda tashrif
buyuruvchining tajribasi tabiatga asoslangan bo’lib, gishloq xo'jaligi, gishlog turmush tarzi /
madaniyati, balig ovlash va diggatga sazovor joylar bilan bog'liq bo'lgan keng turdagi mahsulotlar
bilan bog'liq faoliyat bilan gizigishdir" deb ta riflaydi.

Qishlog turizmi faoliyati quyidagi xususiyatlarga ega bo'lgan shahardan tashqari (gishloq)
hududlarida amalga oshiriladi:

i) aholi zichligi va pastligi,
i) qgishlog va o'rmon xo'jaligi ustunlik giladigan landshaft va yerdan foydalanish,
iii) an'anaviy ijtimoiy tuzilma va turmush tarzi.

Qishloq turizimini biznes sifatida ko’rib chiqadigan bo’lsak, shuni takidlash joizki gishlog
turizimida sayohat qgilishni xoxlagan turistlarga yetarlicha va sifatli joy bilan ta’minlash o’ta
muhim. Qishloq turizm (agroturizm) bu kishilarning doimiy yashash joyidan qgishlog uylariga,
qo’rg’onlariga va fermer xo’jaliklariga turistik sayohatni amalga oshirishi hisoblanadi. Qishloq
turizmi gishloqg joylarida dam olish va mazmunli hordiq chigarish hisoblanib, bugungi kunda
insonlarning asosiy zaruriy ehtiyojiga aylanib bormoqgda. Shaharning shovqin suroni, kuchli
toligib ishlash jarayoni, havoning ifloslanishi, shahar aholisini tinch, osoyishta va sof havosi
bo’lgan tabiat qo’yniga chiqgishga undaydi. Bunday dam olish insonning tabiatga yaqin bo’lishi,
yaxshi dam olishi, yangidan kuch-quvvat to’plash sharoitini berishi bilan birgalikda, mazkur joyni
tarixi, madaniyati, etnografiyasi, urf-odatlari, me moriy yodgorliklari va hunarmandchiligi bilan
yaqindan tanishish imkoniyatini beradi. Shuningdek, mahalliy aholining o’ziga xos kiyinish
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madaniyati, milliy taomlari, folklori, tili yoki shevasi bilan yagindan tanishish hamda gishlog
joylarini suratga olish, mevalar terish va boshqa qizigarli mashg’ulotlar bilan shug’ullanish
imkoniyatini yaratadi.

Xitoy olimlari Minglong Zhao, Jing Zhou va Jin Mu kabilari gishloq turizmi sahoyatchilari
soni hamda ulardan tushayotgan daromadni 2009-2019 yillar davomida o rganishgan. Unga ko'ra
2015 yilda dunyo boylab gishloq turizmiga sayohat gilganlar soni boshqga yillarga nisbatan ancha
ko pligini ko rishimiz mumkin.

1-jadval.
Qishloq turistlarining soni va daromadlari bo'yicha statistik ma‘lumotlar
Tadgigot ko rsatkichlari (million) Tadqiqot yillari
Manba:https://www.researchgate.net/publication/355963124 SWOT _ Research_on_the_Develo

90

v ] S S P AR | e
60 |
50 ......;...... L _L_... ..L.... . .

0. ... ..}.. . ;J;“.F__ —

0| g O e O

o] @ T, e e ¢
——0—90—8 & & |

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

0

pment of Rural Tourism

0 turistik daromad B tashrif buyuruvchilar soni

sayyohlarning o"sish miqgdori B turistik daromadning o'sish darajasi

Jadvalda ko'rinib turibdiki, turistlarni gabul gilish va Xitoy mamlakatining gishlog turizm
sanoati turizm daromadi ham 2009 yildan 2019 yilgacha bargaror o'sish tendentsiyasini ko'rsatadi.
2011 yilda gishlog sayyohlik gabullari soni 630 million kishini tashkil etgan bo lsa, 2019 yilda
gishlog sayyohlik gabulxonalari soni 3 marta oshganini ko rish mumkin, ya'ni gishlog turistik
gabulxonalari soni o'n yildan kamroq vaqt ichida besh baravar ko'paygan.

Yugqoridagilarni inobatga olgan holda, ko’plab mamlakatlar qatorida O’zbekistonda ham
ferma va qgishloq uylari tashkil etilmoqda. Ferma uylar — gishloq turizimi bilan shug’ullanuvchu
shaxslar (fermerlar, turizm ekspertlari, turizm menedjerlar va h,k) tomonidan yaratilgan, uncha
katta bo’lmagan dam olish va tunab qolishga mo’jallangan mehmonxona. Qishlogga tashrif
buyurgan turistlar odatda hashamatni xoxlashmaydi. Shu bois mehmon uylari va ferma uylari
ulkan hashamat bilan bezatilmaydi. Ammo albatta did va dizaynga katta e’tibor beriladi, qaysiki,
tashrif buyurgan turist rostdan ham o’sha atmosferaga tushgan holda his qilishi kerak. Keying
e’tibor qaratilishi lozim bo’lgan segment — bu gigiyena va tozalik. Bu mehmonxonaning obro’sini
ko’taradigan va turistlarni o’ziga jalb qiladigan omil. Yotoqlar dush sochiglar va boshga
destinatsiyalardagi tozalik darajasi yuqori bo’lishi shart. Bundan tashqari, ovgqatlantirish
masalasida alohida yondashuv zarur. Qishlogda yetishtirilgan turli xil meva va sabzavotlardan
turistlarga yogadigan taom va sharbatlar tayyorlab berilsa mehmon uylarning reytingini ko’taradi.

Xulosa: Ta’kidlab o’tganimizdek Qishloq turizimi va unda mehmonxona biznesi juda
samarali sohalardan biri. Kuzatishlar shuni ko’rsatadiki, gishloq joylarida mahalliy aholining
savodxonlik darajasi ya ni til bilish darajasi ancha past . Bu omil albatta servisga katta ta'sir giladi.
Hukumat tomonidan rag’batlantirish va shunga o’xshagan usullar orqali mahalliy aholining til
bilish darajasini 10- 20%ga yaxshilash bu sohaning barqaror kelajagini ta’minlaydi.
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IMPORTANCE OF PUBLIC RELATIONS IN THE FILED OF TOURISM

Public relations in the field of tourism are planned, continuous efforts aimed at creating
and maintaining friendly relations and mutual understanding between travel companies and their
public: “company public” means employees, partners and consumers. They solve various
problems: they provide company management with information about public opinion and assist
them in developing response measures: they provide management activities in the public interest,
support them in a state of readiness for various changes by anticipating trends in advance; use
research and open communication as the main means of activity.

Integrated Marketing Communications (IMC) means different things to different people.
Here are some examples from the most respected experts on the subject. All this means that
consumers less likely to be influenced by single source message, perhaps message could gain more
attention viewing or hearing from other sources. IMC presumes a unified selling proposition,
speaking with one voice, creating a single and powerful brand personality.[1]

Public relation has wide range of types by several factors. Of course, the aims of variety of
public relation also are different, but the main factor is attention as usual. The big types of PR
historically were political and commercial PR. Political PR usually get macro side but today we
can observe some companies which mass weight more than some countries.

PR is important promotional tool for Travel and Tourism. It has multiple purposes, such as
promoting an event or destination, building reputation of a company as “green” and responsible
citizen, detracting attention of public from negative events (accidents, natural disasters).

Promotional tool. PR is used alone or with other elements of promotional mix. The aim
of promotion is to create positive impact on public. An organization may wish to promote new
activity, change in objectives, change in management, etc. PR is very important here, as promotion
will be going through press releases, press conferences, sponsorships and prizes in competitions,
invitation of journalists to try new activities (hotel, attraction, flight) for free.

Communicational tool. Internal and external communication is very important areas of
business existence and PR is widely used in both of them. Internal communication means
communication with company’s employees. Is often underestimated, which may result in bad
morale and affect quality of products and especially services of the company. Service part is very
important for tourism industry, as most of the products here are paired with services. External
communication means keeping external parties (customers, shareholders, etc.) informed about
changes in business. Is usually done through media releases, conferences with invitation of
important guests (where the news are communicated face-to-face).

Creating awareness. Awareness means attention and credit from public (customers,
investors, money lenders), is important for any business. Awareness may be general, created
through advertisement, supporting local charities; orientated to special person/organization as
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business plan presented to money lenders (bank); a simple note about changes in opening hours in
the shop window. Awareness is important part of PR activities as it gets attention from existing
and new stakeholders and creates base for building relationship. New hotel or travel resort opening
will be served will waste publicity to bring public attention and create awareness.

Building credibility. Credibility means successful operation of business. PR is important
here as simple advertising will not have the same effect as well done press release (people tend to
pay better attention an article than to “annoying” adverts). Advertising is done and hidden in
journalist review of restaurant or attraction, special press release about Eco project. The key of
success here is first-hand experience, Tourism industry sells experience mostly. Sky resort will
prefer article in national newspaper written as third part experience to simple advert.

Crisis management. Managing negative publicity is another important task of PR. Bad
things happen and cannot always be controlled. Negative rumours can ruin tourism business, as
customer experience and good reputation are vital part of tourism services. Overcoming negative
consequences and covering them with positive publicity (press releases, official apologies,
consequences management plan) is part of PR. After consequences of tsunami 2011 in Japan were
liquidated national tour operators invited travel agents and journalists from around the world to
visit Japan, to raise the credit and attention of the public again and bring sales to devastated
national tourism.

Sponsorship of an event, competition, charity is an effective way of gaining and
maintaining good reputation. It has other benefits: is a way to work together with other
organizations, establish relationship for mutual benefits, please important stakeholders by
presenting them VIP passes to events (such as free VIP Olympic Games passes were presented to
travel agencies staff by Games sponsors).

Requirements for information. The first requirement is accounting. of the time factor. The
information should warn of events. For monthly magazines, a report on an event must be prepared
at least three months before publication. Second, requirement - the form of presentation of the
material must be appropriate to the place, that this publication is going to take. The same
information will have different filing forms depending on who it's addressed to: to professionals
or to the general public. The main forms of submission of information for PR tourist of the product
are interviews and comments. The activities by their nature can be very Times presentation days
and weeks that allow you to set showcases, booths to draw attention to one or the other sports
resort or to a specific topic (sports, cultural, etc.); It is of great importance in organizing such an
event. design - statistical and dynamic demonstration tools (photos, posters, showcases, movies,
slideshows). Defined by the role here is played by the famous trademark of the tourist enterprise.
Thus, the PR is one of the management functions that contribute to maintain communication,
understanding, location and cooperation between the organization and its public, which includes a
decision different issues: provides guidance on public information and assists it in formulating its
response, provides management activities in the public interest; supports management in a state of
readiness for various changes by anticipating trends, uses research and open communication in as
basic means of action.

Through the communication and promotion strategies which they develop, public relations
facilitate the building of confidence-based connections between the various organizations and the
many categories of public, creating interactive relationships between the various levels of society.
The British Institute of Public Relations qualifies public relations like a “management reputation”,
given that public relations are focused on reputation — the result of what you do, what you say and
what other say about. Therefore, the practice of public relations is the discipline which concentres
on reputation, with the purpose of gaining understanding, the support and influence of public
opinion and behavior [10]. Public relations represent a unique way of promoting the organization,
its products or services, by building a higher visibility in the public space. The public relations
activities imply conscious, planned and long-term efforts in building and maintaining relations of
mutual trust and understating both with the public opinion as a whole and the different target

group. [2]
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In conclusion, the main purpose of PR is to achieve a high public reputation of the
company (or other organization or private person in need of PR services). It is necessary to
distinguish PR from advertising: although both provide the process of business communications,
however, advertising talks about the product, and PR - about the manufacturing company.
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Pogheesa Pyxwiona Illaskamosna
ooxkmopanm Meotcoynapoonozo ynueepcumema
mypusma u Kyaiomypnozo nacieous «lllenkoewvtit nymu»

IMPOBJIEMbI KAYECTBA YCJIYI' U UHOPACTPYKTYPHI,
BO3HUKAIOIIMUE HA NICTOPUYECKUX OB BEKTAX CAMAPKAHICKOI'O
PETUOHA U UX PELIEHUSA

AnHOTanus: [loBplIeHHE KadecTBa YCIyr TIOMOTAaeT MOJYYUTh KOHKYPEHTHBIE
MPEUMYIIECTBA, YTO SIBISETCS OJHMM M3 KJIIOYEH K YCTOMYMBOMY YIPABIECHUIO KYJIBTYPHO-
HCTOpPUYECKUM Typu3MoM. IIpym oOIeHKE TYpUCTHYECKHX YCIyr TYPHUCTBL, KaK IPaBUIIO,
UCIIONIL3YIOT YPOBEHb CBOEH YIOBIETBOPEHHOCTH. VX Oynymiue MOBEICHUYECKHE HaMEPEHUs
OYEHb TECHO CBS3aHbI C YPOBHEM YJIOBJIETBOPEHHOCTH. BhIpakeHNE y10BIETBOPEHUS IPUBEIET K
MOBEJICHUECKUM PEaKIHsIM, 4TOOBI PEKOMEHIOBATh, TOBOPUTh O TIOJOKUTENBHBIX OT3BIBAX W
MMOBTOPHO IOCEHIaTh MECTa Ha3HauYeHHs. B JaHHOM HCCIENOBAHMM H3Yy4aloCh COCTOSHHE
KadecTBa 00CITYKUBAaHUSI B UCTOPUUECKUX JOCTONPUMEUATEIBHOCTSIX U €T0 BIMSIHUE HA KAYeCTBO
00CTy>KUBaHUS U YIOBIETBOPEHHOCTh TyPUCTOB.

KawueBble caoBa: Camapkann, Camapkanackas o0NacTh, Typu3M, OU(POBU3ALHUS
Typu3Ma, TypUCTHYECKHE YCIYrd, MH(]pacTpykTypa, AocTompumedarenbHocth CamapkaHnia,
SERVQUAL, crerieHb yIOBICTBOPSHHOCTH TYPHCTA.

BBenenne: CamapkaHICKHI perioH UMeeT OOJbIlIOe 3HAYCHHE B Pa3BUTHH SKOHOMHKHU
VY36ekucrana. OH SBISETCS BaXKHBIM YKOHOMHYECKHM 3BEHOM, TaK Kak IMEHHO B CaMapKaHICKOM
PErHoHE PACHOJIOKEHbl BaXKHEHMIIME NPEANPUATHS HPOMBIIUICHHOW HWHAYCTPUH, CEIbCKOIO
XO035MCTBa, MUILIEBOM OTPACIH, XUMHUYECKOW MPOMBIIUICHHOCTH, PBHIOOJIOBCTBA M T.J. Takum
0o0pa3oM, PEerMOoH BHOCUT OTPOMHBIN BKJIAJ B Pa3BUTHH IKOHOMHUKH cTpaHbl. O6bem BPII
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Camapkanackoit ob6mactu coctaBun 62,440 mipa. cymoB B 2022 roay, W, 1O CPaBHEHHIO C
COOTBETCTBYIOIMM nieproaom 2021 roxa, ysemmduics Ha 5,8%.!

Pernon umeer OOJBIION TYypUCTHMUYECKHH MOTEHLMANT M TOCYAAPCTBOM CO3AAIOTCA
ONaronpusiTHbIE KOHOMHMYECKHE M OPTraHU3aIl[MOHHO-TIPABOBBIC YCJOBUS IS MHTEHCHBHOTO
pa3BUTHsA TypH3Ma KaK CTPAaTerM4eCKOM OTpacid 3KOHOMHUKH CTpaHbl. JIeHCTBUTEINIBHO,
CaMapkaHJCKUI PETHOH SBISIETCS HE TOJBKO OJHUM U3 3KOHOMHMYECKHMX LEHTPOB, HO H
KyJbTYpHBIM JocTostHueM LlenTpanbHoil Azun. Camapkana Obul BHeceH B CIIMCOK BCEMHUPHOTO
Hacinenus FOHECKO kak «Camapkano-nepekpécmox Kyabmypy.

B Typuctuyeckoil orpaciu 3aJeHCTBOBaHbBI HE TOJBKO CaM aJIMUHHUCTPATUBHBIMN TIOPOJ
Camapkang, a Takxke paloHbl Bxojsamue B coctaB Camapkaniackod oOnactu. CoriacHo
noctaHosieHuto KaOunera MunuctpoB «O JONOJHUTENBHBIX Mepax MO 3(PHEKTUBHOMY
WCIIOJIb30BAHUIO M PA3BUTHIO TYpHCTCKOro moteHnuana Camapkaniuckoi obmacti» ot 30
ceHtsiOps 2019 roma, Oblia 3amaHUpOBaHA “‘OPOKHAsT Kapra” pa3BUTHS pErMoHa Kak
TYPHCTHUYECKOTO LEeHTpa. B Hell Obuia yTBep)KICHBI JajbHEWIINE paOOThl BKIIOYAIOIIUC
pecTaBpaluu 3a cueT CpeAcTB MecTHoro Orompkera Camapkanackoi obmactu u PoHja pa3BUTUSA
KyJIbTypbl M HCKyccTBa Ipu MuHucTepcTBe KyabTyphl PecnyOnuku — Y30ekucran
apxeosnornyeckux mnamsaTHUKOB «lllepo3 kampa» (BynyHrypckuit paifon), «ZloOycusp»
(ITaxTaunnckuii paiion), PeBmarckoro ropoaka — Kodup kxampa (Camapkanjackuil paiioh),
Adpocuabekoro ropoaka (ropon Camapkann) no cornacoBanuto ¢ KOHECKO; opranunzanum Ha
YCIOBUSIX TOCYJAapCTBEHHO-YaCTHOTO MAapTHEPCTBA HA TEPPUTOPUH  apXE€OJIOrMUECKHUX
NaMSATHUKOB MY3€€B «IIOJ] OTKPBITBIM HEOOM» C BHEAPEHHEM OSJICKTPOHHBIX CHUCTEM YYeTa
MIOCETUTENEH, CO3laHuEM CAaHUTAPHO-TUTMEHUUYECKHUX Y3J0B 0€3 MpPOBEICHUS CTPOUTENBbHBIX
paboT, a TaxkKe OpraHU3aIMel IPOIAKU CYBEHUPHOH IPOTYKIIMH. >

B 2023 romy ropoxg CamapkaHa CHOBa CTaHET LIEHTPOM KPYIHBIX MEXIyHapOIHbBIX
¢dopymoB u koH(pepeHimid. CornacHo JaHHBIM, 3aIUIAHUPOBAHO MPOBEACHUE 25 MEKTYHAPOAHBIX
MEpPONPUATHIA, CPEeU KOTOPBIX 25-51 exeroanas ['eHepanbHast accam6ies: BecemupHoii TypucTekoit
opraHu3aiu, exerojHoe 3aceganue Coseta ynpanisonmx EBponelickoro 6anka peKOHCTPYKIHH
U pa3BuTHs, BTOpoe 3acenanue Crpatermueckoro auanora «CoBeT COTPYJHHUYECTBA apaOCKHX
rocynapcTs 3anusa - LlentpansHas Asus».’

O030p 1uTEPATYPBI

Dakmopwl y0061emeopeHHOCHU MYPUCHIOE8

Jlannas mpobiiema Obula M3yuyeHa B paboTax 3apyOeXHBIX Y4YeHbIX, Takux kak M. B.
Anpepcon, C. ®opuenn, . P. Jleman, II. JIx. danaxep, P. b. llaxpuBap u ap. Tepmun
«TYpPHUCTCKasl YAOBJIETBOPEHHOCTb» MOXET OBITh IIOHATA Kak OINpaBJaHUE OXHUIAHUHM OT
BpPEMSIIPENPOBOXKACHUS B olpeneiaeHHon nectuHanuu. CornacHo yuensiM U. B. Annepcon, C.
®opuemn, /. P. JlemaH, yaOBIE€TBOPEHHOCTh TYPUCTOB 3aBHUCHUT OT TPEX MNPEANICCTBYIOIIUX
(bakTOpOB: BOCIPUHEMAaEMOe KauecTBO, lieHa (BOCIPMHUMaeMas LIEHHOCTh) U OKuaaHusA". 31ech
BOCIIPUHMMAEMOE KadeCTBO 3aBHCUT OT YCIyr IpeajaraéMblX B BbIOPAaHHOW TypHCTOM
nectuHauuu. [lox 1meHON mnoapazyMeBaeTcsi CONOCTaBIEHHE TYPUCTHUECKOIO MPOAYKTAa WU
ToBapa B OOMEH Ha JCHSXKHYI €IMHMIYYy. A OXujaHus OepyT B ceOsS SMOIMOHAIbHBIC
cocraBisrone Oynymero ombita. Kopelickuit yuensiii XKun XyXx yTBepaaeT, 4To Kpome
BHEIIHUX (AKTOPOB Ba)KHOE MECTO B CTENEHHU YJIOBJIETBOPEHHOCTH JAECTHHALUEH HMEIOT
BHYTpPEHHHUE (PAKTOPHI CaMOTO TypHCTa BKIIIOYAsk BO3PACT, CEMEHHOE MOJI0KEHUE, 00pa3oBaHHe,

1 O‘zbekiston Respublikasi Prezidenti huzuridagi statistika agentligi, “O¢zbekiston Respublikasining ijtimoiy-igtisodiy holati.
YAIM 2022”.

2 Mocranopnenue Kabunera Munnctpos Pecny6nuku Y36exucran, ot 30.09.2019 r. Ne 828 «O J0NOJHUTEILHBIX MEPAX MO
3} hekTHBHOMY HCIIOJIB30BaHUIO M PA3BUTHIO TYPHCTCKOTO moTeHnrana CaMapKaHaCKo#i obnactuy.

3 I". XacanoB. «OCHOBHBIM jipaiiBepom 239 mMaxanneit CaMapkaHa CTaHET TyPH3M».

4 Anderson, E.W., Fornell, C., and Lehmann, D.R. (1994). Customer satisfaction, market share, and profitability: finding from
Sweden. Journal of Marketing, 58(3): 53-66.
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xapakTep, 10Xox u T.1.0 Mcxoas u3 BHyTpeHHHX (AKTOPOB U MPEATIOUTEHNN TYPUCT BHIOHpaeT
JECTUHALMIO JJISl TIOCEIIECHHUS.

VY IOBNETBOPEHHOCTh TypHUCTAa WM TOCTSI SBJISETCS KIIOYOM pa3BUTUA  cepsl
TOCTENPUUMCTBA, YKOHOMUYECKOW CTAOMIBHOCTH, W MOJydeHHUs: 0ObIIoN nmpudsun. Tormaa kak
BO3pacT, 00pa3oBaHue, NPEANOYTEHHS U Ipyriue BHYTpEeHHHE (PAKTOPBI HE MOIJAI0TCS BIUSHUIO,
TypUCTCKast HHQPACTPyKTypa U yIydIIEHHE YCIyT B chepe Typru3Ma MOTYT OBITh PEIICHUEM IS
MOJIOKUTEIBHOTO BIMSHHUS Ha CTENEHb YAOBIETBOPEHHOCTH TypucTa. Tak yueHblii CMUT
YTBEP)KIAET, YTO YTO YPOBEHb YJOBIECTBOPEHHOCTH TYPHUCTOB M CTEIEHb OIBITA IOE3IKU
MIOCETUTENS] TECHO CBS3aHBI C YPOBHEM, HUCIIOJIb30BAHUEM HIIM OTCYTCTBUEM HH(PACTPYKTYpPHI U
TEXHOJIOTUH Ha TEPPUTOPUH JECTHHAIUH.

Hugposuzayusa ycnyz 6 chepe mypuszma

Typusm sBIIIETCS OTHOW U3 MEPBBIX HHIYCTPHUHU, KOTOpasi Havyaja IMHUPOKO HCIIOJIb30BATh
UKT. HNubopMallmOHHO- KOMMYHHUKAIIMOHHBIE TEXHOJOTHH JAl0T BO3MOXKHOCTH JIOCTyINa K
OonpmioMy o0beMy uHpOpMAIHH, €€ OBICTPOro OOMEHa, a TaKXKe CHIKEHHUS 3aTpaT TpHu
yBenuueHun ¢ dextuBHocTU. [Ipeanpustus 3anelicTBOBaHHbIC B cpepe rocTepUUMCTBA TaKue
KaK TOCTHHUIIB BBIMTPAJIH OT MCIOJIB30BAHUS TEXHOJIOTHUH C TOYKW 3PEHHs CHIDKCHHS 3aTpart,
YBEJIMYEHUS JOXOJIOB, YIIPOIIEHUS MApPKETHHTOBBIX UCCIIEIOBAaHUHN U pa3padoTku 0a3 JaHHBIX, a
Take yaepXkaHus KiueHToB.) Cpeld YYeHBIX 3aHMMAIONINECS HCCIENOBAaHHSA B 0OIACTH
TOCTENPUUMCTBA IMIMPOKO HCHonb3yercss TepmuH «hospitality industry 4.0», uro o3nawaeT
MaccoBOe BHeApeHHe KuOepdusmueckux cucteM B cdepy ycayr. Hospitality Industry 4.0
BKJIIOUAET B C€0sI UCIONb30BAHUE TAKMX TEXHOJIOTHUECKUX TOCTIKEHUU Kak «IHTepHeT Bemiein»
(ucronb3oBaHUE JEBANCOB KOTOpBIE CBsI3aHbl MeX1y coOoil uepe3 moctyn B UWHTepHeT),
BupTyanbHas peaidbHOcTh (VR), nomomHenHas peanbHOCTh (AR), MCKYCCTBEHHBIH HWHTEIUICKT
(Al), 6onpbire gaHHBIC U POOOTOTEXHUKA.

TexHOIOruH MOTYT O0JIETYUTh U 00ECTICUUTh IPEJOCTABICHUE YCIYT, KOTOPhIE BO MHOI'OM
OPHECHTHUPOBaHBl Ha TOTpeOuTeNns. TeXHOJNOTHMH BHUPTYalbHOH pEabHOCTH MOTYT OBITh
WCIIOJIb30BaHBI I CO3IaHMS BUPTYAIbHBIX TYPOB [0 My3€M, HCTOPHYECKUM MECTaM, TYPOB JJIst
JI] C OTPAaHUYCHHBIMUA (PU3MYECKUMHU CIIOCOOHOCTSIMH W T.JA. VICronb30BaHHE CIEIHATBHBIX
pPOOOTOB MOKET YIMYUIIMTh KaueCTBO YCIYT Ha MECTaX U YMEHBIIUTh 3aTPAThl, KOTOPbIE MOTYT
OBITh MOTpPAyeHbl ISl CO3JAHMSI YCIOBHMM PaOOTHHUKOB-JTIOJEH. YCTaHOBKAa CHEIHaJIbHBIX
JUCIUICEB M MAIlIMH MOTYT 3aMEHUTHh KAaCCHUPOB, MPOJABIOB U Apyrux. CrenuaibHble AeBaiichl
MOTYT OBITh UCTIOJIH30BAHKI B KAYECTBE ayJUOTHIIOB, IEPEBOTUMKOB, KapT U Iy TEBOAUTEICH.

Mooens SERVQUAL

JlanHast MoJienb OIEHUBAET KayecTBO OOCTY)KMBAHUS, BIIEPBBIC MPEATIOKEHHAS YUEHBIM
[apacypaman B 1985 roay.* Bo MHOrHMX HCCEI0BAHUAX, MEHEIKMEHTE ¥ MApKETHHI€ MOJIEIb
SERVQUAL wucnome3yercs kak odrtaigoH. Tepmumn SERVQUAL — mnoapasymeBaer
MHOT'03JIEMEHTHYIO LKAy, KOTOpasi IOMOTaeT U3MEPUTh BOCTIPUATHE MOTPEOUTEIISIMU KauecTBa
obcmykuBaHus. ° MHOro2IeMeHTHas IIKana COCTOMT M3 TAKUX KPUTEPHEB KaK:

1. Mamepuanvuvie yennocmu. BHeIIHUIA B MaTepHaIbHBIX apTe(PAKTOB U COTPYIHUKOB,
CBSI3aHHBIX C ATUMH apTedaKTaMu.

2. Haoeoxcnocmob. BO3MOXHOCTE TIPEIOCTABICHUS OOCIIIAHHOM YCITyTH.

3. Onepamugnocms. I'0TOBHOCTH COTPYJHUKOB MOMOYbL HPUATHBIM U 3G (EKTUBHBIM
CIIOCOOOM.

4. Komnemenmmnocms. BO3MOXHOCTH COTPYAHUKOB B BHITIOTHEHUH YCITYTH.

L Huh, J. (2002). Tourist Satisfaction with Cultural/Heritage Sites: The Virginia Historic Triangle. Master Thesis. Faculty of
Virginia Polytechnic. Institute and State University. US
2Smith, S. L. (1994). The Tourism Product. Annals of Tourism Research, 21(3), 582 -595
3 Morrison, A. M., Taylor, S., Morrison, A. J., and Morrison, A. D. (1999). Marketing Small Hotels on the World Wide Web.
Information Technology and Tourism
4 Parasuraman, A., Zeithaml, V.A. and Berry, L.L., 1990. Refinement and Reassessment of the SERVQUAL Scale. Journal of
Retailing, 67(4), p.421- 450
5 Kvist, A.J. and Klefsjo, B., 2006. Which Service Quality Dimensions are Important in Inbound Tourism?. Managing Service
Quality, 16(5), p.520-537
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5. Beoxcnueocmv. YBaxeHHE, BHUMATEIbHOCTb U  BEXIUBOCTb, IPOSBISEMbIE
COTPYAHUKAMHU, KOHTAKTHPYIOIIUMH C KJIHEHTOM.

6. /Jlocmoseprnocms. Hafie)KHOCTh M YECTHOCTD ITOCTABIIMKA YCIIYT.

7. besonacnocms. OTCYTCTBHE COMHEHHI, SKOHOMUYECKOTO PUCKA U IPYTHX (PU3HUECKUX
OMAaCHOCTEM.

8. Jocmyn. JIoCTyIHOCTb MOCTABIINKA yCITYT.

9. O6bwenue. IloHATHAs MaHEpa U MCIIOJIb30BAaHUE S3bIKA MOCTABLIMKOM YCIYT.

10. llonumanue xkauenmos. YcCunus NMOCTaBIIMKA yCIYyT, HAllpaBJICHHbIE HA TO, YTOOBI
y3HaTb U MOHATH KIIMEHTA

OnenuBasi yciuyrd IO JaHHOW MOJIENM, MOXXHO BBISIBUTH TPOOJIEMBI B IIpOLIECCE
MPEIOCTABJICHUS YCIIYT, @ TAK)KE MOKHO MOHATH CHiIbHBIE cTOpoHBL. Moaens SERVQUAL moxer
OBITh MCIOJB30BaHA BO MHOTHX cdepax esTeILHOCTH YEIIOBeKa, TaK KaK OHA JAaeT BAXHYIO
MH(pOPMaLIKIO, KOTOpas BIUSAET HA CTENIEHb YA0BIETBOPEHHOCTH TypHUCTA.

Metononorusi: B 1aHHOM wHcciieI0OBaHMM B KAauyecTBE OCHOBOIIOJIATAIOUIET0 METOoja
HCCIIEIOBAHMSI UCTIONb3YETCsl IMIIUPUUECKUM METOJ, Iie 3a/eiICTBOBAHbI IPUEMbl HAOIIOIeHUS,
aHaJIM3a U UHTEPBbIO.

PecnonzentamMu OblIM BBIOpPAaHBI TYPHUCTBI IOCEIIABIIME HCTOPUYECKHE OOBEKTHI Ha
MOMEHT IPOBEACHUS HCCIEAOBaHUSA. ABTOpP IMOCETHS HaumOojee MOIMYJSpHbIE HCTOPUUYECKUE
namMATHUKM ropoaa Camapkanna: ruiomaab Perucran, maB3oneir Amupa Temypa, cobopHas
MeueTh bubu-Xanym u Cusab bazap.

Jns ompeneneHust mpobiieM, BO3HHMKAIOIIMX HAa MCTOPUYECKUX OOBEKTax M cOopa
MHPOpPMAIIMM O HUX, ABTOPOM OBUIM TPOAHATU3UPOBAHBI OT3BIBBI TYPHCTOB, ITOCETHUBIIHX
CamapkaH/JCKHUI pPerroH U ero Typuctudeckue 30Hb1 B iepuos ¢ 2021 no 2023 rox. OT361BbI ObLTH
B3AThl M3 IMOMYJSPHBIX CAWTOB, KOTOPBIMH TOJIB3YIOTCS TYPUCTBI, Takux Kak Tripadvisor,
Booking.com u 1.1. ABTOpoM OBLIa MCHOJB30BaHa MMEOIIAsICS HAay4YHas JIUTeparypa U3 0a3bl
JTaHHBIX SCOPUS TS OTIpeNIeICHUs] PEIICHIH /ISl BRISIBJICHHBIX MTPOOJIEM M3 OIBITa 3apyOe HBIX
HKCHEPTOB B 00J1ACTH TOCTENIPUUMCTBA.

Pe3ysabTaThl: ABTOPOM OBLIH IOJTyYEHBI JaHHBIC, KOTOPHIE MTOKA3aIH C1a0ble CTOPOHBI B
OKa3aHMM YCIyr Ha HUcTopudeckux oOwbekTax Camapkanjackoro peruona. [IpoGrmemsl ObuTH
CTPYIIIUPOBaHBI TO OOmUM XxapakTtepuctukam. Cpeau mpobiieM mpeodsiagaoT MPOoOIeMBI,
CBSI3aHHBIE C MHPPACTPYKTYPOIl HICTOPUUECKOTO 00BEKTA, JAajiee CleayeT NPoOIeMbl, CBA3aHHBIC
C KOMIIETEHTHOCTBIO M€PCOHAja, MEHEIPKMEHT UCTOPUUYECKOTO 00BEKTa U Ha MOCIEIHEM MECTe
poOIeMBI IIECHOBOW TOJIUTUKN UCTOPUIECKOTO OOBEKTA.

[TpoGnemMbl ObLTH TpOaHATU3UPOBAHKI U BhIsIBICHBI 0 mKaie SERVQUAL cnenyrommm
obpa3zom:

SERVQUAL xpurepun | BrisiBnenHble mpodaembl

1. Marepuanbuele | — Hcropuueckue  OOBEKTHI  OOCTaBIEHBI  JaBKAMU U
OCHHOCTH CYBEHHPHBIMHU Mara3uHaMu 4TO MOPTUT BHEIIHUNA OOJIHK;

- Ha Tteppuropun uctopuuyeckux OOBEKTOB HE XBaTaeT
COOTBETCTBYIOIIEH HH(PacTpyKTyphbl (OOILIECTBEHHBIE TYyaleThl,
YPHBI, JOHTAHBI C MUTHEBOM BO/I0M, TAOJINYEK, YKA3bIBAIOLINX BXO/1
U BBIXOJT)

- Ha wucropuueckux oOwvektax [yp-Omup wu Perucran
OTCYTCTBYIOT JIOTIOJHHUTENIbHBIE KAacChl M3-3a 4ero o0pa3yrorcs
JUINHHBIE OYEPE/IH.

2. HanexxnocTh - Llens! Ha OOeIaHHBIE YCIIYTH 3aBBIIICHBI B 3aBUCUMOCTH OT
TPaKAAHCTBA TOCTS YTO IMOJAPBIBAET JOBEPHE K MECTY U CO3HAcT
JUCKPUMMHALIMIO MEKIY IPA’KIaHAMU M HEIPAKIaHAMH.

3. OnepaTtuBHOCTb | — CoTpyZHMKM Ha KaccaX MEIUICHHO BBIIOJIHSIOT CBOU
00513aHHOCTH OTBJIEKAACh Ha Pa3roOBOPHI U TeJIe(OH.
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4. KomnerentHocr | — Bomnpocsl, 3aaHHbie TOCTMH 3KCKYpPCOBOJAAM, OCTAarOTCS
b 0e3 TOYHOI'0 OTBETA;

- DKCKYpCOBOJIBI M THJIBl CTaparOTCs HaBs3aTh MOKYIIKY
TOBAPOB M CYBEHUPOB OTBJICKAACH MPU 3TOM OT CBOEH TIJIaBHOU
3a/1a4u;

5. BexnnBocTh - Oxpana komruiekca Peructan oTBeyaroT rpy0o rocTsim, He
coOro1ast HOPMBI ATHKETA,

— Pabotunknu xomiiekca Illaxu-3uMHOa OTIHMYAIHUCH CBOUM
MOBEJICHNEM KOMMEHTHPYSI BHEIIHUN BU]I TOCTEH, HE YUUTHIBAS UX
KyJbTYpYy U CTpaHy npeObIBaHMS;

6. JlOCTOBEpPHOCTD | — VYcnyrn ruga Mo 9KCKypCcoBOAAa Ha TEPPUTOPUM OOBEKTa
Perucran Bo MHOrOM MpeBBIIAIOT O(PUIIMATBHBIE IEHBL;

7. be3onacHocTh - Ha Ttepputopun uncropuueckux OOBEKTOB IpeoOIafaroT
bITaHE, KOTOPBIE OECIOKOAT rocTel TpeOys y HUX JEHbIH
8. Hoctyn - Ha Tteppuropun ucropuueckux o0bekToB ['yp-Omup u

[laxu-3uHma He XBaTaeT HAPKOBOYHOTO MPOCTPAHCTBA;

- Ha Teppuropun ncropuueckoro oobekra ['yp-OmMup odeHb
MHOT'0 MaIlliH TaKCH, KOTOPBIE 3aKPBIBAIOT JIOCTYII K O0BEKTY

9. OOuenue - I'unpl Ha uctopuueckux odOvekTax I'yp-Omup, Perucran ve
BJIAJICIOT PYCCKUM M AHIVIMHCKUMH S3bIKAMH B TNPEBOCXOIHOMN
CTETICHHU;

- I'mapl ¥ SKCKYpCOBOABI HE BJIAJCIOT HAaBBIKAMH OW3HEC
OOIIEHHS M3-32 YETO CTUPACTCS IPaHb MEXTy HOHITUSMH «T'OCTb-

HKCKYPCOBOI»
10.  Ilonmmanue - OTcyTCTBYET CBSI3b MEXAY FOCTAMHU U paOOTHUKAMHU MECT,
KJIMEHTOB TaK KaK TFOCTH BOCHPHHHMMAIOTCS KaK MCTOYHMKM HMHOCTPAaHHOM
BaJIIOTHI.

BeiBoabi: Takum o0pa3omM MOXXHO ciaenarh BeIBOA 4To Camapkann n CamapKaHIICKHA
pErMoH HMMEET OrPOMHBIM TYPUCTHUYECKUN TMOTEHIMal Onarojaps CBOMM MaTepUaIbHbIM
LEHHOCTSIM W JOCTOSHUM HCTOpUU. MccnemoBaHWe MOKas3ajao, 4TO HECMOTpPST Ha pPa3BUTHE
Typu3Ma, Ha UCTOPUUYECKUX OOBEKTaX MMEIOTCS CBOM XapaKTepHbIe MpoOaeMbl. bosbias 4acTh
mpo0OJyieM CBsi3aHa ¢ HEMOCTaTKaMu B MH(PACTPYKType, a TakKe MMEIOTCS SIBHBIC MPOOJIEMbI B
MPEAOCTABICHUHN YCIyr paOOTHUKaAMU caMuX OOBeKTOB. /[l pemeHuss mnpobiaeM ObuH
MPEJIOKEHBI CICIYIOIINE PEIICHUS:

s pewenus npobaem ungpacmpykmypoi:

— Bo3BeneHne COBPEeMEHHBIX YUCTHIX OOIIECTBEHHBIX TYaJIeTOB IO SITTOHCKOW MOJICIIH;

— VYcTaHOBKA YPH € OTAECIBHBIMU OTCEKaAMU JJIS COPTUPOBKH MYyCOpa;

— VYcTaHOBKa Ha TEPPUTOPHUH HUCTOPUUYECKUX OOBEKTOB HCTOYHHKOB OECIIaTHOM
MMUTHEBOM BOMBI;

— VYcTaHoBKa Ta0JIM4YEK C YKa3aHUEM HAMpaBJICHUN Ha HECKOJBKUX S3bIKaX;

— Pacmmpenue KaccoBbIX 30H, YCTAaHOBKA CIIEIIMAJIBHBIX COBPEMEHHBIX aBTOMATOB,
BBIIAIOIINUX OUJIETH M CTUMYJIMPOBAHHUE CAMOOOCITYKHUBAHHUS;

— Bo3BeneHue JONMOJHUTENBHBIX MapKOBOYHBIX MECT COINIACHO HOPMAaTHUBAM M aKTam,
KOTOPBIC UCKITIOYAIOT HAaHECCHHE yIIepOa 00Ky M COCTOSTHAIO HCTOPUIECKOTO 0OBEKTA.

— Bueapenue mtpadoB U IUIATHBIX TAPKOBOK TSI MECTHBIX pa0OTHUKOB TaKCH.

s pewenus npobaem yeHooopa308anusL.
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— Omnara yciyr ruioB U 9KCKypPCOBOJOB Yepe3 CIIELMabHbII TEpMUHAII U Bbla4a YeKa,
HUCKIIIOYCHHUE BO3MOKHOCTHU OIUIATHI «HA PYKID);

— CHumxeHue PpasHULIbI LEH 3a BXOA MCKAY I'paXJaHaMH WU HCrpaXKaaHaMMd KOTOpasa HC
OyJIleT MpEeBBIIIATh Pa3HMILY B 2 pasa.

s pewienus npobiaem, C8A3aHHBIX C 2UOAMU-IKCKYPCOBOOAMU:

- OpF aHn3alusd CICHHUAIIbHBIX KYPCOB ITOBBIIICHUA KBaJ’II/I(I)I/IKaLII/II/I OJIUH pa3 B I'OA;

— Haem pa60THI/IKOB, HMCIOIIUX MCKAYHAPOAHBIC CepTI/I(iOI/IKaTBI, MNOATBCPIKAAIOIINC
3nanue s3eika (IELTS, TOEFL);

- OpraHmauI/m ClICHUAJIbHBIX TPECHHUHITOB, CCMHUHAPOB, MACTCP KJIIACCOB IIPU YUACTUHU
HHOCTPaHHBIX CIICHHUAJIUCTOB,

— OpraHuzanusi BHYTPEHHErO SK3aMeHa JJsi MPOBEPKH 3HAHUS HKCKYpPCOBOAA MpH
ydacTuun CHCI.[I/I&JIBHOIZ KOMHCCHH,

BrimensnoxxeHHrIe PCIICHUA TMOBJMAKOT Ha KadCeCTBO YCIYyr, IMpealaracMbIX Ha
HCTOPUYCCKHUX 00BEKTAX CaMapKaHz[cxoro peruoHa, a UMCHHO CaMapKaHI[a.
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Qosimova Hilola Jamshedovna
BDU, Igtisodiyot kafedrasi o qituvchisi
O ZBEKISTON IJTIMOIY - IQTISODIY SOHALARIDA TURIZMNING
AHAMIYATI

Hozirgi kunda O zbekiston Respublikasida turizmni isloh gilish, uni shakllantirish jarayoni
amalga oshmoqgda. Ushbu jarayon mamlakatda rivojlantirilayotgan turistik bozor boshga har
ganday bozorlar kabi mamlakatning ijtimoiy — siyosiy va iqtisodiy vaziyatiga ta’sir ko rsatadi. U
mamlakatlar o'rtasidagi hamkorlikni rivojlantirish hamda investitsiya va kapital ogimini
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ta’minlash darajalarini aniglashda muhim vosita bo'lib xizmat giladi. Ma’lumki, bozor iqtisodiyoti
rivojlangan mamlakatlarda, asosan, xususiy va tijorat kompaniyalari turistlarga xizmat
ko rsatadilar. Birog, har ganday sharoitda ham davlat optimal igtisodiy va huqugiy zaminni
yaratgan tagdirdagina turizm rivojlanadi. Davlat kadrlarni tayyorlash masalasi, tabiiy va madaniy
muhitni muhofaza etish, axborot - reklama faoliyati bilan jiddiy shug ullanib, rasmiyatchilikni
soddalashtirish evaziga turizmdan kutilgan rivojlanish darajasiga erisha oladi. Bunda davlat
tomonidan turizmni rivojlantirish, turistik xizmatlar bozorini shakllantirish, iqtisodiy tartibga
solish usullari va richaglarini gayta isloh etish, turizmni tashkiliy boshgaruv tizimlarini
takomillashtirish, uning eksport salohiyatini oshirish va eng asosiysi, xorijiy investitsiyalarni jalb
gilish kabilarga tegishli uslubiy va amaliy yondashuvlarni ishlab chigish muhim ahamiyat kasb
etadi.

Jahon moliyaviy-igtisodiy ingirozi boshlanishiga gadar turizmning bargaror taraqqiy
etayotganligi va uning istigboli, ushbu sohani “kelajak industriyasi” sifatida e’tirof etishga asos
bo'lgan edi. Mamlakatimizda turizm faoliyati mustaqillikning dastlabki kunlaridanoq iqgtisodiy
taraqqgiyotning ustuvor yo nalishi sifatida talqin qilinib, unga e’tibor davlat siyosati darajasiga
ko tarilgan. Soha rivoji uchun zaruriy tashkiliy-huqugiy mexanizmlar vujudga keltirilib, hukumat
tomonidan tegishli me’yoriy hujjatlar qabul qilindi va bu boradagi ishlar hozir ham davom
etmoqda.

Hozirgi paytda turizm sohasining umumiy rivojlanishi va ragobatbardosh turistik mahsulot
yaratish magsadida, tarmoqda zaruriy islohotlar izchillik bilan amalga oshirilmoqgda. Har ganday
sharoitda, xususan, bozor igtisodiyotiga o'tish davrida turizm infratuzilmasini rivojlantirishda
davlat muhim o’rin egallaydi. Deyarli barcha davlatlar milliy igtisodiyotida turizm sohasining
ahamiyatini oshirishga harakat gilishadi. Chunki, turizm milliy iqgtisodiyotni rivojlantirishda
quyidagi ustuvorliklarga ega:

a) mabhalliy ishchi kuchlarini malakali mehnat va yashash sharoitlari bilan ta’minlash
manbai;

b) turizm bozorni shakllantirish hamda kapital investitsiyalarning oqgib kelish
mexanizmi, bu sohada ragobatbardoshlikni kuchaytirib, turizmni rivojlanitiradi;

C) qurilish (mehmonxonalar, kempinglar, motellar), kommunikatsiya (uyali aloga,
telefon va optik aloga), transport (avtomobillar, avtobuslar, xalgaro andozolardagi temir yo'l
vagonlari, samolyotlar), shuningdek xizmat ko'rsatish infratuzilmasi (avto yoqilg'i quyish
shahobchalari) kabi sohalarga yangi texnologiyalar va nou-xau joriy etish vositasi;

d) milliy xalg hunarmandchiligini rivojlantirish vositalari;

e) mamlakatda va hududda siyosiy va ijtimoiy-igtisodiy holatni bargarorlashtirish
omillari;

f) tarixiy yodgorliklar va madaniy merosni asrash usullari;

0) davlatga valyuta tushumlarini samarali oshirish vositalari.

Yugoridagi ustuvorliklar bilan birga boshga sohalar rivoji uchun ham turizm ahamiyatli
hisoblanadi. Mustaqgilligimizdan so'ng hukumatimiz buni anglagan holda turizm rivojlanishi
uchun birin-ketin imkoniyatlar eshigini ochib bergan bo'lib, bu chora tadbirlar 0"z ijobiy natijasini
bermoqda. Shu o zgarishlarning asosiy gismini xalgaro turizmda kuzatish mumkin bo’lsa, so ngi
yillarda nafagat xalgaro, balki milliy turizmda ham katta 0" zgarishlar kuzatilmoqgda. Yurtboshimiz
boshchiligida yoshi ulug™ otaxon va onaxonlarimizning haj safarlarini yo'lga go’yish xalgimizda
ziyorat qilish orgali ziyorat turizmiga gizigishni uygotdi. Shuningdek shaharlarimiz,
tumanlarimiz markazlari va atroflarida gilinayotgan obodonchilik ishlari orgali ko chalar,
guzarlar, bog'lar go zallashib, chiroy ochib bormoqda. Albatta bular ham sayohat sanoatining
rivojlanishi bilan chambarchas bog lig. Shuning hisobiga mahalliy sayyohlarning sayohat gilishga
imkoni kopayib, ular soni ortishi bilan birga xorijiy sayyohlarning tashrifi yildan-yilga ortib, soha
rivoji uchun ulkan hissasini qo shmoqda.
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1-rasm. O zbekistonga tashrif buyurgan xorijiy sayyohlarning soni

Manba: “O’zbekturizm” MK si ma’lumotlari asosida muallif tomonidan tayyorlandi.

“O"zbekturizm” MK ning ma’lumotlariga qaraganda agar 2006-yilda 559460 xorijiy
sayyoh O zbekistonga tashrif buyurgan bolsa, 2020 yilga kelib turistlar soni 1.900.000 ga yetgan.
1-chizmada yurtimizda turistlar ogimi va sonining oshayotganligidan darak beradi. Bu esa
igtisodiyotimiz rivoji, shaharlar-tumanlarning obod bo’lishi va kishilarning ish bilan band bo'lib,
turmush darajasi ko tarilishiga juda katta hissa qo shadi.

Turizm industriyasi  O°zbekistonning jahon bozoridagi mavqgeini  oshirishga
ko maklashadi. Fikrimizning isboti sifatida bugungi kunda turizm sohasida katta yutuglarga
erishilayotganligi, tez sur atlar bilan o'sib borayotganligi, yangidan — yangi mehmonxonalarning
barpo etilayotganligi, ishchi o'rinlari sonining ko payishi, malakali mutaxassislarning ortib
borishi, turistlar ogimining yildan — yilga ko'payayotganligini ta’kidlab o’tish joiz deb
hisoblaymiz. Albatta O zbekistonning qulay igqlim sharoitlari va 0°ziga xos landshaftini inobatga
olganda sport va ekologik turizmning rivojlanishi uchun barcha asoslar mavjud. Farg ona vodiysi
va Toshkent viloyati ajoyib tog™ tizimlari, gullagan vodiylar va ajoyib tog" daryolariga boy.
Tog ning toza havosi, yil davomida quyoshli kunlarning ko pligi, ajoyib tog"™ manzaralari nafagat
O zbekiston fugarolarining, balki Qozog’iston, Qirg'iziston va Tojikiston kabi qo shni
mamlakatlarning aholisi ham tashrif buyuruvchi turizm obyektlariga aylanishiga imkon beradi.
O zbekiston hududida mineral suvlarning turli xil turlari keng targalgan hududlardan biridir.
Chimyon va To'rtko’l kabi tog™ - chang’i sportini rivojlantirish mumkin bo’lgan bir gancha tog®
maskanlari mavjud. Baland qorli tog lar, alpinizm, speleoturizm, daryo turizmi kabi turli tog
turizmi turlarini amalga oshirish imkonini beradi. Shifobaxsh giyohlarning ko pligi turli xil
ekologik turlar, turli giyohlar va osimliklar yig'ish uchun turlarni tashkil etishga imkoniyat
yaratadi. Bu esa ko plab chet ellik turistlar orasida gizigish uyg otadi.

Turizm nafagat iqtisodiy, balki  muhim ijtimoiy soha hamdir. Buning igtisodiy
samaradorligi bilan birga ma naviy, ruhiy va intellektual ahamiyati ham juda katta. Shu tufayli
ushbu sohaga davlat alohida e’tibor berib, ma lum imtiyozlar ham belgilaydi. Odamlar bu
imtiyozlardan fagat turist bo’lganliklari uchun foydalanadilar. Bu ham turizmning o°ziga xos
Xususiyati va katta ijtimoiy-igtisodiy ahamiyatidan dalolat beradi. Imtiyozlar turistlarning bojxona
postlaridan otishda, soliq to'lashda, chetga chigishda pasportiga ruxsat berishlarida, avia va temir
yo'| transportlariga chiptalar olishda, ularni rasmiylashtirishlarda namoyon boladi. Shunday gilib,
turizm igtisodiyotning tarkibiy gismi sifatida 0 ziga xos xususiyatlarga ega. Bulardan tashqari
turizm mamlakat hayotiga sezilarli darajada ta'sir giladi. Turizmdan birinchi galda turistlar foyda
giladilar, ya'ni ularning dunyoqarashi kengayadi, jismoniy jihatdan sog'lomlashadi va ma naviy
boyligi ko payadi, atrof muhitni idrok gilish bilan ular ta'sirlanish orgali rohatlanadilar.
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Turizmning mahalliy aholi uchun ham katta foydasi bor. Ular ish bilan ta'minlanadi, turli
millat, elat va xalq vakillari bilan mulogotda bo’ladilar va ularning turli an"ana va qgadriyatlari
bilan tanishadilar, doimiy daromad olib turish imkoniyati ega bo’ladilar, mahsulotlarni sotish
imkoniyatiga ega bo’ladilar, mahalliy aholi imkon gadar o'zlarining an‘ana va gadriyatlarini
namoyish qgilish uchun uni saglab goladilar va unitilganlarini tiklaydilar, mehmon kutishning
jozibador an“analarini tiklash bilan birga mehmondorchilik ananlarini takomillashtirib boradilar.
Yugoridagi fikrlarimiz isboti sifatida 2020 yilda turizm sohasida ish bilan doimiy band bo’lgan
ishchilar soni 118500 kishiga yetgan va bu umumiy ish bilan band aholining 0,8 % ni tashkil giladi.
Bu ko'rsatkichlar esa yildan yilga ijobiy tomonga o'zgarib bormoqgda. Shuningdek, turizmni
rivojlantirish evaziga o'z igtisodiyotining yuksalishiga erishadi, davlat byudjetiga tushumlarning
ko payishini ta'minlaydi. Masalan, anig misol qilib budjetimizga turizmdan tushayotgan
tushumlar 2020- yilda 1,317.1 mird so'mni tashkil gilganligida ko'rishimiz mumkin, bu
ko rsatkich YalM ning 0.9% ni tashkil giladi[84]. Tabiiy resurslarni asrab-avaylashga erishadi,
mamlakatning ijtimoiy barqgarorligini ta'minlashga muvaffaq bo’linadi, xalglararo alogalarga
erishadi, madaniy alogalar kengayadi, valyuta tushumi ko payadi va h.k. Atrof muhitga ham
turizmni rivojlantirish katta foyda beradi. Xususan, mamlakatning biomaydoni asl holida
saglanishiga harakat qilinadi, ekologik bargarorlikni ta'minlash tadbirlari qgollaniladi,
turistlarning tabiat resurslaridan rohatlanishi uchun foydalaniladi, manzarali maydonlarning
yaratilishi imkoniyatini tug diradi, suv, havo, o' rmonlarning tabiiy holda saglanishi uchun asosiy
omil bo’lib xizmat giladi.

2-rasm orgali 2010-2020-yillarda turistik xizmatlarning eksportidan tushgan mablag’
dinamikasini kuzatish mumkin. Bunda 4 yilni ichida turizm eksporti garib 4 marta oshganini
ko ramiz
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2-chizma. O zbekiston Respublikasida 2010-2014-yillarda turizm eksporti (min
dollar hisobida)

Manba: “O’zbekturizm” MK si ma'lumotlari asosida muallif tomonidan tayyorlandi.

2019-yilga nisbatan 2020-yil ko rsatkichlarining 5.5% ga kamayganiga quyidagi sabablar
mavjud: bular jahonda yuz berayotgan jahon moliyaviy inqirozining haligacha ta’siri; qo’shni
mamlakatlardagi notinch siyosiy ahvol; terror xavfi; turli xil vabo va kasalliklarning targalishi;
ragobatchilarning kuchli narx siyosati.

Hozirgi kunda turizmning iqtisodiy jihatdan muhimligini anglagan ko pgina davlatlar
turistlar ogimini jalb qilish magsadida mahalliy, milliy va xalgaro darajalarda raqobat
yuritmoqdalar. Biz ham yurtimizda destinatsion marketing va 6A modeli asosida ragobatbardosh
turizm bozorini shakllantirishimiz zarur. Ya’ni, access-mavjud diggatga sazovor joyga ortiqcha
to'siglarsiz (transport bilan bog'lig) yetib kelish; attractions-diggatga sazovor joylar;
accomodation-turar-joy maskanlari; amenities-sayohat gilish mobaynida turistik dastur bilan
birga uyg unlashgan qulayliklar va xizmatlar (restoran, savdo markazlari, teatr, kino, sport va
boshqalar); ancillaryservices-turistik sayohatlarni, ekskursiyalarni tashkil gilish jarayoni uchun
doimiy muhim sanaladigan tashkilotlar (aloga kompaniyalari, pochta, ichki ishlar vazirligi,
davolanish maskanlari va boshgalar); assemblage-tur mahsulotni yaratishda gatnashadigan,
Xususan turoperator va destinatsion marketing tashkilotlari, barcha korxonalarning vertikal,
gorizontal va bevosita, bilvosita alogalarini nazarda tutadi.
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Xulosa qilib shuni aytishimiz mumkinki, yurtimizda olib borilayotgan siyosat turizmni
sohasini qo'llab quvvatlamogda. Bugungi kundagi turizmga bo'lgan ehtiyoj ortib borib,
infratuzilma rivojlanib, shaharlar ko'rkamlashib, zamonaviy bilimga ega kadrlar yetishib
chigmoqda, kishilarning madaniy ehtiyojlari qonmoqda. Bu imkoniyatlar turizm bozorida
ragobatning kuchayishi va raqobatbardosh turmahsulotlarning yaratilishiga sabab bolib,
madaniyatimiz, tariximiz, urf-odatlarimizni dunyoga tanitmoqda.
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Jafarova Hilola Xalimovna
Igtisodiyot va Turizm fakulteti o’gituvchisi
Abdullajonov Abdulaziz Timur o°g’li
Igtisodiyot va Turizm fakulteti talabasi
Buxoro davlat universiteti
O‘ZBEKISTONDA TURIZMNING TARG'IBOTI: MUAMMOLARI VA
RIVOJLANISH ISTIQBOLLARI

Turizm tarmoglari dunyodagi eng tez rivojlanayotgan iqtisodiyot sohalaridan biriga
aylanib bormoqda(UNWTO, 2019) va iqtisodiyot rivojlanishi uchun muhim harakatlantiruvchi
kuch sifatida garaladi(Vorld Travel va TBizning Kengash, 2012). So'nggi tendentsiyalar
ko'rsatdiki Osiyo mamlakatlari turizmning doimiy o'sishi va ahamiyatining yorgin dalilidir, bu
global o'rtacha ko'rsatkichdan oshib ketishda davom etmoqgda (Mc.A Baker, 2013). Shunday
mamlakatlardan biri kelajagi borligini yaqqol isbotlay boshlagan O'zbekistondir. Markaziy
Osiyoning Turizm bozorida "asosiy o'yinchi™ bo'lish potentsialidir. O'zbekistonning noyob tarixi,
kuchli madaniyatga asoslangan arxeologik va tabiiy diggatga sazovor joylar, endilikda mamlakat
asosiy sayyohlik maskaniga aylanishi uchun keng imkoniyatlarni tagdim etmoqda Bu uning
gadimiy tarixi bilan bog'lig, aynigsa Davlatning janubiy mintagasi ajralib turadi, bu Xitoy va
Evropa o'rtasida eng to'g'ridan-to'g'ri savdo yo'li uchun asosiy mashrut edi. Bu savdo yo‘li “Ipak
yo‘li” deb nomlandi. Birinchi marta Rim davrida tashkil etilgan (Kantarci, Uysal & Magini, 2014).
Birog, fagat 1992 yilga kelib O'zbekiston Respublikasi hukumati (1991 yilda Sovet Ittifogidan
ajralib chigganidan keyin) turizmni jiddiy rivojlantira boshladi “O‘zbekturizm” birinchi milliy
turizm kompaniyasini tashkil etish orqali, birinchi reklama, axborot xizmatlari bilan bog'liq turistik
ma'lumotlarni tagdim etish, litsenziyalash, statistika, shuningdek, igtisodiy ma'lumotlarni jamlash
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bilan shug’ulandi. Keyingi yangi imkoniyatlar 2016 yil dekabr oyida, Respublika Prezidentining
Farmoni bilan sodir bo'ldi O‘zbekiston “jadallashtirishni ta’minlash bo‘yicha chora-tadbirlar
ko‘rish” zarurligini rasman e’lon qildi Ofzbekiston Respublikasining “turizm sohasini
rivojlantirish to‘g‘risida”gi qarori(O‘zbekiston Respublikasi Prezidenti, 2016 yil)ham keng
imkoniyatlarning boshlanishi edi. Turizm infratuzilmasini rivojlantirishning asosiy maqsadlari
bilan turizm sanoati va yanada samarali transport tizimi ishlab chiqgish, bir gator yangi turistik
joylarga marshrutlar tashkil etish, viza tartiblarini soddalashtirish va O¢‘zbekistonni milliy
mahsulotni jahon bozoriga chiqarish va turizm sifatida targ‘ib qilish. Davlat qo‘mitasining asosiy
ustuvor yo‘nalishi “dinamik turizmni”ni rag‘batlantirishdan iborat edi. Rag'batlantirish
O‘zbekistonga asoslangan turizm sektoriningning qadimiy sivilizatsiyalari va turli
madaniyatlaridan boshlandi. Madaniy turizm asosiy e'tiborga aylandi, chunki ko'proq
Mamlakatdagi 4000 ta noyob tarixiy yodgorliklar, boshga ko'plab noyob obidalar joylashgan
Buxoro, Xiva va Samarqandning qadimiy shaharlaridagi me’moriy magbaralar, minoralar va
masjidlari bundan tashqari, jami 140 ta tarixiy va me’moriy obidalar hozirda YuNESK ro'yxatiga
kiritilgan. Shularga asoslanib arxeologik kashfiyotlar bo'yicha O'zbekiston bugungi kunda jami
bo'yicha tarixiy va me'moriy yodgorliklar soni dunyoda to'qgizinchi o'rinni egallab turibdi. Xulosa
qilganda O‘zbekiston o‘zining madaniy va tarixiy an'analar boyligi tufayli turizmni rivojlantirish
uchun katta imkoniyatlarga ega.

Ushbu tezisning magsadi O‘zbekistonda turizmni rivojlantirish va xorijiy sayyohlar sonini
ko‘paytirishni rag‘batlantirish, tashrif buyuradigan sayyohlar haqida ma'lumot berishdir. Bundan
tashqgari, mualliflar bir nechta turizm tashabbuslarini muhokama qgiladilar. VVa nihoyat, ushbu
O‘zbekistonda muvaffaqiyatli amalga oshirilishi mumkin yangi tashabbuslarni aniqlab,
kelajakdagi turizmni rivojlantirish uchun imkoniyatlarni ko’rib chiqgamiz. Imkoniyatlarni intensiv
ko'rib chigish orqali, adabiyotlarni ko'rib chigish amalga oshirildi va turizmdagi bir nechta
adabiyot ma'lumotlarini Science, Scopus va Google Scholar bazalarini iterativ gidiruvdan
foydalangan holda turizmiga qaratilgan tadgigotlar aniglandi va tahlil gilindi. Turizmga
bag'ishlangan bir nechta jurnal maqolalari va O‘zbekistondagi iqtisodiy taraqqiyot haqida
ma’lumotlar topildi va bir gator tadqiqotlar olib borildi. Maqgolalar 1997 va 2018 o'rtasida chop
etilgan bo’lib. Ushbu ma’lumotlarning har biri ikkinchi darajali manbalardan foydalangan, ushbu
tezisning ahamiyati shundaki, biz O'zbekiston turizmini rivojlantirish magsadi sifatida, joylashgan
boshga rivojlanayotgan mamlakatlardan andoza olgan holda turizmni rivojlantirish modelini
tagdim etish va o'xshash igtisodiy, siyosiy va ijtimoiy vaziyatni ko’rib chiqish. Ya'ni turizmni
igtisodiyotni rivojlantirishning asosiy vositasi sifatida foydalanish va ish o'rinlarining asosiy
yaratuvchisi sifatida turizm sanoatini belgilash va rivojlantirishni belgilash.

O'zbekistonda turizmni rivojlantirish bo'yicha yangi ishlanmalar

O‘zbekiston Respublikasi Turizmni rivojlantirish davlat qo‘mitasi o‘zining ko‘plab
tashabbuslari qatorida Xalgaro O‘zbekiston sayyohlik ko‘rgazmasi va Toshkent xalgaro sayyohlik
yarmarkasini o‘tkazish orgali turizm kompaniyalariga xorijiy sayyohlik kompaniyalari bilan
to‘g‘ridan-to‘g‘ri biznes aloqalarini o‘rnatishga ko‘maklashmoqda. 2017-yilda Davlat qo‘mitasi
O‘zbekistonda faoliyat ko‘rsata boshlagan jami 118 ta yangi tadbirkorlikni qo‘llab-quvvatladi,
ulardan 60 tasi mehmonxona xizmatlariga, 58 tasi turistik xizmatlar ko‘rsatishga qaratilgan.
Qolaversa, 2018-yilga kelib turizm daromadlarining o‘sishi sezilarli darajada oshdi.

Ya’ni, 1996-yilda turistik daromad atigi 15 million AQSH dollarini tashkil etdi, bu yalpi
milliy mahsulotning (YalM) taxminan 0,11 foizini tashkil etdi, sayyohlar soni esa 173 ming kishini
tashkil etdi. 2018 yilga kelib, mamlakatda turizmning o'sishi sezilarli darajada oshdi, daromad 1,31
milliard AQSh dollarini yoki YalMning 2,6 foizini tashkil etdi (World Data.info, 2018). Bundan
tashgari, sayyohlarning umumiy soni ham 5,35 million kishiga ko'paydi. Biroq, bu Frantsiya kabi
boshga mamlakatlar bilan solishtirganda hali ham juda kichik (YalMning 7%); Turkiya
(YalMning 4,5%); va Hindiston (YalMning 6%) (Hasanovich, 2017). Sayyohlar soni va turizmdan
tushadigan daromadlarning o'sishining asosiy gismi Turizmni rivojlantirish davlat go'mitasi
tashabbusi bilan amalga oshirilayotgan ko'plab tashabbuslar bilan bog'liq. Bu gator marketing
tashabbuslarini o'z ichiga oladi, masalan, xorijiy OAV jurnalistlarining O'zbekistonga o'rganish
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tashriflari. Ushbu sayohatlar natijalariga ko‘ra, “O°zbekturizm”ni targ‘ib qilish magsadida ko‘plab
fotosuratlar, videolar va turizm imkoniyatlari hagida maqolalar tayyorlandi va yozildi. Bundan
tashgari, kommunikatsiya texnologiyalari orgali chegara hududlarida tashrif buyuruvchilardan
ma'lumotlar yig'ildi. Kelajakda onlayn sayohat marshrutlarini topshirish orgali chet el fugarolarini
ro‘yxatga olish tartiblari ham ko‘zda tutilgan. Bu faol turizm, ekoturizm va agroturizmni
rivojlantirishga hissa qo‘shishi kutilmoqda. Shuningdek, xorijlik tashrif buyuruvchilar uchun viza
va ro‘yxatga olish tartib-qoidalarini soddalashtirishga yordam beradigan takliflar ilgari surildi. Bu
mamlakatga kirish talablarini kamaytiradi, shuningdek, bozor talablari va chet ellik
mehmonlarning o'ziga xos manfaatlaridan kelib chiggan holda turistik ogimlarni diversifikatsiya
giladi.

Mustaqil sayohatchilar ham e'tibordan chetda qolmadi, chunki restoranlarga tashrif
buyurish uchun taksi buyurtmalari, shuningdek, sayyohlar, aynigsa ekoturizmga alohida gizigish
bilan tabiiy ochiq hududlarga sayohat giluvchilar xavfsizligini ta'minlashga yordam beradigan
mobil telefonlar uchun "signal tugmasi ilovasi” joriy etildi. “Uzbekistan Pass” mobil ilova sifatida
ham ishlab chigilgan. tashrif buyuradigan madaniy va tarixiy joylar hagida batafsil ma'lumot
beradi. Turizm industriyasining 0'zi, aynigsa, onlayn bron gilish tizimlari va mobil ilovalardan
foydalanishni xohlovchi mehmonxonalar va transport kompaniyalari xizmatlarini yaxshilash
uchun axborot-kommunikatsiya texnologiyalarini (AKT) joriy etishni faol rag'batlantirmoqda.
Aviakompaniyalar parvozlarni to‘xtatgandan so‘ng, COVID-19 oldidan yana bir ijobiy
tashabbusda “O‘zbekiston havo yo‘llari” MAK guruhli sayohatlar uchun chegirmali tariflarni
e’lon qildi, shuningdek, O°zbekistonning tarixiy hududlariga parvozlar uchun qo‘shimcha reyslar
taqdim etdi.Boshqa takliflar orasida xorijiy investitsiyalarni rag‘batlantirish va grantlar taqdim
etish ham bor edi. mehmonxona va turistik xizmatlar uchun solig imtiyozlari. Xususan, ularni
yuridik shaxslardan olinadigan daromad va mol-mulk solig‘idan ozod qilish, shuningdek, boshqa
turdagi solig imtiyozlari, masalan, malakali xorijlik mutaxassislarni boshgaruvchi kadr sifatida
jalb qilgan holda, ish haqi fondidan yagona ijtimoiy to‘lovni to‘lash zarur bo‘lgan
mehmonxonalarga yordam ko‘rsatildi. ; mehmonxona boshqaruvi xodimlari sifatida taklif etilgan
malakali xorijlik mutaxassislarning daromadlari ham jismoniy shaxslardan olinadigan daromad
solig‘idan ozod etildi.

Davlat Turizm go‘mitasining ushbu tashabbuslari qisqa muddatda foydali bo‘ldi, chunki
ular bir gator ijobiy biznes strategiyalari va soliq imtiyozlari orgali sayyohlarni jalb gilish vositasi
sifatida garaldi. Shu bilan birga, Davlat qo'mitasi e'tibordan chetda qoldirgan sohalardan biri bu
boshga bo'sh yoki alohida qizigish uyg'otadigan turistik bozorlarni rivojlantirishni
rag'batlantiradigan bir gator marketing strategiyalarini ishlab chigish zarurati bo'lib, ular keyingi
bo'limda batafsil muhokama gilinadi.

Xulosa gilganda, keng ko'lamli manfaatdor tomonlarning ishtiroki va barqaror rivojlanish
tamoyillari asosida qurilgan sayyohlik shaharda ham, gishlogda ham bandlik va iqgtisodiy
rivojlanish imkoniyatlarini ta'minlash orgali yanada inklyuziv o'sishga sezilarli hissa qo'shishi
keng e'tirof etilmogda. Madaniy turizm hisobi O'zbekistonda turizmni targ'ib gilish bo'yicha yangi
15 ishlanmalar global turizmning 37% uchun, eng yirik va eng tez rivojlanayotgan global turizm
bozorlaridan biri bo'lib, dunyo bo'ylab mashhur yo'nalishlarning keng doirasini tobora ko'proq
bozorga chigarish va targ'ib gilish uchun foydalanilmoqda. 21-asrda madaniy turizm vyirik
shaharlarning igtisodiy va ijtimoiy jonlantirishda asosiy kuchga aylandi. Buning sababi shundaki,
aholining madaniyat va merosni yo‘q bo‘lib ketishidan oldin asrab-avaylash talabi tobora ortib
bormoqda. O‘zbekiston Respublikasi hukumati o°‘zining yaqinda olib borayotgan sayyohlik
siyosati orgali ularning madaniy va merosi digqatga sazovor joylari to‘g‘risida global
xabardorlikni oshirishga harakat gilmoqda. va ochiq tabiat hududlarini boshqarish va muhofaza
gilish, ularning noyob me'moriy yodgorliklari va masjidlarini saglash. Hududning Buyuk Ipak
yo‘lidagi yo‘laklarda joylashgani, asosiy savdo nugqtalari bo‘lgan shaharlar borligi ularning
yo‘nalishlarini xorijlik sayyohlar uchun jozibador giladi. YuNESKO O‘zbekistondagi ko‘plab
noyob me’moriy yodgorliklar va masjidlarni Jahon merosi ob’ektlari ro‘yxatiga kiritgani bu
hududni keng o’rgangan, yangi va ekzotik sayyohlik tajribalarini izlayotgan sayyohlar uchun
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“ziyorat qilish shart”iga aylantiradi. Shu bois, so‘nggi paytlarda O‘zbekistonga sayohat qilishga
garor gilgan sayyohlar asosan madaniy-tarixiy diggatga sazovor joylarga qgizigish bildirishlari va
odatda mabhalliy sayyohlik agentliklari, ya’ni Toshkent, Samarqand, Buxoro va Xiva tomonidan
taqgdim etiladigan eng mashhur ekskursiyalarni o‘tkazishlari shubhasiz. Biroq, eng so‘nggi
sayyohlik statistikasi shuni ko‘rsatadiki, xorijlik sayyohlarning aksariyati O‘zbekistonga faqat bir
marta keladi, umuman olganda, bir yoki ikki turga bo‘lib, gisqa muddatda qoladi. Bu hukumat va
mabhalliy turizm provayderlari uchun katta tashvish bo'lishi kerak. (Kapiki va Tariqulov,
2014)O'zbekistonga kelayotgan bu kichik turizm ogimi gisga vaqt ichida tugamasligiga kafolat
yo'gligi hagida ogohlantirdi.

Agar hukumat sayyohlarning uzogroq muddatga kelishini va takroriy tashriflarni
rag‘batlantirmoqchi bo‘lsa, u boshqa turistik bozorlarni ham rag‘batlantirishi va targ‘ib qilishi
kerak: sarguzasht turizmi, gastronomik va vino turizmi va O‘zbekistonning eng yaxshi
imkoniyatlaridan biri bo‘lgan diniy turizm. uzoq muddatli iqtisodiy va turizm barqarorligi va
o'sishiga erishish uchun madaniy turizm bilan. O‘zbekistonda milliy iqtisodiyotni yaxshilash va
yangi ish o‘rinlari yaratish yo‘lida turizm industriyasini targ‘ib qilish borasida hali ko*p ish qilish
kerak. Ilgari O‘zbekiston Sovet Ittifoqi tarkibida bo‘lgan va ko‘p jihatdan o‘zining qishloq
xo0‘jaligi tarmog‘iga, jumladan, paxta yetishtirishga bog‘liq edi, natijada ko‘pchilikning turmush
darajasi ancha past edi. Birog 1991-yilda O‘zbekiston Sovet Ittifogidan chiqib, Respublika
bo‘lganidan so‘ng, hukumatning birinchi yirik garorlaridan biri (1992-yil) birinchi milliy turizm
kompaniyasi “O‘zbekturizm”ni tashkil etish bo‘ldi. Bu iqtisodiyotni yaxshilashga yordam
beradigan asosiy yo'nalish sifatida turizm industriyasini tashkil etishga asos bo'ldi.

2016-yildan buyon Prezident turizm industriyasining o‘sishini rag‘batlantirishga qaratilgan
qator ulkan islohotlar orqali turizmni iqtisodiy tiklanish vositasi sifatida qo‘llab-quvvatlab
kelmoqda. Bu chora-tadbirlar Respublikaning Markaziy Osiyoning asosiy sayyohlik maskaniga
aylanishida ganchalik samarali bo‘lishini vaqt ko‘rsatadi. Ushbu yondashuv O°‘zbekiston
fugarolarining turmush darajasi va sifatini oshirishga yordam berish uchun boshga davlatlar uchun
namuna bo‘ladi.
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Kadirova Shafoat Xabibulloyevna
Turizm va mehmonxona xo’jaligi kafedrasi o’qituvchisi
Buxoro davlat universiteti
MUSTAQIL SAYYOHAT QILUVCHILARNI JALB QILISHDA MOBIL
ILOVALARNING O’RNI

Annotatsiya: Hozirgi innovatsion texnologiyalar jadal rivojlanib borayotgan davrda
turizmga bo’lgan talab oshib bormoqda. Dam olishga bo’lgan talabning ortib borishi mustaqil
sayohat qgiluvchilar sonining ko’payib borishiga asos bo’lmoqda. Ushbu tezisda O’zbekistonga
mustaqil sayohat giluvchi sayyohlarni jalb gilishda mobil ilovalar, web dasturlar va online xizmat
ko’rsatuvchi texnologiyalarning tutgan o’rni yoritilgan.

Kalit so’zlar: audiogid, mobil ilovalar, online xizmat ko’rsatish, mustaqil sayyohat
giluvchilar, electron xizmat.

Turizm sohasida faoliyat olib boruvchi mutaxassislari tomonidan olib borilgan
tadqiqotlarga ko‘ra, 2014-yilda dunyo bo’ylab sayohatchilar turistik xizmatlarni mustaqil ravishda
onlayn bron gilishlar soni 2013-yilga nisbatan gariyb 1,5 barobarga oshgan va bugunga gadar bu
ko’rsatgich kun sayin yanada o’sishda davom etmoqda. Ta'kidlash joizki, sayohatchilar nafagat
aviachiptalar, temiryo’l chiptalari, mehmonxonalar, restoran xizmatlari, muzeylarga Kkirish
chiptalari, avtotransport vositalarini internet orgali bron gilish bilan birga, sayohatni imkon gadar
qulay va qgizigarli giladigan yangi texnologiyalarni, mobil ilovalarni ham yuklab olishadi. Turizm
sohasidagi tadgigotchilarning fikricha, turizm rivojlanishidagi asosiy tendentsiya mobil telefonlar
uchun ilovalar hisoblanadi.

Chet elda audio go'llanmalar va audiogid dasturlari keng go'llaniladi va ularning soni
tobora ko’payib bormogda. Shu o’rinda O’zbekistonda ham xuddi shunday mobil ilovalar va
dasturlar paydo bo’la boshladi. Ular asosan muzeylar va yosh olimlar va dasturchilar tomonidan
yaratilgan. Misol uchun O’zbekitonda deyarli barcha muzeylarda QR-kodlar o’rnatilgan bo’lib,
ular orqali tashrif buyurgan har bir sayyoh obyekt haqidagi ma’lumotlarni mobil telefoni orqali
olishi mumkin. Bu sayyohlarda mustaqil sayohat gilish imkoniyatini kengaytiradi.

2017-yilda O‘zbekistonda turistlar uchun Khiva Audio Tour mobil ilovasi ishlab chigildi.

Khiva Audio Tour mobil ilovasi muallifi yosh dasturchi Rasulbek Abdurasulov bo‘lib,
mazkur ilovani hozirda “Android” tizimidagi smartfonlar va planshetlar uchun “Play Market”
mobil ilovasidan va “IOS” tizimidagi smarfon hamda planshetlar uchun “App Store” mobil
ilovalaridan yuklab olish imkoniyati mavjud. Mazkur mobil ilovada “Ichan qal'a” majmuasidagi
barcha tarixiy obektlar hagida ma'lumotlar jamlangan. Ma'lumotlarni audio shaklda eshitish va
undan tashgari, matn shaklida ham olish mumkin. Ilovaga obyektlarning suratlari ham
joylashtirilgan.

Xuddi shuningdek, eng yirik aloga operatori “Beeline” 2016-yilda “AppStore”da “Beeline
Guide” mobil ilovasini ishga tushirgan. ‘“Beeline Guide” O‘zbekistonning asosiy
yodgorliklarining noyob 3D-panoramalari kolleksiyasini virtual haqgiqiylik tizimida tomosha gilish
imkonini beradi.

Bundan tashqari izi.travel 0’z rasmiy saytida ham bir necha marshrut bo’ylab audio turlarni
tashkil etgan. Hozirga qadar 8 ta marshrut bo’yicha audio tur tashkil etilgan bo’lib, har bir
audioturni sayyohlar rus, ingliz va 0’zbek tillarida eshitishlari mumkin.

Bundan tashgari hozirgi kunda ijtimoiy tarmoglar orgali online gid xizmatlari ham
ko’rsatish imkoniyati taqdim etilmoqda. Shuningdek, O’zbekistonning diqqatga sazovor joylar
haqida ma’lumot beruvchi sahifalar kun sayin ko’payib bormoqda. Instagram, telegram ijtimoiy
tarmoglaridagi turistik bloglar va sahifalar bunga misol bo’la oladi. Bunday sahifalar
sayyohlarning mustaqil sayohat gilish imkoniyatlarini yanada kengaytiradi, shuningdek, qulay va
arzon xizmatlardan foydalanish bilan birgalikda eng sifatli xizmatlardan bahramand bo’lish
imkonini yaratadi.

Mustaqil sayohat giluvchilar uchun nafagat gid xizmati, balki transport xizmatlarida ham
online foydalanish bugungi kunda muhim ahamiyat kasb etyapti. Aynigsa, mamlakat ichida bir
joydan ikkinchi joyga yetib borishda mahalliy transport xizmatlaridan foydalanish uchun mobil
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ilovalar qo’l kelmoqda. Hozirgi kunda O’zbekistodagi yosh olimlar tomonidan aynan mahalliy
transport xizmatlaridan foydalanishni yengillashtiruvchi yangi mobil ilovalar ishlab chigilmogda.

J'son&PartnersConsulting ma'lumotlariga ko'ra, mobil ilovalarni ishlab chigish bozorini
quyidagilar boshgaradi:

1. Mobil iste'molning o'sishi. Umuman olganda, dunyo aholisining mobil aloga
xizmatlaridan foydalanishi o'sib bormoqda, smartfonlar va boshga mobil qurilmalar savdosi o'sib
bormoqda, iste'mol gilinadigan mobil trafik o'sib bormoqgda. Ushbu o'sish mobil rivojlanish
bozorining o'sishi uchun asosdir.

2. Mobil reklamaning o'sishi. Mobil reklama bozori to'g'ridan-to'g'ri mobil rivojlanish
bozori bilan bog'liq va bu bozorlar 0’zaro bir-biriga bog’langan bo’lib, taggoslanadigan sur'atlarda
o'sib bormoqgda. Mobil reklama byudjetlarining o'sishi mobil ilovalar sonining o'sishiga va
ularning foydalanuvchi uchun ragobatiga bog'liq holda izchil va tabiiydir.

3. Ushbu bozorni platforma egalari tomonidan rag'batlantirish. Google, Apple, Microsoft
musobagalar o'tkazish va hamkorlik uchun yanada qulay shart-sharoitlar yaratish orgali mahalliy
bozorlarni ishlab chiquvchilarni rag'batlantiradi. Platforma egalarining magsadi o'z platformasi
uchun ilovalar sonini ko'paytirish va foydalanuvchi uchun yanada raqobatbardosh xizmatni
olishdir. Buning uchun katta byudjetlar sarflanadi, lekin uzog muddatda bu o'z samarasini beradi.

4. Rivojlanish uchun yetarli darajada yuqori byudjetlar. Mobil ilovalarni ishlab chigish
bozori boshga bozorlar orasida rivojlanish tendentsiyaga ega, chunki mobil ilovalarni ishlab
chigish uchun byudjetlar ancha yuqori bo'lib golmoqda. Garchi, ko'plab mutaxassislarning fikriga
ko'ra, keyingi ikki yil ichida ilovalarni ishlab chigish narxlari sezilarli darajada pasaygan bo’lsada,
saytlarni rivojlantirish uchun ko'proq xarajatlar sarf gilinadi.

Bugungi kunda ayrim mamlakat va shaharlar uchun mahalliy gidlar katta mashhurlikka
erishmoqgda. O’zbekistonda ham mashhurlikka erishayotgan gidlar 0’z Instagram sahifalari orgali
sayyohlarga va foydalanuvchilarga ma’lumot berish bilan birgalikda online xizmat ham ko’rsata
olishadi.

Sayyohlarga ma’lumot beruvchi, yordam beruvchi mobil ilovalar yaratilishidan tashqgari
ularning reklamasi ham katta ahamiyat kasb etadi. Ushbu ilovalar reklamalari asosan sayyohlar
ko’ziga tashlanadigan joylarda: avtobus bekatlari, turistik obyektlar yaginida, temir yo’l vokzali,
avtovokzal, aeroport va mehmonxonalarda joylashtirilishi magsadga muvofiq. Bundan tashqari
sayyohlarga ma’lumot beruvchi har gadnay dastur va ilovalarda fikr-mulohazalar, fotosuratlar
bilan bo’lishish imkoniyati bo’lishi lozim. Bu 0’z navbatida foydalanuvchilar sonini oshirishiga
va sayyohlarning to’g’ri tanlov gilishiga yordam beradi.

Sayyohlik jarayonlarini axborotlashtirish va kompyuterlashtirishga va so'nggi yillarda
sayohatchilar uchun ilovalar sifatida mobil gidlar yaratilganiga garamay, ushbu bozor zaif
to'yinganligini ta'kidlash kerak. Shubhasiz, raqobat muhitida zamonaviy turistning maksimal
talablariga javob beradigan yuqori sifatli mahsulot yaratish talabi paydo bo'ladi.
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Ycemanoea Azuza baxoouposna

Cmapwuii npenooasameins,

Ilynomoea Cumopa 3aghap kusu

Cmyoenxa ghakyromema Ikonomuxu u Typuzma
Byxapckozo zocyoapcmeennozo ynusepcumema

BJIMAHUE TYPU3MA HA HAIIMOHAJIBHYIO 1 MUPOBYIO 9KOHOMUKY

AHHoTanus: B nanHo# cTathe n3y4yaercs BIMsSHUE TypU3Ma Ha MUPOBYIO SKOHOMUKY, Ha
SKOHOMHUKY CTpaHbl M PETHOHAJIBHYI0 SKOHOMMKY. PacKphIBalOTCSI MPUUYMHBI OBBIIIEHHOTO
MHTepeca K pa3BUTHUIO TYPUCTHUECKOH JeaTelbHOCTH. PaccMaTrpuBaroTest moJipoOHO KOCBEHHOE U
npsMOe BIUSTHUE TypH3Ma Ha 9KOHOMHUKY, TaK Ha3bIBAEMbI MYJIbTHILTUKATUBHBINA 3 (EKT.

KuioueBble ciioBa: Typu3M, TYPUCTHUECKAs UHIYCTPHsI, TYpUCTUYECKAsl JESITEIbHOCTD,
3¢ (HeKT MyJIBTUTIINKATOP, IJIATSKHBIA OamaHc.

TypusMm cumtaercs OAHOW U3 BBICOKOJOXOJHBIX W OBICTPOPA3BUBAIOIIMXCS OTpacieit
MHPOBOT'O X034MCTBA, 3aHUMAET Ba)KHOE MECTO B YKPEIUIEHUH MEXIyHapOJHbBIX OOLIECTBEHHO-
MOJINTUYECKUX, DKOHOMUYECKUX U KYJBTYPHBIX CBA3€H. B yacTHOCTH, MOKHO IOJYEPKHYTH, YTO
3TOT CEKTOp JMJIUPYET IO CO3/aHUI0 TPYIOEMKHUX IPOMBIIUICHHBIX padOYyuX MeECT, IO
KOJIMYECTBY NPEANPUATUI IPEBOCXOANUT CEKTOP TYPU3Ma, UTPAET KIFOUEBYIO POJIb B COXPAHEHUN
MIPUPOJHON M KyJIBTYPHOH Cpelbl U YCTOMYMBOM DPa3BUTHM M 3TO BHOCHUT BECOMBIM BKJIAJ B
obecrieyeHne coryiacust HapoAOB U HAIU.

Typuctckasi n1eATeIbHOCTh BBICTYNAET KaK BHUJ BHELIHETOPTOBbIX OTHoOWIEHUH. OH
OKa3bIBaCT 3HAUMTEJILHOE BIIMSHUE HAa JKCIOPT M HMMIIOPT pas3HbIX CTpaH. MexIyHapoaHbIi
TypyU3M JUAUPYET CpeAu MHPOBBIX OJKCIOPTHBIX OTpaciield, omepexas aBTOMOOWIIbHYIO,
XUMHMUYECKYIO U TOIUIMBHYIO OTPACIH.

OCHOBHBIM UCTOYHHKOM J1I0XOJ[a /JI1 HEKOTOPBIX pa3BUBAIOLINXCS CTpaH sBisieTcs cdepa
Typu3Ma. OKCHOPT TYPUCTHYECKHX YCIYI CO3JAeT IOMOJIHUTEIbHBIH CIPOC B SKOHOMHKE,
oOecreynBaeT 3aHATOCTh M YBEIUYMBAET BAJIOTHBIE MOCTYIUIEHUS. TakuM oOpa3oM, JaHHBIN
CEKTOp UTPAET BaXKHYIO POJIb B KAUE€CTBE ABMKYILEH CUIIBI 3KOHOMUYECKOTO ITporpecca.

Ha npotskennn nocneqHux JeT Typru3M CTAHOBHUTCSI CAMBIM OBICTPOPACTYIIUM CEKTOPOM
MHUPOBOI 3KOHOMHUKH ¥ KPYITHOM 3KCIIOPTHOM OTPACIIBIO HA MEXTYHAPOIHOM PBIHKE.

Typusm Kak BUJ A€SITETbHOCTU BIUSET Ha COLUANBHYIO, KyJIbTYPHYIO, 00pa30BaTEIbHYIO
¥ SKOHOMHUYECKYIO C(epbl CTPaH U HEMOCPEICTBEHHO HAa MX MEKIYHAPOIHbIE OTHOLICHHS.

Ecnu cocpenotounmcst Ha 5JKOHOMUYECKOM BO3AEMCTBUM TYPUCTHUYECKONH MHIYCTPHH, TO
HKOHOMHYECKAs (PYHKLHUS TypHU3Ma 3aKII0YAETCS B CIIPOCE U OTPEOIEHUH TypUCTOB.

KocBennsiMm 3¢ dexrom Typusma sBasieTcs <«A(PdekT MyIbTUIIKaTopay (C JarT.
multiplicator - ymHoXeHus) — 3T0 0OecredrBaeT 000POT TYPUCTUUECKUX PACXOIOB B CTPAHE MIIH
peruoHe. Pacxopl TypruCTOB YBETMYUBAIOT JOXO/IbI CTPAHBI, U B CBOIO OYEPE/ib, BIUAIOT B BUJE
nenHoW peakuuu. llpennpuarus, KOTOpble HaNpsIMyH IOJIYy4yarOT HPHUOBUIb OT TYPUCTOB
HYKJaeTcsl B IPYTUX YCIyraXx MECTHOro Xo3siiictBa. M1 TeM cambIM, MOJIy4€HHYIO MPHOBLIL OT
TYPUCTUYECKON JESITETbHOCTH pacXoIyloT Ha cOOCTBeHHble HYyXIbl. Hampumep, otenn
MOJIB3YIOTCA YCIYraMH CTPOUTENBCTBA, CBSA3H, 0AHKOBCKHUX JI€JI, CTPAXOBbIE KOMITAHUH, TPOAYKThI
MUTaHUS Tpou3BoAuTeNe u ap. Yem Oomnbiie pacxomyeTcs: NMpUObLTb, MOMyYeHHAs OT YCIYT,
OKa3aHHBIX TYPUCTaM, TEM aKTUBHEH MOBBIIIAETCS MYJIbTUIUTMKATUBHBIN 2P EKT.

18 sauBaps 2023 roma Bcemwuphsbiii coBer no Typusmy u nyrtemectBusiM (WTTC)
OIyOJIMKOBAJ pe3yibTaThl MCCIEAOBAaHUA, COTIacHO KOTOphIM [lapmxk B 2022-M 3aHAM mepBoe
MECTO B MHUpE MO BKJaIy TypH3Ma B SKOHOMHKY cTpaHbl. [Ipu cocraBienuu oruéra Obuin
MPOaHATM3UPOBAHBI KIIIOUEBbIE MMOKA3aTeNH, TAaKMEe KaK BKIIAJ MyTelecTBUi U Typusma B BBII,
pa3BUTHE 3aHATOCTU U pacxoibl MmyTemecTBeHHUKOB. [1o ouenkam, B 2022-m Bkiaz [lapuxa B
KOHOMHKY 3a cuéT Typu3Ma aoctur $35,65 mupa. Ha Bropom Mecte Haxonutes [lexun ¢ $32,62
MIIpA, a 3ambikaeT Tpoiky Opnaago ¢ $31,1 miapa. B mepByro  mecsTKy —Takke
Borwiu [1lanxaii ($29,69 mipn), Jlac-Berac ($22,99 mipx), Hero-Mopk ($21,09
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wipn), Tokuo ($17,97 wmapx), Mexuko ($16,76 mapx), Jloumon ($14,92 mupa) u ['yanwkoy
($13,15 mupp).t

[Ipsimble 1 KOCBEHHBIE PACXOJlbl TYpUCTOB OMPEICNAIOT 00lllee BIMUSHUE TypH3Ma Ha
SKOHOMHUKY CTPaHbl WJIM PETrMOHA. JTO MpPOSIBISAETCS 4YEPEe3 BIMSHUE TypU3Ma Ha IUIATEKHBII
OaJiaHc, 3aHATOCTb HACEICHHS U SKOHOMHYECKOE pa3BUTHE cTpaHbl. [lnaTtexxHpiil 6anaHc iy uT
MCTOYHUKOM HH(OPMAIIH, pacKphIBarOIIeld 0COOCHHOCTH y4YacTHsl CTPAaHBI B MEXIYHAPOIHOM
oOMeHe ToBapamH, ycilyramMu M KamuTtaioMm. He cimydaiiHo mpoOiieMbl IMiaTekHoro OanaHca,
aKTUBHOTO WJIM TMACCHBHOTO CajbJI0 TOPrOBOTO OajaHCa BBI3BIBAIOT aKTUBHBIN OOIIECTBEHHBIN
MHTEPEC U CKa3bIBAIOTCA HA MPUHATUU MOJIUTUYECKUX PELICHUM.

[TonoXuTeNbHBIM TUIATEKHBIN OanaHC — 3TO MPEBBINIEHUE OXOJ0B HAJ pacxoiamw,
[JIaBHBIM 00pa3oM MPUPOJHBIE BO3MOXKHOCTH, pa3BUTble HH(PPACTPYKTypa, MOIUTHYECKAS
CTaOUIIBHOCTb.

Brnusinue Typusma Ha MaTeXHbI 6anaHCc oTpa)xkaeTcs Yepe3 pasHUIy MEKIY pacxoJaMu
MHOCTPAHHBIX TYPHCTOB B CTpaHE BO BpeMs IpeObIBaHUS U pacxoJaMHU TYpPHCTOB CTpPaHbI 3a
rpanuneil. IlomokuTenbHbIM MIaTeXHbINH OanaHc oOecrnedynBaeT POCT JOXOJOB CTPaHbl OT
Typu3Ma U OTKPBIBAET OOJBIIME BO3MOXKHOCTH Ui WHBECTHIUN B PAa3BUTHE TYPUCTHYECKOMH
oTpaciu

TypusMm oka3bpIBaeT 3HAYUTEJIBHOE BIMSHUE Ha 3aHATOCTh. [lo MHEHHMIO 3KCIepToB, B
TYPUCTHYECKON OTpaciy KOMUYeCTBO pabounx mecT Ha 200 MIIH Y4eOBEK 3aHSATHIX B MUPE, UTO
cocTtaBisieT OoJiee 8 MPOIEHTOB OT ero nokasareis. Kaxasiii rox 1-1,5 nporeHTa HOBBIX pabodnx
MECT CO3JaI0TCs B TYPUCTHUECKOH OTpacy. 2

[TpyunHON MHTEpeca MHOTHX CTpaH K pPa3BUTHUIO TypHU3Ma SBISIOTCA CIEAYIOLIUE €ro
0COOEHHOCTH:

* TpeOyeT MEHbILIE KalluTala [0 CPaBHEHUIO C COBPEMEHHBIMU OTPACIISIMU;

* CII0OCOOCTBYET 00ECIIEUEHHIO 3aHATOCTH IyTEM CO3AaHusl pabouux MecT Uis Jrojaen 6e3
BBICOKOH KBaJM(PUKAIINM;

* UM€ET MYJIbTUTUTMKATHBHBIN 2P PEKT;

* CO3/1a€T aKTHBHBIA CHPOC, YTO YBEIWYUBAET 3aHATOCTh M JOXOJAbl B CMEIIAHHBIX
CEKTOpax dKOHOMMUKH;

* C1I0COOCTBYET SKOHOMHUYECKOMY POCTY;

* MIOJIO’KUTENILHOE BIIMSHHE HAa YKOHOMMKY PErHOHOB, B TOM YHUCJE H30JMPOBAHHBIX
PErHMOHOB, HE UMEIOLINX Pa3BUTOM MPOMBIIIIIEHHOCTH;

* IOBBIIIAET YPOBEHb JKU3HM MECTHBIX COOOIIECTB IIyTeM BOBJCUEHHS WX B
XO35MCTBEHHYIO JI€SITENIbHOCTD;

* CITIOCOOCTBYET MPHUTOKY WHOCTPAHHOW BajJIOTHI 3a CYET Pa3BUTUS MEXIYyHAPOIHOTO
Typu3Ma U, B TO e BpeMsl, OKa3bIBaET MOJIOKHUTEIBbHOE BIUSHUE Ha MJIATEKHbIN OanaHc.

Typusm mpencrtaBinsieT co0OM  XO3MHCTBEHHBIM KOMIUIEKC, pa3BUTHE KOTOPOTO
MOJIpa3yMeBaeT rio0anbHble 3KOHOMHUYECKHE Mpolecchl U oTHoueHus. C Ipyroid CTOpPOHBI,
TYpU3M SBIIETCS BA)KHBIM KaTaJlM3aTOPOM 3KOHOMHYECKOTO pOCTa U ydacTBYeT Kak KaHal
pacrpezeseHtsl BaIOBOTO HAIIMOHAIBHOTO MPOAYKTa MEXAY CTPAaHAMH, a dKCIOpTa TOBAapOB U
yCIIyT HEe HAOII0JaeTCsl.
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byxapckuii cocyoapcmeennwiii ynusepcumem
OCOBEHHOCTHU KOHUEIIIUUA PA3SBUTUS CEJIBbCKOTI'O TYPU3MA

AHHOTanus. B 1aHHOI cTaThe CEIbCKUM TypU3M XapaKTepU3yeTcs Kak OJIUH U3 CEKTOPOB
TYpPUCTUYECKOW OTpaciy, KOTOPbI OPUEHTHUPOBAH HA HCIIOJIb30BAaHHWE IPUPOJHBIX PECYpPCOB
CEJIbCKOW MECTHOCTH M €€ CHEeIU(PUKU AJS CO3/IaHusl KOMIUIEKCHOIO TYPHUCTCKOTO MpoaykTa. B
LIEJIOM PACCMOTPEHbI COLMAIIbHO-3KOHOMHUYECKHE IMPEANOCHUIKU AJis JaJbHEHIIEro pa3BUTHS
JAHHOTO BHUJA TYpH3Ma B YCIOBHSIX NocTnanaemun B Pecriybnuke Y30ekucTaH.

KitoueBble ci10Ba: TypUCTCKHI TPOAYKT, CEIBCKUH TypusM, HWHQPPACTPYKTYpa,
TYPUCTHYECKHUE YCIYTU, UHIYCTPUS TOCTEIPUUMCTBA, TYPUCTUUECKAs I€PEBHSI, SJKOHOMUYECKUI
pocT.

Cenbckuil Typu3M SBISIETCS OJHUM W3 HEOTHEMJIEMBIX M BOCTPEOOBAHHBIX CErMEHTOB
TypucTcKoi uHAYycTpuu. OCOOEHHOCTh €ro OpraHu3alud, HMHTErpalus pa3IMyHbIX BHUIOB
JESITeTbHOCTH OOYCJIOBIMBAET CHNEUU(UUECKYI0 POJIb B JOCTHKEHUH JUHAMHUYHOTO Pa3BUTHS
CEJIbCKUX TEepPpUTOpPUN U Typu3Ma B LeioM. Tpaaunuu, KyJapTypa U 0o0pa3 >KU3HHU CEIbCKOTO
HAaceJeHUs SBJSIOTCS MOIIHBIM TYPUCTHMYECKUM IOTEHIMAJIOM, KOTOpBIH HE0O0XOAUMO
COXPAHMTb.

2020 roxm OMpayMIIOCh BCIBIIMIKOW KOPOHABUPYCHOM WH(EKINHU, KOTOpas 3aTpoHYyIa
IIPaKTUYECKH Bce rocyaapcrsa mupa. K coxanenuro, H1 OJHON CTpaHe HE yJaloch U30€KaTh
nocneAcTBUM  nmaHaemMuu. OrpaHuueHuss Ha IOE€30KH, C ILEIbl0  [PEJAOTBPALLEHUS
pacnpocTpaHeHus 60JIe3HU, U BHE3AITHOE MaJIeHUE MOTPEOUTETHCKOT0 CIIPOCa IMIPUBEIHU K PE3KOMY
CHIDKEHMIO TOoKazareneid B cdepe Typusma. [locieaHee HEraTMBHO OTPasWiIOCh Ha JOXOMAbBI
npearnpuHUMaTenel, 3aHsIThIX B TaHHOM cdepe.

OKCIepThl  yTBEPKIAIOT, YTO TMOCIEACTBUS MMAaHAEMHM MOTYT HPOJUIUTHCA Ha
NECATHIETHS .. DTO HEMOCPEJCTBEHHO OTPA3UThCA M HA PA3BUTHE PKOHOMHKHM M HA JOXOJbI
HACEJICHHUS.

OpHako HECMOTpSI Ha, 3TO JKU3Hb MPOJOJIKAETCA. Y JI0Jeil Bo3pacTaeT NOTPeOHOCTh B
OTIBIXE, XOTS OBl C IENBbI0 BOCCTAHOBJICHHSI CBOETO 30pOBBs. [loHsATHE “3mOpOoBOro 0bOpaza
KU3HKU TPOYHO BOMIEN B OBIT M co3HaHUe roAeit. [lociaenHee MokeT CTaTh MOIIIHBIM CTUMYJIOM
JUISL pa3BUTHUSI BHYTPEHHETO TYpHU3Ma B HAlllEM TOCYIapCTBE.

OnHO W3 MOCHEACTBUM MaHAEMHUH, KOTOPOE MPOYHO 3aKPENUIIOCh B CO3HAHUU JIIOJIEH, —
TYPHUCTBI CTaparoTcs M30erath JIOAHBIX MECT M MCKaTh 0oJiee OTKPBITHIE MPOCTPAHCTBA. A 3TO
MO>KHO 00€CTIeUUTh TOJIBKO B CEITCKOI MECTHOCTH.

o skciepTHBIM OLIEHKaM, B cpepe Typu3Ma CeNbCKUI Typu3M OyIeT OTHUM U3 OCHOBHBIX
MIPUOPUTETHBIX CTPATErHUYECKUX HANIPABICHUN Pa3BUTHSI TYPUCTUUECKONW UHIyCTpUH B Mupe. Ha
COBPEMEHHOM JTalle pa3BUTUSl YCTOMUMBBIN TypU3M Ha CEIbCKUX TEPPUTOPUSAX HAIIEH CTPaHBbI
MIPOXOAUT CTAJIUIO CBOETO CTAHOBJICHMUS.

Jns Hayanma paccMOTPUM ONpPENEIICHUE MOHATUS «CEIbCKUM Typusm». I[IpoBenéHHbIM
aHaJIM3 MOKa3bIBAET, UTO CYIIECTBYIOT CaMble pa3Hble TPAKTOBKHU 3TOTO ompezeneHus. Takxke
HCTOpUS CTAHOBJICHUS U Pa3BUTHSI JAHHOTO BUJIa TypHU3Ma OYEHb MHOTOTpaHHA U IPOTHBOPEUYHBA.

B coBpemenHoM Buje cenbCkuil TypusMm B EBpomne nosiBuicss B Hadane 70-x rogoB XX
cronetusi. Kpusuc cymecTByromeld (GopMbl CETbCKOTO XO3SHCTBa, T.. MO OMpPeIeIEHHBIM
MpUYKHAM, TPOAYKTHI IPOU3BOCTBA CEILCKOT0 HACETICHHSI CTalli MEHEee BOCTPEOOBAHHBIMU U 3TO
IIPUBEJIO K MAacCOBOM MHUTrpalnuu (BHYTPEHHEH) U3 AepeBeHb B ropoja. B 310 BpeMs BO MHOTHMX
KPYMHBIX TOPOJaX OCTPO BCTaja nmpodiemMa yXyAlIeHUs! OKPYKaloIlel Cpeibl, y Jr0eil BOSHUKIIA
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NOoTpeOHOCTh B OOLIEHUM C NMPHUPOJOH, B YUCTOM BO3/yX€, IPUPOAHON THUIIMHE, HATYPAJIbHBIX
npoaykrax nutaHus. CerogHs OJUH W3 TOABHIIOB CEIBCKOTO Typu3Ma, (pepmepckuil Typusm
pa3BUBaeTCs BecbMa OBICTPHIMU TEMIIAMU U B HEKOTOPBIX CTpaHAX IPUBJIEKAECT HA ceOsl 4acTb
MHOCTPAHHOI'O TYPUCTCKOI'O IIOTOKA. B KauecTBe NpUMEPOB MOKHO ITPUBECTH TAKHE CTPAHBI, KaK
Uranus, Opanmms u Hpnangus, Ounnsaaums, [lsenus, Janus. Bce Oombliiee pa3Butue
arpoTypu3M IOJy4YaeT U B cTpaHax Bocrounoit EBponsl, Takux kak [losbiia, bonrapus, Jlateus,
JIutpal. B pasHbIX cTpaHaX CBOHM CONMANbHBIE, TTOMMTHYECKHE U SKOHOMHYECKHE MPEANOCHUIKH
Pa3BUTHSI CEIBCKOTO TYpHU3Ma, KOTOpPbHIE CKA3bIBAIOTCA Ha €ro (OPMHUPOBAHMU M JalbHEHIIEM
CTaHOBJICHUM.

Henocpenctsenno B EBporie pa3zinnyaror cienyoniie MoAeIn OpraHu3aliy arpoTypusma
10 HAIIMOHAJILHOMY KOJIOPUTY (TpaauLiuy, ObIT, YKJIaJl )KU3HU, UCTOPUS):

- OpuTaHckas;

- (paniysckas;

- UTaJIbsIHCKAS;

- FepMaHCKasl.

Kaxmas wmomenp wMeeT CBOM OCOOCHHOCTH, COCTaBISIONIME W 3aKOHOMEPHOCTH,
CBSI3aHHBIE C OCOOCHHOCTSAMU PAa3BUTHS JaHHOH CTpaHbl, KyJIbTyphl, HICTOPUU M ObITa MECTHOT'O
HaCEJICHHUS.

B Poccun arpotypusm cran Habuparh HOMYJspHOCTH B 90-e rojpl MpOLUIOTO BeKa.
CocTosiHHE OTpaciu CEIbCKOTO XO3SICTBA B T€ TOAbl CTAIM TOMY NpUYMHOM. JlepeBeHCKuil
TyPH3M CTall PACCMATPUBATHCS, KAK OJJMH U3 CIIOCOO0B MOEPHHU3AINH CEIbCKOTO X03aiicTRa’,

N3yyas ux MOXHO caenath BBIBOJ YTO, €JUHONW YHUBEPCAIBHOM KOHIIEMLUHU CEIbCKOTO
TypHU3Ma He CYIECTBYET (TaK Kak B pa3HbIX CTpaHaX TPaJAULIUH, YCIOBUS U 331a4H PA3INYAIOTCS).
OOmuM sBiS€TCA JUIIb TO, 4YTO CEIbCKUH TypusM IpeBpaTwica B 3(P(PEKTUBHBIA U
MEPCIIEKTUBHBIN CEKTOP TYPUCTHUECKON MHIYCTPHUH.

Jlanee xorenock Obl OOpaTUTh BHUMaHUE Ha CIEAYIOLIYIO KIaCCHU(PHUKAIMIO CEIbCKOrO
Typu3Ma, KoTopas TpeiacTaBieHa B pabore Jlebemesa M.B., KomsutoBa C.JI. 3[4] B Buze
CIeyIoIen

CenbCKut Typusm CXEMHBI:

CenbcKkume rocresble 4OMa

IKONOINYECKUI TYPU3M

AKTUBHbIN U NPUKNHOYEHYECKUI TYPU3M

HayuHbI n 0b6pa3oBaTenbHbIN TypU3M

KynbTypHO-3THOrpadmyeckne akckypcum

FaCTPOHOMMYECKUIA TYPU3M

CobbITnAa, Npa3gHUKKU, dectmBanm u nareps ]

ArpapHblit Typusm (noceweHne GpepmepcKmx Xo3aMncTs) ]

Cxema Nel. Knaccudukanus celbckoro Typusma®

L«Dunanck u pazBuTHE» ExXeKBAPTAILHBIN sKypHAT MexayHapoanoro Bamornoro ®onaa Urons 2020 | Beimyck 57 | Homep 2
2 https://freevilladge.com/rural-tourism/
3MeToanueckoe n0co6ue «CeNbeKmii Typu3M KaK CPeJICTBO PA3BUTHS CENbCKUX TepputOpuid» / Jlebenena U.B., Komsuiosa C.JI.
— Mocksa: AHO «<APCH», 2018. — 164 c.
“MertomuueckOe nocooue «CebCKuii TypH3M KaK CPEICTBO PA3BUTHS CENbCKUX TeppuTOpuit» / Jlebenesa W.B., Konsuosa C.JL.
— Mocksa: AHO «APCH», 2018. — 164 c.
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Heo6xonuMo oTMETUTh, YTO B IMpUBEAEHHOH cxeme Nel 1o MHEHHIO aBTOpPOB, BaXKHbBIM
(akTOpOM, ONPEACTAIONIMM, CTOUT JIW OTHOCUTH TOT MJIM MHOW OOBEKT K CEIBCKOMY TYPH3MY,
ABJISIETCSI COOTIOIEHUE UM KII04e8blX NPUHYUNOE CEIIbCKOT0 TypU3Ma.

Tak Hampumep, CeIbCKUM TypHU3M pacCMaTpPUBAIOT TOJIBKO B KOHTEKCTE 3HAKOMCTBA C
CEJIbCKUM OBITOM — KakK OTJbIX Ha CEJIbCKOM IOJBOpbE, pabOTy Ha Ipskax U OOIIEeHuE ¢
KMBOTHBIMH Ha (epmax’.

Takxke CylecTByeT MHEHHE, YTO CEIbCKUN TypU3M, TAK XK€, KAK U €r0 Pa3sHOBHIHOCTU
arpoTypusM u ¢GepMepcKkuid Typu3M, OJM30K K JKOJOTHYECKUM IYTEIIECTBHSIM B TOM, YTO
0COOEHHOCTSIMH TaKOI'0 BUJa TypU3Ma SBISIOTCS TEPPUTOPHH, yIaJCHHbIE OT YpOAHHUCTUUYECKUX
IIEHTPOB U KPYHHBIX FOPOIOBZ,

Ilo cBoell CyTu CeNbCKUHA TYpU3M M DKOJOIMYECKUM TypU3M CXOXH, B TOM aCIEKTE, YTO
Uit 00euX BUIOB TypHu3Ma CBOWCTBEHHO YJaJleHHE OT ypOaHU3aluH, MOCEIICHUE CEIbCKOU
MECTHOCTH C KPacUBBIMM IPUPOAHBIMHU JIaHAIADTAMHU, OTIBIX HEIOCPEICTBEHHO Ha MPUPOJE U
T.J.

OnHaKo HECMOTPS Ha CX0XKECTh, CYILECTBYIOT ONPEACIEHHBIE PA3INYMsL: SKOTYPHU3M 3TO
OTIBIX B >KMBOIMCHBIX MECTaX, IOCEIICHUE MPUPOJHBIX NAMATHUKOB KYJIBTYpPbI, CEJIIbCKUI K€
TYpHU3M, CBS3aH C NMPEObIBAHUEM B CEJIbCKOM MECTHOCTH, MPOKUBAHUEM B CEIBCKUX JOMax WM
KPECThSIHCKUX CEMbsIX, OT/IBIXOM Ha MPUPOJE, C KUBONUCHBIMU JaHAmAPTaMU, B YEIUHEHHOM
CEIbCKOM OKPY)KEHUHU, C PasMEPEHHBIM TEMIIOM XU3HH, C Y4aCTHUEM B MECTHBIX HAPOIHBIX
TpaguuusAx, Ipa3JHUKAaX, pUTyalax H B  MpoUEccCe  IMPOU3BOJCTBA  HEKOTOPBIX
CEJIbCKOXO35UCTBEHHBIX IIPOAYKTOB.

Xopowmo MpOJyMaHHbIE 3KCKYPCHOHHBIE M Pa3BJIEKATEIbHBIE ITPOTrPaMMBbl ITIOMOTAOT
TypUCTaM OLEHHUTb BCE MPEJIEeCTH JKU3HU Oe3 HUCMOIb30BAHUS COBPEMEHHBIX 3JIEKTPOHHBIX
YCTpOUCTB. XOTS CEroJHs MNOSABWIMCH BapUaHTBI OTAbIXa C NPUMEHEHUSIMHU CYIIECTBYIOIIHMX
IIPEIMETOB CBSI3U M COBPEMEHHBIMHM JOCTM)KEHHAMM TEXHUKH. OJHAKO B JEWCTBUTEIBHOCTH
OLIEHUTH TPEJIECTU CeJla U ero ObITa MOKHO TOJBKO MOObIBaB TaM. Takoil OTABIX JaeT YeIoBeKy
BO3MOKHOCTb IMPUOIM3UTHCS K IPUPOJE, PACCIAOUTHCSA OTJOXHYTh, HAOpaThCs CHUIL.

Cenbckas MECTHOCTB 00J1aJa€T BOZMOKHOCTSIMU JIJISI TEIIUX WJIM KOHHBIX MPOTYJIOK U T.1II.
Konoput 3ToMy BHIy Typu3Ma MPHIAET «OKUBAsH» KyJbTypa CEJIbCKOTO COOOIIeCcTBa: JIOAU CO
CBOMM CaMOOBITHBIM YKJIaJIOM >KHU3HH, BKIIFOUas OBIT, KyXHIO, peMécia, A3bIK, (DOIBKIIOp U T.1I.

JlecTuHaMM ~ CENBCKOTO  TypU3Ma  Pa3UYalOTCS CBOMMHU TeorpaduMuecKuMu |
KJIMMaTHYECKUMH OCOOEHHOCTSIMHU, OOJbIIEd WM MEHbUIEH YyNaJeHHOCThIO OT TOPOJICKHX
LEHTpOB. Bo3pacT yu1, xkenaromux BOCIOIb30BaThCS JAHHBIM BUIOM TypU3Ma HEOTPaHUYCH.

MupoBoi ONBIT pa3BUTHA JAHHOTO BUIa TYPU3Ma, CBUJIETENBCTBYET O TOM, YTO TAKOM BHUJT
OT/IbIXa XOPOLIO MOJOUIET sl CEMEN € IETbMHU. [[eTsM, IOCTOSHHO ITPOKUBAIOIIUM B KPYIIHBIX
ropoax, ¢ INIOXOW 3KOJOTMEH, I/ie MaJlo 3€JEHH, OYCHb IOJIE3HO OyAET IPOBECTH BpeMs Ha
pupoje. B cenbCKol MECTHOCTH JI HUX HAUAETCSI MHOI'O HE3HAKOMBIX PaHEE pa3BIICUCHUN.

BriOuparoT cenabCKHii TypuU3M CETrOJHS TaKKe IMOXKWIbIE JIOAM, KOMIAHUU MOJIOIBIX
JIOJEN, a TaKKe JIFOAH, YBIEKAIOIIUE CIIOPTOM. B epeBHE MMEETCS] MHOKECTBO BO3MOXKHOCTEM
JUIsL aKTUBHOTO OT/IBIXA.

Cenpckuil TypusM, B COBPEMEHHOM €ro IIOHMMAaHHH, MOYKHO pacCMaTpUBATh Kak
BO3MOXXHOCTh JIMBEPCU(UKALIUN CEIbCKOXO3SUCTBEHHON JESITebHOCTH, KOTOpas Oo0ecneuuT
BO3MOKHOCTb JUIsl JAJIBHEHUIIETO Pa3BUTHsI CEIBCKOIO X03dKcTBa B LiejoM. [loaToMy M3ydeHue
MHPOBOI'O OIIbITa OPTaHU3ALUUA dTOM PaA3HOBHUIHOCTU TypHU3Ma CTAaHOBUTCS aKTyaJlbHbIM, KaK C
TOYKHU 3PEHUS OINPEACIICHNUs BO3MOXKHBIX HAIPABICHUN PA3BUTH, TAK U C TOUYKHU 3PEHUS ITOUCKA
HOBBIX, BO3MOXKHBIX TOJIBKO B Y30€ekucTaHe, (JOpM OpraHU3aluy CeJIbCKOro Typu3Ma.

TakuM wu3 HampaBleHHMH SIBISETCS CO3NAHME W DPA3sBUTHE B CEIBCKOW MECTHOCTH
«TypucTHYECKUX JiepeBeHb». [locnennee OynyT cnocoOCTBOBaTh MO0 MaKCUMyMY HCIIOJIb30BaTh
MMEIOIINICS TYpPUCTUYECKHUN ITOTEHIIMAJl PETHOHA.

! https://freevilladge.com/rural-tourism/
20OcHOBBI Typu3Ma: YueOHUK / KOJUIEKTHB aBTOpOB; noa pea. E. JI. Ilucapesckoro. — M.:®@enepaibH0e areHTcTBO 110 TYPU3MY,
2014. — 384 c.
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Typuctuueckas  J€peBHA -  TYpUCTCKMH  OOBEKT B  CEJIbCKOH  MECTHOCTH,
CHELMATU3UPOBAHHBIA OTEJb, BBINOJIHIIOMUN (YHKIHIO CEIbCKOW TOCTHHUIBL. COCTOMT U3
HECKOJIbKUX 3J1aHUM (IOCTPOEK), OOBEIMHEHHBIX €IUHOM KOHLENIMEH, MMEIOLUE EIUHYIO
MHpPACTPYKTYpY U yrpasienue’,

C >KOHOMHYECKOW TOYKH 3pPEHHS, CEIBCKUH TYypU3M — 3TO TNPEXIE BCEro Crocod
pelIeHusl COUMANbHBIX MPOOJIEM cena, Takue KakK Co3/l1aHue pabouyumx MeCT M 3a CUET ITOro
MOBBIILICHUE JOXOJOB CEJIbCKOIO HACEJIEHUs, COXpPAHEHUE CEeIbCKOro ObITa, Tpaaului u
KYJBTYpBI, HOJJAEPKKH (hepMepOB, U TOIBKO YK€ BO BTOPYIO OYepelb — UHCTPYMEHT Pa3BUTHUS
BHYTPEHHEI0 TypH3Ma.

MupoBo#l ONBIT pa3BUTHS TYPUCTCKUX JI€PEBEHb, IOKA3bIBAET YTO TOJIBKO KOMIUIEKCHOE
pa3BUTHE ATOrO HAIpaBJIEHUs CIIOCOOCTBYET AajibHEHIIeMYy pa3BUTHIO. TO €cCTh, HE TOJBKO
HaJM4ue MECT MPOKMBAaHUS Ha ceje, CBOEOOPAa3HOro MPUPOAHOIO JaHamadpTa, BO3MOXKHOCTh
«TPUCOETUHUTHCA» K MECTHOMY OBITY, HO M HaJIW4YME TOCTHHMI, OWOIMOTEKH, CIIOPTUBHO-
pa3BieKaTeIbHbIX IIEHTPOB, TYPUCTHUYECKUX HH(POPMALMOHHBIX ILEHTPOB, CYBEHHPHBIX
PEMECIICHHBIX JIaBOK, COBPEMEHHBIX CaHUTapPHO-TUTMEHUUYECKUE Y3JI0B, IYHKTA MEIUIIMHCKOTO
00CITy)KHMBaHUS TYPUCTOB U IPYTUX OOBEKTOB.

NHppacTpykTypa OOKHA COOTBETCTBOBATH BCEM TPEOOBAaHUSAM, B YAaCTHOCTH
OTPEMOHTUPOBAHHbIE  JIOPOTH, AIIEKTPOCHAOXKEHHE,  ra30CHA0XKEeHHe,  OpraHMu3alus
MIPEIOCTABICHUS Pa3IMUHBIX BUAOB YCIIYT.

K coxaneHuto, BO MHOIMX CEJIBCKMX pEruoHax C MMEIOIMUMCS TYypPUCTUYECKUM
MOTEHIMAJIOM, CJMIIKOM cJlabo pa3BuTa HUHOpacTpykTypa. Ilmoxue poporu, oTcyTcTBUE
KayeCTBEHHBIX MECT OOILIECTBEHHOI'O IHUTaHUS, a CaMO€ IJIABHOE OTCYTCTBHE CIIEI[HAUCTOB
CIOCOOCTBYIOIIMX PA3BUTHIO UMEHHO 3TOM 00JaCTH TypU3Ma.

B xauecTBe pakTOpoB ycnexa A1 pa3BUTHS TaHHOM cepbl He0OX0IMMO Ha3BaTh, IPEXK/IE
BCEro, IOJIUTUYECKYIO MOJAEPKKY CEIbCKOrO TypU3Ma €O CTOPOHBI TOCyJaapcTBa. ITO
OOBSICHACTCS TEM, UTO CEIbCKHI TypU3M M3HAYAJIBHO PACCMaTPUBAJICS B KAYECTBE COIMAIBLHOTO
aMOpTH3aTOpa NPU PECTPYKTYPHU3ALMU arpapHOrO CEKTOpa 3KOHOMHKH, IO3BOJISASA NEPEBECTU
U30BITOK TPYIOBBIX PECYPCOB B aJIbTEPHATUBHBIN CEKTOP MPOM3BOJICTBA YCIYT M CO3/]aBaTh HOBbIE
paboune mMecTa B CeIbCKON MECTHOCTH.

JpyruMm BaskHeHIIMM (PAKTOPOM YCHEIIHOTI'O Pa3BUTHUS CEJNBCKOTO Typu3Ma Kak CEeKTopa
TYpPUCTCKOM HMHAYCTPUU CTaJlO TO, YTO TYPUCTUYECKUH HPOAYKT OTBEYaJ 3arpocaM HOBOIO
noTpeOuTeNss CO CpeAHMM JOCTaTKOM, KOTOPBIM COCTaBIsieT KPYNMHEHIIU CEerMeHT
TUIaTEXECIOCOOHOT0 CIIpoca.

Kpome 3TOro HEOOXOAMMO OTMETHUTH, YTO MHKPO’KOHOMMYECKAs MOJENb CEIbCKOrO
Typu3Ma okazanach BecbMa 3(dexkTuBHON. IIpoM3BOACTBO TYypHUCTHYECKOIO NPOJYKTa, IO
CPaBHEHMIO C APYTUMH CEKTOPAMHU TYPUHIYCTPHUH, BBITJISAUT JOCTATOYHO MaJlo3aTPaTHBIM. DTO
03HAYaeT, YTO CEJIbCKUN TypHU3M MOXKET KOHKYPHUPOBATh IO MOKA3aTeNI0 «II€HA - KayecTBO» C
JIPYTUMH TYPUCTUUECKUMU NPOTYKTaMU.

Ha ocHOBe wu3ydeHUs ombITa CTpaH, MOXHO C(HOPMYTUPOBATH OCHOBOIOJATAIOIINE
MOTHUBBI (HOPMUPOBAHUS TYPUCTUYECKOTO CIIPOCa Ha OTJBIX B CEIbCKOM MECTHOCTH:

> ncuxonoeudeckuti (BO3MOXHOCTh MaKCHUMaJbHO pacciabuThCs, HE IymMaTh 00
YCIIOBHOCTSIX, KOTOPBIE 337a€T HaM I[UBUIIN3ALINS )
> 9KoHOMUYeckuti (00CITy)KMBaHUE OOXOAMTCS TypHCTaM TOpas3jio JElIeBlie, YEM B

TOCTHHHUYHBIX YCIOBHAX FOpOI[CKOi/JI MCCTHOCTI/I) ACIICKTHI.

OnHUM W3 OCHOBHBIX MpPOOJEM IS Pa3BUTHS CEIBCKOTO TypH3Ma B Y30eKucTaHe
SBIISIIOTCS,, OTCYTCTBHE KBAIM(UIIMPOBAHHBIX KaJpPOB, OTCYTCTBHE 3HAHUM M ONbITa pabOTHI B
obnactu 00CITy)KMBaHHs 3apyOeXHbIX M OTEUYECTBEHHBIX TYpPUCTOB M CaMoO€ TIJaBHOE 3TO -
HEe3HaHHE COOCTBEHHBIX PEKPEALIMOHHBIX PECYPCOB B CEIILCKOW MECTHOCTH.
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ALIGNING TOURISM AND MAJOR EVENTS STRATEGIES TO PROMOTE
TOURISM GROWTH

Annotation: Today’s people are more attracted to different and interesting events in
touristic destinations. Before visiting anywhere, tourists first begin to search what kind of event
or entertaining shows there are. Thus the tourism events are getting more attention. This article
gives information about how to develop tourism by applying major event strategies.

Keywords: event tourism, conceptual clarifications, types of events.

Events offer a unique form of tourist attraction, ranging in scale from small community
festivals, through to international trade fairs, and on to the largest of global sporting events, such
as the Olympic Games and the FIFA Football World Cup. One of the key differences between
events and traditional attractions is the period of time over which they impact the host community
or region. Events are short term by definition, often lasting only one or two days, although some
larger events can last significantly longer (e.g. weeks for Grand Slam Tennis tournaments or the
Tour de France, up to several months for the European Capital of Culture, or World Expo’s); while
fixed attractions tend to draw visitors seasonally, or over an extended period.

Events (sporting, cultural, business etc.) are an increasingly important motivator for
tourism, figuring prominently in the development and marketing of most destinations and playing
a growing role in destination competitiveness. However, without some way in which to distinguish
between different types or categories of events, it is difficult to consider the potential impacts
associated with each, in terms that are easily understood.

When considering the scale and impact of events, they fall into four broad categories i)
local, ii) regional, iii) major, and iv) mega-events. The key factors typically recognized as
determining the perceived scale and impact of events are the level of participation,
audience/spectators, and media coverage; and the degree to which an event generates significant
international demand for each (Figure 1).

Events with international appeal and true global reach typically fall into the categories of
major or mega-events. Such events have the potential to act as catalysts for local development,
and to deliver a range of economic, socio-cultural, environmental and other benefits associated
with image, branding, and expansion of the visitor economy, just to name a few.

Mega-events, as the largest and highest profile of all events, invariably, require the most
significant and sophisticated infrastructure development, are typically the most expensive to host,
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and given the competitive bidding process for such events, typically take the longest time from
inception to delivery. They also tend to have the longest legacy period.

MEega - Primarily international participation and audience;
Extensive international media coverage; Sigificant national
impacts

Maijor - Significant proportion of international participants;
Significant international audience and media coverage; National
impacts

Regional - Primarily domestic participants; Primarily domestic audience
with some international media coverage; Primarily regional impacts

Local - Primarily local participants; Primarily local audience with limited if
any international media coverage; Primarily local impacts (city, town etc.)

Figure 1. Typical event categories

However, there are also very limited opportunities for cities and countries to host these
very largest of events. For example, since the establishment of the modern Olympics in 1896 (120
years), there have been a total of 29 Summer Olympic Games awarded to only 23 different cities;
while the FIFA World Cup has been held on only 21 occasions in 16 different countries since
1930, albeit in many more cities within each host country. Despite this, many countries continue
to view the investment of resources necessary to bid for and potentially host these mega-events,
as one that can provide commensurate returns.

The hosting of, and desire to host, international events has become more commonplace as
destinations seek to position themselves in a period of changing global tourism dynamics. They
are often seen as catalysts for the implementation of long-term development plans, the upgrading
of infrastructure, and the emergence of new partnerships for financing sport, tourism, culture and
leisure facilities. Indeed many cities view the process of bidding for major events, even if
ultimately unsuccessful, as providing a range of tangible benefits, particularly those cities or
countries looking to rapidly develop their events and internationalisation strategy. Examples of
potential benefits for candidates bidding for but not winning the right to host a major event include
(OECD, 2008):

e raising the international profile and brand image,

e facilitating closer working between public authorities on a range of logistical issues,

e accelerating development planning (urban, event-related facilities, transport
infrastructure etc.),

e forcing potential hosts to identify their own metrics for success.

It is clear that the dynamic and fast-growing events sector shares obvious synergies with
tourism. For example, while major events (sporting, cultural or business focussed) are not typically
developed as tourist attractions in their own right, domestic and international visitors make a
significant contribution to the successful hosting of such events, usually as spectators or attendees.
On the other hand, for many destinations, the potential benefits associated with hosting a major
event (including increased tourism), are often used as a catalyst or leverage to bring forward the
development of event-related facilities and infrastructure, which are typically important for
tourism and of which the visitor economy also reaps the benefits.

For example, the city authorities in Lisbon effectively leveraged Expo ’98 to rejuvenate
the city, taking the approach that what was built for the fair must become part of the city. The
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decaying industrial district on the south bank of the Tagus River was transformed into a vibrant
waterfront; a major expansion of the metro system took place as well as other infrastructure
including the construction of the Vasco da Gama Bridge and the intermodal station — Gare do
Oriente. The site of the Expo itself underwent massive redevelopment with the construction of an
"Oceanarium”, alongside new commercial and residential buildings. The main pavilion now
houses the VVasco da Gama shopping center and cinema complex, complete with shops, restaurants
and bars. The impacts of the redevelopment have been significant. Lisbon is now one of Europe’s
most popular short break destinations, while the Expo put Lisbon back on the business map due
partly to the improvements made to the city’s infrastructure, but also by demonstrating the ability
to successfully plan and execute an event of such magnitude and complexity, and in doing so
secure a positive legacy for the city and its residents (OECD, 2008).

Events that drive international tourism in large numbers can be grouped into four main
categories:

1. Niche events — often with close links to the host destination, whether the connection is
literary, culinary, adventure sports, music festivals etc. (e.g. Glastonbury music festival). This
category may also include events at the smaller end of the spectrum, such as the North Atlantic
Fiddle Convention, which may only attract in the region of 1 000 visitors, however, such events
are relatively inexpensive to organize and are likely to attract a higher proportion of high spending
international attendees.

2. Participatory sports events — for example, the world masters’ games, world police and
fire games, ironman events, and junior sports events. These are ‘destination’ events which attract
thousands of competitors from outside the host country, most of whom bring multiple people with
them (spouses, friends, family) and often extend their event related stay into a holiday. The 2015
World Orienteering Championships in Scotland attracted 6 000 visitors and a net additional spend
of over GBP 9 million.

3. Signature cultural events — events which gain an international reputation as ‘must see’
and include, for example, South by South West (SXSW) in Austin, Texas, Sonar festival in
Barcelona, White Nights in Melbourne, or the Edinburgh Fringe Festival and Hogmanay, in
Scotland.

4. International sports events — for example, single or multi-sport events such as the World
Cup Rugby, the Tour de France, and World Championships for a variety of sports (athletics,
swimming, gymnastics etc.). Such events can not only bring in large numbers of participants and
spectators but also achieve large worldwide television coverage and can play a significant role in
raising the profile of the destination and the brand of the country. The biggest events of this type
would be the Summer Olympic Games and the Football World Cup; however, smaller international
sports events can have a similar effect on a smaller scale, often with less financial risk.

The expansion of the visitor economy linked to such events is often referred to as event
tourism, in much the same way as cultural, or food tourism, highlights the close links between
certain unique characteristics of a city, region, or country.
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IMPORTANCE OF FORMATION TOURIST CLUSTERS IN REGIONS

Currently, contributes from domestic and international investors, commercial bank loans,
and extra-budgetary funds from local executive authorities are used to establish tourist-recreational
areas and clusters, build standalone tourist demonstration objects, and carry out other image-
related projects. Due to attraction, there is an urgent need to conduct significant investment
projects in the tourism sector and develop the connected infrastructure.

It is determined by the need to cluster tourism services using existing tourist opportunities
and tourist infrastructures in Uzbekistan, to eliminate the problems that arise in the process of
clustering, to determine the direct position of the state in clustering, and to create an opportunity
for cluster members to operate in the same geographical proximity. In the research work, it is
necessary to study the tourist clusters used by developed countries in the world, as well as to study
the possibilities of introducing them in our country.

In his article "Competitive advantage of states” from 1990, Michael Porter introduced the
term "cluster” for the first time. Michael Porter came to the conclusion that the creation of clusters
is a crucial step in the process of economic development and industrialization after studying the
development histories of ten industrialized nations. Consequently, a cluster is a method of bringing
together comparable businesses, which enables the region's economy to become more competitive.

The cluster model of regional development, according to M. Porter, entails the
development of a single industrial-regional complex, the attainment of economic maturity and self-
sufficiency, the diversity of interaction between all cluster participants, and is only feasible when
the maximum level of frequency is reached. According to the author, such communication should
be based on the following four main principles: a sufficient level of a single resource base available
for joint consumption, the presence of modern production infrastructure and the ability for
enterprises connected to cluster formation to use it, the size of the market demand for the produced
good or service, it should be noted that there is a favorable situation in the relevant sectors, and
cluster as a whole.

Researchers estimate that clusters cover 50% of the economies of the top industrialized
nations. For instance, clusters cover more than 50% of the businesses operating in the US economy
today, and they provide close to 60% of the GDP of the nation. In the nations of the European
Union, where 38% of the world's working population is concentrated, there are around 2,000
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clusters. Today, cluster technologies are widely used in the global economy. For example, Finland
has a forestry cluster, Norway has a marine technology cluster, Great Britain has a microbiological
cluster, Italy has a shoe manufacture cluster, Germany and Belgium have chemical clusters, etc.

The primary organizational-economic method that assures the natural link and connection
between the region's private sector, major companies, state administrative structures, and
educational organizations can therefore be seen as the cluster approach to the growth of the region’s
economy. In this situation, the government's main responsibility is to determine the necessary
clusters based on the Economic status seems to potential of the regions, develop a strategic plan
for their formation and development, establish a legal framework, and combine the available
technical, material, and intellectual resources.

The concepts of rivalry and cooperation are the cornerstones of the development of a tourist
cluster. Bringing together businesses and organizations that support inventiveness, new
technological growth paths, positively impact the geographical position of the region, shape its
public image, and influence its sustainable growth at both the national and regional level results in
the region’s competitive advantages in the tourism market. Socioeconomic factors, labor markets,
and investment potential all influence how competitive certain tourism clusters are in a market
economy. Both within the cluster and in the surrounding environment, rivalry develops.

The presence of the potential for tourism based on the fusion of various leisure and tourism
activities, the provision of lodging for various tourist demographics, the appropriate level of
development of transportation infrastructure, efficient investment, and creative regional policy are
the cornerstones for the formation of any tourist cluster. Methodology for creating a tourist cluster
that businesses and governmental entities can use. The scientific community engaged in the study
of tourism must be involved in cluster creation, even at the conceptual level. This approach is
intended to investigate the region's current and potential attractiveness for tourism-related
activities. The step-by-step methodology of cluster formation is presented in the table:

Ne Step Name The step implementation process
1. Identification of the 1. Identification of tourist attraction centres
tourist cluster area. defining cluster boundaries;
2. Defining the goals and objectives of the cluster.
2. Creating an initial 1. Identification and monitoring of consultative
idealized model of a coordination bodies;
tourist cluster. 2. Defining the cluster strategy;
3. Define support for clustered resources.
3. Exploring cluster 1. Identification of sources of tourism;
formation potential 2. Creation of promising types of tourism;

3. Determining the specialization of the tourism cluster.
4. | Characteristics of cluster 1. Analysis of cluster of multi-attribute tourism services;
tourism products 2. Determination of the composition of suppliers of tourist
services.
5. Analysis of cluster 1. Travel agencies;
infrastructure 2. Transportation;

3. Free time;

4. Placement;

5. Feeding;
6. Relevant networks and their capabilities
cluster development.

6. Study of external 1. Natural conditions;
conditions of cluster 2. Economic conditions;
formation 3. Socio-cultural conditions;

4. Institutional and legal conditions.
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7. Identify possible 1. Identify strengths and weaknesses for cluster

opportunities and development;
obstacles 2. ldentification of cluster threats and opportunities.
cluster development
(SWOT analysis)
8. | General evaluation of the | 1. Determining the main directions of cluster development;
results of the analysis and 2. Forecast of demand for cluster services;
selection of the design 3. ldentify the risks of cluster development;
model of the tourist 4. Recommendations for choosing a design model and
cluster developing a cluster.

Table 1. Scheme of the methodology of formation of a tourist cluster

(Source: 3usaoun C.T., Ocobennocmu knacmeprozo nooxooa nocmpoenus, Mexrcoynapoonutii
HCYPHATI NPUKTAOHBIX U hyHOAMeHmMaTbHbIX uccaedosanuii Ne7, 2014, 90-91 cmp.)

On the basis of the previously provided explanation for the tourist cluster, it is important
to first identify and justify the cluster's physical limits as well as the tourist attractions located
inside them. It should be kept in mind that the cluster's borders might vary (from city scale to level
of the area or neighboring regions), and that different types of main services are provided on its
land but do not compete with one another but rather work to attract tourists. There are multiple
distinct centers.

Three scenarios are used to build clusters in the second stage: "from top to bottom,"” where
advisory and coordination bodies are formed first and given priority in setting the cluster's strategy
and resource allocation; "from the bottom up,"” where projects and programs are developed to bring
together potential cluster members; and "mixed option,” where both strategies are used
concurrently. Cluster finance mechanisms are obviously crucial.

The funding of a cluster's development is typically provided by budget funds or a
significant sponsor (such as one of the cluster's leading businesses).

Creating, analyzing, and developing prospective tourism niches for the cluster, which will
serve as its foundation, is required at the third stage. Determine the tourism cluster's potential and
promising specialty based on the region's resources at the end of the stage.

The fourth stage requires an analysis of the cluster's tourism services, including their
diversity, applicability, and ability to meet all customer requests. The makeup of service providers
for the tourism industry, such as travel agencies, lodging facilities, dining establishments, and
resorts, must then be established. The performance of the cluster must be influenced by these
vendors. Next, ascertain how these participants communicate with one another.

When designing the infrastructure at the fifth stage, it is vital to identify the specific travel
agencies that are service distributors. Transportation involved in getting visitors to the location
where tourist services are offered. Determining the rest, different accommodations, the method of
feeding tourists, medical workers, stores, etc. in the supply areas is necessary.

In the sixth phase, you must research the weather to ascertain the time when a certain kind
of tourism service will be in demand. In addition, the economic circumstances that control price
policy and the tools for securing the cluster. Research is also done on sociocultural, institutional,
and legal issues.

In the seventh step, a SWOT analysis should be carried out to determine the cluster's
strengths and weaknesses as well as potential threats and growth possibilities based on internal
and external factors.

Depending on the type of tourism, the time of year when services are provided, the
resolution of operational issues, the introduction of innovations, etc., the main paths of cluster
development are established at the final stage. On the other hand, a forecast of the needs for cluster
services has already been developed, and it is required to assess the risk of cluster development
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concurrently based on SWOT analyses and specified directions of cluster development. As a result
of the analysis, it is already necessary to develop a design model and recommendations for the
development of the cluster.
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Turizm va mehmoxona xo’jaligi
kafedrasi o’qituvchisi
Buxoro davlat universiteti
TURISTIK HUDUDLARLARNING RIVOJLANISHIDA TRANSPORT
XIZMATLARINING ROLI

Jamiyat evolutsiyasi, mamlakatlarning o’zaro aloqalari, aholi turmush farovonligining
o’sishi, o’rtacha umr ko’rish yoshining uzayishi, jahon urbanizatsiya jarayonining jadallashuvi va
boshqa igtisodiy-ijtimoiy omillar muhim o’zgarishlarni keltirib chiqardi. Shulardan biri xalqaro
turizmning barqaror rivojlanishida 0’z aksini topadi. Xalgaro turizm o’zining iqtisodiy faoliyatiga
tabiiy, inson, madaniy-tarixiy va boshga resurslarni jalb gilgan holda, jahon igtisodiyotining
yetakchi sohalaridan biriga aylanib ulgurdi. “Turistik resurslar” tushunchasi tabiiy va madaniy-
tarixiy hamda sayohat qiluvchilar uchun qiziqish tug’diradigan boshga resurslarning jamlanmasi
sifatida keng targ’ib qilina boshlandi. Dunyo bo’ylab sayohat qiluvchilarning ko’pchiligini
rivojlangan mamlakatlar, shuningdek, iqtisodiy o’sish yuqori bo’lgan davlatlar aholisi tashkil
qiladi. Avvalgidek, sayohatga chiquvchilarning ko’p qismi Yevropaga borishni afzal ko’rsa,
o’zining jozibadorligi bilan Amerika kontinenti mamlakatlari ikkinchi o’rinda turadi. Kelajakda
Osiyo-Tinch okeani mamlakatlari ham yetakchi o’rinlarga chiqishi kutilmoqda. Cheklangan
resurslar sharoitida rivojlangan davlatlar mineral-xom ashyo va rivojlanayotgan mamlakatlarning
mehnat resurslarini ekspluatatsiya qilish bilan birga sekin- astalik bilan o’zlarining turistik
resurslaridan ham foydalanishni boshlashmogda.

Xalgaro turizmning rivojlanishi bilan bog’liq bo’lgan bir qator salbiy ta’sirlar (mahalliy
aholi turmush tarsi va an’analariga putur yetishi; ayrim hollarda turizm sabab tabiiy landshaftga
zarar yetishi va boshg.) sharoitida, ushbu iqgtisodiy tarmoqgni bargaror rivojlanish konsepsiyasi
jihatidan ko’rib chigish muhimdir. Xalgaro turizm ko’plab davlatlarning, aynigsa iqtisodiyoti
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ushbu sohaga bog’liq bo’Igan mamlakatlarning, hamda yaxshi o’zlashtirilmagan lekin dam olish
magsadlari uchun jozibador bo’lgan hududlarning rivojlanish katalizatoriga aylanmoqda. Xalgaro
turizm bo’sh, tashlandiq manzillarni, gqoloq hududlarni, ekstrimal tumanlarni o’zlashtirishga
ruhlantirish orqali hudud rivojlanishida muhim omil sifatida namoyon bo’lmoqda. Ko’pchilik
hollarda turizm — o’rnini bosuvchi tarmoq — substitute sifatida garaladi, negaki bunda u 0’z davrini
yashab bo’lgan ishlab chiqarish va qishloq xo’jaligi tarmoqlarining o’rnini egallaydi. Bunday
holatda eski tarmoq korxonalari boshqacha uslubda ishlaydigan va daromad keltiradigan, o’ziga
xos turistik resusrga o’zgartiriladi. Misol uchun, Yevropaning ko’p davlatlarida shunday amaliyot
qo’llaniladi, bunda ekskursantlarga bugungi kunda yer ostida yoki ochiq osmon ostida muzey
sifatida qayta tashkil gilingan eski tuz va ko’mir shaxtalari ko’rsatiladi.

Havo transporti ham muhim rol o’ynaydi, bunda xalgaro turizm insonlarning bir
mamlakatdan boshqasiga harakatlanishini nazarda tutadi. Uning rivojlanishini o’raganishda
turizmning transport sanoati bilan o’zaro munosabatlarini aniglash muhimdir. Yetakchi turizm
bozoridagi muvaffagiyatlar va muvofiq transport infrastrukurasi istalgan turistik markazning
rivojida muhim zamin sanaladi. O’z tomonidan turizmdagi talab transport sanoati rivojlanishini
keltirib chigardi. Bunda so’nggi 10 yillikda transport industriyasidagi ilmiy-texnik yutuglar ham
muhim ahamiyat kasb etdi. Xalgaro sayohatlarning yarmidan kami yer ustida amalga oshirilsada,
havo transporti ahamiyati yildan yilga oshmoqda. Yo’llar bo’ylab xalqaro sayohatlar aynigsa,
Yevropa ichida keng targalgan, sababi esa mamlakatlar orasidagi masofalarning gisgaligi va
yo’llar tizimining yuqori darajada rivojlanganligidir. Shuningdek, Yevropa Ittifogi (Yel)
mamakatlari orasidagi immigratsiya va bojxona jarayonlari keying yillarda ancha yumshatilgan.
Turistik mahsulotda, aynigsa, mijoz uni turistik markazda emas balki unga yetib borish jarayonida
iste’mol qilishida, transport asosiy rolni egallaydi. Masalan, eksklyuziv-turda uning ulushi
umumiy tur paket narxining yarmidan ortig’ini, ba’zan esa alohida sayohatlarda undanda
ko’prog’ini tashkil giladi. Turizm industriyasi va jahon iqtisodiyotida havo transporti muhim o’rin
tutadi va uning o’sish sur’atlari yuqori bo’lib — xalgaro YaMM o’sish sur’atlaridan 2marta
balanddir. Shunday qilib, 70-yillarda yiliga ular 6%dan oshiqroq bo’lgan bo’lsa, 90-yillarda -5%ga
teng edi. Biroq yuqori o’sish ko’rsatkichlari fagatgina industrial va yangi industrial mamlakalar
uchun xosdir. Guruhli tashishlsr yuqori bo’lgan hududlarda — 7,5% yiliga — tashish shakllari
o’sishida farqlar mavjud. Havo transporti industriyasi iqtisodiy va siyosiy o’zgarishlarga o’ta
ta’sirchan bo’lib, 90-yillarda boshlangan Fors ko’rfazidagi urush va iqtisodiy inqiroz, havo
transporti bo’yicha tashishlarning pasayishiga sabab bo’ldi. Xalgaro Fugarolik Aviatsiya
Tashkiloti (ICAO) statistika ma’lumotlariga ko’ra, ushbu davrda xalqaro aviatashuvlar 3,5%ga
tushib kegan. Reaktiv dvigatellarni joriy qilish bilan avia transportga bo’lgan talab sezilarli
darajada oshdi. 1950-yildan boshlab biznes aviatsiyasida yo’lovchilar oqimi 60 marta oshgan
bo’lib, bu boshga transport turlari bilan solishtirganda eng katta o’sish sanaladi. Talabning
ortishiga xalqaro turizmning rivoji ham ta’sir qildi, bundan kelib chiqib, fugarolik va yuk avia
tashuvlarning iqtisodiy tahlili shuni ko’rsatadiki, ularning narxga nisbatan talab egiluvchanligi
bilan izohlanadi. Tashish tariflarini o’rganish ko’rsatadiki, dam olish maqsadiga qaratilgan
sayohatlarda kuchli narx talab egiluvchanligi hamda biznes sayohatlar uchun talab egiluvchanligi
pastrog narxli, individual sayohatlar uchun esa undan ham kamroqdir.

Rejalashtirilmagan avia tashuvlar umumiy xalgaro fugarolik tashuvlarning 17% ni tashkil
giladi, bunda charter kompaniyalari va doimiy tashuvchilar xalgaro rejalashtirilmagan havo
transporti bozorida teng ulushga egadir. Charter havo reyslari 50-yillarda Shimoliy Amerikada va
Yevropada shakllangan, bu paytda dam oluvchilar sovuq shimoliy iglim zonalaridan Floridaning
janubiy quyoshli turistik markazlariga, Karib orollariga va O’rta Yer Dengiziga qarab yo’l
olishgan. Charter avia reyslari, xususan, ingiroz davrida aviatransportga bo’lgan talabga yaxshi
moslashgan. 90-yillar boshida Yevropa turistik bozorida rejalashtirilmagan tashishlar ulushi 5%ga
oshib barcha xalqaro Yevropa tashishlarning 43%ga teng bo’lgan. Buyuk Britaniyada, misol
uchun, “Tompson” turoperatoriga tegishli bo’lgan eng katta charter aviakompaniyasi
“Britaniya”ning takomillashuvi faqatgina turizm uchun qo’llaniladigan rejalashtirilmagan avia
tashuvlar muvaffaqiyatining yorqin namunasi bo’lib, uning daromadi 1992-yilda 45min dollarga
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teng bo’lgan, 1991-yilda kompaniya 6mln yo’lovchiga va 100 ta dam olish manzillariga xizmat
ko’rsatgan. Avia kompaniyalar klassifikatsiyasi qabul gilingan mezonlarga bog’liq bo’ladi va ular
turlicha bo’lishi mumkin. Ammo, aviakompaniyaning asosiy klassifikatsiyasi yo’lovchi-kilometr
dan keladigan daromadga bog’liq bo’lib, bunda daromad birligi bir yo’lovchini bir kilometr
masofaga tashish bilan o’lchanadi. Aviakompaniyalar orasida alyanslar tuzish to’g’risidagi
kelishuvlar ma’lum bir sohalar bilan bog’liq bo’lishi mumkin.

Tijoriy faoliyatning birlashishi, masalan “SwissAir’, SAS va “Austrian Airlines”,
“European Quality Alliance” bilan tijorat bitimiga ega bo’lib, bunda ularning daromadi birlashadi,
bronlashtirish va yo’lovchilarga xizmat ko’rsatish amalga oshiriladi. Ushbu alyansning a’zolari
G’arbiy va Sharqiy Yevropa orasida jami yo’lovchi tashishlarning 42%ni tashkil giladi. Shunga
o’xshash bitimlar KLM va “Nord West” o’rtasida ham mavjud.

Hamkorlikda boshqgaruv va investitsiyalashtirish borasidagi kelishuv samolyotlar xaridini,
Ustaxona xizmatlaridan hamkorlikda foydalanish, sug’urta shartnomalarini tuzish, aeroportlardan
birga foydalanishni 0’z ichiga oladi. Bunday kelishuvga misol qilib, Kennidi nomidagi Nyu
York aeroportidagi “Japan Airlines” “Lufthansa” va “Air France” kompaniyalari tomonidan
qurilayotgan yangi terminalni keltirish mumkin.

Ruziyeva M.T
BuxDU, o’qituvchi
Abdullajonov A. T
BuxDU, talaba
O‘ZBEKISTON IQTISODIYOTIDA MICE TURIZMINING MINTAQAVIY
RIVOJLANISHI VA TUTGAN O RNI

Annotatsiya: Ayni kunlarda O‘zbekiston 0°z iqtisodiyotining ko‘plab sohalarida aql bovar
gilmaydigan o‘sishni ko‘rsatmoqda. Eng tez rivojlanayotgan tarmoglardan biri esa
turizmdir. Mamlakat turizmida katta imkoniyatlar yaratilmoqda, viza tartibi o‘zgardi va avvalgi
O‘zbekiston endi jozibador ishbilarmonlik va sayyohlik maskani sanaladi. Bu omillarning
barchasi ulkan infratuzilmaviy loyihalar bilan birgalikda MICE turizmi uchun ideal sharoitlarni
yaratadi. Uning mamlakatdagi rivojlanishi yana ham kengaydi.

Kalit so’zlar: MICE turizm, turizm, iqtisodiyot konferensiya, kongress, uchrashuvlar,
mehmonxonalar, tadbir agentliklari

MICE (Meetings, Incentives, Conferences and Exhibitions) “Uchrashuvlar,
rag batlantirishlar, konferentsiyalar va ko’rgazmalar” tizimini anglatadi® , u biznes sayohatlari
xizmatlarining to'liq to’plamini taqdim etadi: aviachiptalar, poezd chiptalari, vizalarni qo’llab-
quvvatlash, transfer, mehmonxonalarni bron gilish jamoa mqurish, gishlog sayohatlari, butun
dunyoda va xususan Ozbekistonda koorparativ tadbirlarni tashkil etishni taminlaydi.
O‘zbekistonda bir necha yillardan buyon barcha turdagi xalgaro va mintaqaviy tadbirlar soni ortib
bormogda. Ko‘rgazmalar, anjumanlar, kongresslar nafagat O‘zbekiston poytaxti Toshkentda,
balki mamlakatimizning boshqa yirik shaharlarida Samargand, Buxoro, Xiva shaharlarida ham
tashkil etilmogda. Yugorida aytilganlarning barchasi yirik biznes tadbirlarini tashkil etuvchi
kompaniyalarning O‘zbekistonga bo‘lgan katta qizigishi natijasidir.

Mamlakatimiz uchun yirik kongress yoki konferentsiya birmuncha yangi narsa, shuning
uchun ko'plab mahalliy va xalgaro tadbir agentliklari bizning imkoniyatlarimizni o'rganishni
xohlashadi. Buning ustiga, O‘zbekistonda faol turizm, tarixiy obidalarni ziyorat qilish, davolanish
va hordiq chigarish uchun keng imkoniyatlar mavjud. Va, albatta, bu omillarning barchasi tadbir
dasturi muhokama gilinayotganda o'z rolini o'ynaydi. Hammaga ma'lumki, MICE turizmi
shunchaki uchrashuvlar yoki muzokaralar emas; shuningdek, madaniy tadbirlar va tadbir
ishtirokchilarining bo'sh vaqtini mazmunli o’tkazilishi hamdir.

1 https://www.tourismni.com/business-guidance/sector/mice-travel-trade/mice-and-travel-trade-getting-started/what-is-
mice/#:~:text=MICE%?20stands%20for%20Meetings%2C%20Incentives Business%20Tourism%200r%20Business%20Events
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Vaholanki, O°‘zbekiston sayyohlik markazi emas, ko‘pchilik mamlakatimiz haqida
tasavvurga ega emas, hozirgacha qilinadigan ishlar ko‘p. Bizning eng katta muammomiz -
infratuzilmaning etishmasligi. To g ri, yaginda bir gancha xalgaro mehmonxonalar, jumladan,
Hilton (Tashkent), Wyndham (Buxoro) ochildi, ammo infratuzilma bilan bog'lig muammoni hal
gilmoqgchi bo'lsak, yanada murakkabroq yondashuv zarur. Xuddi shu yondashuv nafagat
qurilishda, balki tartibga solish va rag'batlantirish dasturini ishlab chigishda ham qo'llanilishi kerak
desak mubolag’a bo’lmaydi.

Davlat manfaati nima? Hukumat O‘zbekiston iqtisodiyotida turizm kattaroq rol o‘ynashi
kerakligiga ishonich hosil qildi. Shuning uchun u mehmonxona biznesini rivojlantirishga
qaratilgan keng ko‘lamli dasturlarni qo‘llab-quvvatladi. Masalan, Turizm va sport vazirligi
Xalgaro Kongress va Konvensiya Assotsiatsiyasi (ICCA) bilan hamkorlikda MICE turizmini
rivojlantirish va O‘zbekistonni xalqaro sayyohlik bozorida yangi brend sifatida targ‘ib qilish
imkonini beradigan yangi qoidalar ustida ishlamoqgda. Bu keng imkoniyatlar yaratadigan muhim
ish va buni nafaqat Toshkentda, balki butun mamlakat bo‘ylab tashkil etilishi kerak. Chunki
Farg’ona, Samarqand, Buxoro, Xiva markazlarida ham shunday imkoniyatlarni qilishga yetarlicha
sharoit bor.

Toshkentdagi Qozog'iston korxonalari. O'zbekistonga keng ko'lamli biznes tadbirlari
o'tkaziladigan joy sifatida, katta gizigish go'shni Qozog'iston tadbirkorlari tomonidan namoyon
bo'Imogda. So’nggi yillarda O’zbekiston va Qozog’iston o’rtasidagi hamkorlik yanada
mustahkamlanib, aynigsa, savdo-igtisodiy sohasidagi aloqalar yangicha ko’lam kasb etmoqda.
Qozog‘iston Respublikasi Aktobe viloyati hokimi o‘rinbosari Mavr Abdullin boshchiligidagi
delegatsiyaning mamlakatimizga tashrifi doirasida O‘zbekiston Respublikasi Savdo-sanoat
palatasida tashkil etilgan biznes-forum ham tomonlar of‘rtasida teng manfaatli savdo-
investitsiyaviy munosabatlarni rivojlantirish, yangi hamkorlar topishga xizmat gilishi bilan
ahamiyatlidir. Ularning ko‘pchiligi Toshkent va O‘zbekistonning boshqa shaharlarida katta
tadbir va forumlar tashkil qgilishni ma’qul ko‘radi. Mehmonxonalarda Qozog'iston sub'ektlari
tomonidan o'tkaziladigan tadbirlarning gavjum jadvali mavjud. Ular o‘z xodimlari uchun nafaqat
forumlar, balki O‘zbekiston bo‘ylab sayohatlar uyushtirmoqchi, chunki ular biznesni hordiq bilan
uyg‘unlashtirmoqchi.Ya’na bir narsani aytish joizki, ba’zi katta mehmonxonalar o’zlarining
foydalarini ko’proq shunday tadbirlarni tashkilashtirib olishmoqda.

Xizmat sifati. Shahar markazida qulay joyda, Buxoro xalgaro aeroportidan (BHK) besh
kilometr uzoglikda joylashgan Sahid Zarafshon mehmonxonasi, uning atrofidagi Wyndham,
Varaxsha kabi mehmonxonalar Buxoroning MICE turizm markazlari deyish mumkin. Masalan,
har birida Kongress-xoll bor. Keling buni yaginda ishga tushgan Wyndham mehmonxonasi
misolida ko’ramiz.

Bu zamonaviy mehmonxona zanjiri 250 tagacha konferensiya yoki 300 ta mehmonni
sig’dira oladigan to’rtta sayqallangan maydonga ega bo’lgan biznes anjumanlar uchun qulay
joydir. Wyndham Bukhara’da muhim biznes konferensiya, nafis to‘y yoki maxsus bayramlar
o’tkazish, 1047 kvadrat metr tadbir maydoniga ega bo'lgan zamonaviy, 12 qavatli
mehmonxonamiz sakkizta katta zallarni (jumladan, bal zali, banket zali va yaxshi yoritilgan
yig'ilish zali xonalari) taklif etadi, ular 300 tagacha ziyofat mehmoni yoki 70 nafar konferentsiya
mehmonini sig'dira oladi. Bundan tashqari, u yerda ochiq havoda ziyofat yoki yulduzlar ostida
kokteyl ziyofati uchun moslashtirilishi mumkin bo'lgan ochiq hovuzli go'zal bog' bor.

Ishbilarmonlik uchun qulayliklarga ega shahar markazida eng magbul tarzda joylashgan
Wyndham Bukhara har ganday korporativ yig'ilishlar uchun idealdir. Murakkab, to'liq xizmat
ko'rsatadigan mehmonxonada 10 ta asosiy rahbar uchun boshqgaruv kengashi yig'ilishini, 70
ishtirokchi uchun konferentsiyani yoki 300 mehmonlar uchun korporativ ziyofatni tashkilashtirsa
bo’ladi. Bu yerda sakkizta zamonaviy, yorug'lik bilan to'ldirilgan jumladan, turli o'lchamdagi
majlislar zallari, banket majmuasi va bal zalidan iborat.

Xulosa qilib aytganda nafagat poytaxt shaharlar balki viloyatlarda ham MICE turizmni
amalga oshirish uchun juda ham rivojlanayotgan infratuzilmalar bor. Hozir bi fagat Wyndham
misolida ko’rdik boshqa Sahid Zaravshon, Varaxsha kabi mehmonxonalarda ham bunday
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sharoitlar bor. Toshkent shahrida “Metris Ventures” (Mj Group) va “Hyatt International”
kompaniyalari o’rtasida Buxoro shahrida 5 yulduzli “Hyatt Regency” brend mehmonxonasini
tashkil etishga doir shartnomani imzolash marosimi hamda matbuot anjumani o‘tkazilishi ham
MICE turizmi rivojlanishi bir pog’onaga yuksaltiradi.
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Bugungi kunda O'zbekistonda ijtimoiy hayotning barcha sohalarida keng ko'lamli
islohotlar amalga oshirilmoqgda va ushbu islohotlarning asosiy magsadi mamlakat iqtisodiyotini
yanada rivojlantirish va o'zbek xalgining turmush farovonligini oshirish ko'rsatkichidir. Turizm
O'zbekistonning iqgtisodiy rivojlanishi va o'sishida muhim o'rin tutadi va keyingi yillarda
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turizmning boshga sohalari gatori mamlakatda ziyorat turizmini rivojlantirishga katta e'tibor
berilmoqda.

Hozirgi kunga kelib, dunyoda ziyoratgohlarni o'rganishga qgizigish kuchaygan, chunki
mugaddas joylar insonlar kundalik hayotining ajralmas gismi bo'lib kelmogda. Milliy
igtisodiyotga yugori daromad keltiradigan istigbolli tarmoglardan biri bu milliy turizmdir, dedi
O'zbekiston Respulkasi Prezidenti Shavkat Mirziyoyev, - O'zbekiston turizm sohasida katta
salohiyatga ega davlatdir. Mamlakatimizda 7 ming 300 dan ortig madaniy meros obyektlari
mavjud va ularning aksariyati YUNESKO ro'yxatiga Kiritilgan. Shu bilan birga,
mamlakatimizning o'ziga xos tabiati, go'zal dam olish zonalari imkoniyatlaridan foydalangan
holda yangi sayyohlik yo'nalishlarini ochish mumkin. Jahon brendlarining faol ishtiroki bilan
ushbu sektorda biz ekologik, etnografik, gastronomik turizm va boshqga sohalarni rivojlantirishga
alohida e'tibor qaratishimiz kerak. Shu munosabat bilan biz davlat va xususiy sheriklik
munosabatlarini go'llash sohani rivojlantirish uchun keng imkoniyatlar ochishini hisobga olishimiz
kerak. Samargand, Buxoro, Xorazm, Surxondaryo va Toshkentdagi mugaddas gadamjolarni va
yodgorliklarni ziyorat gilishdan iborat bo'lgan "Kichik haj" dasturini ishlab chigish zarur.
Shuningdek, ichki turizm sohasida keng ko'lamli imkoniyatlarni to'liq ishga tushirish zarur.
O°zbekiston hududidagi sayr-sayohatlar bayon gilingan juda ko‘p manbaalarni uchratish mumkin.

Turizm bugungi kunda tez rivojlanayotgan va daromadi bo’yicha yetakchi sohalardan biri
hisoblanadi. So'nggi yillarda turizm jahon eksportida o°zining ulkan hissasiga ega bo'ldi va
butunjahon yalpi ichki mahsulotining 11%ini tashkil gilmogda. So'nggi 40 yil davomida boshga
mamlakatlarga tashrif buyuruvchi turistlar soni 20 martaga turizmdan keluvchi daromad 60
martaga oshdi va xalgaro turizmdan olinuvchi daromad 400 mird dollarga etdi®. Xususan,
O zbekistonda erishilayotgan muvaffagiyatlar zaminida iqtisodiyotni liberallashtirishni
chuqurlashtirish, mamlakatni modernizatsiyalash, barcha sohalarni, xususan, xizmat ko rsatish
sohasining yetakchi tarmoglaridan biri bo’lgan turizmni ham barqgaror rivojlantirish yotibdi.
Hozirgi kunda xizmat ko rsatish tarmog ining muhim tarkibiy gismi bo"lgan turizm sohasini jadal
sur’atlarda rivojlantirish mamlakatimiz igtisodiyotining ustuvor yo nalishlaridan biri hisoblanadi.
Turizm dunyo tamaddunining bosh gultoji bo"lib, hozirgi kunda sayohat insoniyat magsadlarining
asosini tashkil qilib kelmogda. Aynigsa, milliy turizmning rivojlantirish istigbollari,
O zbekistonda turizm industriyasining jahon bozoridagi mavqeini oshirishga ko maklashadi.
Fikrimizning isboti sifatida bugungi kunda turizm sohasida katta yutuqlarga erishilayotganligi, tez
sur’atlar bilan o'sib borayotganligi, yangidan — yangi mehmonxonalarning barpo etilayotganligi,
ishchi o'rinlari sonining ko payishi, malakali mutaxassislarning ortib borishi, turistlar ogimining
yildan — yilga ko'payayotganligini ta’kidlab o'tishimiz joiz deb hisoblaymiz. Mamlakatimiz
sayyohlik imkoniyatlari va salohiyatini xalgaro migyosda targ'ib gilish magsadida O'zbekiston
Respublikasi Prezidenti Shavkat Mirziyoyev tashabbusi bilan o'nlab mamlakatlar vakillari ishtirok
etgan ziyorat turizmining 1-xalgaro forumi bo'lib o'tdi. 2019-yil fevral oyida O'zbekistonni islom
dunyosidagi eng katta ziyorat markazlaridan biri sifatida Buxoro tan olindi. Prezident Sh.
Mirziyoyev farmoni bilan "Piligrim Visa" vizasi joriy etildi va ushbu viza 2 oygacha bo’lgan
muddatda berilishi belgilab qo’yildi®. (Bakhtiyor Ruzmetov va boshg. 2020). Turizm nugtai
nazaridan ingirozni boshqarish bo'yicha adabiyotda sanoatning turli xil falokatlarga, shu jumladan
moliyaviy ingirozlarga, tabiiy ofatlarga, terroristik hujumlarga va yuqumli kasalliklarning
targalishiga ta'sir ko'rsatadigan eng yaxshi amaliyotlari o'rganildi®.

So'ngi vyillarda turizm sohasi tomonidan O'zbekistonning turizm salohiyatini jahon
miqyosida targ'ib qgilish bo'yicha keng ko'lamli ishlarni amalga oshirmoqda. Turizm sohasi

1 Mirziyoyev, S. (2018). 2017-2022 yillarda O'zbekistonni rivojlantirishning 5 ta ustuvor yo'nalishi. Tashkent.
2 The Official Order of Stay of Tourists in Uzbekistan for the Period of the Coronavirus. In www.uzbektourism.uz (p. Uzbekistan).
Tashkent: 03.03.2020.
3 Uzbekistan, U. M. (2020). The Ministry of Foreign Affairs of the Republic of Uzbekistan Announces New COVID-19 Testing
Measures For All Arriving Travelers . In U. M. Uzbekistan, News & Events (p. Uzbekistan). Tashkent: 22.12.2020.
4 Mustanov N., Mirobidova D., Azamatova S., & Toshpo‘latova M. (2021). O’ZBEKISTONDA ZIYORAT TURIZMI VA ICHKI
TURIZMNING RIVOJLANISH TAMOYILLARI HAMDA TURIZMNING PANDEMIYA BILAN BOG’LIQLIGI. Dxonomuka
u couuyM, (5-1 (84)), 329-340.
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vakillari ichki va xorijiy sayyohlarga xizmat ko'rsatish sifatini oshirish bo'yicha choralarni
ko'rishmoqda, birincchi navbatda, mamlakatimiz hududlaridagi turizm infratuzilmasini
yaxshilashga doir faol ishlar olib borilmogda. COVID-19 bilan bog'liq global pandemiya va undan
keyin turizm sanoatida yuz bergan butunjahon ingirozdan oldin bizning yurtimizga tashrif
buyurishni istagan sayyohlar ogimi kattaligi tufayli O'zbekiston mehmondo'stlik sanoati joylar
yetishmasligi va transport xizmatlarini ko'rsatishda giyinchiliklarga duch keldi. 2020 yilda 8
millionga yaqgin chet ellik mehmonlar kelishi kutilgan edi. Afsuski, bu butun dunyoda va
mamlakatimizda turizmning to'xtab golishi va vagtinchalik ishsizlikka olib keldi. O'zbekistondagi
turizm sohasi vakillaridan sabr-matonat va birgalikda sa'y-harakatlar bilan global ragobatga
tayyorgarlik ko'rishlarini so'rayman! Birdamlikda biz barchasiga erishishimiz mumkin! Bizning
oldimizda yangi ish o'rinlari, turizmning yangi turlarini yaratish, turistik xizmatlarni
diversifikatsiya qgilish, monetizatsiyalash bilan bog'liq katta vazifalar turibdi. Bu esa, shubhasiz,
mamlakatimizdagi aholi farovonligi darajasining oshishiga turtki beradi. Ayni paytda biz bor
kuchimizni ichki va mahalliy turizm va ziyorat turizmni rivojlantirishga yo'naltirishimiz kerak.
Xorijlik sayyohlarni jalb gilish mamlakatimizda sayohat xavfsizligi sharoitlarining yaratilishi
bilan bog'lig bo'ladi. Muvaffagiyat Vatanimiz ravnagi yo'lida olib borilayotgan sa'y-
harakatlarimizga bog'liq bo'ladi. Biz guvohi bo'lgan turizm sohasidagi islohotlarning dinamikasi
va so'ngi yillarda erishilgan yutuglar buni isbotladi. Barchamiz birga O'zbekistonning tez orada
turizm yo'nalishida dunyodagi yetakchi davlatlardan biriga aylanishiga bor hissamizni go'shamiz.
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Annotatsiya: Ragamli marketingning sayyohlik xatti-harakatlariga ta'sir gilishning asosiy
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So'nggi yillarda ragamli marketing korxonalarning magsadli auditoriyaga erishish va ularni
jalb qilish usullarini keng gamrovda qoplab oldi. Bu o'zgarish, aynigsa, butun dunyo bo'ylab
sayyohlarni jalb gilish uchun ragamli marketing strategiyalaridan tobora ko'proq foydalanayotgan
turizm sanoatida sezilarli ko’zda tutilmoqda. O‘zining boy tarixi, ajoyib me’morchiligi va jo‘shqin
madaniyatiga ega O‘zbekiston ham bu tendentsiyadan mustasno emas. Ushbu maqolada biz
ragamli marketing strategiyalarining O‘zbekistondagi turistlarning xulg-atvoriga ta’sirini
o‘rganamiz.

Awvalo, turizm sohasida ragamli marketingning ahamiyatini tushunish juda muhimdir.
Bosma ommaviy axborot vositalari, bilbordlar va broshyuralar kabi an‘anaviy marketing kanallari
hamon rol o'ynaydi, ammo bu usullarning ta'sir doirasi va samaradorligi ragamli platformalarga
nisbatan cheklangan. Ragamli marketing potentsial sayyohlar bilan bog'lanish uchun misli
ko'rilmagan imkoniyatlarni tagdim etadi, bu yo'nalishlarga o'zlarining noyob takliflarini targ'ib
gilish, diggatga sazovor joylarni namoyish qilish va bir tugmani bosish orqgali foydali
ma'lumotlarni tagdim etish imkonini beradi.

Ragamli marketingning sayyohlik xatti-harakatlariga ta'sir gilishning asosiy usullaridan
biri bu xabardorlikni oshirishdir. Ijtimoiy media platformalari, gidiruv tizimini optimallashtirish
(SEO) va onlayn reklamadan foydalanish orqali O‘zbekiston o‘zining sayyohlik joylari haqgida
xabardorlikni oshirishda muvaffagiyat qozondi. Jozibali kontent, vizual jozibali tasvirlar va
jozibali hikoyalar potentsial sayyohlarning e'tiborini tortdi va ularning mamlakatni o'rganishga
gizigishini uyg'otdi.

Search Engine Optimization degan ma’noni anglatuvchi SEO raqamli marketingning
muhim jihati bo‘lib, gidiruv tizimi natijalarida veb-sayt ko‘rinishi va reytingini yaxshilashga
garatilgan. Bu qidiruv tizimining reytinglarida yugorirog ko'rinishini ta'minlash uchun veb-
saytdagi turli elementlarni optimallashtirishni o'z ichiga oladi va shu bilan saytga organik
(to'lanmagan) trafikni oshiradi. SEO tegishli trafikni boshgarishda, potentsial mijozlarni jalb
gilishda va biznes uchun onlayn ko'rinishni oshirishda muhim rol o'ynaydi.

SEO ning biznesga ta'sirini ortigcha baholab bo'lmaydi. Uning ahamiyatini ta'kidlaydigan
ba'zi muhim fikrlar:

Veb-sayt ko'rinishini oshirish: Foydalanuvchilar biznesga tegishli ma'lumot yoki
mahsulotlarni gidirganda, SEO veb-sayt gidiruv tizimining natijalari sahifalarida (SERPS) ko'rinib
turishini ta'minlashga yordam beradi. Yuqori ko'rinish ko'proq bosish, organik trafik va potentsial
konvertatsiyaga olib keladi.

Magsadli trafik: SEO korxonalarga o'z mahsulotlari yoki xizmatlariga tegishli aniq kalit
so'zlar va iboralarni magsad qilib olish imkonini beradi. Veb-sayt mazmuni va meta teglarini
optimallashtirish orgali korxonalar o'zlari taklif gilayotgan narsalarni faol ravishda gidiradigan
foydalanuvchilarni jalb gilishlari mumkin, bu esa malakali yetakchilarni yaratish imkoniyatini
oshiradi.

Ishonch va ishonch: Qidiruv natijalarida yugoriroq ko'rinadigan veb-saytlar ko'pincha
foydalanuvchilar tomonidan ishonchli va ishonchli deb hisoblanadi. Qimmatli va tegishli
kontentni tagdim etish, sayt tezligini optimallashtirish va mobil aloga uchun qulaylikni ta'minlash
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kabi eng yaxshi SEO amaliyotlarini amalga oshirish foydalanuvchi tajribasini oshiradi va
potentsial mijozlar bilan ishonchni mustahkamlaydi.

Tejamkor marketing: an‘anaviy reklama usullari bilan solishtirganda, SEO magsadli
auditoriyaga erishishning igtisodiy jihatdan samarali usulini taklif giladi. Bu vaqt va resurslarni
sarflashni talab gilsa-da, organik trafik va ko'rinishning ko'payishining uzog muddatli foydalari
pullik reklama bilan bog'liq xarajatlardan ustun turadi.

Raqobat ustunligi: Bugungi ragamli landshaftda korxonalar qattiq ragobatga duch
kelishmoqda. SEO o'z veb-saytlari gidiruv natijalarida raqgobatchilarning veb-saytlaridan
yugorirog bo'lishini ta'minlash orqgali korxonalarga ajralib turishiga yordam beradi. Yaxshi
bajarilgan SEO strategiyasi korxonalarga ragobatdosh ustunlikni berishi va organik trafikning
katta gismini jalb gilishi mumkin.

Mahalliy SEO: Muayyan geografik hududga yo'naltirilgan korxonalar uchun mahalliy SEO
hal qiluvchi ahamiyatga ega. Bu korxonalarning mahalliy qidiruv natijalarida paydo bo‘lishiga
yordam beradi va yaqin atrofdagi potentsial mijozlarga ularni topish va ular bilan mulogot gilishni
osonlashtiradi. Bu, aynigsa, o'zlarining jismoniy joylariga piyoda trafigini olib kelmoqchi bo'lgan
g'isht va ohak korxonalari uchun foydalidir.

Uzoq muddatli natijalar: SEO muhim natijalarni ko'rsatish uchun vagt talab gilishi mumkin
bo'lsa-da, uning ta'siri uzoq davom etishi mumkin. Byudjet tugaganidan keyin trafikni ishlab
chigarishni to'xtatadigan pullik reklama kampaniyalaridan fargli o'larogq, SEO-ga gilingan
harakatlar vaqt o'tishi bilan 0'z samarasini berishda davom etmoqda. Veb-saytni doimiy ravishda
optimallashtirish va sanoat tendentsiyalarini kuzatib borish orgali korxonalar gidiruv reytinglarini
saglab qolishlari va uzoq muddatda foyda olishlari mumkin.

Shuni ta'kidlash kerakki, SEO murakkab va doimiy rivojlanayotgan sohadir. Qidiruv
mexanizmi algoritmlari tez-tez o'zgarib turadi va eng so'nggi eng yaxshi amaliyotlardan xabardor
bo'lish muvaffagiyat uchun juda muhimdir. Ko'pgina korxonalar o'zlarining maxsus ehtiyojlariga
moslashtirilgan samarali SEO strategiyalarini ishlab chigish va amalga oshirish uchun SEO
mutaxassislari yoki ragamli marketing agentliklari bilan ishlashni tanlaydilar.

Xulosa qilib aytganda, SEO ragamli marketingning muhim tarkibiy gismi bo'lib,
biznesning onlayn ko'rinishi, organik trafik va umumiy muvaffaqiyatga sezilarli ta'sir giladi. SEO-
ga sarmoya Kkiritish va samarali strategiyalarni amalga oshirish orgali korxonalar o'z veb-
saytlarining ko'rinishini yaxshilashlari, magsadli trafikni jalb gilishlari, ishonchlilikni oshirishlari
va ragamli landshaftda ragobatdosh ustunlikka ega bo'lishlari mumkin.

Ragamli marketing sayohatni rejalashtirishning qulayligi va hamyonbobligi ham oshirdi.
Onlayn sayyohlik agentliklari, magsadli veb-saytlar va ko'rib chigish platformalarining ko'payishi
bilan sayyohlar endi o'z uylarida turib sayohatlarini tadqiq gilishlari, tagqoslashlari va bron
gilishlari mumkin. Masalan, O‘zbekistonning turizm bo‘yicha rasmiy veb-saytida viza talablari,
transport imkoniyatlari va turar joy haqida to‘lig ma’lumotlar mavjud bo‘lib, bu sayyohlarga oz
marshrutlarini rejalashtirishni osonlashtiradi.

Bundan tashgari, ragamli marketing yo'nalishlar va sayyohlar o'rtasidagi shaxsiy alogani
osonlashtirdi. Ijtimoiy media kanallari, elektron pochta marketingi va chatbotlar orgali
O‘zbekiston sayyohlar bilan muloqot qilishi, ularning savollariga javob berishi va shaxsiy
tavsiyalar berishi mumkin. O‘zaro munosabatlarning bunday darajasi o‘zaro bog‘liglik va ishonch
tuyg‘usini uyg‘otadi, sayyohlarni O‘zbekistonni o‘zlariga ma’qul keladigan manzil deb bilishga
undaydi.

Ragamli marketing strategiyalarining yana bir muhim ta'siri bu turistik garorlar gabul
gilishga ta'siri. Ragamli tizimdan oldingi davrda sayyohlar sayohat garorlarini gabul gilishda ko'p
jihatdan yo'rignomalar va og'zaki tavsiyalarga tayangan. Birog, bugungi sayohatchilar ilhom va
yo'l-ya'rig olish uchun onlayn sharhlar, sayohat bloglari va ijtimoiy media ta'sir o'tkazuvchilarga
ko'proqg murojaat qilishadi. Sayohat giluvchilar bilan hamkorlik gilish va foydalanuvchilar
tomonidan yaratilgan kontentni rag‘batlantirish orqali O‘zbekiston sayyohlarning idroklarini
shakllantirish va ularning qaror qabul qilish jarayoniga ta’sir ko‘rsatish uchun ragamli
marketingdan muvaffaqgiyatli foydalandi.
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Bundan tashgari, ragamli marketing sayohat davomida sayyohlik tajribasini kuchaytirdi.
Instagram va Facebook kabi ijtimoiy media platformalari sayyohlar uchun tajriba almashish va
sayohatlarini hujjatlashtirish uchun kuchli vositaga aylandi. Vizual jihatdan jozibali va bo‘lishish
mumkin bo‘lgan kontent yaratish orqali O‘zbekiston sayyohlarni o‘z izdoshlariga mamlakat
go‘zalligi va madaniy boyligini namoyish etuvchi brend elchisi bo‘lishga undadi. Ragamli
platformalar orgali tajriba almashish nafagat O'zbekistonni targ'ib giladi, balki boshgalarni ham
tashrif buyurishga ilhomlantiradi.

Shuni ta'kidlash kerakki, ragamli marketing ham giyinchiliklar va mulohazalarni keltirib
chigaradi. Ragamli platformalar rivojlanib borar ekan, yo'nalishlar o'z strategiyalarini dolzarb
bo'lib golishi uchun moslashtirishi kerak. Ma'lumotlar, tendentsiyalar va iste'molchilarning xatti-
harakatlarini doimiy monitoring qilish va tahlil gilish samarali magsadlilik va ishtirokni ta'minlash
uchun zarurdir. Bundan tashqari, turistlar ma'lumotlarini himoya qgilish va ularning ishonchini
saglab qolish uchun kiberxavfsizlik va maxfiylik masalalari hal gilinishi kerak.

Xulosa qilib aytadigan bo‘lsak, ragamli marketing strategiyalari O°zbekistondagi
sayyohlarning xatti-harakatlariga katta ta’sir ko‘rsatdi. Raqamli platformalardan foydalanish
orqali O‘zbekiston haqidagi xabarlarni muvaffaqiyatli oshirdi, foydalanish imkoniyatini oshirdi,
shaxsiy muloqotni osonlashtirdi, qaror qabul qilishga ta’sir qildi va sayyohlik tajribasini
kengaytirdi. Texnologiya taragqqiyotda davom etar ekan, sayyohlik xulg-atvorini shakllantirishda
ragamli marketingning roli yanada muhimroq bo'ladi va yo'nalishlar egri chizigdan oldinda golish
uchun moslashishi va yangilanishi kerak. Ragamli marketingning qudratini o‘zlashtirib,
O‘zbekiston o‘zini orzu gilingan sayyohlik yo‘nalishi sifatida ko‘rsatdi va turizm industriyasining
doimiy o‘sishiga yo‘l ochdi.

Nimatov Ibragim Xudayarovich
tayanch doktorant

“Ipak yo’li” turizm va

madaniy meros xalgaro universiteti

MEHMONDO’STLIK INDUSTRIYASIDA TURISTLARNI MOTIVLASHTIRISH

JARAYONLARINI BOSHQARISHNING XORIJ TAJRIBASI VA ULARDAN
O’ZBEKISTONDA FOYDALANISH IMKONIYATLARI

Annotasiya: maqolada mehmondo'stlik industriysidagi turistlarning motivatsiyasini
boshqgarishning xorij tajribasi taxlil gilinib va uning O'zbekistonda qo'llashning afzalliklari va
imkoniyatlarini o'rganilgan. Xorijda qo'llaniladigan turli usul va yondashuvlar ko'rib chiqilib,
O'zbekiston turizm bozorida kelgusi xarakatlar dasturini ishlab chigish zarurati asoslangan.
Magolada turistlarning motivatsiyasini oshirish va O'zbekistonda mehmondo'stlik industriyasini
rivojlantirish magsadida xorijiy tajribalarni moslashtirish va ulardan foydalanish bo'yicha
tavsiyalar berilgan.

Kalit so’zlar: mehmondo'stlik industriyasi, motivatsiya, motivlashtirish, turizm, turizm
bozori, turistik hudud, boshqgaruv, turist, mijoz, ehtiyoj, tur, ekskursiya, infratuzilma.

Kirish

Mehmondo'stlik industriyasining rivojlanishi ko'plab mamlakatlar, shu jumladan
O'zbekistonning Samargand viloyati iqgtisodiy o'sishining muhim omilidir. Turistlarni jalb
gilishning muhim jihatlaridan biri bu motivatsiya, ya'ni ma'lum bir mintagaga tashrif buyurish
istagini motivlashtirishdir.

Magolada mehmondo’stlik industriyasi nisbatan rivojlangan xorijiy mamlakatlarda
turistlarni motivlashtirshning mavjud usullari va texnologiyalarini ko'rib chigilib, ularning
samaradorligi va O'zbekistonda Samargand viloyatida mehmondo’stlik industriyasi
imkoniyatlaridan foydalangan holda foydalanish yo’llari tahlil gilindi.

Ushbu mavzuning dolzarbligi turistlarni motivlashtirish jarayonlarini boshgarish muhim
ahamiyat kasb etayotganligi bilan bog'lig. Xorij tajribasini o’rganish va joriy qilish turistik
xududlarga ko'prog odamlarni jalb giladi. Zamonaviy motivlashtirish usullardan foydalanishni
giyinlashtiradigan to'siglar mavjud va shuning uchun ushbu mavzuni o'rganish ushbu to'siglarni
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engish uchun samarali strategiyalarni aniglashga va turizmda motivlashtirish jarayonlarini
boshgarish samaradorligni oshirishga yordam beradi.

Turistlarni motivlashtirishning asosiy omillaridan biri bu mehmondo'stlik industriyasidagi
xizmat ko'rsatish sifati. Xorijiy mamlakatlarda xizmat ko'rsatish sifatini yaxshilash uchun
mijozlarning gonigishini baholash, xodimlar uchun o'quv dasturlari va treninglar o'tkazish, xizmat
ko'rsatish sifatini monitoring gilish va boshqalar kabi turli usullar go'llaniladi.

Shuningdek, xorijiy mamlakatlarda turistlarni jalb gilish uchun turli xil tadbirlardan
foydalaniladi, masalan, madaniy va sport tadbirlarini o'tkazish, turlar va ekskursiyalarni tashkil
etish, reklama tadbirlarini o'tkazish kabilar.

O'zbekistonda xorijiy tajribani muvaffagiyatli qo'llash uchun turistlarning mahalliy
xususiyatlari va ehtiyojlarini tahlil gilish, shuningdek, xorijiy usullarni mahalliy sharoitga
moslashtirish zarur. Mehmondo'stlik industriyasining turli ishtirokchilari o'rtasida samarali
muvofiglashtirishni ta'minlash va turistlar uchun qulay infratuzilmani yaratish ham muhimdir.

Shunday gilib, mehmondo'stlik industriyasida turistlarni motivlashtirishni rag'batlantirish
jarayonlarini boshgarishning xorijiy tajribasini o'rganish O'zbekistonda turizmni rivojlantirish va
ko'rsatilayotgan xizmatlar sifatini yaxshilash uchun muhim gadam bo'lishi mumkin.

Mavzuga oid adabiyotlar tahlili

Mehmondo'stlik  industriyasida  turistik ~ motivatsiyani ~ boshgarish  turizmni
rivojlantirishning muhim jihati bo'lib, bir gancha xorijiy mamlakatlarda bu borada muvaffagiyatli
strategiyalar amalga oshirilgan. Misol uchun, Gossling® va boshgalar tomonidan olib borilgan
tadqiqot (2020) turistlarni Yevropaga tashrif buyurishga undashda barqarorlikning rolini ko‘rib
chiqdi. Mualliflar ekoturizm va madaniy turizm kabi bargaror turizm amaliyotlari atrof-muhit va
madaniyatni muhofaza qilishni gadrlaydigan sayyohlarni jalb gilishda samarali ekanligini
anigladilar. Xuddi shunday, Huang va boshg? (2019) Xitoyda sayyohlik yo'nalishlarini targ'ib
gilishda ijtimoiy media platformalaridan foydalanishni o'rganib chiqdi. Mualliflar ijtimoiy
tarmoqlardagi kampaniyalar turistik yo‘nalishlar hagida xabardorlikni oshirish va sayyohlik
tashriflarini ko‘paytirishda samarali bo‘lganini aniqglashdi.

O‘zbekistonda ushbu strategiyalardan potentsial foydalanish nuqtai nazaridan mamlakatda
ekoturizm bog‘larini barpo etish va madaniy meros ob’ektlarini saqlash kabi barqaror turizm
amaliyoti joriy etilgan. Birog, ragamli marketing strategiyalaridan foydalanishda, xususan,
unchalik tanigli bo'lmagan yo'nalishlarni ilgari surish mavjud. Sayyohlik motivatsiyasini
boshqarishda muvaffaqiyatli xorijiy tajribani o‘zlashtirib, O‘zbekiston o‘zining mehmondo‘stlik
sanoatini yanada rivojlantirishi va ko‘proq sayyohlarni jalb qilishi mumkin.

Bundan tashqari, Kim va boshgalar® tomonidan olib borilgan tadgigot. (2021) sayyohlarni
yo'nalishlarga qayta tashrif buyurishga undashda mehmondo'stlik sanoatidagi turistik
tajribalarning rolini o'rganib chiqgdi. Mualliflar shaxsiylashtirilgan xizmatlar va madaniy tadbirlar
kabi yugori sifatli va noyob sayyohlik tajribasini tagdim etish sayyohlarning qonigish va takroriy
tashriflarga olib kelishi mumkinligini anigladilar. Mehmondo'stlik sanoatida amalga oshirilgan
yana bir muvaffaqiyatli strategiya sayyohlarni belgilangan joyga gaytishga undash uchun sodiglik
dasturlaridan foydalanish hisoblanadi. Li va Back* (2019) tomonidan olib borilgan tadgigot
Janubiy Koreyadagi mehmonxona sanoatida sodiqlik dasturlari samaradorligini o'rganib chigdi va
ular mijozlarning sodigligini oshirish va takroriy bron gilishda samarali ekanligini anigladi. Ushbu
xorijiy tajribalar O‘zbekiston uchun mehmondo‘stlik industriyasida turistik motivatsiyani
boshqarish bo‘yicha samarali strategiyalarni ishlab chiqish va amalga oshirishda gimmatli
tushunchalar berishi mumkin.

1 Gosling, S., Scott, D., & Hall, C. M. (2020). Tourism and water: Interactions, impacts and challenges. Channel View Publications.
2 Huang, X., Ye, Q., Law, R., & Buhalis, D. (2019). Social media in tourism and hospitality: A literature review. Journal of Travel
& Tourism Marketing, 36(4), 456-472.
3 Kim, H., Lee, T. J., & Law, R. (2021). Tourist experiences and their effects on destination loyalty: A study of travelers to South
Korea. Journal of Destination Marketing & Management, 20, 100551. https://doi.org/10.1016/j.jdmm.2021.100551
4Kim, S., Lee, H., & Yoon, Y. (2019). Effects of tourist experiences on satisfaction, loyalty, and destination image: A case of
theme park visitors in South Korea. Sustainability, 11(3), 814. https://doi.org/10.3390/su11030814
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Germaniya, Buyuk Britaniya, Fransiya, Kanada, AQSh, Yaponiya kabi davlatlarni
“yuboruvchi” bozorlariga misol qilib keltirish mumkin. Aksincha, yaratilgan qulay sharoitlar
natijasida mamlakat shu gadar katta hajmdagi turistik xizmatlarni taklif gilishi mumkinki, u
nafaqat o’z fuqarolari, balki chet yellik mehmonlarning ham talabini qondira oladi. Bunda gap
taklifi ustun bo’lgan bozor - retseptiv (inglizchada receptive) yoki "gabul giluvchi” bozor hagida
ketmoqda. Ispaniya, Avstriya, Italiya, Gretsiya, Meksika® ni asosiy gabul giluvchi bozorlar deb
hisoblash mumkin.

Ispaniyada turistik bozor asosan xorijiy turistlarni gabul gilishga garatilgan tashqi talab
hisobiga shakllangan. Turistlar Ispaniyani tanigli sayyohlik markazi sifatida tanlaydilar, chunki u
yerda qulay mehmonxonalar, benugson xizmat ko ‘rsatish, mehmondo‘stlik va g‘amxo‘rlik - dam
olish maskani tanlashda ustunlik giladigan asosiy omillar.

Tahlillarimiz shuni ko‘rsatdiki, sayyohlarning Ispaniyaga tashrif buyurishida muhim omil
bo‘lib rivojlangan transport infratuzilmasi hisoblanadi, xususan, mamlakatda 152 ta aeroport
mavjud bo‘lib, ularda bitta davlat aviakompaniyasi — “Iberia”, shuningdek, bir qator xususiy
aviakompaniyalar ishlaydi. Lotin Amerikasi, AQSH, Kanada, Turkiya, Rossiya, Yaponiya,
Shimoliy Afrika va Yevropa davlatlari. Yeng yirik ayeroportlar Madrid, Barselona, Balaxas, Yel
Prat, Las-Palmasda joylashgan. Gran Canaria, Malaga, Sevilya va Tenerife.

O'zbekistondagi mehmondo'stlik sohasida sayyohlarni motivlashtirish jarayonlari tahlilini
ko’rib chigsak, 2022-yilda xorijiy davlatlardan O‘zbekistonga jami 5,2 million nafar sayyoh
tashrif buyurdi. Bu 2021-yilgi ko‘rsatkichdan (1,8 million nafar) deyarli 3 barobarga ko‘pdir.

2023-yilda O‘zbekistonga 7 million nafar xorijlik turistlar tashrif buyurishi kutilmoqda?.

O'zbekiston asrlar davomida targalgan boy madaniy merosga ega bo'lib, turli an‘analar, urf-
odatlar va san‘at turlarini 0'z ichiga oladi. Mamlakatning noyob madaniyati va merosini turli
harakatlar va tashabbuslar orqgali targ'ib gilish mumkin, jumladan:

- Madaniy tadbirlar va festivallar: O'zbekiston 0'z madaniyati va merosini mamlakatning
boy tarixi va an'analarini namoyish etadigan madaniy tadbirlar va festivallar tashkil etish orgali
targ'ib gilishi mumkin. Masalan, har yili o'tkaziladigan Navro'z bayrami fors yangi yilini
nishonlaydi va O'zbekistonda muhim madaniy tadbir hisoblanadi.

- Muzey va galereyalar: O'zbekistonda o'zining madaniy merosini namoyish etadigan
ko'plab muzey va galereyalar mavjud. Masalan, Toshkentdagi Davlat amaliy san'at muzeyida
kulolchilik, to'gimachilik va kashtachilik kabi an‘anaviy o'zbek hunarmandchiligi namoyish
etilmogda. Toshkentdagi Davlat Tarix muzeyida tosh davriga oid asarlar namoyish etilmoqda.

- An‘anaviy hunarmandchilikni targ'ib gilish: O'zbekistonning ipak to'qish va kulolchilik
kabi an'anaviy hunarmandchiligi uning madaniy merosining muhim gismidir. Hukumat
hunarmandlarni go'llab-quvvatlash, ustaxonalar va o'quv dasturlarini tashkil etish va yuqori sifatli
mahsulotlar ishlab chigarishni rag'batlantirish orgali ushbu hunarmandchilikni targ'ib gilishi
mumkin.

- Arxitektura: O'zbekiston boy me'moriy merosga ega bo'lib, Samargand, Buxoro va Xiva
kabi ko'plab tarixiy joylarga ega. Ushbu saytlarni o'ziga xos xususiyatlari va tarixini ta'kidlab,
ularning mavjudligi va infratuzilmasini yaxshilash orqali targ'ib gilish mumkin.

O'zbekiston o'zining noyob madaniyati va merosini targ'ib qilish orgali yangi
madaniyatlarni o'rganishga va turli an‘analarni boshdan kechirishga giziqgan sayyohlarni jalb
gilishi mumkin. So'nggi yillarda O'zbekiston o'z madaniy merosini targ'ib gilishda sezilarli
yutuglarga erishmoqda va bu boradagi ishlar ijobiy samara bermoqda.

Tadqgigot metodologiyasi

Tadqgiqot jarayonida tizimli yondashuv, abstrakt-mantiqiy fikrlash, guruhlash, tagqoslash,
omilli tahlil, tanlanma kuzatish usullaridan foydalanilgan.

Tahlil va natijalar

Turistlarni  motivlashtirishning xorijiy usullari va texnologiyalarini tahlil qilish
O'zbekistonda mehmondo'stlik sanoatini rivojlantirishda muhim gadamdir. Dunyoning ko'plab

! Unrepner-pecype: http://cyberleninka.ru // Kimoesa Y. I1. Knaccudukanus TypucTckux peiHkoB. // Tomb. Ne 6.2006. -C.3.
2 https://uzbekistan.travel/uz/sayyohlarning-kelishi/
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mamlakatlarida turistlarni motivlashtirish bo'yicha boy tajriba mavjud bo'lib, undan samarali
motivatsion dasturlar va strategiyalarni yaratish uchun foydalanish mumkin.

Turistlarni motivlashtirishning eng mashhur usullaridan biri bu sodiglik va mukofotlardan
foydalanishdir. Bunga ma'lum bir mehmonxona yoki turoperator xizmatlaridan tez-tez
foydalanadigan turistlar uchun chegirmalar, bepul xizmatlar va imtiyozlarni taklif giladigan
sodiglik dasturlari orgali erishish mumkin. Bunday dasturlar AQSh, Evropa va Osiyoda juda
mashhur.

Turistlarni motivlashtirishning bu har bir mijozga individual yondashuvni, ma'lum bir
turistning qizigishlari va ehtiyojlariga mos keladigan noyob xizmatlar va imkoniyatlarni tagdim
etishni o'z ichiga oladi. Ushbu usul Yaponiyada keng qo'llaniladi, bu erda turistlarning
manfaatlariga muvofiq tashkil etilgan shaxsiy go'llanmalar mavjud.

Turistlarni motivlashtirishning yana bir mashhur usuli-madaniy tadbirlarni o'tkazish. Bu
ozig-ovqgat festivallaridan tortib musiqgiy kontsertlar va sport tadbirlari bo’lib hisoblanadi. Bu usul
turli mamlakatlarda, masalan, La Tomatina va San-Fermin kabi an‘anaviy festivallar o'tkaziladigan
Ispaniyada, shuningdek, madaniyat va san‘at festivallari o'tkaziladigan Italiyada qo'llaniladi.

Turistlarni motivlashtirishning yana bir usuli-bu yopiq joylarga kirish yoki mashhurlar
bilan shaxsiy aloga gilish kabi eksklyuziv imkoniyatlarni taqdim etish. Bunga mehmonxonalarda
tagdim etiladigan VIP xizmatlari yoki individual turistlar va ekskursiyalar orgali erishish mumkin.
Ushbu usul Las-Vegasda keng qo'llaniladi, bu erda turistlarga yopiq klublar va eksklyuziv
tadbirlarda gatnashish imkoniyati beriladi.

Quyida turistlarni motivlashtirish usullari va texnologiyalarining ayrim misollari va
ulardan foydalanish natijasida erishilgan natijalar keltiramiz:

1. Marketing va turistik imkoniyatlarini targ'ib gilish: ko'pgina mamlakatlar turistlarni
jalb qilish uchun keng ko'lamli marketing tadbirlarini olib boradilar. Masalan, Tailand o'zini
tabassum mamlakati, Italiya san'at va madaniyat mamlakati, Xitoy esa tarix va madaniyatga boy
mamlakat sifatida targ'ib giladi. Marketing kampaniyalari natijalari muhim bo'lib hisoblanadi:
masalan, Tailandga tashrif buyurgan turistlar soni 2005 yildagi 12,5 milliondan 2019 yilda 38,3
millionga ko'tarilgan®.

2. Texnologiyadan foydalanish: ba'zi mamlakatlar sayyohlarni jalb gilish va ularga
yanada interaktiv va qulay sayohat tajribasini taqdim etish uchun virtual hagigat, kengaytirilgan
hagigat, mobil ilovalar va boshqgalar kabi zamonaviy texnologiyalardan foydalanadilar. Masalan,
Singapurda "SingPass" mobil ilovasi yaratildi, bu sayyohlarga turli sayyohlik joylariga kirish, bron
gilish va chiptalarni sotib olish imkonini beradi. Yaponiyada madaniy va tarixiy diggatga sazovor
joylarga turli xil virtual sayohatlar tashkil etiladi, bu sayyohlarga mamlakatda jismoniy ishtirokisiz
ham sayohatdan bahramand bo'lish imkonini beradi. Bunday texnologiyalardan foydalanish
natijalari ijobiy bo'lishi mumkin, chunki ular ko'proq sayyohlarni jalb qilishi mumkin.

O'zbekistonda turistlarni motivlashtirishning xorijiy usullari va texnologiyalarini go'llash
potentsialini  baholash madaniy xususiyatlar, turistlarning afzalliklari, resurslar va
texnologiyalarning mavjudligi va boshgalar kabi ko'plab omillarga bog'lig. Shaxsiylashtirilgan
takliflarni yaratish kabi ba'zi usullar O'zbekistonda aynigsa samarali bo'lishi mumkin, bu erda
noyob madaniyat va tarix turistlarga individual yondashish uchun ko'plab imkoniyatlarni tagdim
etadi. Sadoqat va rag'batlantirish dasturlari turistlarni jalb gilish va ularni mamlakatda uzoq vaqt
ushlab turishda ham samarali hisoblanadi.

Umuman olganda, turistlarni motivlashtirishning xorijiy usullari va texnologiyalarini tahlil
qgilish O'zbekistonda samarali motivatsion dasturlar va strategiyalarni yaratishda muhim gadamdir.
Mamlakatning o'ziga xos xususiyatlari turistlarni motivlashtirish bo'yicha innovatsiyalar va
tajribalar uchun ko'plab imkoniyatlarni taqdim etadi, bu esa ko'proq turistlarni jalb qilish va
mamlakatda mehmondo'stlik industriasini rivojlantirishga yordam beradi.

1 https://tourism.interfax.ru/ru/news/articles/93879/
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O'zbekiston turistik salohiyatini va turizm daromadlarini oshirish magsadida turistlarni
motivlashtirish bo'yicha ko'plab xorijiy mamlakatlar usul va texnologiyalarni joriy gilishi mumkin.
Bunda:

Jadval Ne 1%,
1 | Texnologiyalardan O'zbekistonda turistlarni jalb qilish va ularga gizigarli va noyob
foydalanish turistik tajribalarini tagdim etish uchun ijtimoiy media, mobil
ilovalar va virtual hagigat kabi texnologiyalardan foydalanish

mumkin
2 Ekologik turizm O'zbekiston tog'lar, ko'llar, cho'llar va boshgalar kabi noyob tabiiy
boyliklaridan foydalangan holda ekologik turizmni faol
rivojlantirishi mumkin
3 Tibbiy turizm O'zbekiston o'zining tibbiy resurslaridan foydalanishi va
turistlarga arzon narxlarda yuqori sifatli tibbiy xizmatlarni taklif
gilishi mumkin
4 Festivallar va O'zbekiston turistlarni jalb gilish va ularga mamlakatning o'ziga
tadbirlar X0s madaniyati va an‘analarini namoyish etish uchun musiqga,
teatr, kino, sport tadbirlari va boshqalar kabi yirik madaniy
tadbirlarni o'tkazishi mumkin
5 | Oshpazlik turizmi O'zbekiston o'zining boy oshpazlik madaniyatidan turistlarni jalb
gilish uchun foydalanishi mumkin, bu ularga mahalliy taomlar va
oshpazlik an'analari bilan tanishish imkoniyatini beradi
6 Faol turizm O'zbekiston turistlarga turli sport turlari bilan shug'ullanish va
alpinizm, piyoda sayr qilish, velosipedda sayr qilish kabi ochiq
havoda faol dam olish imkoniyatini berishi mumkin
Jadval Ne 1- jadvaldan ko’rinib to’ribdiki, O'zbekiston turizmni rivojlantirish uchun katta
salohiyatga ega va xorijiy mamlakatlarda qo'llaniladigan ko'plab usul va texnologiyalar uning
rivojlanishida foydali hisoblanadi. Birog, O'zbekistonda ushbu usul va texnologiyalarni
muvaffagiyatli amalga oshirish uchun mamlakatning madaniy va ijtimoiy xususiyatlarini hisobga
olish, shuningdek, yugori sifatli xizmatlar va turistlar xavfsizligini ta'minlash zarur. Buning uchun
turizm sohasi xodimlarini tegishli o'qitish, shuningdek turizm sohasidagi infratuzilma va xizmatlar
sifatini yaxshilash muhimdir.
O'zbekistonda xorijiy tajribani qo'llashda mamlakatda turizmni rivojlantirishni
giyinlashtiradigan yoki sekinlashtiradigan ba'zi to'siglar paydo bo'lishi mumkin. Ulardan ba'zilari:

Jadval Ne 22,
1 Madaniy farglar Chet el usullari har doim ham mahalliy urf-odatlar va
madaniyatga mos kelmasligi mumkin
2 | Infratuzilma etarli Mehmonxonalar bazasi, aeroportlar va yo'llarni
emasligi rivojlantirish kabi turizm sohasi uchun infratuzilmani
takomillashtirish zarur. Bu katta sarmoya va vaqtni talab giladi
3 Til to'sig'i O'zbek tilida so'zlashmaydigan turistlar va investorlar

(biznes turizm) uchun giyinchilik tug'dirishi mumkin. Shuning
uchun turistlar uchun ko'p tilli xizmatni va mahalliy xodimlar
uchun tillarni o'qitishni rivojlantirish kerak
4 | Kadrlar etishmasligi O'zbekistonda xorijiy tajribani samarali amalga oshirish
uchun tajribali mutaxassislar talab gilinishi. Turizm sohasida

kadrlar tayyorlash va malakasini oshirishga sarmoya Kiritish kerak
O'zbekistonda xorijiy tajribani go'llash katta kuch va vaqt talab gilinadi, ammo to'g'ri

yondashuv va bu to'siglarni bartaraf etish bilan mamlakatda turizmning rivojlanishiga olib

keladi(Jadval Ne 2).

! Muallif tomonidan ishlab chiqildi
2 Muallif tomonidan ishlab chigildi
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Xulosa va takliflar

Mehmondo'stlik industriyasida turistlarni motivlashtirish jarayonlarini boshgarishning
xorij tajribasidan olingan xulosalar shuni ko'rsatadiki, turistlarni jalb gilish va ularning sayohatdan
gonigishini oshirish uchun go'llanilishi mumkin bo'lgan ko'plab texnika va texnologiyalar mavjud.
Bunga individual tur paketlarini yaratish, xizmat ko'rsatish sifatini yaxshilash, turistik xizmatlarini
targ'ib qilish uchun texnologiyalar va tadbirlardan foydalanish talabalar uchun dasturlar yaratish,
virtual sayohatlar va mobil ilovalardan foydalanish, tadbirlar va festivallarni tashkil etish.

O'zbekistonning Samargand viloyatida ham mintaganing boy madaniy va tarixiy merosi
tufayli turizmni rivojlantirish uchun ulkan salohiyat mavjud. Turizm sohasida xorijiy tajribani
go'llash mintaganing sayyohlar uchun jozibadorligini sezilarli darajada oshirishga va tashrif
buyuruvchilar sonini ko'paytirishga yordam beradi, bu esa o'z navbatida mintaga va butun
mamlakat igtisodiyotiga ijobiy ta'sir ko'rsatishi mumkin.

Turistlarni motivlashtirsh usullari va texnologiyalarini qo'llash madaniy, iqtisodiy va
ijtimoiy xususiyatlariga garab turli mamlakatlarda farq giladi.

Masalan, rivojlanayotgan mamlakatlarda tibbiy turizm va ekologik turizmga katta e'tibor
berilishi mumkin, chunki bu mahalliy igtisodiyotni rivojlantirish va ish o'rinlarini yaratish uchun
go'shimcha imkoniyatlar yaratiladi.

Madaniy va tarixiy diggatga sazovor joylar Italiya yoki Gretsiya kabi boy madaniy va
tarixiy merosga ega mamlakatlarda turistlarni motivlashtirishda katta rol o'ynaydi.

Ba'zi mamlakatlar turizmning o'ziga xos shakllariga ko'proq e'tibor garatishadi, masalan,
Yaponiya madaniy va oshpazlik turizmini faol ravishda targ'ib giladi, yangi Zelandiya esa faol
turizm va ekoturizmga e'tibor garatadi.

Shuningdek, turizmning ayrim turlarini yoki turistlarni motivlashtirish usullarini cheklashi
mumkin bo'lgan mahalliy qonunlar va qoidalarni, masalan, ba'zi mamlakatlarda spirtli ichimliklar
yoki chekishni reklama gilishni cheklashni hisobga olish kerak.

Umuman olganda, har bir mamlakat o'ziga xos xususiyatlari va ehtiyojlariga garab
turistlarni motivlashtirish usullari va texnologiyalarini tanlashi mumkin.

Mehmondo'stlik industriyasida turistlarni motivlashtirish jarayonlarini boshgarishning
xorijiy tajribasini tahlil gilish shuni ko'rsatadiki, eng samarali motivatsion usullar:

1. Sayyohlarning gizigishlari va ehtiyojlarini hisobga olgan holda sayyohlik yo'nalishlari
va dasturlarini ishlab chigish va targ'ib gilish (Frantsiya, Italiya, Yaponiya).

2. Mamlakatning ijobiy imidjini yaratish va potentsial sayyohlar bilan ishonchli
munosabatlarni o'rnatish (Shveytsariya, Germaniya, yangi Zelandiya).

3. Turistik xizmatlar va infratuzilma sifatini yaxshilash (AQSh, Buyuk Britaniya va
Yaponiya).

4. Ixtisoslashtirilgan turistik yo 'nalishlar va dasturlarni rivojlantirishni rag' batlantirish
(Shvetsiya, Finlyandiya, Italiya).

5. Sayyohlik mahsulotlarini targ'ib gilish va sayyohlik xizmatlari sifatini yaxshilash uchun
ragamli texnologiyalardan foydalanish. (Yaponiya va Janubiy Koreya).

6. Turistik xizmatlar va infratuzilma sifatini yaxshilash ham sayyohlarni jalb gilishning
muhim jihati hisoblanadi.

7. Turistik mahsulotlarni ilgari surish va turistik xizmatlar sifatini yaxshilash uchun
ragamli texnologiyalardan foydalanish.

8. Mamlakatning noyob madaniyati va merosini targ'ib gilish.

9. Noyob tajribalarni taklif qilish.

10.  Rivojlanayotgan infratuzilma.

11.  Bargaror turizmga e'tibor garatish.
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Canumosa Capeunos @aznudoun Kusu
npenooagamenn, gpaxyibmem Ixkonomuku u Typuzma
HOcynosa Cabuna

Cmyoenm, ¢paxynrvmem HHocmpannbix s3u1k06

Byxapcruii cocyoapcmeennbiil ynusepcumem
NMEPCIHEKTUBBI PABBUTUSA THIOBOU AEATEJBHOCTHU JJI5S1 CTPAHBI

I'mpoBast NEATENBHOCTH SIBJISETCS BAXKHBIM COCTABIIIOIUAM TYPUCTHYECKOM OTPACIIH.
I'uapl urparoT KIOYEBYIO POJb B PAacHpOCTPAHEHUU KYJIbTYpPbl M HUCTOPUU CTpPaHBl Cpeau
MHOCTPaHHBIX U MECTHBIX TypUCTOB. B cBOIO odepenn, TypU3M SIBISETCS ONHHMM M3 OCHOBHBIX
HCTOYHUKOB J0X0Ja JJI1 MHOTHX CTpaH. B 3TOl cTaThe MBI pACCMOTPUM NEPCIEKTUBBI Pa3BUTHS
TMJIOBOM JI€ATENIBHOCTU JUIsl CTPaHbl, a TaKXe BO3MOXKHBbIE NPOOJEMBI U OIpe/eIeHHbIE
HaIpaBJICHUS I yJIy4IIEHUS JaHHOM 001acTy.

['masl UrparoT pemaronlyo pojb B 00ECIeYeHUN KaueCTBEHHOTO U MHTEPECHOI0 OT/bIXa
TypuctoB. OHHM IOMOTalOT TOCTSAM CTpaHbl IMO3HAKOMUTBCA C €€ HUCTOpPHEH, KyJIbTypoH,
JOCTONPUMEYATENbHOCTAMU M OCOOEHHOCTSIMM HalMOHAJIbHOM KyxHU. Kpome ToOro, rujsi
CIOCOOCTBYIOT YKPEIUIEHUIO MEXKYJIbTYPHBIX CBS3€H M Pa3sBUTHIO JPYKECKHX OTHOLICHHM
MEXy HapOAaMH Pa3INYHbIX CTPaH.

Ha ceronnsmnuii nens B Y30ekuctane 2500 ruaoB, 01HAKO He Bce pabOTAIOT aKTUBHO U
U151 IOBBILIEHUS 3(P(HEKTUBHOCTH CIIEAYET COCTABUTh HOBBIE MaplLIpyTHbIE HarlpasiaeHus. 13 2500
TBICSYM THUJOB akTHBHYIO paboty BenyT 1000 uenoBek. OHa NMPOBOAMUTCS MO KIACCHYECKUM
MapuipyTtaM TamikeHT, byxapa, XuBa, Camapkan.

WHocTpaHHbIE TYpUCTHl YK€ TMOCETUBILIME HAIly CTpaHy TpeOyIOT 3KCKIIO3MBHbBIE
MapupyTel. HUY wu3yueHuss KyiabTypHBIX NpoOleM M pa3BUTHS Typu3Ma pa3padaTbiBaeT
AKCKJIIO3UBHBIE MAPUIPYThI, KOTOPbIE MOJOUIYT HE TOJBKO MPOCTHIM TYPUCTAM, HO U JIIOJSAM C
OrPaHMYEHHBIMU BO3MOXKHOCTsIMU. KauecTBo M ycnex padoThl r'Ma BO MHOI'OM 3aBUCUT OT €ro
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JMYHOCTH, YMEHUS HCIOJb30BaTh KBAIM(MUIIMPOBAHHO M TPAaMOTHO 3HAHHE IICHXOJIOTHH
MEXJIMYHOCTHOTO OOIIEHUS, PABUIILHO BRIOUPATH CTHIIb TIOBEICHHUSI, COOTIOIATh ONPEIeIICHHBIC
HOPMBI IPO(EeCCHOHATBHOM YTHKK .

JJist IepCIeKTUBBI PA3BUTHUS THIOBOU JIEATSIILHOCTH BasKHA!

- 00y4eHue u ceprudukaiys: Pazsurue npodecCHoOHATBHBIX 00pa30BaTEIBHBIX IIPOTPAMM
JUISE THUAOB TIOMOXKET TOBBICUTh Ka4yeCTBO YCIYT W YCHIUTh PEMyTAIMIO CTPaHBI Kak
TYPUCTHYECKOTO HaIpaBicHUs. BHeApeHWe rocynapcTBEHHBIX CTaHAAPTOB U CEPTUDUKAIIH
TaK>Ke TIO3BOJIUT rapaHTHPOBATH BEICOKUI YPOBEHD KBATU(DHUKAINH THI0B;

- TEXHOJIOTUYECKHE WHHOBAIMH: VICIIONb30BaHUE COBPEMEHHBIX TEXHOJOTHH, TAKUX KaK
MOOWIIbHBIC TIPWIIOKCHUS W BHPTYyalbHAas PEAbHOCTh, MOXKET CYIIECTBEHHO OOOTaTHTH OIIBIT
TYPHUCTOB U CIIEJIATh THIOBYIO IEATEIILHOCTH 00JIee MHTEPAKTHUBHOM U YBIIEKATEIILHOU. DTO TaKXKe
MOJKET TIOMOYb THJIaM B TIPUBJICYCHUH HOBBIX KJIMCHTOB M PACIIMPEHUH CBOSH KIIMEHTCKOH 0a3bl;

- MHOTOSI3bIYHOCTh: Pa3BUTHE MHOTOSI3BIYHOCTH CPEIU THIOB IIOMOXKET IIPUBJICYb OOJIbIIE
WHOCTPAHHBIX TYPUCTOB M OOJETYUT KOMMYHHKAITUIO MEXy THJIAMH U TOCTSIMH CTPAHBI, YTO B
CBOIO OUEPE/b CIIOCOOCTBYET YKPEIUICHUIO MEKKYJIBTYPHBIX CBSI3CH.

- OJKOJIOTHYECKHH Typu3M: Pa3BUTHE SKOJIOTHMYECKOTO Typu3Ma W OOyYCHHE THIIOB
OCOOCHHOCTSIM  B3aMMOJCHCTBHSI C TPUPOAOW TMO3BOJUT COACHCTBOBATH COXPAHEHUIO
OKpYKaFOIIIel CpeIbl U IPUPOIHBIX PECYPCOB CTPAHBI, & TAKIKE MTPEIOCTABUT HOBBIC BO3MOKHOCTH
JUISI TUIOBOM JI€ATENbHOCTH.

Bo3moxHBIe IPOOIEMBI M HATTPABJICHUS TS YITYIIICHUS

Henocratox kBanuuIMPOBaHHBIX THAOB: BaKHBIM acmeKTOM SBISETCS YBEIMYCHHE
KOJIMYECTBA KBaJTU(PUITUPOBAHHBIX THIOB, CIIOCOOHBIX 00ECIEYHTh BHICOKHI YPOBEHB YCIYyT U
yIOBJIETBOPUTH MOTPEOHOCTH TYPUCTOB.

COTpyAHHYECTBO C TYPUCTHYSCKUMHU areHTCTBAMU: Y KPEIJICHUE CBS3CH MEX Ty THIaMH U
TYPUCTUYECKUMH areHTCTBAMHU MOXKET MOMOYb obecrneuuTsh Oosee 3(h(heKTUBHOE MPOABUKECHUE
YCIyT W paclmIMpeHre KIMEHTCKOH 0a3pl. Kpome Toro, coBMecTHas paboTa ¢ areHTCTBAMH
MOMOXET THUJaM TMOJYYHTh JOCTYN K HWH(GOPMAalMd O HOBBIX TYPUCTHYECKHX TPEHAAX H
MOTPEOHOCTSAX TYPUCTOB.

CommanbHass  OTBETCTBEHHOCTH: [ Ml  JOJDKHBI  OCO3HABaTh CBOKO  COIHANIBHYIO
OTBETCTBEHHOCTh M CTPEMHUTHCS K YCTOHYMBOMY pa3BUTHIO TYPHUCTHYECKOH OTpaciu. ITo
BKIIIOUaET B ce0si coOMI0eHIE paBUiI IOBEICHUS B IPUPO/IE, YBAXKEHNUE K MECTHOM KYJIbType U
TPJIHIINSM, a TAKXKE 00eCIIeYeHHEe JOCTYyTa K THOBBIM YCIyraM Jijisl IIIUPOKOTO Kpyra TYPUCTOB,
BKIIIOUAsl JTFOCH C OTpaHMYEHHBIMUA BO3MOKHOCTSIMH.

PaszButne mHbpacTpykTypsl: Yiydmienne HHOPACTPYKTYpBI JJIsi TYPHUCTOB, TaKOH Kak
OOIIECTBEHHBIN TPAHCIIOPT, Pa3MEIICHHE U OOIECTBEHHBIC MPOCTPAHCTBA, SIBISICTCS €IIE OJTHUM
BaXXHBIM aCIIEKTOM JIJISl TIOJICPKKH THAOBOW NesitenbHOCTH. Co3/aHne KOM(POPTHBIX YCIOBUIH
JUTSL TYPUCTOB TIOMOKET MPUBIIEYh OOJIBIIE MOCETUTENCH U YBETUYUTh CIIPOC HA YCIIyTH THJIOB.

MapkeTuHr u npojBmwkeHue: IPHEeKTHBHOE MAPKETUHTOBOE MPOJBMKCHUE THIIOB M MX
YCIIYT 4epe3 COIUANbHBIE MEJIua, HHTEPHET-PECYypChl W TApPTHEPCTBA C TYPUCTHUECKUMU
areHTCTBAMU TIOMOKET TMPHBIICYH OOJbIIE KIMEHTOB W YBEJIHYUTHh JOXOIBI OT THIOBOH
TeSITETbHOCTH.

OmHUM CIIOBOM, pa3BUTHE THIOBOW JEATCILHOCTH SIBIISCTCS CTPATETMYECKH BaXKHBIM
HAMpPaBIICHUEM [UJIsI YKPEIUICHUS TYyPUCTHYECKOW OTPacid M SKOHOMHYECKOTO pPOCTa CTPAaHBI
Ycunenne o0pa3oBaTEeNbHBIX MPOTPaMM, BHEAPEHHE HWHHOBAIIMOHHBIX TEXHOJIOTUH, pa3BUTHE
IKOJIOTHYECKOTO TypU3Ma U YIy4IlIeHHe HHYPACTPYKTYPHI B IIETIOM TIO3BOJIUT OBBICUTH KAYECTBO
YCITyT THJIOB M YAOBJIETBOPUTH IOTPEOHOCTH TYPUCTOB. B TO 5x€ Bpemsi, TUJIbI TOJKHBI 0CO3HABATH
CBOIO OTBETCTBEHHOCTh TIEPE]l OKPYKAMOIIEH CPeqoil M MECTHBIMU COOOIIECTBAMH, a TaKXKe
CTPEMHTHCS K YCTOMYMBOMY Pa3BUTHIO TYPUCTUYCCKON OTPACIIH.
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CONCEPTUAL ASPECTS OF EVENTS IN TOURISM: EVOLUTION AND
CHARACTERISTICS

Annotation: Tourism, by and large, is known for its accommodation, hospitality, leisure,
and guest attractions. But today event organizers and managers have realized the value of events
and this awareness gave birth to the event tourism industry. Going into event tourism it is first and
foremost imperative to identify what tourism and event are since they both go connected with each
other. This article gives information about conceptual aspects of event tourism in terms of
evolution and its characteristics.

Keywords: event tourism, conceptual clarifications, types of events.

There is no single universally accepted definition of event. Many authors have discussed
the definition of events and the various terms used to describe them. However, there is only limited
agreement on standardized terms, definitions or categories to use. The differences are manifested
as a result of different approaches of authors to defining certain events. Most authors agree that
the event in the economic sense is a part of service economy, and different approaches to defining
the event are the consequences of the specific characteristics of the environment in which some of
the authors work and create. In addition, the events are highly versatile; therefore the definition of
the events can be flexible to suit different situations. The Accepted Practices Exchange Industry
Glossary of TERMS? defines an event as, “An organized occasion such as a meeting, convention,
exhibition, special event, gala dinner, etc. An event is often composed of several different yet
related functions.”

Goldblatt J. (2005)? focuses on special events as “a unique moment in time, celebrated with
ceremony and ritual to satisfy specific needs.” Getz (2008)* notes that events are spatial - temporal
phenomena and that each is unique because of interactions among the setting, people, and
management systems, including design elements and the program. He highlights the fact that the
biggest appeal of events is that they are never the same, and that the guest has “to be there” in
order to enjoy the experience fully. He suggests two definitions, from the perspective of the event
organizers, as well as the guests’:

1. A special event is a one-time or infrequently occurring event outside normal
programmes or activities of the sponsoring or organizing body.

2. To the customer or guest, a special event is an opportunity for leisure, social or cultural
experience outside the normal range of choices or beyond everyday experience.

Bowdin (2006)* notes that the term “event” has been used “to describe specific rituals,
presentations, performances or celebrations that are consciously planned and created to mark

! https://www.dictionary.com/browse/glossary
2 Goldblatt, J., 2005. Special Events: Event Leadership for a NewWorld. 4th edition. John Wiley & Sons: Hoboken.
3 Getz, D., 2008. Event Tourism: Definition, Evolution, and Research.Tourism Management, 29 (3), pp. 403-428.
4 Bowdin, G., 2006. Identifying and analysing existing researchundertaken in the events industry: a literature review for
Peoplelst.Leeds Metropolitan University: Leeds.
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special occasions and/or to achieve particular social, cultural or corporate goals and objectives.”
Jago and Shaw (1998) suggest six features of special events. According to them, special events
should:

1. Attract tourists or tourism development

2. Be of limited duration

3. Be one-off or infrequent occurrence

4. Raise the awareness, image, or profile of a region

5. Offer a social experience

6. Be out of the ordinary

Summarising the definition of a special event, they note it as: “A one-time or infrequently
occurring event of limited duration that provides the consumer with a leisure and social
opportunity beyond everyday experience. Such events, which attract or have the potential to attract
tourists, are often held to raise the profile, image or awareness of a region.”*

Festivals and events can be understood as ‘formal periods or programs of pleasurable
activities, entertainment, or events having a festive character and publicly celebrating some
concept, happening or fact’. The festive and public celebratory characteristics noted in this
definition are important because festivals and events have long existed as significant cultural
practices devised as forms of public display, collective celebration and civic ritual. In fact, people
in all cultures recognize the need to set aside certain times and spaces for communal creativity and
celebration. These practices date back centuries. Often they were allied to the rhythms of agrarian
society. Very often there were religious underpinnings, as in many of the festivals existed in the
Middle Ages. Public displays and civic ritual were significant in Renaissance times, while imperial
and international exhibitions came to be part of both public life and the collective imagination in
Europe from the middle of the 19th century onwards. Researchers consistently point to the fact
that throughout these earlier periods, festivals and events “encapsulate identity, in terms of the
nation state, a sense of place, and the personal and heterogeneous identities of a people”.?
Historical research demonstrates how festival and events have a long history of acting as tourist
attractions and of effecting the reproduction of places as tourism destinations.

The term ‘event® is used to describe a wide range of activities many of which have quite
different characteristics. Such events range from the Olympic Games at the mega-event end of the
scale to small regional festivals. An event can be defined as “a onetime or infrequently occurring
event of limited duration that provides the consumer with a leisure and social opportunity beyond
everyday experience”.’

Events vary from local community based events (e.g Folk Festivals) to major events (e.g
The Olympics). The nature of events can also differ due to the number of venues used during the
event. Events can be all inclusive at one venue or held at many venues throughout a region.
Multiple venue events are more difficult to evaluate or assess as boundaries become blurred, the
sample and study area gets larger, and there is often a chance of counting the same visitor many
times.

The thematic nature of events can be used to either justify or disqualify the benefits or
advantages of events based on their importance to the host community. An event that spreads the
seasonality of tourism in a region also distributes the flow of money into a region, increasing the
opportunities for full time employment. Other factors that may contribute to a successful event
could include:

* Increasing visitor length of stay in region/town;

* Increasing visitor expenditure in region/town;

* Improving destination awareness;

! Yaconuc BusHnudo, 2015, Boiymen 6, 6poj 2, ctp. 83-97
2 Matheson, Catherine M. Festivity and sociability, Tourism Culture & Communication, Volume 5, Number 3, 2005, pp. 149-
163(15)
3Jago, L. and Shaw, R., 1998. Special Events: a conceptual anddifferential framework. Festival Management and Event
Tourism, 5(2), pp. 21-31
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* Increasing civic pride or community solidarity.
A framework for the categorization of events is useful for determining strategic gaps

through the identification of different events, their timing, location and themes. It is also useful to
classify events in order to assess economic performance against criteria such as the timing of the
event (whether a summer or winter event), its location, or its themes (whether it is an active sports
event, or a passive music event).

12.

13.
14.

15.

16.
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EXAMPLE OF THAILAND CONVENTION AND EXHIBITION BUREAU
(TCEB) AS A TOOL OF INCREASING ATTRACTIVENESS OF DESTINATION
BASED ON M.I.C.E TOURISM

Annotation: Thailand Convention & Exhibition Bureau (TCEB) - the government leading

edge agency - has been the key to success for a wide range of global and regional business events
since 2004. With its key strategic model, Growth Driver, TCEB works as customers’ strategic
business partner, delivers creative ideas, and provides solutions from its capable resources for
every scale and various customized business events. TCEB has formed numerous collaborations
and networks linked to open up grand new chapters of business opportunities, and to strategically
enhance every business success with special care that will spur lasting advancement and
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achievements. Its goal is to equip business events industry at national, regional and global stage
for continuous development, long-term growth and sustainable success.

Key words: Thailand Convention & Exhibition Bureau (TCEB) , Thailand Incentive and
Convention Association or “TICA, Global Destination Sustainability (GDS), Thailand 7 MICE
Magnificent Themes 2020, ‘Thailand 4.0° policy-“4P” strategy-representing Public-Private-
People-Partnerships.

INTRODUCTION

It is obvious that MICE activities significantly contributed to the nation-building since the
formation of Bangkok. Even a century later, MICE activities, such as conferences and international
exhibitions, continue to play an important role in enabling the country to overcome a period of
crisis and hardships. During the reign of King Bhumibol Adulyadej, MICE industry began to
exhibit stronger role in Thai society. Thailand became a member and a partner of various
international organisations. As a result, international conventions and exhibitions were held in the
country continuously. In 1966, after World War 11, the United Nations, in collaboration with the
Thai government, organised the 1st Asian International Trade Fair 1966, followed by the 5th
Asian Games. These two major events made Bangkok the object of all eyes in Asia and around
the world. Consequently, MICE activities in the country flourished and became a key stepping
stone for Thailand to host international conventions and exhibitions.

Since then, MICE industry generated substantial income for the country. In 1977,
Tourism Authority of Thailand (TAT) established the International Convention Division, which
became a member of several international convention organisations. In 1984, hotel business group,
travel companies, financial institutions, and other businesses formed Thailand Convention
Promotion Association or “TCPA” to further drive Thailand’s convention and exhibition industry.
The English name was later changed to Thailand Incentive and Convention Association or
“TICA.” The MICE industry in Thailand became very vibrant at that time. The “Convention
Promotion Fund” was established to increase flexibility in bidding to host various events. Such
initiative had positive impacts on both the economy and the public relations of the country. The
Queen Sirikit National Convention Centre (QSNCC) was also constructed to host the annual
meeting of the World Bank and the International Monetary Fund in 1991. QSNCC became a model
for the private sector to build more large convention centres at a later time.In 1996, Thailand’s
exhibition industry experienced the peak of its growth, earning worldwide recognition. Related
businesses, therefore, gathered to establish “Thailand Exhibition Association” or “TEA” to support
and host large international trade fairs in the country. In 2002, the government pushed forward the
establishment of “Thailand Convention and Exhibition Bureau” or “TCEB,” to be the core body
in forging cooperation with partners in promoting and developing the MICE industry in all
dimensions. The establishment of the TCEB represents a long- term commitment by the Thai
government and private sector to promote and develop the country’s MICE industry. The TCEB
plays an important role as a coordination and facilitation center for Thai business operators by
offering an integrated one-stop service and supporting businesses involved in MICE in Thailand.
Owing to cooperation from all sectors, Thailand is now regarded as the center of business and
industry for conferences and trade shows in ASEAN.

In 2019, Thailand was selected as the top destination for having the Convention and
Visitors Bureau or “CVB,” as a body responsible for promoting the MICE industry. The country
was rated the highest Destination Management Performance in Asia by the Global Destination
Sustainability (GDS) 2019. Additionally, Thailand was ranked No. 2 as the Most Demanded MICE
Destination in 2019 by Pacific World.In term of the economy, the MICE industry, both the
domestic and international markets, generated economic impacts throughout the value chain,
totalling 544 billion baht in 2019, or 3 percent of the country’s GDP. Moreover, the government
collected tax revenue of over 35,900 million baht per year from MICE businesses, while the
industry created more than 340,000 jobs in various fields.
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Even though the COVID-19 crisis has persisted for two years now, the Thai MICE industry
remains committed to uniting all sectors to move forward in order to overcome the crisis by
adapting to changes and adhering to and integrating public health guidelines and technology in
organising new normal events. Despite challenges, the goal is to make Thailand a leader in the
MICE industry and become a global destination, so that Thai people can be proud of the dignity
of the country. It’s the dignity that has brought forward the country’s reputation and potential into
international spotlight since the olden days and will continue into the future. Thailand Convention
& Exhibition Bureau (TCEB) - the government leading edge agency - has been the key to success
for a wide range of global and regional business events since 2004. With our key strategic model,
Growth Driver, TCEB works as your strategic business partner, delivers creative ideas, and
provides solutions from our capable resources for every scale and various customized business
events. TCEB has formed numerous collaborations and networks linked to open up grand new
chapters of business opportunities, and to strategically enhance every business success with special
care that will spur lasting advancement and achievements. Our goal is to equip business events
industry at national, regional and global stage for continuous development, long-term growth and
sustainable success.

Thailand 7 MICE Magnificent Themes 2020 is the third phase of the project in which
Thailand Convention and Exhibition Bureau (Public Organization) or TCEB has realized that there
is a demand for new MICE products among business operators and MICE travelers whose
behaviors have shifted. Thus, TCEB has continued this project to seek and develop new MICE
products in 7 categories with the highest demands to cater to the MICE market in Thailand and
abroad. In the 2020 fiscal year, TCEB sought new MICE products and venues in MICE cities and
other cities with potential, totaling 11cities: Bangkok, Phra Nakhon Si Ayutthaya, Chiang Mai,
Phitsanulok, Sukhothai, Khon Kaen, Nakhon Ratchasima, Pattaya, Chanthaburi, Phuket, and Surat
Thani.

CONCLUSION

Moreover, the project is expected to help drive growth for the local economy as well as
reinforce that Thailand is a MICE destination with readiness equal to other MICE cities around
the world. These activities and venues from the 7 themes of Thailand 7 MICE Magnificent Themes
2020 will inspire event organizers to mix and match fun and joyful ideas for MICE travelers.
Welcome to a world of creative ideas along the MICE route. The Thailand Convention &
Exhibition Bureau (TCEB) continues to shape the business events industry of Thailand with
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exceptional acumen and effective solutions. With a robust service support system and innovative
approaches to co-create distinctive programs for the organizers, TCEB is redefining the MICE
landscape to maintain Thailand’s impact as a top Asian business destination. Established by Royal
Decree in 2002, the government agency is tasked with promoting and developing the business
tourism sector in Thailand. Since 2004, TCEB has successfully established the country as Asia’s
largest business events hub, by providing amenable service support for MICE programs. Today,
TCEB is heeding the government’s economic ‘Thailand 4.0’ policy, and targeting 10 key
industries to align with international interests and be future-ready.

TCEB will be one’s reliable partner in all aspects of its business events in the
Kingdom. Thailand is not only a unique destination at the HEART of ASEAN and an unparalleled
business hub at the HEART of both the emerging Asian region and the global marketplace, but
also a thriving hub, where passionate people offer seamless service from the HEART, and with an
unforgettable smile. These 3 elements form the overarching objective of this campaign: to capture
the essence of Thailand’s unique position as a preferred global business events destination. The
Thailand CONNECT...Our Heart Your World builds on the strong legacy of the three fundamental
pillars of Thailand’s MICE industry including (1) Destinations (2) Businesses and (3) People, by
showcasing the best of all three elements.

TCEB’s main objectives are to promote meetings, incentive travel, conventions and
exhibitions (MICE), and to develop this collective industry in order to make Thailand a regional
hub for MICE events.

In my opinion to develop M.I.C.E industry in Uzbekistan it is required to establish
Uzbekistan Convention & Exhibition Bureau (UzCEB) to promote destination for business
tourism purpose and increase attractiveness of destination for tourists. This aim was targeted by
President of Uzbekistan in his decree Ne135 dated 26.04.2023 “ ON ADDITIONAL MEASURES
TO RAPIDLY DEVELOP THE TOURISM OF THE REPUBLIC AND FURTHER INCREASE
THE NUMBER OF LOCAL AND FOREIGN TOURISTS “ In appendix 4 A- which is named -
on the comprehensive use of resources and opportunities in the field of tourism, as well as on the
rapid resolution of existing problems in 2023, in chapter -"Developing new types of tourism and
further increasing the attractiveness of Uzbekistan based on them” it was indicated importance of
developing M.I.C.E tourism as one of new type of tourism in Uzbekistan and my article it is
discussed experience of Thailand by establishing Thailand Convention & Exhibition Bureau
(TCEB).
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Axrorova Nilufar Uktamovna,
Tayanch doktorant, “Ipak yo‘li” turizm va madaniy
meros xalgaro universiteti

DUNYO MIQYOSIDA TALABA VA YOSH SAYYOHLARNING OQIMIGA TA’SIR
QILUVCHI OMILLAR

Annotatsiya: Butun dunyo bo‘ylab sayohat qilish madaniyati shakllangani sari

sayyohlarning yoshi ham yosharib bormogda. Asosan, turistik magsadda tashrif buyuruvchilar
orasida yoshlarning ko ‘payishi turizmning kelajagi ham porloq ekanligidan dalolat beradi.
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Mazkur maqgolada yosh sayyohlarning sayohat qilishiga turtki bo ‘luvchi va to ‘sqinlik qiluvchi
omillar hagida gap boradi.

Kalit so“zlar: talaba va yosh sayohatchilar, yoshlar turizmi, turistik omillar.

Yoshlar turizmi turizm dunyosining eng istigbolli sohalaridan biri sifatida e’tirof etilgan
bo‘lib, uning tendensiyasi talaba va yoshlar sayohatlarining ortib borayotgani bilan turizmni
rivojlantirish uchun yuqori salohiyatga ega. Shubhasiz, ko‘plab imkoniyatlar va omillarni hisobga
olgan holda, yosh sayohatchilar orasida bo‘sh vagtlari va dam olish kunlarida sayohat gilish yoki
yangi joylarga tashrif buyurish istagi yuqori o’rinda turadi. Transport, arzon va shinam
yotogxonalar, onlayn bronlash tizimlari va turli magsadlarda rivojlanishi eng yugqori cho‘qqiga
ko‘tarilayotgani sababli sayohat gilish yoshlar uchun odatiy holga aylandi. Ammo yoshlar
turizmini sezilarli darajada rivojlantirishda muhim rol o‘ynagan alohida omillar mavjud. Yosh
sayohatchilar sonining ko‘payishi turizmning yugqori rivojlanish sur’atlarini ko‘rsatishi mumkin,
ammo bu hozirgi holat alohida motivatsion omillardan kelib chigadi.

Pastdagi chizmadan ko‘rinib turibdiki, transportning arzon narxlari yoshlarni yangi
manzillariga yaginlashtirishga muvaffaq bo‘ldi, ya’ni yoshlar kam budjet bilan ham oson sayohat
gilish imkoniyatiga ega bo‘lishlari mumkin. Shuningdek, Rough Guide va Lonely Planet kabi
sayohat qo‘llanmalari ularga boshga vositachilar uchun pul sarflamasdan sayohat gilishlariga
yordam beradi. Qisqa muddatli mehnat shartnomalari tufayli ular sayohat gilish uchun yetarli vaqt
ajratishlari mumkin.

Ekstremal
harakatlarga
moyillik
Arzon narxlardagi Qisga muddatli
aviakompaniyalar- mehnat
ning ko‘payishi shartnomalari
YOSHLAR
TURIZMI
Internet Mustaqil sayohat
madaniyatining yetkazib beruvchi-
global yuksalishi larning o‘sishi

Mustaqil sayohat
qo‘llanmalari-ning
paydo bo‘lishi

1-chizma. Yoshlar turizmini rivojlantirishga ta’sir etuvchi omillar. Manba: Global Report Power
of Youth Travel 2016.

Umuman olganda, aholi sonining ko‘payishi, ularning daromadlari, jamg’armalari, muayyan
mintagaga boriladigan joyning siyosati, infratuzilmasi butun turizm tendensiyalarining nafaqat
barcha jabhalarda, balki yoshlar turizmi segmentida ham gullab-yashnashiga ta’sir gilishi mumkin.
Anigrog yondashganda, talabalar va yoshlar sayohatlarining asosiy motivatsiyasi va omillarini
hisobga olish kerak.

Yoshlar sayohatiga ikki xil omil ta’sir giladi (Richards Greg, Wilson Julie, 2003):

a) yoshlar sayohatini rivojlantirishga yordam beradigan omillar ikkiga bo‘linadi:
odatiy omillar (demografik, daromadlar, turistik mahsulot uchun xarajatlar va tariflar, turistik
taklif, urbanizatsiya, dam olish, texnik taraqqiyot) va o ziga xos omillar (ijtimoiy-igtisodiy
xususiyatlar va moliyaviy xususiyatlar, oila resurslari, bilim yetishmasligi);

b) faoliyatning uzluksiz rivojlanishiga o ‘sqinlik giluvchi omillar, masalan,
cheklangan pul resurslari va oilaning ijtimoiy-igtisodiy xususiyatlari, bo‘sh vaqtning
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yetishmasligi, turistik muassasalarning takliflari bo‘yicha ma’lumotning yetishmasligi, til
to‘siglari va boshgalar.
1-jadval. Omillar tarkibi.

Umumiy omillar Maxsus omillar

o demografik o oilaning ijtimoiy-iqtisodiy

o daromadlar xususiyatlari

o turistik mahsulot narxlari va o oilaning moliyaviy
tariflari imkoniyatlari

o turizm taklifi o yetarlicha axborotning mavjud

o urbanizatsiya emasligi va boshqalar

o bo‘sh vaqt

o texnik taraqqgiyot va boshqgalar

Manba: Xalqgaro talabalar sayohatlari konfederatsiyasi (ISTC —The International Student Travel
Confederation)
Yoshlar sayohatiga ta’sir etuvchi asosiy omil bu demografik omil hisoblanadi, bularga asosan aholi
dinamikasi, shuningdek, uning tarkibi, kash-hunari va boshga xususiyatlari bo‘yicha o‘zgarishlar
kiradi. Aholining o°zi turistik taklifning rivojlanishi uchun asosiy manba bo‘lishi mumkin, ammo
hozirgi turistik takliflarning zamonning tezkor rivojlanishiga javobi hatto igtisodiy rivojlangan
hududlarda ham sekin deb garaladi, chunki bunday rivojlanishga tezkor javob uchun muntazam
ravishda o‘rganish va mos turistik taklif shakllantirish uchun ko‘proq vaqt kerak bo‘ladi.
Yoshlar dunyo aholisining 30-35 foizini tashkil giladi va bu gatlamda bo‘sh vaqt ko‘proq, turistik
sayyohlarning katta gismini tashkil giladi. Ushbu segment ajdodlaridan ko‘ra erta yoshlaridan
sayohat gilishni juda xohlaydigan yoshlardan iborat. Bundan tashqari, ular guruhlarda yoki yakka
tartibda sayohat gilishlari mumkin, shuningdek, boshqalarga tanish bo‘lmagan yoki kamroq
ma’lum joylarni kashf gilishda yordam berishlari mumkin (Richards, Greg 2007).
Yoshlarning daromadlari turizmga bo‘lgan asosiy talab bo‘lib, daromadlarning o‘sishi turizm
xarajatlarining oshishiga olib keladi. Aholi daromadlari oshishi mamlakatning moliyaviy va
ijtimoiy o‘sish darajasini hamda bilvosita tarzda turizm imkoniyatlarining ham oshishini
ko‘rsatadi. Shunday qilib, aholi daromadlarining o‘sishi moliyaviy o°sish natijasi sifatida garaladi,
eng muhimi, yalpi ichki mahsulot mintagadagi turizm salohiyati bilan birga aholi iste’moliga
bevosita ta’sir giladi. Yosh avlod sayohatga, yangi joylarni boshdan kechirishga, yangi
sarguzashtlarga jalb gilinganligi sababli, moliyaviy ahvoli cheklangan bo‘lsa ham, ularning budjet
darajasi ularning yashash muddati, masofa, tanlangan xizmat, tashkiliy yoki uyushmagan bo‘yicha
tanloviga ta’sir gilishi mumkin. Muayyan vaqt davomida pulni tejash natijasida ushbu kam
budjetdan kelib chigib, xarajatlarni ikir-jikir hisoblagan holda o‘z sayohatlarini tartibga soladilar.
Ular oldindan jamg’arishni boshlaydilar, garchi ular odatda o‘z ta’tillarida uzoq sayohatlarga
chigishsa ham, ular boshga turdagi turistlarga garaganda kamroq pul sarflashadi, chunki ular eng
arzon yotogxonaga murojaat gilishadi, manzilga borish uchun eng arzon transport usullarini
gidiradilar. Qolaversa, ular gaysidir ma’noda o‘z budjetlarini o‘z oilalari yoki garindoshlaridan
qarz olish orqali to‘ldirishlari mumkin, bu esa sayohatchi yoshlar daromadining yana bir
xususiyatidir.
Narxlar va tariflar — transport, turar joy, ozig-ovqat va ichimliklar, dam olish yoki ko‘ngilochar
kabi turizm tarkibiy gismlari orgali turizmning rivojlanishiga sabab bo‘lishi mumkin bo'lgan yana
bir omilni ko‘rsatadi. Yuqori narxlarni belgilash ko‘plab sayyohlarni, aynigsa, yoshlarni sayohat
gilishdan cheklashga olib keladi. Shuningdek, o‘z navbatida, past narxlar yugori talabni, uzoq vaqt
tunab qolishni imkonini beradi. Shunga garamay, past narxning salbiy tomoni turistik
xizmatlarning sifati pastligini ko‘rsatishi ham mumkin. Ammo talabalar va yoshlar uchun turli xil
vaucherlar va to‘liq chiptalarni yaratish O‘zbekistonda yosh sayohatchilar sonining ko‘payishiga
turtki bo‘lishi mumkin.
Turistik taklif — yoshlar turizmini rivojlantirishning yana bir omilidir, ya’ni turistik
muassasalarning turistik paketlari har tomonlama yosh sayohatchilarning xohish-istaklarini
gondira olsa, bu yo‘nalishda turistik 0ogimning yuqori darajasini ko‘rish mumkin. Ushbu shartga
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erishish uchun turoperatorlar bozorning yetuklashishi va tajribali sayohatchilar o‘zlarining turistik
tashuvchilarining yangi bosgichiga kirishishlari sababli yosh sayyohlar talablarini qondirish uchun
yangi mabhsulotlarni ishlab chigishlari kerak. Yoshlar turizmining ahamiyatini inobatga olib,
imtiyozli turpaketlarni shakllantirish O°zbekistonda ajralmas vazifalardan biridir. O‘zbekistondagi
asosiy to‘siglardan biri turoperatorlar tomonidan maktab o‘quvchilariga dam olish kunlari sayohat
gilish uchun takliflarning yo‘qligidir. Shunday qilib, bozorni kerakli turlar bilan ta’minlash
hagigatan ham ushbu turdagi turizmni rivojlantirishga yordam beradi.

Bo‘sh vaqt sayohatchilarning turistik joyda golish muddatiga ta’sir qgiladi. Uzoq muddatli ta’tillar,
haq to‘lanadigan ta’tillar, dam olish kunlari va xalgaro, milliy yoki diniy bayramlar bo‘sh vaqt va
sayohatga chigish uchun sababdir. Statistik ma’lumotlarga ko’ra, odamlarning bo’sh vagtining
gariyb 30 foizi turistik magsadda sarflanadi, bu hozirgi vagtda boshga dam olish turlari, masalan,
sport va uyda o‘tkaziladigan mashg’ulotlar bilan ragobatlashadi.

Yoshlar turizmining ahamiyatini inobatga olib, imtiyozli turpaketlarni shakllantirish
O‘zbekistonda ajralmas vazifalardan biridir. O‘zbekistondagi asosiy to‘siglardan biri
turoperatorlar tomonidan maktab o‘quvchilariga dam olish kunlari sayohat qilish uchun
takliflarning yo‘qligidir. Shunday gilib, bozorni kerakli turlar bilan ta’minlash hagigatan ham
ushbu turdagi turizmni rivojlantirishga yordam beradi deb o‘ylaymiz.
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Bekzod Sherzodovich Sharipov
Ziyorat turizmi mutaxassisligi 1-kurs magistranti.
Nutfillo Salimovich Ibragimov
Turizm va mehmonxona xo jaligi kafedrasi mudiri
Buxoro Davlat Universiteti
INKLYUZIV TURISTIK HUDUD TARG’IBOTIDA VEB KONTENTLARNING
O’RNI

Annotatsiya: Ushbu ilmiy maqolada turizm xizmatlari va turistik hududlar targ’ibotida
global tarmogdan foydalanish imkoniyatlari tahlil gilinib, muallif tomonidan ishlab chigilgan
nogironligi bor insonlar uchun inklyuziv turizm kontentini yaratish bosqichlari ko’rib chigiladi.
Shuningdek, inklyuziv turizm kontentining turistik hududga turistlarni jalb gilish modeli taklif
qilingan hamda izlanishlar natijasida muhim xulosalar chiqarilib, aniq takliflar o’rtaga tashlangan.

Kalit so'zlar: internet tarmog’i, inklyuziv turizm, kontent, turistik destinatsiya, potensial
turist, inklyuziv kontent, inklyuziv infratuzilma

Prezident Shavkat Mirziyoyev raisligida 2023-yilning 29-mart kuni mamlakatimiz turizm
salohiyatini jadal rivojlantirish yuzasidan o’tkazilgan videoselektor yig‘ilishida turizm
salohiyatini oshirish bo‘yicha yangi tizim joriy qilinishi ta’kidlandi. Viloyatlarga ularga
biriktirilgan 11 ta oliygoh bilan hamkorlikda ishlab, turizm obyektlari to‘g‘risidagi kontentni
boyitish vazifasi yuklatildi. Jumladan, quyidagi vazifalarning ijrosi muhim ekanligi alohida gayd
etib o’tildi:

— 31 ta tuman va ulardagi 143 ta turizm mahallasining tarixi, yodgorliklari va turistik
obyektlari kontentini yaratish;

— ular asosida kamida 12 ta tilda turistik paketlar ishlab chigish;

— turizm, iqtisodiyot, tarix, geografiya, servis, xorijiy tillar yo‘nalishlarida o‘qiyotgan
talabalarning kamida 2 oylik amaliyoti shu tumanlarda tashkil etish.

Jahon sog’ligni saqlash tashkiloti ma’lumotlariga ko’ra dunyo aholisining 15 foizini
nogironligi bor insonlar tashkil etadi. Milliarddan ziyod nogironligi bor kishilar yer yuzida
istiqgomat qilishini inobatga olgan holda, insonlar nogironlikning turli ko’rinishlaridan aziyat
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chekishlarini nazarda tutib, barcha sohalar gatori turizm sohasida ham alohida yondashuv
strategiyasini ishlab chigish nihoyatda muhim vazifadir.

Turizmning global miqyosdagi rivojlanish jarayonlari bevosita internet tarmog’i vositasida
xizmatlar hamda turistik destinatsiyalar targ’ibotini amalga oshirish orqgali amalga oshirilmoqda.
Biroq nogironligi bor insonlarning veb kontentlardan foydalana olish imkoniyatlari ma’lum
darajada chegaralangan bo’lib, bu soha mutaassislari oldiga qator masalalarni hal etishni dolzarb
masala sifatida qo’yadi. Nogironlikning barcha turlari internet resurslaridan foydalanishda to’siq
bo’ladi deb hisoblash xato fikr hisoblanib, bunda ma’lum bir klassifikatsiyalarni inobatga olish
magsadga muvofiq. Birog, veb-saytlar, turli dasturlar, serverlarga bog’lanish, umuman olganda
veb kontentlarga ulanish va foydalanishning murakkabliklari ayrim nogironligi bor insonlarga
katta giyinchiliklarni keltirib chigarishini yoddan chigarmaslik kerak.

Inklyuziv turistik bozor imkoniyatlari nihoyatda ulkan hisoblanib, misol uchun Amadeus
kompaniyasi birgina Yevropa va AQSHga inklyuziv sayohatlarning potensialini 70 milliard
dollarga baholagan. Imkoniyati cheklangan tursitlar oddiy turistlarga nisbatan 1,5 barobar ko’proq
mablag’ sarflaydilar va ko’pincha 3 kishidan besh nafargacha guruh bo’lib sayohatni amalga
oshiradilar. 2025-yilga borib inklyuziv turizmdan ko’rilishi mumkin bo’lgan potensial daromad
88,6 milliard yevroga baholanmoqda®. Shu ragamlarning 0’zi ham turizm sohasiga nogironligi bor
insonlarni jalb gilish imkoniyatlaridan darak berib turibdi.

Statistik ma’lumotlarga ko’ra 2023-yilning ikkinchi choragi boshida butun dunyo bo‘ylab
jami 5,18 milliard kishi internetdan foydalanmoqda, bu dunyo aholisining 64,6 foiziga teng
demakdir. Internet foydalanuvchilari soni barqaror ofsishda davom etayotgan bo’lib,
ma’lumotlarga ko‘ra, 2023-yilning apreligacha bo‘lgan holatda, so’nggi 12 oy ichida dunyoda
internetga ulangan aholi soni gariyb 147 million foydalanuvchiga oshib, o’sish yillik 3 foizdan sal
kamrogrogni tashkil etgan. Hozirgi tempda 2023-yil so’nggiga borib, dunyo aholisining 2/3 gismi
internetga ulanishi prognoz gilinmogqda?.

Global miqyosdagi internetga ulanish darajasining joriy ko’rsatkichlari internetga
ulanmagan dunyo aholisining soni 2,85 milliard nafargacha gisgarganligini, xususan, ularning
asosiy gismi Afrika, Janubiy va Shargiy Osiyo mamlakatlarida istiqgomat giluvchi aholi hissasiga
to’g’ri kelishini ko’rsatmoqda.

Dunyo aholisining internetga ulanish migyosini maksimal darajaga olib chigish uchun
amalga oshirilishi lozim bo’lgan ishlar nihoyatda ko’p va ular qatorida internetga ulanish bilan bir
qatorda, sifat masalasi ham oldingi pog’onaga ko’tariladi.

Internet tarmog’iga ulanish uchun 95 foiz foydalanuvchilar mobil telefonlar orqali
o’zlarining hech bo’lmaganda eng minimal vaqtlarini sarflaydilar. Umumiy onlayn sarflanadigan
vaqtning 65 foizi ham mobil telefonlar hissasiga to’g’ri keladi. Dunyoning rivojlangan, yirik
mamlakatlarida har 10 nafar foydalanuvchidan 4 tasi noutbuk va kompyuterlardan foydalanadi.
Ushbu ko’rsatkichlarning barchasi turizmda mijozlarni jalb gilish uchun inklyuziv veb kontentlar
yaratishning imkoniyatlari nagadar ulkan ekanligidan darak berib turibdi.

Mutaxassislar kontentni sotiladigan, ta’limiy(o’rgatadigan), informatsion va ko’ngil
ochishga mo’ljallangan yo’nalishlarga ajratishadi. Har qanday ko’rinishdagi kontentning asosiy
magsadi — sotish bo’lib qolaveradi. Biron-bir shakldagi istalgan mahsulotni sotish, muallif sifatida
0’z ijod mahsulini sotish, ko’p millionli auditoriyaga mo’ljallangan yangi media-resursni sotish va
hokazo. Sotuv uchun mo’ljallangan matn information, ta’limiy hamda biroz ko’ngilochar
ko’rinishda bo’lishi talab etiladi. Bularning barchasi gizigarli kontentga alogador jihatlardan
sanaladi®.

Kontentlar bir nechta jihatlariga ko’ra tasniflanishi mumkin(1-jadval). Mazmunining
0’ziga xosligiga ko’ra noyob hamda noyob bo’Imagan kontentlar mavjud bo’lib, noyob kontentlar
oldingi mavjud resurslardan ko’chirilmagan, bir yoki bir nechta mualliflar tomonidan ishlab

1 https://trends.rbc.ru/trends/social/cmrm/615167b89a79470e708872be

2 https://datareportal.com/global-digital-overview

Shttps://toplead.com.ua/ru/blog/id/chto-takoe-kontent-i-kak-on-pomogaet-privlekat-vnimanie-auditorii-k-vashemu-biznesu-161/
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chiqgilgan original ma’lumotlarni tagdim etadi. Noyob bo’lmagan kontentlar esa aksincha mavjud
resurslardan foydalanish orgali yaratiladi.

Demak, inklyuziv turizmga ixtisoslashgan kontentlarning yaratilishi turistik ehtiyojning
o’zgaruvchanligini, sohada mavsumiylik tushunchasining mavjudligi hamda turistik oqimning
nostabil harakatlanish yo’nalishlarini to’g’ri prognozlash orqali turistik destinatsiyalarga jalb
qilish, yo’naltirishni inobatga olgan holda ishlab chiqilishi maqsadga muvofiq. Noyob bo’Imagan,
avvalgi, nisbatan eski ma’lumotlar asosida yaratiladigan kontentlar potensial mijozlar sonini
kamaytirib yuborishi yoki umuman kontentning muvaffaqiyatsizlikka uchrashiga, pirovardida
kontent orqali targ’ib qilinayotgan turistik destinatsiyalarning nufuzini tushishiga asosiy sabab
bo’lishi mumkin.

1-jadval
Kontentlarning tasniflanishit
- Uslubiy Ma’lumotlarni .
Mazmunining Y e . . . Kirish
s . - , yo’nalishiga tagdim etish shakliga . ,
o’ziga xosligiga ko’ra ko't ko'ra shakliga ko’ra
Noyob limiy Verbal Pullik
asoslangan(original)
Ta’limiy,
bo’lmI:ogr?b o’quv Noverbal Bepul
& pragmalingvistik

Kontentlar uslubiy yo’nalishiga ko’ra ilmiy asoslangan, ta’limiy va o’quv
pragmalingvistik, ma’lumotlarni tagdim etish shakliga ko’ra verbal hamda noverbal. Shuningdek,
kirish shakliga pullik va pullik bo’lmagan turlarga bo’lishimiz mumkin(1-jadval).

Kontent turlari:

matnli (sayt sahifalari uchun matnlar: asosiy, "Biz hagimizda"”, tez-tez so'raladigan
savollar, tovarlar va xizmatlar tavsifi va boshqalar; blog maqolalari, yangiliklar, press-relizlar;
sarlavha va h.k.);

grafik (rasmlar, fotosuratlar, mualliflik rasmlari; skrinshotlar; infografika; memlar va
demotivatorlar);

audiokontent (podkastlar; musiga; mijozlarning audio sharhlari);

videokontent (tovarlar va xizmatlar sharhi; vebinarlar, jonli efirlar; video ko'rsatmalar)?.

Demak, inklyuziv kontent yaratishning matnli, grafik, audiokontent hamda video kontent
turlari mavjud bo’lib, ularning har biri bir-biridan farqli funksiyalarni bajarishni ko’zda tutadi va
ma’lum segmentga yo’naltirilgan bo’lishi mumkin.

Inklyuzivlik prinsplari asosida yaratiladigan veb kontentlar dizayni vagtinchalik yoki
doimiy jismoniy imkoniyati cheklangan insonlar hamda oddiy foydalanuvchilarning o’ziga
xosliklarini hamda ehtiyojlarini inobatga olgan holda yaratilishini taqozo etadi.

Inklyuzivlikning asosiy prinsplari sifatida quyidagilarni sanab o’tish mumkin:

tushunarlilik — interfeys hamda kontent barcha uchun, jumladan nogironligi bor insonlar
uchun ham tushunarli bo’lishi lozim;

gabul qgilinish — potensial foydalanuvchilarda kontendan o’zlari uchun qulay usulda
foydalanish imkoniyatlari mavjud bo’lishi kerak;

boshgarish — interfeysdan imkoniyati cheklangan insonlar ham foydalana olishlari lozim;

ishonchlilik — interfeys operatsion sistemalarning va ragamli mahsulotlarning
versiyalariga muvofiq kelishi shart.

Inklyuziv dizayn uchun dizaynerlar, ishlab chiquvchilar, menejerlar mas’ul hisoblanadi®.

! Internet ma'lumotlari asosida muallif ishlanmasi. IMasnenko Tathsna Cepreesna IlonsTie «KOHTEHTY»: THIONOTHUS, BUABI U

TEXHOJIOTHS TIOTy4YeHHsI TUIAKTHUECKOro KOHTEHTa B oOpazoBarensHOM mporecce // M3ectus BITIY. 2017. Nel0 (123). URL:

https://cyberleninka.ru/article/n/ponyatie-kontent-tipologiya-vidy-i-tehnologiya-polucheniya-didakticheskogo-kontenta-v-

obrazovatelnom-protsesse (nata oopamenus: 12.06.2023)

2 https://kokoc.com/blog/chto-takoe-kontent-sajta/

3https://d-element.ru/about/blog/chto-takoe-inklyuzivnyy-dizayn-i-kak-s-ego-pomoshchyu-my-rasshiryaem-auditoriyu-proektov/
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Internet saytlari yoki dasturlardan foydalanishdagi asosiy to‘siglar:

Vizual — o’qish murakkab bo’lgan shrift; kontrast me’yorlariga amal qilinmaganligi;
murakkab matn, noto’g’ri oraliq intervallar; strukturalanmagan sahifalar va h.k.

Eshitish — skrinriderning mavjud emasligi; yozuvlarni ovozli shaklga o’giradigan
dasturlar; transkriptning mavjud emasligi — video ketma-ketlikning matnli rasshifrovkasi.

Texnik — og'ir va turli media saytlariga moslashtirilmaganlik; interfeyslarni boshgarish
bilan bog'liqg muammolar.

Til to'siglari — geolokatsiya hisobga olinmaganda va sahifalarni mahalliy auditoriya tiliga
tarjima qilish funksiyalari mavjud bo’lmaganda.

Yosh bilan bog’liq va ijtimoiy cheklovlar: masalan, pensionerlar va fagatgina
boshlang’ich kompyuter savodxonligiga ega bo’lgan insonlar uchun murakkab navigatsiya va
boshga ko'plab murakkabliklarga ega ilovalardan foydalanish giyinligi.

Hududning inklyuziv turistik imkoniyatlarini o'rganish

Inklyuziv turizm infratuzilmasining joriy holatini tahlil gilish

Yaratiladigan kontentning xalgaro bozorda analoglari mavjud yoki mavjud emasligini aniglash

Mavjud ragobatchilarning ustunlik va kamchiliklarini o’rganish

Kontent ning sinov versiyalariini yaratish, original kontentni tayyorlash

1-rasm. Inklyuziv turizm kontentini yaratish bosgichlari*

Inklyuziv turizm kontentini yaratishda eng avvalo targ’ib qilinishi ko’zda tutilgan
hududning inklyuziv turistik imkoniyatlarini o'rganish lozim bo’ladi(1-rasmga garang). O’z-
o’zidan tushunarliki turistlarni jalb qilish uchun eng avvalo turistik resurs(resurslar) mavjud
bo’lishi va undagi noyob jihatlar potensial mehmonlarni qizigtira olishiga amin bo’lish muhim.
Agar turistik hududning o’ziga xos imkoniyatlarini yetarli darajada o’rganmasdan turib kontent
yaratishga kirishilsa natija kutilganidek bo’lmasligi ehtimoli juda yuqori bo’ladi.

Ikkinchi  bosgichda turistik  destinatsiyalarda infratuzilmaning gay darajada
rivojlanganligini tahlil qilish va xalgaro miqyosda inklyuziv turizm yo’nalishida muvaffaqiyatli
natijalarga erishayotgan mamlakatlardagi inklyuziv infratuzilma holati giyosiy tahlil gilinib,
asosly yo’nalishlar belgilab olinishi lozim. Bu eng asosiy bosqichlardan biri bo’lib, potensial
turistlarning ehtiyojlari qay darajada ekanligini yaqqol aniglab olish imkoni yuzaga keladi.

Uchinchi bosgichda yaratilayotgan kontentga o’xshash yoki aynan shu mazmundagi
ma’lumotlar ichki turizm segmentiga yo’naltirilgan holda taqdim etilganligi joriy tahlil qilib
chigiladi.

To’rtinchi bosqichda xalgaro miqyosda yaratilgan ayni mazmundagi kontentlarning
yo’nalishlari, yondashuvlari, yangiliklari o’rganilib, kreativ g’oyalar shakllantiriladi.

Beshinchi  bosgichda yaratilayotgan kontent mazmunidagi raqgobatchilar ishlab
chiqayotgan mahsulotlarning umumiy analizi o’tkazilib, ustun jihatlari va kamchiliklari

! Muallif tomonidan ishlab chigilgan
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guruhlanadi hamda magsadli auditoriyaga mos, noyob g’oyalar asosidagi kontentning sinov
versiyalari ishlab chigiladi.

So’nggi bosqichda bir yoki bir nechta sinov versiayalar tahlil qilinib, eng optimal
variantdagi ko’rinishga keltirilgan versiya tayyor kontentga aylantiriladi hamda tarmoqga
joylashtiriladi.

Turistik N Inklyuziv \ "N\ Potensial

destinatsiya ¢ infratuzilma L b | turist
kontent

2-rasm. Inklyuziv turistik kontentning samaradorlik jarayoni*

Xalgaro miqyosda internet tarmog’i ma’lum standartlar asosida tartibga solinadi.
Chunonchi, W3C konsorsiumi veb-ixtirochi Tim Berners-Li tomonidan MIT kompyuter fanlari
laboratoriyasida CERN ishtirokida AQSh Mudofaa vazirligi DARPA agentligi va Yevropa
komissiyasi ko‘magida tashkil etilgan. Konsorsium veb-saytlar va onlayn xizmatlar uchun
standartlarni ishlab chigadi. Masalan, WCAG (Web Content Accessibility Guidelines) 2.0, xalgaro
standartlar - 1ISO: ISO / IEC 40500 tomonidan tan olingan.

WCAG Accessibility Guide to'rtta asosiy toifadan iborat bo'lib, nogironligi bor insonlar
boshga foydalanuvchilar kabi teng ravishda xizmatlardan foydalanishlari uchun saytlarga
mo’ljallangan standartlar va talablarni batafsil bayon giladi. Ushbu tavsiyalarga rioya gilish orgali
nafagat barcha uchun qulaylik yaratish, balki foydalanuvchilar auditoriyasini ham kengaytirish
mumkin bo’ladi?.

1995 vyil aprel oyida INRIA (Institute National de Recherche et en Automatique) frantsuz
kompyuter fanlari va avtomatlashtirish ilmiy-tadgigot instituti W3C faoliyati uchun Yevropa
tayanch markaziga aylandi. 1996 yilda Yaponiyaning Keio universiteti Shonan Fujisava xuddi shu
funksiyalarni o'z zimmasiga oldi. W3C konsorsiumi HTTP, HTML, URL, XML kabi WWW
texnologiyalari uchun standartlarni ishlab chigish va rivojlantirishga ixtisoslashgan. Xususan,
konsorsiumning uzoq muddatli magsadlari quyidagilardan iborat:

1. Insonlarning madaniyati, bilimi, gobiliyati, moddiy imkoniyatlaridagi tafovutlarni
hisobga olgan holda, shuningdek, ularning jismoniy imkoniyatlarini hisobga olgan holda, har bir
foydalanuvchiga butunjahon internet texnologiyalari va resurslaridan universal foydalanishini
(Universal Access) ta’minlash.

2. Web dasturiy ta'minotini ishlab chigish (Semantic Web).

3. Bugungi axborot jamiyatining huquqiy, igtisodiy va ijtimoiy muammolarini hal
gilish uchun axborotni himoya qilish va shaxsiy daxlsizlikning zarur darajasini ta'minlovchi
infratuzilmani (ishonchni) yaratish (Web of Trust)®.

Insonlarning turli ko’rinishdagi tafovutlardan qat’iy nazar internet resurslaridan
birdek foydalanishlarini ta’minlashni eng ustuvor magqgsadlar qatorida ekanligi kelajakda
imkoniyati cheklangan insonlarning internet resurslaridan foydalanishlaridagi qulayliklar yanada
jjobiy tomonga o’zgarishini prognozlash imkonini beradi. Bu esa turizm sohasida inklyuziv
kontentlar yaratish zarurati aktual ekanligining tasdiglab turibdi.

1 Muallif ishlanmasi
2https://turumburum.ua/blog/proverka-dostupnosti-sayta-dlya-lyudey-s-ogranichennymi-vozmozhnostyami-w3c-standarty/

3 Cyxommun Bragumup Anexcauaposns CUCTEMA MEXIVHAPOJHOM CTAHIAPTU3ALIMU B OBJIACTHU MT, EE
POJIb B PABBUTHUU I/IHd)OPMAHI/IOHHOfI UHAYCTPUU U TTPUHLUIIBI @YHKIIUOHUPOBAHUS // CoBpemeHHbIe
uHbopMaIoHHbIe TexHoJIorud 1 UT-o6pa3zoBanue. 2022. No2. URL: https://cyberleninka.ru/article/n/sistema-mezhdunarodnoy-
standartizatsii-v-oblasti-it-ee-rol-v-razvitii-informatsionnoy-industrii-i-printsipy-funktsionirovaniya (nara obparieHust:
13.06.2023).
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Turistik hudud

Kreativ yondashuv ——— Noyob g’oya —— Magsadli auditoriya
\\ //_/. B _-__,.--r
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AN ' e Ijobiy taasurot
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= Inklyuziv kontent <

Qiziqish —— Turistlar —— Inkluziv servis

1-chizma. Inklyuziv turizm kontentining turistik hududga
turistlarni jalb gilish modeli®.

Sifatli inklyuziv turizm kontentini yaratish avvalo kontent rejasini ishlab chigish
texnologiyalarini go'llash vositasida amalga oshiriladi. Magsadli auditoriyaning ehtiyojlar ko'lami
hamda inklyuziv turizm bozorida taklif gilinayotgan xizmatlarning joriy holatiga kontent grafik
rejasini ishlab chigish jarayoni muvofiglashtirib borilishi lozim bo'ladi. Kontent grafik rejasi veb
foydalanuvchilarning tarmoqda sarflaydigan vagtini inobatga olgan holda kontentni ishlab
chiquvchi soha mutaxassislar tomonidan ma'lum bir mahsulot tayyor shaklga keltirilgunga gadar
bo'lgan muddatni chamalagan holda ishlab chigiladi.

Ayrim portallarda kontentlarning gat'iy chegaralangan kvotasi ajratilgan bo'lib, tarmoqga
joylanadigan kontentlar migdori ushbu ko'rsatkichlardan oshib ketishi umuman mumkin emas.
Agar me'yoriy Kko'rsatkichlar buzilsa yaratilayotgan mahsulotning sifati  magsadli
auditoriya(bizning holatimizda inklyuziv turistlar) talablari darajasiga muvofiq kelmaydi va bu
ragobatchilarga qo'l kelgani holda mavjud hamda potensial mijozlarning minimumgacha
gisgarishiga olib kelishi ehtimoli yuzaga keladi.

Birog, kontent kvotasi gat'iy chegaralanmagan portallarda mutaxassislarga nisbatan erkin
faoliyat yuritish imkoniyati yaratiladi. Shuni unutmaslik lozimki ushbu platformalar ta'sischilari
marketing rejasini puxta o'ylab ishlab chigadilar hamda yaratilayotgan kontentning sifat nuqgtai
nazaridan eng yugori talablar asosida shakllantirilishini yo'lga qo'yadilar.

Turistik hududning inklyuziv turistik imkoniyatlarini namoyish etuvchi kontent kreativ
yondashuv asosida vujudga keladigan noyob g’oya asosida vujudga keladi(1-chizma garang).
Noyob g’oya magsadli auditoriyaga yo’naltirilgan bo’lib, shu asnoda inklyuziv turizm
kontentining original varianti ishlab chiqiladi. Kontentning qizigarli bo’lishi hududga turistlar
tashrifini ta’minlaydi hamda ularga ko’rsatiladigan sifatli inklyuziv turistik xizmatlar ijobiy
taasurot yuzaga keltirishi natijasida turistik hududga takroriy tashriflar yoki boshga turistlarning
ogimi shakllanish jarayoni yuz beradi.

Xulosa va takliflar.

Yuqorida keltirilgan tadgigot natijalari asosida quyidagi umumiy xulosaga keldik:

1. Inklyuziv kontentlar matnli, grafik, audio va video shakllarda yaratilishi mumkin;

2. Inklyuziv turizm kontentini yaratish jarayoni 6 bosgichdan iborat aniq, tizimli ketma-
ketlikda ishlab chiqgiladi hamdda eng so’nggi bosqichda tarmoqqa joylashtiriladi;

3. Inklyuziv turistik kontentning samaradorligi turistik destinatsiyada yaratilgan qulay
infratuzilmaning mavjudligi hamda shunga asoslangan holda yaratilgan inklyuziv kontent
vositasida jalb etiladigan potensial turistlar bilan xarakterlanadi;

1 Muallif ishlanmasi
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4. Inklyuziv turizm kontentining turistik hududga turistlarni jalb gilish modeliga asosan
turistik hudud kontentining qiziqish uyg’otishi inklyuziv servisdan ijobiy taasurot olgan turistlarda
targ’ib gilingan hududga takroran tashrif buyurish yoki boshqalarni tashrif buyurishga undashi
bilan davom etadigan jarayondir.

Jafarova Khilola Khalimovna
Lecturer of faculty of Economics and Tourism
Bukhara State University
Conservation and promotion of Bukhara’s historical center using digital
technologies

Annotation: Digital Twin technology is developing technology in artificial intelligence.
Usage of the technology in conservation of Cultural Heritage aided with advancement for
preserving historic sites of the city for future generation and development of tourism industry.
Moreover, tourism industry is increasingly affected by Cultural Heritage, from visiting monuments
to get acquainted with country’s culture. UNESCO defines culture tourism as “to create
discerning type of tourism that takes account of other people’s cultures” (UNESCO,2005).
Simultaneously, Cultural Heritage tourism and regional development are connected with each
other, conserving CH accurately is being the main aim of these times.

Key words: Cultural Heritage, digital technology, conservation, promotion.

The heritage of Uzbekistan is extraordinarily rich and famous for marvelous architecture.
Heritage links people, places, events, culture and things to the present and to the future generations.
Nowadays we are witnessing fantastic growth in various fields of science and technology in the
world, it means it is clear that science and technology forms an integral part of Uzbekistan’s
culture. In fact, we must protect, preserve historical centers and continue to enrich and develop
them, involving new technology, new knowledge, new insights and new experience (Wen Xiao,
Jon Mills, 2018 Geo informatics for the conservation and promotion of cultural heritage in support
of the UN Sustainable Development Goals).

In the field of Cultural Heritage documentation, the technological improvements
accomplished during the last decades resulted in an increased variety and complexity of
information sources (Van Balen, 2017, Revital Cohen and Tuur). The possibilities offered by
today’s tools and workflows for digital technologies are colossal enormous.

Contemporary theories and practical research, presentation, interpretations, promotion and
conservation of historical center should be constantly evolving and adapting to certain aspects of
social, cultural, economic context of community. Digital technologies can facilitate and stimulate
research and development of cultural heritage conservation.

Digital technologies facilitate the process of conservation, presentation and promotion of
cultural heritage. Their contribution has become integral part in heritage management. Hence, their
application is determined by the professional and ethical codex and frameworks that refers to every
segment of the process, from preparation through creation, to usage and management of digital
objects. Integrity and value of digital object are based on verifiability of its credibility. Integrity of
the digital object, and by this its value, is achieved by implementation of professional principals
in every phase of digitization of heritage documentation. The Regulations on specific requirements
for digitization of cultural heritage defines order of operations in the digitization process (The
Regulations on specific requirements for digitization of cultural heritage defines order of
operations in the digitization process, clause 5, 2018):

> Determination of digitization priorities

> Developing plans and programs of digitization

> Selection and preparation of heritage object and its documentation

> Creation of digital record — Entry of digital record and related metadata into

information system
> Management of digitized cultural heritage
> Quality control of digital object
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> Preservation of digital object
> Providing accessibility of digitized cultural heritage
The use of digital technologies in conservation of cultural heritage is largely

determined by financial resources, heritage institution’s mission and its status on the national level.
Experience and practice teach us about importance of planning conservation and digitization.
Planning for conservation includes defining priorities that are based on the value of heritage object
and its value influences not only decision whether conservation treatment will be implemented or
not, but also how it will be implemented (Avrami, Erica, Mason Randall, Marta de la Torre. 2000.
Values and Heritage Conservation, Research Report, The Getty Conservation Institute, Los
Angeles). Value of heritage objects has the same effect on the sequence and the scope of
digitization project.

The demographic profiles of the survey respondents were summarized according to gender,
age, education, nationality, occupation, income, religion and their attitude, support position
towards historical sites of Bukhara. 30 local people of Bukhara were interviewed for this research.

o"_..it will make much easier to keep historic places for our future generation." (Int-w: 1, p: 5)
«"DT technology is the technology which ease work of reenactors." (Int-w: 6, p: 26)

DT technology helps to avoid destruction and fixes problems
on time

¢"It's important for fixing any problems of historic centers on time or controlling their condition..." (Int-w: 13,
p: 53)
¢"...to use technology in this sphere to avoid a big destruction of historic objects." (Int-w: 2, p: 8)

Role of DT technology in historic centers’ preservation

*"DT technology is important in 70% for conservation of our cultural heritage." (Int-w:
18, p: 70)
o"._.our historical centers need technologies for conservation." (Int-w: 7. p: 28)
DT technology saves current appearance of CH in the

platform
¢"So, DT technology helps to capture it on the platform, at least." (Int-w: 17, p: 65).

o"...it can decrease financial issues of conservation historic sites." (Int-w: 15, p: 61)

*"...so these grands help to support financial and technical issues of conservation."
(Int-w: 28, p: 102)

Help of DT is not important in CH preservation

¢"| don’t think that it’s that much important..." (Int-w: 11, p: 46)
¢"...reconstructing every year is enough for us nowadays." (Int-w: 15, p: 59)

e " it can arise interest among young generation of technological
century to our historic sites." (Int-w: 12, p: 48)
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Factually, most respondents noted that when they think about the country/city, first of all,
Cultural Heritages of that cities come to their mind. It means, historic sites attract people much
more than other requisites. Additionally, conservation of CH by DT technology effects positively
to tourism industry and for future generation to show the wealth of the country as well. Still, it was
found out that, having the platform with 3D copies of CH which is made by the help of DT
technology can affect flow of tourists, as visitors will be able to see them by the platform.
Moreover, less popular historic sites are being out of attention nowadays, the reason is that, much
attention is being given to popular ones in order to increase flow of tourists. Therefore, preserving
less popular historic sites first, and adding them to the platform can make those places visitable,
still, they also have great history and architecture.

This study highlighted the most important aspects for conserving and promoting by DT
technology. Furthermore, the most intention to visit the city was shown that Cultural Heritage
which plays a great role in tourism industry. New offers, ideas of respondents in this research
interview can make a real contribution in usage of DT technology in future projects of preservation
CH. Initially, conserving and promoting less known historic centers can encourage local
community to support DT projects more. Moreover, including a subject about treating CH rightly
is also make sense to bring up new generation responsible in preservation of historic sites.
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MykymoBa Hapruc HypuaannoBHa
CamocTosiTeJIbHbINA COUCKATE/Ib
MeskayHapOIHOr0 Y HUBEpPCUTETA
TYpU3Ma U KYJbTYPHOTO

Hacjaeaus «lleJKOBbIH MyTh»

HNCIIOJIB30BAHUE HCKYCCTBEHHOI'O UHTEJVIEKTA B BBICHHIEM
OBPA3OBAHUUN

Annomauyusn: B craThe paccMaTpPUBAIOTCS OCOOCHHOCTH CHUCTEMBI OOpa3OBaHUS B
YCIOBUSAX CTAaHOBICHUS HHU(PPOBOM IKOHOMHUKH PACKPBIBACTCS CYIIHOCTh MOHATUS LU(POBOMH
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SKOHOMHUKH, HHHOPMALIMOHHBIX U KOMMYHHUKAIIMOHHBIX TEXHOJOTHI. BbuN BbIIeTICHBI OCHOBHBIE
HaIpPaBJICHUS TOCYIaPCTBEHHOT'O PETYIMPOBAHUS U ITUppoBHU3aIK chepbl 00pa3oBaHusI.

Kniroueswie cnosa: nudposuzanus, nudponasi SKOHOMHKA, UCKYCCTBEHHBIM WHTEIJICKT,
Nupekce ceTeBOM aKTUBHOCTH, OTKPBIThIC-OHJIAHH KYPCBI.

BBenenune

B Hacrosmee BpeMs Mup Iepelies B 30Xy YETBEPTOM IPOMBIIIJIEHHON PEBOJIIOLUM,
WNupyctpuu 4.0, koTopas HaKIaIbIBaeT 0COObIE YCIOBHS HA OCYIIECTBICHHE OOJBIINHCTBA BUI0B
JesITeIbHOCTH. B mepByto ouepens MOAU(PUKAIMK TOABEPraroTCs MPOMBIIUIEHHOCTh U CEKTOP
SKOHOMUKH B LEJIOM, OJHAKO mpeoOpazoBaHuEe ASTHX cdep HEBOZMOKHO 0Oe3 MOATOTOBKHU
KBaJTM(HUIMPOBAHHBIX KaapoB. OpHEHTHUPYSICh Ha TII00ATBHYI0 HU(POBU3ALUIO, BO3HHUKAET
HE00XO0IMMOCTh OoJiee MUPOKOI MOATOTOBKH CIEIUAINCTOB KaK B MPEIMETHON 001acTH, TaK U B
00J1acTH CaMOOPTaHU3alUHU U caMo o0ydaeMocTH. Hu 171t Koro He Cexper, 4To B peanusx 21 Beka
KIIFOUEBBIMH PECYPCAMU SIBIIIOTCS aKTyajbHasl, TOCTOBEpHas UH(OpMALIHS, B TOM YHCIIE YMEHHE
€e UCKaTh, AaHAJTM3UPOBAThH U MPABWIBLHO TPAHCKPUOMPOBATH, U 3HAHUSA. | paMOTHOE BOCIIPHATHE
u 00paboTKa MONy4eHHOH HMH(OpMAlMK MO3BOJSET OpPraHU30BaTh Ipolecc oO0ydeHus Ooiee
3¢ HEKTUBHO U MTPOAYKTHUBHO.

VYcnoxxHeHHe COLMANbHBIX CTPYKTYp W OTHOILIEHHUH, Bce Oojee omuparomuxcs Ha
COBpEMEHHbIE LU(POBBIE TEXHOJOTMH, BBIIBUTaeT Ha NEpPBbIl IJIaH HEOOXOAUMOCTh
(GbopMHpOBaHHS HSKOHOMHKH HOBOTO THIA, OCHOBHBIM HHCTPYMEHTOM KOTOPOH SIBIISIOTCS
uu(poBbIE TEXHOJOTUU. VIMEHHO 3TOT TN 3KOHOMHUKHU MPHUHATO 0003HA4YaThb B COBPEMEHHOM
JUTEpaType TAKUMU NOHATUAMMU, KaK «IIM(pOBas SKOHOMHKA» U «LHU(PPOBU3ALIHS.

JIutepaTypHblii 0030p

N3yueHneM 3TUX KOHIENIUH 3aHUMAJINCh MHOTHE 3apyOexHble YUeHble, B ToM uucie /.
benn, ®. Bebep u . bone, Maxnyn, A. Puuc, A. Todnep, X. Xanamapu u JI. Bana, K. Oppoy.
BriepBele B Mupe mnoHsATHE «IM(poBHU3anMA» ObUIO BBEACHO KaHAJACKUM ydeHbIM JloHOM
TamckoTTOM B €ro KHure «J1eKTpOHHO-IU(POoBOE 0OLIECTBO: TUTFOCHI U MUHYCBI 3TIOXU CETEBOT0
uHTe/UIeKkTa» B 1995 r. [4, €.102]

CeronHs TepMUH «1IM(PPOBU3ALIKA» UMEET CMBICII pacCMaTpUBAaTh B y3KOM U IIHPOKOM
cmbicie. [lon nudpoBuzanueil B y3koM CMbICiIe OHUMaeTCsl Mpeodpa3oBaHne MHPOpPMALIUU B
1npoByto GopMy, YTO IPEANoaraeT CHIKEHUE 3aTpaT, MOsSBIEHUE HOBBIX Bo3MokHOCTe!. [lof
UppOBU3AIMEH B IIMPOKOM CMBICIE TOHUMAETCS COBPEMEHHas OOIEMHpOBas TEeHICHIIHA
pa3BUTHS SKOHOMHKHU U OOLIECTBa, B OCHOBE KOTOPOU JIeKHUT mpeoOpa3zoBaHue MHPOpPMALIUU B
muppoByo (HopMy, YTO TOHKHO IMPHBECTH K IOBBIIICHUIO A(PPEKTUBHOCTH SKOHOMHKH U
YIIYYIIEHUIO KaYeCTBO KU3HHU.

Hauano 2020 roga BHOBB 3aCTaBHJIO BEChb MHUP OOpPaTHThCS K BONPOCY HU(PPOBH3ALUN
o0Opa3oBaHHUs. DTOT MHTEPEC CBSI3aH CO 3HAUUTENBHBIM HAay4YHO-TEXHHYECKUM IPOTPECCOM B
udpoBoii cdepe, a Takke ¢ MOsABICHUEM KopoHaBupycHOU mHpekmu «COVID-19», koTopas
ObIcTpO ObLTAa MpU3HAHA MaHAeMue. B HacTosmee Bpems: oOpa3oBaHue OyayIIero rmepexuBaeT
muppoBy0 TpaHchopMaiuio, BBIXOAS 3a BPEMEHHBIE paMKH IKM3HHM, 33 IPEeIibl
00pa30BaTeNIbHBIX YUPEXKICHUH C HCIOJIb30BAHUEM YHHUKAJIbHBIX BO3MOMKHOCTEH CETEBBIX U
IUPPOBBIX TEXHOJOTHH, C BOBJICYEHHEM BCEX TNPSMBIX W KOCBEHHBIX YYaCTHHUKOB
oOpa3oBaTeNbHOTO Tpoliecca. Ponb yuutens MeHsieTcss B 310Xy UU(POBOH 3KOHOMHKH,
MOSIBIISIFOTCSL HOBBIE (DOPMBI B3aWMOJICHCTBUSL YUMUTENS M YYEHHKA, TaK HA3bIBAEMOE CETEBOE
B3auMojieicTBuE. [5, c.135]

Cerogns B ycioBusix Y30eKHucTaHa OCOOYIO aKTyaJlbHOCTh NMPUOOpETaeT M3y4YeHHE Ha
HAayYHOW OCHOBE 3aKOHOMEPHOCTEH, TEHJEHIMH M BO3MOXKHOCTEH pa3BUTHS MHQPPOBOM
SKOHOMHKH, B YAaCTHOCTH CTENEHH TPOHUKHOBEHHUS COBPEMEHHBIX HH(OPMAIIOHHBIX
TEXHOJIOTUI B pa3iMyYHbIe OTPACIH SKOHOMHUKH. . YcCIeX MacmTaOHbIX pedopmM, TPOBOJAUMBIX B
CTpaHe, HaIlpsIMYIO 3aBUCUT OT BHEJPEHUSI HOBBIX MHHOBALUK B HapoAHOE X03sicTBO. [loaToMy
COBEpIICHCTBOBaHHE LU(POBOM HKOHOMHUKH M HAyYHOE U3YYEHHE €€ COIMAaJbHBIX,
SKOHOMUYECKHUX, MOJUTUYECKUX U MPABOBBIX OCHOB UIPAalOT Ba)kKHYIO poib. COrlIaCHO MHAEKCY
cereBoi aktmBHOCTH (Networked Readiness Index — KOMIUIEKCHBI TIOKa3aTelb,
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XapaKTepU3yIOUINi YPOBEHb Pa3BUTHS MH(POPMAIIMOHHBIX U KOMMYHHUKAIIMOHHBIX TEXHOJOTUH B
CTpaHax MHpa), MPEUIOKEHHOMY BceMHpHBIM SKOHOMHYECKHM (OPYMOM [UIsl  OLIEHKU
TOTOBHOCTH CTpaH K ITU(PPOBON IKOHOMHKE, Y30EKHCTaH 3aHUMAaeT 83-10 mo3uiuio cpeau 121
rocyapctsa B 3TOM peWrtuHre. OnHaKo, MO MHEHHIO IKCIEPTOB, Y30€KHCTAHLIbI  HMEET
MOTEHLIKAN JIJISl YBETUYCHUS CKOPOCTH LIU(PPOBU3ALINH.

B cBoem Ilocmanuu Onmit Maxmucy Ilpesunent PecrnyOnmuku Y36ekuctan I[llaBkar
Mup3uéeB ompenens B KadyecTBE MNPUOPUTETHOM 3aJayd IIMPOKOE BHEApPEHHEe HU(PPOBBIX
TEXHOJIOTUH BO Bce Cdepbl COIHMATbHO-3KOHOMUYECKON >ku3HM cTpanbl. [1, c¢.3] Tax,
l'ocynapcTBeHHast mporpamMma, npuHsTas B pamkax [‘oma pa3Butusi Haykd, oOpazoBaHusl U
IUppPOBOK HKOHOMHKH, TNpeaycMmarpuBaia pa3paboTky crparerun «lludpoBoit Y3bekucran —
2030».

CeromHs 1mmdpoBas >KOHOMHKAa oOecreumBaer 10 15,5% MUPOBOTO BaJIOBOTO
BHYTpPEHHErO MpOoayKTa. 3a nociuenuue 15 net nudpoBas 3koHOMUKaA pociia B 2,5 pasza ObicTpee,
yem mupooi BBII. B nHameil crpaHe maHupyercs yABOUTH BaJlOBOW BHYTPEHHUMN ITPOIYKT.
CrapToBbIM maroM K (OpPMHPOBAHHIO, BHEAPEHHUIO U Pa3BUTHIO HU(PPOBU3ALMU KaK HOBOI
MHHOBAIIMOHHOW COCTaBIISIIOIIEH SKOHOMHMKHM CTajlo IpUHATHE MocTtaHoBieHUs Ilpesunenra
Pecny6iuku Y36ekucran LII.M. Mup3uéesa ot 3 uronst 2018 roma Ne TII1-3832 «O mepax 1o
pa3zButuio 1UQpoBoil skoHOMHKM B PecnybOinke VY30ekucran». Ilo cyTu, 3TOT HOKyMEHT
NPEJCTaBIsAET COOOM KOMIUIEKCHYIO CTPATeTHIO Pa3BUTHS HMH(OPMAIMOHHBIX TEXHOJIOTHH B
cTpaHe Ha Onmxkaiiiiee necaruierue. [2, ¢.36]

Crnenyromiee necsiTHUIETHE IODKHO CTaTh 3MOXOH NepeMeH B BhICHIEM 0Opa30BaHUH,
pedbopma 1mdpoBu3aMK  00pa3OBaHMS ~ MPENINOJIaraeT OCHAIIEHHWE O00pa30BaTENbHBIX
YUPEXKIEHUN COBPEMEHHOM TEXHUKOI, 8 MUMEHHO KOMIIBIOTEPAMHU C BO3MOYKHOCTBIO IIOIKJIFOUEHUS
k cetu MHTepHeT, MH(GOPMALMOHHBIMU CHCTEMaMH, MO3BOJIIOIIMMU MOIYYUTh JOCTYI K
00pa3oBaTeNIbHBIM pecypcam, pe3yibTaTaM COBPEMEHHBIX HAYUHBIX UCCIIEAOBAaHUM U pa3pabOTOK,
AJIEKTPOHHbIE HayYHbIe OMOIMOTEKH Ha PA3IMYHBIX SI3bIKAX MHUpA.

Pe3yabTaThl U 00Cy:KICHTE

HudpoBuzanmuss gaeT BO3MOXKHOCTH  OBICTPOMl W KauyecTBEHHOW  pa3paboTKu
00pa30BaTeIbHOTO, HAYYHOTO KOHTEHTA, CBA3aHHOTO ¢ MHHOBAIIMOHHBIMH T€XHOJIOTHUSIMH.

DT0, B MEPBYIO OUYepedb, CO3/aHue IUPPOBBIX SIEKTPOHHBIX YYCOHUKOB, MOCOOUN M
Ipyroi y4eOHON nuUTepaTyphl, a TakKe TMEepPeBOJ BCE MOHHUTOPUHTOBON 00pa3oBaTeIbHOU
CUCTEMBI B IIUPPOBOI popmar.

Bo-BTopbIX, IudpoBu3aius oHIaiiH-00yueHHUs JacT 3HAUUMBbIE U 0)KUJaeMbIe PEe3yIIbTaThl
Kak cyObekTaM, Tak M oOBbeKTaM mpoliecca o0ydeHus. EcTh mosiHas yBepeHHOCTb, YTO KaJphbl,
MOJrOTOBJICHHBIE Ha OCHOBE IM(PPOBBIX TEXHOJOTHH, CTAaHYT MPO(ECCHOHAIBHBIMU MUJIOTAMHU
HaIlle SKOHOMHMKH B KOHKYPEHTHOH cpefie TI00albHOT0 PhIHKA.

Hudposuzanust oOpa3oBaHus BelET K CEPbE3HBIM H3MEHEHHMAM HAa pBIHKE TpyJda U
OpUEHTHpOBaHa Ha peopraHu3aluio 00pa30BaTEIbHOIO IMPOLECCa, MEPEOCMBICICHUE POIU
npemnonaBatesisi. C 0fHOW CTOPOHBI, IIU(PPOBHU3AIMS TOAPHIBAECT YHACIEIOBAHHYIO OT MPOILIOro
METOOJIOTHUECKYI0 0a3y IIKOJIBI, JOKa3aBIIyl0 CBOIO 3((HEKTUBHOCTH, a C JAPYTOM CTOPOHHI,
CO3JIaeT IOCTYITHOCTh MH()OPMAINH B Pa3ITUYHBIX e (hopMax. OHAKO TOCTYITHOCTh HH(POpMAIIUU
notpedyeT OT MpernojaaBaTeNieii U CTYJIEHTOB MOCTOSIHHOTO MOMCKa U OTOOpa akTyalbHOTO U
WHTEPECHOTO KOHTEHTA, a TAK)KE BBICOKOH CKOPOCTH 00pabOTKU MOTyUeHHOU HH(OPMAIINH.

Huxe npuBeneHs! 1ecTh BO3MOXKHOCTEH YCKOPUTH MpeoOpa3oBaHusl B BalleM yueOHOM
3aBE/ICHUN.
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BupryansHas
peanbHOCTh

Humepnem eewet

B cdepe obOpazoBanus MHTEpAKTUBHBIC TOCKU W IU(POBBIE MapKEphbl BXOMIST B YUCIIO
MOIYJSAPHBIX YCTPOWCTB, CBSi3aHHBIX C MHTepHer-Bemen. JJOCKM MOMOrarT YCKOPUTb H
YOPOCTUTh MpPOLECC 00y4YeHHsI, TOCKOJIbKY OHHU JIET4e MOJy4yaloT, MOATBEPkKAAI0T U OTBEYaIOT
B3aMMHOCTBIO Ha MH(poOpManuio. B To ke BpeMs 1H(pOBBIE CKaHEPbl MOMOTAIOT B LU(PPOBOU
nepeaye TeKCTa Ha cMapThOHBL, TeM caMmbiM obierdas mporecc oOydenws. CryaeHTaM
CTAaHOBUTCS JIeT4e B3aUMOJICHCTBOBAThH C MPENOJABATEIIMA U WHCTPYKTOPAMHU, HAXOISIIUMUCS
mo Bcemy wmupy. C momompro HMHTepHEeTa Bemed 00pa3oBaTENbHBIE YUYPEKICHUS MOTYT
MPOJBUTraTh CPELy JJIi COBMECTHOM pabOoThl, MOCKOJIBKY ydaluecs, padoTas B Ipymax, MOTYT
nepeiaBaTh CBOU JJaHHBIE B pab0odylo 30HY /Il COBMECTHOM paboThl, mpocTo ckanupys QR-kon
wm Metky RFID ¢ momomipio cBoux cmaptdonoB. [lpunoxenus MHTepHeT-Bemeld Takxke
UCIONIB3YIOTCA JUIsl HMHTErpallid MOOWJIBHBIX OOy4aromMxX MPWIOKEHWH, W BCe Yalle
HCIIOJIb3YIOTCS CUCTEMBI OLIEHKH U BBICTABIICHUS OLICHOK.

Bupmyanvnas peanvnocms

beuto cnokHO OOecCHednTh IKCIEPUMEHTATbHOE OO0Y4YeHHE, MOCKOJIBKY OHO Tpelyer
OO0JIBIIKX 3aTpaT, @ BUPTyaJIbHas peaibHOCTh MEHSET 3TO. BupTyanbHas peanbHOCTh Ipeodpaszyer
o0y4yeHHe C MOMOIIbI0 MHTEPAKTUBHOTO M JTMHAMHYHOIO OTBITA, MO3BOJISS MPEMOJaBaTeNsiM U
y4dalumcs B3aUMOICHCTBOBATH IPYT C JIPYTOM C TIOMOIIbEO OTPOMHOTO CTIEKTpa MHTEPAKTUBHBIX
pecypcoB. B BbiciieM o0Opa3oBaHMM BUPTyalibHasi pPeajJbHOCTh HalllJla HECKOJIBKO MHTEPECHBIX
npuMeHeHuid. BupTyanpHass U JONMOJHEHHas  PeallbHOCTh  SABISAIOTCS — MpUMeEpaMu
TpaHC(HOPMAITOHHBIX TEXHOJIOTUH, KOTOPBIE TOMOTAIOT IMOBBICUTH KAYECTBO O0yUEHHS, a TAaKXKe
CO3/aTh YBJIEKATEIbHbIC U yBJICKATEIbHbIE YPOKH I yyalmuxcs. Hampumep, Takoe nmpuiioxxeHue,
kak Cospecies, TOMOoraeT yJaruMcst JeJIMThCSI CO3/IaHHBIMU MU BHPTYaIbHBIMUA TBOPEHHUSMHU CO
BCEM MHUPOM.

Ilpeouxmusnas anarumuxka.

CTyneHTbl UMEIOT TeH/ICHIINIO BHIOBIBATH U3 YHHUBEPCUTETA MPOTPAMMHUCTOB Ha Pa3HbIX
JTamax M3-3a ONpPEJENCHHbIX  NpUYMH. [IpuynHON MOryT OBITH COLIMAIbHO-?KOHOMHYECKHE
(dakTopbl, OONBIIME pPACCTOSHUS, BHIOOpP HEMPABUIBHOTO Kypca, a TakKe TPYJHOCTH B
YIPaBJIEHUHU PACIUCAHUEM YUYEOHBIX MPOrpaMM U T. . XOTs KaxkJas U3 MpoOsieM MOXKET ObITh
pelieHa, MPOrHO3UPOBaHME U BBISBICHUE CTYAEHTOB, KOTOpbIE ¢ HauOOJbIIEH BEPOSTHOCTHIO
OTYHCIIAIOTCS, 3aTPyIHEHO. OTy NpoOieMy yAepkKaHHs MOXHO pPELIUThb, MPOAHATU3UPOBAB
JaHHBIE O CTYJIEHTaX M HCIOJB3YysS WX JUIsi MPOTHO3UPOBAHUS TOTO, KTO W3 CTYJIEHTOB C
HauOOJIbIIIEH BEPOATHOCTHIO OpOCUT Kypchl. [Ipexkie ueM ygammiicss miaHupyer OpocuTs yueoy,
BMEIIATENIbCTBA, €CIIM OHHM MPHUMEHSIIOTCS B HYXXHOE BpeMs, MOTYT MOMOYh YdYalleMycs
MPOJOJKUTH 00y4YeHHE, IPEIOCTABUB MPABUIIBHOE PELICHHE.

bonbiue naHHble W TMPOTHO3HAS AHAIWTHUKA B BBICIIMX YYEOHBIX 3aBEJICHHUSX MOTYT
MOMOYb CTyJEHTaM NpHUHHUMAaTh Oojee B3BelIeHHble penieHus. OObeAMHEHHE MOJIHBIX
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aeMorpaguueckux, akaJaeMUYeCKMX M COLMAJbHBIX JAHHBIX MOXET OBITh B OCHOBHOM
UCTIOJIB30BAaHO sl pa3paboTku Oonee >PQPEKTHBHBIX Mep, 4TOOBI ydamluiicss BEpHYJICS Ha
IPaBUIbHBIM MyTh. IIpOCTBIM MPUMEPOM 3TOTO SIBISETCS MPEIOCTABICHUE YUEHUKY C HU3KUMHU
OLIEHKAaMH I10 €CTECTBEHHBIM HayKaM HAIIOMHHAHUS O PEHNETUTOPCTBE WM KoyuuHre. HemHoro
OoJiee CII0KHBIM BapUAHTOM Oy/ET U3YUEeHHUE MUIIEBbIX IPUBBIYEK KOHKPETHOI'O yUaIlerocs, B TO
BpEMS KaK €ro MOCEIIEHNE CTOJIOBOM OT YETHIPEX JHEHN B HEJIENIO 10 OAHOI0 pa3a B HEJIEI0 MOXKET
O3HauyaTh HEOOXOAMMOCTb BMEIIATENbCTBA. JIETKMi AOCTYN K KJIIOYEBBIM JaHHBIM I103BOJISET
MPEIo/IaBaTelIsiM | MPETo1aBaTelsiM BMEIIBATHCS B O0Jiee OBICTPOM peKHIME.

AoanmusHoe 0byyeHue

B Tedenme MHOTMX €T TpPAAMLIMOHHAS, YHHUBEpPCAIbHAs METOMOJIOTHS OOYyYEeHHUs
JOMUHHMpPOBaja B 00pa30BaHUM, U OTXOJ OT BCEro 3TOr0 — aJaNnTUBHOE 00yueHHe. AJanTUBHOE
o0y4YeHHe 3aBHCUT OT HayK O JAaHHBIX, HCKYCCTBEHHOT'O MHTEIICKTA, MAIIMHHOTO OOYyYEeHHUS U
CO3/1aeT MacUITaOMPYyEeMbli MEPCOHATU3UPOBAHHBIM KOHTEHT, UMUTUPYIOLINH HHIMBHUYyaIbHOE
o0yuyeHne. ITo, HaKOHEII, TOMOTaeT yYalliMCst CTaTh MAaCTEPOM TEMBI, TIPEXK/IE YeM OHHU MEPEUIyT
Kk craenyroomeil Tteme. Hampumep, B HarvardX, mnporpamme agantuBHOro oOyueHwUs,
MpeJIararone OHJalH-Kypchl ['apBapACKOTO YHHUBEPCHUTETa, CTYACHTBI, KOTOpbIE OBLUIM B
aJlaliTUBHOM TpyIIe, HaMHOTO ObICTpee OCBaMBajM MaTepHalibl Kypca IO CpPaBHEHHIO C
KOHTPOJIbHOM rpynmoil. Takke ObU10 00HAPYKEHO, YTO OHU MOIy4YmiIn Ha 19% Oosbliie 3HaHUH.

Hckyccmeennulii unmeniexm

[Tockonbky nmpenoaaBaTesn HE BCET1a MOT'YT OBITh PsIJIOM BCE BpPEMsl, YTOOBI OTBETUTH Ha
BOIPOCHI CTYAEHTOB, LU(POBbIE MOMOLIHUKH C MOJAEPKKOH HMCKYCCTBEHHOT'O WHTEJUIEKTa U
JIaJIOTOBBIE TIOMOIITHUKH MOTYT OBITh OYEHB 1OJIe3HBI. [I0CKOIIBKY OHM OCHOBAaHBI Ha IPEIMETHO-
OPUEHTUPOBAHHBIX MPUIIOKEHUSIX, B OCHOBHOM MOCTPOCHHBIX Ha PEUEBBIX TEXHOJIOTUAX, TAKUX
Kak 00paboTKa HAIMOHAIBHOTO $I3bIKA M HWCKYCCTBEHHBIH HMHTEIJICKT, OHH MOTYT IIOMOYb
OTBETHUTb Ha BOIPOCHI, 33JaHHBIE yHalUMHUCs. VX MOKHO HCIIOJIb30BaTh B KaY€CTBE TOMOIIIHUKOB
WHCTPYKTOPA, €CIIM OHHU JTOJKHBIM 00pa3oM 00yUYeHbI aHAIM3UPOBATH U MPEIOCTABIISITh OLIEHKU H
OT3bIBBI CTYICHTaM, a TaKXKe BUPTyanbHOe oOyueHue. ECTh Takke CTy/I€HThI U3 Pa3HbIX YTOJIKOB
MHUpa, KOTOpbIE HCIONb3YIOT Takue TexHoJoruu, kak Siri, Cortana, Alexa, 4ToObl ynpaBisTh
CBOEH >KHU3HBIO, 0XKHJIasl, YTO ATU TEXHOJIOTUH MOTYT IOMOYb UM U B UX 00pa30BaHMH.

Hugposvie ungopmayuonnvie nanenu

C mnomoupl0 TEXHOJOTHM NPUOOPHON MaHEeNW W3BJICYEHHE [aHHBIX 00 yyaluxcs
CTaHOBHTCS Tpoine. Bmecto Toro, 4ro0bl TpaTUTh BpeMs Ha TIOMETKH B pabOTe WM OLIEHKY
OTBETOB B KJIACCE, JIOCTATOYHO OJHOTO IIENYKa MBIIIMA, YTOOBI MOJYYUTh TOYHBIE JaHHBIE U
COOOITUTH O KIIFOYEBBIX Mokazarelsix 3 dexkruBHocTH. OH HE TOIBKO 00ECIIeYNBAET BUIUMOCTD
JOCTIDKEHUM yuamierocss B Macmradax BCel OpraHM3allid, HO MOXET Ja)e IPeoCTaBlIATh
Menpyaimme netanu. [lo Mmepe BO3HUKHOBEHMsI TPOOJIEMBI OHA BBIAEISAETCS, 1 HHCTPYKTOPBI WIIN
IperoiaBaTeNId MOTYT MpOCMaTpuBaTh 00JacTH OOy4YeHMs M aHAIM3HPOBATH 3(PPEKTUBHOCTD,
4TOOBI BBIABIATH PAa3JIMYHbIE TEHACHLIUHU U OTCIIEKUBATh yUalluXcs. DTO IOMOTraeT 00ecrneunBaTh
MIOCTOSIHHYIO OOpaTHYIO CBSI3b OT CTYJCHTOB, TIIpernojaBaTeled U, B CBOIO OYepenb,
MMIIPOBU3MPOBATH PE3yNIbTaThl PENOoJaBaHus U O0yUECHHUS.

3akirouenue.

[TogBoas UTOTH M OLIEHUBAs IEPCIEKTUBBI Pa3BUTUSL 0Opa30BaHUsS B YCIOBUAX NEpexoa
B IIM(POBYIO Cpeay, MOKHO OTMETHTb, YTO MPOLECC, XOTS U HAXOAUTCS HA HAYaJIbHBIX JTarax,
YK€ XapaKTepu3yeTcs CYILECTBEHHbBIMM HM3MEHEHHSAMM B MOAXO0JaX K MeTojgaM M (opmaram.
oOpa3zoBanus. JlanpHeiue mard MO3BOJAT emie OOJbllle WHTETPUPOBaTh 0O0pa3oBaHUE B
MIOBCETHEBHYIO KHM3Hb BO BCEX 00JIaCTAX U HA BCEX YPOBHIX HauyalbHOM MOJTOTOBKH.

Ho 3atem negaroru u3 pa3sHbIx KJIaCCOB OCO3HAIOT IPEUMYIIECTBA TEXHOJIOTUH B KJIacCe U
3a ero npenenamu. OOpa3oBaHuE MO-TPEKHEMY OCTAe€TCs OJHOW M3 MOCIENHHMX OTpacieil, B
KOTOPOH MPOHUCXOAT U aJalTUPYIOTCSI MacIITaOHbIe N3MEHEHHS, U OHO TIO-TIPEeKHEMY paboTaeT
C yCTapeBIIMMHU METOJaMM U npakTukamu. Ho Bo BceM Mupe ecTb MHOI'O y4eOHBIX 3aBelICHHIH,
KOTOpbIE MMOHUMAIOT MPENMYIIecTBa HU(POBOIl TpaHChOpMAIK U Pa3BUTHs 00pa30BaTEIHHBIX
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TEXHOJIOTUH. VIHCTpYKTOpBI M IpenojaBaTed Hayajdd JejaTh Cepbe3Hbleé W3MEHEHHs B HUX
OOBIYHBIX METOJaX OOYUCHHSI U OIICHKH, U 3TO TOXKE TPOUCXOJUT OBICTPEE.

Texyuye TeHACHUUH B 00JacTH LMU(POBBIX TEXHOJOTH B 00pa30BaHUM MONAJAKOT B
3aroJIOBKM ra3eT, IMOCKOJIbKY OHHM OKa3blBAIOT OIPOMHOE BIUSHUE Ha OOy4Y€HHUE CTYACHTOB,
HAuMHas C BUPTYaJbHBIX JIMYHBIX ITOMOIIHUKOB JJISl CTYACHTOB M 3aKaHYMBas BCTPOCHHBIMU
CRM. Iudposas tpancopmamusi MOMOTaeT y4eOHBIM 3aBEICHHUSIM OOCIY>KWBATh JIydllle.
CeroaHs TEXHOJIOTUM OYE€Hb CHWJIBHO MEHAIOT JaHAmagT Beicuiero oodpasoBanus. Ilemaroru
CEroJIHs BHEAPSIOT TEXHOJOTUH B KJIACCHI, OT MAaCCOBBIX OTKPBITHIX oHJanH-KypcoB (MOOK) no
NIEPEBEPHYTHIX KJIACCOB, HOBBIE METO/IbI U CIIOCOOB! YIYUIINTh YU€OHBII MPOLECC yYalluxcsl.
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Yorieva Dilafruz Oltinovna
INNOVATSION MARKETINGNING BOZOR IQTISODIYOTIDAGI O RNI

Mamlakatimizda amalga oshirilayotgan iqtisodiy islohotlar jarayoni xo'jalik yurituvchi
subyektlar faoliyatini sezilarli darajada o'zgartirishni, ular faoliyatini bozor talablariga
moslashtirishni talab gilmogda. Bozor raqobati sharoitida ishlab chigarish va xizmat ko'rsatish
sohalarining samarali Innovatsion faoliyat bozor munosabatlari sharoitida tadbirkorlikning ilg'or
shakli bo'lib hisoblanadi. Bozor iqgtisodiyoti fan-texnika taraqqiyoti uchun real imkoniyatlar
yaratadi.rivojlanishini ta'minlovchi innovatsion faoliyatni boshqgarishga alohida e'tibor garatishni
talab qiladi.

Innovatsion faoliyatning tubdan farq giluvchi tomoni bu ishlab chigaruvchilar ehtiyojlariga
emas, balki iste'molchilar ehtiyojlariga yo'naltirilganligi hisoblanadi.

Innovatsiya (inglizcha "innovatsiya™ - innovatsiya, yangilik, yangilik) - bu yangi
texnologiyalar, mahsulot va xizmatlar turlari, ishlab chigarish va mehnatni tashkil etishning yangi
shakllari, xizmat ko'rsatish va boshgaruv shaklidagi yangiliklardan foydalanishni anglatadi.
"Innovatsiya”, "yangilik" tushunchalari ko'pincha farglanadi, garchi ular orasida farglar bo'lsa
ham.

Innovatsiya degani yangi buyurtma, yangi usul, ixtiro, yangi hodisa. "Innovatsiya" iborasi
tom ma'noda yangilikdan foydalanish jarayonini bildiradi. Targatish uchun gabul gilingan paytdan
boshlab, yangilik yangi sifatga ega bo'ladi va yangilikga aylanadi. Innovatsiyaning paydo bo'lishi
va uni innovatsiyaga tatbiq etish o'rtasidagi vaqtni innovatsion kechikish deyiladi.

Innovatsion marketing har xil bo'lishi mumkin va quyidagilarni o'z ichiga oladi.

1. Mutlaqo yangi mahsulotni joriy etish yoki mavjud mahsulot sifatini yaxshilash.
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2. Yangi ishlab chigarish usulini, shuningdek, tovarlarni tijorat asosida gayta ishlashning
yangi usulini joriy etish.

3. Xom ashyo yoki tovarlarni etkazib berishning yangi manbasini zabt etish, bu manba
allagachon mavjudmi yoki yaratilishi kerakmi, yangi bozorlarni egallash.

4. Yangi yoki takomillashtirilgan mahsulotlarining ragobatbardoshligini oshirish, imidjini
yaxshilash va bozorda ishonchini oshirish.

5. Mahsulotning resurs intensivligini pasaytirish va pul ogimi migdorini oshirish.

6. Va, albatta, ganday qilib innovatsion mahsulot uchun ragobatbardosh ustunlikni yaratish
mumkin.

Innovatsion faoliyat sub'ektlari tomonidan asosiy yoki faoliyat turlaridan biri sifatida
amalga oshiriladi va quyidagilarni 0'z ichiga oladi:

Innovatsiyalarni yaratish uchun zarur bo'lgan tadgiqot, amaliy va eksperimental ishlar;

Yangi mahsulotlar va texnologiyalarning prototiplari va seriyali namunalarini yaratish
bilan bog'liq ishlar;

Ishlab chigarish va sanoat sinovlarini tayyorlash bilan bog'liq ishlar;

Innovatsion mahsulotlarni sertifikatlashtirish va standartlashtirish bilan bog'liq ishlar;

Marketing tadgiqotlari va innovatsion mahsulotlar bozorini tashkil etish bilan bog'lig
ishlar;

Innovatsiyalarni yaratish va targatish uchun bir jarayonda o'zaro bog'langan barcha turdagi
vositachilik va boshqa turdagi ishlar.

Innovatsion marketing sub'ektlari ular:

Innovatsiyalarni yaratuvchi va joriy etuvchi jismoniy va yuridik shaxslar;

Innovatsion faoliyat uchun infratuzilma tashkilotlari;

Innovatsiyalarni tartibga soluvchi davlat organlari;

Innovatsiyalarni ishlab chigaruvchilar va iste'molchilar manfaatlarini ifoda etuvchi va
himoya giladigan jamoat birlashmalari.

Ob'ektlar innovatsion marketing quyidagilar:

Intellektual natijalar ijodiy faoliyat;

Innovatsion loyihalar va dasturlar;

Texnologiyalar, uskunalar va jarayonlar, mahsulotlar.

Marketing korxonalarga iste'molchilar ehtiyojlarini oldindan ko'ra bilish va iste'molchilar
ehtiyojlarini gondirish imkonini beradi.

Yuqoridagilardan kelib chigib aytish mumkinki, mahsulot ishlab chigaradigan
korxonalarda innovatsion marketing texnologiyalaridan samarali foydalanish bu fagat korxonada
ishini tashkil etish va uni boshgarish emas, balki tovarlar ragobatbardoshligini oshirishga keng
imkoniyatlar yaratadi. Innovatsion marketingning mohiyati va mazmuni bo'yicha
umumlashtirilgan yangi ilmiy-nazariy bilimlar, uslubiy tavsiyalar, innovatsion marketingning
0'ziga xo0s xususiyatlari, asosiy rivojlanish bosqichlari, shakllari, turlari hamda ularni korxonalar
faoliyatiga tatbiq etish yo'llari va usullari, innovatsion marketingni rivojlantirishning konseptual
yo'nalishlari aks ettirilgan.

Marketing va innovatsiyalar (1 rasm) birgalikda muvaffagiyatli zamonaviy firmalar
innovatsiya va marketingni muvaffaqgiyatli birlashtirgan firmalar ekanligini ta'kidlaydi. Masalan,
bozor va mijozlar nimaga muhtojligini inobatga olgan holda, innovatsiyalar keyingi bosgichda
amalga oshishi uchun birinchi navbatda tendentsiyalarni aniglash zarur. Darhagigat, so'nggi
yillarda innovatsion marketing dasturlari orgali iste'molchilar to'g'risida ma'lumot to'plashning
yangi usullari firmalarga ilgari mos bo'lmagan narx strategiyalaridan foydalangan holda magsadli
auditoriyaga yanada samarali Kirish imkonini beradi.
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Innovatsion
marketing innovatsiya marketing

1-rasm. Innovatsion marketing birlashmasi

Manba: Factors for Marketing Innovation in Portuguese Firms CIS 2014

Innovatsion marketing g'oyasining paydo bo'lishidan (mijoz nimaga muhtojligi va ularning
ehtiyojlarini gondirishiga asoslanib) innovatsiyani ishga tushirish bilan bog'liq natijalarni nazorat
gilishgacha bo'lgan butun innovatsion jarayon davomida marketing falsafasini rivojlantiradi.

Boshga tomondan, Yevrostatning innovatsion marketingning yangi kontseptsiya yoki
marketing strategiyasini amalga oshirishga mos keladigan, mavjudlaridan sezilarli darajada farq
giladigan va ilgari firmalar tomonidan qo'llanilmagan kontseptualizatsiya giladi. Bu tashqi
ko'rinish/estetik yoki gadoglash, joylashtirish/targatish, reklama yoki mahsulot narxlari siyosatida
sezilarli o'zgarishlarni talab giladi. U mavsumiy o'zgarishlarni va marketing usullaridagi
muntazam yoki boshga muntazam o'zgarishlarni istisno giladi.

Xulosa qgilib aytganda innovatsion marketing bozor igtisodiyotida Tovar va maxsulotlarni
ilgari surishda keng qo’llaniladigan marketing usuli bo’lib unda korxonalarning iqtisodiyoti
yanada ham rivojlanadi.

Cooukoea Huzopa Typaeena
I-60cKuu mazucmpanmu
Ocué Xanxapo Ynueepcumemu
TAABUPKOPJIUK COXACHUHU MAJIAKAJIA KAJIPJIAP BUJIAH
TABMUHJAIIHUHT ACOCUHA UYHAJTULIIAPHA

AHHoTanus:  YmOy Makojaga MamilakaTUMH3[a KHYMK Ba YpTa OW3HECHUHT
PUBOXIIAHUIIUIAa TYCKUHJIMK Kuia€TraH cababmapnaH OupH TaJOUpPKOpIApHUHT Y3 KacOuii
MaxOpaTHHHUHT €Tapiid AMACIUTuIup, Oy 3ca MasKyp (QaoiusaT coXacu Y4yH Kajpiap Ta€priai
MYaMMOCHHH TaxXJIWI KuuHran. Knumk Ba ypra OusHec yuyH Kajapiap Taiépai MyaMMOJIapuHH
VpraHuI WIMHK aOCTPaKIWs, KNECUN Ba MAHTUKUH TaxJIHJI Ba CHHTE3, CTPYKTYpaBUi-IapaskaBHil
¢HyanryB Kabu yMyMuil miMuid yciry0 Ba ycyiuiapaaH ¢oijanaHral XoJaa aMalira OmpuIai.

Kanur cy3nap: busnec, kagpnap, KWYUK TaJOUPKOPIUK, TAAKUKOT, KOPXOHA, MUK SUTIH
MaxcCyJIoT.

Kuuuk Ba ypra OuM3HECHUMHT NaHAeMmHs Ty(dalau ro3ara KeiraH WHKUPO3JaH YUKHUIIH
TaJ0UpKOpIapAaH Y3 aXBOJU Ba PHUBOXKIAHHUII UMKOHUSATIAPHHU KalTa KYpHO YMKUIIHU Tajaad
Kuiaau. XOo3Upru BakTAa OJMMIIap Ba aMalMETUIIap KUYMK Ba YpTa OM3HEC y4yH MHKHUPO3HU
Oaprapad >tum Oyiinya KyJa KYI COHJIM TaBCUSJIAPHU WIUTA0 YUKAWIAp. bynapra MonusBuit
XOJaTHHU 0axofalll, XxapaxaTJIapHU Ha30paT KWIHII, OU3HeC-Kapa€HIapHHU TeKIIUPHIL, KYIIMM4a
napoMaja W3Nam, OW3HEeC aJoKIApWHHM KaiTta KypuO YuKWIl Ba OoIIKamap Kupaah. by
TaBCHUSAJIAPHU aMalira OUIMPUIIT TaI0upKopIapAaH MablyM OWINM, KYHHKMa Ba Majakajapra sra
6yauman Tana6 kunaxd. COIMOIOTHK CYPOBIapra Kypa, Y36eKHCTOHIArn Taa0HPKOPIAPHHIHT
akcapusaTH (54%) TeXHHK MabllyMOTra sra, Oy yjapra OW3HECHHUHT 10i3ap0 MyaMMoOJIapu Ba
Basudanmapuan MyBadPakuATIM Xan KWIKMII WMKOHWUHH Oepamu. bupok, Oy Tabium
KOPXOHAHTU3HUHT PUBOXKIIAHUII CTPATETUACUHU TYFPHU aHUKJIAII YUYH ATapjiH 3Mac: TallKy Ba
WYKH MYXWUTHHHT Oapya OMWJUIAPHHHM, Ky4IM Ba 3au( TOMOHJAPHHH, HMKOHHUSTIAD Ba
TaxAUJJIapHU XUCOOTa OJTHILL

bynnan Ttamkapu, KW4uMK Ba ypTa Ou3HECHM Kajpiap OwuigaH TabMUHIALLAA XaM
MyamMMmoJap MaBxkya. ByTyH »kamoaT TOMOHUIAaH KMYMK Ba ypTa OusHec paxOapnapu ypTacuua
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VTKa3WIraH CypoB HaTWKajapura Kypa, yaapHuHr aturu 30% ra sKMHU KaJpJiapHU TaHIall Ba
¢mam OmnaH OOFIMK MyaMMoJiapra Ayd KenMmaian. MyTraxacCUCIapHUHT XUCOO-KHTOOIapura
Kypa, xap i 600 MUHITA SKUMH KHIIM KUYMK OW3HEC COXAcH y4yH VKHTHIWIIN Ba KalTa
Taiépnanumy 3apyp’. Anabuil ManGanapHu YpraHuim Myamaudra KMYMK Ba YpTa OGM3HECHMHT
PUBOXJIAHMILIUTA TYCKUHJIMK KWIaéTraH Kajapiap Talépiam coxacuia TaAKUKOT4ujIap
TOMOHHUJIaH aHUKJIAHTaH MyaMMOJIapHM KyHHAaru rypyxjapra THU3UMIAIITHPUII MMKOHHWHU
oepau.

- ¥pTa Ba oynii KacO-XyHap TabJIMMH Myaccacajlapyd TOMOHHUAAH TaJlO0MPKOPIHMK Oyiinya
amaJra ouMpuiIaéTral TabJIuM JacTypiiapyd COHUHUHT dTapiau SMaCINUTH;

- TABJIMM Myaccacalapy TOMOHUaH OUTHPYBUMIAPHUHT KacOui Tai€éprapiiuru Japaxacu
Ba 3aMOHABUH MHHOBALIMOH UKTHCOAUET SXTUEKITIAPU YpTacHIard HOMYBO(DUKIIUK;

- KMYUK Ba ypra Om3Hec paxOapiapu ypracuaa HKTHCOIUET, MEHEXMEHT, XYKYK,
MapKeTUHI Ba  XOKazonap Oyiimya acocuil  BakKOJATIApPHUHT  €Tapid  Japaxaja
PUBOKIIaHMAar aHJIUT Y.

- TaBJIUM Myaccacaiapy OUTUPYBUIIAPDUHUHT aMaIuil Tal€prapiauru eTapiau dMaciury,
Oy ylapHUHT KacOuil JKUXATAaH Te3 MOCIAITNIIMEN KHAHHIAITHPAIN?.

IOxopuaarunapaan tamkapu, Kypud yuKuiaétraH Myammomnap KaTopuaa KHUMK Ba ypTa
Ou3Hec coxacusa, Iy )KyMiaJaH HHHOBAIIMOH Ou3Hecaa €nuiap OaHIMTMHUHT [aCT YIYIIU XaM
KypuO 4YMKWIMOKIA  4YyHKH Oy &nuiap, aifHMKca, KacO-XyHap TabJIMMU Myaccacajaapu
OUTHPYBUMJIAPU. STHTU OWJIMMIIAPHUHT TalllyBUMJIapH.

X03Mpru BakTAa Y30EKMCTOHJA MMHTAaKaBMH Japakaga KHYMK Ba ypTa OHM3HEC ydyH
KaapJiap Ta€piiall TH3UMUHU SPATUII Kapa€HU JaBOM 3TMOKJIA. byHaal TU3UM KyliMMua Ml
YpUHIapy SPATUII YUYH 3apyp MIAPT-IIAPOUT SpaTHILNU, Oy OpKaIu MaMIaKaTUMHU3 FKTUMOMIA-
UKTHUCOIUN TapaKKUETH Japa’kaCUHU OIIMPUIITa XU3MaT KUJIaETraHu MyXUM aXaMusiTra ara. Xap
Oup XyIoynda TETHILTH MH(pATy3WIMacu3 KUYMK Ba YpTa OW3HEC y4yH camapaiu KaJapiap
Taiiépnanl TU3UMHHHU SPaTHIL MyMKHH 3Mac.

- KHYMK Ba ypTa OM3HEC yUyH KaApiap Tal€pram coxacuia TablIuM CHUECATUHU WIIIA0
YUKAJUraH Ba amalira OMIMPYBYM UXTUCOCIAIUTUPUITaH Xy Iy 1M 1aBlaT OpraHiapu;

- KHYMK Ba ypra OM3HeC CYOBEKTIIApMHHHT MallaKalu Kajapiapra OViran >XTUEKUHU
KOHJMpAJNTaH aBJiaT Ba HOJABJIAT TabJIMM Myaccacanapu; ( 1-kamasan)

Kuuuk Ba ypra 0u3Hec y4yH KajapJap Taiépaam uH@ppaTy3njimMacu

Tanoupxop Menexep buznecmen

Acocuii cudar-
TyTaJUIAaHTaH Xapa¢HHU
OomKapuI

Acocuii cuar-stHr MK
FOSUTAPHU aMaJira OLIHPHII

Acocuii cudar-
STaJIMK KWITaH Onu3Hec

busHecHu sspaTMaran,

VY3ura terunuim 0ynraH .
YHTa 3TaJIuK KWIManIu,

OU3HECHU TALLKUI

. KOpxoHa (aonuaTuHu 6apya WNHHOBaToOp 2Mac
KWITaH(TYJIUK Ba KHCMaH) Ba
HH GolIKapaz (MaxOypuil) OockuuIapaa Ha3opat
y KWIMainu

Suru xapaéunapHu

aHJall KUJIUIIHU
HIaKJUTaHTUPAIH (OOIIKapyB Kannai

ounaau Tanép xapaénnapra
JlapakalapuHu Apatasn) XU3MAaT KMJIAH, JTEKHH
Fostnapu sipata STHTUJIAPUHU UXTUPO
Hwuma xunumuu Ba . KUIMaiiau
. OJIMaiI Ba SIpaTMACIIATH
KaHIal OWJIMIIHY OWiIagu
Kepak

1 1 Ukruconuér Ba Xykyk AkagemuscuHUHT Ax6opoTHoMac. - 2020 iiun - 4-3-cow. - B. 405-417
2 3amaneraunoBa P.P. Manblii Gusnec B 3apyOexnbix crpanax.// K. Bectuuk nayxu. — M.: 2020. -Ne5 (26). T. 4. — C. 20. 2.
Yenypenko A.IO. [IpennpruHuMaTenscTBO Kak chepo COLMaIbHBIX UCCIIE0BaHHE. POCCHS U MEXKIyHAPOIHBIH.
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ABBayo, €nulapHU TaAOUPKOPIMKKA YpraTuil kepak. AWHaH y MamjakaT KellaKarMHU
Oenruiaiay, WIYHHHT YYyH KacO-XyHap TabJIMMU THU3UMH OWTHPYBUWIIAPH WHHOBAIMOH
Joluxanap, JAacTypiliap, WHHOBALMOH JIOMMXalapHUHI MyBad(dakusTiu TamadbOyckopu Ba
3TaKYUCH OYNMUIIIapu yY4yH 3apyp OynraH OwiumM, KYHMKMa Ba IIAaXCUi Qasmiariapra sra
OynuIM Kepak €K ¥3 OM3HECHHUHT TAIIKWIOTYMIIAPH.

TamabamapHUHT TaIOUPKOPIHMK OYiinya TpEeHUWHITA OViraH SXTHEKH  TOMOHUIAH
yTKasmIraH ¥Y30eKUCTOHHUHT 32 Ta YHHBEPCUTETNapuaaH 4,5 MUHT Tanaba ypracua yTKasuiraH
CYypoB HaTwxkanmapu OwinaH TtacaukiaHaau. CypoBma HUITHPOK dTaéTran TanadamapHuHr 30
dbouzgan opTUFM MakTald BaKTHIa TaAOUPKOPIHMK (haHIapUHU Y3namTupuinra taiép, 0y 6o30p
MKTUCOAMETH PUBOXIIAHTAH MamiakaTiapiaruaan 5 ¢owusra okopu. Ly Ownan Oupra, mryHu
TabKUAJAIl KEPAKKH, PECHOHACHTJIApHUHI Kapuib 60 dQousn Ykum naBomuaa yiapra
TagOupKopiuKk Ounan OOrmUK OupoH Oup ¢aH ypraTuiMaraHiuTdHU — TabKHJUJIaraH.
Tanabanapuunr 40% wu Tannaran ¢dannapaad TaaOUpKopiauk OVitmua Outra daH Takaud
KWIMHTAHJIUTUHYA TabKUJUIaauiaap. YW XyKanuru papaxacujga TaiaOupKopiap KynuHYa
Ou3HecMeHap, capjorapiap, MeHexxepiuap ae0 atanaau. AiHu maiitaa, Oy MyTiako OoIKa
TylyH4anap OYiau0, yJapHUHT Xap OupH MabliyM XycycusTiap TYIulaMHu (kaaBai) Ousal
OenruinaHagu.

O.0OMapoBHUHI TabKUAJAIIMYa, TaJ0UpKop, OOIIKapyBYM Ba MIIOMJIAPMOHra XOC
¢dasunartinap xap Oup MHCOHra TYFWITAHAAHOK XocAaup. by XycycuarnapHUHr Kalicu Oupu
YCTYHINK KMIHMIIMHNA aHUKIAIT Ba IIyHra MOC PaBMINIA PHBOMKIAHTHPHII MyXUMAup . By nryHu
KypcaTajiuKy, TaJOMPKOpIMK OwminaH OOFIMK OynraH Typiau Jactypiap Oyiimua Tanmabanap
KOHTUHTE€HTUHHU IIAKJUIAHTUPHUIIIA, OMpUHYM HaBOatnaa (TECT, YyKyp cyxOaT Ba Oomikaiap
OpKaJIM) Iaxcja TaJOMPKOPHUHI YCTYH TyFMa XyCYCHSTJApUra 3ra SKaHJIMIUra MIIOHY XOCHI
KWIHII TAaBCHsS STHIAiH. Y30EKHCTOH XyAy/lapuia KMYMK Ba ypTa OM3HEC ydyH Kajapliap
Ta€pIalIHUHT camMapanyd TU3UMUHU SpaTuil, OMpUHYM HaBOAaTAa, TETHLIUIM MHQPATY3HIMaHH
UIaK/UITAHTUPUIITHN Tajnad KWwiagu, YHUHT SJIEMEHTJIApU JaBlaT XOKUMHUATH Ba OOIIKapyBU
OpTaHJIApUHUHT UXTUCOCIAIITUPHITaH OYIMHMAaJIapy Ba TYPJIH TAIIKWIOTIAPIUP. TaAOUPKOPIUK
coxacua YKyB, KOHCAJITHHT Ba aXO0pOT XMU3MaTJIapUHU KYPCATHILL

Xopwxuit Taxpubanu Ypranuo, “TaxOMpKOPIUK (HaoNUATH acOoCTapUHH YpraHuIl MakTad
TabIUMU OOCKMYHWJA aMalra OIMPWININKN Kepak, ne0 xucobmaimunap. KacOwmii Tait€prapimk
éutapHu  TagOupKopiuK  (aonusaTura Tai€pram  (Hazapuil Ba amManui) HMKTUCOIUH
CaBOJIXOHJIMKHU TabMUHJIAIIL, TaJOUPKOPJIUK (DAOTUSATUHUHT 3JIEMEHTap acocjaapuHU OWJIHII,
yHra Tauépiuk, ymoy (GpaolusTHUHT SHT OJAUN KYHUKMaiapura sra OYJIMII dJIeMEHTIapuHH 3
puura ojaau"

Enmapnan Tamkapy, Makcaaau ayJIuToOpHs - 3 OM3HECHHH SPATUIIHU PeKaNallTHPTraH
KeKca ofamiiap, IIYHHHTEK, MyBaddakusTiii OM3HEC IOPUTHIN YIYH OWMJIMM Ba KYHUKMallapra
sra OynMaraH sHTU OOlIIaHyBUMIIap Ba TaXXpHOaIH TaaOupKopiap.

Tanbupkop, MeHexep, NMIIOMITAPMOHHUHT ¥3Ura X0C XyCyCUsTIapu

1) Xap ToMOHJIaMa YKUTHILITa €bHAITUPHITAH;

2) Tanbupkopauk GaoNHITHHUHT MablyM OHp coxacuaa OWTMMIIApHH drajuram EKu
YyKypIalITHPUIITHU TaAbMHHJIALI.

Xynynnapaa Typad TaaOupiap AOUpAacUAa MyTacaAJWIapHUHI TagOupkopsiap OuiaH
YTKasuina€Tran yuypauryBiaapy Kaapiap Tau€prail 3apypiaurvHy aHUKJIAINra XU3MaT KWIMOK/IA.
benarunanran yKyB sxTuéxiaapura MyBOOHK, YKyB HacTypilapy Ma3MyHHM XaM IIAKJIJTaHUIIH
kepak. Ly 6unan 6upra, nactyp unuiad YuKyBUMWIApH Kaapiap Talépiaml npeIMeTHHU, KHIUK
OusHec cyOekTnapu (aoNUATUHUHT XYCYCUATIAPUHM, YIAPHUHT cOXara MyHaJITUpUITaHINTMHU
TYIUK Ba MaJIaKaJH aKC dTTUPHIIN; YKyBUMIApra ¥3 OMIMMIIAPHHUHT €THIIMACIUTHHA XUCOOTa
OJITaH X0Jj1/1a (paHIapHU TaHJIALl OPKAIH ¥3 TABIUM TPACKTOPUACHHU MYCTaKWII IAKIJIAaHTHPHII
UMKOHUATUHM Oepuil. Knunk OusHec paxOapiapuHUHI CYpOBIApU IIYHH KypcaTaJuKH, YKyB
JacTypiaapd OMpPUHUYM HaBOATIa CTPAaTETHMK pEeXaJalUTHUPUIIHU Y3 HYMra OJIMIIN Kepax.

LI https://www.researchgate.net/ publication/282847838
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PuBoknanuim OOCKMYMIArn KWYMK KOpPXOHajap YYyH, LIYHHUHIJEK, KaTTa MOJMSBUHA
KUAMHYMWIMKIApHU OOIIIaH KeynpaTraH KOpXOHAJAp yYyH PHUBOXKJIAHWII BEKTOPUHH TYFpU
aHMKJIAII Y4yH YJIapHUHT Ky4Id Ba 3au( TOMOHJIAPUHH aHMKJIAII Ba paKoOaTAOII MO3ULUICUHI
OaxoJiami xxy1a MyXuMIHp.

bynnan Tamkapu, nactypiapia MamilakaT MKTUCOOUETMHYM PUBOMKIAHTUPHUILIHUHL peall
TEHACHIMSUIApH, JKyMJIaJjaH, OOBEKTHB TIJI00an TEHICHLUS - paKaMJIAIITHPHIL, AaBBAJITH
TEH/ICHIUS - aXOOPOTIIAIITUPUIIIHY XUCOOTa OIHII Kepak. byHaan kenub yukkaH Xoaa, Kaapiap
Tal€prail KOHUEIIUACH YKUTHUII METOIUKACU BA YKYB Kapa€HUHU TAIIKWI 3TUIIHUA y3rapyByaH
LIAPOUT Ba HXTUENKIIApra JOMMHMN paBUILa MOCIAIITUPHUILIHY TABMUHIAIIN KEpaK.

“Kangait kumu6 ypratum kepak?” JeraH caBojira jkaBoO. aHbaHABHU Mabpy3a Ba YKyB
MaTepUaIMHU  OJJMHM  €nam  3aMOHaBMH caMapaid TabJluM TEXHOJorusulapu Ouial
AIMALITUPUIINILN KEPAKIUTUIaH Kenu0 YuKaau, )KyMiIalaH:

- OMJIMMJIApHU Y3JAIITUPUII Ba KYHUKMaJapHU MAKIJIAaHTUPUIIHY OMp BaKTHUHI Y3uza
TabMUHJIAWUTaH TPEHUHIJIAP;

- Ou3Hec YHuHIapy, OJaMJIapPHUHT STHTY Ta0UPKOPIIMK FOSUIApH Ba CXeMaJlapUHH SPaTULI
KOOWJIMATHUHYU PUBOXIIAHTUPYBYHU aMalluil TaIKUKOTIIap;

- aMajIui MyaMMoJIap €KM MyaMMOJIapHHU XaJl KMIUII KYHUKMaJlapuHH, KaMoaa MIUIALL,
MYJIOKOT KWJIHII, ¥3 XUCCACHMHM Ba OOIIKA WINITHUPOKYMJIAPHUHI TYpyX HUIIMHUHI HaTHKAcHUTra
KYIIraH XMCCAaCUHM Oaxoaml KOOMIUATHHY MIaKJUTAaHTUPAUraH Ouprajukia Yprasui.

Huxosr, “Kum yxutuimm kepak?” TYpTUHYHM CaBOJIMTa *aBoO U3iall. Oup KaTop ME30HIIap
Oyiitnua negaror KaapjaapHH TaHja OuitaH 6ofiuK. by Me3onnapra Kyitunarunap kupaau: paHnHu
V3IalITUPHIL, MALIFYJIOT MaKcaJyd Ba YHIa HSPULIMII HYJUIApUHM aHUK TYUIYHHUII, MakKcaiJu
ayJUTOpUsl TapKuOU Ba XYCYCHUSTIIAPUHU AHUK TYLIYHHIL, THHTJIOBUYMJIADHU Y3Ura »aind Kuia
OJIUII Ba XOKa30. ¥3 OM3HECHHU SpaTHUIl Ba YHU MyBap(GaKUATIN PUBOMNIAHTUPHUILIA MKOOUI
TakpuOara sra 6ynraH XaKuKui Taa0upKopIapHu YKUTYBYMINK (HAOTHATUTA KAJIO KUITUIIL

1) xuuuk Ba ypra OM3HEC Y4UyH Kaapjap Tai€pnamn €kM yJapHMHI KyIIMMmua KacOui
TaBJIMMHU yUyH LIAPT-IIAPOUTIIAP SPATHIL;

2) KM4UuK Ba ypra O6u3Hec cyOBeKTiIapura YKyB-yciIyOuil Xxamja WIMHNA-ycIyOuil €paam
Kypcatui’”’.

JlaBIaTHUHT UKTUCOAMM PUBOMIIAHUII Ba3UPIUTU TOMOHHU/IaH XyAyUlap/ia KUYHK Ba ypTa
TaAOUPKOPIUK CyOeKTIapu XamJa Y3 OHM3HECHMHM TallKWJ OSTHULIHM peXKaJallTHpaéTran
IaxcjaapHd TaWEpiallHUHT THU3UMIM TU3UMHHM SpATHIL, IIYHUHTIEK, TabIUM JacTypiapu
cuaruHu omuMpHIl OyiiMya CaaMOKIM HIUIAp amManra omMpuiaMmokaa. Typiau makcaamu
rypyxjapaa (maktad ykyBumiapu, 30 €mravya 6ynran énurap, nry kymiaagad Tanadanap, aémiap,
uctebponarun xapOuil xu3marTyuiap, MIICH3JIAp, HOTMPOHIAap Ba OoImIkaiap) Talépram y4yyH
BA3UPJIMK TabJIUM JacTypiapuHu Tannanau. 2019-nnga takauMm stuirad 724 ta nactypaan 203
tacH 16 coaTaaH OpTUK JaBOMUIINK OniaH TaHaad oauHau. TakIuM STUIraH gacTypiap TaxX M
HaTWXKacKuJa CEeMHHAp, TPEHUHI Ba MaxopaT cabOKJIapH Tap3uja amanra omupuirad 40 qaH can
OPTHK KHMCKAa MY/UIATJIM JAcTypiap TaBCHS TapuKacuaa Xyayaigapra rooopuinnu. Kymnanas:
“Crapr-an JOMUXacHHU UIILTad YMKHUII Ba MHBECTOPJIAp OWMIIaH y3apo XaMKopiuk”’, “MHHOBaMOH
OouzHec-HaBuraTop (TesnmaTtkuy)”’, “UmOMIapMOHIMK KOMMYHHUKAIMSJIAPUHU — OomKapuir’,
“Bu3Hec YCULIMHUHT 5 HyKTack” Ba Gorukanap. YKyB JacTyplIapy pyilxaTi MHHTaKara kapad Gpapk
KWJIaJI1 Ba KOWJa TApUKACHIA, THTY OOLUIaHYBYHMIIAP Ba MaBXKyA TaA0UpPKOpIIapra MyJDKaUTaHTaH
JACTypJIapHH Y3 N4Hra OJaJH.

JactypnapHu amanra ONMIMPHII MKKW YCyJJa - JAacTypJlapHU HIUIA0 YHMKYBUYMIAPHUHT
y31apu €M 11y MakcaJJa Maxcyc Tau€piaHraH TpeHepiap TOMOHHJAH aMajira OIIUPHIIAIN.

TpeHuHraan yTran AacTyp MIITUPOKYMIAPH YpTacuia ylIapHHU amalira OIIUpUII cUdaTh
Oyiinua cypoB HaTWXajlapura Kypa, JacTypiap Ba TPEHEpJIAPHHU AKKpPEIUTALMS KWIUII Ba
aKKpeIuTalMsIaH YUKApULI TYFPUCUAA Kapop KaOyJl KUIIUII MyMKHUH.

Bynnan tamkapu, VIKTHCONMI PUBOKIAHUII Ba3UpJIMTM MyalsH Xyayjanda Tanalra sra
OynraH YKyB AacTypJIapuHH aMajira OMIMPHUII YIyH TpeHepap Taiépiann OwiaH myFyJaHaIHq.
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[Torenuuan TpeHepnapHu Tai€pnam yuyH Hom3omiap (Poccus denepauuscuHuHr Xxap Oup
CyOBEeKTHAAH YpTaua y4 KUIIIN) OHJIAiH Majaka TeCTH HaTHXaJlapura Kypa TaHJIaHaIu.

Kuuuk Ba ypra OusHec ydyH KaJpiap Tail€piaiml MyaMMOJApPUHM YPraHUIl IIyHH
KYpCaTAMKH, KYNUWIMK HII OomuiaraH TaaO0HpKopiapaa, OMpUHYM HaBOaTAa, MEHEKMEHT,
MapKeTHHI Ba MOJHMS coXajdapyja OWIMM Ba aMalnuii KYHUKManap eTumMaiau. Ymoy
KaMYIJIUKHY TYJTAUPUIITHUHT YUYTa YCYJIA MaBXy/I:

- Ul kapaéHua Y3 TaxKpruOacHHU TYTIIALL;

- TaBJIUM MyaccacacH [€BOpJapuaa YKUTYBUM OWJIaH alokaga Oyiran ceMuHapiap,
TpEHHUHIJIap, OOIIKAa TypAaru JacTypiapaa YKATUINIIN;

- OHJIAMH Kypciapaa KaTHAIIMIII.

bupunun ycyn OupuHuUM Kaparijia xapaxatiapHu tanad kunmaiau. Jlekun Oy 3oxupuit
ad3a;uTuK BaKT EbKOTHIN OMJIaH TYJa, Ba IIYHUHT y4yH €bKOTHITAH (oiina; xaTonap, yJapHUHT
Hapxu 0ab3aH KylIIMMUa YKUTHUII HApXUAAH Ce3UIapIIn Aapaxasia OmaiHn.

WxxuHumM €1, YKUTUII XapaxkaTJIapyuiaH TallKapy, U1 BAKTUHN €bKOTHIL OusIaH OOFJIHK.
bupok, y Oup karop umOuimapMoHIUK (asunartiapuHu (1Iy >KymuIagaH, >kaMoaja HIILIall
KOOWJIMATHHY) IIAKJUIAHTUPUIL BA PUBOAJIAHTUPHUILLIA SHT CaMapalid XUcoOIaHaIu.

YunHUM yCYTHUHT aHUK ad3aUTMKIapy - KHPUITHUHT KyJaiIury, BaKT Ba IMyJTHHU TeXKalll
(Xyanu my gactyp yuyyH OHJIaH TabiIMM aHbaHAaBHMra KaparaHjaa aHuya ap30H); aHbaHaBUIl
TabJIUMJAa JapcilapHu YTKa3ub robopuiiga KuiuH Oynran YKyB (Mabpys3a) MarepuaiapuiaH
noumuit porinananumr. OHIANH TABJIMMHUHT KAMYWIMKIIAPU Opacujia YKUTYBYM OWIaH TYFpUIaH-
TYFpU aJTOKAaHUHT EBKINTH, TalabaJlapHUHT Y3UHH Y3U TAIIKWI KWIMIIHUHT Tajnad KUJIMHAIUTaH
IOKOpU Japakacu Kupaau. OHIalH TabJIMMHUHT CYHITH KaMYMJIUTMHUHT TabCUPHUHU
MUHUMAJUTAIITUPUII YIyH YHUHT TalIKUJIOTYWIApU 0ab3u XOoJlap/a TyrajljlaHnrad BazudanapHu,
KOpPHUI HaTWXaJlapHU Ba MacjaxaTIapHU MyXoKama KWIHLI Y4yH YKUTYBYM OWiIaH LIaXxcui
yupalryBJIapHU ¥3 HUUTa OJIraH THOpU] YKYB TaCTypJIapUHU KYJUIaIIa u.

Jespnu Gapua TabiauM JOHUXaJapy 3aMOHABUI HHTEPAKTHUB TabJIUM TEXHOJIOTHSUIaApUIaH,
KyMllaJaH TPeHMHIJIAp, MaB3yJid MaxopaT Japciapu, OuW3Hec ajokajnapu, Kymma Tajgoupiap,
TyraJjulaHTaH JOUNXaJIap TAKAUMOTH Ba “STHTM FOsuIap” MyXOKaMacHHH Y3 WUUTa OJIaJIH.

JlolinxanapHu aMajira OLIMPHINJA MaMJIAKaTUMU3HUHI SHI SIXIIM MyTaxaccHuciapw,
MyBaphakusATIN HaoNUAT IOPUTAETTaH TaAOUPKOPIIAP Ka0 STUITAH.

1) TanGupkopaMK (PaonuATH KOOMIUATHHA HAMOEH 3TaIUraH Ba Y3 OM3HECHHHU SPATUILIHU
XoXJanauran TanadanapHu, OyHHHT yUyH 3apyp OyiaraH OWauM Ba MaJlaKaJlapHU IIAKJIAHTHPHIIL,

2) MaBXKyJl TaAOUpKOpIapHU Tal€par.

bupuHun MyaMMOHU XaJl KMJTUII UKKH O0CKHY/a amanra omupuiaan. bupuHun 6ockuyaa
tasniabanap "bu3HecHUHT MUH Koau" OM3HEC YIHMHNAA UIITHPOK STHILITA TAKIN( KUIUHAIU. Y IOy
VHWH HaTHXKacuja Tajadajgap TaaqOUPKOPIUK OyilMda KyImMMua TabJIMM OJHILIAPH KEpaKMH Ba
yIApPHUHT UHAUBUAYaJl TABJIUM TPACKTOPUSACUHH TaTOMPKOPIUK OY 1MUY OniaH OOFIaIl KepakMu
€ku €bKMHU JICTaH TylIyHYara sra Oymaaumap.

Tanbupkopiauk coxacuna OWIMM Ba KYHMKMajapra sra OYIuIl 3apypiUrdHU aHrjaraH
Tanabanap kadenpana 4 ceMecTpra MyJpKajuIaHTaH, 4 Ta CEJIeKTUB (DaHHM V3 WUUTA OJITaH JacTyp
Oyinua TYJIWK TabJIUM KYPCUHHU YKUHAHUIIAP.

bupunun ukkura dhan ("busznec Ba mapTada ncuxonorusicu" Ba "lllaxcuit camapagopiuk")
MyBaQPaKUATIN MaXCHUHT GyHIAMEHTANl KOMIIETCHIMSATIAPUHY AKUIAaHTUPHIITA KapaTUIITaH.

Arap ymOy ¢annapHu ypranui sxapaéHua tanada TaaOUPKOPINK COXacuaa KyluImmua
TaBJIUM OJIUII 3apYPJIMTHUTra UIIOHY XOCHII KWIIca, y Kadenpaaa YKUITHA 1aBOM 3TTHPAAH Ba sTHA
MKKHUTA TaHJIOB (DaHWHU Y3JIalITHPAIN:

— “TapOupKopauK acocaapu’”, 3 ON3HECUHTM3HM TAIIKWII ATUITHUHT 0apya )KuXaTIapruHu
(Ou3Hec FOSICMHU W3JAll Ba HIAK/UIAHTUPUIIAAH TOPTUO, KaJpiap, MapKeTUHT, CaBAO, MOJUS,
Ou3Hec xapa¢HIapHHA OOIIKapuITada) ound oepay;

- OnuHrad OMIMMIIAPHU YYKYpIAIITHPUIL, OU3HECHH PUBOKIAHTHPHUII CTPATETHsICH Ba
YHUHT D3JIEMEHTIIAPMHU HIUIA0 YMKUII KYHUKMAJapUHU IIAKIJIAHTUPUINra KapaTuiraH
"Br3HECHU pUBOXKIAHTUPUII".
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Tabkuanan xousky, ymoy YKyB JaCTYpPHHU amalira OIIUPHILIA UINTHPOK 3TaéTran Oapya
VkutyBuniap ¢aoi, myBaddaxusaTiu Tagoupropiaap 6yiuo, ynap ¥3 OuiuMm Ba Taxpudacu Ouian
VPTOKJIALIKIITa TakEp.

Tanabanapuu TagOupKOpIuK (aonusTUra Tal€pnam TU3UMUHHHT 3JIEMEHTIAPHHU
amMaJjra OMMPHUIIHA KYpHO YUKUHT: YKHUII KoUK (Kaepaa YKUTHUII Kepak?), MaKCaJIk ay IuTOPHS
(KMMHM YKATUII Kepak?), YKyB AacTypH (HUMa ypraTHil Kepak?), YKUTHII TEXHOJIOTHSICH TabJIUM
(kaHmai KHIMO YKUATHUII Kepak?) Ba YKUTYBUMIIAP XKamMoacH (KuM YKuTaau?).

BupuHum 31eMeHT XaKuaaru caBoiira )aBo0 xyaa oauuit - TUYHu ypranum sxoiiu.

"KumHM YKATHUII Kepak" Jeran caBoJira ’aBo0 OepuIga HKKUTa MaKCalJIu ayJUTOPUSHH
aXpaTtud KypcaTUIl Kepak:

— éuwnap tamabdOycnapu MapKasu;

— tanabanap MHHOBALMOH TUIATGOPMACH;

- JoiMXara acoclaHraH TabJIIMMHUHT TabJIUM JAcTypIllapH.

VkyB mactypnapu (HuMa ypraTil kepak?) MaKcamld ayIuTOPHAra GOFIHK. bupumun
Makcauii ayauTopust yuyH "TexHonoruk tTanOupkopiauk" ¢paHUHHU YpraHuil Mabpy3a Ba aMalui
MAIFYyJIOTJIAPHU ¥3 UUUTA OJAIH.

Emmap tama66ycnapy MapkasM WMINTHPOKYMIAPH Y4yH YKYB JacTypiapy FOsIapHH
unutad YUKW, XaMKOPJIMK KWJIUII Ba TE3JAINTUPHII, y3apo OaxoJiail Ba JOMUXaJapHU amaira
OILIIUPHUIITA KAPATUIITaH.

Tanabanap MHHOBALMOH IUIAT(GOpPMAcH WIITHUPOKYMIAPUHU YKUTHILJAH Makcaj yiapra
Ou3HEeC FOsIapHU MIIUTIA0 YUKHUII, OM3HEC MOACTMHHU IAKIIJIAHTUPUILL, JIOHHXa 6030pHHU Oaxoaill,
JIOWMXaHM dKcnepTiapra TakauM 3Tl Ba Copt CKUIICHU pUBOKIAHTUPULITA YpraTUILLIUD.

Jloiiuxa acocupard TabaUM JacTypiapu (OakamaBpuaT Ba MarucTpaTypa) Oyiinmua
VKkuérran tanabanapHu Tail€piail yJlapHUHT TaAOUPKOPIUK Ba MHHOBALIMOH (aosusaTra Hazapui
BA aMaJIMil CHHTHIILIAPHHI TAbMHHIIAIIrA KAPATHIITaH. YKyB MOJYJIH HyKTaH Ha3apuIaH YKUTHII
"Tanoupkopnuk Qukpmam", "Tagbupkopiuk BakonaTiapu", "buszHecHm pexamamTupu',
"TexHoNmoruk TanOMpKkopiauk" kabu Qanmap Joupacuaa Tajabamapia TaIOMPKOPIMK
KOOWJIMATIAPUHU PUBOXKIAHTUPHUIITA KApATUIITaH.

Kynnanunaauran TabiuM TEXHOJOTHSJIAPHHUHT XHIMAa-XWUIMTH XaM  MaKCaIJv
aynurtopusira Oornuk. "Engeering Startup" Tpancdopmainon oiuxacu HIITHPOKYMIApUTa YKYB
Ba JIapC/aH TaIlIKapu MaIIFyJIoTIap *apaéHuaa YKyB (DAOTUSATUHUHT YHT KEHT JOUPACH TaKIH(]
ATHIIAM. YIIap opacuja: Mabpy3aiap, MacTep-kiaccaap (KymiagaH, FOsSUIapHU SIPaTUIL ), SKCIEPT
ceccusutapu, Tapmok, JIEMO CHUII yituau, OusHec xadTa OXHUPH, HUACATXOH, XACKATXOH,
MaKepTXOH Ba OoIKaap.

"Kum  yxuramu?" Jleran caBoira kaBoO Oepaérranma. TUYHUHT KyHIy3ru
VKUTYBUMJIAPWHK, KOWJA TapuKacuaa, TaJOMpKOpiWK GdaonusaThaa Taxpubara sra Oyiraxn
VKUTyBUMIapHU caHa® YTum kepak; Tamabamapra TaJOMPKOPIMKHM YpraTHII HaTHXKacH
Kyhujgaruda OyIuIm MyMKUH:

1) 6uzHec Fosutap - Kelaxkak OM3HEC KOHIICTIIUSCHHY UIITa0 YUKHUIIL,

2) busHec-oiuXa - Keaakakaaru ON3HECHUHT TU3UMJITH TaBCU(H Ba YHU amaJra OUTHPHIII
Oyiinda xapakatiap pekacu;

3) crapran - KeHrauTupuiaaurad OW3HeC MOJEIWHU M3JAll Ba KOPHHM ATHII cOoXacuaa
(aonMsATHN aManTa OUIMPYBYM BAKTUHYAIMK Ty3WIMaHu (OU3HEC JTOHNXAcH Ba KAMOACH) SIPATHIIL

benrunanran skyHui HaTHXKanap JIOMNXa Ba FosjIap TAaHJIOBUTA TAKJIUM ATHIAIH.

V36exucTon Xyayaapyia KNIHK Ba ypTa GU3HeC ydyH Kaapiap TaHEpIalHuAT caMapau
TU3UMMHHU sIpaTHIl, OMPUHYM HaBOATAa, TErHIUIM WH(pATY3WIMaHU MIAKIIAHTHPUIIHKU Tanad
KWIaad, YHUHT OJIEMEHTJIApW JaBlaT XOKUMHATH Ba OOUIKapyBH  OpraHJIApUHUHT
MXTHUCOCIAIITHPUITaH OYIMHMAaIapy Ba TYPJIM TAIIKUIOTIAPIUP. TaAOUPKOPINK coXacuaa YKyB,
KOHCAQJITUHT Ba ax0opoT XM3MaTIapuHH Kypcatuil. TabiuMm JacTypiiapuHH amaira OIIMPYBUYU
uHpaTy3uIMa dIEMEHTIAPH MaKcaJJil ayJAUTOPUSHU, YKYB AAcCTypilapd Ma3MyHUHH, TablIUM
TEXHOJIOTUSUTAPUHHM, YKUTYBUMIAD TAPKUOMHN MEXHAT 0030pH dXTHEKIApUTA KATHHI MYBO(DUK
paBuIia OeNTUIaI Kepak.
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Taosrcuoounos /Porcamumuooun Illamcymounosuu,
yuumens cneynpeomema Lllaitxonmoxypckozo paitona
2opooa Tawkenma,
macucmpanm 1 kypca Azuamckozo Mestcoynapoonozo
Yuueepcumema MM4-1QT-22
MPUBJIEYEHUE WHBECTUIIUI B COEPY TYPU3MA B Y3EEKUCTAHE

Annomauun: Heobxooumo npusneusb ungecmuyuu onsa passumus Camapkanoa, byxapul,
Tawxenma, Xuevl u Opy2ux mecm, CUUMAIOWUXCS MYPUCUYECKUMU 20POOAMU, NOBLICUMD
Kauecmso npedoCcmasisaemvlx yciye 8 cghepe mypusma u nociedo8ams npumepy pazeumsix CmpaH
8 MUpa, No CO30aHUI0 HOBbIX PAOOYUX MeCM, NO VIYUUEHUIO COYUATbHO-IKOHOMUYECKOU HCUSHU
Hacenenus. Ilpunumaiomes mepvl no Yry4ulenuio Cmuis.

Knroueswie cnosa: Typusm, 6uovl mypuzma, uHgecmuyuu 8 mypusme, nymeuecmeeHHUKU

VYuuteiBas, uto cepa TypuzMa CBsi3aHa CO MHOTUMH OTPACIISIMU, MEPBI, HAIIPaBICHHBIC
Ha TIOBBIIICHHE CTAaOMJIBHOCTH B TypU3MeE, TaKKe OKAXKYT MOJOXKHUTEIbHOE BIUSHUE Ha
HAI[MOHANIFHYIO YKOHOMUKY CcTpaHbl. IHBecTHINH U (PUHAHCHPOBAaHUE UTPAIOT BAXKHYIO POJb B
pa3BuTHH cekTopa. CeroIHs WHBECTUIIMH B TYPUCTUIECKYIO cepy Halmel CTpaHbl B OCHOBHOM
HAmpaBlIEHbl Ha pPa3BUTHE TYPUCTHUYECKOW WH(QPACTPYKTYphl, B YACTHOCTH, YBEIHUYEHHUE
KOJIMYECTBA CPEJCTB Pa3MeIIeHHsI U TUBEPCU(DHUKALINIO BUIOB YCIYT, OKa3bIBaEMBIX TypucTaM. B
2022 roxy o01masi CTOMMOCTh BCEX MHBECTHIMN B TYPUCTHYECKYIO cdepy cocTaButT 22,1 TpiH.
PeanuzoBano 735 MHBECTULIMOHHBIX MPOEKTOB HAa CyMMy 735 cyMOB M co31aHO 22 924 HOBBIX
pabounx Mecta. B wactHocTH, B ropoae Camapkanje, o01ass CTOMMOCTb KOTOPOTO COCTaBIISIET
500,0 mutH HoTapoB (B TOM YUCIIE MHOCTpaHHBbIC HHBeCTUIIMK 260,0 MITH 10J171apOB), KOMIUIEKC
«Typuctuueckuii uentp lllenkoBoro nmytu» umeer 6 u 4 3Be3nbl (CaBunkuii Ilnaza, 3Be3nbl
Vnayr6eka Jlum Munton , Mapakanna [lapk Orens Anumep HaBou, Mapakanga [Tapk Otens
Corn,) u 2 5-3Be37104HBIX TOCTUHHYHBIX KoMmIuiekca (Samarkand Regency Amir Temur, Silk Road
Hotel by Minyoun) u Typuctudeckuii ientp «baxu [llaxapy.

[Mpesunent PecnyOmuku VY36exucran I1I.M.Mup3uées: «3-4 roma Hazaa KOJIHYECTBO
MECTHBIX W HHOCTPAHHBIX TypuUCTOB, MoceTuBmMX Camapkana, He npebimano 500 Teicsau
4enoBek. B HacTosIee BpeMsi KOIMYeCTBO HHOCTPAHHBIX TYPHCTOB, MpUe3kaonmx B CamapkaH,
yABOWJIOCH Onarojapsi HallUM YCHJIUSM MO CO3JaHUIO0 OJIaronpUsTHOTO HWHBECTUIMOHHOTO
KJIMMaTa IOCPEACTBOM Hammx pedopM B o0dacTh pa3BuUTHA Typusma. ECTh 10OCTaTOYHO
BO3MOYKHOCTEH, YTOOBI MOIHATH ATY LENb €IIe BBIIIEH.

CeroHs 1o OTBITY Pa3BUTHIX CTPaH CO3/IaHbl TYPUCTCKO-PEKPEAIIMOHHBIE 30HBI «30MU» B
3oMHHCKOM paiione J[ku3akckoit odmactu u «HopBok» B bocTonnbirckoM parione TarmkeHTCKOM
obnactu. Taxxe Tonbko B Hamanranckoi oOnactu HacuuthiBaercsa 18 canatopueB Ha 30 555
MECT, U OJIUH M3 HHUX, AJIUPIUK, THe cTpoutcs caHartopuili «Hoptok Pesoptc», 10 HemaBHEro
BpeMeHU Obul 3a0pomieHHBIM MecToM. CeromHs 31ech Ha Iuomanu Oojee 15 ra cTpouTcs
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COBPEMEHHBIA IIEHTp MEIMIMHCKOrO Typu3Ma Omjarojmaps OOIIMM BJIOXKEHUSM MECTHBIX
IpeaNpUHUMATENEH U NHOCTPAHHBIX MHBECTOPOB B pazMepe 25 MUJUIMOHOB JJ0JIIAPOB.

TYPUUSA: onbIT pa3BuTHS TYpU3MA

Typusm, Kak BaXHBIH CEKTOp cdepbl yCIyr, 3aHHUMAeT Ba)KHOE MECTO B IKOHOMHKE
Typuuu. Pa3zButne Typuctuueckoro cekropa Typuuu ObUIO YCKOPEHO pa3iMYHBIMH 3aKOHAMH,
npuHATHIME B 1980 rony u nmosxe. B cBsi3u ¢ atum ¢ npunsatuem 12 mapra 1982 rona «3akona o
coaercTBuu Typusmy» Ne 2634 paciimpuiiich BO3MOKHOCTH, IPEIOCTABICHHBIE MOTEHIIUATBLHBIM
IIpEeANPUHUMATENSAM JUIsl ONPENEICHUS] TYPUCTHUUECKUX 30H, PallOHOB M IIEHTPOB M Pa3BUTHUS
Typusma B Typruu.

Crpaternyeckoe MjaaHUPOBAHUE, OCYLIECTBIISIEMOE B T'O/Ibl, KOTJ1a TYPUCTUYECKUN CEKTOP
Typuuu Bce elle HaXOAUTCS Ha CTAMU pa3BUTHSL, OATOTOBKA KBAJIM(UIIMPOBAHHOTO IIEpCOHAaIa,
paboTaromero B 3TOM CEKTOpE, OINpeeieHue MPUOPUTETOB WHBECTULIUI B MH(MPACTPYKTYPY H
HA/ICTPOMKY, COXpaHEHUE NPUPOAHBIX U KyJIbTYPHBIX LIEHHOCTEH M NPUBJIEYEHHUE UX K TYpU3MY,
KauyecTBY OOCIIy)KMBaHMsI, TYPU3MY. BHUMaHUE ObLJIO YAEIEHO BaXKHOCTH YCTOMYUBOTO PA3BUTHS
TypU3Ma M [IPOYHOCTH CEKTOPA 3a CUET Pa3BUTHS.

Typuuss kak MarHuUTOM MPUTATMBAeT K cebe JoJed co BCero Mupa.YHUKaabHOCTb
TYPUCTUYECKHX MpeiokeHnil Typuuu U ee BbICOKas KOHKYPEHTOCHOCOOHOCTh Ha MHUPOBOM
TypUCTUYECKOM pBIHKE HM3BECTHA BCEM, NpPUYMHA TOMY - YHHUKaibHas mnpupona Typruw,
UCTOPUYECKHH M LMBUIM3ALMOHHBIM OIBIT, KyJbTypHOE OOraTcTBO M TOMY MOJ00HOE WU
bnarogaps cBoeMy reorpadguueckomy MoJI0KEHHUIO OH SIBISIETCS OJJHUM U3 OCHOBHBIX UTPOKOB B
MUPOBOM TypusMe. Typuus, TpeTHH IO NOIYJSIPHOCTH TYPUCTUYECKUH LEHTP B MMPE,
npuHsBIIKN 6onee 51,4 Muuinona TypuctoB B 2022 rofy, B HaCTOAILEE BPEMsI IOCTUTJIA YPOBHS
TYpUCTUYECKOT0 OyMa /10 MaH/AEMUH.

Paiion benek Bblaensercs kak camblii BaKHbIN rofbg-ueHTp Typuuu.

benex sBiseTcs OoAHMM M3 CaMbIX M3BECTHBIX TYpUCTHYECKHX LIEHTPOB B Mupe C 27
MOJIIMU 17151 Tonb(a, noreHuuanoM oosee 70 000 mecT 1 0KOJI0 2 MUJJIMOHOB TYPHUCTOB. J{0X0abI
Typuuu ot Typusma npesbicuin 46,3 Muuinapa A0U1apoB, Ipyu 3ToM kK 2028 rony miaHnupyercs
npuBieds 120 MUUIMOHOB TYPUCTOB, U IUIAHUPYETCS NOJIY4YHUTh JOXOA OT Typu3Ma B pazmepe 100
MUJINAPI0B JoJu1apoB. Ha mpumepe cTpaH, UMEIOIIKX OMBIT CO3AaHMsI TAKUX TYPUCTUUECKUX 30H
U pa3paboOTKU MJIAaHOB B Y30eKkucTaHe, Typu3M ¢ HUMHU CuuTaro, 4TO HEOOXOAMMO IMOAMHCATH
MHOTI'0 KOHTPAakTOB B cepe TypusMa, MOTOMY YTO 3Ta cepa MPUHOCUT OOJIBIINE JOXOIbl B
rOCy/IapCTBEHHBIH OIOJIKET, U B HAIlEM PErHMOHE MOXKHO CO3/1aBaTh TaKHe MecTa, ISl 3TOTO
11eJ1ec000pa3Ho MPUBJIEKaTh MHBECTULIUH U UCTIONB30BaTh UX 3(h(PeKTUBHO.

OcHOBHBIE ITOKa3aTeNH, JOCTUTHYThIE B chepe Typu3ma B Y30E€KHCTaHE U BBIIIOJHEHHbIE
paboThI:

[To cpaBHEHMIO C COOTBETCTBYIOMMM TmiepuogoM 2021 roma KOJIMYECTBO TYPUCTOB
YBEJIMUYWIOCH IOYTH B 3 pa3a. 8,5 MUJJIMOHOB IO BCEW HAlllel CTpaHe. €3AWIN MECTHBIE TYPUCTHI.
DKCMOPTUPOBAHO TYPUCTUUYECKUX YCIyT Ha cymMmy 1,1 muipa gosmapos CIHIA.

VYyacTBOBaJl B CJIEAYIOMNUX TYPUCTUUECKHUX BBICTABKAaX B Y30EKUCTaHE C HAIlMOHAJIbHBIM
CTEHJIOM;

«EMITT-2022» B Cram0yue;

«UMTM» B Tenn-ABuBe;

«KITF-2022» B T. AIMaThI;

JATA Tourism Expo Japan 2022 B Tokwo.

WNHocTpaHHBIM TpakaaHaM Juis BbE3/a Ha TEPPUTOPHIO pecnyOnuku Bbigano 17 671
3JIEKTPOHHAsI BbE3HAas BU3A.

B cdepe Typusma, KyJIbTypsl 1 MAaCCOBBIX KOMMYHHKAITHNA:

*181 HOBast TypHCTCKasi OpraHu3aIus U Or0po MyTeIIeCTBUH;

* Cozmano 245 000 HOBBIX paboOYnX MECT.

B o6nacrsx:

*108 HOBBIX OTEJICH;

*184 cnanbHu;
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BBeneno B akcutyatanuio 696 ceMelHbIX TOCTEBBIX IOMOB.

VYnpoiueH nopsaaok ohopMIIeHUS BU3 I TPUOBIBAIOIINX U3 HHOCTPAHHBIX TOCYIapCTB, B
YaCTHOCTH, O€3BU30BbII Bbe3/1 AJIs TpaxkiaH 91 HHOCTpaHHBIX TOCYAAPCTB, BblAaua JIEKTPOHHBIX
BU3 JUIs 56 cTpaH, NATUIHEBHBIA TPAH3UTHBIN O€3BU30BBIN Bbe3a U1 47 cTpaH, BBEIEH OPSAI0K
BBIJJa4M YIIPOILLIEHHBIX BU3 B KAUE€CTBE TYPUCTUUYECKUX BU3 I 76 CTpaH.

Ha 11-i1 ceccun OpraHm3anuy UCIAMCKOTO COTPYIHHWYECTBA XWBa ObUTa OOBSBICHA
«TYPUCTUYECKOU CTOJUIIEH UciaMcKkoro Mupa» B 2024 romy.

Kypuan Time u3 CILIA Brurrounn Y306ekuctan B ciucok 50 nmpekpacHbix Mect mupa 2022
roja.

B Onmxkaiiteid mepcrieKTHBE 3a CYET YBEJIMUYCHUS JIOJHM TYPUCTHUYECKOH OTpaciu B
9KOHOMHUKe cTpaHbl Ha 5% (-2,7% mno wrtoram go mangemuu 2019 r.), a Takke pa3BUTHUSA
He0oOX0 MO MHPPACTPYKTYphl 10 2025 T., MyTeM YCIEUTHOTO MPOJBIKEHUS TYPUCTHICCKON
MOTEHIIMAJ PecIyONMKU Ha MHUPOBBIX pbiHKaX, 9 muH. gomut. CHIA. I[lnanupyercs mpuBieub
TYpPUCTOB.

CeronHsi sl MOATOTOBKHU KaJIpOB CPEIHEr0 3BeHA B chepe Ha PHIHOK TPYJa BHIXOMST B
cpeliHeM 6 TEXHUKYMOB U 4 Koiuieaxa MeXayHapoJHOro YHUBEPCUTETA TypU3Ma U KYJIbTYpHOTO
Hacnenus «lllenxoBeiii myTh». M3 1849 BeIMyCKHUKOB MPOQECCHOHATBPHBIX YUeOHBIX 3aBEACHHUN
Tpynoyctpoeno 1590 (86%). 259 (14%) ero BBIMYCKHUKOB TPYAOYCTPOSHBI B KOOIEpAaIlUU C
MPEeANPUATHIMHI U OpraHu3ausIMu B cdepe Typu3Ma.

B 2022-2023 yyeb6HOM roay B npodecCHOHAIbHBIX YUYEOHBIX 3aBE/IEHUSAX MUHUCTEPCTBA
obyuaercst 6onee 2100 cryaentoB. B corpynuuuectse ¢ GIZ 14 nenaroros npodecCuoHaIbHBIX
y4eOHBIX 3aBe/ICHUI B cepe TypHu3Ma U roCTENPUUMCTBA NPOoILIH o0yueHue B okTaope 2022 roga
B ropoae yonun, Upnangus. B corpyauuyectse ¢ GIZ u mexayHaponHoil komnanueil «Jleo-
Nmnakr Koncantunr» B Maprunanckom Texnuueckom Komtemxke Typusma u KynbTyper miist
CTYJIEHTOB OBLIM TOJHOCTBIO OOOpYAOBaHbI 3 mpakTU4YecKkux 3ama Tuna «[octuHUIAY,
«O6cnyxuBanue kiueHToB» U «Kade-Pecropany.
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Buxoro Davlat Universiteti
O’ZBEKISTON HUDUDLARIDA ETNOGRAFIK TURIZMNI
RIVOJLANTIRISH IMKONIYATLARI

Annotatsiya: Ushbu ilmiy maqolada etnografik turizm, uning turizm rivojidagi o'rni va
O’zbekiston hududlarida etnografik turizmni rivojlantirish imkoniyatlari hamda hududlardgi
etnografik turizm imkoniyatlari xarita misolida yoritib berilgan.

Kalit so’zlar: etnografiya, turizm, millat, urf-odat, sayyoh, madaniyat, madaniy meros,
san at.

Kirish. Ma'lumki turizm sohasi mamlakat igtisodiyotiga eng tez daromad Keltiruvchi
tarmoglardan biri hisoblanadi, shu boisdan ham hozirda ko plab mamlakatlar milliy igtisodiyoti
tarkibida turizmdan keladigan daromadlarni oshirishga harakat gilmogda. Bu mamlakatlar
gatoriga O zbekistonni ham kiritish mumkin. So'nggi bir necha yillarda yurtimizda turizmni
rivojlantirish, mahalliy va xorijiy sayyohlarning ogimini kengaytirish magsadida olib borilayotgan
ko pgina chora-tadbirlar va islohotlar hech kimga sir emas.

Joriy yilning 22-dekabr kuni O‘zbekiston Respublikasi Prezidenti Shavkat Mirziyoyev
parlamentga murojaatida barcha sohalar gatorida turizm sanoati borasida quyidagi fikrlarni
bildirdi:

«Hozirgi kunda milliy iqtisodiyotga yuqori daromad keltiradigan istigbolli tarmoglardan
biri —bu turizm. O‘zbekiston turizm sohasida dunyo bo‘yicha ulkan salohiyatga ega bo‘lgan davlat
hisoblanadi. Yurtimizda 7300 dan ortig madaniy meros obyektlari mavjud va ularning gariyb 200
tasi YUNESKO ro‘yxatiga Kiritilgan.

Mamlakatimizning betakror tabiati, go‘zal dam olish maskanlari imkoniyatlaridan
foydalanib, yangi turistik yo‘nalishlar ochish mumkin. Bu sohaga jahon brendlarini faol jalb etgan
holda, biz ziyorat turizmi, ekologik, ma'rifiy, etnografik, gastronomik turizm va bu sohaning
boshga tarmoglarini rivojlantirishga alohida e'tibor garatishimiz zarur.

Samargand, Buxoro, Toshkent shaharlaridagi mugaddas gadamjolar va yodgorliklarni
ziyorat gilish dasturini rivojlantirish va jadallashtirish zarur. Ichki turizm sohasidagi katta
imkoniyatlarni ham to‘liq ishga solish lozimy.

Yurtboshimizning yuqorida aytilgan fikrlariga e tibor garatadigan bo"lsak, hagigattan ham
O zbekiston yuqori turistik salohiyatga ega mamlakat hisoblanadi. U azal-azaldan o°zining
betakror tabiati, mugaddas gadamjolari, tarixiy obidalari, mehmondo stligi, asrlarga teng tarixi
bilan dunyo e’tiborida bo"lgan.

Asosiy gism. Asrlar davomida O zbekiston Buyuk Ipak yo'lining savdo, savdogarlar va
sayohatchilar, istilochilar va zabt etuvchilarning yo’lida joylashgan edi. Ayni paytda esa,
O zbekiston tashabbuskor, madaniyat, tarix, an"ana va ekzotik mamlakatga giziquvchilar uchun
maftunkor sayyohlik yo nalishlaridan biriga aylanmoqda hamda o°zining ko'plab tarixiy-
me "moriy yodgorliklari, turfa xil iglimi va tez sur atlarda rivojlanishi bilan butun dunyo digqgatini
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0 ziga tortmoqda. Aynigsa, O zbekiston etnografiyasi tashrif buyuruvchi sayyohlar diggatini
tortishi hech kimga sir emas. Bir necha ming asrlik tarix va madaniyatga boy yurtimiz
etnografiyasi, ya'ni kelib chigishi, madaniyati, turmush tarzi, urf-odatlari, bir necha gardosh
xalglar bilan hamdo’stlikda yashashi alohida etiborga loyig. Turli xil millat hagida so’z borar
ekan, statistik ma’lumotlarga e tibor garatadigan bo"Isak, bugungi kunda mamlakatimizda 130 dan
ortig millat va elat vakillari istigomat qilib kelmoqda. Bu borada, hech shubhasiz, azal-azaldan
xalgimiz goniga singib ketgan bag rikenglik an analari muhim rol 0’ynamogda. Ushbu hagigatga
tarixiy isbot keltiradigan bo’lsak, Samargand shahrida Sohibgiron Amir Temur davrida bunyod
etilgan “Doniyor payg ambar” nomi bilan ataladigan magbara islom, xristian va yahudiylik dini
vakillari tomonidan birdek e zozlanadi. El — yurtimiz asrlar davomida ushbu mugaddas gadamjoni
obod qilib, asrab-avaylab kelmoqgda. Bu kabi misollarni yana ko plab keltirishimiz mumkin.
Yurtimizda, turli xil millat vakillarining ahil-inoglikda yashashi, turfa xil madaniyatni o'zida
mujassamlashtirgan yurtimiz dunyo e tiborini o ziga tortmay iloj yo q va bunda aynan, etnografik
turizmning roli juda katta. Sababi, “Tarixsiz kelajak yo'q” qabiliga amal gilgandek insoniyat
kelajakka nazar sola bilishi uchun u, avvalambor, 0’z tarixini, ya’ni kelib chiqishini, ajdodlarini,
madaniaytini chuqur bilmog’i va o'rganmog’i zarur. Biz mana shu jabhani rivojlantira bilishimiz
uchun turizmning aynan etnografik turidan to"g ri va ogilona foydalana olishimiz lozim.

Shu o'rinda 2022-yilda yurtimizga tashrif buyurgan sayyohlarning yoshiga diggat
garatadigan bo’lsak, ularning 49,6 foizini, ya ni 2 593 400 nafarini 31 yoshdan 55 yoshgacha
bo’lgan kishilar tashkil gilgan. Shuningdek, xorijlik turistlarning 723,3 ming nafari — 18 yoshgacha
bo’lganlar, 846,5 ming nafari — 19 yoshdan 30 yoshgacha bo lganlar hamda 1 069,6 ming nafari
50 yoshdan oshgan kishilar hisoblanadi. Ushbu ragamlardan shuni ko'rishimiz mumkinki,
O zbekistonga tashrif buyuruvchi sayyohlarni aksariyatini o'rta yoshdagilar tashkil giladi va
ularning yoshini inobatga olgan holda aytishimiz mumkinki, ular asosan passiv turizmdan
foydalanishadi, ya'ni etnografik, gastronomik, tarixiy-madaniy, ekologik, agroturizm,
garindoshlarini go'msash kabi turizm turlaridan foydalanishadi va bu sanab o'tilgan turizm
turlaridan eng keng targalgani etnografik turizm desak mubolag a bo Imaydi.

Hozirgi kunda mamlakatimizda tarixiy ahamiyatga ega bo’lgan obyektlar, arxeologik,
qurilish, me’morchilik obyektlari, xalq tasviriy va amaliy san’ati asarlari, muqaddas ziyoratgoh
maskanlari xalgimizning madaniy meros namunalari sifatida asrab-avaylab kelinmogda.
Mamlakatimiz hududida topilgan asori-atiqalar, arxeologik qazilmalar butun dunyo e’tiborini
madaniy turizm, shu jumladan, etnografik turizm borasida O’zbekiston Respublikasiga
qaratilayotganidan dalolat berib kelmoqda. Shuni ta’kildash joizki, turli xalqlar, elatlar va
hududlarning urf-odatlari, madaniyati va turmush tarzini o’rganishga bo’lgan harakat, intilishlar
insonlarni sayohat gilishga undaydi. Ana shu omillar asosida etnografik turizm sohasi ham rivoj
topib bormoqgda. Masalan, turli xalglarning urf-odatlari, turmush tarzi, milliy taomlari, kiyim-
kechaklari, ro’zg’or buyumlari, madaniy-tarixiy obidalari turizm sohasida eng ommalashgan
xizmat ko’rsatish turlari sifatida namoyon bo’lib kelmoqda. Xalq folklori, dekarativ va amaliy
san’atning turli sohalarini, xalq musigasi, kiyimlari, uy-ro’zg’or buyumlarini, kishilarning
ma’naviy va madaniy hayotini o’rganishda etnografik turizmining roli va o’rni beqiyos kattadir.
Etnografik turizm turli mamlakat, xalg, millatlar tarixi, ularning madaniy merosi, dini, urf-odati,
marosimlari, xususan madaniyati, san’ati to’g’risida atroflicha ma’lumot beradi hamda
sayyohlarning unumli dam olishi, hordiq chigarishining turli-tuman ko’rinishlarini ochib beradi.
Etnografik turizmning rivojlanishi har bir hudud tarixiy merosini targ’ib etish bilan birga, mavjud
shaharlar, joylar tarixini, xalgaro nomini ommaga tanitishda va turizm marketingining
shakllanishini ta’minlaydi. Shu sababli, etnografik turizmni sayyohlar orasida ko proqg targ'ib
gilish va uni iloji boricha yurtimizning ko pgina shahar va viloyatlarida rivojlantirish zarur.

O zbekistonning har bir shahar va viloyatlari o zining betakror tabiati, urf-odatlari,
kiyinishi, turmush tarzi, hattoki taomlari bilan bir-biridan farq qiladi. Yurtimizga keluvchi
sayyohlar ushbu viloyatlarga tashrif buyurar ekan ushbu xilma-xillikdan bahramand bo"ladi. limiy
izlanishlar davomida 12 viloyat bilan yagindan tanishildi va ushbu viloyatlarda etnografik turizmni
rivojlnatirish imkoniyatidan kelib chiggan holda quyidagi xarita tuzildi.
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Qoragalpog‘iston
Respublikasi

Cl
Navoiy
- Namar—-n
Toshkent fkﬁﬂijﬂﬁ

Xorazm L] Fargt

| Sirdaryo _ -

Jizzax
Buxoro
Samargand

Qashgadaryo

Surxondaryo

Buxoro — zardo zlik, zargarlik, milliy marosim (sallabandon), taomi (Oshi Sofi);
= Samargand — “Non shahri”, me morchilik;
Toshkent — “Non shahri”, ko plab hunarmandchilik turlari;
Xorazm —rags, qo shigchilik san’ati, binokorlik, taomi (tuxumbarak);
Andijon — pichogchilik, mato to gish, taomi (Andijoncha Osh);
O Farg ona — pichoqchilik (Rishton), atlas, adras turlari (Marg ilon), kulolchilik;
Qashqgadaryo — goychilik, chorvachilik, taomo (tandir)
Namangan — “Gullar shahri”
u Jizzax — qovunchilik, taomlari (tandir, somsa);
O Navoiy — yangi industrial viloyat (1982-yil)
Surxondaryo — baxshichilik, kashtachilik, “Surxoncha rags”, milliy o'yinlari (Ko pkari);
u Sirdaryo — nisbatan yangi viloyat (1963-yil).

Yugoridagi xaritadan ko rishimiz mumkinki, O zbekiston hududlarida mahalliy aholining
kelib chiqgishi, turmush tarzini inobatga olgan holda etnografik turizmning turli xil turlarini
rivojlantirish mumkin. Har bir viloyatda yuqgorida sanab o'tilgan etnografik turizm turlarini
rivojlantirish orgali yurtimizga tashrif buyuruvchi sayyohlar ogimini yanada oshirish, shuningdek
igtisodiyotga salmogli hissa qoshish imkoni tug iladi.

Xulosa. IImiy tadgigot natijalari shuni ko rsatadiki, turizm igtisodiyotning jadal rivojlanib
borayotagn tarmoqlaridan biri hisoblanadi. Ta kidlash kerakki, insonlarning sayr gilishdan asosiy
maqsadlaridan biri —bu sayr, ko'ngil ochish, yangi taassurotlar orttirish va kundalik tashvishlardan
xoli bo’lish hisoblanadi.

Mamlakatimiz nafagat Markaziy Osiyoda, balki butun dunyoda ko zga ko rinarli turistik
markazlardan biri hisoblanadi. Ma'lum bir hudud turizmnini rivojlantirishda shu hududning
madaniy -tarixiy obyektlari, xalgning turmush tarzi, urf-odat va an"analari muhim o"rin kasb etadi.

O zbekiston hududlarida etnografik turizmni rivojlantirish va sayyohlar sonini oshirish
magsadida quyidagi takliflarni keltirish mumkin:

- turizm sohasida faoliyat yuritmoqchi bo’lgan tadbirkorlarga imtiyozli kreditlar
berish;

- jahon andozalariga javob bera oladigan mehmonxonalar sonini ko paytirish;

- hunarmandlar mahallasi va markazlarini barpo etish;

- mehmonxonalarda etnografik turizm burchaklarini tashkillashtirish;
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- san atkorlarning gastrol safarlarida ular tomonidan madaniyatimizni namoyon etib
beruvchi lavhalar ijro etilishi;

- sayyohlar mahalliy aholining turmush tarzi bilan yagindan tanisha olishi uchun
mehmon-uylar sonini ko paytirish;

- sayyohlarni turli xil master klass va shu kabi jarayonlarga ko proq jalb etish.

Foydalanilgan adabiyotlar ro yxati

1. O’zbekiston Respublikasi Prezidenti Shavkat Mirziyoyevning 2023-yil uchun
Parlamentga Murojaatnomasi: https://review.uz

2. Etnogarfik turizmni rivojlantirish — bugungi kunning dolzarb masalasi:
https://chirchikmuseum.uz

3. O’zbekistonda tarixiy-madaniy turizmni rivojlantirishning ijtimoiy-igtisodiy jihatlari:
https://igtisodiyot.tsue.uz

4. O’zbekistonga 2022-yilda gancha turist kelgan? : https://stat.uz

5. O’zbekistonda turizm qay ahvolda va uni rivojlantirish uchun nimalar qilish kerak :

https://kun.uz

Ruzieva Zuhro Sayfiddin Kizi
Master student of Bukhara State University
Khurramov Ortikjon Kayumovich
Associate professor of department
Marketing and Management
WAYS TO EFFECTIVELY USE INTERNET MARKETING OPPORTUNITIES
IN THE DEVELOPMENT OF TOURISM

Internet marketing, also referred to as online marketing or digital marketing, is the practice
of promoting products, services, and brands using digital technologies such as websites, email,
social media, search engines, and mobile apps. This includes a wide range of techniques such as
search engine optimization, content marketing, social media marketing, email marketing, and
online advertising, all aimed at reaching and engaging with a target audience online. The goal of
internet marketing is to drive traffic, generate leads, increase brand awareness, and ultimately,
convert website visitors into loyal customers.

Internet marketing encompasses a wide range of strategies and technologies used to
promote products, services, and brands online. Digital marketing platforms like search engines,
social media, email, and online advertising are used to reach a target audience and drive traffic and
conversions. There are several types of internet marketing, including search engine optimization,
content marketing, social media marketing, email marketing, and online advertising. Advanced
technologies such as Al and machine learning are being used to improve the effectiveness of
internet marketing strategies. Market segmentation is also an important practice within internet
marketing to tailor marketing efforts to specific target audiences. Incorporating internet marketing
techniques within a broader marketing strategy can help businesses to reach a wider audience and
increase brand awareness and customer engagement.

Internet marketing refers to the use of digital channels and platforms to promote products
and services and engage with customers. In the context of tourism, internet marketing involves
using various online channels and tools such as websites, social media, email, search engines, and
online travel agencies (OTAs) to promote tourism offerings and attract potential visitors.

Table 1. SWOT analysis of internet marketing in the development of tourism

Strengths: Opportunities:

1. Wide reach: Internet marketing 1. Increased customer
allows tourism businesses to reach a wider and | engagement: The use of online marketing
more diverse global audience compared to | channels allows businesses to engage with
traditional marketing methods. customers on a more personal and interactive
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2. Cost-effective: Internet
marketing is often more affordable than
traditional marketing, making it accessible to
small and medium-sized tourism businesses.

3. Measurable: Internet marketing
allows businesses to track and analyze their
campaigns and measure their effectiveness.

4. Personalization: Internet
marketing provides an opportunity for
businesses to personalize their messages and
tailor their promotions to specific customer
demographics and interests.

level, leading to higher customer satisfaction
and loyalty.

2. Targeted marketing: Internet
marketing allows businesses to target specific
customer demographics and interests, leading
to higher conversion rates.

3. Increased visibility: Effective
internet marketing can lead to higher search
engine rankings, increased website traffic, and
more exposure for tourism businesses.

4. Easier access to customer data:
With the use of digital marketing tools,
businesses can gain valuable insights into
customer behavior and preferences, allowing
them to tailor their marketing messages

technology, including internet connectivity,
website functionality, and social media
platforms.

2. Rapid changes in technology:
With technology evolving at a rapid pace,
tourism businesses need to constantly update
their digital marketing strategies and platforms
to stay relevant.

3. Information overload: With so
many online marketing channels available,
customers may experience information

overload and may not always remember or act
on marketing messages they receive.

4. Difficulties in building trust:
Due to the anonymous nature of the internet, it
can be challenging for tourism businesses to
establish and maintain trust with potential
customers.

accordingly.
Weaknesses: Threats:
1. Dependence on technology: 1. Competition: Due to the ease of
Internet marketing is heavily reliant on | entry into internet marketing, tourism

businesses face increasing competition from
both established and emerging players.

2. Security concerns: With the rise
of cyber threats and hacking incidents,
customers may be hesitant to provide personal
information or make bookings online.

3. Changes in consumer behavior:
Consumer behavior and preferences are
constantly changing, making it challenging for
tourism businesses to keep up with the latest
trends and adjust their marketing strategies
accordingly.

4. Dependence on  third-party
platforms: Tourism businesses that rely
heavily on third-party platforms such as OTAs
may face challenges if these platforms change
their policies or algorithms, adversely
affecting their business.

Internet marketing plays a critical role in the development of tourism for several reasons.

Firstly, it allows tourism businesses to enhance their visibility and reach a wider audience
than ever before. With the rise of online platforms and the widespread availability of internet
access, potential customers can now easily find information on destinations, attractions,
accommodations, and activities from anywhere in the world. Effective internet marketing helps
tourism businesses stand out amid the competition and capture the attention of potential customers.

Secondly, internet marketing provides a way for tourism businesses to engage with
customers and build relationships with them. By using various digital channels, such as social
media, email, and blogs, tourism businesses can create content that speaks to the interests and
preferences of their target audience. This content can be used to generate discussions, encourage
feedback, and establish a sense of community among customers.

Thirdly, internet marketing offers a cost-effective way to drive revenue and sales for
tourism businesses. By using online promotions, incentives, and targeted advertising, businesses
can attract new customers and drive repeat business. Also, online booking platforms like OTAs

135




provide a convenient and seamless booking experience that can improve customer satisfaction and
ensure bookings.

Internet marketing is essential in the development of tourism, as it provides a cost-effective
way to promote offerings, enhance customer engagement, and increase sales revenue.

Those are some of the key opportunities of internet marketing in the development of
tourism. To expand on these points:

1. Improved visibility and reach: With the high usage of the internet and digital channels,
tourism businesses can reach a much wider audience than traditional marketing methods such as
print or TV ads. By using search engine optimization (SEO), social media optimization (SMO),
and other online marketing techniques, tourism businesses can increase their visibility on search
engine and social media platforms, and attract more potential customers from all around the world.

2. Enhanced customer engagement: Internet marketing tools such as social media, email
marketing, and blogs provide a platform for tourism businesses to connect with their customers on
a more personal and engaging level. By sharing valuable and relevant content, answering customer
questions, and addressing concerns in a timely and professional manner, businesses can establish
a stronger relationship with their customers and gain their loyalty.

3. Increased sales: Internet marketing can help drive more sales for tourism businesses
through targeted promotional campaigns, online booking platforms, and other digital marketing
tactics. These tactics can help attract new customers, encourage repeat business, and increase
overall revenue. Additionally, online reviews and recommendations from satisfied customers can
help boost the reputation of a tourism business, and lead to more sales and referrals.

Table 2. PEST analysis of internet marketing in the development of tourism

Political:

1. Regulations: Tourist
destinations and tourism businesses are subject
to regulations from local and national
government bodies that may impact the way
they promote and advertise their offerings.

2. Political ~stability:  Political
instability or geopolitical tensions can deter
travelers and negatively impact the tourism
industry.

Economic:

1. Consumer spending: The level
of discretionary income and consumer
spending power can impact the demand for
travel and tourism services, which in turn
affects the effectiveness of internet marketing
efforts.

2. Exchange rates: Changes in
exchange rates can have a significant impact
on travel costs for international tourists,
affecting their decisions to travel and the
amount they are willing to spend.

3. Economic downturns:
Economic recessions or downturns can cause a
reduction in travel and tourism demand and
negatively impact the industry.

Technological:

1. Disruptive technologies: The
emergence of new technologies such as virtual
reality or blockchain can disrupt traditional
tourism models and require tourism businesses
to adapt their marketing strategies accordingly.

2. Social media: The use of social
media platforms such as Instagram and
Facebook can be an effective way to promote
tourism businesses and destinations, but
require a concerted digital marketing effort.

3. Mobile  optimization: The
increasing use of mobile devices for travel
research and booking means that tourism

Social:

1. Changing demographics:
Changes in the demographics of travelers, such
as age, gender, and cultural background, can
affect the types of tourism offerings that are in
demand and the way they are marketed.

2. Changing consumer behavior:
The rise of digital media has led to changes in
the way consumers research and book travel,
which in turn impacts the effectiveness of
internet marketing strategies.

3. Trends: Tourism businesses
need to stay up-to-date with the latest trends in
consumer behavior and preferences, such as a
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businesses need to optimize their digital | growing interest in sustainable and responsible
marketing efforts for mobile devices to remain | tourism.
relevant and successful.

Those are all effective ways to improve the effectiveness of internet marketing in the
tourism industry:

- Developing a mobile-friendly website: With the increasing use of mobile devices
for travel research and booking, having a website that is optimized for mobile is essential. This
can include using responsive design, optimizing page load times, and ensuring the website is easy
to navigate on a smaller screen.

- Offering targeted promotions: Targeted promotions can be used to reach specific
segments of the travel market, such as families, couples, or adventure travelers. By tailoring
promotions to the interests and needs of specific groups, tourism businesses can increase the
effectiveness of their marketing efforts.

- Creating quality content: Content marketing can be a powerful way to attract
visitors to a tourism website and build brand awareness. This can include creating blog posts,
social media content, videos, and other forms of informative and engaging content that resonates
with the target audience.

- Building partnerships: Building partnerships with other businesses in the tourism
industry can help to expand the reach of marketing efforts and build credibility and trust with
potential customers. This can include partnering with hotels, tour operators, local tourism boards,
and other businesses to create joint marketing campaigns and cross-promotional opportunities.

In summary, internet marketing provides numerous opportunities for tourism businesses to
increase their visibility, engage with customers, and drive sales revenue. As the internet continues
to evolve and shape the way people travel and make purchasing decisions, effective internet
marketing is becoming increasingly important in the development of tourism. Implementing these
strategies can help tourism businesses to improve the effectiveness of their internet marketing
efforts and drive more traffic and bookings to their websites.
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Ro’ziyeva Zuhro Sayfiddin qizi
BuxDU magistranti
Turizmni rivojlantirishda internet marketing imkoniyatlaridan samarali
foydalanish yo’llari

Annotatsiya: Hozirgi vaqgtda fagat an‘anaviy marketing vositalari va texnologiyalari endi
igtisodiyotning turli tarmoglari kompaniyalari va aynigsa turizm va xizmatlar sohasini ifodalovchi
kompaniyalarning samarali ishlashini ta'minlay olmaydi. Shu munosabat bilan, an‘anaviy
marketing yondashuvlari bilan bir gatorda Internet-marketing texnologiyalaridan foydalanish va
ba'zi hollarda Internet-marketing texnologiyalaridan foydalanishga to'liq o'tish turistik biznes
kompaniyalarining muvaffagiyatli rivojlanishi, takommilashish, ragobatbardoshligini oshirish,
xarajatlarni kamaytirish va moliyaviy ko'rsatkichlarining o'sishi uchun zarur shartga aylanadi.

Kalit so‘zlar: internet-marketing, Buxoro shahri, turizm, turizm sanoati, ragamli turizm,
elektron pochta,

KIRISH

Internet texnologiyalaridan keng foydalanish turizm sohasidagi eng dolzarb vazifalardan
biriga aylanmoqgda. Turar joy va transport vositalarini bron gilish uchun kuchli kompyuter
tizimlarini yaratish, ekskursiya va madaniy-sog'lomlashtirish xizmatlari, ma'lum turlar,
marshrutlar, mamlakatlar va mintagalarning turistik salohiyati mavjudligi va mavjudligi
to'g'risidagi ma'lumotlar — ushbu masalalarning butun majmuasi turistik korxonalarning joriy va
kelajakdagi faoliyatini tashkil etish uchun dolzarb bo'lib golmoqgda.

Shuni ta'kidlash kerakki, ko'plab sayyohlik kompaniyalari Internetning keng targalishini
0'z bizneslariga tahdid deb bilishadi. Mehmonxonalar, aviachiptalar va turning boshga tarkibiy
gismlarini onlayn bron gilish tizimlarining ochilishi mijozlarga agentliklar xizmatiga murojaat
gilmasdan o'z ta'tillarini mustaqil ravishda tashkil etish imkonini beradi. Allagachon ko'plab
Internet foydalanuvchilari uy kompyuterlaridan mustaqil ravishda nafagat ko'rish va tanlash, balki
turning barcha segmentlarini (mehmonxonalar, aviachiptalar, avtomobillar, ekskursiyalar,
transferlar) bron gilishlari mumkin. Bunday holda, agentliklarga tashrif buyurish va kataloglarni
ko'rish kerak bo'lmasligi mumkin.

Internetning jadal rivojlanishi sayyohlik kompaniyalarining reklamaga bo'lgan
munosabatini asta-sekin o'zgartirmoqda. Shunday qilib, masalan, ba'zi agentliklar o'zlarining
ma'lumotlarini Internetda joylashtirishni afzal ko'rgan holda, nashr etilgan gazeta reklamalari
hajmini kamaytira boshladilar. Gazetalarda katta reklama o'rniga, Agentlikning internetdagi
ma'lumot sahifasi manzili ko'rsatilgan kichik bloklar tobora keng targalgan.

Internet eng kam xarajat bilan ommaviy reklama kampaniyalarini o'tkazishga imkon
beradi. Agar siz tijorat ma'lumotlarini mashhur elektron nashrda nashr gilsangiz, u butun dunyo
bo'ylab millionlab odamlarga bir kun emas, balki bir oy, chorak, bir yil davomida tagdim etiladi.
Nisbatan kam pul evaziga siz kompaniya, uning tovarlari va xizmatlari, mijozlar bilan ishlash
shartlari va boshgalar hagida eng keng ma'lumotlarni tarmoqga joylashtirishingiz mumkin.

So'nggi yillarda turizm sohasi kompyuter texnologiyalaridan foydalanishning rivojlanishi
va kengayishi tufayli sezilarli darajada o'zgardi. Turistik mahsulotning o'ziga xos xususiyatlari
turar joy va transport korxonalarida bo'sh joylar mavjudligi, shuningdek ularni bron gilish va bron
qgilish to'g'risida kerakli ma'lumotlarni tezda tagdim etishni talab giladi. Axborotni gayta ishlash
va uzatishning zamonaviy kompyuter texnologiyalaridan keng foydalanish sharti bilan buni
amalga oshirish mumkin.

ADABIYOTLAR TAHLILI VA METOD

Tarmogning asosiy vazifasi kompaniyalarga foydali ma'lumotlarni olish, tagqqoslash, tahlil
gilish va samarali garorlar gabul gilishga yordam beradigan ma'lumotlarni tagdim etish va
uzatishdir. Ammo Internet nafagat ma'lumotni uzatishga qodir. Grafik imkoniyatlari tufayli
kompaniyalar vizual materiallarni (mehmonxonalar, xonalar, transport vositalari, sayyohlik joylari
va obyektlarining fotosuratlari) olishlari mumkin, ular mijozlarni jalb gilish uchun keng
go'llaniladi. Tarmog, shuningdek, mijozga takliflarning qiymat parametrlarini baholash va
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taggoslashda, unga giziggan ma'lumotlarni saglashda va hokazolarda yordam beradigan keng
targalgan gidiruv imkoniyatlarini (ma'lum gidiruv parametrlarini o'rnatishga imkon beradi) taklif
etadi. (Morozov M., 2012)

Buxoroda mutlago barcha sayyohlik kompaniyalari elektron pochtadan turli darajada
foydalanadilar. Elektron pochta sheriklar va mijozlar bilan aloga gilish, ma'lumot, hujjatlar,
arizalar, risolalar, bukletlarni uzatish va olish uchun ishlatiladi. Shu bilan birga, onlayn aloga
dasturlari tobora ommalashib bormoqgda.(Kostin, K, 2013)

O'zingizni internetda e'lon gilishning eng keng targalgan usuli bu o'zingizning Internet —
loyihangizni, ya'ni veb-sayt yoki veb-sahifani yaratish, saglash va reklama qgilishdir. Rossiyaning
har o'ninchi sayyohlik kompaniyasi allagachon o'z veb-saytlariga ega.( comScore, 2020)

Hozirgi vaqtda Internet foydalanuvchilari soni ortib borayotganligi sababli, turoperatorlar
va sayyohlik agentliklari ushbu yo'nalishni istigbolli va hatto zarur deb bilgan holda onlayn
vakolatxonani rivojlantirishga e'tibor garatmoqdalar. Bu erda siz ma'lumotlarning sifati,
ishonchliligi va o'z vaqgtida ekanligiga, koordinatalarning mavjudligiga, ariza berish va sharh
goldirish gobiliyatiga e'tibor berishingiz kerak. (Second marketer, 2020)

Sayyohlik saytlarining eng to'liq to'plami, albatta, Mail's katalogining "dunyo bo'ylab"
bo'limidir. O'zbekiston Respublikasi www.mail.ru). bu erda turizm, sayohat, mamlakatlar, dam
olish maskanlari, sayyohlik agentliklariga bag'ishlangan 4000 dan ortiq sahifalarga havolalar
to'plangan va ular bir necha o'nlab kichik toifalarga birlashtirilgan, bu ba'zan kerakli manbani
topishni ancha osonlashtiradi.

Kataloglarni ham eslatib o'tish kerak www.tripadvisor.com , www.advantour.com
www.Uzbekistan.travel -ularda turizm bo'yicha ko'plab havolalar mavjud. Ammo shuni ta'kidlash
kerakki, gidirish qulayligi, tasniflagichi va ma'lumot miqdori jihatidan ular "pochta” dan ancha
past.Ru.

Sayyohlik saytlaridagi konferentsiyalar (forumlar) ham muvaffagiyatli. Ularda har ganday
tarmoq foydalanuvchisi ma'lum bir sayyohlik agentligining ishi to'g'risida o'z fikrlarini bildirishi,
boshqgalarga gaerda dam olish yaxshiroq ekanligini maslahat berishi, tomoshabinlardan chipta,
kurort, sayyohlik agentligi va boshgalarni tanlashda u yoki bu vaziyatda ganday harakat gilish
kerakligini so'rashi mumkin.

Internet texnologiyalaridan foydalanishni takomillashtirishning navbatdagi bosgichi
sayyohlik kompaniyasining potentsial auditoriyasiga qaratilgan veb-saytning reklama
kampaniyasini o'tkazishdir. Saytni reklama qgilish va onlayn reklama pochta ro'yxatlari, gidiruv
tizimlari, banner va matnli reklamalar, reytinglar, havolalar almashinuvi, yangiliklar xizmatlari,
kontent loyihalarini go'llab-quvvatlash va PR orqgali amalga oshiriladi.

TSARES 2030 turizm strategiyasi mintagaviy gamrovga ega bo'lgan beshta asosiy strategik
ustunni (aloga va infratuzilma; sifat va standartlar; ko'nikmalarni rivojlantirish; marketing va
brending; bozor tadgiqotlari) belgilaydi, bunda mintagaviy tashabbuslar va loyihalarni amalga
oshirish mamlakatlarga turizmning bargaror rivojlanishidan ijtimoiy-igtisodiy foyda olishga
yordam beradi. Beshta strategik yo'nalish doirasida tarmoglararo mavzular xavfsizlik, ragamli
texnologiyalar, gender, ekologik bargarorlik, xususiy sektor ishtiroki va sayyohlik xizmatlaridan
universal foydalanish kabi barcha tadbirlarda ko'rib chigiladi. Bundan tashgari, TSARES 2030
yilgacha turizmni rivojlantirish strategiyasini samarali amalga oshirish, monitoring qilish va
baholashni ta'minlash uchun tegishli institutsional va boshgaruv mexanizmlari zarur. (kun.uz,
2021)

MUHOKAMA

Agar kompaniya sayyohlik agentligi bo'lsa, unda tarkibni tanlashga yondashuv aynigsa
puxta bo'lishi kerak. Mijoz birinchi navbatda kompaniya tomonidan tagdim etilgan narx va
xizmatga gizigadi. Bu erda maksimal aniglik va tafsilotlar kerak: mehmonxonada plyaj bormi,
mashina ijarasi gancha turadi, mijoz ganday samolyotda uchadi. Turlarning batafsil dasturlari
ijobiy sharhlarni keltirib chigaradi. Axir, ofisga kelgan serverga tashrif buyurgan kishi kamroq
savollar beradi, u 0'zi ko'p narsalarni o'rganishi mumkin.
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Sayyohlik agentliklari saytlarini yaratish uchun katta miqdordagi mablag ' sarflanadi,
ammo saytlarning 10-15 foizidan ko'p bo'lmagan egalari hagiqiy daromadga ega. Avvalo, bu
Internet-sahifalarning sifati, ularga xizmat ko'rsatish, tagdim etilayotgan xizmatlar to'plami bilan
izohlanadi. Nafagat kompaniya va taklif etilayotgan turistik mahsulotlar hagida ma'lumot
beradigan, balki ekskursiyalarni elektron bron gilish va sotishni ta'minlaydigan saytlar eng katta
gizigish va yuqori trafikka ega. Saytni ishlab chigish narxi ko'pincha uning tuzilishiga,
joylashtirilgan ma'lumotlarga, mintagaga va boshga omillarga bog'lig. Shunday gilib, Rossiyaning
Markaziy mintaqgalarida rivojlanish narxi 3000 dan 5000 dollargacha, periferiyada — 1000 dan
2000 dollargacha o'zgarishi mumkin. (Etis.ru, 2023).

Saytning vizual dizayniga kelsak, u iloji boricha samarali bo'lishi kerak. Dizaynni ishlab
chigish bosgichida foydalanuvchi interfeysining vizual dizaynini internetdagi tashkilotning "yuzi"
sifatida baholash, tanlangan kontseptsiyaning magsadga muvofiqligi va vizual idrokning roli
muhim vazifalardir. Dizayn kompaniyaning potentsial auditoriyasiga mos kelishi kerak, xoh u boy
odamlar, mutaxassislar, kichik firmalar xodimlari, talabalar. Ko'pgina firmalar dizayn va
dasturlash sohasidagi eng yangi texnologiyalar va ishlanmalarga murojaat gilishadi. Ammo
saytning vizual dizayni, birinchi navbatda, foydalanuvchi interfeysi ekanligini unutmang. Shu
nuqtai nazardan, dizayn qulay va tushunarli bo'lishi kerak, tashrif buyuruvchiga saytni tezda
yo'naltirishga va kerakli ma'lumotlarni aniq topishga imkon berishi kerak.

Onlayn texnologiyalardan foydalanishni takomillashtirish uchun quyidagi fikrlarni hisobga
olish kerak:

Birinchidan, sayt yaratish eng yaxshi professional veb-studiyaga yoki ushbu yo'nalish bilan
shug'ullanadigan reklama agentligiga ishonib topshiriladi, chunki zamonaviy sayt yaratish uchun
nafagat menejerlar va marketologlar, balki dasturchilar, dizaynerlar va boshga mutaxassislarning
sa'y-harakatlari talab etiladi. Sayyohlik firmalarining saytlari darajasining oshishi shuni
ko'rsatadiki, ko'plab rahbarlar bunga ehtiyoj borligini allagachon bilishgan. Agar kompaniya sayt
yaratishga ishonadigan studiya sayyohlik loyihalarini amalga oshirishda tajribaga ega bo'lsa,
bundan ham yaxshirog. Keyin kompaniyaning Internet-sahifasini ishlab chiquvchilar mijoz bilan
umumiy til topadilar va ular sayyohlik biznesining asoslari va xususiyatlarini tushuntirishga vaqt
sarflashlari shart emas.

Ikkinchidan, kompaniyaning faoliyat yo'nalishi asosida Internet-loyihani tashkil gilish
kerak. Sayyohlik agentligi veb-sayti, goida tarigasida, butunlay boshga vazifalarni qo'yadi.
Sayyohlik agentligi veb-saytida nafagat tegishli ma'lumotlarni joylashtirish, balki uni turli xil
saytlardan mijoz siznikini tanlab, sizga go'ng'iroq qilishi uchun tagdim etish ham muhimdir.
Vaucherni gidirish uchun Internetga murojaat gilganda, mijoz elektron shaklda tagdim etilgan
"turizm va dam olish" satrlaridan ko'proq narsani kutmoqda. Bunday chiziglar sayyohlik
portallarida yaxshi, bu sayohatni gidirishning boshlang'ich nugtasi. Sayyohlik portalidan sayyohlik
agentligi veb-saytiga o'tib, mijoz batafsil va tegishli ma'lumotlarni olish huqugiga ega. Mijozni
ko'plab mamlakatshunoslik ma'lumotlari bilan to'ldirishning manosi yo'q. Mijoz ushbu
ma'lumotlarni boshga saytlardan ham olishi mumkin. Sayohat agentligi sahifasida birinchi
navbatda aniq takliflar hagida ma'lumot kerak;

Saytni to'g'ri ishlab chiqish yo'lida boy grafikalar, ovoz effektlari, Java dasturlari va
animatsiyalarga haddan tashqari berilib ketmaslik kerak. Kompaniyaning veb — sayti veb-
texnologiyalar ustida tajriba o'tkazish vositasi emas, balki marketing vositasidir. Ba'zan yuklash
uchun ko'p vaqt talab giladigan imkoniyatlarni namoyish qilish uchun korporativ saytdan
foydalanishning hojati yo'q (Podlipalina N., 2003).

NATIJALAR

Turoperator uchun o'z agentlarini gizigtirgan ma'lumotlarni joylashtirish mantiqiy bo'ladi:
charter jadvali va uning o'zgarishi, reyslar va mehmonxonalarni yuklash, mijozni agent sifatida
ro'yxatdan o'tkazish uchun zarur bo'lgan namunaviy hujjatlar, o'zaro hisob-kitoblar tartibi,
agentlarning manzillari va telefonlari va boshqalar., mehmonxonalar, yo'lda foydali maslahatlar.
Keyin unga bir marta kelgan potentsial mijozlar yana qaytib kelishni xohlashadi yoki boshgalarga
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uni ko'rishni maslahat berishadi. Shunday gilib, kompaniya yangi mijozlar yoki hatto sheriklarni
topishi mumkin.

Turistik portallarni reklama beruvchilar — turoperatorlar va sayyohlik agentliklari
xizmatlarini sotishga ko'maklashish uchun mo'ljallangan onlayn reklama maydonchalari deb
hisoblash mumkin. Portallarning daromad manbai bannerli reklama va sayyohlik agentliklari va
ularning takliflari to'g'risidagi ma'lumotlarni pullik joylashtirish, shuningdek serverdan buyurtma
berish faktlari uchun sayyohlik agentligidan olingan komissiyalar bo'lishi mumkin.

Saytdan foydalanishning quyidagi xususiyatlari va afzalliklarini ajratib ko'rsatish mumkin:

* magsadli auditoriya bilan yo'naltirilgan ish;

* tinglovchilarning ma'lumot olishga bo'lgan dastlabki gizigishini yaratish;

* patafsil ma'lumot;

* ma'lumotlarga cheksiz vaqt kirish;

* axborotning dolzarbligi va samaradorligini ta'minlash;

* auditoriya bilan interaktiv mulogot, fikr-mulohazalar;

* statistikani saglash va tahlil qilish;

* so'rovlar va tadgiqotlar o'tkazish.

Internet texnologiyalaridan, ya'ni veb-saytdan foydalanish usullarini ishlab chigishda, uni
Yaratgandan so'ng, iloji bo'lsa, ushbu manbaga hamroh bo'lish va yangilash kerakligini unutmang.
Agar kompaniya hagigatan ham tarmoqni marketing vositasi sifatida ishlatmogchi bo'lsa, unda u
u bilan shug'ullanishi, yangilarini tayyorlashi va mavjud materiallarning dolzarbligini tahlil gilishi,
shuningdek qgizigish omilini nazorat gilishi kerak. Eng muvaffaqgiyatsiz loyihalarni, masalan, bir
yil oldin, ularning rivojlanishida muzlatilgan saytlar deb atash mumkin. Professional bo'Imagan,
yogimsiz va ma'lumotsiz sayt kompaniya hagida tegishli taassurot qoldiradi. Bu tagdirdan qochish
kerak. Agar shtatda mutaxassislar bo'Imasa, unda siz mutaxassislarning xizmatlariga murojaat
gilishingiz kerak. Onlayn resurslardan foydalanish strategiyasini ishlab chigish bosgichida
kompaniya saytni saglash imkoniyatlarini hisoblashi kerak. Agar bu kompaniya uchun gimmatga
tushsa, unda salbiy ogibatlarga yo'l go'ymaslik uchun internetda marketing siyosatini amalga
oshirish giyin.

Pandemiya turizm sohasida katta o'zgarishlarni amalga oshirish va operatsion
samaradorlikni, samaradorlikni, rentabellikni va birinchi navbatda sektorning barqarorligini
oshirish uchun zarur islohotlar va o'zgarishlarni boshlash imkoniyatini berdi. Buxoro viloyatidagi
tumanlar va shaharda sayyohlik idoralari ushbu imkoniyatdan yangi siyosat va tamoyillarni
qo’llash, shuningdek, sektorning o'sishi va modernizatsiyasi uchun juda zarur rag'batlarni
ta'minlash uchun foydalanishlari mumkin.

Pandemiya tufayli tashrif buyuruvchilarni ularning xavfsizligi va farovonligiga ishontirish
zarurati hech gachon hozirgi kabi keskin bo'lmagan — hatto juda muhim. Safarning barcha
bosgichlarida xavfsizlikka etarlicha ishonch bo'lmasa, tashrif buyuruvchi shunchaki sayohat
gilmaydi. TSARES instituti tadgiqotida aytib o'tilgan texnologiyalar va tavsiyalar odamlarning
o0'zaro ta'sirini minimallashtirish va xavfsiz va toza turizmni rivojlantirishdagi roli bilan bog'lig.

Pandemiyaning turizm sohasiga ta'sirini hisobga olgan holda, mintagadagi siyosatchilar
mintagadagi ta'sirni minimallashtirish uchun yumshatish strategiyalarini aniglashlari va gabul
gilishlari kerak. Yangi texnologiyalar pandemiyaning iste'molchilarning ishonchi va ishonchiga
ta'sirini yumshatish hamda mintagadagi gisga va o'rta muddatli stsenariylarda xavfsiz sayyohlik
yo'nalishlarini targ'ib gilish uchun katta salohiyatga ega.

Bundan tashqari, davlatlararo darajada chegara, bojxona va migratsiya nazorati goidalarini
soddalashtirish kabi masalalarni hal gilish zarur; yagona mintagaviy vizani joriy etish; transport
va axborot kommunikatsiyalarini rivojlantirish; turistik xizmatlarning yagona standartlarini joriy
etish; kadrlar tayyorlash va malakasini oshirishning yagona tizimini yo'lga qo'yish; turizm
sohasida statistik ma'lumotlarni to'plash va gayta ishlash usullarini muvofiglashtirish. (kun.uz,
2021)
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XULOSA

Portallarda siz maxsus ishlab chigilgan shakl (feedback) orgali sayohatni bron gilishingiz
yoki tegishli taklif hagidagi ma'lumotlarni elektron pochta orgali buyurtma gilishingiz mumekin.
Odatda, bunday takliflar sotuvchi kompaniya, kurort, mehmonxona toifasi, transport turi,
ekskursiyadagi qo'shimcha xizmatlar, minimal yoki maksimal narx va boshqalarni ko'rsatadigan
chiziglar shaklida ko'rinadi. Ba'zi manbalar onlayn sayohatga buyurtma berish mexanizmini,
narxlar ro'yxatini yoki tur dasturlarini kiritish, batafsil sharhlar yozish va hokazolarni taklif
giladi.bundan tashqgari, bu holda reklama beruvchilar uchun o'z sahifalari internetda bo'lishi shart
emas, lekin elektron pochta yoki telefoningizni ko'rsatish kifoya.

Veb-sayt quyidagilar bo'lishi kerak: 99% auditoriya uchun o'gilishi mumkin; 95%
auditoriya uchun jozibali; 80% auditoriya hagida taassurot qoldirish; 30% auditoriyani hayratda
goldirish (Rashidov, 2018).

Bugungi kunda tobora ko'proq sayyohlik kompaniyalari o'zlarining kundalik faoliyatida
Internet imkoniyatlaridan foydalanmoqdalar. Ammo mijozlarni jalb gilish manbai sifatida Internet
hali jiddiy gabul gilinmagan, garchi ularning internetdagi reklamalari juda yaxshi ishlaydi deb ayta
oladigan sayyohlik agentliklari mavjud.

Internet sayyohlik korxonalariga yangi texnologiyalar bilan tanishish, mijozlar bilan
ishlashning yangi shakllarini ochish, biznes sheriklari bilan doimiy alogada bo'lish imkoniyatini,
shuningdek turli xil axborot manbalaridan foydalanish imkoniyatini beradi.

Turizm sohasida Internet texnologiyalaridan foydalanishni takomillashtirish yo'llarini
ishlab chigish nafagat alohida sayyohlik korxonalari uchun, balki Buxoroda turizm sanoatining
rivojlanishiga ham ta'sir gilishi mumkin.
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O’ZBEKISTON TURIZM SALOHIYATI IQTISODIYOTNING
ERTASI

Annotatsiya : Ushbu maqolada turizm bo’yicha muhim ma’lumotlar va tavsiyalar berishga
harakat qilindi. O’zbekistonni rivojlantirishda turizm sohasining tutgan o’rni, shu jumladan,
rivojlantirish mumkin bo’lgan sohalar uchun takliflar ko’rsatib o’tildi.

Kalit so’zlar : turizm, sayyohlik, agroturizm, fermer xo’jaliklari, turistik firma, qishloq
x0’jaligi, etnik turizm, ekoturizm, mehmonxonalar.

Kirish :

Turizm- bu sayr qilish, sayohat gilish, faol dam olish turlaridan biridir. Turizm deganda
jismoniy shaxsning doimiy istiqomat giladigan joyidan sog’lomlashtirish, ma’rifiy, kasbiy-amaliy
yoki turli boshga magsadlarda borilgan joyda yoki mamlakatda haq to’lanadigan faoliyat bilan
shug’ullanmagan holda uzog’i bilan 1 yil muddatga jo’nab ketishi yoki sayohat qilishi tushuniladi.
Turizmning yangicha rivojlanayotgan sohalaridan biri bu-agroturizmdir.

Agroturizm-ferma yoki dalaga tashrif buyuruvchilarni olib keladigan qgishloq xo’jaligiga
asoslangan har ganday operatsiya yoki faoliyat turini 0’z ichiga oladi.

Journal of Agriculture, Food Systems, and Community Development jurnalida 2018-yilda
chop etilgan maqolada agroturizm faoliyati bir yoki bir nechta toifalarga bo’lingan : to’g’ridan-
to’g’ri iste’molchiga sotish (masalan, fermer xo’jaliklari), qishloq xo’jaligi ta’limi,
mehmondo’stlik (fermada tunash), dam olish va o’yin-kulgu kabi turlarga ajratilgan. Aksariyat
agroturistlar fermer xo’jaliklarida meva-sabzavot terish yoki hayvonlarni bogish uchun vaqt
o’tkazadilar. Boshqalari esa makkajo’xori labirintida sayr gilishlari, yoki fermada yashashlari,
qishloq xo0’jaligi, chorvachilik ishlarida ishtirok etishlari mumkin. *

Bugungi kunga kelib qishloq xo’jaligi turizmi deyarli barcha fermer xo’jaliklarining
yashashi uchun eng muhim zarur vositaga aylanmoqgda.

Ushbu soha turli biznes operatsiyalarini diversifikatsiya qilish orqali fermer xo’jaliklari
operatorlari yanada barqaror daromadni ta’minlashga qodir hisobalanadi.

1985-yildan boshlab Italiyada agroturizm rasmiy ravishda davlat gonuni bilan tartibga
solingan. 2006-2013-yillar mobaynida ushbu qonunlarga o’zgartirishlar kiritilgan.

Respublikamizda “qishloq xo’jaligini rivojlantirishning 2020-2030-yillarga mo’ljallangan
strategiyasi”’da qishloq xo’jaligini modernizatsiya qilishga, ishlab chigarishni rivojlantirishga va
tarikibiy o’zgarishlar gilishga alohida e’tibor qaratilgan hisoblanadi. Ushbu strategiyada ko’p
tarmoqli fermer va dehqon xo’jaliklariga ko’plab shart-sharoitlar yaratish belgilanib olingan.

Ushbu islohotlardan kelib chiggan holda, mamlakatimizning barcha hududlarida o’zining
imkoniyatlarini aniglab olib anig mexanizmlarini ishlab chigib yanada takomillashtirilishi bugungi
kunning asosiy zarurati deb o’ylaymiz.

Tahlil va natijalar:

So’ngi yillardagi O’zbekistonning turizm sohasida amalga oshirilgan islohotlarga
to’xtaladigan bo’lsak. Yaqin kelajakda turizm milliy igtisodiyotimizning “o’sish nuqtalari”dan
biriga aylanadi desak bejiz emas. U turizmga alogador boshga tarmoglarni rivojlantiruvchi drayver
bo’lib xizmat qiladi, yuqori multiplikativ ta’siri bilan daromadlarning ortishiga xizmat qgiladi.
Turizm O’zbekiston sharoitida yangi ish o’rinlarini tashkil etishda eng muhim omillardan
hisoblanadi.

O’zbekistonda turizm sohasining jadal tiklanishida ijobiy tendensiyalar kuzatilmoqda.
Ayni vaqgtda mamlakatimiz chet el sayyohlari va sayohatlari butunlay ochiq. Barcha sayohat
cheklovlari olib tashlandi. Pandemiyadan keyin ichki turizmni tiklash va aholining tizimli

11 hitps://uz.m.wikipedia.org/wiki/gishlog
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sayohatlarini tashkil etishga alohida e’tibor qaratilmoqda. Tahlillarga ko’ra bugungi kunga kelib
turizm sohasiga 0,31 % mutaxassislar yetishmasligi aniglandi.

So’ngi uch yil Ichida mamlakatimizga tashrif buyuruvchi sayyohlar soni 2,5 baravarga
ortdi. (1-rasm)

O'zbekistonga kelgan chet ellik sayyohlar ‘
soni ming kishi

k 2017 2018 2019 2020 2021 2022 ‘

1-rasm.So’ngi yillarda mamlakatimizga tashrif buyurgan sayyohlar soni.

Turizmni rivojlantirish uchun so’ngi yillarda amalga oshirilgan sa’y harakatlar natijasi
o’laroq yuqorida ta’kidlaganimizdek turistlar soni 2,5 barobarga oshdi. Ushbu ko’rsatkich 2017-
yilda 2,7millionni tashkil etgan bo’lsa, 2019-yilda bu ko’rsatkich eng yuqori cho’qqiga ya’ni
6,7millionga yetganini ko’rishimiz mumkin. 2020-2021-yillarda pandemiya tufayli 1,5 million va
1,9 million sayyoh kelgan. Lekin 2022-yilda bu ko’rsatkich ancha yuqoriladi (1-rasmga garang) .
1

Mahalliy aholimizningham turizmga bo’lgan qizigishi juda yuqori hisoblanadi. Ichki
turizm ko’rsatkichlariham so’ngi yillarda yuqori hisoblanadi. (2-rasm.).
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2-rasm. So’ngi yillardagi mahalliy sayyohlar ko’rsatkichlari.

1 MHTI-makroigtisodiy va hududiy tadgiqotlar instituti
144



Turizm xizmatlari eksporti 2020-yilda 370 million AQSH dollarini tashkil etgan bo’lsa,
2021-yilga kelib ushbu ko’rsatkich 15,1%ga oshib, 422,1 million AQSH dollariga yetdi. 2022-
yilda ushbu ko’rsatkich sezilarli darajada oshdi.

Respublikamizda bugungi kunga kelib 14420 taga yagin mehmonxonalar faoliyat
yuritmoqda. Bu esa, 2017-yilga nisbatan 1,5 barobarga ko’p degani.

Mehmonxonalardagi turar joy binolaridagi o’rinlar soni 2017-yilda 39,8 2018-yilda 41,1
2019-yilda 52,5 mingtani tashkil etgan bo’lsa, bugungi kunga kelib ushbu ko’rsatkich
71,2mingtaga yetdi. Turar joy binolardagi xonalar soni esa, 2017-yilda 18,6, 2018-yilda 20,2,
2019-yilda 26,1 mingtani tashkil etgan bo’lsa, bugungi kunga kelib ushbu ko’rsatkich 32,8 mingga
yetdi.

Eng ko’p sayyoh tashrif buyuruvchi viloyatlar orasida Buxoro yetakchi hisoblanadi so’ngi
uch yilda ushbu viloyatga 2,7 millionga yaqin sayyoh turistik magsadda tashrif buyurgan.

Xulosa va takliflar:

Turizm sohasida agroturizmni joriy qgilish uchun bir necha asosiy sabablar mavjud.

1. Mamlakatizmizning 51% qismi shaharlarda 49% qismi qishlog hududlarida
yashaydilar. Ammo tadqiqotlar shuni ko’rsatadiki, qishloq xo’jaligining bor imkoniyatlaridan
to’ligligicha foydalanilmayabdi. Chunki qishloq xo’jaligida faoliyat yurituvchi korxonalar
faoliyatini yanada diversifikatsiya gilishning ahamiyati yuqori. Ularning imkoniyatlarini oshirgan
holda turli qishloq xo’jaligi xizmatlarini ko’rsatish va taklif etish mumkin.

2. Dunyoning deyarli barcha qismidagi aholilarning agroturizmga bo’lgan qiziqishi
juda yuqori. Mahalliy gishloq xo0’jaligi korxonalarida yetishtirilgan mahsulotlar va xizmatlarni
ularga taklif etish mumkin.

3. Mamlakatimizning turli hududlarida joylashgan oliy ta’lim tashkilotlarida,
akademik litseylarida turizm va qishloq xo’jaligi sohasi mutaxassislari mavjud. Ularning bevosita
hamkorlas?uvi natijasida agroturizm uchun zarur mutaxassislar tayyorlash jarayonida foydalanish
muhimdir.

4. Ko’plab qgishloq xo’jaligi faoliyatini amalga oshiruvchi korxonalar hamda turistik
firmalar agroturizmni tashkil etish uchun bir necha asosga ega bo’luvchi ishlab chiqarish va xizmat
ko’rsatish bo’yicha malakalarga va infratuzilma obyektlariga ega hisoblanadi. Ya’ni turizm
sohasidagi (xizmat ko’rsatish tajribasi, mehmonxonalar) gishloq xo’jaligi korxonalarida (ishlab
chigarish amaliyoti, dala shiyponlari) kabi infratuzilma obyektlaridan unumli foydalanish
magsadga muvofiq hisoblanadi.

5. Agroturizm bir vaqtning o’zida turizmning bir necha sohasini 0’z ichiga qamrab
oladi: ekoturizm, ekskursiya, etnoturizm, ta’lim turizmi, tibbiy turizm, ziyorat turizmi, agrar soha,
tastronoturizm. Agroturizm boshqa turizm turlaridan farqli tarafi shundaki u bir vaqtning o’zida
bir nech sohani qamrab oladi. Bu sohalarning integratsiyaga kirishish jarayoniga ijobiy ta’sir
ko’rsatadi. Mamlakatimizda agroturizmni bir necha bosqgichlarda amliyotga tatbiq etish magsadga

muvofiqdir.

6. Fermer xo’jaliklari egasi turli uylar va chodirlar qurib tashkil etish mumkin.
Ovqatlanishni tashkil etish.

7. Agroturistik majmualarni yaratish kerak, ya’ni jahon standartlariga javob beruvchi

yuqori sifatli dam olish joylari, turli darajadagi chiroyli ko’rinishdagi dekoratsiyalar bilan bezatish,
o’quv-malaka oshirish uchun maxsus xonalar bo’lishi maqsadga muvofiq. Bunda xizmat bir necha
yuz kishiga bir vaqtning o’zida xizmat ko’rsatish imkoniyati yaratiladi.

8. Fermer xo0’jaliklarida sayyohlarning talablaridan kelib chiggan holda ular shu joyda
meva-sabzavot yig’ish terish jarayonlarida ishtirok etishlari, qishloq xo’jaligida boqiladigan
hayvonlarni parvarishlash jarayonida ishtirok etishlari mumkin.

Xulosa o’rnida mamlakatimiz qishloq xo’jaligi faoliyatini amalga oshiruvchi
korxonalarning moddiy-texnik bazasini o’rganib, mavjud muammolarni bartaraf etish dolzarb
vazifadir. Agroturizm uchun gonunlar ishlab chigish uning qonuniyligini ta’minlash va huquqiy
bazasini ta’minlash, agroturistik bozordagi xizmatlar narxini o’rganish va uni baholash lozim.

1 Agroturizmni rivojlantirishning o’ziga xos xususiyatlari. H.R.Turobova. Igtisodiyot va innovatsion texnologiyalar electron
jurnali. Ne6 noyabr-dekabr 2019-yil
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Agroturizmni rivojlantirish orqali qishloq xo0’jaligida yangi ish o’rinlarini yaratishga xizmat qiladi.
Lekin agroturizm uchun yetuk mutaxassislarning yetishmasligi va bu sohaning mavsumiyligi
atrof-muhitga sal’biy ta’sir ko’rsatishi, o’sishi va rivojlanishiga salbiy ta’sirini ko’rsatishi
mumkin. Bu kamchiliklarni inobatga olib muammolar to’g’ri bartaraf etilsa, igtisodiyotimiz
rivojlanishining o’sish sur’atlari yuksaladi.
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Ipzawmesa Azuza Papmonosna
Acnupanm
Byxapckuii cocyoapcmeennwlii ynusepcumem
POJIb TOCYJAPCTBEHHBIX IIPUBUJIETUM B OJJIEP)KKE PEMECEJI

PemecneHHOM eATeNbHOCTE — HEOTheMJIeMasi 4acTh OT€UECTBEHHOW KyJbTYphl. B HHMX
MHOT'OBEKOBOM OIIBIT 3CTETUYECKOI'0 BOCHPUATHS MHpa, OOpalieHHbIH B Oyaylee, COXpaHEeHbI
rIIyOOKHE XYJI0’KECTBEHHBIE TPaJMILIMU, OTPa)KaIolIUe CaMOOBITHOCTh KyJbTyp PecmyOmuku
VY30ekucraH.

CeroniHsl TypUCTOB, IIPUE3KAIOIINUX B CTPAHy, MOKHO IPUBJIEYb HE TOJBKO IPUPOIHBIM
naHamadToM U HHPPACTPYKTYPOH CTpaHbl, HO U MOBBIIIEHUEM UX MHTEpeca K 00pa3y *KHU3HU U
XO3SIICTBEHHOM JIE€ATEIbHOCTH HACEJIEHUS CTPaHbl. B CBS3M ¢ 3TUM IOCyAapCTBO PEaIU3yET Psl
Mep M0 MOJJCPKKE IEATEIbHOCTH PEMECICHHUKOB B 1IEIAX Pa3BUTHs PEMECICHHOM oTpaciiu B
HaIlle¥ CTpaHe.

12 uronsa 2023 roga npunsar Yka3 Ilpesuaenra PecnyOnuku Y36ekuctan «O mepax 1o
IIPUBJICYCHUIO HACEJICHUS] K peMeciiaM U CO3/aHUI0 OJIaronpuUsTHBIX YCIOBUN Uil pa3BUTHS
pemecineHHo aestenpbHOcTW». CorjmacHo ykaszy, 1o 1 sHBapa 2025 roga ams MacTepos-
PEMECIIEHHUKOB, BKIIOUEHHBIX B «HalMoHanbHbBIN KaTaJlor MacTepoB MPUKIAAHOIO HAPOJHOTO
TBOpUecTBa» U «PeecTp MacTepos, paboTtarouux B chepe Typusmar: 100% noxona ot peannzanuu
U3JEeINH KyCTapHOI'O MPOMBICIIA. TOBApoB (paboT, ycayr) B TeUEHUE KaJeHIapHOro rojia cTaBKa
Hazora ¢ obopota Oyzaer cHuxena Ha 50% Ha cyMMy, IPEBBIIAIOLTYIO0 OAUH MUJUIMOH CYMOB, HO
He MpEeBBILIAIONIYI0 1 MUIIIHap1 CyMOB, a TOCYJapCTBEHHAs pErUCTpalysi TOBApHBIX 3HAKOB OyAeT
OCYLIECTBIISATHCS OECIIIATHO.

B 2023 rony e Menee 70 NpoLEHTOB CPEACTB, HAIIPABJIAEMbIX HA Pa3BUTHE JJOMOBOJICTBA
U peMecell B paMKax MporpamMM pa3BUTHS ceMeiHoro OwusHeca, OyneT HampaBlIeHO Ha
(uHaHCHPOBaHHE ITPOEKTOB PA3BUTUS PEMECEIL.

DoHJ NOAACPKKHY MTOABOPUI NTeperMeHOBaH B POH MOAIEPKKU PEMECEIT U MOJIBOPUIA, U
c 15 urona 2023 roma 3a cuer cpenctB donma OyayT OCYHIECTBIATHCS MEpPHI (PUHAHCOBOM
MOJIIEPIKKH PEMECEIL.

Hwxe mnpuBoauTcs mepeueHb CyOCHAMI, BBIIEISIEMbIX Ha TOAJCPKKY pPEMECICHHOU
nesTenbHOCTH U3 DoHma NOAAEPIKKH PEMECEI U TIOMAIIHUX XO3IHCTB:
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> 50 % MeXayHapOIHBIX MOYTOBBIX U KYPBEPCKUX PACX0/I0B IPU SKCIOPTE U3AEIUN
KyCTapHOT'0 IpoMbICIIa, HO He 6ostee 50 % 3KcropTHOM CTOMMOCTH U3/1eus (03 yueTa CTOUMOCTH
JIOCTaBKH);

> OyAeT BBEACH NOPSIOK claud B apeHIy OOBEKTOB HEIBHKHMMOIO HMYILECTBA
MaTEpUAIILHOTO KYJBTYPHOTO HACIEAMsI, HAXOALMXCS B TOCYJapCTBEHHON COOCTBEHHOCTH, JIJIst
3aHSTHUS PEMECIEHHON JESTEIbHOCTBIO TOJIBKO PEMECIIEHHUKAM, BKIOUEHHbIM B HalioHanbHbIN
KaTaJor ¥ peecTp, NOCPEACTBOM 3JIEKTPOHHOIO MHTEPHET-ayKLIMOHA.

> o 1 mapra 2024 ropma Ha Teppuropuu, Npuwierarouieii k mnapky «Hossii
V36ekucTany, Ha 3eMeJIbHOM ydacTke miomaapio 0,3 ra OyayT HOCTPOEHbI BHICTABOYHBIN 3all,
mKojia «MacTep-yuyeHHK» U MacTepcKas JUlsl CJauu B apeHIy.

CratucTtika MacTepoB, paboTarouux B Y30eKucTaHe, TaKOBa!

1. KonngectBo 4wiieHOB npodcoro3a, 3aperucTpUpPOBaHHBIX B cucteMe 82481 dieHs
accoIMaIuu;

2. OO0111€e€e KOIMYECTBO WIEHOB aCCOIMAIIMN B cucTeMe 28618 wineHbI accoIualiimy;

3. Ob111ee KOIMYECTBO PEMECICHHUKOB, paboTatoniux B cepe typusma 1101 unens
accolualuu.

W3BecTHO, YTO B Hallell cTpaHe U3JaBHA Pa3BUBAIUCH PEMECIA, CO3JaHME Pa3IMUHBIX
YHUKaJIbHBIX MPEIMETOB, U3rOTOBJICHUE TEXHUKU, KOTOpask UCHOJB3YETCsI B OBITY, TEM CaMbIM,
MIPUHOCAIIEE CBOUM TPYAOM IOJIB3Y JIIOJISIM, OBUIO BO3BEACHO B paHT LieHHOCTH. Ha ceroausmHmii
JICHb HANpaBJICHUS TOBapOB M TOBapoB (paboT, yciyr), MPOU3BOAMMBIX PEMECICHHUKAMU B
V36ekucrane, yBenuuamwinch ¢ 25 no 34. B HacTosiiee BpeMsi OHU MPOU3BOAAT MPOAYKIHUIO IS
BHYTPEHHEIO0 U BHELIHET0 pPBIHKOB. OTH MpPOAYKThl TaKXe Ba)XHbl CBOUM KadyeCTBOM,
XYA0XKECTBEHHBIM COBEPIIEHCTBOM, HAaTYPaJbHOCTBIO U TE€M, YTO OHHM COYETAIOT B cede Halry
HAIlMOHAJIbHYIO CAaMOOBITHOCTh U UICTOPUUYECKUE TPATULIUH.

Jli1g ycuieHus MecTo peMecell Ha PbIHKE MbI IpeIaracM CIEAYIONNE HOBbIE YCIYTH AJIs
pBIHKA!

* B crpane momkHBI OBITH OPraHMW30BaHBl PEMECICHHBIE CTHICHIUU U
MEXIyHapOIHbIE TPOrPaMMBI, TPUBIIECKAIOIINE PEMECICHHUKOB,
* VY V36ekucTana 10JKHBI OBITH XOPOIINE MEKIYHAPOIHBIE OTHOIICHUS C JPYTUMHU

CTpaHaMH, BeJlb €CiIu OyJIeT MPOUCXOAUTH JOJDKHBIH OOMEH KyJIbTypOd M TpaAULMSIMH OJHOU
CTpaHbI C IPYTOH CTPAHOM, TO SKCTIOPT PEMECIECHHOM IPOIYKIIUU OYACT JOCTYIIEH U B 3TH CTPAHBI.
B HEKoTOphIX cTpaHaX HEOOXOAWMO YCTaHOBHUTH TPAIAHMIIMIO SKCIIOPTHO-UMIIOPTHOW MOJIUTHKH,
IIPOBOAMTH MATKYIO IIOJUTHKY B OTHOLIEHUH KyCTapHOW IPOMBIIIEHHOCTH;

pemecna JODKHBI ObITh BKJIIOUEHBI B IIKOJBHYIO HPOTrpaMMy, Kak OTIENbHBIC
MPEIMETHI, U JOJKHBI ObITh BKIIFOUEHBI B IIKOJILHOE 00Pa30BaHKE KaK MPEIMET;

* MyTeM OpTraHMU3allK OHJIAIH-KYpPCOB peMeces, YTOObl 3aMHTEePECcCOBaTh HacEIeHHE
1 OOy IuTh ero npuodpectu npodeccuro;

* OHM JOJKHBI €XEAHEBHO MyOIMKOBATh NPOAYKIMIO MECTHOW peMeCIeHHOU
MPOMBIIUIEHHOCTH B razetax, CMU u colunanbHbIX CETAX;

* Cucrtema JIHUIIEH3UPOBAHUS B OTPACIM JOJKHA OBITh MOJHOCTHIO YCTPaHEHA, 3TH
MPOJYKTHI JOJKHBI MOOILIPSITh Pa3BUTHE CEPTUPHUKAIIN BMECTO CUCTEMBI JINLIEH3UPOBAHMUS,

Jlis cTUMYIHpPOBaHUS AKCIIOPTA JOJKHBI OBITH COOTBETCTBYIOIINE YCIOBHS IS
UMIIOPTEPOB U HKCIOPTEpOB: (a) J00oW skcroprep npoAykuuu mnpojaer 20% wuzgenuit
KyCTapHOT'O MPOMBICIIa B APyroi crpane; u (0) naroboi uMmnoprep AOHKEH UMIOPTUPOBATh HE
MeHee 24 MPOIEHTOB Y30eKCKUX M3AETHIA KyCTapHOTO IMTPOMBICIIA IJIsl Pa3BUTHS COTPYIHUYECTBA;

* Coznanue peMeciIeHHbIX 1EPEBEHb U PEMECIIEHHBIX YHUBEPCUTETOB, IPUBJICUEHUE
Ha MecTa BBICOKOOOPa30BaHHBIX, BEICOKOKBAIM(UIIMPOBAHHBIX KaJIPOB.

Kak BuaHO U3 npuBeeHHON HHPOPMAIIUU, pEMECICHHUKU HYKAAIOTCS BO BCECTOPOHHEHN
BHEIIIHEH MOIJIEPKKe, U IPOJBIKEHUE UX IESITEIBHOCTH OyaeT Oosee 3 (HEKTUBHBIM, eclii OyAeT
OpPraHM30BAaHO Ha rOCYAapCTBEHHOM YpOBHE. TPEOYIOTCSA: MAapKETOJIOTH, TEXHOJIOTH, IOPUCTHI, a
TaK)K€ KOMIIaHUH, KOTOPBIE TPOBOAST MEPONPUSATHUS IO PA3BUTHUIO COTPYIHUKOB.

CnHcok ucno/Ib30BaHHBIX JUTEPATYPHI
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Mahmudova Nodira O’ktamovna
Buxoro davlat universiteti tayanch doktoranti
TA’LIM TURIZMI XIZMATLARI BOZORINING XALQARO KO’LAMI

Annotasiya:Maqolada ta’lim turizmibozorining xalqaro ko’lami hamda xorij tajribasi
yoritilgan. Ta’lim turizmini amalga oshirishda ta’sir etuvchi omillar tahlili keltirilgan.

Kalit so’zlar: ta’lim turizmi xizmatlari, xalgaro ta’lim turizmi bozori, undagi talab va
taklif, ta’sir etuvchi omillar.

Jahon miqiyosida ta’lim turizmining rivojlanishi so’nggi 45yillikda amalga oshirilmoqda.
Project Atlas® hisobotida, 1975-2018yillar davomida dunyo bo’ylab xalgaro talabalar sonining
o’sish tendensiyasini kuzatish mumkin. Jumladan, 2018 yilda bu ko’rsatkich Smln kishiga yetgan,
2017yilga nisbatan 8,7%ga oshgan. Ta’lim turizmini amalga oshiradigan xalgaro talabalar
2020yilga kelib 6min, 2025yilga kelib 7,2min kishiga yetishi bashorat gilingan?.

Ammo COVID-19 pandemiyasi barcha sohalarga, jumladan xalgaro ta'lim turizmi
bozoriga sezilarli salbiy ta'sir ko'rsatdi.

Mintagalararo xalgaro kirish turizmi,
2019 yil bilan solishtirganda

A|'!el‘ll‘|§l"$l‘|l‘l

-100% m2021yil 2022(yanvar-iyul)

1-chizma. Mintagalararo xalqgaro kirish turizmi, 2019 yil bilan solishtirganda
o’zgarish dinamikasi®

12018 Project Atlas Infographics | IIE

2 Bohm, A., Davis, D., Meares, D. and Pearce, D. (2002) Global Student Mobility 2025 Forecasts of The Global Demand for
International Higher Education

3 https://www.unwto.org ma’lumotlari asosida tayyorlandi
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Daigrammadan ko’rish mumkinki, mintagalararo Kirish turizmi 2021 yilda 2019yildagi
ko’rsatkichlardan karantin talablari sabab ancha uzoqlashgan bo’lsada, 2022 yilning yanvar-iyul
holatida sezilarli tiklanish holatini ifodalayapti.

Jumladan, xalgaro ta’lim turizmi bozori hajmi 2022 yilda 365,9 milliard dollarga
baholangan va 2023yildan 2030yilgacha yillik murakkab o‘sish sur’ati (CAGR) 13,0
foizgal(17,2%(2021-203 1yillar) FMI ma’lumotiga ko’ra?) kengayishi kutilmogqda.

AQSh, Buyuk Britaniya, Italiya, Fransiya, Ispaniya, Kanada va Irlandiya kabi davlatlar
ta'lim olish uchun eng ko'p afzal gilingan yo'nalishlardan hisoblanadi.

Future Market Insights (2021) ma'lumotlariga ko'ra, keying yillarda AQSh ta'lim turizmi
xizmatlari mazkur bozorning 3/4 gismidan ko'prog'ini egallashi kutilgan. Bunday katta ulushga
ega bo’lish sabablari sifatida:

- eng yaxshi ta'lim muassasalari xizmatlari taklifini ta'minlaydi va sifatni saglashga
intiladi;

- ta'lim sayohatlarini turli imtiyoz orqali qo’llab-quvvatlaydi;

- sifatli ta’lim va tadqiqotlar xarajatlarini iqtisodiy jihatdan goplaydi.

Sayohatchilar uchun Qo'shma Shtatlarda til o'rgatish kompleks dasturlaridan
foydalanishning doimiy imkoniyatlar mavjud. Ularga davomiyligi bir haftadan ikki yoki uch
yilgacha bo’lgan til kurslarini taklif etiladi. Shuningdek, trening davomida madaniyat, Amerika
bo'ylab sayohat gilish, diggatga sazovor joylar va an'analar bilan tanishish imkoniyatlari ham
taqgdim etiladi. Uzoq muddatli individual til o’rganish kurslarida mazkur tilda so’zlashuvchi
o’qituvchi oilasida nutqni va so’z boyligini oshirish maqgsadida yashab o’rganish ko’rinishlari ham
mavjud.

Quyida biz AQSh ta’lim turizmi xizmatlarining e’tiborga molik jihatlarini qayd etamiz:

- ta’lim turizmi xizmatlarini tashkil etish davlat organlarining faol ishtirokida amalga
oshiriladi;

- o‘rta va oliy ma’lumot olish, stajirovka va kasbiy gayta tayyorlash, malaka oshirish
sohasida ta’lim turistik xizmatlari taklifi amalga oshiriladi;

- ta'lim turizmi dasturlariga jalb gilingan turistlar aksariyati 24 yoshgacha bo'lgan
talabalar, shuningdek yoshi kattalarni tashkil etadi;

- ta'lim turizmi xizmatlarini moliyalashtirishning ko'p darajada tijorat xususiyati
mavjud, ya’ni mazkur xizmatlarni ishlab chiqish va taklif etish asosan xususiy sector tomonidan
amalga oshiriladi;

- AQShning barcha ta'lim muassasalari turizm tashkilotlari va ixtisoslashgan davlat
institutsional tuzilmalari bilan hamkorlikda tarmoq yondashuvi tamoyillari asosida ishlaydi, ular
faoliyati zanjir shaklidagi doiraviy bog’liglikka ega. Jumladan, sayohatchilarni mamlakat bilan
tanishtirish, shuningdek, ularni mamlakat an'analari va hayotiga moslashtirish doirasida
ko'ngillilarni faol jalb gilishda ta’lim muassasalarining o’rnini qayd etish mumkin.

Ispaniya, Germaniya va Fransiyada ta’lim turizmi xizmatlarida o’xshash jihatlar
mavjudligi quyidagilarda aks etadi:

- taklif obyekti nuqtai nazaridan qarasak, ya’ni til o’rganish kurslarining keng
ko’lamdagi kompleks xizmatlari;

- mazkur davlatlar oliy ta’lim muassasalari abiturentlari uchun turli fan kurslari;

- oliy ta’lim dasturlari;

- joriy davlatlarda oliy ta’lim xizmatlari nazarda tutilgan holdagi ta’lim turizmi
xizmatlari narxi qulay sanaladi.

- ushbu turizm turini go’llab- quvvatlovchi ijtimoiy jihati - ta’lim turizmi dasturlari
ishtirokchilariga turli grantlar, stipendiya dasturlari kabi imkoniyatlar taklif etiladi.

! https://www.grandviewresearch.com

2 Educational Tourism Market by Age Group, Education Type, Type of Occupation, Course Type and Region for 2021 — 2031:
Analysis and Review (REP-GA — 13880). — 2021 (September). — 200 p. https://www.futuremarketinsights.com/reports/sample/rep-
gh-13880
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Germaniya, Fransiya va Ispaniya davlatlari ta’lim turizmi xizmatlarini tashkil etish va
rivojlantirish bo’yicha keltirilgan ma’lumotlarni xulosa qilib, quyidagi rasmda ifodaladik (1-
rasm):

1-rasm. Germaniya, Fransiya va Ispaniya davlatlari ta’lim turizmi xizmatlarining

Boloniya ta'lim
tizimiga a'zo
bo'lishta’lim
turizmi xizmatlari
mobilligigni
oshiradi

asosan
mutaxassislikka
yo'naltirilgan
dasturlar, malaka
O oshirish hamda til
o’rganish
kurslarining keng

joriy davlatlarda 2 ko’lamdagi
1y wim Germamya,CD kompieks

xizmatlari nazarda xizmatlari taklifi

tutilgan holdagi FranS|ya va mavjud

ta’lim turizmi

xizmatlari narxi ISpaniya daVIatIari

qulay sanaladi

ta’lim turizmi
3 QR Ushbu davlatlar ta'lim
Xlzmatlarl n I ng muassasalari va

9 o .. . turis‘gillg tashsiloélar
zanjirli yondashuv
o Zlga Xos thatlarl tamoyili asosida
bo'lib, davlat
aralashuvi
ta'lim turizmi minimumga teng
xizmatlarining
tashkil etilgan va
mustaqil
shakllarda
. - realizasiya gilinadi
Ta’lim turizmi
Xizmatlarini
moliyalashtirishning
ijtimoy shakli (grand
va stipendiya)
sezilarli ahamiyatga
ega

o0’ziga xos jihatlari!

Germaniya, Frantsiya va Ispaniyadagi barcha ta'lim muassasalari turistik tashkilotlar bilan
hamkorlikda tarmoq yondashuvi tamoyillari asosida hamkorlik giladi, bunday hamkorlikda davlat
aralashmaslikka harakat giladi.

Grandviewresearch hisobotida ta’lim turizmi iste’molchilari to’rt guruhga bo’lingan?:

- 15yoshgacha bo’lganlar;

- 16-25yoshgacha bo’lganlar;

- 26-40 yosh;

- 41-55yoshgacha bo’lganlar.

Ta’lim turizmi xizmatlarida asosiy e’tibor bilim doirasini kengaytirish, kasbiy bilim va
ko’nikmaga ega bo’lishga qaratilgan bo’lib, uning yetakchi auditoriyasini talabalar tashkil etadi.
Yosh guruhi bo'yicha 16-25 yosh segmenti bozorda 2022 yilda 40% ulush bilan ustunlikka
erishdi.Ushbu segmentning savodxonlik darajasi o’rtacha 91% ni tashkil etmoqda. Ayni paytda
OTMlar ta’lim xizmatlari ekspotini oshirish uchun xalgaro ko’lamda raqobat olib bormoqda.
Ta’lim turizmi bozorining 30%i oliy ta’lim muassasalari bituvchilari hamda kasbiy ish faoliyati
bilan band bo’lganlar, 26-45yoshdagilar segmenti to’g’ri kelmoqda. Ushbu yoshdagi iste'molchilar
xorijda istigbolli faoliyat yuritishni, tajribalarini diversifikatsiya gilishni, yangi madaniyatni
o'rganishni va yangi ko'nikmalarni o'zlashtirishni xohlashadi.

Fikrimizcha, dunyoda ro’y berayotgan texnologik va ijtimoiy-madaniy o’zgarishlar
ko’proq insonlarni butun hayoti davomida ilm olishga, o’rganishga da’vat etmoqda. Yuqoridagi
yosh bo’yicha guruhlashda beshinchi segment- “56 yosh va undan yuqorilar” kiritishni lozim deb
topdik. Ma’lumot o’rnida, XXRning 56yoshdan yuqori Smin aholisi dunyo bo’yicha madaniy

! Muallif ishlanmasi
2 https://www.grandviewresearch.com/industry-analysis/educational-tourism-market-report
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hamda ta’lim turizmini amalga oshirmoqda. Fikrimizcha, ta’lim olish magsadida chiqish
turizmini amalga oshirishda ta’sir etuvchi omillar quyidagilardan iborat (2-chizma):
2-chizma. Xalqaro ta’lim turizmini amalga oshirishda ta’sir etuvchi omillar
- Qabul qiluvchi davlatning qulay immigrasiya siyosati- bir nechta immigratsiya
dasturlari tobora ko'prog talabalarni doimiy yashash joyini tanlashga va mamlakat ishchi

|

kuchining faol qismiga aylanishga jalb qilishga yo’naltirilgan. Kanadaning Express Entry
immigratsiya dasturi Kanada universitetlarini tamomlagan xalgaro talabalarni mamlakatda
vagtinchalik yashash yoki doimiy yashash joyini tanlashga tegishli qulaylik yaratgan.

- Qabul giluvchi davlatlardagi ta'lim muassasalari yugori akademik standartlarga
egaligi hamda sifatni saglab golish uchun gat'iy talablarga amal giladi, shuningdek, 0'z
talabalariga yuqori darajadagi ta'limni taklif gilish uchun yaxshi go'llab-quvvatlanadi. QS World
Ranking 2023 ma'lumotlariga ko'ra, eng yaxshi 50 ta universitetning 27 tasi AQShda, 17tasi Buyuk
Britaniyada joylashgan.!

- Talabalarga gabul giluvchi davlat yoki OTM tomonidan turli stipendiya, imtiyozli
kredit kabi iqtisofiy- ijtimoiy jihatdan qo’llab-quvvatlovchi siyosati: o’qish xarajatlarini ma’lum
qismini yoki to’liq qoplashi, transport xarajatlari va tadqiqot o’tkazish, tehsil olish jarayonidagi
ma’lum xarajatlarni qoplashi kabilar shular jumlasidandir.

- Ta'lim uchun sayohat, shuningdek, talabalarni turli madaniyatlar va ma’naviy
dunyogarashini oshirishga, xilma-xillikka yo 'naltirilgan faoliyatlar taklifi mavjud bo’lishi.

- Qulay transport infrastukturasining mavjudligi- tegishli davlatga yetib olishda
mavjud transport xizmatlarining qulayligi, vaqti va narxi bo’yicha iste’molchiga, jumladan talaba
uchun tariflar taklifi mos talabni shakllantiradi.

- Qabul giluvchi mamlakatdagi siyosiy, igtisodiy barqgarorlik va diniy bag rikenglik
mavjudligi birlamchi ta’sir etuvchi omildir. Siyosiy beqaror bo’lgan davlatda ta’lim xizmatlarini
eksport yoki import munosabatlarini amalga oshirib bo’lmaydi.

Igtisodiy bargarorlik esa ta’lim turizmiga bevosita ta’sir etuvchi omil hisoblanadi.

Chunki shu omil aholi o’rtacha daromadi sayohat qilish singari ikkilamchi ehtiyojini
goplash qurbiga egaligini xarakterlaydi;

- Turli global to’siglar : Covid-19 pandemiyasi, Rossiya va Ukraina o’rtasidagi
urush, iqlim o’zgarishi, neft narxi hamda logistika Xizmatlaridagi begarorlik xalgaro turizm
bozoriga sezilarli ta’sir etmoqda.

Fikrimizcha, zamonaviy jahon ta’lim turizmi bozoriga xalqaro ta’limga talabning oshish
fenomeni alohida ta’sirga ega. Ta’lim, turizm hamda zarur infrastrukturalar integrasiyasi global
ta’lim turizmi bozorining rivojiga va mos ravishda makroiqtisodiy ko’rsatkichlarda barqaror ijobiy
hissaga ega bo’ladi.

Ihttps://www.gs.com/rankings-released-gs-international-trade-rankings-2023
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OLIY TA’LIM TIZIMINI STRATEGIK BOSHQARISHDA XORIJIY
TAJRIBALAR VA ULARNI O‘ZBEKISTONDA QO‘LLASH IMKONIYATLARI

ANNOTASIYA: Ushbu magolada strategik boshqgaruv va strategik rejalashtirish usullari,
ichki siyosat va jarayonlar, strategik fikrlash, universitetlarda malakali kadrlar tayyorlash
siyosatini va tadgiqotlar kelajagini belgilashda hamda innovatsiyalar yaratish va ularni
tijoratlashtirish ~ yo ‘nalishlarini aniglashda strategik rejalashtirish va boshqgarish tizimlari,
Finlyandiya tajribasi, keng gqamrovli strategik yondashuvni o ‘rnatish usullari, tashqi va ichki
tashkiliy muhitlarning omillari, institutsional strategik ustuvorliklarni belgilash, xorijiy OTMlari
tajribalarini o ‘rganilganligi, ularning ilmiy ishlanmalarni ishlab chiqishda, tadgiqot natijalari
hamda innovatsiyalarni tijoratlashtirishda ishlab chigarish korxonalari bilan integratsiyasini
o ‘rnatishning muhim omillari va ilmiy qarashlar hamda yechimlar keltirilgan.

Kalit so‘zlar: strategik boshgaruv, sektor, universitet konteksti, innovatsiya, avtonomiya
universitet, strategik ustuvorlik, tijoratlashtirish, motivatsiya, muhandis, integratsiya, vosita,
raqgobat.

So‘nggi yillarda strategik boshqaruv va strategik rejalashtirish usullari (Ansoff 1980;
Freyeman 1984) xususiy sektordan davlat OTMlariga tarqaldi. Shunday bo‘lishiga qaramasdan,
ushbu jarayonlar yoki tizimlar fagat OTMIlarning o‘quv ishlariga ta’sir qilishi, ularni yaxshilashi
yoki o‘zgartirishi mumkin, deb hisoblash o‘rinli emas. OTMlar hatto ularning boshqgaruvi
muvaffaqiyatsiz bo‘lgan hollarda ham yaxshi ishlashlari mumkin (Birnbaum, 1988) . Strategik
rejalashtirish bu o‘zgaruvchan va noaniq muhit bilan kurashish uchun ishlatiladigan tashkiliy
vositalardan biridir. Universitet kontekstida strategik boshgaruv, masalan, ichki siyosat va
jarayonlarni birlashtirishda hal qiluvchi rol o‘ynaydi (Shattock, 2010) . Bundan tashqari,
universitetlarga strategik boshgaruvni yuklash raqobat muhitida strategik fikrlash zarurligi hagida
xabardorlikni oshirish orgali madaniyatga ta’sir qilishi aniglandi (Crebert, 2000).

Universitetlarda malakali kadrlar tayyorlash siyosatini va tadgiqotlar kelajagini belgilashda
hamda innovatsiyalar yaratish va ularni tijoratlashtirish yo‘nalishlarini aniglashda strategik
rejalashtirish va boshqarish muhimdir. Strategik boshqarish bo‘yicha xorijiy davlatlar OTMIlarining
ilg‘or tajribalarini o‘rganib, ularni mamlakatimiz OTMlarida qo‘llashning ahamiyati beqiyosdir.

Finlyandiya tajribasi. Finlyandiya ta’lim sohasida katta islohotlar qilib, yetarli tajriba
maydoniga aylangandir. Finlyandiyadagi universitetlarni isloh gilishning milliy magsadi
universitetlar to‘g‘risidagi qonunning asosiy gismi bo‘lgan universitetlarga xizmat ko‘rsatish va
atrofdagi jamiyatga dosh berish, moliyalashtirish asoslarini diversifikatsiya qilish uchun
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universitetning ragobatbardoshligi va samaradorligini oshirishning yaxshiroq imkoniyatlarni
ta’minlashdan iboratdir (Ta’lim vazirligi 2009). Qonunga ko‘ra, universitetlarda strategik
maqsadlarni belgilash ularning avtonomiyalarini oshirish orgali mustahkamlanadi va ularning yangi
ichki boshqgaruv va boshgaruv tizimlari hamda yanada moslashuvchan faoliyat asoslari tamoyillari
orgali qo‘llab-quvvatlanadi.

Universitetlar yoki mustahkamlangan avtonomiya universitetlar to‘g‘risidagi qonun strategik
boshqgaruvni o‘zgartirmaydi yoki rivojlantirmaydi. Shu bilan birga, universitetlarni boshqaruv va
boshgaruv tizimini rivojlantirishga undaydigan yoki hatto majbur giladigan yangi elementlar
mavjud.

Birinchidan, universitetlar o‘zlarining huqugiy imkoniyatlariga ega va ular endi davlatning
yuridik shaxsi emas. Universitetlar o‘z faoliyati uchun qonuniy javobgar va moliyaviy javobgar
hisoblanadilar. Bu ortib borayotgan mas’uliyatni universitet boshgaruvi va boshgaruv tizimini
rivojlantirishga turtki sifatida ham ko‘rish mumkin.

Ikkinchidan, yangi institutsional darajadagi boshgaruv kengashi tashqi raisga va butunlay
yangi tarkibga ega bo‘lib, kengash a’zolarining maksimal 40 foizini tashqi (ilgari atigi 1-2 ta tashqi
a’zo) tashkil etadi. Shunday qilib, tashqi manfaatdor tomonlar universitetlarning ichki boshgaruvi
bilan ko‘proq shug‘ullanish uchun forumga egadirlar.

Uchinchidan, oliy o‘quv yurtlarida o‘zlarining boshqaruv organlari tomonidan
tayinlanadigan rektorlar mavjud. Ilgari rektor universitet tomonidan ichki saylangan va u boshqgaruv
kengashiga raislik gilgan. Rektor bosh direktor sifatida universitet faoliyati va moliyasini boshgarish
uchun ham javobgardir.

To‘rtinchidan, universitet xodimlarining huqugiy magomi davlat xizmatchisidan oddiy
xodimga aylandi. Shunday qilib, universitetlar universitetga xos kadrlar va ish beruvchilar siyosatini
ishlab chiqishda ko‘proq erkinliklarga egadirlar.

Tadgigotlar davomida Finlyandiyaning ikkita universiteti strategiyalari bilan tanishib
chigdik: Xelsinki universiteti (XU) va Tampere texnologiya universiteti (TTU). Ushbu OTMlarning
akademik profillari, obro‘si, yuridik shaxs maqomi, hajmi va faoliyat yurituvchi moliya tuzilmalari
tanlab olindi. XU Finlyandiyadagi eng yirik ko‘p tarmoqli universitet hamda TTU texnik ta’lim
yo‘nalishlarida faoliyat yurituvchi yirik universitetlardan biri hisoblanadi. XU davlat yuridik shaxs
maqomidagi universitet, shuningdek, TTU esa fond tomonidan boshgariladigan universitetdir.
Davlat tomonidan moliyalashtirilgan mablag‘larning tashqi moliyalashtirishga nisbati 2008 yilda
XUda

41 foizdan 59 foizgacha va TTUda esa 23 foizdan 77 foizgacha bo‘lgan.

Tadgiqgot uchun tanlangan Finlyandiyaning ushbu ikkita universiteti keng gamrovli strategik
yondashuvni o‘rnatishga va o‘zlarining tashqi va ichki tashkiliy muhitlarini ko‘proq nazorat qilishga
intiladi. Shunga qaramay, universitetlar o‘zlarining tashqi muomalaviy operatsion kontekstlarida oz
pozitsiyalarini turli yo‘llar bilan aniqglaydilar va tavsiflaydilar.

Mazkur universitetlarning islohotdan oldingi va islohotdan keyingi birinchi universitet
darajasidagi strategiyalari tahlil qilindi. “TTU — texnologiya kashshofi” strategik rejasi 2010-2013
yillar uchun to‘rt yilga mo‘ljallangan va XUda 2009 yilda 2010-2012 yillarga mo‘ljallangan
strategiya tasdiglangan (1.1-jadval).

1.1-jadval
Xelsinki universiteti va Tampere texnologiya universitetlarining strategiyalaridagi
ustuvorliklar

XU TTU
2007-2009 yy. 2010-2012 yy. 2004-2010 yy. 2010-2013 yy.
yuqori sifatli ish Jamiyat bilan Eng yaxshi usullar-dan Tadgiqgotni
joyi; 0’zaro foydalangan holda o’qitish; | rivoj-lantirish;
sifatni tekshirish; munosabat; [Imiy faoliyat asoslarini Baynalminallik
O’qitish; ishlab chigish; ni
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ilmiy-tadgiqot va Tadqiqot; Ijtimoiy rivoj-lanish; mustahkamlash
o’qitishning baynal- Xodimlar, Xalgaro munosabat; ;
milallashuvi; Boshgaruv va Kelajakni bashorat gilish; Ta’lim va
Akademik rahbarlik yetakchilik, Mas’uliyatli kadrlar siyosati. | ta’lim sifatini
va nazorat; Yordamchi oshirish;
Innovatsion tizimni faoliyat. Yetakchilik va
rivojlantirish. bosh-garuvni
rivojlan-tirish.

Institutsional strategik ustuvorliklarni belgilashda zarur bo‘lgan garashlar quyidagicha
belgilandi: “Xelsinki universiteti intellektual yangilanishning eng ko‘p girrali universiteti bo‘lib,
xalgaro miqyosda e’tirof etilgan tadgigotlar, tadgigot va hamkorlikka asoslangan ta’lim va ta’lim
orgali yangi ilmiy fikrlash va bilimlarni yaratib beradi hamda Finlyandiya jamiyatida farovonlikni
oshirish uchun ularni uzatadi (XU strategiyasi 2007—-2009).

XUning strategiyasida universitet dunyodagi eng yaxshi ko‘p tarmogli tadgigot
universitetlari gatorida o‘z magomini mustahkamlashi ta’kidlangan. TTUda oldingi qarashlar
ichkariga yo‘naltirilgan bo‘lsa, islohotdan keyingi birinchi strategiya institutdan tashqariga
qaratilgan. Xalqarolashtirish TTUning asosiy ustuvor yo‘nalishlaridan biri sifatida belgilandi (TTU
strategiyasi 2010-2013).

Jamiyat bilan o‘zaro hamkorlik qilish har ikkala universitetning ham asosiy ustuvor
yo‘nalishlaridan biri hisoblanadi. TTUda tadqiqot va ishlanma loyihalari orqgali sanoat bilan
hamkorlik alohida ta’kidlangan bo‘lsa, XUda o‘zaro hamkorlik universitetning ijtimoiy
mas’uliyatini yuklash, ilm-fanni targ‘ib qilish va o‘zaro hamkorlikda gimmatli sherik bo‘lish sifatida
ifodalangan. XUning asosiy tashqgi manfaatdor tomonlari davlat boshqaruvi, ishbilarmonlik hayoti,
mintagalar, bitiruvchilar hamda milliy va xalgaro miqyosdagi boshga OTMlari sifatida belgilangan.

Tadgigot natijalari shuni ko‘rsatadiki, islohotdan keyingi strategik rivojlanish, birinchi
navbatda, ichki tashkiliy omillar o‘rtasidagi muvofiqglikka tegishlidir. Ikkala OTMIlarida ham
quyidagilar o‘rtasida amalga oshirilishi lozim bo‘lgan muvofiqliklar aniglandi: universitetni yangi
va faolroq boshgarish hamda akademik erkinlik; boshqaruvning tabiati va o‘quv bo‘linmalari
rivojlanishining turli bosgichlari; akademik birliklarning turli amaliyotlari.

Menejment nuqtai nazaridan, ikkita amaliy tadgigot universiteti ushbu moslashuvlarni
targ‘ib qilish uchun turli usullarni qo‘llaydilar. Texnologiya universiteti kadrlarga yo‘naltirilgan
yetakchilikka va boshgaruv qobiliyatlarini rivojlantirishga sarmoya kiritadi. Aksincha, ko‘p tarmoqli
universitet esa asosiy e’tiborni o‘qitish va tadgigotni boshgarish, boshgaruv va axborot tizimlarini
rivojlantirishga garatadi.

Yugqoridagilardan kelib chigqan holda, xorijiy OTMlari tajribalarini o‘rganib, ularning ilmiy
ishlanmalarni ishlab chigishda, tadgigot natijalari hamda innovatsiyalarni tijoratlashtirishda ishlab
chigarish korxonalari bilan integratsiyasini o‘rnatishda quyidagilar salbiy ta’sir qilmoqda deyishimiz
mumkin:

- universitetning tadgiqgot va ishlab chigish qobiliyati sanoat ehtiyojlarini gondirmaydi;

- universitet professor-o‘gituvchilari va tadqiqotchilarining sanoat bilan hamkorlik gilishlari
uchun motivatsiya mavjud emasligi;

- universitet ma’muriyati boshqa OTMlar va ishlab chiqarish bilan o‘zaro aloqalarni
gisqartirganligi;

- oliy o‘quv yurtlari va sanoat o‘rtasida o‘tmishda o‘zaro alogalar bo‘lmaganligi sababli
universitet va sanoat o‘rtasida o‘zaro ishonch o‘rnatilmaganligi;

- universitet tadgiqotchilari va professorlari hamda kompaniya muhandislari va menejerlari
o‘rtasida bir-birini o‘zaro tushunish va umumiy kun tartibiga ega bo‘lish qiyin kechmoqda;

hukmronlik tuzilmalarining hamda koalitsiya qurish shakllarining yo‘qligi ham
bo‘linmachilik va noto‘g‘ri xatti-harakatlarga olib kelmoqda.

Xorijiy davlatlar OTMlarining rivojlanishiga va malakali mutaxassislar tayyorlashga ko‘mak
berayotgan ilg‘or strategiyalarni aniqlash natijalaridan kelib chiqib, quyidagilarni mamlakatimiz
OTMlari faoliyatini takomillashtirishda qo‘llanilsa magsadga muvofiq bo‘ladi:
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- OTMlariga moliyaviy mustaqillik berilishi ularni strategik rejalar tuzishda mas’uliyat bilan
yondashish zurur bo‘ladi,

- OTMlari faoliyatini rivojlantirishda, moliyaviy asoslarinini diversifikatsiya gilishda,
raqobatbardoshligini oshirishda tashqi manfaatdor tomonlarni, yirik ishlab chigaruvchi (yoki ish
beruvchi) korxonalarning vakillarini OTMlari boshgaruviga Kiritish;

- OTMlarini innovatsion tadbirkorlik maqomiga olib chiquvchi strategik yo‘nalishlarni
belgilab olish;

- bitiruvchi kelajakda yirik ish beruvchi, moliyalashtiruvchi homiy va hamkorligini inobatga
olib, ularni “innovator-tadbirkor” sifat belgisi ostida tarbiyalash zarur.

OTM boshqaruv strategiyasini ishlab chiqishda quyidagilarga e’tibor qaratilishi kerak
bo’ladi: o’quv bo’limi, ilmiy va innovatsion faoliyat, metodologik faoliyat va inson resurslarini
boshqarish, moliya-xo’jalik faoliyatiga tegishli komponentlarni inobatga olish; OTMlarning
tadbirkorlik muhiti, tadbirkorlik falsafasi va missiyasidan kelib chiqib, tadbirkorlik strategiyasini
ishlab chiqish; OTMlarning boshgaruv tizimiga bevosita ta’sir etuvchi global va milliy
tendentsiyalarni o’rganish; OTMlarni moliyalashtirish mexanizmini takomillashtirish va ularning
profiliga mos keladigan yirik korxonalar bilan integratsiyasini samarali yo’lga qo’yish, shuningdek,
ta’limni rivojlantirish korxonalar ijtimoiy mas’uliyatining asosiy yo’nalishi bo’lishiga erishish;
ragamli texnologiyalarning OTMlar faoliyatiga Kkirib borishini kuchaytirish va boshgaruv
strategiyasining asosiy vazifasidan biri bo’lishini ta’minlash va hokazolar.

OTMilarining strategik rivojlanishini boshgarish muammolariga quyidagilar kiradi: strategik
magsadning haddan tashqgari global xarakterga egaligi; strategiyani amalga oshirish uchun
moliyaviy, kadrlar, moddiy va axborot bazasining yetarli emasligi; zarur tashkiliy va boshgaruv
innovatsiyalarining yetarli emasligi; OoT™ boshgaruvida
strategik va tezkor (operativ) jihatlarning o’zaro bog’ligligi mexanizmining mavjud
emasligi va boshqgalar.

Xorijiy davlatlar OTMlarining rivojlanishiga va malakali mutaxassislar tayyorlashga ko’mak
berayotgan ilg’or strategiyalarni aniglash natijalaridan kelib chiqib, quyidagilarni mamlakatimiz
OTMlari faoliyatini takomillashtirishda qo’llanilsa magsadga muvofiq bo’ladi, deb hisoblaymiz:
OTMlariga moliyaviy mustaqillik berilishi ularni strategik rejalar tuzishda mas’uliyat bilan
yondashish zurur bo’ladi; OTMlari faoliyatini rivojlantirishda, moliyaviy asoslarini diversifikatsiya
gilishda, ragobatbardoshligini oshirishda tashgi manfaatdor tomonlarni, yirik ishlab chigaruvchi
(yoki ish beruvchi) korxonalarning vakillarini OTMlari boshgaruviga kiritish; OTMlarini
innovatsion tadbirkorlik maqomiga olib chiquvchi strategik yo’nalishlarni belgilab olish; bitiruvchi
kelajakda yirik ish beruvchi, moliyalashtiruvchi homiy va hamkorligini inobatga olib, ularni
“innovator-tadbirkor” sifat belgisi ostida tarbiyalash zarur.
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O'rogova Dilfuza Bahriddinovna
Turizm va mehmonxona xo jaligi kafedrasi o gituvchisi
Abdullayev Nuriddin Xayriddinovich
1-bosqgich magistranti
Buxoro davlat universiteti
TIBBIY TURIZMNING NAZARIY ASOSLARI VA ASOSIY YO'NALISHLARI

Annotatsiya:Ushbu maqolada tibbiy turizmning, ijtimoiy-igtisodiy rivojlanishdagi
giyinchiliklar va garama-garshiliklarga garamay, tibbiy yordamning hajmi va sifatiga, umuman
sog'ligni saglash tizimining holatiga go'yiladigan talablar yana ortib bormoqda. Ushbu
loyihaning asosiy magsadlari sifatida umumiy, global magsadlar, ya'ni. aholi salomatligini
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mustahkamlash, kasallanish, nogironlik, o'lim darajasini pasaytirish va ma'lum bir tabiatning
keng ko'lamli magsadlari.

Kalit so'zlar: tibbiy turizm; tibbiy klinik turizm; tibbiy kurort turizmi; sog'ligni saglash
turizmi; tibbiy turizm; ta'rif; terminologiya; tibbiy turizm sohasi

Ko'pgina mamlakatlarning sog'ligni saglash tizimida an‘anaviy tibbiy tizimlarning tajribasi
akademik (klassik) davolash usullari bilan birlashtirilganda yangi yo'nalish — integrativ tibbiyot
rivojlanmoqgda. Noqulay ekologik fon sharoitida, inson tanasiga turli xil tashgi yuklarning
ko'payishi, surunkali kasalliklarning keng targalishi sharoitida an'anaviy tibbiyot "tabiiy, tabiiy va
xavfsiz" tibbiyot sifatida insonni saglash va mustahkamlash uchun tobora muhim ahamiyat kasb
etmoqda.

Hozirgi bosgichda an'anaviy tibbiyot va amaliy sog'ligni saglash integratsiyasi restorativ
tibbiyot sohasida muvaffagiyatli amalga oshirilmoqda. Integratsiyalashgan yo'nalish sifatida
restorativ tibbiyot kasalliklarni davolash va diagnostika gilish, sog'likni tiklash va saglash uchun
turli xil dori-darmonlar va giyohvand bo'Imagan texnologiyalarni, shu jumladan mugqobil tibbiyot
usullarini o'rganish, ishlab chigish va baholash uchun mo'ljallangan.

Zamonaviy tibbiyotda mavjud bo'lgan integratsiya tendentsiyasi va an‘anaviy va an‘anaviy
tibbiyot usullaridan foydalanishning magsadga muvofigligini rasmiy tan olish Sharqg tabobatini,
uning xavfsiz va samarali usullari va vositalarini kundalik tibbiy amaliyotda, jamoat salomatligini
saglashda kengroq qo'llash istigbollarini ochib beradi.

Tibbiy turizm va tegishli toifalar (davolash-sog'lomlashtirish turizmi, davolash turizmi,
sog'lomlashtirish turizmi, davolash-rekreatsiya turizmi, sog'lomlashtirish turizmi) sohasidagi
mavjud ilmiy va amaliy materiallarni tizimli va qiyosiy tahlil, kontent-tahlil usullaridan
foydalangan holda o'rganishga asoslangan asosiy tushunchalarni ko'rib chigish mualliflik
yondashuvini ishlab chigishga imkon berdi. tibbiy turizm, tibbiy Kklinik turizm, tibbiy kurort
turizmi kabi sohadagi asosiy toifalarni shakllantirish.

Tagdim etilgan ta'riflar ko'rib chigilayotgan toifalarning mohiyatini ochib beradigan
quyidagi asosiy fikrlarni hisobga oldi:

* mamlakat ichida ham, tashqgarisida ham sayohat;

* fugarolar tomonidan sayohatning magsadi;

* tibbiy xodimlar tomonidan sayohatni tayinlash;

* shifokorlar va boshqa tibbiyot xodimlarining tibbiy turizmini aks ettirish;

* ishlatilgan manbalar;

* fugarolarning sayohatlarini moliyalashtirish manbalari.

Taqdim etilgan ta'riflar ko'rib chigilayotgan toifalarning mohiyatini, ularning umumiy
jihatlari va xususiyatlarini anigroq aniglashga imkon beradi. Muallif yondashuvining o'ziga xos
xususiyati, shuningdek, so'nggi yillarda jadal rivojlanish tendentsiyasiga ega bo'lgan shifokorlar
va boshqga tibbiyot xodimlarining tibbiy turizmini aniglashda aks etadi, bu endi tibbiy turizmni
rivojlantirishning ushbu yo'nalishini e'tiborsiz goldirishga imkon bermaydi. Taqdim etilgan ish
natijalari tibbiy turizm sohasida mavjud bo'lgan terminologik chalkashliklarning ba'zi keskinligini
olib tashlaydi.

Tibbiy turizm-bu turizmning juda mashhur yo'nalishi bo'lib, uning asosiy magsadi bemorni
chet elda davolashni tashkil etishdir. U odatdagi turizmdan farq giladi, chunki chet elda dam olish
dunyoning etakchi markazlari va klinikalari ko'rsatishga tayyor bo'lgan tibbiy xizmatlar bilan
birlashtirilgan.

Barcha mamlakatlar uchun tibbiy sog'lomlashtirish turizmi dunyoda uzoqg vaqtdan beri
mashhur sayyohlik yo'nalishi bo'lishiga garamay, nisbatan yaginda paydo bo'lgan eng yangi
yo'nalishdir. Bugungi kunda ushbu xizmat turiga xaridorlari uchun Evropa, Isroil va Amerikadagi
har ganday Klinikalar va tibbiy muassasalar mavjud bo'lib, ular zamonaviy texnologiyalar va
usullardan foydalangan holda yuqori sifatli davolanishlari mumkin.

Tibbiy turizm tufayli har qganday bemor dunyoga mashhur va tajribaga ega
mutaxassislardan yordam so'rashi mumekin.
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O‘zbekistonda tibbiy turizm sohasi hozirda shakllanmogqda. Biroq, bugungi kunda biz
uning yugqori o'sish sur'atlari haqida gapirishimiz mumkin, chunki xalqaro darajada O°zbekistonda
asta-sekin jahon tibbiy turizm bozorining etakchi mamlakatlar gatoriga Kkiritish vazifasi yuqori
sur'atlarda amalga oshirilmoqgda. Shu bilan birga, hozirgi vaqtda tibbiy turizm sohasida barqgaror
terminologik apparat ishlab chigilmagan. Terminologik chalkashlik professional mulogotni
murakkablashtiradi, tibbiy turizm sohasining sanoat ragobatbardoshligini shakllantirish
muammosini hal gilishga salbiy ta'sir ko'rsatadi, bu tagdim etilgan maqola mavzusini yangilaydi.

Keling, "tibbiy turizm™ iqtisodiy toifasini va u bilan bog'lig tushunchalarni aniglashga
mavjud yondashuvlar hagida umumiy ma'lumot beramiz.

Shuni ta'kidlash kerakki, ilmiy- nazariy tilda tibbiy turizm atamasi ko'pincha davolash
turizmi atamasi bilan almashtirilgan, kamrog davolash-sog'lomlashtirish turizmi atamasi
ishlatilgan. Birog, so'nggi yillarda aynan tibbiy turizm professional aloga sohasida va keng
jamoatchilik aylanmasida asosiy toifaga aylandi. Shunga garamay, tibbiy turizmning mohiyatini
ochib berish uchun biz "tibbiy turizm"“zamonaviy toifasining sinonimlari sifatida ishlatilgan
terapevtik va terapevtik-sog'lomlashtirish turizmining oldingi ta'riflaridan foydalandik.

So'nggi yigirma vyil ichida sog'ligni saglash tizimi xususiylashtirishga o'tdi. Buning
natijasida aksariyati sog'ligni saglash xizmatlarini tark etishdi va majburiy muddati tugagandan
so'ng xususiy shifoxonalarga o'tishdi. Bu ko'plab xorijiy bemorlarni xususiy shifoxonalarida
protseduralarini bajarishga jalb qgildi. Bu xizmatlar arzon va bemorlar yaxshi natijalarga erishdilar.

G'arb mamlakatlari bilan ragobatlashish uchun isloh qilindi. Tibbiy turizm shifoxonalari
eng yangi texnologik uskunalar bilan moliyalashtirildi. Va bu shifoxonalarda jarrohlar yugori
sifatli talablarga javob berishiga ishonch hosil gilindi. Ushbu moliyaviy amaliyotlar tibbiy
turizmni ribvojlanishiga olib kelyapti. Shu bilan birga, ushbu rivojlanish jarayonida tibbiy turizm
agentliklari akkreditatsiyadan o'tgan.O‘zbekiston Respublikasida tibbiy turizmni rivojlantirish
birinchi; gadami xorijiy talabalarni tibbiyot akademiyalarga gabuli kvotasining oshganligi.

Ikkinchi; gadam jarohligk amaliyot xonalarini va simuliyatsiya xonalarning texnika
anjomlar bilan taminlanganligi;

Uchinchidan;xalq tabobatiga asoslangan davolash turlari bo’yicha hududiy ixtisoslashuv
boshlandi.

Sayyohlik soxasini isloh gilishning yana bir muhim yonalishi tibbiyot turizmi soxasi
ishlarni faollashtirishdan iborat bo"ladi. Bugungi kunda har ganday mamlakatning kuchli ragobat
hukm surayotgan jahon turizm bozoriga muvaffagiyatli integratsiyalashuvi, ragobatdosh
mahsulotlar ishlab chigarishi marketing tadgiqotlarini magsadga muvofiq yo'lga quyilishiga
bog’liq bo’ladi.

Xulosa qilib aytganda, hozirgi kunda Uzbekistan Respublikasining xalgaro tashkilot-lar va
xorijiy davlatlar bilan tibbiyot turizm soxasida alogalar o rnatishi va rivojlantirishi, mamla-
katimizga turistlar ogqimining kirib kelishini kupaytirish, turistlarga xizmat ko"rsatish uchun barcha
shart-sharoitlarni yaratish, xizmat ko rsatish sifati va madaniyatini oshirish, turistlar xavfsizligini
ta’minlash, turistik industriyani tashkil qilish va rivojlantirish, soxa bo’yicha kadrlar tayyorlash
bilan bog'lik munosabatlarni tartibga soluvchi xuquqiy bazaga asosan yaratildi. Tibbiy turizm
xuquqi soxasida ilmiy-tadgiqot ishlarini amalga oshirish, xalgaro va milliy huqugq normalariga
sharxlar yozish, darsliklar va o'quv qo'llanmalari yaratish va chop etish, soxa xodimlarining
huquqiy-igtisodiy ongi va madaniyatini yuksaltirish maqgsadida ularni gayta tayyorlash va
malakasini oshirishni tashkil gilish.
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Abdullayeva Hilola Nutfilloyevna
Iqtisodiyot kafedrasi o’qituvchisi
Nurnazarova Rayhona Nazirovna
Buxoro davlat universiteti talabasi
TURIZMDA TA’LIM, MILLIY URF-ODATLAR VA XUNARMANDCHILIKNI
TAKOMILLASHTIRISH OMILLARI.

Annotatsiya:Ushbu magqolada turizm sohasida tarixiy-madaniy turizm tushunchasi, uning
turizm sohasidagi o‘rni o‘ziga xos jihatlari ochib berilgan.Turizmning bir necha turlari hamda
tariflar berilib o’tilgan. Turizm tarmog‘i davlatlar o‘rtasida ijtimoiy-igtisodiy, madaniy, ma’rifiy
va ma’naviy alogalari, Tarixiy-madaniy turizmni rivojlantirish imkoniyatlari va istigbollari tahlil
gilingan.,

Kalit so’zlar: Turizm,rivojlantirish,ijtimoiy,igtisodiy, tarixiy-madaniy
turizm,etnik,etnografik.

Turizm (fransuzcha: our — sayr, sayohat), sayyohlik — sayohat (safar) gilish; faol dam
olish turlaridan biri. Turizm deganda jismoniy shaxsning doimiy istiqgomat joyidan
sog‘lomlashtirish, ma’rifiy, kasbiyamaliy yoki boshqa magsadlarda borilgan joyda (mamlakatda)
haq to‘lanadigan faoliyat bilan shug‘ullanmagan holda uzog‘i bilan 1 yil muddatga jo‘nab ketishi
(sayohat qilishi)  tushuniladi.Turizmning tarixi XIX asr boshlariga borib  tagaladi.
Dastlab Angliyadan Fransiyaga uyushgan sayyohlik tashkil etilgan (1815). Turizmning asoschisi
hisoblanmish ingliz ruhoniysi Tomas Kuk 1843-yilda 1-temir yo‘l sayyohligini tashkil qildi.
Shundan so‘ng u o‘zining xususiy turistik korxonasini tuzdi va 1866-yilda dastlabki sayyohlik
guruxlari AQShga jo‘natildi. Sharqda arab sayyohi Ibn Battuta 21 yoshida sayohatini boshlab,
deyarli barcha Sharg va Shimoliy Afrika mamlakatlarini piyoda kezib chiqgdi.Lixtenshteyn davlati
qiroli turizm sohasidan tushgan foydani hisoblab: “Turizm har qanday davlatni boy va baxtli
gilishga qobiliyatli”, degan fikrni aytgan.Bu bejiz emas. Turizm tarmog‘i davlatlar o‘rtasida
ijtimoiy-igtisodiy, madaniy, ma’rifiy va ma’naviy aloqalarni mustahkamlashga o°zining hissasini
qo‘shish bilan birga dunyoda jadal rivojlanayotgan va yuqori daromad keltiruvchi sohalardan
biriga aylangan. So‘nggi yillarda dunyo yalpi ichki mahsulotida turizmning ulushi o‘rtacha 11
foizni tashkil gildi. Hozirgi kunda, dunyo mamlakatlarida xalgaro turizmning rivojlanishida
turistik korxonalarning ijtimiy-igtisodiy ahamiyatini oshirishga juda katta e’tibor berilmoqda.
Dunyodagi to‘rtta ustuvor sohalardan biriga aylangan turizm sohasiga ham imkon gadar aholining
keng qatlamini faol hissa qo‘chishlarini, ya’ni ularni turli xil turistik xizmatlarni tashkil qilishda
keng miqgyosda ishtirok etishlarini va buning natijasida mamlakatlarning ham ijtimoiy ham
igtisodiy jihatdan manfaatdorliklarini oshirishlarini ta’minlashda xususiy turistik korxona va
tashkilotlarning o‘rni benihoya kattadir. Hozirgi kunda, respublikamizda 60 mingga yaqin turli
mulkchilik shakllaridagi kichik korxonalar faoliyat ko‘rsatmoqda. Bu korxonalardan 96,1 %
shaxsiy mulkchilik ko‘rinishidagi korxonalardir. Kichik korxonalar hissasiga jami mahsulot, ish
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va xizmatlarning 96 % to‘g‘ri keladi. Ma’lumotlardan ko‘rinib turganidek, O‘zbekiston
Respublikasida xususiy va kichik tadbirkorlikni rivojlantirishga davlat tomonidan katta ahamiyat
berilmoqda. Boshqa sohalarda bo‘lgani kabi turizmni rivojlantirishda ham hal qiluvchi
ahamiyatga ega bo‘lgan xususiy turistik korxonalarni shartli ravishda ikki xilga ajratish mumkin:
bevosita turistlarni gabul gilish, ularning sayohatlarini tashkil etish bilan shug‘ullanadigan firmalar
hamda turizmni rivojlantirishga bilvosita ta’sir ko‘rsatuvchi kichik va xususiy tadbirkorlik
sub’yektlari. Birinchi toifaga kichik turistik firmalar, shaxsiy mehmonxonalar, kempinglar,
transport korxonalari, restoranlar kabilar kirsa, ikkinchi toifaga an’anaviy-milliy xarakterdagi
mahsulotlarni ishlab chigaradigan mahalliy kichik va xususiy korxonalar, hunarmandchilik
korxonalari va shu kabilarni kiritish mumkin. Ma’lumki, mamlakatga tashrif buyuradigan turistlar
oddiy taomdan boshlab gimmatbaho suvenirlargacha bo‘lgan mahsulot va xizmatlarning ma’lum
miqdoriga talab bildirishadi. Bu tabiiy ravishda, mahsulot va xizmatlar ishlab chigarish bilan
shug‘ullanadigan kichik va xususiy biznes korxonalariga o‘z imkoniyatlarini yanada kengaytirish
uchun yo‘l ochadi. Tarixiy va madaniy turizm - bu faol turizmning eng keng targalgan turi. U
ta’lim va axborot magsadlariga yo‘naltirilgan barcha turizm turlarini o‘z ichiga oladi. Bunday
turizm dasturlari insoniyatning turli xil tabiiy tarixiy va madaniy meroslariga gizigishiga
asoslangan. Bunda turistik mahsulot madaniy tajribalar shaklida taklif etiladi. Etnik va etnografik
turizmni o‘ziga xos tarixiy-madaniy turizm deb hisoblash mumkin, bu 0‘z magsadlariga (saqlab
qolish, zarar yetkazmaslik) ko‘ra, ekologik turizmga yaqin turadi. Mamlakatlar va xalqlar
madaniyati turistik gizigishning asosiy elementlaridan biridir. Turistlarning turli shaharlarga,
dunyoning chekka burchaklariga va ularda istigomat giladigan xalglarga bo‘lgan qiziqishi sayohat
qilishning eng kuchli rag‘batlantiruvchisidir. Shuning uchun turizm boshqa madaniyatlar bilan,
boshga xalglarning tarixi va hayoti bilan, badiiy asarlar bilan tanishishning eng yaxshi usuli
hisoblanadi. Boshga mamlakat tarixi, madaniyati va urf-odatlari bilan tanishish insonning
ma’naviy dunyosini boyitadi.

Sarguzasht turizmi sayohatchilar kutilmagan hodisalarni kutishlari mumkin bo'lgan uzoq
joylarni o'rganishni 0z ichiga oladi. Bu yangi madaniyat yoki yangi landshaft bilan bog'lanishni
va ayni paytda jismoniy faollikni 0'z ichiga oladi. Sarguzasht turizmining ba'zi turlari kunduzgi
yurish, ryukzak, zip astar, erkin tushish, rafting, tog 'velosipedi, chang'i va snoubordni 0'z ichiga
oladi. Agroturizm yoki agroturizm odatda fermer xo'jaliklarida sodir bo'ladi. Bu sayohatchilarga
gishlog hayotini boshdan kechirish, mahalliy taomlarni tatib ko'rish va turli dehgonchilik vazifalari
bilan tanishish imkoniyatini beradi. Ushbu turdagi turizm Italiyada fermer xo'jaligi deb ham
ataladi. Agroturizmning ba'zi turlari to'g'ridan-to'g'ri bozor agroturizmi, tajriba va ta'lim
agroturizmi va tadbir va dam olish agroturizmidir. Madaniy turizm - bu sayohatchilar mamlakat
yoki din madaniyati, aynigsa turmush tarzi va odamlar hayotini shakllantirgan boshga elementlar
bilan shug'ullanadigan joy. Sayyohlar marosimlar va festivallar kabi tegishli tadbirlarga
sho'ng'ishadi. Dunyodagi mashhur madaniy turizm yo'nalishlaridan ba'zilari Madagaskardir;
Lombok, Indoneziya; Latviya; Haida Gvayi, Britaniya Kolumbiyasi; Shimoliy Shri-Lanka; Chiang
May, Tailand; Aristi, Gretsiya; G'arbiy Keyp, Janubiy Afrika va Tamilnadu, Hindiston.
Ekoturizm buzilmagan tabiiy hududlarga tashrif buyurishni o'z ichiga oladi. Bu atrof-muhitni
asrash va mahalliy aholi farovonligini oshirishga yordam beradi. Dunyodagi eng yaxshi ekoturizm
yo'nalishlari gatoriga Alyaska, Amazonka, Antarktida, Avstraliyaning Moviy tog'lari, Borneo,
Botsvana, Kosta-Rika, Dominika, Galapagos orollari va Himoloy tog'lari kiradi. Tibbiy
turizm deganda davolanish uchun boshga davlatga sayohat giladigan odamlar tushuniladi.
Rivojlangan mamlakatlardan odamlar arzon narxlarda davolanish uchun rivojlanayotgan
mamlakatlarga boradilar. Dunyodagi mashhur tibbiy turizm yo'nalishlari Hindiston, Malayziya,
Braziliya, Tailand, Meksika, Kosta-Rika, Tayvan, Janubiy Koreya va Singapurdir. Diniy turizm,
shuningdek, e'tigod turizmi mugaddas joylarga alohida yoki guruh bo'lib sayohat gilishni
anglatadi. Bu joylarga madaniy, tarixiy va diniy ahamiyatini bilmoqchi bo‘lgan diniy e’tiqodsiz
sayyohlar ham tashrif buyurishadi. Dunyodagi mashhur diniy turizm yo‘nalishlari: Shvedagon
pagodasi, San-Vitale bazilikasi, MAKKA, Xarmandir Sohib, Osmon ibodatxonasi, Bahai bog‘lari,
Vatikan, Vat Rong Khun, Avliyo Bazil sobori, Paro Taktsang, Ispaniya sinagogasi va Quddus.
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Sport turizmi sport musobagasini kuzatish yoki ishtirok etishni 0z ichiga oladi. Bu eng tez
rivojlanayotgan tarmoqglardan biri bo'lib, 7,68 milliard dollarga teng. Sport turizmi, shuningdek,
sport tadbirlari turizmi, mashhur va nostalji sport turizmi va faol sport turizmi kabi tasniflanadi.
Odatda, sayyohlar Olimpiya o'yinlari, FIFA Jahon kubogi, F1 Gran-prisi, tennis bo'yicha Jahon
chempionati, BWF Jahon chempionati va Kriket bo'yicha Jahon kubogi kabi tadbirlarga jalb
gilinadi.

Abdullayeva Hilola
“Iqtisodiyot” kafedrasi o’qituvchisi
Buxoro davlat universiteti
BOZOR IQTISODIYOTI SHAROITIDA TADBIRKORLIKNI
REJALASHTIRISHNING NAZARIY-USLUBIY ASOSLARI.

Mamlakatimizda tadbirkorlikni, ayniqsa kichik va o‘rta biznesni rivojlantirish, ularning
faoliyatida kelib chigayotgan muammo va to‘siqlarni bartaraf etish bo‘yicha kompleks choralar
ko‘rilmoqda . Joriy yilning 22-avgust kuni o‘tkazilgan O‘zbekiston Respublikasi Prezidentining
tadbirkorlar bilan “ochiq muloqoti” doirasida tadbirkorlardan kelib tushgan 12 mingdan ortiq
murojaatda ko‘tarilgan tizimli muammolarning yechimiga qaratilgan taklif va tashabbuslarni
amalga oshirish hamda “ochiq muloqot”da belgilangan ustuvor vazifalarni bajarish magsadida:
tadbirkorlik subyektlarini toifalarga ajratish va ularni go‘llab-quvvatlash bo‘yicha manzilli
ishlash;tadbirkorlik faoliyatini kengaytirish va yangi loyihalarni amalga oshirish uchun qulay
moliyalashtirish tizimini yaratish; tadbirkorlar uchun yetarli shart-sharoit, infratuzilma va kafolatli
bozor yaratish; mulk huquqini ta’minlash bo‘yicha kompleks chora-tadbirlarni amalga oshirish,
mol-mulkni hagiqiy bozor aktiviga aylantirish; tadbirkorlar faoliyatini nazorat gilish va ularni
javobgarlikka tortishni erkinlashtirish; tadbirkorlar bilan uchrashuvda bildirilgan tashabbuslar
ijrosini tashkil etish hamda “ochiq muloqot” natijalarini keng targ‘ib qilish. Investitsiyalar va
tashqi savdo wvazirligi, Iqtisodiy taraqqiyot va kambag‘allikni qisqartirish vazirligi,
Tadbirkorlarning huquqlarini himoya qilish bo‘yicha vakil, Savdo-sanoat palatasi, tadbirkorlik
subyektlari, ilmiy doiralar va keng jamoatchilikning muvofiq tarkibda O°zbekiston Respublikasi
Prezidenti huzurida Tadbirkorlikni qo‘llab-quvvatlash bo‘yicha jamoatchilik kengashini (keyingi
o‘rinlarda — Jamoatchilik kengashi) tashkil etish to‘g‘risidagi taklifiga rozilik berilsin.
Tadbirkorlar bilan “ochiq muloqot”da bildirilgan taklif va tashabbuslarning vazirlik va idoralar
tomonidan samarali va o‘z vaqtida ijro qilinishi holati ustidan jamoatchilik nazoratini
o‘rnatish;davlat organlari, tadbirkorlik subyektlari, ilmiy doiralar, nodavlat notijorat tashkilotlar
va fuqarolik jamiyatining boshqa institutlari o‘rtasida samarali hamkorlikni ta’minlash;
tadbirkorlarning huquglari, erkinliklari va gonuniy manfaatlariga daxl giluvchi eng muhim
masalalar yuzasidan jamoatchilik fikrini tizimli monitoring gilish va har tomonlama tahlil qgilish,
ijtimoiy so‘rovlar o‘tkazish keng qamrovli ishlar rejalashtirildi.

Bozor igtisodiyoti sharoitida tadbirkorlik kompetensiyalarini rejalashtirish Qanday tovar
va Xizmatlar ishiab chigarish kerak. Bu tovar va xizmatlami gayerda hamda gaysi texnologiya
orgali ishiab chiqgarish kerak. Bu tovar va xizmatlami kim uchun ishiab chigarish kerak Muayyan
tadbirkorlik g‘oyasini amalga oshirish uchun tartibsiz, rejalashtirilmagan hatti-harakatlar emas,
balki g ‘oyani amalga oshirish magsadlari, vositalari va yollarining mumkin. Tadbirkorlik - bu
amaldagi gonunlar doirasida kishilarriing foyda olishga garatilgan tashabbuskorlik bilan xo‘jalik
faoliyatini yuritishiga asoslangan sohibkorlik faoliyatidir. Reja - oldinga qo‘yilgan magqsad va
vazifalarga erishishga garatilgan kelajak modeli yoki chora-tadbirlar tizimidir. Korxona rejasi -
oldiga qo‘yilgan maqgsadlarni amalga oshirishni, resurslaming o‘zaro nisbati, balansi, hajmi,
uslubi, u yoki bu mahsulotni ishlab chigarish, sotish va xizmat ko‘rsatishning izchtffigini, ishlab

1. O‘zbekiston Respublikasi Prezidenti 2022-yil 30-avgustdagi PQ-364-son qarori : O‘zbekiston Respublikasi Prezidentining
2018-yil 13-dekabrdagi PF-5598- son “To‘g‘risida”gi Farmoni. O‘zbekiston Respublikasining davlat boshqaruviga ragamli
igtisodiyotni, elektron hukumatni, shuningdek, axborot tizimlarini joriy etish bo‘yicha qo‘shimcha chora- tadbirlar to‘g risida”.
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chigarishni bajarish muddatini belgilovchi oldindan ishlab chigilgan tadbirlar tizimi hisoblanadi.
Rejalashtirish - bu tadbirkorlik subyektini tashkil etish, rivojlantirish va faoliyat ko‘rsatishi uchun
ishlab chigilgan reja va uning amalga oshirilishini nazorat qilishdir. Umuman olganda,
rejalashtirish - bu oldinda turgan harakatlami asoslash bo‘yicha m aium otlam i qayta ishlash
jarayoni va maqgsadlarga erishishning eng samarali usullarini tanlashdir. Biznes reja ~ korxona
faoliyatining asosiy yo'nalishlarini o‘rganish natijasini ifodalovchi hujjat; bu tashkil gilinayotgan
yoki gayta jihozlanayotgan firma ishining tavsifi; bu tadbirkorga o‘z ishini tashkil gilish uchun
zarur ish quroli. Biznes reja oddiy rejadan fargli oiaroq, muayyan bozorda biror-bir xo‘jalik
yurituvchi subyekt (XY S)ning tarmoq bo‘yicha rivojlanishi rejasini aks ettiradi. XYS bir vagtning
o‘zida bir necha biznes rejaga ega bo‘lishi mumkin (1-ilova). Biznes rejalar biznes hajmiga garab
turlicha boiishi mumkin. Masalan, kichik biznesda biznes reja va korxona rejasi tarkibi va hajmiga
qarab bir xil bo‘lishi mumkin. !

Tor doirada TIA - bu boshgaruv garorlarini gabul gilish uchun magsad gilingan
vazifalami, majburiyatlami amalga oshirish imkoniyatiga garab zaxiralar va igtisodiy natijalami
natura hamda qiymat ko‘rsatkichlarida asoslash hisoblanadi. Maqsadlar, shartlar va ish hajmiga
garab TIA mustaqil hujjat sifatida biznes reja ishlab chigish uchun asos boiishi yoki biznes rejaga
bir bo‘lim qilib kiritilishi mumkin. Loyiha - bu kutilayotgan texnik, texnologik va tashkiliy-
iqtisodiy magqsadlarga erishish uchun zarur g‘oya va uni amalga oshirish uchun zarur vositalaming
ifodasi hisoblanadi. Loyiha, shuningdek, m aium harakatlami amalga oshirish uchun zarur
tashkiliy-huqugiy va m oliyaviy hisob-kitob hujjatlari yigindisi deb ham tushuniladi. Investitsiya
loyihasi - bu ijtimoiy samaraga erishish yoki daromad olish uchun yangi tovar (xizmat)ni ishiab
chigarishni tashkil etish yoki mavjud ishiab chiqarishni modemizatsiya qilishga yo‘naltirilgan
kompleks chora-tadbirlar yig‘indisidir. Biz ushbu qo‘llanmada zarurlik darajasiga qarab reja,
biznes reja, tadbirkorlik loyihasi, TIA kabi atamalami uyg‘unlashgan holda ishlatdik, T adbirkorlik
loyihasi - daromad olish maqgsadida ishiab chigarish yoki tadbirkorlikning turli sohalarida
xizmatlar ko'rsatish bo‘yicha ishiab chiqarishni tashkil etishga yo'naltirilgan loyiha tushuniladi.
Tadbirkorlik faoliyatini rejalashtirish asosida shu loyihani amalga oshirish imkoniyatlarmi
aniglash yotadi. Rejalashtirish - bu tadbirkorlik subyektini tashkil etish, rivojlantirish va faoliyat
ko‘rsatishi uchun ishlab chigilgan reja va uning amalga oshirilishini nazorat gilishdir. Umuman
olganda, rejalashtirish - bu oldinda turgan harakatlami asoslash bo‘yicha ma’lumotlarni qayta
ishlash jarayoni va magsadlarga erishishning eng samarali usullarini tanlashdir. Biznes reja-
korxona faoliyatining asosiy yo'nalishlarini o‘rganish natijasini ifodalovchi hujjat; bu tashkil
qilinayotgan yoki qayta jihozlanayotgan firma ishining tavsifi; bu tadbirkorga o°z ishini tashkil
qilish uchun zarur ish quroli. XY'S bir vaqtning o‘zida bir necha biznes rejaga ega bo‘lishi mumkin
. Biznes rejalar biznes hajmiga garab turlicha bo’lishi mumkin. Biznes reja oddiy rejadan farqli
muayyan bozorda biror-bir xo‘jalik yurituvchi subyekt (XYS)ning tarmoq bo‘yicha rivojlanishi
rejasini aks ettiradi. XYS bir vaqtning o‘zida bir necha biznes rejaga ega bo‘lishi mumkin .
Masalan, kichik biznesda biznes reja va korxona rejasi tarkibi va hajmiga qarab bir xil bo‘lishi
mumkin. Shuningdek, biron loyihani amalga oshirish yoki biron texnologiyani joriy etishda ayrim
hollarda texnik-igtisodiy asosnoma ishlab chigish talab gilinadi. Texnik-igtisodiy asoslash (TI1A)
- bu tadbirkorlik loyihasini amalga oshirish va loyiha bo‘yicha yakuniy garor qabul gilishning eng
muhim investitsiyalash bosgichlaridan biri hisoblanadi. Tor doirada TIA - bu boshgaruv
garorlarini gabul qilish uchun magsad gilingan vazifalami, majburiyatlami amalga oshirish
imkoniyatiga qarab zaxiralar va iqtisodiy natijalami natura hamda qiymat ko‘rsatkichlarida
asoslash hisoblanadi. Magsadlar, shartlar va ish hajmiga garab TIA mustaqil hujjat sifatida biznes
reja ishlab chigish uchun asos bo’lishi yoki biznes rejaga bir bo‘lim qilib kiritilishi mumkin.
Loyiha - bu kutilayotgan texnik, texnologik va tashkiliy-igtisodiy magsadlarga erishish uchun
zarur g‘Oya va uni amalga oshirish uchun zarur vositalaming ifodasi hisoblanadi. Loyiha,
shuningdek, m aium harakatlami amalga oshirish uchun zarur tashkiliy-huqugiy va m oliyaviy

L. Chepurenko A.Yu. Predprinimatelstvo kak sfera sotsialneix issledovaniy: Rossiya i mejdunarodnsry opeit
/I https://www.researchgate.net/publication/282847838

162



hisob-kitob hujjatlari yigindisi deb ham tushuniladi. Investitsiya loyihasi - bu ijtimoiy samaraga
erishish yoki daromad olish uchun yangi tovar (xizmat)ni ishiab chigarishni tashkil etish yoki
mavjud ishiab chigarishni modemizatsiya qilishga yo‘naltirilgan kompleks chora-tadbirlar
yig‘indisidir. Biz ushbu qo‘llanmada zarurlik darajasiga qarab reja, biznes reja, tadbirkorlik
loyihasi, TIA kabi atamalami uyg‘unlashgan holda ishlatdik, tadbirkorlik loyihasi - daromad olish
magqsadida ishiab chigarish yoki tadbirkorlikning turli sohalarida xizmatlar ko'rsatish bo‘yicha
ishiab chigarishni tashkil etishga yo'naltirilgan loyiha tushuniladi. Tadbirkorlik faoliyatini
rejalashtirish asosida shu loyihani amalga oshirish imkoniyatlarmi aniglash yotadi . Bozor
iqtisodiyoti sharoitida bu loyihani qo’llash tadbirkorlikni rivojlantirishga 0’z hissasini.
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Mardonova Dilrabo Shirinboyevna.
“Ipak yo‘li” xalqaro Turizm va madaniy
meros universiteti tayanch doktoranti
MAMLAKATIMIZDA MEXMONXONA BIZNESINING HOLATI VA
RIVOJLANISH TENDENSIYALARINI TAHLIL QILISH

Annotatsiya. Magolada mamlakatimizdagi mehmonxona biznesining hozirgi holati va
rivojlanish tendensiyalarining tahlili tagdim etilgan. Bundan ko’zlangan magsad, kelgusida
mehmonxonalar duch kelishi mumkin bo’lgan potensial imkoniyatlar va muammolarni
baholashdan iborat. Bundan tashgari magolada mamlakatimizda mavjud mehmonxonalar,
mehmon uylari va xostellar soni yillar kesimida batafsil keltirilgan va tahlil gilingan. Bu esa 0’z
navbatida mehmonxona egalariga bozorning o'zgaruvchan dinamikasini yaxshiroq tushunishga va
ularning ragobatbardoshligi va o'sishini oshirish strategiyalarini aniglashga yordam beradi.

Kalit so’zlar. Mehmonxona biznesi, sifat va samaradorlik, turistik salohiyat, bozor
dinamikasi, mehmon uylari, xostellar, tendensiya.

Kirish. Turizm va mehmonxona biznesi igtisodiyotning ajralmas gismidir. Mehmonxona
biznesiga bo’lgan talabning tobora oshishi bevosita turizm sohasining jadal suratlarda rivojlanishi
bilan bog’liq. Jahon amaliyoti shuni ko’rsatadiki, turizm sohasini rivojlantirish mamlakat
igtisodiyotining o’sishiga, aholini ish bilan bandligini ta’minlashga va turmush madaniyatining
yuksalishiga katta ta’sir ko’rsatadi. Aniqroq qilib aytadigan bo’lsak. turizmi rivojlangan
mamlakatning ijtimoiy-igtisodiy hayoti ham yuksaladi. Shuni e’tiborga olgan holda, hozirda
ko’plab mamlakatlar turizm sohasiga katta e’tibor garatmoqdalar. Buning natijasida, ushbu
mamlakatlar igtisodiyotining rivojlanishi asosan turizm hisobidan amalga oshirilmogda va mazkur
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sohaning ajralmas qismi bo’lgan mehmonxona xo’jaliklari tizimi ham tarmoq sifatida shakllanib
kelmoqda.

Ma’lumki, yurtimizda ham turizm va mehmonxona sohasiga katta e’tibor qaratilmoqda.
Zero, mamlakatimiz katta turistik salohiyatga ega davlat hisoblanadi. O’zbekiston 2022-yilda
dunyoning turizm sohasida eng tez rivojlanayotgan davlatlar orasida 4-o’rinni, dunyoning turizm
sohasida eng tez rivojlanayotgan davlatlar nominatsiyasida 1-o’rinni egalladi.

Turizm va mehmonxona biznesi igtisodiyotning eng integratsiyalashgan tarmog’i bo’lib
hisoblanadi. Mehmonxona sohasini adekvat rivonlantirmay turib turizmni rivojlantirib bo’lmaydi.
Shuni ta’kidlab o’tish kerakki, mehmondo’stlik sanoatining tarkibiy qismlari turar joy va oziq-
ovqat sektorini gamrab oladi. Sayohat va turizm o’z navbatida, dam olish va o’yin-kulgi, transport,
agentliklar va turoperatorlarni o’z ichiga oladi. Mehmonxonalarning asosiy vazifasi, turistik
xizmatlarni yaratish, dam olish sharoitlarining qulayligi, xizmat ko’rsatuvchi va mehmonlarning
ehtiyojlarini qondirishi kerak bo’lgan xodimlarning xushmuomala xulg-atvorining uyg’un
kombinatsiyasi, ularning xavfsizligini, jismoniy va psixologik qulayligini ta’minlash hisoblanadi.
Shu o’rinda, mehmonxona biznesining rivojlanishiga bir qancha omillar ta’sir ko’rsatadi. Bular
tashgi va ichki omillarni tashkil etadi. Tashqi omillar mehmonxona faoliyati bilan bog’liq
bo’lmagan atrofdagi vogelikning tarkibiy qismlari ta’siriga bog’liq. Ichki omillar esa,
mehmondo’stlik sohasidagi korxonalarning o’ziga xos xusussiyatlari va tashkilotlarining faoliyati
bilan chamcharchas bog’liqdir: siyosiy va huquqiy, sayohat xavfsizligi, iqtisodiy va moliyaviy,
madaniy, infratuzilma-kommunikatsiya, demografik, savdo rivojlanishi, yangi va eng so’ngi
texnologiyalar kiradi.

O’zbekiston Yevroosiyo mintagasida geopolitik joylashuvi, turistlar uchun yangi
hududligi, xalgaro va mahalliy turizmni rivojlantirish imkoniyatlari bilan muhim ahamiyatga ega.
Boy tabiiy, xomashyo potenstiali, mehnat resurslarining mavjudligi, siyosiy bargarorlik hamda
xalgaro avialiniyalar va aloqalar tarmog’ining mavjudligi bu o’lkada turizmning hamma
ko’rinishlarini rivojlantirishga imkon yaratadi. Rang-barang tabiiy-iglim sharoitlari, landshaftlar
va issiqg iglim turistlarni yil davomida gabul gilish imkonini beradi. Tashqi turizm hajmi ichki va
mabhalliy turizm hajmidan sezilarli darajada yugoridir. Bu esa mamlakatga kirayotgan turistlarga
nisbatan chetga chigayotgan turistlar sonining ko’pligini bildiradi.

2022-yil sentabrgacha bo’lgan davrda yurtimizga kelgan xorijiy turistlar soni 2021-yilga
nisbatan 3 baravarga ko’paydi. 2021-yilning 8 oyida xorijlik turistlar soni — 1,1 million, 2022-
yilning o’tgan davrida — 3,1 million nafarni tashkil etdi. 2022-yilda yurtimizga kelgan
mehmonlarning sayohati o’rtacha 4-5 kungacha, sarflagan mablag’l 305 dollargacha ko’paydi (bu
2019 yilda o’rtacha 3 kunni tashkil etib, ular 195 dollar sarflagan). Ichki sayohat qiluvchilar soni
ham, 0’tgan yilga nisbatan 3,5 baravarga o’sib, 7,5 million nafarni tashkil gildi. ?

1-jadvalda O’zbekiston Respublikasi hududlari bo’ylab joylashtirish vositalarining hozirgi
soni keltirilgan. Jadvaldan ko’rinib turibdiki, Toshkent viloyati hamda Toshkent shahri
joylashtirish vositalarining soni jihatidan yuqori ko’rsatkichlarni ko’rsatmoqda. (1097 va 704).
Samargand viloyati esa, Namangan viloyatidan keyin 498 ta joylashtirish vositalariga egalik
gilmoqda.

LUNWTO.
2 Turizm va madaniy meros vazirligi ma’lumotlari
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Joriy yilda, mamlakatimizda mavjud mehmonxonalar holati xatlovdan o‘tkazildi. Xatlov
natijalari bo‘yicha 2023-yilning 1-iyun kuni holatiga respublikamizda jami 4911 ta joylashtirish
vositalari faoliyat ko‘rsatayotgan bo‘lib, shulardan 952 tasi mehmonxona, 590 tasi xostel, 3114

tasi oilaviy mehmon uylari va 255 tasi boshga turdagi joylashtirish vositalardir. 2
Yugoridagi ragamlardan ko’rish mumkinki, Respublikamizda joylashtirish vositalarining
soni o0’sib borish dinamikasini ko’ratmoqda.
Samargand viloyati migyosida joylashtirish vositalariga alohida to’xtaladigan bo’lsak,
2022-yil holatiga ko’ra, 136 ta mehmonxona, 290 ta oilaviy mehmon uylari, 52 ta xostellar mavjud
ekanligini ko’rish mumkin. (2-jadval).

2-jadval®
Samarqgand viloyati joylashtirish vositalri soni
(2017-2022-yillar kesimida)
Joylashtirish | O’lchov | 2017-yil | 2018-yil | 2019-yil | 2020-yil | 2021-yil | 2022-yil
vositalari birligi
Mehmonxona | Dona 107 125 145 160 112 136
Xona 558 724 2671 2950 2413 5278
O’rin 3910 5008 6069 6569 5136 10850
Oilaviy Dona 0 23 151 170 227 290
mehmon
uylari
Xona 0 91 586 694 1135 1171
O’rin 0 211 1362 1611 2050 2759
Xostellar Dona 0 0 7 29 52
Xona 0 0 0 50 246 467
O’rin 0 0 0 178 697 1355

Xulosa va takliflar. Turizmning rivojlanishi birinchi navbatda turizm industriyasining

0’zagi bo’lgan mehmonxonalarning rivojlanishi bilan ham bog’liq. Chunki, mehmonxona biznesi
turizmning ajralmas qismi bo’lib, birinchi navbatda turistlarni gabul giluvchi va turistlarning
tunashga, dam olishga bo’lgan ehtiyojlarini qgondiruvchi, murakkab xizmatlarni amalga oshiruvchi
eng muhim bo’lagi hisoblanadi. Shuning uchun ham, XXI asr turizmida mehmonxonalar biznesida

1 “Igtisodiy tadqiqotlarga asoslangan oliy ma’lumotli igtisodchi kadrlarni tayyorlash: muammolar va innovatsion yechimlar”
mavzusidagi

xalgaro ilmiy-amaliy konferensiya materiallari to*plami,

Buxoro davlat universiteti 2023 yil 6-7 iyun, 405-bet.

2 Turizm va madaniy meros vazirligi ma’lumotlari.

8 Turizm va madaniy meros vazirligi ma’lumotlari asosida ilmiy tadgiqotchi tomonidan mustagil tayyorlandi.
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nafagat xizmatlar assortimentini ko’paytirishga, balki ko’rsatilayotgan Xizmatlar sifatini va
samaradorligini oshirishga alohida etibor berilmoqda, ya‘ni xizmatlarning sifatini va
samaradorligini oshirishda yangidan yangi texnologiyalar ishlab chigilib amaliyotga joriy
etilmoqda. Xulosa o’rnida shuni aytish mumkinki, har qanday faoliyat turi hoh u ishlab chigarish
yoki xizmat ko’rsatish bo’lsin boshqgaruvni hamda yuqori daromad olish va samaradorligini
oshirish uchun boshgaruvdan samarali foydalanishni taqozo etadi. Shu nuqtai nazardan,
mehmonxona xo’jaligida boshqaruv qonunlari, qonuniyatlari, funksiyalari, tamoyillari, boshgaruv
garorlarini ishlab chigish va amalga oshirish kabi boshga shu kabi boshgaruvga oid masalalarni
o’rganish hamda amaliyotga joriy etish muhimdir.

Yugqoridagi fikr mulohazlarni e’tiborga olgan holda mehmonxona biznesini yanada
rivojlantirish uchun quyidagi takliflar berildi:

-texnologiyaga asoslangan xizmatlarni joriy qilish: texnologiyaning yuksalishi bilan
mehmonxonalar mehmonlar tajribasini yaxshilash uchun yangi va innovatsion texnologiyalarni
ishlab chiqish; Mobil ro‘yxatdan o‘tishdan tortib chatbotlardan foydalanishgacha mehmonxonalar
mehmonlarga xizmat ko‘rsatishda yanada moslashtirilgan va avtomatlashtirilgan yondashuvni
joriy qilish;

-bargarorlik va ekologik tozalikni joriy gilish: ko'pgina mehmonxonalar suv va energiya
chigindilarini kamaytirish, gayta tiklanadigan energiya manbalaridan foydalanish va mahalliy
tovarlar va xizmatlarni ilgari surish kabi bargaror va ekologik toza amaliyotlarni
o'zlashtirmoqgdalar, mamlakatimizga ham shu jarayonni tadbiq etish orgali mehmonxonlar
samaradorligini oshirish mumkin;

-butik mehmonxonalarni ko’paytirish: kichik mustaqil butik mehmonxonalarning ortishi,
sayohatchilarning standartlashtirishdan ko'ra noyob va shaxsiy tajribaga intilishlariga sabab
bo’ladi;

-salomatlikka e'tiborning ortishi: bir nechta tadgiqotlarga ko'ra, sog'lomlashtirish turizmi
bozori umumiy turizmga garaganda ikki baravar tez o'sib bormoqgda. Shu sababli, mehmonxonalar
kurort muolajalari, yoga mashg'ulotlari va sog'lom ovqatlanish imkoniyatlari kabi
sog'lomlashtirishga yo'naltirilgan qulayliklar va xizmatlarni taklif etish madsadga muvofiq
bo’ladi.

Foydalanilgan adabiyotlar ro’yxati

1. O‘zbekiston Respublikasining Konstitutsiyasi.

2. Eshtaev A. “Turizm sohasida mehnat salohiyatidan ogilona foydalanishning
marketing strategiyasi” “O‘zbekiston mehnat salohiyati: hozirgi holati va undan foydalanish
istigbollari” mavzusidagi respublika ilmiy-amaliy anjuman tezislari to‘plami Toshkent davlat
iqtisodiyot universiteti 2011 yil 20 dekabr

3. “Iqtisodiy tadgiqotlarga asoslangan oliy ma’lumotli igtisodchi kadrlarni tayyorlash:
muammolar va innovatsion yechimlar” mavzusidagi xalqaro ilmiy-amaliy konferensiya
materiallari to plami, Buxoro davlat universiteti

4. JIsmuaa W.FO. OpraHu3anus M TEXHOJIOTHS TOCTHHUYHOTO OOCITY>KHBAaHUS:
VYuebnuk a1 mpod. odpazoBanus, 2-0€ U3I., ctep. - M.: U3patenbckuit noMm «Akagemusy», 2002.-
202 c.;

5. ®enopo P.I'. TocTuHMYHBIA OW3HEC, KaK COCTAaBJAIOIIAs COBPEMEHHOM
uHAYyCTpuH Typusma, Momonoit yuensiid.-2013. - Ne4. C. 307-311;

6. Caak A.D., SIxkumenko M.B. MeHemkMeHT B UHIyCTpuH ToctenpunmMctba. CII0
«IIutepy», 2007. - 428 c.

7. Bonkos FHO.B. BBeaenue B TOCTUHUYHBIA U TypHCTHYECKUN Ou3Hec. PocToB-Ha-
Jony, 2008. - 352 ¢
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Ro ‘zimurodova Zarina G ‘afurovna
“Marketing va menejment” yo’nalishi magistranti
Buxoro davlat universiteti
TADBIRKORLIK KOMPETENSIYALARINI REJALASHTIRISHNING
NAZARIY-USLUBIY ASOSLARI.

Annotatsiya:Ushbu maqolada tadbirkorlik kompetensiyasini rejalashtirishning magqsadi
va mohiyati tadbirkorlik faoliyatini muvaffagiyatli amalga oshirishning asosiy omillari,
tadbirkorlik subyekti (korxona, tashkilot, firma) ichki rejalarining mukammalligi, sifat darajasi
haqida yoritilgan . U o‘z ichiga istigboldagi maqgsadlarini aniqlash va ularga erishish yo‘llari
hamda resurs ta’minotini oladi. Barcha ijtimoiy-iqtisodiy jarayonlardagi tadbirkorlik faoliyatida
ham har bir tadbirkor masalalarini hal qilish yo’llari haqida yoritilgan.

Kalit so’zlar: tovar, subyekt, firma, tadbirkorlik, biznes-reja, investitsiya, texnik,
kompleks, reja, biznes, texnologiya, loyiha.

Mamlakatimizda tadbirkorlikni, ayniqsa kichik va o‘rta biznesni rivojlantirish, ularning
faoliyatida kelib chigayotgan muammo va to‘siqlarni bartaraf etish bo‘yicha kompleks choralar
ko‘rilmoqda. Natijada o‘tgan yillar davomida 55 mingdan ortiq biznes uchun mo‘ljallangan
binolar barpo etildi. 2022-yilning 22-avgust kuni o‘tkazilgan O°zbekiston Respublikasi
Prezidentining tadbirkorlar bilan “ochiq muloqoti” doirasida tadbirkorlardan kelib tushgan 12
mingdan ortiq murojaatda ko‘tarilgan tizimli muammolarning yechimiga qaratilgan taklif va
tashabbuslarni amalga oshirish hamda “ochiq muloqot”da belgilangan ustuvor vazifalarni bajarish
magsadida: tadbirkorlik subyektlarini toifalarga ajratish va ularni qo‘llab-quvvatlash bo‘yicha
manzilli ishlash;tadbirkorlik faoliyatini kengaytirish va yangi loyihalarni amalga oshirish uchun
qulay moliyalashtirish tizimini yaratish; tadbirkorlar uchun yetarli shart-sharoit, infratuzilma va
kafolatli bozor yaratish; mulk hugquqini ta’minlash bo‘yicha kompleks chora-tadbirlarni amalga
oshirish, mol-mulkni haqiqiy bozor aktiviga aylantirish; tadbirkorlar faoliyatini nazorat qilish va
ularni javobgarlikka tortishni erkinlashtirish; tadbirkorlar bilan uchrashuvda bildirilgan
tashabbuslar ijrosini tashkil etish hamda “ochiq muloqot” natijalarini keng targ‘ib qilish.
Investitsiyalar va tashqi savdo vazirligi, Igtisodiy taraqqiyot va kambag‘allikni qisqartirish
vazirligi, Tadbirkorlarning huquqlarini himoya qilish bo‘yicha vakil, Savdo-sanoat palatasi,
tadbirkorlik subyektlari, ilmiy doiralar va keng jamoatchilikning muvofiq tarkibda O‘zbekiston
Respublikasi Prezidenti huzurida Tadbirkorlikni qo‘llab-quvvatlash bo‘yicha jamoatchilik
kengashini (keyingi o‘rinlarda — Jamoatchilik kengashi) tashkil etish to‘g risidagi taklifiga rozilik
berilsin. Tadbirkorlar bilan “ochiq muloqot”da bildirilgan taklif va tashabbuslarning vazirlik va
idoralar tomonidan samarali va o‘z vagqtida ijro qilinishi holati ustidan jamoatchilik nazoratini
o‘rnatish;davlat organlari, tadbirkorlik subyektlari, ilmiy doiralar, nodavlat notijorat tashkilotlar
va fuqarolik jamiyatining boshqa institutlari o‘rtasida samarali hamkorlikni ta’minlash;
tadbirkorlarning huquqlari, erkinliklari va gonuniy manfaatlariga daxl giluvchi eng muhim
masalalar yuzasidan jamoatchilik fikrini tizimli monitoring gilish va har tomonlama tahlil gilish,
ijjtimoiy so‘rovlar o‘tkazish, jumladan ularni axborot-kommunikatsiya texnologiyalaridan
foydalangan holda o‘tkazish;tadbirkorlikni rivojlantirishga to‘siq va g‘ov bo‘layotgan
muammolarni bartaraf etish bo‘yicha takliflarni ishlab chiqish hamda vakolatli davlat organlariga
taqdim etish kabi yo’nalishlar bo’yicha tizimli ishlar olib borilmoqda.t

Jadal rivojlanib borayotgan hozirgi iqtisodiyot sharoitida turli odamlar o'zlarining
magsadlari, vazifalari, 0’ziga xos xatti-harakatlari va har bir insonning xarakterli xususiyatlari
bilan uchrashadilar va harakat giladilar. Bunady xarakter xususiyatini bir atama bilan yuritishimiz
mumkin: kompetentlik.?

KOMPETENTLIK — ma’lum holat xususida to‘g‘ri mulohaza yuritishga imkon
beradigan bilimga ega bo‘lish, dalil-isbotli fikr, Kishining muayyan sohada saviyasini ifoda
etadigan atama. Kompetentlik shaxs xususiyatlari va holatining murakkab majmui bo‘lib, ma’lum
sohadagi bilim, ko‘nikma va tajribani mujassamlashtirishi. Kompetentlik insonga muayyan

! https://lex.uz/uz/docs/-6178038
2 https://oyina.uz/uz/teahause/319
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masalalarda fikr bildirish, ma’lum qarorlarni ishlab chiqishda ishtirok etish va o°‘zi qaror gabul
gilish imkonini beradi. Hozirgi zamon fanida kasbiy komponentlik, ilmiy, boshgaruv, pedagogik,
didaktik, metodik, ijtimoiy-psixologik kompetentlikka oid tushunchalar keng qo‘llanadi.
Boshgaruvga oid kompetentlik ana shu sohaga taallugli bilim va ko‘nikmalarning, rahbarlik
faoliyatida amaliy tajribaning mavjudligi bilan belgilanadi. Har bir sohaning o’ziga xos
kompetentlik xususiystlari mavjud. Jamiyatimizdagi shunday sohalardan biri tadbirkorlik bo
‘lib,insonlar orasida eng faol shaxs tadbirkordir. Tadbirkor eng avvalo, tadbirkorlik faoliyatini
qanday amalga oshirishni, qanday sharoitda amaliy harakat qilishni, tadbirkor oldida uchraydigan
to’siglarni hal qilish yo’llarini va ganday yutuqlarga erishishni bilishi kerak. Tadbirkorlik
faoliyatini tanlagan har bir inson ya’ni tadbirkor - ishlab chigarishni jarayonlarini tashkil etishni
shuningdek tayyorlangan maxsulotlarni sotishni, bozor munosabatlari sharoitida yuzaga keladigan
aniq sharoitlarni baholashni va har ganday sharoitda aniq yo’l tanlashni bilishi lozim.Tadbirkorlik
sohasini tanlagan har bir inson bir narsani hech gachon unutmasligi kerak: hech kim, hech gachon
tadbirkorga nima qilishni o’rgatmay va qiyinchilik vaziyatlarda yordamga kelmaydi. Har bir
tadbirkor fagat 0’z kuchiga, bilimiga,qobiliyatiga va zakovatiga ishonishi va tayanishi lozim.
“Tadbirkorlik qobiliyati” (TQ) iqtisodiy atama sifatida biznesni harakatga keltiruvchi
kuch sifatida bosgichma-bosgich shakllanish xususiyatiga ega ekanligini aniglab,
mikroigtisodiyot sathida shakllanishining beshta bosgichlari asoslab berildi (1-rasm).

1.TQ ning 2. TQni ishlab 3TQni ishlab _
maxsus chigarish omili chigarish omili 4. TONi 5. TQni
iqtisodiy ~ —> sifatida amal sifatidaamal | tijorat- L tijorat-
resurs sifatida qilinishi gilinishi lashtirish lashtirish
shakllanishi

1-rasm. Tadbirkorlik gobiliyatini shakllantirish bosgichilarit

Tadbirkorlikni rivojlantirishning muhim shart-sharoitlaridan biri ishlab chigarishning
shaxsiy omili sifatidagi tadbirkorlik qobiliyatini biznes amaliyotida namoyon etib, unumli ishlata
olishdan iborat. Ilmiy adabiyotlarda tadbirkorlik qobiliyatining namoyon bo’lishiga “yakka
tartibdagi tadbirkor”, “kichik tadbirkor”, “menejer”, “oilaviy tadbirkor” kabi an’anaviy shakllariga
yetarlicha izohlar berilgan. Lekin, ushbu qobiliyat namoyon bo’lishining innovatsion va
zamonaviy shakllariga xos jihatlar igtisodchi olimlari tomonidan maxsus o’rganilmagan. Shu
sababli, dissertatsiya doirasida “o’zini 0’zi band qilgan shaxslar”, “ichki tadbirkor”, “innovatsion
tadbirkor”, “investor”, “biznes-konsulbtant” kabi tadbirkorlik qobiliyatini namoyon etuvchi
zamonaviy shakllarning o’ziga xos xususiyatlari batafsil ko’rib chiqildi.

Tadbirkorlikdagi muhim omil va kompetensiya: tadbirkorning shaxsiy xususiyatlaridir.
Tadbirkor bo’lishi uchun tashkilotchilik kompetensiyalaridan tashqari faqatgina shaxsanni o0’ziga
bog’lig kompetensiyalar ham majud, sarmoya va huquqiy muhit to’la bo’lganda ham ikki muhim
kompetensiyalarsiz u haqiqiy tadbirkor bo’la olmaydi. Bu uning ishbilarmonlik, tijorat
qgobiliyatidir. Ishbilarmonlik juda keng tushunchaga ega. Bu avvalo, nazariy va amaliy bilimlar
yig ‘indisi bo ‘lib, bu yerda eng avvalo, igtisodiyot asosini, aynan bozor igtisodiyotini bilish zarur.
Ma’lumki, iqtisodiyotni bilmaydigan va tushunmaydigan inson, bozorning farqiga bormay turib
tadbirkor bo’lish mumkin emas.Tadbirkorlar bozor igtisodiyotining ijodkorlaridir. Chunki ular
oddiy ijrochi emas, balki bozor iqtisodiyoti, uning munosabatlari, mexanizmlariga ijobiy
yondashuvchilar, ravnaq topishiga sababchi bo’ladigan , bozor to’g’risidagi tushunchani
boyituvchi, uning turliligini ta’minlovchi real holatini boyituvchi shaxslardir. Bulardan tashqari,
tadbirkorlar haqiqiy insoniy qobiliyatlar va xususiyatlarga ega bo’lishlari lozimki, ular haqiqatdan

! L.B.Navruz-zoda Avtoreferat (1) Inson tadbirkorlik qobiliyatini
baholash mexanizmini takomillashtirish, 12- bet
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ham ish boshi, tashkilotchi, boshgaruvchi, ko’pchilikni birlashtira olish qobiliyatiga ega shaxs
bo’lishi zarur.

Tadbirkorga xos kompetensiyalardan biri uning madaniyatidir. Tadbirkorlik
madaniyatining asosiy belgilari sifatida quyidagilarni belgilash mumkin:

1. Tadbirkorlik madaniyati — bu madaniyat omillarini hamma yo’nalishlari bo’yicha
zamonaviy tashkil gilish (moddiy va ma'naviy);

2. Bu madaniyatning bazi elementlari rivojlanishi bo’yicha g’oya, maqgsad,
vazifalarning bir-biriga mos kelishi;

3. Tadbirkorning amaldagi qonunchilik asoslari doirasida faoliyat yuritishi;

4. Tadbirokrning ijtimoiy-igtisodiy, texnikaviy, zamonaviy ilm-fan yutuglariga
tayanishi;

5. Tadbirkor 0’z faoliyatida xodimlarini va hamkorlarini eng qadrli kishilari sifatida

gabul qgilishi kerak;

6.Tadbirkor har doim kelajakka ishonch va umid bilan qolganlarni o’ziga ham ishontira
bilishi va ergashtira olishi lozim.

Tadbirkornig tadbirkor bo‘lib shakllanishiga tadbirkorlik kompetensiyalaridan tashgari bir
gator omillar ta'sir etadi - ma'lumoti, xarakteri, oilaviy holating ta'siri, oldingi ish va hayotiy
tajribasi, 0’z ishiga munosabati, rejalari va h.k.

Bozor iqtisodiyotini shakillantirish jarayonida yuqori malakali tadbirkorlarga ega bo’lish
uchun.Mamlakatimizda bu sohada juda katta ishlar olib borilmogda va mutaxassislar tayyorlashda
muhim o’zgarishlar yuz bermoqda. Tadbirkor-biznesmenlar tayyorlash kengaytirilmoqda,
Yetakchi mamlakatlarda o’qishga minglab yoshlar yuborilmoqda. O’qish, o’qitish, mutaxassislar
tayyorlash tizimi bozor talabi asosida qayta ko’rilmoqda.
Amaliyotda o’z shaxsiy manfaatini xalq manfaati bilan bog’lovchi, xalq uchun zarur bo’lgan
ishlarni 0’z hisobiga bajaruvchi, xomiylik qiluvchi tadbirkorlar juda ko’p. Xar tomonlama ilg’or,
yuqgori madaniyatli, xalgparvar va xalq oldida katta obro’ga ega badavlat tadbirkor-sohibkorlar
aynigsa rivojlangan igtisodiyoti yuqori darajadagi mamlakatlarda oddiy holatdir.Rim huqugida
«tadbirkorlik» kasb, tadbirkorlik, faoliyat, ayniqsa tijorat sifatida qaralgan. Tadbirkor deganda
ijarachi - jamoat qurilishiga rahbarlik qiluvchi shaxs tushunilgan. O‘rta asrlarda “tadbirkor”
tushunchasi bir necha ma’noda qo‘llanilgan. Bularga, birinchi navbatda, tashqgi savdo bilan
shug'ullanuvchi shaxslar kiradi. Bunday tadbirkorlikning birinchi namunalaridan biri Yevropa va
Xitoy o'rtasidagi savdo-sotigni rivojlantirishga kashshof bo'lgan sayohatchi Marko Polodandir.
Sayohatga ketayotgan savdogar (tadbirkor) savdogar (bank) bilan tovarlarni sotish bo'yicha
shartnoma tuzdi. Bunday sayohat chog‘ida tadbirkor turli jismoniy va ma’naviy sinovlarga duch
kelgan bo‘lsa-da, yakunida u oz foydasining 75 foizini savdogarga (bankka) berishga majbur
bo‘ladi. Paradlar, stendlar va tomoshalar tashkilotchilari ham tadbirkorlar gatoriga kiritildi.
Bundan tashqari, ushbu kontseptsiya yirik sanoat va qurilish loyihalari rahbarlariga nisbatan
ishlatilgan. Bunday loyiha rahbari hech narsani xavf ostiga qo'ymadi - u 0'ziga berilgan moliyaviy,
moddiy va savdo resurslaridan foydalangan holda uni tashkil etish bo'yicha barcha ishlarni nazorat
qildi.

“Tadbirkor” va “tadbirkorlik” tushunchalarini zamonaviy ma’noda birinchi marta 17-asr
oxiri — 18-asr boshlari ingliz igtisodchisi R. Kantillon (1680-1734) ishlatgan. Uning fikricha,
tadbirkor deganda tavakkalchilik sharoitida ish yurituvchi shaxs tushuniladi.Fransuz C. Bodo R.
Kantilyondan uzoqrogga bordi. Uning ta'kidlashicha, tadbirkor ma'lum bir aql-zakovatga, ya'ni
turli xil ma'lumotlarga va bilimlarga ega bo'lishi kerak. Boshga bir frantsuz igtisodchisi Turgot
tadbirkor nafagat ma'lum ma'lumotlarga, balki kapitalga ham ega bo'lishi kerak, deb hisoblaydi. U
kapital butun igtisodiyotning asosi, foyda tadbirkor muvaffaqiyatining magsadi, ishlab chigarishni
rivojlantirish asosi ekanligini ta’kidladi.

A.Smit tadbirkorlik nazariyasining rivojlanishiga katta hissa qo'shdi. Tadbirkor, Smitning
fikricha, tijorat g'oyasini amalga oshirish va foyda olish uchun igtisodiy tavakkal giladigan kapital
egasidir. Olimning fikricha, tadbirkor asosan kapitalist.A.Smit davlatning tadbirkorlik faoliyatiga
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aralashuviga qarshi chiggan birinchi olim-igtisodchidir. U tadbirkorlar o'rtasidagi ragobatni
rivojlantirish tarafdori va yirik monopoliyalarga garshi edi.

Keyinchalik fransuz iqgtisodchisi J.-B. Bu "Siyosiy iqgtisod traktati" (1803) Kkitobida
tadbirkorlik faoliyatining ta'rifini ishlab chigarishning uchta klassik omili - er, kapital, mehnatning
kombinatsiyasi, kombinatsiyasi sifatida shakllantirdi. U tadbirkorlikni ishlab chigarish omillari
bilan ishlash - ularni kichik daromad keltiradigan joyda gazib olish, keyin ularni ko'chirish va eng
ko'p daromad keltiradigan boshga joyga gayta birlashtirish deb ta'riflagan.

Bozor igtisodiyoti sharoitida tadbirkorlik kompetensiyalarini
rejalashtirish.Qanday tovar va xizmatlar ishiab chigarish kerak. Bu tovar va xizmatlami gayerda
hamda qaysi texnologiya orqali ishiab chigarish kerak. Bu tovar va xizmatlarni kim uchun ishiab
chigarish kerak Muayyan tadbirkorlik g‘oyasini amalga oshirish uchun tartibsiz,
rejalashtirilmagan hatti-harakatlar emas, balki g‘oyani amalga oshirish maqgsadlari, vositalari va
yo'llarining mumkin. Tadbirkorlik - bu amaldagi gonunlar doirasida kishilarriing foyda olishga
garatilgan tashabbuskorlik bilan xo°jalik faoliyatini yuritishiga asoslangan sohibkorlik faoliyatidir.
Reja - oldinga qo‘yilgan maqgsad va vazifalarga erishishga qaratilgan kelajak modeli yoki chora-
tadbirlar tizimidir. Korxona rejasi - oldiga qo‘yilgan maqgsadlarni amalga oshirishni, resurslaming
o‘zaro nisbati, balansi, hajmi, uslubi, u yoki bu mahsulotni ishlab chiqarish, sotish va xizmat
ko‘rsatishning izchtffigini, ishlab chiqarishni bajarish muddatini belgilovchi oldindan ishlab
chigilgan tadbirlar tizimi hisoblanadi. Rejalashtirish - bu tadbirkorlik subyektini tashkil etish,
rivojlantirish va faoliyat ko‘rsatishi uchun ishlab chiqilgan reja va uning amalga oshirilishini
nazorat gilishdir. Umuman olganda, rejalashtirish - bu oldinda turgan harakatlami asoslash
bo‘yicha m aium otlam i gayta ishlash jarayoni va maqgsadlarga erishishning eng samarali
usullarini tanlashdir. Biznes reja-korxona faoliyatining asosiy yo'nalishlarini o‘rganish natijasini
ifodalovchi hujjat; bu tashkil gilinayotgan yoki gayta jihozlanayotgan firma ishining tavsifi; bu
tadbirkorga o°z ishini tashkil qilish uchun zarur ish quroli. Biznes reja oddiy rejadan farqli oiaroq,
muayyan bozorda biror-bir xo‘jalik yurituvchi subyekt (XY S)ning tarmoq bo‘yicha rivojlanishi
rejasini aks ettiradi. XYS bir vaqgtning o‘zida bir necha biznes rejaga ega bo‘lishi mumkin (1-
ilova). Biznes rejalar biznes hajmiga qarab turlicha bo‘lishi mumkin. Masalan, kichik biznesda
biznes reja va korxona rejasi tarkibi va hajmiga qarab bir xil bo‘lishi mumkin.
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Coamosa Caboxam Adoymycaeena
Maoanuit mepoc obekmaapu Mmyammonapunu
yp2anuui 6a MypuIMHU PUBOHCTAHMUPULU
UIMUT-MAOKUKOM UHCIUMYmu
THOTYPU3MHU PUBOXKJIAHTUPUILL: MYAMMOJIAP BA YJIAPHUHI
EUYUMU KOHTEKCTHUJIA

AunoTamus: Makonaga Y36eKHCTOHIA STHOTYpPH3MIa MaJaHHWH MEPOCHH CaKIall Ba
TUKJIAI OMWIM, Xamja XyAyIJIapHH >KaJall PUBOXKIAHTUPUIL, SHTW UII YPUHIIAPUHU SPATHUIL,
axXOJMHUHT JapoMajjiapy Ba TYpMYII JapakaCUHU OIIUPHUIIHMA TabMUHJIOBYM CTPATErHK
TapMOKJIapJaH Oupu cudatuga IbTHOOP KApaTWIMOKIA. PecnyONHMKaHWHT 3THOTYPHCTUK
MMKOHUSTJIADHU aHHUKJIAI Ba YHUHT Y3Ura XOC TypJapyuHH TAIIKUI STUIIHUHT UIMHUI Ba aMalui
acOCIIapWHU WIUIA0 YHKUII, KOMIUICKC WIMHHA TaIKHKOTIap ONHO OOpWIN HyJUTapw TaxJIwl
ATHITaH. ITHOTYPU3MHM LUAKANAHTAH KOMMAEKC TYpU3M MaxCy/noTh Tapkubuga amac, 6anku
MYCTaKUA Typusm Tapmofu cudatvaa PUBONKNAHTUPULL MYXUM axaMMATIA 3ra 3SKAHAUTU
MaKo/1aaa Y3 akCUHU TOMraH.

Kanum cy3znap: mypuszm, caiéxam, MooOutl Ma0aHusm, SMHOMYPUIM, IMHOC, HA3APUL,
amanuil, XaiKapo, uHHo8ayus, ypgh-ooamaap.

byryn TypusMHUHT JAyHE UKTUCOAUETUAATHM YpPHU MYCTaXKamMJIaHHO, MYyXUM
MaKpOMKTHCOIUI TapMoKJIapaaH Oupu cudatuia kafgan pUBOXKIAHUIIM >KaXOHJAru KYNTrUHA
NABIATIAPHUHT AacOCHl JapoMaj MaHOaWra aiaHanM. Y3GeKHCTOHIA MasKyp COXaHH
PUBOKJIAHTUPUIL, YHHUHT HKTHCOAMETIATM MaBKEHMHHM KyYaWTHUPHII Makcaauia TYpPU3MHU
PUBOKIIAHTHPUINTA KapaTWIraH Kyrurad KoHyH, (GapMoH Ba Kapopiap kabyn xwmamu. Coxa
PHUBOKUTA CE3WIIAPIIN TAbCUP ITYBUYM ACOCUN OMHILIAP TaXJIWIN HadaKaT MKTUMOUM - UKTHCOMI
dakropnapau, OATKM WIMHA aCOCIIaHTaH TaKIU(IIApHU XaM HILIa0 YUKUIIHA TaK030 3TMOKJIA.
XycycaH, MIJLIH# Ba XaIKapo Taxpuoa acocua Y30eKHCToHIa aX0/i GaHUINI'MHN TabMHHJIALL,
TYpU3M CAJIOXHATH IOKOPU XYAYyIJIap, XyCycaH KHIIJIOK Ba MaxXaJUlaJapHUHT HUMKOHHUSTHHU
OLIUPHUII XaMJa TAKOMIUIAIITUPUIN OYirua WiaMHUil u3naHunuiap oiaud OOpuIl, TaAKUKOTIAP
KYJIAMWHH STHAJ[a KEHTAUTHPUII KyHHHHT J0J13ap0 MyaMMoJapuaaH OupHra aiaHim.

Xopwkaa Ba VY3bekuctoHga Typu3M MHAYCTPUACMHUHT  $aon  pUBOMNKAaHAETraH
3THOTYPU3M Mabaym BUp xyayana AWaETraH XanKNApPHUHT TYPMYL Tap3u, aHbaHaNapu, Moaaui
Ba MabHaBMM MAZAHUATM OMNAH AKMHAAH TAHUWTUPUMWAAH M60pPaT. TYPUIMHUHT YOy TYPUHM
KEHT PUMBOXNAHTUPULL OPKAAW MaMIaKaTUMM3 XyAYANAPUHWUHT TapUXUMN-MaZaHUN MepPOCUHU
acpab-aBannaw, TagbupKkopnap y4yyH OGapKapop Ou3Hecra alNaHTUPULW, LWYHUHTAEK,
Y36€KUCTOH aX0NMMCUHUHT UKTUCOANI Ba MKTUMOUI GpapOBOHANIMHM TabMUHAALL MYMKUH.

Pecniybnukana 3THOTYpU3MHH PUBOXKJIAHTHPHUII YYYH MyTaxaccucliap Xalu eTapiu
Taxxpruba Ba KyHHKMAaJapra sra sMac, coXa XaHy3 WIMHUI acoc/ia Tylaiurunda TaaKuK dTUIMAaraH.
AnbGatta OyHmaii mypakka0 Ba3u(daHW Xajl dTUII Y9yH WIMHHA >KMXATJAaH KEHT Ba KOMIUICKC
TaJKUKOTIIAp 0aub Gopui MyxuM xucobmananu. TagkukoTIuiap MUHTAaKaHUHT TapUXH, MOIIAN
Ba MabHaBUW MAJIaHUSITH, WKTUMOUN-UKTUCOANN UMKOHUSTIAPUHU YPraHUIIHU, TaXJ I STUII Ba
ylapAaaH WMKOH Japakaga OJTHOTYPU3MMHH PHBOXIIAHTUPUIN Makcaaunaa (oitmananuica
Makcajra MyBohuK 0ynap sau.

V36eKHCTOH STHOTYPH3MHH PHBOXIIAHTHPHII YIyH Oapdya MMKOHHSTIAPTa 3ra MaMIIaKaT,
3epo OHAa 3aMMHUMU3/Ia OYTYH yHETa MablyM Ba MalIXyp OYITraH a)KAO0AIapUMU3 MaHTy KYHUM
TONraH, yjiap KojaupraH 0ol Moanui Ba MabHaBHUW- MaJaHUN Mepocra HadaxkaT XalKapo
MaioHaa, OaKi MaxaJlIuil axOJMHUHT KU3UKHIIU XaM KyH caiiud ommub 6opmokaa. LIy Gowuc
Cal€xJINKHU sSHAJla PUBOKIIAHTHUPHIIL, aBBAJIO coxara 3apyp Oyiran MyTaxacCHCIapHU Taépiialil
MyxuM Basudanapaan oupuaup.t TabKuIaII KOU3KH, Ma3Kyp coXaja rapui Husiap JaBoMuaa
eTapid TaxpubOa TYyruiaHran Oyicana, Xajdud Y3 €UMMHMHHM KyTa€TraH MyamMMoJiap aHuYaruHa,
XycycaH, kaapiap Macanacu. Cy3cu3, CYHITH Hwiapaa ASTHOTYPU3MHHM PHUBOXIAHTHUPHUIL
Oopacuja aHYarvmHa Xaupiu WIUIAp KWIMHIHA, coXara OuJ Typiid TaIOUpPJIapHUHT YTKA3UITUIIN

1 ¥36ekncron PecnyGimkacuumar Konynu.18.07.2019 imna V3K-549-com.
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amanra OomMpuiIaéTraH MyXUM aMajiuil TaaOupnapaan xucobimaHaau. AMMO, Mas3Kyp coxaja
KaJpJlap MAacaJaCUHUHI E€THUIIMACIWIHM, YJApHA Tal€piialll Ba KalTa Tauépiam coxacuaa
aHyaruHa MyammoJiap mapxkyl. Coxa y4yH Kajapiiap Tau€pjaiiuran oJiMii YKyB HOPTIAPUHHU
JapciIMK, XaMJa YKyB KyJulaHManap OWjaH TabMHUHJAII XOJAaTH XaM OyryHrH KyH Tanad
Japakacuja SMaciuru 0apyara MabiyM Ba YHUHT caba0iapuHu Kyilugaruia u3oxJjam MyMKUH:

- KaJapJjap Taué€piaml y4yH 3apyp AapCiMK Ba KyJUIaHMAaJapHUHI €TUIIMACIIUIH, YIapHU
SPATUIIHUHT MYpPaKKaOJIWTH ILIYHJAKd, OJMMIIAp 3aMOH Tajabura MOC JapciuK Ba VKyB
KylaHManap €3Wnuiapyd ydyH, Mas3kyp ¢aH coxacuaa HadakaT pecryOsiika Oanku XOopuxkaa
amaJra olmMpHIaéTrad coxara ouJl SHrWIMKIapAaH KucMaH O0yincana xabapaop Oynumuiapu tanad
stunaau. llly Gunan Gupra, Japciuk Ba KyJUITaHMaaap THHTIIOBYMIIAPHUHT TalabJapuHu KOHIUpPa
ONUILIAPHU, KacOWii MMKOHMATIApHU JOMpacuja yHAAH caMapaid (oiganaHa OIUIUIAPHHU
TabMUHJIAIIHN 33apYD;

- coxara oujl WIMHI acapiapaa ¥30eKk XaTKUHUHT dTHUK TapUXHU, MAJAHUSITH Ba TYPMYII
Tap3ura ouJ HOE0 MABJIYMOTIAp MaBXKyHd, VyJapAaH WMKOH KaJap ATHOTYPU3MHU
PHUBOKJIAHTUPHUIITA JOUP MABIyMOTIAPHU TYIUIAIL, 3apyp KUXATIAPUHU aMaTuETra TaJOUK STHIL
3apyp. 3aMOHaBHI TaAKUKOTIAP >KaXOH TaXPUOACHMHHU YpPraHUIIHH, TaXJWJI acHOCHAA 3apyp
KHUXATIAPUHU COXa MyTaXacCUCIapy YUyH JapCIUK Ba KyJJaHManapra TaJouK dTHUIIHU JaBPHUHT
V31 Tanabd aTMoKAa. JIeKuH, OIKopa TaH OJUII KePaKKU, UTTH(OK TaBpU/Ia, )KyMylagaH, UCTUKIIOI
Hwinapuna xam €3WIraH acapjap Ba KyJulaHManapaa Oup-Oupura yxmami, aHJ03aBHi
MabJIyMOTIIApHU KYTIIa0 ydpaTuil MyMKuH. Baxonanku, ban nouMuii Tapakku€Taa, yHIaru Fos
Ba Ha3apusUiap SHCUIaH MIAKIIaHUO, pUBOXKIAaHUO OOPMOKA, 11y OOMC AapCIHK Ba KyJIaHManap
XaM JlaBp Tajabura MOHaH]| OYJIMIIN JIO3UM.

Vakan rnoOanu3anus sxkapaéHu Ba WHGOpManuUsaiIap aJIMAaIIUHYBHHUHT TE3JIMK OWIIaH
xaétuMusra Kupub Oopwinu, Kaapiap Tau€praiiga, JapcivdK Ba YKyB KyJUIAaHMallap sPaTHII
Oopacuia UMUK KUXAT/aH sTHru4a WHHOBAIMOH €HIANTyBIapHU Tanad staau, apcycku ou3 Oy
*apaéHiapra Te3 Mociama oimasnmui3. CanéxnmapHu HadakaT y30€K XaJKWHUHT Y3ura xoc
aHbaHa Ba ypQ-omariapu OuiaH TAaHUIITHPHIL, OATKU MUJUTHIA aHbaHaBHI Oaiipamiap, cauap,
MapOCHMIAP T'yBOXH Ba XATTO MINTHPOKYHCHIa AMIAHTHPHIN BAKTH KEIAH. Y30eK MaxalUTHii
XYHapMaHIYWINTHHUHT Oapua Typiapu Oyiinda MacTep Kiacciap YTKa3WIll, MIJLTUN TaoOMJIapHU
Taépania canéxJjiap MIITUPOKUHU TAbMHUHJIAII YJIapAa KaTTa KU3UKUII YUFOTA N,

V36eKNCTORArM MyasiiH Xydy/UIAPHMHT THOTYPUCTHK MMKOHMSTIAPHM AHMKJIAII Ba
YHUHT ¥3UTa XOC TYPJIAPUHU TAIIKWUJ STHITHUHT WIMHH Ba aMaldil acoCIapyHU UILIA0 YHKHUIIT
nom3apb axaMuaT KacO STMOKIA. 3epo, VY30eKHCTOHJA TypH3Mra MHIUIMH HMKTHCOXUETHH
TUBepCcUPUKAIUS KUITUIL, XyIyAJapHU Kadall pUBOKIAHTUPHIL, SIHTH U YPUHIAPUHU SPATHIIL,
aXOJMHUHT JapoMaJjiapyd Ba TYpMyll JapakaCUHM OIIMPUIIHU TabMHUHIOBYM CTPATETHK
TapMoOKJapaaH Oupu cudaruma KapaaMokaa. 3epo, V36eKICTOHHUAT KYIITUHA XYIyajapuaa
STHOTYPU3MHH IIAKJUIAHTaH KOMIUIEKC TYpU3M MaxcCyJjoTH TapkuOumaru Typ cudaTuaa smac,
O0alky MyCTakwWil TypH3M TapMOFfu cudaTuaa PUBOXKIAHTHUPUII JaBp Tanabura augaHu.
OukpUMH3Ya, dITHOTYPU3MHH TOF-YaHFU, CYB, KYHTWJIOYAp Ba TYPU3MHHUHT OOINKa Typlapura
KymuMya OoHyc cudaTuia sMac, OalKd TypuU3MIa ajoxuja, MyCTaKuWid WyHamum cudaTtumga
PUBOXIIAHTUPHUII MYXUM aXaMUSATTa 3Ta.

3THOTYpM3M 6ynnua COLLMO/IOTUK TaAKUKOTNAp WYHN KypcaTaukuy,
“...pecnoHaeHTNApHUHT 88 domsn ByHaan Typnapra 6opuUWHN xoxaanan. AMmo ynapHuHr 90
dounsm 3THOTYpM3M Xakuaarm axbopoT (KynnaHMa Ba gactypsap) Ba TapFuboT maTepuannapm
eTapav amac geb xucobnaian”.l ByHaaH xynoca KMAWULW MYMKUHKKM caliéxnap Y3bekuctoHaa
MaBXyZ, 3THOTYpAap xakuaa Xyaa Kam mabaymotra 3ra. Wy cabab Typmsm coxacu
MYTaxaccuciapu Ba TErULLAW TaWKUAOTAap 60p MMKOHUATAAPHM XKanb KUAraH xonaa peknama
KOMNaHMANapu, ax6opoT-TYpNapuHU TalKWA STUWwAapu 3apyp. lllyHuHraek, Y36eKucToH

! Bapaykosa A.B. MeToaudeckuii moaxo K (pOPMUPOBAHUIO CTPYKTYPhl CHCTEMBI YIIPABIECHUS STHHUYECKMM TypusMoM // U3B.
HUpkyTckoii roc. akaza. 2011. Ne6. URL: https://tourlib.net/statti_tourism/barlukova.htm
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STHOTYPU3MHHHA OMMAJIAIITUPHUII MaKCaAuIa pechmyOiuKa, XaJlKapo aHXyMaHiap, TYypUCTHUK
Kypramanap Ba 0omika tagoupiapaa (haosl UIITUPOK ITUIIH MyXUMIUD.

DTHOTYpHU3M caliéXJIapHu XaJK aHbaHajJapu, yph-o1aT Ba MApOCUMIIAPH, MAJAHUATU
Ba IDKOJU OWJIaH SIKUHJIAH TAHUIITHPUINITA acOCIaHral. 3aMOHABHA TyHE STHOCHHUHT ¥3 TapuUXHUl
WIIIM3IAPHHA YPraHyITa, Y3Ura XOCTUTHHN aHrIa0 eTHINra MHTUINIIN OulaH TaBcuduaHaim.t
3epo, ¥3ra STHUK TypyXJjap Ba yJIapHUHT MaJIaHUSATHU OUITUI, caid€xjiapra y3ura Xoc MaJaHusTra
sra Oynran Typda 3THOCIap Xakuja AYHEHUHT aHUK Ba SXJIUT TACBUPHHU SIPAaTUIITa MUMKOH
oepamu. Ly Gouc nynéna mamxyp 0ynud Gopa€TraH 3aMOHABHI STHOTYPU3M MaXaJLIHH axoiu
y4yH HadakaT aHbaHAaBUN ITHOMAJAHHUATHU cakjaad KoM, OajaKy YHU €Il aBIOJra €TKa3HIlra
XMCCa KYIUII IMKOHUHK OepajiuraH y3ura Xxoc (GaojusT Typura aiiaHam.?

OtHOorpaduK Typu3M MaxCYJIOTHHUHT Vy3Ura XOC XYCYCHATH UIyHIAKd, YHU amMaira
OILIMPHII YTHUK )KAMOAHUHT TYPJI ab30JAPHHUHT Cabii-XxapakaTIapuHU Tajdald KWIaan: KeKcaigap
- aHbaHamap TpaHchepHu Ba CaKJIOBUMIAPH, EIIIAp TAbJIUM OJITaH Ba OMIUMIIApDUHM KYIUIalira
taii€p aw3onap. llly acHoma MabIyM XyLyiaa s3mHomypusMHUHS pUBONCIAHUWUA EPOam bepysUu
oMUNLIAP KYUudazuiapoup:.

- STHOTYPU3MHHUHI aCOCHH pecypcu OyiraH aHbaHaBUH ATHUK MaJaHUSATHUHT €Tapiu
Japakaja CakJIaHTaHIIUTH;

- THUK OOBEKT ETOPIUKIAPHHUHT MaBXKY INTH;

-MaxaJXJIuid axolud KyprazMa Ba JAacTypiap OWwiaH Typiau MamilakaTiapiaH Tampud
Oyropran MeXMOHJIApHU KaOyJl KWJIUII TaKprudacura sra Oyaumuiapu.

Xy0yooa smHomypusMHUHe PUBONCIAHUWULA MYCKUHAUK KUTYE8UU OMUILLAD '

- MaH}paaTa0p CYOBEKTIIAPDHUHT Cabii-XapakaTIapUHUHT 3au() MyBODHUKIAIITHPHITAHH;

- STHOTYPU3MHUHT MaBCyMHinuru (0an3u oObekTnapra akar €31a €ku Kuiaa Oopuii
MYMKUHITUTH);

-3THOTYPH3M OM3HECHra capMOosi KHPUTHII YUyH OOLUTIaHFUY KalTMTATHUHT STUIIMACIIUTH;

- KHPHII TYPU3MUHUHT yTa YeKJIaHTaH TypJIapu TapKUOH;

- PUBOKJIAHMAraH TPaHCIIOPT UHPPATY3UIMACH;

- MUHTaKaJIaT'd TYPUCTUK Tampudaap 00beKTH KEHT )KaMOATYIIIUKKA KaM MabIyM;

-camMapaid  TAIIKWINH-UKTHCOAMM  MEXaHu3Miap,  KyMJjaJaH,  WHHOBAIIMOH,
MHBECTUIUSABUH, aX00pOT, Kaapiap, WIMUN, XYKYKHI Ba MEbEPUI-XyKYKUI TapKkuOuii Kucmiapra
acoclaHraH XyAdyIui TYpu3M WHAYCTPUSCUHU MIAKIIAHTHPUII KapaéHUHH OOIIKapuIl/TapTHOTa
COJIMII TU3UMH CYCT PHUBOJIAHTAHJIATH.

V36exucton PecryGmukacy MajaHuAT Ba TypH3M BasHPINIH Xy3ypHaard Manasuit
Mepoc 00eKTJIapi MyaMMOJIapUHH YPTaHUIl Ba TYPU3MHU PUBOMJIAHTUPHUIL HIMUN-TAIKUKOT
MHCTUTYTH TOMOHHJAH S3THOTYPHU3MHHM PHBOXJIAHTHPHUII coXacuia onud OopaéTraH HMIMHMA
daonuaTn MuHTaKara Tampud OyropaérraH canWéxyapra >XaxoH CTaHAApTiIapW Tajladiapu
Japakacuia Xu3Mar KypcaTHill, 0y coxaja eTapiau OMINM Ba KYHUKMaJIApHU XOCHIT KIITUIIL, XaMa
Xap TOMOHJIaMa €TyK KaJpiap Taiépramra Xu3mar KWilaau JieraH ymuaamus. Anbarra 3aMOH
Tanabura »aBoO OepaJurad WIMHUHN TaJIKUKOTIAp KaTOpHa, caiéxyiapra Xu3mMar KypCcaTUIIHUHT
WHHOBAIIMOH  yCYJUIApUHHM  Y3JIYKCH3  paBHIAa  TaKOMWUIAIITUPUIL,  TYPUCTIAPHHUHT
KM3UKHIIUTAPHHN KOHIUPA OJIAITaH TYPMaxCyJIOTIApHU MIUTA0 YUKHUII Ba YIAPHUHT 3aMOHABHHA
TEXHOJOTUSICUHU TAbMHHIIAII 3apyp. MyaMMoNIapHH H>KOOUI Xa 3T YUyH CAHEXITUKHUHT STHTH
yciyOuii Ba KOHIENTyalnl EHAANTyBIapHU aHUK OeNTuial ONUII XKyJa MyXuM, 3epo Oy Kaapiap
CaJIOXMSITUTa, KYHUKMA Ba OMIMMiapura ¥3 TabCUPUHH KypcaTaau Ba yTa MyXUM axaMHST Kacoh
3Tau.

V36ekucronra tampud GyropaéTraH caiiéxnapra Y36k XaIKHHUHT 0Ol TAPUXH Ma[aHuil
Ba MabHABUH MEPOCHHUHI ¥3WTa XOC XyCYCHSTIIAPMHU E€TKa3WIlJa, COXaHMHI WIMHI acocna

! Cynayes U.B., Xpinukryesa JI.B. DTHOTYpH3M Kak OJHO U3 HANpAaBIEHHI KyJIbTYPHO-IIO3HABATEILHOTO TypH3Ma // BecTH.
Bypsr. roc. yn-ta. 2009. Ne4.

2 Bytysos A.I. CocTosiHHE M IEPCIIEKTUBBI Pa3BUTHS STHOKYILTYPHOTO TypusMa B Poccuiickoii ®eneparun // Cepeuc B Poccuu
u 3a pyOexom. 2023. Ned.
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VpraHWjuImM XaM Hazapuid, XaM aMalluid J>KUXaTAaH yMymOamapuil Tapuxuii-mMaJaaHui
KapaCHIAPHUHT MOXUSATHHHU Ba TAPUXUI MUCCUACUHU aHTamra épuam Oepasu.
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Tyxraesa Xypumaa ®apxaaoBHa
Maoanuii mepoc obexmaapu
MYamMmonNapunu yp2anuul 6a mypusmHu
PUBOIHCIAHMUPULL UTIMUTI-MAOKUKOM
UHCIMUMYMU MAAHY 0OKMOPAHMU

TYPUCTUK XU3MATJIAP BO3OPUIA BAH/IVINKHU TAPTUBI'A
COJIMIITHUHT Y3UT A XOC XYCYCHATJIAPA

V36exucTon V3UHUHT OOW MaJaHWi TapuxXW Ba KaJApHUATIapW OWIaH a3aijaH IyHE
XaJKJIapu HMBUIIM3aLMsACUTa MyHOCHO xucca Kymno, Fap6 Ba [llapk MmajanusTH yHFyHIIAIIyBUAa
y3ura xoc Kynpuk BazudacuHu yTad KenraH.

Cyurru iinmiapaa Y30eKHCTOHAA aMaira OMMPUIraH HCIOXOTIAp, OYHKINK CHECATH,
OyHE MamulakaTiiapu OwiaH y3apo OapkKapop pHUBOXIAHMO OOpaéTraH MKTUCOAMH, cUECUM Ba
VOKTUMOUH aJIOKAJIAPHUHT JKaJajUlalllyBH MWUIHH Typu3M XH3MatTiaapu 0030pH (HaoqusiTHHU
sIHaJla pUBOJKJIAHUILINTA 3aMUH sIpaTMOKJa. AMHUKCA, TYpU3M XU3MaTiiapu 0030pH Ba KYJIaMUHU
KeHTaWTUpUII Ba Typu3M HH(QpaTy3WIMacuHU SHala PHUBOXKIAHTHPHUIN OYyiinya amaira
OLIMpWITaH HIUIap ymOYy COXaHW sHaJa IOKCAITHPUIIra KapaTHIraH MebEpUi-XyKyKui
XyAOKATIAPHUHT WKPOCH 3aMHUpHUAa KeHraino 6opanu.

Masbiaymku, peciy0nuka UKTUCOAUETHIA TYPU3MHHU CTPATETUK Japa)kara KyTapuill, HUKU
TypuU3M XHU3MATJIapUHU JAuBEpcU(PUKAIMS KWIMII Ba XAXKMHUHM KECKUH KyHaTUpHIl,
¢dykaposapHu MaMJIAKATUMHU3HUHT TYPH3M CAJOXUATH OWJIaH TAaHMLITHPHILI Yy4YyH 3apyp LIapT-
[IAPOUTIIAP SPATUMI, TAKIUM STHIAETTaH TYpU3M XU3MaTiapu cu(aTHHM SXIIHIAII Ba KAXOH
6o30piapuna pakoOaTOapIOUUTUTUHU OIIMPHIL, Typu3M coxacujia Gaoiuar IopUTaéTral
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TaJOMPKOPIUK CYyOBEKTIapU yUyH KYIIMMYa UMKOHUATIAp spaTuil [3], 3aMOHaBHI Xu3Matiap
MHOPATY3WIMACHHN KaJaJl PUBOXKIAHTHPHIL, IIYHUHTIEK, aXOJIMHU UII OMJIaH TabMUHJIAII Ba
YIApHUHT JapoMaj, MaHOAMHM KCHTalTHPUII Makcaauaa Y30ekucToH —PecryGimkacu
[Mpesunentununr 2022 iun 30 ampenparu “UYxu TypusM XU3MAaTIapuHH IUBEPCUPHUKAIHS
KWINIITa OuJ Kymumya dopa-taaoupiap tyrpucuaa’ [1K-232-connu kapopu KalyJsl KUJIHMHTaH
smu [1]. Y6y xapopra myBodux 2022 imn 1 monnan 6omnab «Y36exucton 6yitnab caéxar
Kui!» JacTypu JOMpacuiaa:

’KaMmoa HIapTHOMajlapura Wil OepyBUMIap TOMOHHJAH XOAMMIIAp Y4YyH Huiura Oup
MapoTaba Maxaiui caéxaTra YMKUII MMKOHUHU SIPaTUI KOUJANapu KUPUTUIIIH;

caéxaT XapaXaTJapuHUHT OUp KHCMH HII OepyBUMJIAPHUHT OFOJKETIAH TaIlKapH
KamMFapMmanapu MaOliariapy Ba KOHYHUMJIMKIA TaKMKJIaHMaraH Oollka MaHOanap XucoOumaH
Koru1al 6epunanurad OYiau.

V36exucton Pecry6nukacu ¢ykaponapu yuyH «Y30eKucToH 6yiimab caéxar Kum!»
TACTypu JoOMpacuia pecrnyonuka Xyaymaiapu Oyinad wuku caéxaTjapHU amMaira OUIMpPHIL
XapaxaTtnapuHuar oup kucmuHu Kairapui («Cashback») (CaéxaTt xapakaTiapuHu KalTapuiin)
TapTUOMHU SKOPUI STHIIIH;

TypusMm TpaHcmopT Kopuaopu O¥iinad ep yuyacTKalapuHU peaau3alus KUJIWII Ba
aBTOMAarucTpainp  Wymmapu  Oyinad 3amMoHaBUM  cTraHjgaptiapra »kaBoO  OepaauraH
«KapBoHcapoi»iapHu Tamkuia JTUII Ba Xap Oup «KapBOHCApOW»HUHT TalIKW KYPUHHILIU
aHbaHABUI apXUTEKTypa Ba yHIOy XyAYyIHUHT y3Ura XOCIUTHHU MHOOATra OJraH Xojjaa uiuiad
YUKW, xap oup «KapBoHcapoitwaa Typu3M XuU3Matiapu, XyHapMaHAUMWIMK Ba MaXaJUIdn
KAIUIOK ~ XY)KaJUTd ~ MaxCyJIOTIapd  CaBAOCH,  aBTOMOOWLIapra, IIy O KyMJIaJaH
ANEKTPOMOOMIITIapra XU3MaT KYpcaTHII [IoXo0YalapH, aBTOTYypaprox Xxamja 3aMOHaBUI
CaHWTApUSA-THTHEHA IIOX00YaJapUHUHT MaBxKy/l OVINIIN Ky31a TyTHIIIH;

Axuakyn, Ammm kyi, 3ukpu kynu, Anpapkyn, Ty3koH kynu Ba Tyaakyn Xyayaiapuaa
XaBOHOT JOyHECH OOBEKTIApPUHU MyXodaza KWINII MaKcaauaa yJapHUHT SIIAl MYyXUTH,
XyCycaH, acoCHMi TYIUIaHWII KoWu cudartuna OedruiaHraH XyJayajnapra KHpMalguran ep
MalIOHIapy/ia TUISDK 30HAJAPUHU TAIKII KAJIUII YIyH ep ydacTkanapuuu 10 iwiraya O6yiaran
MyajaTra Oenruinanrad TapTuba mwkapara 6epuIl UMKOHUSATIApU Taino O0yunau;

Typu3m Xu3MaTIIapuHU AUBEPCU(PHKAIMS KU MaKcaauaa KyWHIarniapHH Hazapla
TyTyBYM TyHru BakTaa (coat 18:00 gan 06:00 ra kagap) aman KUjaaaurad MEXaHU3MIIAPHU KOPHIA
KWINII Ba PHUBOXJIAHTHPHIN, XYCYCaH MAaxCyC TAIIKWI ASTHIQJWTAH «TypU3M Kydalapu»aa
KOMJIaIrad yMyMui OBKATJIaHUII KOPXOHAIApH, KYHTHIOYap Ba CaBlo OOBEKTIIAPH, MAJTAaHUST
TAIKWIOTJIApU (Typr3M HaAMOWHUIIKM OOBEKTIApH) (aoUATHHH >KaMOaT XaB()CH3INIY Ba aXOJH
OCOMMINTAIMTMHU TabMHHJIATaH XOJIJa TYCKHUHJIMKCH3 amalira OIIMPHII, Typu3M HaMONHUIIN
OOBEKTIAPUHUHT Y3TyKCU3 (DaoNUAT KYpCaTUILIMHU TabMHHJIAII YUYH 3apyp HMH(ppary3uima Ba
MYyXaHUCIUK-KOMMYHUKAIUsIap TH3UMUHH STHAAA SXIIUJIAII, MaJaHUH-KYHTUI0OYap Ba KOHIEPT
TOMOIIA TaJAOUpPJIApUHKU TALIKWJ 3TUII Ba YTKA3UIl Y4YyH 3apyp LIApOUTIAp SIPATHUII, Maxcyc
aBToOycnap (shuttle-bus) kaTHOBMHM Wynra KyHUII, Typu3M HaMOMMIIM OOBEKTIAPUHUHT
daonuaT onmub OopuIUra pyxcar OCpPUIIHHHT STOHA TApPTHOWHM >KOPHA KWJWII Ba TYypH3M
HAMOWHINK OOBEKTIAPUHU KYJIaO-KyBBATIAll TH3UMHUHH spatuin Oyitmda Ttakimudiap
MabKyJJIaHTaH S/IH.

BbunoGapuH, IOPpTUMU3HUHT OOW TapHWxH, coXala aMajira OMMUPHUIAETTaH HCIOXOTIAp
KYJTaMHHH XHcOoOra osicak, ymoly coxala SpUIIMITaH HaTHXKAJIAPHUHT XaMMAacH XaM KHIIWHU
KYBOHTHpAJUTaH Japaxana cudarra sra Oymum sxruéxura sra. Cababu, cOXaHU TapakKuid
STUIIM HadakaT MaMJIaKaTHUHT TYPHUCTUK >KO3MOAJOpIMTMHU OIIMINUTa, 11y OwuiaH Oupra,
UKTACOMUET, aXoHu OaHIIUTH, WHOpaATy3WIMa PHBOXH, HIM-(aH TapakKUETH Kabw Kyriad
coxajapra Y3MHHHT KOOI TabCUPUHU KypcaTaau.

ByryHru KyHaa MamilakaTUMH3Ia KaMOaraJUIMKHA KHUCKapTUPUII HWCIOXOTIApUHHHT
acocuii HeTU3U — aXOJIMHU JapOMaJIJIi Ulll OuNiaH OaHAIMrura KyMmaknamumaup. bynna sca 6apua
coxamap KaOW Typu3M Xu3MaTiapu 0o30puaa axoiu OaHIJIUTHHH TAabMUHJIANI MyXUM YPHH
TyTaJIu.
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TaakukoTUMIap MKTUCOMUN YCUII CypbhaTH, OaHAMUMK Ba MEXHAT YHYMAODPIUTH
Ypracugaru y3apo ajioKaJOpJMKKa acoCIaHraH XoJJa CaHOaTH PUBOKJIAHTaH Mamilakariapia
axonu OaH/UIMTUHU parOaTiaHTupuil cuécatuaa Oup KaH4Ya MOJCIUIApUHU  aXpaTHUILAu.
Kymnanan, tagkukoTumiap OaHAIUMK Ba MeXHAT OO30pMHHM TapTUOTa COJHMIIHMHT OemTa:
amepuka mozenu (AKI), ckangunaBus monenu (IlIBerums, Ounnsuaus, lanus, Hopserus),
anryio- cakconus mojnenu (byrokx bpurtanus, Kanana, Wpnannus), KOHTHUHEHTaln €KU HEMUC
mozaenu (I'epmanus, ABctpusi, benrus, Hunepnanmaus, [lBetitcapus, kucman @paHiusi) Ba SMOH
MOJICJUIAPUHU  @XpaTUliagd. AMMO alpuM TagKUKOTYWIIAD MamJjakaTIapHH OoliKada
rypyxJjamajiy, MacajaH, aMeprKa MOJEIUHNA Oynak KUIMO akpaTMaclaH, YHU aHTJIO-CAKCOHUS
Mojenura Kymuo rodopumany [9]. AiipuM TaaKUKOTYHIAp 3ca MamJIaKaTJIapHU ydTa MOJeNra
(amepuka, CKaHIWHABHUS, €BPOIA) aKpaTHO ypranumau [7].

byrynru kyHna aifpum Xyay/uiapia TypUCTJIap COHMHUHI OPTUIIMIa MyHOCHO paBHILa
XU3MAT KypcaTHIl THU3UMU TYFpu Wynra Kyuwimarad. XycycaH, KopakannoructoH
Pecniy6nukacu, Anmmwkon Ba Kamkamgapé BusosiTiapuja MEXMOHXOHA YpUHIApU e€Tapiu
napaxana tamkwin dStunMaradH. HaBowii, XKuzzax, Cypxonmapé, Kamkamapé Ba TomikeHT
BUJIOATIIApUJIA 3Ca, MABXKYJ KaTTa UMKOHUATIAapAaH ¢oigananunmasnTy. XKymianan, énuiapra
MOC TYPHCTUK XM3MaTjiap >KyJla KaM Tallkuia 3Twirad. «OunaBui» Ba «Oapuacu HUHIa»
XU3MaTJIApHU JKOPUN KUJIUII UIIapH/1a KAMUMWIMKIAP Ky3aTWIa€TraHu CUp 3Mac.

[ynunaraex, OyryHru KyHaa xyayanapaaru 206 Ta TepMan Ba MHHEpPAl CYyBIH
OyJoKJIapHUHT aturd 18 Tacuman QoiganaHWIAETTaHIury, Ca€xJapHU >Kajad KuInIga
IOpTUMHU3Jary MaBxys 122 ta myseinapaaru 2 MmuwiinoH 500 MUHTIaH OpTUK aménapHuHr 112
MUHITACH JKaXOH TapuXW Ba MaJaHUATH Yy4YyH HOEO0 XUCOONAaHMIIMIa KapamaclaH
MMKOHUSTIIapAaH YHyMId (oiianaHuiIMaéTranInry aHuK1anrad. bapya axonuaa xaM y30Kaaru
My3eiapra OOpHIll UMKOHUATH UYKIUTU Oouc, «CaHbaTHU XalKKa SIKHHJIAIITHPULD ACTypu
JIoupacuia Xyayaiapaa My3elIapHUHT KyuMa Kypra3MaiapyuHy TAIIKWI KAIHII KePAKIUTH XaM
aliThO KeJIMHAaIH.

[ly Ounan Oupra, Gapya MMKOHHMATIAPHH HINTra COJUO, Typu3M Xu3MaTiapu 06030pu
(GaoNMATHHU TaKOMWUIAIITHPUII, Oapya WKOOMH KYpCcaTKUWIApHU THKIAII, XHU3MaTiIap
KYJIaMUHHM KEHTaWTHPUIIL, aBBaJIO Xap OUp BUJIOATAA Cal€xJlapHU Y3ura xand Kwiaaurad HUpuK
JOMMXaNapHU amalira OMIUPHII 3apypaT MaBxKy/.

bynu xannait amanra omupum MymkuH?! AnbatTa, dakat Ba GakaT Typu3M XU3MaTIapu
0o030pua axoiu OaHJITUTUHA TapTUOra COJUII, SIHPHU XaJIKApPO CTaHIApTIapJaH KelMuO YUKKaH
xonma [5] typusm xu3matiapu 0030pu IXTUENKIAPU acocuia Kaapiap Taiépram Ba KalTa
Taiiéprnani, yJapHu MajaKaCUHHU OLIUPUII, Xap OUp TypU3M XU3MaTIapy yU4yH CTaHIapTiaap >KOpuit
STHII Ba YJIapHHU aMaJl KIJIUIIMHU KaThUH Ha30paT KHJIHUII Ba OOIIKa MyXUM, HIIMHH acOCJIaHTaH
Ba KEYMKTUPHUO OYiMmac BaszudasiapHu amaira omupuii [6] Makcaara MyBOGUKIHP.

FOxopuaaru xKapopaa “Y36eKicToH TypusM Maructpamu’” 6yiinab, 31 Ta TymaH Ba maxap
Xynyauaad YTyBuM Hyimap OVitnaa aBTOTypaprox, KEMITMHT, aBTOCEPBHC, OBKATIAHUII, EKWIFU
Kydurm kabu xu3MarinapHu KampaO® onran “KapBoHcapoi”map Oapmo J3Tuin dopayiapu
Oenrunanrad sau. YmoOy “KapBoHcapoi”napna Typu3M XU3MAaTJIapuHU KUMJAp TOMOHHUAH
KYpCAaTUIUILIN aliHU KYHJIa §3 €UMMUHU KyTa€TraH MacajajlapiaH Oupy XMcoOJaHaau.

[TupoBapn makcan - “V36eKUCTOH TYPHU3M MaruCTpaIn’ Ta AKUH XYy AJ1apJard HKTUMOUH
XMMOSITa MyXTOX, MIIICH3 Ba KaMOaraJl maxcyiap OaHAJIUTHHE TabMUHIIAI, XYy UKTHCOAUN Ba
TYypU3M CATOXUSTHHU OUIUPUII, SHTUIAH-THTH TYPU3M XU3MaTiIapy TypJIapyHU >KOPUN 3TUII Ba
KCHTAUTUPULLIUD.

Anbarra, Mamiakataa HadakaT XOPWIIIMK TYPUCTIIAp OKMMHUHHU OIIMPHII, Iy OWIaH
Oupra, WYKM TYPU3MHH PUBOXJIAHTHPHUII XaM MyxXuM caHanmaaud. 2022 uaHuHT | Hronuaan
6onutald, Typus3M KHIUIOKJIapHIa MEXMOH YilapH, OBKATJIaHMII Ba caBAO IoxobOuanapw,
KYHTHJIOYAp JKOWIAp TAlIKWI 3TraH TaaOMpKOpiap y4 WHII JaBOMHA aillaHMagaH OJUHAIUTaH
COJIMK Ba WKTUMOUH conukHH 1 ¢ous craBkaaa, MOI-MYJK, €p, CYB COTUKIAPUHU XUCOOTIaHTaH
cyMMazaH 6op-iyru 1 ¢ponsunu Tynamm 6enrunad OepuiraH >1u.
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[y 6unan Oupra, onnaBuil TaIOMPKOPIHK JACTypliapH Aoupacua, OyHaai KUIIIoKIapaa
MEXMOH yHiapu Tamkui dtumra 50 MAJUTMOH cymrada, YTOB Ba 3Ko-yinap Maxkmyacura 300
MUJUIMOH cyMraua, 4oaupiu jarepiap Kypuura 300 MIUIIHOH cyMmraya KpeauTiap OepHniiy,
Xxap Hwim TypusMm KunutokiaapuHuHr 200 nHadap Eummapu Oromker xucobuman Typusm
TeXHUKyMJIapuaa Oemmynn YKUTWINIIY OYinuda Xam >kajjajl uiiap aMmaira OmupHIIn.

Iy ypunna aiitu6 yrum sxomsku, 2022-2026 immmapaa SHrH  Y36eKHCTOHHH
PUBOXIIAHTHpULITA KapaTWwiran Tapakku€r crpaTeruscuaa MaMIaKaTUMHU3HUHT TYPUCTHUK
CaNOXHATHHM SHAJA IOKCAITHPHINTA aJOXHIAa aXaMHAT KapaTuirad. JKymnanaH, «Y36ekucTon
Oyiinab caéxaT KWJIMHI» JacTypu AOUpacuaa MaxalUlui caiéxyap COHUHHM 12 MHUIHMOHIaH
OLLMPHIL, XOPUKHUM TypUCTIap COHUHU 3ca 9 MUIIMOH Hadapra eTKa3ulll MaKkcaj KUIMHTaH.

[llyHuHrACK, FOKOPUAA TabKUJIATAHUMU3IEK, TYPU3M COXACH XU3MATIAp COXACH YCHUILU
Ba axoyii OaHMJIMIMHM TabMHUHJAIJA MYXUM HYHaJIWII JKaHIUTKM HHOOatra oiauHuo, 2026
Huirada Typusm coxacuaa OaHn OyiraH axonu coHuHu 2 OapaBap omupu6, 520 muHr Hadapra
etkaszuil, Oynaa Camapkaaaau « Typusm qapBo3acu»ra alJIaHTHPHIT OPKAIH KEJTYCH Oer Huaa
TypU3M XU3MaTIapu XaxMuHu kamuaa 10 GapaBapra ommpud, Typusm coxacuaa 40 MUHITa STHTH
ULl YPUHJIAPUHU SPaTUILI MaKcaJ KWIMHTaH [2].

Ymly wMakcaanmapra HSpulIMIia KyWHaard Takiaud Ba TaBcusjap YpuHIM 1e0
XUCcOoOIanMu3:

bupuHungaH, TypusM TalIKWIOTIApHIa WOl Ba KOMIIETEHCUS CTPATETUSACUHU WIrapH
cypuil Makcaara MyBouK 1e0 Xxucoomainmus;

WkkuHungaH, TypusM Xu3Mmariapud Oo30puaa camapajopivK Ba STUIIYBYAHIMKHU
TabMUHJIANT MaKcaara MyBohukaup [3];

YuuHYMIaH, TypU3M XU3MaTiapuaa GaosusaT IpUTHIAAUIaH Maxcyc MyTaxacCUCIUKIAp
Oyiinua >XTHEKTa MHCOHJIAp UIUIApUIa TUCKPUMHUHATIINS X0JaTiIapura Wy KyMMaciuK JI03UM;

Typrunungan, mexHat Oo3opuaa aén Ba JpKakjap YpTacUIard TEHI XYKYKIMIHKKa
SPUILHNII, KAMCUTHINTA UYJI KYHMAaCIIUK JIO3UM;

BemmHunnan, TypusM xusmatiapu 0030pu >XTHEXKIApH OYyiinda Xyayuiapaa Kaapiap
Taiiépran TU3UMHHU KaiTa KYypuO YMKHUII MaKcaara MyBOpUK;

OntuHuMAaH, TypU3M CcoOXacuaa Xallkapo TaxpuOara osra Oyiraniap MabIyMOTJIap
0a3acuHM MAK/UIAHTUPHIL Ba YIAPHUHT CAJIOXUATHAAH OKUIOHA (oiinamaHuL;

ETTununaan, Typusm coxacuaa Taii€priaHaéTrad KaapiaapiapHu HagakaT MUJUTHN TypU3M
XU3MaTiapu 0030pura, 0amku XaJIKapo TYPU3M XU3MaTIapu 0030pH yUyH XaM Talu€pianiau nymira
KYWHIIL,

Cakku3MHYUAAaH, TYpU3M XU3Matiaapu 0030pHu (aonusaTu OUilaH KeCHILNTaH Xap KaHaai
TapMOK OniaH (aosl XaMKOPJIMKHYU Hyira KyWuIn Mmakcaara MyBo(uK;

TYKKM3MHYUAAH, JaBiaT TOMOHUIAH TYpH3M XH3MaTiapu Oo3opura KUPUTHIAETraH
MHBECTUTCHSUIAPHU parOaTiaHTUpHIL, Oy 3ca coXaja SHTU W )KOMJIApUHU SPATULIHUHT aCOCHM
mapTH XUCOOJIaHA N,

VHuHUMIAH, Typu3M XW3MAaTIapd COXACHMA SHTM HII SKOMNApH TAIIKHI STHITaH/A
TaI0UpKOpiIapra Ba KWYMK OM3HEC KOPXOHAJIApWUTa COJMK MUMTHE3IApU OCpHIN Ba XOKa3oyap
aryJap KyMJaacUIaHIup.

['mobannantyB mapouTuaa Typu3M Xu3MaTiapu 0030puaa axoiu OaHIIMTUHU TapTUOTa
COJIMIIHUHI  WKTUMOMM-UKTUCOAMM  MEXaHu3Mjapu Oyinya  XOpwkuil  amanuériap
TaXpUOACUHUHT UIFOP Ba (poiiaany xuxaTiapuaaH coxaaa KeHT oiijananrad Xomiaa, 0aHaITuKHA
TapTUOTa COMUIITHUHT camapalid, UICTUKOOJUTH MYHAIMIIUTAPUHNA aHUKJIAIT Ba aMaJIUETAa KYIUIaIl
MMKOHMSTIIAPUHU sIpaTaiu.
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Vpoxrosa Tungpysza Baxpuoounosna

Typusm 6a mexmoHxoHa Xyascanueu Kagheopacu yKumyeuucu
Caoukoea Hapzuza Maxcyoosena

1-60ckuy macucmpanmu

byxopo oasnam ynueepcumemu

MEXMOHXOHA XU3MATJIAPU CU®ATHU TYIIYHYACUHUHI'
HA3APUSACHU BA YHHU BOILIKAPHUII YCYJIJIAPH.

Annomayun: Ywoy makona pecnyoaukamuzoa MEXMOHXOHA XYHCANUSUHU XUSMAMILAD
cugpamunu  pugodCIAHUWUSA 64  MAKOMULIAUWIMUPUILRA, — MEXMOHXOHANAPOA  JCAXOH
anooszanapuea #cagod bepaoucan Xusmam Kypcamuui mypiapuru HCOputi KUIUWRA, XOPUICUTI
mypucmaapaa Kyiau, cugamiu 6a ap30H XuUsMAmiapHu Kypcamuui amaiuémuod KeHne Hopuil
IMUUL MYMKUHIU MYSPUCUOA UKD IOPUMUNSAH.

Kanum cyznap: mexmonxona, cauéx, xusmam, cmanoapm, cugham, sxmuéxc.

MexMOHXOHA XYXallUru coxacu caiiéxiapra MyHOCHO mapout spaTu® Oepurn Ouinax
Oupra MaMJakar SUIMTH YK MaxCyJI0TH/Ia XaM Y3UHUHT ce3uIapiu ypHuUra 3ra 0yauo 6opMokia.
MexMOHXOHa XY’KaJuTd COXacu ofamiap Xa€THHM SXIIWIAIra KapaTWIraH KEHI KaMpOBIIU
xapaéH. Iy Tydaiinn MEXMOHXOHA XYKAJIUTH COXaCUHUHT TApMOKJIApH Ba KyJIaMH XKyZa KEHT.
Ymby coxama cudar geraHga KypcaTwiaéTraH Xu3Mmariap KyTWiaétraH €Ku OeNTHIaHTaH
CTaHJapTJIapra MoC KEeJIMIIM TyIIyHWIaau. Jlemak, craHmapTiap yJapHUHI peaj IIakid Ba
Ma3MyHH XM3MaT KypcaTHil cuaTHHA 0axoiam KypcaTruiu XucoOIanaIm.

HctepMon yuyH yHra KypcaTwirad Xu3mar cuaTtuHu 6axosam Kypcatruui - 0y yHUHT
KOHMKKAHJIUTH, SHHHU OJIMHTaH XU3MaT CU(PATUHUHT KyTHJITAHUTa MOC KeIUIIHUIUpP. MIDKO3HHHT
KOHMKKAHJIUTH KYpcaTrM4yd YHHUHI siHa OMp MapTa +KalTuiM, ¥3 AYCTiaapu Ba TaHHUILIApUra
XM3MAaTHUHT cu(paTH TYFPUCHIATH TabCypoTiapu OuiaH Yprokiammmuaup. By cudatnan
O6axpamMaHz OYJaraH KMIIMHUHT OF3aKU pekjaamMacuaup.0y pekrama y3 HaBOaTHIa *KyAa UIIOHYIIH
Ba TabCHpYaH OYJaau. SHI MyXUMHU SHT ap30H peKiIaMa Typura Kupajiu.

Xusmarnap cudatu kyrmad TaaKUKOTIapAa ypraHuwiran Oynu0, amabuérumacudaTHH
TaJKUH AT Oyiinya Typau HyKTau Hazapiap Masxya. bynapuu A.Jl UynHocku#t TYpT rypyxra
Oynras:
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1. ToBapHUHT HCTEHMOMUYHIAPHUHT DSXTHEKIAPUHN KOHIUPYBUM Xycycusariaapu. by
Typaard cudaT XapaXaTJapuHU OIIMPUIIHA TaKo30 JTagd. MeXMOHXOHaJa JIFOKC
XOHaJapCTaHAApT XOHANapra HUCOATHAKYIIPOK XycycusTiapra sra O0Yiaud, IOKOpH HapxXJIapHU
Tanad KUiIaau.

2.Texnuk cudat. bynna Mmxoc xu3maTad OminaH MyHocabaT/naH KeiuH sra 6yiran Had
TeXHUK cudatuHun udomanaiinu. MacamaH, MEXMOHXOHaJaru HOMEp, PECTOpaHAAard OBKAT,
yKapara OJMHraH aBTOMOOMITH Ba OoIIKanap.

3.OyuknuoHan cudar ToBap €KUM XM3MATHU TaKIUM JTHIN kapaéHu XxucoOiaHamu. by
*KapaéH JOaBoMHUIa HUCTebMONUMiIap ¢GupMa Xu3MmaTduWiapu OuiaH MyHocabaTna OyiuIIn
kyurab0ockuwinapaan  ubopar Oymaam. Macaman, ¢yHKOHOHAT cudaT MEXMOHHUHT
KyTHILTAPUHU TYIUK OKJIaMaraH XakKuJIaru TabCypOTIapUHU SAXIIMiaml MyMKuH. JIekuH arap
¢dbyakmonan cudar KoHUKapcu3 Oyica, OOMIKAa Xe4 Hapca MEXMOHHUHI XU3MATJaH KOHHKHIII
XUCCUHU TYFIUPUIIN KUHUH OYaau.

4. Kamoarunnuk (mxrumounit) cudat (axiokuid). By cudar nmonu xvccn Ounan OOFINK
OYnu0, yHU HCTEBMONYM Xapuarada, Kynm Xojjaa Xojiapja XapujiaH KeluH XaMm Oaxomait
OJIMACIUKIApH MYMKHH. MacajnaH, MEXMOHXOHAa XOJAWMJIAPUHHMHT EHFUH XaB()CH3IUTUHU
OunaMaciurd SKUH = KelaXKak[Ja MIDKO3NApPHUHT OXTUEKUHH KOHIWPHINAA Y3 aKCHHU
ToNMaiu.0yHJaH TallKapyd MEXMOHXOHAa MMMJDKM XaM MIDKO3ap TOMOHMJAH CU(pATHUHT
0axoJIaHUIINTa TAbCUP KUJIAH.

Kymunnuk MexMoHXoHNapia cu(daTHUHT CTaHAAPT Ba MebEpiapra Moc Keiaumu jaed
TymyHunagu. by éEnpamyB Xu3mar KYpCaTHIIHUHT ONEPalMOH Japakacuia, alHUKca,
MEXMOHJIAPHUHT Taja0JapyuHU aHUKJIAUl OuiaH OOFJIMK MyaMMOJIApBY’KyJIra KeJUIIM MYMKUH
OynraH >xoinapra Ky Kenasu.

JlekuH OOWIKAPYBHUHT IOKOpH OYFWHIApHWaa CTaHAapTiapra MOC KeJliraH HKOpPH
cudaTHUHT Oup maptu xucobranaau xonoc. Cudar — Makcaa CUHTapyu MEXMOHJIAp dXTHEKIAPH
y3rapummm Ownad y3rapub® Oopamm. XuszMatiap SXTHEXKIAPHU XUcoOra ONraH XoJija JOWMHMA
TaKOMUJUTAIIHO OOPUIIN JTO3HUM.

K.I'penpyc ¥3 TankukoTinapuna andar Oy MEXMOHU XUC KHWa OJNHII €0 TabKUAIanIu.
YHUHT (UKpUYa MEXMOHXOHA MabMypUATH cu]aTh MEXMOH KaOW TYIIyHa OJNHIIIAPU JIO3UM.
K.I'penpyc cuaTHUHT UKKH )KUXATUHU aXpaTHO KypcaTaau:

1. TexHHK KUXaTJaH UIUTA0 YUKAPUIIT MaxCyJIOTIapUHU Udoaiaiim — MeXMOH ofaéTran
Ba UCTEbMOJI KUJIa€Tran Oapya Hapcaiap YHUHT YUYyH MyXUM XHUCOOJaHaAU. SIXIIM KOBYpHIITaH
OBKaT €KH TapTHOCHU3 HOMEp MIKO3/1a YypcaTuinaérran 6apua xu3mariap cudatu Xakuaa MabiyM
TacaBBYpHHM MaKIaHTUpaan. by cudaram 6axonam yuyH Mypakkad mac.

2.@OyHKIMaHAT JKAXAaT MEXMOHra Xu3MaTiap Kailcu ycynaa Ba BoOcHTalapia
eTKa3wIMIMHN udoganaiaun. SAxmu Taii€piaHrad OBKATHU XyMpalraH O(QHIIMAHT KEITHUPHUIITH
HATH)KACHUJa XU3MATHUHT cU(AT Japa’kacy Ce3WIapIIH Macasiam.

Odynknuonan cudar HadakaT MEXMOH Ba MEPCOHAN YpTacuaa y3apo MyHOcabaTIapuHU
udonanaiam, 6anku Oy epa MIKO3JIapra Xu3MaT KypcaTHIl KapaéHU TApKUON XaM KUPUTHIIAIH.
Xu3MaTIapHHA KYpcaTUIl Japaxacu OVinda MEXMOHHHHT CyObEeKTHB (DUKpHUTra acOCIIaHTaHJIUTH
cababmu cudaTHUHT Oy KUXaTHHU Oaxoiam OMpOH MypaKKaOJIUTHHH TyFAUPAIH.

IOxopuparunapra acocaH MEXMOHXOHa UHAyCTpuscHaa «cudar» TYUIyHYaCHHH
Kyduaarnda tTabpudrian MyMKAH:

1. Cudar — Oy MUKO3MAPHUHT TYFPU aHUKIAHTAHIUTH 3XTuU&xnapuaup. bynma
MEXMOHJIAp 3XTHEKIAPUTa MOC KEIYyBYM XM3MATIAPHU KYPCATHII KOHIETIHUSACH acoC KHIUO
ONTMHAIN. ATap MUXKO3JIap HOMEp/IaH YUKMACAAHOK cadapruHH pexalallTUpHUIITa dXTUéxk Oyica,
OyHM TabMMHJIAII Kepak. by xonart cudat pakodaraa yCTYHJIMKKA SPULIHIITAa UMKOH Oepau.

2. Cudar — Oy TYFpu KypcaTWITaH Xu3MaTiIapIup. By epna wkku Enpamrys
yUFyHIaIaau: Xxu3MaTiap HadakaT Muxko3ap tainadura »aBo0 Oepuiy (TEXHUK XU3Mar), Oajaku
OyTyH XHU3MaT KypcaTUIl THU3MMHU MEXMOHJApra KyJlalauK spaTHIl Ba MEpcoHal OuiaH
[Iaxciapapo MyHocaOaTIapHH KyTapuil OWJIaH TabMHUHIJIANITA KapaTWiIraH XOJAa Ty3WIHIINA
no3uM. Maskyp MabHOJa cuar - Xu3MaTiap XaKkuaa eTapiu OUITuMra SraaTukHy OUIAupaIn.
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3. Cudar — 0y nommuitink. byHna Oup Xun mapaxkamaard XM3MaTHHU MHJITHOHIIA0
MapTa KypcaTuIl 3apypUsTH TYyLIyHHJIaad. BeKapopimk — MEXMOHXOHA OM3HECHHHMHI acOCHAa
MOXUATUAUP. KaMusT KyTUiamaral XonariaapHu EKTUpMaiiau. Arap caBao Oenrucu KyTuiaaéTran
HaTkKaHu OepMmaca, canOwii TacaBByp Xxonmarra kenmaaw. Iy cabamm cudaTHH Xogumiiap
TOMOHUJIAH KYpCaTWIIraH XU3MATIAPHHU SXIIU WKPO THUII €0 Kapall MyMKHH.

XuzMaTiap cu(aTiHu TAbMUHIIAII .KOPUIATH Y4 XOJIATHH XU3MaT KYPCATHIIHUHT STOHA
TU3UMHTa OUPIAIITUPULIIAH HOOPAT.

TankukoTnap myHU KypcaTaJuKd MHKO3 MEXMOHXOHAara siHa KUl MKH KEJIMACIIUTH
yHra KypcaTWiraH XM3MAaTHUHT SIXIIH €KU EMOHIIUTHHU, IHHU CEPBUCHHUHI cUdaThra OOFIHK.
MexMoHXOHAa OW3HECH XH3MaTiapu CHU(QATUHU SXIIWIAIIHUHT KyHUJard HMCTUKOOIITH
HYHaTUIUIApUHA OeNruian MyMKHH:

-MEXMOHXOHAJIAPHUHT MOJUIMIA — TEXHUKA 0a3acy Ba yHUHT HH(PATy3WIMAaCHHUHT Oapya
ANIEMEHTIAPUHUHT ¥3apo TabCHpPU Ba ¥y3apo aloOKalapyuHU 3aMOHAaBUU Tanmabmap acocuaa
TaKOMHJUTALITHPHII, MyBO(UKIIAIITHPHUII Ba SXIIHJIAI;

-unuIad YUKApUIl Ba XU3MaT KypcaTHILa, Iy >KyMiaJlaH y3apo MIaXCHUi alloKaiap Ba
Xapakartjap/a sSiHT'd TEXHOJIOTHSUIApHU KEeHT KYJLIalll;

-MEXMOHXOHAa XOJUMJIAPUHUHT IOKOpPH Japakajard KacOwii maxopariapud Ba
BaKOJATJIApUHU IIAKJUIAHTUPHIL Ba PHUBOXKJIAHTHPUIN, Iy acocia IOKOpPH Japakajgaru
MEXMOHYCTINK MyXUTHHH SPATHIIL;

-xu3MaTiap cudatuHu OOMKAPHUIN Kapa&HIapUHU Ma3Kyp MEXMOHXOHAHHHT Ba YMyMHI
KaOyJ1 KUJIMHTaH Xajakapo cudart CTaHaapTaapyu acoCH 1A TAIIKWI STHUII Ba yIapra MOCIAIITHPHILL
MexMOHXOHA XH3Matiapu CU(GATHHUA OOMIKAPHUII TH3UMHHUHT OOBEKTH MIXKO3JIapra Xu3Mmar
KYypcaTuill Ba KypcaTuinaéTral Xu3MaTIapHUHT 3apypuil cudat gapakacCiHu KyJa0-- KyBBaTIall
x)apa€Hmapu XucoOjaHuO, ymap cudaTHU OOIIKApHIN TU3UMHU OYiHW4Ya MaBXKyd TU3UMHUHT
KaMUWIHKIapuHu Oaprapad stumra uMmkoH Oepanu. Iy Hykram Hazapman OyHmail TU3UMHU
TYpU3M WHAYCTPUSICHHUHT PaKOOATAONUINTHHE Ba TYPHU3MHHHT >KO3MOATOPIUTHHN OOITKAPHUIIT
TU3MMUTA MHTErpalysiam Makcaara MyBohuk Oynaau. byHman KyTuiaguran acocuii Makcan
SITOHA WIMHUHN TEXHHK, DKTUMOUHN - UKTUCOINHN, XYKYKHI OOITKApHUIIT METOIJITAPUHHU KEHT KYJLIaIT
Ba TETHUIILTN TaAOUpIap MAXMYaCHHU aMalra OMUpUIIIaH noopat. Ma3Kyp TU3MMHU MaMiakaT
Ba YHHMHT 0ap4ya MUHTaKaJapuJa amalra OIHpPHILI MaKcaara MyBOQHUKIUP

bupuHun MapTa MEXMOHHHM SXIIM pekiamMa, OOW Kuxo3idap E€KH KEHT TypAaru
TaOMHOMaJIap OWJIaH JXKaI0 KWJIHAII MyMKHH. AMMO WKKHHYH MapTa MEXMOH TNEPCOHATMHHHT
npodeccroHal MIUTALIN Ba OJAMH yHra KypcaTWiraH Xu3MaT CU(ATHHUHT IOKOPHIUTU YYYH
KeJau.

Hlynn 5>pTHpOd OTHII KEepaKKH, XO3UPrH cailéxyiap, XaTTo OKCTpeMal TypH3M
UIIKMOO03JIapy XaM MaKCHMall Japa)kaiard KyJaWIMKIapHd — XOXJamadu. Y30eKHCTOHHUHT
TapUXUH, MagaHWi oOunanapu OWJIAaH TaHUIIUII €KW MaxaulMid HImOuiIapMoHiap Owiiax
XaMKOPJIMK YpHATHUIN YUYH KelaJuraHiap ssHaja KylnpoK KyJaiiukiap OyJIUIIUHY Tanad KUIaau.
I'epmanusna myBaddakusaT OwnaH wunuaétrad TypdupMmanapuaad OWPHHUHT BaKWIMHU
alTummya: «rapOiuKk TypucTiap OEroHalapHUHT Xa€TWHU KYPHUIIHU &EKTUPHUILAIN, JIEKHH
Y3JapUHHUHT OJaTHi Xa€Tiapu OwWiaH SIIANIHA HUcTamaanm». KynruHa XOpMKIMK MEXMOHIAp
yIapHUHT SXTUENKIAPU TYJIUK KOHAMPUIMANAWraH MamJjakaTra O3rMHa Myjaarra Oyscana
OopUIIHKA HcTamMaian. MeXMOHIYCTINK CAaHOATHHUHT, S’IbHH MEXMOHXOHAJapHHUHT Bazudacu
VY30ekucToHra KenaauraH XOPWXKIMK MEXMOHJapra Oapua KyjainukimapHu spatu® Oepuiira
KapaTtwirad cuaTiv cepBUC XU3MAaTHHU TAIIKWI KWIHIIIaH HOOpaTAUp.
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Xurramov O.K.
“Marketing va menejment” kafedrasi dotsenti
Buxoro davlat universiteti
RAQAMLI TURIZM RIVOJIGA TA'SIR ETUVCHI IJTIMOIY-IQTISODIY
OMILLAR

Ragamli turizm — turizmda ilg’or axborot texnologiyalari va telekommunkitatsion
tizimlarni qo llash bo’lib, sayohatchilar tajribasini yaxshilash uchun mobil ilovalar, onlayn bron
gilish, elektron chiptalar va boshga ragamli vositalardan foydalanishni o'z ichiga oladi. Ragamli
turizm, shuningdek, yangi turistik tajribalarni yaratish uchun virtual hagigat va kengaytirilgan
hagigatdan foydalanishni ham o'z ichiga oladi.

Ragamli turizm — turistlarga oz ta’tillarini qulayroq va tezroq rejalashtirish, mehmonxona,
sayohat va ekskursiyalarni bron gilishda yordam beruvchi texnologik yechimlar va xizmatlar
majmuidir.

Ragamli sayohat bozori turli xil texnologik yutuglar, iste'molchilarning xatti-harakatlari va
boshga ijtimoiy-igtisodiy omillar tufayli jadal rivojlanmoqgda. Ushbu bozorning o'sishi va
rivojlanishiga ta'sir giluvchi asosiy igtisodiy omillar quyidagilar:

1. Texnologik innovatsiyalar. Ragamli sayohat xizmatlarining o'sishi mobil qurilmalar va
ijtimoiy media platformalarining ko'payishi kabi texnologik innovatsiyalar bilan chambarchas
bog'lig. Ko'proq iste'molchilar sayohatni gidirish va bron gilish uchun texnologiyadan foydalanar
ekan, kompaniyalar ragobatbardosh bo'lish uchun innovatsiyalarni davom ettirishlari va yangi
xizmatlarni taklif gilishlari kerak.

2. Demografiya. Turizm industriyasi heterojen bozor bo'lib, har bir avlodning afzalliklari
va xatti-harakatlari sezilarli darajada farglanadi. Kompaniyalar o'zlarining ragamli takliflarini turli
demografiya ehtiyojlarini gondirish uchun moslashtirishlari kerak.

3. Globallashuv: Xalgaro sayohatlarning o'sishi kompaniyalar uchun sayohatchilarning til
tarjimasi va madaniy ta'sir gilish kabi noyob ehtiyojlariga javob beradigan ragamli xizmatlarni
taklif gilish imkoniyatlarini yaratdi. Bu, shuningdek, ragobatning kuchayishiga olib keldi, chunki
kompaniyalar xorijda o'z ishtirokini kengaytirishga intilmoqda.

4. Igtisodiy sharoitlar. Jahon igtisodiyotining holati sayohatga bo'lgan talabga ta'sir gilishi
va 0'z navbatida ragamli sayohat xizmatlarining rivojlanishiga ta'sir gilishi mumkin. Misol uchun,
igtisodiy noaniglik davrida iste'molchilar kamroq sayohat qilishlari va shuning uchun ragamli
xizmatlardan kamroq foydalanishlari mumkin.

5. Tartiblash. Dunyo bo'ylab hukumatlar iste'molchilar xavfsizligini ta'minlash va
firibgarlikdan himoya gilish uchun ragamli sayohat sanoatini tartibga soladi. Qoidalar
kompaniyalar amal gilishi kerak bo'lgan standartlar va ko'rsatmalarni belgilash orgali ragamli
xizmatlarning rivojlanishiga ta'sir gilishi mumkin.

Ragamli turizm xizmatlarining o'sishi va rivojlanishiga turli xil igtisodiy omillar, jumladan
texnologik innovatsiyalar, demografiya, globallashuv, igtisodiy sharoitlar va tartibga solish ta'sir
ko'rsatadi. Ushbu bozorda muvaffagiyat gozonish uchun kompaniyalar ushbu omillardan xabardor
bo'lishlari va 0'z takliflarini mos ravishda moslashtirishlari kerak.
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1-jadval.

Ragamli turizmning asosiy texnologiyalari

Yo'q. Ism Tavsif

1 Sayyohlar uchun Ular uzoq vaqtdan beri mashhur bo'lib
mobil ilovalar kelgan, chunki ular dam olish joyini tanlashda,

chiptalarni bron gilishda va diqgatga sazovor
joylar hagida ma'lumot topishda maksimal
erkinlik va qulaylikni ta'minlaydi.

2 Mehmonxonalar Mehmonxonalarni bron gilish uchun eng
va aviachiptalarni onlayn | mashhur virtual sayt bu booking.com bo'lib,
bron qgilish xizmatlari. shinungdek siz aviasales.ru, skyscanner.ru

saytlaridan sayohatlar uchun qidiruv tizimi
sifatida foydalanishingiz mumkin.

3 Interaktiv xaritalar Interaktiv xaritalar va navigatorlar sizga
va navigatorlar kerakli shahardagi joylashuv va yo'nalishlar

hagida ma'lumot olish imkonini beradi,
shuningdek, sizga eng vyagin vogealar va
ko'ngilocharlarni  kuzatishga yordam beradi.
Masalan, Google xaritalar, Maps me

4 Mobil Mobil  qurilmalarda  sayohatchilarga
qurilmalarda video va mahalliy diggatga sazovor joylar va qiziqgarli
audio sayohatlar joylar bilan tezda tanishish, shuningdek, ekzotik

mamlakatlardagi oddiy hayotni ko'rishga yordam
beradigan video va audio sayohatlar.

5 Nutgni boshga Mobil gurilmalarda matnlar va suhbatlarni
tilga tarjima qilish uchun | tarjima qilish uchun eng mashhur ilovalar mavjud,
nutgni aniglash va matn masalan Google Translate
sintezi texnologiyalari

6 Ijtimoiy tarmogqlar Ko'pgina sayyohlar dam olish uchun
va sharhlar gayerga borish, tashrif buyuradigan joylar,

gayerda ovqatlanish va hokazolar hagida
ma'lumot topish uchun ijtimoiy tarmoglardan
foydalanadilar,  shuningdek,  sayyohlarning
mehmonxonalar, restoranlar va diggatga sazovor
joylar hagida hagiqgiy sharhlarini topishingiz
mumkin.

7 Virtual hagigat va Virtual reallik yordamida siz uyingizdan
3D modellashtirish chigmasdan dunyoning istalgan davlatiga tashrif

buyurishingiz, 3D-modellar yordamida sayohat
marshrutlarini oldindan rejalashtirishingiz
mumkin.

8 Ekskursiyalar va Ayrim shaharlar sayyohlarni tashish uchun
tovarlarni etkazib berish | o‘zi boshqaradigan avtomobillardan foydalanishni
uchun uchuvchisiz allagachon boshlagan, dronlardan esa yuqoridan
transport vositalari va chiroyli surat va videolar suratga olish mumkin.
dronlardan foydalanish

Ragamli turizm sayyohlarga turlarni osongina sotib olish va ta’tillarni bron qilish, vaqt va
pulni tejash hamda sayohatdan maksimal darajada foydalanish imkonini beradi.

Ragamli turizmning eng aniq afzalliklaridan biri bu kerakli ma’lumotlarni olishning
qulayligi va tezligi, shuningdek, sayyohlik agentliklari va turoperatorlar bilan mulogot gilish
xarajatlarini kamaytirishdir. Bundan tashgari, ragamli yechimlar virtual sayohatlardan foydalanish
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va qog‘oz hujjatlarni elektron formatlarga almashtirish orqali atrof-muhitga ekologik yukni
kamaytirishga yordam beradi.

Ragamli turizm sayyohlik xizmatlarini marketing va reklama qilish sohasida ham yangi
imkoniyatlar yaratadi. Bu sayyohlik kompaniyalariga an'anaviy reklama va ommaviy reklama
xarajatlarini kamaytirish va magsadli auditoriyani aniq belgilash imkonini beruvchi magsadli
reklamaga e'tibor garatish imkonini beradi.

Yugoridagi barcha texnologiyalarni o‘zida mujassamlashtirgan va sayyohlarga dam olish
joylari, diggatga sazovor joylar, ekskursiyalar va sayyohlik marshrutlari hagida to‘liq ma’lumot
beradigan universal gid tizimini yaratishga qaratilgan ko‘plab loyihalar mavjud.

Biroq, ragamli turizmning afzalliklari bilan bir gatorda o'zining xavf va giyinchiliklari ham
bor. Masalan, bron gilish saytlarida ro'yxatdan o'tishda kiberhujumlar va shaxsiy ma'lumotlarni
o'g'irlash ehtimoli ortadi . Shuningdek, texnologiya bilan o'zaro aloga tayyor bo'lmagan turistlarni
chalkashtirib yuborishi va ularni taklif etilayotgan turistik xizmatlarning xilma-xilligi bo'yicha
harakat gilish imkoniyatidan mahrum gilishi mumkin.

Ragamli turizm global turizm industriyasining ajralmas qismi bo‘lib, u allagachon
xizmatlar bozorini o‘zgartirib, sohani rivojlantirish uchun yangi imkoniyatlar yaratmoqda, degan
xulosaga kelish mumkin. Biroq, texnologiyadan foydalanish va odamlar bilan alogani saglab
golish va turizmning hissiy komponenti o'rtasidagi muvozanat muhim ahamiyatga ega.

Shuni ham yodda tutish kerakki, ragamli texnologiyalar shaxsiy tajriba va mahalliy aholi
va boshga sayyohlar bilan o'zaro munosabatlarni to'liq almashtirmaydi. Shu sababli, ragamli
texnologiyalardan foydalanishning ko'plab afzalliklari bo'lsa-da, fagat shaxsiy sayohat va boshga
odamlar bilan muloqgot qgilish orgali orttirish mumkin bo'lgan noyob tajribani unutmaslik kerak.

Umuman olganda, ragamli turizm nafagat turizmdagi yangi texnologiyalar, balki bu jahon
turizm sanoatida yangi davr — sayyohlar uchun yanada samaralirog, arzonrogq va qulayroq
ekanligini aytishimiz mumkin. Aytishimiz mumkinki, tobora ko'prog sayyohlik kompaniyalari 0'z
faoliyatiga ragamli turizm va yangi texnologiyalarni joriy etish muhimligini anglay boshladilar.
Hozircha ular bilan tanish bo'lmagan kompaniyalar eskirib qolish va turizm bozorida
ragobatbardosh bo'lmaslik xavfiga duch kelishmoqda. Shu bilan birga, ragamli texnologiyalarni
integratsiyalash va rivojlantirish bo'yicha sa'y-harakatlarni amalga oshirishga jurat etgan
kompaniyalar nafagat daromadni oshirish, balki xizmatlar sifatini yaxshilash va mijozlarning
gonigishini oshirishga da'vo gilishlari mumkin.
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THE IMPORTANCE OF HOTEL EVENTS ORGANIZATION AND
MANAGEMENT IN TOURISM INDUSTRY

Abstract: Today events are becoming major factor for attracting both foreign and local
travelers to the region. It is the basic measure for winning the competition between destinations
and also its tourism industries, as well as hotels. The governance as a structure in the management
is an important function that has a huge impact on the internal organization and content of the
animation. The governance is basically performed by people that contribute certain advantages
for the organization and fulfillment of all objectives to be realized. In a broaden sense of the word,
the operation means adherence of the visitors within their holiday in order to offer their tourist
program and satisfy their needs as well. The governance involves motivation and communication
which are actually the basic segments of the animation in tourism. The governance of the
animation activities is not possible without good organization and precise formulized plans and
programs.

Keywords: tourism events, MICE, business events, animation, hotel.

Most events related in tourism are held in association with International Congress and
Convention Association (ICCA) in foreign countries, and this is MICE (meetings, events,
conferences and events) industry for abroad.

Business events produce the highest daily yield of any sector of the tourism industry. Spain
is the third country in organizing business events after US and Germany. Spain has 7401 hotels in
all, mainly 4 and 5 star business chain hotels

(Chappell, 2019). The business events sector contributes an estimated $17.36 billion a year
to the national economy, generating 116000 jobs (Margaret et.al., 2003). But the net worth to the
nation of business events far exceeds their hard dollar value. Among many other benefits, they
promote and showcase area’s expertise and innovation to the world and attract global leaders and
investment decision makers.

Spain has a lot of tourists who stay in local and international hotels. It is not a secret that
some of them prefer to celebrate their events in hotels. In addition, now celebrating a birthday and
marriage anniversaries in hotels become a trend. The reason for that is a creative event manager
who can organize any dream event.

For the organization of various events in Spain serve not only hotels but they have also
Convention and Conference Centers with variety of facilities. However, in many tourism well
developed countries, together with in Spain following events are celebrated in the hotels, which
became in trend:

Conference, presentation, press conference, exhibition;

Meeting, course, seminar, training;

Seated reception;

Festival and thematic nights;

Sports events;

Christmas party;

Corporate party;

Prom dances and end-of-school dances for primary schools;

Business breakfast, brunch;

Birthday party, engagement party, wedding anniversary;

Wedding;

Christening;
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Funeral.

The elegant style, cozy, air-conditioned restaurant and meeting room can accommodate
events between 15-60 persons, even over 2000 people. And the services they offer also differ from
one hotel to another. For instance:

private room, meeting room or conference room;

conference facilities;

buffet breakfast, lunch or dinner;

special menus;

wide selection of wines;

live music, shows;

any type of transport;

free parking;

free Wi-Fi;

smoking area and nonsmoking areas;

relax terrace and garden.

For organizing events and animation programs inside the European hotels most of them
have special “Event Management” departments for organizing and managing various events. Staff
of this department have their precise responsibilities and duties for the organization of process. If
it is MICE tourism conference or banquet hall is given for rent, when the organizers are hired. But
major hotels organize events themselves.

There are also animation programs which are provided by hotel itself or else hires
animators, like “STAGEMAN”, “Golden wave”, “Event Planner” companies. They offer various
animation programs for entertaining the guests of the hotel, for prolonging their stays, for winning
the competition, for attracting more travelers and raising occupancy rate of the hotel. For instance:

kids club - different games every day;

evening shows - different performances every day;

a sports and mobilizing programs;

full animation programs “all-around”;

activities for the elderly and the disabled guests and others.

Moreover, they organize training sessions for leisure time animators. The training offered
by them provides the best opportunity to start a new career and to learn the necessary practical
skills. This training has been specially devised to teach them all the information and skills that
they will need to become a successful animator. In addition to the training trainees will also receive
ready-made programs for animation activities which can be used everywhere. This training is very
real, hands-on, practical training. All training sessions will only be in perfectly equipped real
situations, where trainees will learn through taking part in games, shows and fun activities and
develop the knowledge and confidence to become a professional animator.

And here to contrast with Uzbekistan events as a special field of tourism is not yet
developed like other countries. Even though the festivals and special events are reportedly
increasing, there are still much to be done in order to organize the industry better. Uzbekistan
should develop a specific policy or strategy that directly caters the event tourism. Despite the
competition from private hotels, luxury hotels are also gaining popularity amongst business
travelers. Uzbekistan, by becoming more open to international trade and investment, runs quite a
large number of MICE events, the majority of which take place in Tashkent. During the tough
times and high competition, such hotels learned to provide additional services such as spas, fitness
and MICE facilities, transportation services, tours and many others.

Organization and holding of conferences is an important component of the present-day
business tourism. The preparations for conferences, workshops or round tables that are to be
attended by a large number of participants should start long before the holding date of the event,
which is done to work out all the stages of the organization of a conference:

o making and approbation of a conference program;

o selection of a venue for a conference, renting of a proper conference room and
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required technical and demonstration equipment;

o organization of banquets, coffee breaks and stand-up parties;
o transportation and booking of hotel rooms and air and railway tickets.
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Ruziyeva Gulinoz Fatilloyevna
BDU tayanch doktoranti
IMKONIYATI CHEKLANGAN INTELLEKTAL SALOHIYATLI YOSHLARNI
MILLIY HUNARMANDCHILIKKA KENG JALB QILISH

O‘zbekiston Respublikasi Prezidentining qarori, 27.02.2023 yildagi PQ-74-sonli
“Nogironligi bo‘lgan shaxslarni qo‘llab-quvvatlash tizimini takomillashtirishga doir qo‘shimcha
chora-tadbirlar to‘g‘risida”gi qaroriga muvofiq, nogironligi bor shaxslar uchun inklyuziv turizm
infratuzilmasining interfaol xaritasini yaratish vazifasi qo'yildi, shu munosabat bilan davlat
tomonidan bir gator qulaylik va yengilliklar yaratib berilmogda.

2022 yil 1 aprel holatiga O‘zbekistonda 790 mingdan ziyod nogironligi bo‘lgan fugarolar
yashaydi. Ular uchun turizm infratuzilmasi takomillashtirish rejalashtirilgan bo'lib, bunda:

o Samargand, Buxoro, Xorazm va Qashgadaryo viloyatlarida - 2023 yilda;

o Farg‘ona, Namangan, Andijon va Jizzax viloyatlarida - 2024 yilda;

o Qoraqalpog‘iston Respublikasi, Navoiy, Surxondaryo va Sirdaryo viloyatlarida -
2025 yilda;

o Toshkent shahri va Toshkent viloyatida - 2026 yilga qadar ular uchun
infratuzilmaviy qulayliklar yaratish rejalashtirilgan.
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Shu munosabat bilan, tadbirkorlar uchun 2023 yil 1 martdan 2026 yil 1 martga gadar
quyidagilar davlat tomonidan qoplanadi. Mehmonxonaning kamida 3 ta xonasi o‘rindigli
aravachadan foydalanadigan, shuningdek, eshitish va ko‘rish bo‘yicha nogironligi bo‘lgan
shaxslar uchun displeylar hamda ovozli qurilmalar bilan jihozlash va saqlash bo‘yicha xarajatlar:
5 yulduzli toifadagi mehmonxonaning har bir xonasi uchun 3 mln so‘m;

o 4 yulduzli toifadagi mehmonxonaning har bir xonasi uchun 2 min so‘m;

. 3 yulduzli toifadagi mehmonxonaning har bir xonasi uchun 1,5 miln so‘m;

. toifasiz mehmonxonaning har bir xonasi uchun 1 mln so‘m;

o o‘rindiqli aravachalar uchun basseynlarni qulay tarzda jihozlash xarajatlarining bir
gismi - lekin 10 mln so‘mdan ortiq bo‘lmagan miqdorda;

. restoran va kafelar uchun ovozli menyu xarid qilish va ta’minlash bo‘yicha

xarajatlar - har bir ovozli menyu uchun 1 min so‘m miqdorida;

Bundan tashqari, transport xizmatlarini ko‘rsatuvchi tadbirkorlik sub’ektlarining qulay
tarzda jihozlash xarajatlarini goplash uchun:

- M1 toifadagi avtomobillarni ko‘targich bilan ta’minlash uchun 10 mln so‘m, liftlar bilan
ta’minlash 15 mln so‘m;

- M2 va M3 toifadagi avtomobillarni ko‘targich bilan ta’minlash uchun 15 min so‘m, liftlar
bilan ta’minlash 20 mln so‘m;

- M1, M2 va M3 toifadagi avtomobillarda har bir o‘rindiq uchun 3 mln so‘m. O‘zbekiston
fuqarolari uchun ichki sayohatni tashkil etuvchi (guruh uchun kamida 5 nafar nogironligi bo‘lgan
shaxs) O‘zbekiston rezidenti bo‘lgan turoperatorlar, bunday sayohat bo‘yicha foyda solig‘i
to‘lashdan ozod etiladi.

Bunday yengilliklarning yaratib berilishi tadbirkorlik subyektlarini yanada qunt bilan
ishlashga da’vat etadi degan fikrdamiz. Respublikamizda nafagat tadbirkorlar, balki, nogironligi
bo‘lgan turistlar uchun ham quyidagilar yaratib berildi.

2022 yil 1 sentabrdan boshlab “O‘zbekiston bo‘ylab sayohat qil!” dasturi doirasida
bolalikdan nogironligi bo‘lgan shaxslar hamda I va II guruh nogironligi bo‘lgan shaxslarga sayohat
davomida hamrohlik qiluvchi fugarolarga quyidagi miqdorlarda chegirmalarni berish joriy
gilingan:

transport vositalari chiptalarini xarid gilish va foydalanishda:

- avia chipta giymatining 50%i;

- temir yo‘l chiptasi qiymatining 40%i;

- avtobus chiptasi giymatining 30%i;

madaniy meros ob’ektlari, muzeylar va teatrlarga tashrif buyurganda:

- chipta giymatining 50%i.

Chiptalarni xarid qilish va ulardan foydalanish uchun chegirmalar nogironligi bo‘lgan
shaxslarning pensiya guvohnomasi yoki tibbiy-mehnat ekspert komissiyasining ma’lumotnomasi
mavjud bo‘lganda taqdim etiladi.

Bu garorlarning qabul qilinishi asnosida respublikamizda yangi turizm turi to‘sigsiz turizm
tushunchasining kirib kelishini ham kuzatishimiz mumkin. To’sigsiz turizm - bu jismoniy yoki
intellektual imkoniyatlaridan, nogironligidan va yoshidan qgat'i nazar, sayohat joylari, mahsulot va
xizmatlar barcha odamlar uchun ochiq bo'lishiga garatilgan doimiy harakatdir. Quyidagilar
O‘zbekistonda to‘sigsiz turizmni rivojlantirish va qulay shart-sharoitlar yaratishning asosiy
yo‘nalishlari etib belgilanmoqda:

o turizm namoyishi obyektlari infratuzilmasi, birinchi navbatda madaniy meros
obyektlari, ziyorat obyektlari, muzeylar, teatrlar va joylashtirish vositalarida nogironligi bo‘lgan
shaxslar uchun zaruriy shart-sharoitlar yaratish;

o turizm sohasi subyektlari, shu jumladan, turoperator va turagentlar, joylashtirish
vositalari hamda transport xizmatlarini ko‘rsatuvchi tadbirkorlik subyektlari, shuningdek,
nogironligi bo‘lgan shaxslarga sayohat davomida hamrohlik giluvchi fugarolarni rag‘batlantirish;
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. nogironligi bo‘lgan shaxslarning to‘sigsiz turizmni amalga oshirishlari uchun
yaratilgan imkoniyatlarni tizimli hamda faol targ‘ibot kampaniyalarini tashkil etish orqali ular
xabardorligini oshirish;

o zamonaviy axborot texnologiyalari imkoniyatlaridan foydalangan holda turizm
namoyishi obyektlarida ko‘rsatiladigan xizmatlar sifatini oshirish;
o nodavlat notijorat tashkilotlarini qo‘llab-quvvatlash, jumladan, fugarolar va

homiylar xayriyalari hamda xorijiy tashkilotlarning grant mablag‘larini jalb qilish tizimini
takomillashtirish orqali to‘siqsiz turizmni amalga oshirish.

Yaratilgan bunday imkoniyatlar imkoniyati cheklangan insonlarning ham barcha kabi bir
xil dam olish, sayohatni amalga oshirish huquglarini gonuniy tenglashtirib bermogda. Bundan
tashqari, 2023/2024-0°‘quv yilidan boshlab davlat va davlat ulushi mavjud bo‘lgan oliy ta’lim
muassasalariga o‘qishga qabul qilishning davlat buyurtmasi parametrlarida “Turizm”, “Gid
hamrohligi” hamda “Mehmonxona xo‘jaligini tashkil etish va boshgarish” ta’lim yo‘nalishlari
bo‘yicha davlat buyurtmasi parametrlarining 1 foizi miqdorida davlat grantlariga kvotalar ajratish
tizimi joriy qgilinadi.

Shu jumladan, Buxoro viloyati hududida imkoniyati cheklangan intellektual salohiyatli
yoshlar hudud aholisining 10-15%ga yaqinini tashkil gilmogda. Hunarmandchilik bugungi
kunning eng rivojlanib borayotgan hamda aynigsa imkoniyati cheklangan yoshlar uchun eng qulay
kasblardan bo’lib hisoblanadi.

Umumiy respublika migyosidan tashqari, har bir viloyatda ham hunarmandchilik sohasida
bir gator o zgarishlar amalga oshirilmogda, xususan, Buxoro viloyatida bugungi kunda 8 nomdagi
hunarmandchilik markazlari tashkil gilingan bolib, u yerda faoliyat yuritayotgan hunarmandlar
chet mamlakatlariga tajriba almashinish maqgsadida bormoqgdalar. Tashrif jarayonida
hunarmandlar milliy gadriyatlarimiz va an'analarimizni keng ommaga targ’ib qgilishmoqda.

Jumladan, joriy yilning 22— va 23-aprel kunlari Parijdagi Arab dunyosi institutida
buxorolik Davlat Toshevning miniatyura bo‘yicha mahorat darslari bo‘lib o‘tdi. U ko‘pchilik
tomonidan e’tirof etilgan mahoratli o‘zbek miniatyurachilaridan biri hisoblanib, bundan oldin ham
uning asarlari xalqaro ko‘rgazmalarda, xususan, Qozog‘istondagi “Markaziy Osiyo
hunarmandlari” (2001-2003), Parijdagi “O‘zbek miniatyurasi” (2005) va Santa-Fe, AQSh
(2009)dagi ko‘rgazmalarda namoyish etilgan. Shuningdek, u 2019-yilda “Ustoz-shogird” bolalar
amaliy san’ati markaziga asos solgan.

Buxoro viloyatida xalq ta’limi boshgarmasiga garashli kar va zaif eshituvchi bolalar uchun
ixtisoslashtirilgan 123-maktab internati faoliyat olib boradi. Davlat Toshevning 2019-yilda asos
solingan amaliy markaziga bu maktab internat 0" quvchilarining muntazam gatnovini kuzatishimiz
mumkin. Mazkur muassasani 2018-2022-yillar davomida 61 nafar o quvchi bitirgan. Shundan, 31
nafari yigit va 30 nafari giz bolalarni tashkil giladi. Bitiruvchilarning imkoniyati cheklanganligi
sababli 40 foizi keyingi faoliyatini, jumladan, o quvchi yigit va gizlardan 8 nafari oliy talim
muassasalarida o°qishga, 18 nafari ishlab chigarish korxonalarida ish faoliyatlarini davom
ettirmoqgda. Shulardan 3 nafari hunarmand Davlat Toshevning san"at markazida bepul ta'lim olib
bugungi kunda o’zlarining ish faoliyatini mustaqil ravishda davom ettirmoqdalar. Bu esa
muassasa bitiruvchilarining 50%ga yagini band etilganligini tashkil giladi. Bugungi imkoniyati
cheklangan insonlarga yaratilayotgan shunday imkoniyatlar ko'lamida “Hunar — zar” markazlarini
klaster shaklda tashkil gilib, bunday markazda aynan imkoniyat jihatdan cheklangan insonlaga
hunar o'rgatish bilan birga ularni ish bilan band qilish hamda ular o'zlari tayyorlagan
mahsulotlarini aynan sayyohlarga sotishlari orgali daromad olishlarini ham ta'minlashga erishish
mumkin bo’ladi.

Badiiy miniatyura o‘zbek xalqining madaniy o‘zlikni anglashini yaqqol aks ettiradi. U o‘rta
asrlarda shakllangan jamiyatning ma’naviy qadriyat va barkamollik namunalarini zamonaviy
hayot ehtiyojlariga moslashtirgan holda gayta idrok etishga undaydi. Bugungi kunda miniatyura
charm, yog‘och, chinni va sopol buyumlariga yanada fayz baxshlashda amaliy bezakli-rangli
tasvirlarning betakror va muhim turiga aylanib ulgurgan. Chet el sayyohlarining esa bunday
hunarmandchilik turlariga gizigishlari kata. Bunday markazlarni tashkil gilish orgali biz turistning
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yana bir kunini band gilib, faoliyat jarayonida o zini ishtirok etishini tashkil gilish orgali uni shu
hunarmandchilik turiga gizigtirishimiz va bu orqali igtisodiy foydaga erishishni ta’minlashimiz
mumkin bo’ladi.

Foydalanilgan adabiyotlar ro yxati:

1. O’zbekiston Respublikasi Prezidentining 2017-yil 17-noyabrdagi —Hunarmandchilikni
yanada rivojlantirish va hunarmandlarni har tomonlama

qo‘llab-quvvatlash to‘g‘risidalgi PF-5242-son Farmoni.

2. O’zbekiston Respublikasi Prezidentining 2017-yil 17-noyabrdagi —Hunarmand
uyushmasi faoliyatini yanada takomillashtirish chora-tadbirlari to’g’risida PQ-3393-son qgarori

3. Hunarmand tadbirkorlarni tayyorlashdagi innovatsiyalar: monografiya. / E.F. Zeer, D.P.
Zavodchikov, E.G. Lopez, A.M. Pavlova; ilmiy tahrir. E.F. Zeera. Yekaterinburg: FGAOU VPO
“Ros. Davlat prof. - ped. un-t”, 2011. 216 b.

4. Komarova O.V., Salamatova T.A. Hunarmandchilik, kichik va o'rta biznes va o'rta sinfni
rivojlantirish muammolari. Yekaterinburg: nashriyot uyi: FGAOU VPO “Ros. davlat prof. - ped.
unt”, 2012. 163 b.

6. G.F. Ro‘ziyeva “Turizmni rivojlantirishda milliy hunarmandchilik brendini yaratishning
igtisodiy-psixologik ahamiyati” Buxoro muhandislik-texnologiya institutining “Fan va
texnologiyalarni rivojlantirish” ilmiy-texnikaviy jurnali. - Buxoro, 2020. - B 313-317

7. G.F. Ruziyeva “Milliy turizm jozibadorligini oshirishda hunarmandchilikning roli”
Barqarorlik va yetakchi tadgigot onlayn ilmiy jurnali — Toshkent, 2021

8. G.F.Ro‘ziyeva “Turizmni rivojlantirishda milliy hunarmandchilik brendini yaratishning
iqtisodiy ahamiyati” Xorazm Badiiy Akademiyasi axborotnomasi. Xorazm 2021 yil dekabr

baxmuépoea Huzuna Ynyzoek kuzu
Mazucmpanm no cneyuanvnocmu «llugpposas sxonomuka)
Byxapckuii zocyoapcmeennsiit ynusepcumem
CIHOCOBbBI UCHTOJBb30OBAHUSA YCJIYI COUUAJIBHOI'O ME/IUA
MAPKETHHI' A B BBICHIUX YYEBHBIX 3ABEJEHUAX

MapKeTHUHT B COIMANIBHBIX CETAX SIBISETCS OUYE€Hb BaXHBIM MHCTPYMEHTOM B HACTOSIIIEE
BpeMSs, KOTOPBI MOKET 3HAYUTENILHO MOBBICUTH Y3HABAEMOCTh OpEeHAa, YBEIWYHUTH JOXOJ
KOMIAHUM MU YJIYYIIUTh B3aMMOOTHOIICHUS C KJIMEHTaMH. MAapKETHHI B COLUMAJIBHBIX CETIX
SBIIIETCS OJHUM W3 caMbiXx 3 (EKTUBHBIX CIMOCOOOB MPOJBIMKEHUS MPOAYKTOB W YCIyT B
nHTepHeTe. OH 3aKJII0YAETCS B HMCIOJb30BAaHUU CIEIUATIBHBIX CTPATETH M TEXHOJIOTHUW IJIst
MPUBJICUCHUSI BHUMAaHUS LEJIEBOW ayAUTOPUM B COLMAJIBHBIX CETSAX U NEPEHAINPABICHUS €€ Ha
CalT MPOAYKTA WU YCIYTH.

MapKeTHHT B COITMAIBHBIX CETAX - 3TO UCTIOIB30BaHUE MIATGOPM COIMATBLHBIX METUa JIS
MPUBJIICUCHUS] BHUMAHUA K MIPOAYKTY WJIM YCIyTre, YCTAHOBJICHHSI KOHTAKTa U B3aUMOJEHUCTBUS C
KITUEHTaMH, YBEIIMUEHUS Y3HABAEMOCTH OpPEH/1a U TIOBBITIICHUS MTPOJIAK.

CylrHOCTh MapKETHHTa B COIMAIBHBIX CETAX COCTOUT B TOM, YTOOBI HCIIOJIH30BaTh
BO3MOXXHOCTH COIMANILHBIX CETEH ISl PEKJIAMBI, IPOJABMKCHHUS, YIYUYIICHUS OOCTYXUBAHUS U
YIIY4IlEHUS] B3aUMOJICHCTBUSI C KIIMEHTaMHU.

[IpenmyiiecTBa MapKETHHIA B COLMATIBHBIX CETAX:

- BO3MOXHOCTH JOCTUTaTh MUPOKOW ayauTopuu. ColMagbHble CETH UMEIOT MUJTMOHBI
MOJIL30BAaTENICH CO BCET0 MUPA, YTO MO3BOJISICT JOCTUTHYTH OOJIBIIION TTOTEHITUAIBHON ay IUTOPUN
3a KOPOTKOE BpeMs.

- YBenu4eHue JOUIbHOCTH KIMEHTOB. [I0CTOSIHHOE B3aMMOJEHCTBUE C KIMEHTAMH YEPE3
COIIMAJIPHBIC CETH, IMyOJIMKAIlMsl MHTEPECHBIX W TOJE3HBIX MAaTEepUajoB W PEIICHHE MpoOIemM
yIIydIIaeT o0IIee BeyaTIeHue KIIMSHTOB O OPEH/IE M IMOBBIIIACT UX JIOSITBHOCTB.

- Huskue pacxonsl Ha pexiamy. Pexkinama B coLManmbHBIX CETAX MOXKET OBITH Ooiee
3¢ (HEeKTHBHON | JCIICBOM, YeM B APYTHX KaHAJIaX MAapKETUHTA, HAIPUMED, TCICBU3MOHHAS WITH
paauopekiiama.
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- bonee s¢¢extuBHoe TapretupoBaHue. CouManbHble CETH MO3BOJSIOT HACTPOUTH
TOUYEYHOE TAPTeTUPOBAHUE PEKJIAMBI HA KOHKPETHYIO IIETIEBYIO Ay TUTOPHUIO, HCIIONIB3YSl TaHHBIE O
II0JIb30BAaTeNIe, TAKUE KaK reorpauyeckoe MojoKeHue, BO3pacT, MHTEPECHI U IIOBEJICHUE.

ConmanbpHble MeAHMa SBISIOTCS OJHHUM M3 CaMbIX MOMYJAPHBIX U 3((HEKTUBHBIX
MHCTPYMEHTOB MapKETHHIa B HacTos1ee BpeMs. B BbIcInX y4eOHBIX 3aBEJCHUAX TAKXKE IIUPOKO
UCTIOJNB3YeTCS MAapKEeTHUHI COLMANBHBIX MeIua s TPUBJICYCHHS HOBBIX CTY/ACHTOB,
NOJAEPKAHUSA CBSI3U C TEKYIIUMH CTYJEHTaMH U CO3/1aHUsI COOOILECTBA BOKPYT YHUBEPCHUTETA.

OnMH U3 OCHOBHBIX CIIOCOOOB MCTIOJIb30BAaHUS MAPKETUHTA COLTUANIBHBIX ME/IMa B BBICIIIMX
yUeOHBIX 3aBEICHUAX - 3TO CO3[aHME aKTUBHBIX CTPAHUL[ B COLMAJBHBIX CETAX, TaKUX Kak
Facebook, Instagram, Twitter, LinkedIn u T.1. DTH CTpaHWIBI TO3BOJISIOT YHUBEPCHUTETAM
IIPO/IBUraTh CBOM MPOTPAaMMBbl, IPUBJIEKATh HOBBIX CTYJIEHTOB U yCTaHaBJIMBaTh 0oJiee TECHBIH
KOHTAaKT C TeKYIIMMH CTyJeHTaMu. Ha cTpaHHIIax B COIMAIBHBIX CETSIX MOTYT OBITh pa3MeIeHbI
HE TOJIBKO MH(OpMAaIHs 0 MporpaMMe 00y4YeHUsI M aKTUBHOCTSAX YHUBEPCUTETA, HO U HOBOCTHU U3
MUpa HayKd ¥ 00pa30BaHUsl, MHTEPECHBIE CTaTbU, MEMBI U JPyTHE MaTEPUANbI, KOTOPhIE MOTYT
OBbITb HHTEPECHBI LIEJIEBON ayUTOPUH.

Jpyroii cnocod HCronb30BaHUsI MApKETUHIA COLUAIbHBIX MEIUA B BBICIINX YYEOHBIX
3aBEJICHUSAX - 3TO CO3/]aHME BHUJCOKOHTEHTa. Bujeo ABiIseTcs OJHUM U3 caMbIX 3(PPEKTUBHBIX
CHOocO0OB TPWBJICUCHHsS] BHUMAHWS M KOMMYHHKAIlMU C ayAuTOpHeid. B BeICIINX y4eOHBIX
3aBEJICHUAX BHJIEO MOTYT HCIIOJIb30BAThCS Ul CO3/IaHUs BIEUATISIOMIMX BHUCONPE3CHTALMM,
MOCTIeIOBATEIBHBIX POJIMKOB, 0030pOB MporpamMM OOydeHUs, MHCTPYKTUBHBIX BHIICOYPOKOB U
MHOT'OT'O APYyTroro.

[TpuMmep ycnemHoro HCIOb30BaHU MAPKETHHTA COIMATBHBIX ME/INA B BBICIIIMX YUEOHBIX
3aBEJICHUAX - 9TO KaMIaHMsA MapKeTHHIa COLMANbHBIX Meaua yHHBepcuTera J[KOpIKTayH, B
paMKax KOTOpPOW CO3/IaBAIHCH IIEJIEBBIC TPYIITHI B COIHAIBHBIX CETSX, MPOBOJIMINCH OHJIANH-
MIPE3eHTAllH, PACCBUIKM JJIEKTPOHHBIX MHUCEM U T.J. B pesynprare KammaHuM KOJIMYECTBO
3asiBJICHUN Ha MOCTYIIEHUE YBEIUUnUIoch Ha 12%.

Tab6anna Nel.

Cnoco0bI NC0JIL30BAaHNS YCJIYT MAPKETHHTA B COMAJbHBIX MeIHA B BBICIIHX

4eOHBIX 3aBeJeHUAX

No Hanpasnenue CyurHocTtb

1. Coznanue Hcnonb3oBanue TekcToB, (hoTorpaduii, BUIEO, mpecc-pelin3oB,
KOHTCHTA B WHTEPAKTHUBHBIX OIPOCOB U JIPYTHUX MATEPHAIIOB, YTOOBI IIPHUBIICYb
COIMATILHBIX CTYJICHTOB U POAUTEIICH B IICJIEBYIO Ay TUTOPHIO. ITO MOXKET OBITh
Meaua- CJIETIAHO Yepe3 COLMAbHbIC Me/IHa-CaiThl, Takue kak Facebook,
miardopmax Twitter, LinkedIn u Instagram, 4To0bI mpuBIeYs BHUIMAHUE K

IpeJyUIaraeéMbIM IPOrpaMMaM U YCIIyTaM.

2. | Pexnama B Hcnonp30BaHne peKIaMHBIX KaMITAHUK Ha COIMAIBHBIX Mera-
COLIMAITBHBIX caiitax, Takux kak Facebook, myist mpuBieueHnss BHUMaHUS HOBBIX
Meaua- CTYZICHTOB. DTO MOKET OBITh CIICJIAHO Yepe3 BHIOOP ayAUTOPHH,
mwiardopmax YCTaHOBKH OFOJKETA M PETYJIMPOBAHUS CTABOK.

3. B3aumopeiicteue | Co3zmaHue mporpaMm Jjis B3aUMMOJAECHCTBHS CO CTYI€HTaMU U

POIUTENSIMH Yepe3 COLMATbHBIE MeIna-TUIaT(HOPMBI, TAKHE KaK
Facebook, 4To0b1 1aTh UM BO3MOKHOCTH 33/1aBaTh BOTIPOCHI U
MOJIy4aTh 0OPaTHYIO CBA3b OT BHICIIETO YU€OHOT0 3aBe/IeHUs. DTO
MOXeET OBITh C/ICJIaHO Yepe3 HaCTporKy rpynmsl Ha Facebook,
OTBETHI HA KOMMEHTapHHU U Apyrue QyHKIUH.

4. | MoHHUTOpUHT Craenuth 3a MpoUIIMU BBICIIETO yYeOHOTO 3aBE/ICHUS B

npo st COIMAIBHBIX MENa, YTOOBI y3HATD, YTO JIFOJIA TOBOPAT 00 ydeOHOM
3aBeJICHUU. JTO MMOMOXKET Y3HATh, 9YTO HEOOXOAUMO U3MEHUTH HITH
VIIYYIIMTh M KaK Jy4Ile 00IAaThCsl CO CTYICHTAMH U POJTUTEIISIMH.
5. | [IpuBneuenue CTyAieHTOBBbICIIME yueOHbIe 3aBEICHUSI MOTYT HCIIOJIb30BaTh
COLMAJIbHBIC MEMA JUISI IPUBJICUCHUS] HOBBIX CTYJICHTOB, OCOOSHHO
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JUIS JIETHEU, 3MMHEN U BECEHHEHW PEKPYTUHIOBBIX KOMITAHUM.
Pexnama B colmasibHBIX MeIa MOXKET IOMOYb y4EOHbBIM
3aBEJCHUAM JOCTUIaTh LIEJIEBOM ayJUTOPUH CTYACHTOB, KOTOPBIE
MMEIOT BBICOKHE IAHCHI Ha MOCTYIICHUE.

6. yﬂy‘lH_ICHI/Ie COI_[I/IaJ'IBHLIe McI1Ma MOT'yT IIOMOYb yLIe6HBIM 3aBCACHUAM
JIOAJIBHOCTHU YKPCIIATh OTHOMICHUA CO CBOUMU CTYJACHTAMMU. VueOHEIe
CTYACHTOB 3aBCACHUA MOT'YT UCTIOJIb30BAaTh CONUAJIBHBIC MEANA IJIA

pacnpocTpaneHust HHYOPMAIH O HOBBIX ITPOTPaMM, COOBITHIX U
IpOYUX MaTepuasiax, KOTOPbIE MOTYT OBITh MOJIE3HBIMU JIJIS
CTyJIeHTOB. Takke BO3MOKHO MPOBEIEHNE KOHKYPCOB, OIIPOCOB U
MEPONPUATHIA Ha COLIMATIBHBIX MEAHA, KOTOPbIE MOT'YT OBITh
IIPUBJIEKATEIbHBIMU JJISl CTYJICHTOB.

7. | Opranuzauus -YueOHble 3aBeICHUs] MOT'YT UCIIOJIb30BaTh COLMAIbHBIE MEAUA JUIS
MEPOIPUITHH IIPOBEJEHUS Pa3INYHbIX MEPONIPUATHI, KaK, HAIpUMED, OHJIANH-
ceMUHapsbl, (pecTUBaIn, KOHKYPCHI, TOKa3bl MOJI, KOHGEPEHIINH U
MHOTHUeE ApyTue. biaronaps Uconb30BaHUIO COLUAIBHBIX MENA,
KOJINYECTBO 3pUTEIICH U yYaCTHUKOB MEPOIIPUATUI MOXKET OBbITH

YBEIIMYECHO.
8. | Ilomnepxka ConuanbHble Mela MOTYT IIOMOYb CTYJI€HYECKUM IIPOEKTaM U
CTYIECHYECKUX cTapTanaM IpuBJIeYb BHUMAHUE U NOJAEPKKY. Y ueOHbIE
IIPOEKTOB 3aBEJICHUS MOTYT UCIIOJI30BaTh CBOU aKKAYHTHI B COLIMAJIBHBIX

Meua ISl pacripocTpaHeH s HHopManuy o MPOeKTax u
NPUBJICUEHHS] HOBBIX YUYaCTHHKOB.

9. | OGmenwue ¢ ConuanbHble Mela MOTYT CTaTh OTIIMYHBIM UHCTPYMEHTOM JUISI
BBIITY CKHUKaMHU yueOHBIX 3aBEACHUH, KOTOPBIE XOTST MOAJIEPKUBATH CBSA3b CO
CBOHMMH BBIITYCKHUKAMU. Y YeHHKH MOTYT UCTIOJIb30BaTh
COLIMaJIbHBIE Meua ISl OOLICHHUS ¢ IOCJIETHUMH HOBOCTSIMH O
CBOMX YHHBEPCHUTETaX U CBOMX TOBAPHIIAX, KOTOPHIC TAM YUUTCSL.

Hpyroii ycmex B 00JacTH MapKeTHHTa COLMAIbHBIX MeIua - 3TO HCIIOJIb30BaHHE
mwiardopmsl YouTube nns mpoBelneHus: BUPTyaidbHBIX 3KCKYypcHil Mo ydeOHOMY 3aBeaeHuio. K
TakuM Ioiatpopmam otHocsaTes Google kamepa u miarpopma 360 TEeXHONOTHH, KOTOphIE Ha
MpUMepe SKCKYPCHH TO3BOJISIOT MOKa3aTh YHUBEPCUTET CO BCEX CTOPOH: OT aKaJeMHUYECKHX
KJIACCOB JI0 YHUBEPCUTETCKOTO ropoja.

[Tpumepsl UCTIONB30BAaHUS YCIYT MapKETHHIa B COIMAIBHBIX ME/IHa B BBICHIMX YYeOHBIX
3aBEJICHUSAX:

1. Harvard University: Harvard ucmonp3yeT MHUPOKWAN CIEKTP COIUMATBHBIX Meaua-
w1aThopM i MPOABIKEHHST CBOMX YCIIYT U M3BJICUYEHUS MOJB3bl M3 ayJUTOPUU COLUAIBHBIX
Menua. Facebook, Twitter, LinkedIn u Instagram siBisitoTCSI OCHOBHBIMH HTPOKAMU B MAPKETHHTE
Harvard.

2. University of Oxford: Oxford umcnome3yer Oosiee MHMPOKHA CIEKTp IIaTGoOpM
MapKeTHHTa COLMAIBHBIX MeIua M clenai OOJBIION aKIEHT Ha MCIOJIb30BAaHHE BU3YaJIbHBIX
MaTepHaoB, TAKUX Kak (poTorpaduu u BUAEO, A IPUBICYCHHUS] BHUMAHHUS.

3. Stanford University: Stanford nemaer oCHOBHYIO CTaBKy Ha CBOIO NPHUCYTCTBHE B
Twitter, 4TOOBI AaTh CTyJIEHTaM M POJUTEINISM IMOJHOCTBIO MPEACTABICHUE O TOM, YTO UMEIOT B
BUY YCIYTH U TIPOTPAMMBI, IPEAOCTABIISEMBIE YHUBEPCUTETOM.

Hcnonp30BaHue MapKETHHTa B COIMAIBHBIX MeAHa MOXET ObITh OueHb d(PPEKTHBHBIM
MHCTPYMEHTOM JUIsl TIPOABIDKEHHSI U CBSI3M YHHBEPCHTETOB CO CTyAeHTaMH. Yepe3 cozmaHue
KOHTEHTA, peKJIaMHBIX KaMIIaHHH, B3aUMO/IEHCTBUE U MOHUTOPUHT MPODUIs y4eOHBIX 3aBeICHUIN
B COLMAIBHBIX MeIua-miaTgopMax, BBICIINE Y4YeOHBIE 3aBEACHUS MOTYT YJIYYIIUTH CBOIO
pEenyTaIuio U IPUBIEYb OOJIBIIE CTYACHTOB.
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B OejioM, HCIIOJIIb30BAHHUC MAPKECTUHI'A COLOUAJIBHBIX MCIHWA B BbICHIUX y‘le6HBIX
3aBCACHUAX SABJISICTCS 3(1)(1)€KTI/IBHBIM CIIocoooM MMPUBJICYCHUS HOBBIX CTYACHTOB U YKPCIIJICHHUA
CBsA3el C TeKymeld ydeOHOW oOmecTBeHHOCThIO. [Ipu mpaBWIIBHOW CTpaTerud M pecypcax,
MapKEeTUHT COIHUAIBHBIX MEIua MOXET OBITh Ou€Hb IPPEKTHBHBIM HHCTPYMEHTOM DPa3BUTHUS
YHUBEPCUTETA U YKPCIUICHUA €TI0 IMTO3UIIMH Ha PEIHKEC BBICIHICTO 06p330BaHI/I$I.

Cnucok ucno/Ib30BaHHOM JIUTEPaTyPhI:

10. Haspy3-3oma b. H., XyppamoB O. K. Ponp mH(bOpMaIMOHHBIX TEXHOJOTHHA B
mudposom Typusme //International scientific review of the problems of economics, finance and
management. — 2020. — C. 22-35.

11. Tairova M., Xurramov O., Odinaeva N. An important role of internet marketing in
digital tourism //Llentp Hayunbix myOaukarmii (buxdu. uz). —2021. — T. 5. — Ne. 5.

12.  Kayumovich K. O., Gulyamovich D. I., Khudoynazarovich S. A. Information and
information technologies in digital tourism //Special issue on financial development perspectives
of the life standard in Central Asia. — 2020. — C. 32.

13. Khurramov O. K., Kasimova H. J. The main advantages of internet marketing and
differences from traditional marketing //Muposas nayka. — 2019. — Ne. 4 (25). — C. 65-68.

14, XyppamoB O. Oco0eHHOCTH HCMOJIB30BaHUS MapKETUHTOBBIX MHCTPYMEHTOB B
conmansHbIx Meana //Alatoo Academic Studies. — 2016. — Ne. 2. — C. 236-249.

15. Khurramov O. K. The convenience of electronic marketing in tourism industry
[ITeopust u npakTrka coBpeMenHo# Hayku. — 2019. — Ne, 5. — C. 35-38.

Xoligov Nodirjon Abduxalil o‘g“li
“Ipak yo‘li” turizm va madaniy meros
xalgaro universiteti tayanch doktoranti.
SAMARQAND VILOYATIDA ZIYORAT TURIZMINI RIVOJLANTIRISH
MUAMMOLARI

Annotatsiya: Ushbu maqolada ziyorat atamasiga turli xil manbaalarda keltirilgan
ta’riflar hamda mamlakatimiz olimlarining bu hagqidagi fikrlari o ‘rganilib, muallif tomonidan
tahlil gilingan. Shu bilan birga, so 'ngi yillarda Samarqand viloyatiga ziyorat maqgsadida tashrif
buyuruvchilarning umumiy mehmonlar soniga nisbati tahlil gilingan. Samargand viloyatida
ziyorat turizmini rivojlantirish borasidagi ayrim muammolarga e’tibor qaratilgan va ularni
bartaraf etish choralari bo ‘yicha mulohazalar keltirilgan.

Kalit so‘zlar: Ziyorat, Samargand, turizm.

Kirish

O‘zbekiston dunyo miqyosida mugaddas gadamjolarga boy mamlakatlardan biri
hisoblanadi. Mustaqillik yillarida islom ilmlari rivojida beqiyos o‘rin tutgan buyuk mutafakkirlar
xoki abadiy qo‘nim topgan manzillarni o‘rganish, ularni obodonlashtirish ishlari olib borildi,
ushbu manzillar ziyorat giladigan maskanlarga aylantirildi. Bunday qadamjolar nafagat
O‘zbekiston aholisi, balki butun islom olami uchun mugaddas hisoblanadi.

O‘zbekistonning moddiy-madaniy meros resurslari ro‘yxatida Samargand viloyatining
potensiali yugori. Ming yillar davomida bu shahar Buyuk Ipak yo‘lining asosiy markazi bo‘lib
kelgan. 2001-yilda Samarqand shahri “Madaniyatlar-chorrahasi” deya nomlanib, YuNESKOning
Umumjahon merosi ro‘yxatiga Kiritildi'.

Samargand gadimdan ne-ne avliyo-yu olimlar, buyuk istedod sohiblari, din namoyondalari,
davlat arboblari yashab o‘tgan muqaddas yerlardan biridir. Shaharning aynan Buyuk Ipak yo‘lida
joylashganligi uning tarixida, ijtimoiy-siyosiy hayotida muhim rol o‘ynagan. UNESCOning
umumjahon meroslari ro‘yxatida ham Samarqandni “Madaniyatlar chorrahasi” deb nomlanishi
bejizga emas albatta. Bu chorrahada nafagat moddiy tovar boyliklari savdosi amalga oshgan balki,

1 https://whc.unesco.org/en/statesparties/uz
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dunyo xalglari madaniyatlari ham o°zaro uyg‘unlashgan. Ushbu almashinishlar markazida bo‘lgan
shaharda ilm-fan, savdo-sotiq, din va boshga sohalar rivojlangan.

Mavzuga doir adabiyotlar tahlili

“Ziyorat” arabcha 3,L) (ziyarah) so‘zidan olingan bo‘lib, “tashrif buyurish” degan
ma’noni bildiradil.

Filolog Abduvahob Madvaliyev tahriri ostida chop etilgan o°‘zbek tilining izohli lug‘atida
“Ziyorat” terminiga shunday ta’rif berilgan: Ziyorat — tashrif, tabarruk joylarga safar gilish. (1)
Diniy nuqgtai nazardan mugaddas joylarga mozor va gabristonlarga borib sig‘inish. (2) Hurmat
yoki rasmiyat yuzasidan keksa tabarruk kishilar, hurmatli zotlar huzuriga tashrif buyurib, ularning
holidan xabar olish, ularni muborakbod gilish.

Professor M.Pardayev va X.Samarovlarning ta’kidlashicha?, “Buxoro, Samarqand, Xiva
va Shahrisabz shaharlarining tarixiy markazlari YUNESKOning Umumjahon madaniy merosi
ro‘yxatiga, "Boysun madaniy muhiti”, "Shashmagom musigasi”, "Navro‘z", "Katta ashula",
"Askiya", "Palov madaniyati va an’analari" Insoniyat nomoddiy madaniy merosi reprezentativ
ro‘yxatiga kiritilgan.

R.Amriddinova hamda T. Evadullaevlar fikricha®, ziyorat islom dinining turistik bazasi
hisoblanib, uni ilohiy gadriyatlarga asoslangan diniy va umuminsoniy gadriyatlarga asoslangan
dunyoviy ziyoratga bo‘lish mumkin. Ular oz tadqiqotlarida mamlakatimizda so‘ngi yillarda
sohada amalga oshirilayotgan o‘zgarishlar, xususan ziyorat turizmiga oid yangi me’yoriy hujjatlar,
konferensiya va seminarlar hamda xorijiy tajribalar hagida fikr bildirishgan.

Insonlar uchun ziyorat — tarixiy yodgorliklarga tashrif buyurish, mugaddas gadamjolarni
borib ko‘rish va rivojlantirish uchun ehson qilish hamda ma’naviy hordiq chiqarish kabilardir.
Ko‘p hollarda kishilar aynan shu magsadlarda diniy hududlarni ziyorat giladilar. Zotan, ziyorat
fagat tomosha emas: u, eng avvalo, buyuklar ruhini his etish, ma’naviy-ruhiy muhitdan quvvat
olish, ulug‘lar magomi va tutumini, tiriklik va hayot hagida eng azaliy haqgigatni anglash, galbni
shu hagigat bilan boyitishdir.

Tadgiqot metodologiyasi

Mamlakatimizda turizm sektorini diversifikatsiya qilish, ragamli iqtisodiyotga o‘tish
sharoitida Samargand viloyatidagi ziyorat turizmiga oid destinatsiyalarni rivojlantirishning
tashkiliy-igtisodiy mexanizmlarini takomillashtirishni belgilashda yagona tizim sifatida o’rganish
metodologiyasi qo’llanilib, bu borada mutaxassislar fikrini o’rgangan holda, kuzatish, qiyoslash,
emperik tadgiqot, tizimli va giyosiy tahlil hamda ekspert baholash kabi usullar qo‘llanilgan.
Shuningdek, viloyatda ziyorat turizmi rivojlanishi yo’nalishlarining ustuvor vazifalariga oid
xulosalar gilingan va uni takomillashtirishga oid tavsiyalar ishlab chigilgan.

Tahlil va natijalar

O<zbekiston Respublikasi Vazirlar Mahkamasining 2019-yil 4-oktabrdagi “Moddiy
madaniy merosning ko‘chmas mulk obyektlari milliy ro‘yxatini tasdiglash to‘g‘risida” 846-son
Qarorida keltirilgan ma’lumotlar asosida Samargand viloyatida 1607 ta moddiy-madaniy meros
obyektlari mavjud. Ushbu obyektlarning tarkibiy tuzilishiga e’tibor qaratadigan bo‘lsak,
resurslarning aksariyati (61.2%i yoki 985ta) arxeologiya yodgorliklari, salmoqli gismi (34.3%
yoki 552ta) arxitektura yodgorliklari, 2.2% (36ta) va 2.1%i (34ta) esa mos ravishda monumental
san’at hamda diqgatga sazovor joylar hissasiga to‘g‘ri keladi (1.1-rasm).

1 Gibb, H. A. R.; Kramers, J. H.; Lévi-Provengal, E.; Schacht, J.; Lewis, B.; Pellat, Ch., eds. (1960). The Encyclopaedia of Islam,
New Edition, Volume I: W-Z. Leiden: E. J. Brill. pp. 524, 533-39. ISBN 90-04-08114-3.
2 M.Pardayev, X.Samarov // Samarqandda 1607 ta madaniy meros ob’yekti bor. Ulardan samarali foydalanyapmizmi?//Zarnews
14.04.2021
https://zarnews.uz/uz/post/samargandda-1607-ta-madaniy-meros-obekti-bor-ulardan-samarali-foydalanyapmizmi
3 R. S. Amriddinova, T. Sh. Evadullaev// CONTENT AND ESSENCE OF THE CONCEPT OF PILGRIMAGE TOURISM // Web
of scientist, International scientific research journal, ISSN: 2776-0979, Volume 3, Issue 2, Feb., 2022
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Samarqgand viloyati Respublika bo'yicha
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1.1-rasm. O¢zbekiston Respublikasida joylashgan moddiy-madaniy meros
obyektlari soni hamda Samargand viloyatining ulushi!

Samargand viloiyatida ko‘chmas moddiy-madaniy meros obyektlarining viloyat bo‘yicha
tagsimlanishi ham bir tekisda emas. Ularning asosiy gismi Samargand shahrida joylashgan.
Obyektlar infratuzilmasi ham bir xil darajada emas ayrimlari talabga javob bersa, ba’zilarida esa
mavjud infratuzilma minimal darajadan ham pastroqda.

2018-2021 yillarda Samargand viloyatida joylashgan mehmonxona va shunga o’xshash
joylashtirish vositalari hamda ularga tashrif buyurgan sayyohlar soni hagidagi statistik
ma’lumotlar bilan 1.2-rasmda tanishib chigamiz.

200 104 139 165 131

57 36,709 68 53,346 40 2,409 40 7,832

0
2018-yil 2019-yil 2020-yil 2021-yil

sayyohlik faoliyati bilan shug‘ullanadigan firma va tashkilotlar soni
mehmonxona va shunga o’xshash joylashtirish vositalari soni

xizmat ko’rsatilgan tashrif buyuruvchilar soni ming kishi

1.2-rasm. 2018-2021 yillarda Samargand viloyatida joylashgan mehmonxona va
shunga o’xshash joylashtirish vositalari hamda ularga tashrif buyurganlar soni?

Rasmdan  ko‘rinib  turibdiki,  2018-2021 yillarda  Samargand viloyatida
sayyohlik faoliyati bilan shug‘ullanadigan firma va tashkilotlar soni kamayib keyin
bargarorlashgan hamda xizmat Kko‘rsatilgan tashrif buyuruvchilar soni esa kamayish
tendensiyasini aks ettirgan bo‘lsa, mehmonxona va shunga o’xshash joylashtirish vositalari esa
notekis ravishda o‘zgargan. Bunga sabab shuki, pandemiya tufayli Kiritilgan cheklovlar natijasida
sayyohlik faoliyati bilan shug‘ullanadigan firma va tashkilotlar hamda tashrif buyuruvchilar
soni tizimli o‘zgarmagan.

Tahliliy ma’lumotlar bilan tanishamiz, 2018-2021 yillarda Samargand viloyatiga tashrif
buyurgan hamda mehmonxona va shunga o‘xshash joylashtirish vositalarida joylashtirilgan
shaxslarning tagsimlanishi haqidagi statistikani ko‘rib chiqamiz3(1.1-jadval).

1.1-jadval. 2018-2021 yillarda Samarqgand viloyatiga tashrif buyurgan hamda
mehmonxona va shunga o‘xshash joylashtirish vositalarida joylashtirilgan shaxslar
to‘g‘risida ma’lumot.

Jami 176 375
2018-yil O<zbekiston Respublikasi fugarolari 86 620
MDH mamlakatlaridan 22 559
Uzoq xorijiy mamlakatlar fugarolari 67 196
2019-yil Jami 268 367

1 O‘zbekiston Respublikasi Vazirlar Mahkamasining 2019-yil 4-oktabrdagi “Moddiy madaniy merosning ko‘chmas mulk
obyektlari milliy ro‘yxatini tasdiqlash to‘g‘risida” 846-son Qarorida keltirilgan ma’lumotlar asosida muallif tomonidan
shakllantirilgan
2 Samarqand viloyati Statistika boshqarmasi ma’lumotlariga asosan muallif tomonidan shakllantirilgan
3 Samargand viloyati statistika boshgarmasi ma’lumotlari asosida muallif tomonidan shakllantirilgan
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O<zbekiston Respublikasi fugarolari 85819
MDH mamlakatlaridan 41 898
Uzoq xorijiy mamlakatlar fugarolari 140 650
Jami 65 074
2020-yil O‘zbekiston Respublikasi fugarolari 51 674
MDH mamlakatlaridan 5327
Uzog xorijiy mamlakatlar fugarolari 8 073
Jami 121 398
2021-yil O‘zbekiston Respu_blikasi fugarolari 82 798
MDH mamlakatlaridan 16 348
Uzog xorijiy mamlakatlar fugarolari 22252

Samargand viloyatiga tashrif buyurayotgan turistlar turli xil magsadlarda sayohat gilishadi.
Bizning mavzuga ziyorat magsadida tashrif buyurgan turistlar statistikasi yaginrog bo‘lgani uchun
aynan ziyorat gilish maqgsadida viloyatga tashrif buyurgan, mehmonxona va shunga o‘xshash
joylashtirish vositalarida joylashtirilgan shaxslarning tagsimlanishi hagidagi ma’lumotlar bilan
tanishamiz (1.2-jadval).

1.2-jadval. 2018-2021 yillarda Samarqgand viloyatiga ziyorat gilish magsadida
tashrif buyurgan hamda mehmonxona va shunga o*xshash joylashtirish vositalarida
joylashtirilgan shaxslarning tagsimlanishi?

Jami 16 814
2018-yil O<zbekiston Respublikasi fugarolari 10128
MDH mamlakatlaridan 2973
Uzoq xorijiy mamlakatlar fugarolari 98
Jami 30 037
2019-yil O<zbekiston Respublikasi fugarolari 16 489
MDH mamlakatlaridan 5524
Uzoqg xorijiy mamlakatlar fugarolari 8 024
Jami 2 057
9020-vil O‘zbekiston Respublikasi fugarolari 441
y MDH mamlakatlaridan 616
Uzoq xorijiy mamlakatlar fugarolari 1 000
Jami 8 559
2021-yil O<zbekiston Respublikasi fugarolari 5918
MDH mamlakatlaridan 928
Uzoq xorijiy mamlakatlar fugarolari 1713

Yuqoridagi 1.1 va 1.2-jadval ma’lumotlaridan foydalanib umumlashtirgan holda quyidagi
diagrammani hosil gilamiz (1.3-rasm).

1 Samarqand viloyati statistika boshqarmasi ma’lumotlari asosida muallif tomonidan shakllantirilgan
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M Jami tashrif buyurganlar m Shundan ziyorat maqgsadida tashrif buyurganlar
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1.3-rasm. 2018-2021 yillarda Samargand viloyatiga ziyorat gilish magsadida tashrif

buyurgan hamda mehmonxona va shunga o‘xshash joylashtirish vositalarida

joylashtirilgan shaxslarning umumiy tashrif buyurgan mehmonlarga nisbati to‘g‘risida
ma’lumot

1.3 rasmdan bilib olishimiz mumkinki, 2018-yilda viloyatga jami tashrif buyurganlarning
9 % dan ziyotroq qismi, 2019-yilda 11% gismi 2020-2021 yillarda esa mos ravishda 3-7 % qismi
ziyorat magsadida tashrif buyurishgan. So‘ngi yillarda aynan ziyorat magqsadida tashrif
buyuruvchilar sonining kamayishi bu borada jiddiy o‘ylab ko‘rishga undaydi.

Xulosa

Har bir inson umri mobaynida biror bir joyga sayohat giladi. Balki bu sayohat xalgaro yoki
katta mablag® talab etadiga sayohat emasdir. Oddiygina qo‘shni shaharga borib maroqli hordiq
chiqarish, estetik zavq olish ham kishi tabiatiga ijobiy ta’sir qiladi.

Yugqorida ta’kidlaganimizdek, sayohat qilgan kishining dunyoqarashi, muammoni ko‘ra
bilish va unga yechim topishdagi fikrlash doirasi boshqalarga qaraganda kuchliroq bo‘ladi.

Yurtimizda turistik digqgatga sazovor joylar anchagina. Sayyohlar ogimini rivojlantirish
uchun keng ko‘lamli sa’y-harakatlar gilinmoqda. Nafaqgat xorijiy turistlarni, balki ichki turizmni
ham kengaytirish masalalari magsad gilingan.

Turizmning rivojlanishi davlat uchun ham juda foydalidir. Xususan, mamlakat turizmni
rivojlantirish evaziga o°z igtisodiyotining yuksalishiga erishadi; davlat budjetiga tushumlarning
ko‘payishi ta’minlanadi; tabiiy resurslarni asrab-avaylanishiga erishiladi, mamlakatning ijtimoiy
barqarorligini ta’minlashga harakat qilinadi; xalqaro aloqalar mustahkamlanadi, madaniy
munosabatlar kengayadi, valyuta tushumi ko‘payadi. Qolaversa, so‘ngi yillarda yurtimizda
o‘tkazilayotgan ziyorat turizmi forumi, haftaliklari hamda konferensiyalar sohani rivojlantirishda,
turistlar e’tiborini jalb qilishda o°‘z samarasini bermoqda. Lekin, shunga garamasdan
mamlakatimizda hali gilinishi kerak bo‘lgan ishlar talaygina. Ziyorat turizmini rivojlantirmoqchi
ekanmiz, unga go‘yiladigan talablarga ham moslashishimiz kerak. Bunda joylashtirish vositalari,
ovqgatlantirish korxonalari, gid-ekskursavod, transport hamda ziyorat destinatsiyalaridagi
xizmatlar hamda xizmatchilariga qo‘yiladigan talablar bilan avvalombor o‘zimiz, xalgimiz va
bevosita xizmatda bo‘ladigan kishilarni tanishtirishimiz shart va zarurdir.

o Infratuzilma. Samargand viloyatida joylashgan ayrim tarixiy obyektlarimizdagi
turistlar uchun vyaratilgan sharoitlar yetarli darajada, lekin ular sanoqgli darajada. Hali
ommalashmagan, xususan ba’zi tumanlarda obyektlardagi ahvol ahvol minimal darajadan ham
past.

. Kadrlar masalasi. Chet tilini mukammal o‘zlashtirgan, diniy ziyorat obyektlarimiz
hamda diniy ulamolarimiz hagida mukammal biladigan professional kadrlarimiz yetarli emas. Gid
ekskursavodlar mavjud, ammo Islom nugtai nazaridan diniy ahkomlarni mukammal o‘zlashtirgan,
Qur’oni Karimni tafsir eta oladigan, shar’iy bilimlarni mukammal egallagan kadrlar sanoqli
darajada.

Ichki va ziyorat turizmi sohasida yuqori malakali mutaxassislar tayyorlash magsadida
hozirda 2 ta ilmiy-tadgiqot instituti (turizm va madaniy meros yo‘nalishlari bo‘yicha), 4 ta kollej,
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Ipak yo‘li xalgaro turizm va madaniy meros universiteti faoliyat ko‘rsatmogda. Mamlakatimizda
ziyoratgohlar, olimlar, ularning ilmiy merosi hagida ilmiy asoslangan ma’lumotlarni shakllantirish
hamda ziyorat turizmi salohiyatini har tomonlama o‘rganish, ma’lumotlarni tizimlashtirishga
garatilgan xalgaro tadbirlar o‘tkazilmoqda

o Yurtimizning turistik potensiali ganchalik yuqori bo‘lmasin uni kerakli darajada
reklama qila olmasak, turistlar sonini oshirishimiz mushkul hisoblanadi. To‘g ri, mavjud turistik
obyektlarimiz, tariximiz, bizdagi yaratilayotgan shart-sharoitlar haqgida turistik yarmarkalarda,
xorijiy televideniyelarda reklamalar berilyapti, lekin bu yetarli emas. Turistlar mamlakatimizda
foydalanadigan oddiy buyumlardan tortib, to vagtinchalik ma’lumotlarni yozib qo‘yadigan qog‘oz
bo‘laklarigacha milliy brend belgisi bo‘lishi kerak.

o Ziyorat turizmi destinatsiyalarida ragamli hamda yuqori texnologik xizmatlarni
amalga oshiradigan texnika va texnologiyalarning o‘zimizda kam miqgdorda ishlab
chigarilayotganligi tufayli ularning asosiy gismini xorijdan keltirishga majbur bo‘lmogdamiz.
Shuningdek, ragamli hamda yuqori texnologik xizmatlardan foydalanishda odamlar o‘rtasida
ommaviy ravishda ko‘nikma hosil bo‘lmagan. Ushbu xizmatlarga hamma joyda (qgishloglarda,
tuman markazlari va shaharlarda) bir xil talabning shakllanmaganligi ham uni joriy etish vaqtini
ortga surmoqda.

o Tarjimashunoslik yaxshi rivojlanmaganligi sababli, islom olamida mashhur
bobokalonlarimizni hali ko‘pchilik yaxshi bilmaydi. Ular haqidagi ma’lumotlar bitilgan asarlar
hali to‘ligligicha o‘rganilmagan. To‘g‘ri Imom Buxoriy, Imom Moturudiy lar hagida xalgimiz
yoki chet elliklar biroz ma’lumotga ega bo‘lishi mumkin. Lekin Maxdumi A’zam, Xo‘ja Abdu
Darun, Xo‘ja Abdu Berun, Shayx Xudoydodi Valiy, Xo‘ja Ahror Valiy hamda Xo‘ja Xofiz
Merosiylar islom olamida, tarigat bobida nechog‘lik buyuk inson ekanligi to‘g‘risida ma’lumotlar
ko‘pchilikka mavhumligicha golmoqda.
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Axmatova M.E
Tayanch doktorant
Buxoro davlat universiteti
TURISTIK TRANSPORT XIZMATLARINI TAKOMILLASHTIRISH
STRATEGIYASINI ANIQLASH

Transport turizmning xalgaro va ichki rivojlanishiga hissa go'shgan eng muhim omillardan
biri sifatida e'tirof etiladi. "Transport nazariyasi” magolasida transport nafagat ijtimoiy va
iqtisodiy rivojlanishni ta'minlovchi asosiy xususiyatlardan biri sifatida gabul gilinadi. Transport
masofaning jismoniy cheklovlarini bartaraf etish, shuningdek, insonning vaqt va makon bo'ylab
harakatlanish ehtiyojlarini gondirish, shu jumladan turizm magsadida sayohat gilish iknoni
bermoqda.

O'rta asrlarda Rim davlatida turizmning dastlabki namunalari ham transportning
evolyutsiyasini, xususan, sayohatni amalga oshirish uchun uni mexanizatsiyalash va
texnologiyadan foydalanishni talab gilgan.

Xalgaro turizmning ganday o'sib borayotgani va turistik sayohatlarning uzoq muddatli
istigbollariga transport texnologiyasi evolyutsiyasining to'rtta asosiy bosqichni ko’rishimiz
mumekin:

e ot va shamol kuchidan foydalanish;

e bug 'dvigatelining joriy etilishi;

e yonish dvigatelining rivojlanishi;

e reaktiv dvigateldan foydalanish.

Yangi transport texnologiyasi sayyohlar va boshga sayohatchilar uchun yo'nalishlarni
kengaytirishga yordam beradigan imtiyozdir. Transport va u bilan bog'lig infratuzilma bo'lmasa,
sayyohlik sayohati uchun inson harakatchanligi sodir bo'Imaydi.Transport turizmning kelib
chiqishi va hududlar o‘rtasidagi muhim bog‘liglikni ta’minlaydi va dam oluvchilar, ishbilarmon
sayohatchilar, do‘stlari va qarindoshlarini ziyorat qiladigan odamlar hamda ta’lim va
sog‘lomlashtirish turizmi bilan shug‘ullanuvchilarning harakatlanishini osonlashtiradi. Transport
va turizm o'rtasidagi uzviy bog'liglik Lemb va Devidson tomonidan ko'rsatilgan bo‘lib transport
turizmning uchta asosiy komponentidan biridir. Qolgan ikkitasi turistik mahsulot va turistik bozor
bo‘lishi mumkinligi aytiladi. Transportsiz turizmning aksariyat turlari mavjud bo'lolmaydi. Ba'zi
hollarda, transport tajribasi - bu turizm tajribasi sifatida ham qgabul gilinadi.

Sayyohlik transportining ixtisoslashgan, ajratilgan shakllarining mavjudligi osongina
e'tirof etilgan bo'lsa-da, mahalliy aholi va turistlar tomonidan turli darajada foydalaniladigan
transport turlari ham ko’rishimiz mumkin.

Shahar avtobuslari, metro tizimlari va turistik hududlarga muntazam gatnovchi havo
transportlari sayyohlar va mahalliy aholi tomonidan bir vagtning o'zida foydalaniladi va bu ba'zi
hollarda o’zaro raqobat mubhitini keltirib chigaradi.

Turistlarning transport turlaridan foydalanishi sodir bo'lganda, boshga foydalanuvchilar
bilan raqobat boruvchi hududlar uchun keng ko'lamli igtisodiy, ekologik, ijtimoiy va siyosiy
ogibatlarga olib keladi.Biroq, bu 0'z-0'zidan transport va turizmning akademik tahliliga to'sqinlik
gilmasligi kerak. Buni uchta usulda amalga oshirish mumkin:
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o ta'lim sohasining rivojlanishini ko'rib chigish (ya'ni, transport-turizm alogasi, bu
ikki fanning o'zaro bog'ligligiga garatilgan);

o so'nggi ilmiy adabiyotlarni tahlil gilish (ya'ni transport va turizm sohasidagi
akademik jurnallar);

o turizm bo'yicha mavjud darsliklarda transport ganday ko'rib chigilganligini ko'rib
chiqish.

Yangi texnologiyalar (temir yo'l va reaktiv dvigatel) va marketingning yangi shakllari va
mahsulotlarni ishlab chigish ommaviy iste'mol mahsuloti sifatida turizmning rivojlanishiga
yordam berdi.Collier sayyohlik transporti hagida gizigarli ma'lumot beradi va bu uchta ehtiyojni
gondirishni ta'kidlaydi:

e turistni ishlab chigaruvchidan gabul giluvchi hududga olib borish;

e mezbon manzillar orasidagi transport;

® asosiy manzillar ichida tashish.

Turizmda transportning mavjud tahliliga go'shimcha ravishda,

Turizm transporti uchun umumiy qgabul gilingan geografik jihatdan ifodalangan to'rtta
rolni aniglangan:

e gabul giluvchi manzil bilan bog'lashda;

e belgilangan manzilda harakatlanish va kirishni ta'minlashda;

e turistik digqatga sazovor joylarda harakatlanish va kirishni ta'minlashda;

e dam olish marshruti bo'ylab sayohatni osonlashtirishda.

Transport turistlarni iste'mol gilishning asosiy nuqtalari bo'lib xizmat giladigan turizm
markazlari bilan bog'laydigan ko'prikdir. Sayyohlar xavfsiz, qulay, arzon va samarali intermodal
transport tarmoglarini talab giladi, bu esa gimmatli dam olish davrlarini maksimal darajada
o'tkazish imkonini beradi. Yuqgoridagi munozaralar turistik transportda xizmat ko'rsatish
masalalarining ahamiyati hagida keng ma'lumot bergan bo'lsa-da, iste'molchi sifatida turistga ta'sir
giladigan jarayonlardan ko'rinib turibdiki, xizmat sifati ularning xarid qgilish garorlari va sayohat
gilish xatti-harakatlarida katta rol o'ynaydi.
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Paxmonoe Kamon Kamonoeuu —
Kaxon mapuxu kagheopacu ooyenmu,
mapux gpannapu Hom3o0u
byxopo oasénam ynugepcumemu
MCMOWNJI COMOHUI MAKEAPACH
(XX acp 20-iinnnapu MaTOyoTnaaru OUp MaKoJia Xycycmua)

ByxopoHuHr Monauii Ba MabHaBUU 00# Tapuxu YTMHUIIHMHT Oapya OOCKH4WIapHuaa
MyappuxJapHu y3ura MmadTyH Kunub kenraH. AlHuKca, ypra acpiapaa byxopo maxpu Ba yHUHT
atpoduaa OyHEN >THIATAH Tapuxuid OeTakpop oduxanap, yJIapHUHT MyCYJIMOH TyHECUIATH YPHU
Ba poJIK OEKUEC IKAHIMTH UCOOT Tajmad KUiIManu.

X-XII acpmapna byxopo nadakar Illapkma, komaBepca, OyTyH ayHEAAa WIM Ba
MaJaHUATHUHT YIIyF OUp MacKaHura ailnmaHradH. AiHu ymOy acpiapaa MKTHCOAMN TapakKHET,
WKTUMOUN-cUECUN OapKapopiuK, COMOHMWIAp Ba KOPaxXxOHUWIAp JaBpU XyKMAOPJIAPUHHHT
onuMy ¢ys3ajionapra XOMUMIMK KWIHMILHM, yJap TOMOHUJAAH sSipaTWiraH WIMHHA Kamduériaapra
XaJas Ba COBFajap OCpWIMINM MaJaHHUAT PUBOXHra KeHr iynm ouraH. Hadakar Byxopona,
KOJIaBepCa, MyCYJIMOH JYHECUHUHT TypJIM MaMJIaKaTiIapyaa OJUMIIMK pyTOacura spyIirad WM
Ba wiMmnapBap kummiap byxopo xykmuopiapu xuMmatugaH Oaxpamanj Oynumrad. byryHru
KyH/1a Y3UHUHT KYPHIHUII CaHbaTU Ba O€TaKpop skaMoJIM OMIaH MUHT-MHHIJIA0 caiéxyiapHu y3ura
xanb kuiaérran byxopo xykmaopaapu kapoproxu Apk, Mecmonn Comonuii makbapacu, Munopu
Kanon kaOunap rokopuja KailJ KWIMHIAH acpJIapHUHI MEbMOpUi rynatoxunapuaup. LIyHuHT
Y9yH MOJJIMI Ba MabHABUU TapUXMMH3 XaKWJa IOPTIONLUIAPUMHU3IAH Kaiicu Oupu Oupop-Oup
KaJIOM alTHILTa 5ka3M KWJIap 3KaH, ¥3 OHa IOPTU TapUXHUHA OCOPU-aTUKATAPHU XaKUIaru (pukpiapHu
Map>KOH HIOJANapUACK OK KOFO3ra TYIIMpap 3KaH, MYbKU3aKop oOujanap KypHIUII CaHbaTw,
Tapuxu, MyCyJIMOH Ba [llapk MebMOPUMINTHIaTY MaBKEU Xakuaa axp Ba HXTUpoc OuIaH €3au.

Yceruna ¢ukp ropuragurannmus byxopo Xank Coser Pecmyonukacu vinmmapuaa (1920-
1924 ¥iunnap) MaTOyoT XKOHKyspjapuaaH Oupu Oynras, “OMpHUHUM MyXappHp’ HOMH OWJIaH
tapuxra Mmyxpmaanran Caup Axpopuitamar® “Ucmomn ComoHmitHEHT caradacu (X acp
EAropaurn)” HOMJIM CAIMOKJIM MaKOJIACH TaXJIWJIM XaKuaaaup. ABBajlo, MAKOJAHU YOI STHUIIAIIN
OusiaH OOFNIMK Macasara Oup Kajap aHUKINK KHPUTCAK.

Canp AXpOpUHHMHTI HOMHM 3UKp KMIMHIaH Makojacu “O3ox byxopo” razertacMHHMHT
“Tapux Ba ocopu-aTWKa’ PYKHH OCTHJA 4ON JTWAraH Oynub, y razeraHuHr 1924 iun 27
centsOpnaru 146-conuman ypun onran®. Ymly makosnanu é3umra Myamiudru aitnan BXCP
Wnmmapuna byxopo Tapuxwii oOMpasiapuHu YpraHull, acpab-aBaijain Ba yJIapHU KeJa)ak
aBioara eTkasuml, Oy Oopaja TabMHpiall HMIUIAPUHU HYNra KyWuira ajaoxuia 3bTHOOp
KapaTWITaHJINTY YHAATraH. “byXxopo nHKUI00M” naBpu/ia maxap H9u1ard Tapuxui oOuqasapHIUHT
aH4acH muKacT Kyprad. OFup UKTHCOAMM axBoi Ba cuécuil Bazustra kapamaii bXCP Hosupnap
Kenramm byxoponn kypku O6yiran odumanapHyd TabMHUpJIAIl Ba SHTUAAH THKIIAI YIYH MabiIyM
MUKJIOpJia MabJar axkpaTran. AQTuaaH, KalaMKaIDINK TaXpruoacura sra OyiraH, yTMUIITHA 9yKyp
Oowran maxciapaad oupu Cang AXpopuid XyKyMaTHH Ba KaMOATUYUIUKHH YbTHOOpuHN Memonn
ComoHnuii Makbapacura Kaparran. Makomnana: “VcMOWIHUHT (XyKMpOHIHK wninapu: 874-907)
OyipyFu OmiiaH *Kyza sSIXUIM 3UHHATIAHTaH MyXTallaM, II0X0Ha OMHO COJIMHFOHIYP, TAPUXHUHT
T'YBOXJIUTHTa Kypa, Oy KoM 4upoiiu OOFIap, KypKkam XOBy3Jlap, ryi3op Ba (GoHTaHmap Xxamja

1 Maxmyn Caun Axpopuit -1895 innma Apabuctonna Tyrunran. 1920 itwtausr kysuna byxopora kemaau Ba B 6yxoponukiap
naptusicura as3o OYymub kupamu. llly BakTman Gomnnad, BXCPauHTr siroma matOyor opranm “Byxopo axGopu” raszeracuuaa
Myxappup Basudacuaa xusMat Kunagd. 1921 imn monunan BXCPrunr O3ap6aiikonnarn koncyan 0yim6 unutanu. Byxopora
Kaitraa, 1923-1924 #iwuiap maBomuaa “Ozox Byxopo” raseracuuma myxappup ypuHOOCapw Ba JaBiaT HAIIPHETH paxOapu
naBo3umimapuza daommsar roputau. 1925 imnman Camn Axpopuit CamapkaHia MOJNHS-MKTHCOJ TEXHHKYMHIA YKUTYBUMIMK
kuirad. 1930 #iun 12 HosiOpaa aiinan my epaa xubOcra omunrad. 1931 iiun 23 maiina Mocksa mraxpuaa PCOCP sxunost
Ma)XMyacHHHHT 58-Monnacu 4-0aHay OMiIaH OTYBra XyKM STHITaH. ¥V muvmunan CYHT OKJIaHTaH.

2 Kapanr. Caun Axpopuit. Ucmoun ComoHuitnunr caranacu (X acp énropmurs) // “O3zon Byxopo”. 146-con. 1924 iiun 27 centsop.
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JIOMMO OKHO TYPFOH apHKJIap OHIaH KypIIAIFoH OYIH0, jKy/Ia 0310l KOIOHa Oy IFoHTyp ™, -
ne6 &3amu myammmd.

Cann Axpopuii Mcmomn COMOHMWHUHT XYKaIWK Ba 00OJOHUMIIUK COXACHIaru
Xalpiu unutapuHu oupma-6up cana® umkaau. CyHBUH CYFOPHUII COXacHra ajoxuiaa 3bTHOOp
KapaTWITaHJIUTH, 1axap 000JOHUMWINIY Hynuaa O0oFy poryiap 6apro STHITaHIUTH, Mapacanap,
MacYHT Ba XOHAKOJIAp KyPWJITaHJIUTH XaKuaa Fypyp Ounan &3amu. “bupok, - e myammud, -
YIapHUHT KYITYWIMKIAPHU 3aMOHJIap YTUIIN OWJIaH TapuX Kabpura KeTau. bupnan-oup yma gasp
énropmurn COMOHMI caraHacu XO3UpFada WyKoJMaraH Oup aTtukamyp. Y KUMMaTH Hazap
IUKKATIapHU KaJI0 3TFOH, apal Ba (hopc MEbMOPUMIUFUHUHT KYIIWIHIIUAAH a0 OYIFoH Oup
yCyJl Kabu KypuHcaaa, OyTyHiIaid Oomkada Oup KypuHumn ap3 staayp”’. by obuma xakuma €3ap
skaH, Caug Axpopuii OyHIail MebMOPUYHIUK CAaHbATH YCYJIU OETaKpOp IKAHIINTH, Y3UTa XOCITUTH,
OwHO ojmii OYnMMO KypWHCana, FUIITIAPU JKyJa CaHBATKOPOHA, TYFPH, TEKHC Ba 3aJBOPIIH
TEPWITaH/INT Y OWJIAH aKpajiud TypHIIMTa YbTHOOPHH KapaTaau. YpTa acpiap/ia NUIIHK FUIITIH
OuHoOMap Oapro STHII aHbAHACH HIAKIUTAHTAHJINTHY, FUINTIAPHUHT JIEBOpAAaH OWp Kajap YMKHO
Typuly, Oy 3ca COsITM YM3UKIIap XOCWI KUK 6apobapuia TaMoMaH y3raya jatud Oup Imaki
OCpUIIMHA CHHYKOBIIMK OWJIaH WIIFAal OJITaH.

Makona MaTHM OuiaH TaHumap skanmu3, C.Axpopuit Comonuii MakGapacUHUHT
KypWIMII YCYJIMHUM YHAAH MKKH acp KeWuH KypwiraH MuHopan Kanon makiu Ownan
qoruiuTupaaud. “VICMOMIHMHI CcaFaHacUfa KaparaHJa MHWHOPHUHI FUINTIApU JE€BOPHIAH
TalIKapyura KyJa 03 YUKKOHAYp. MicMOMIHUHT caraHacuia 3ca Oy FUIITIAp KyAa KYN wirapu
yuKH1O, OyHJIaH XOCKII OYJIFOH COSIIM YM3UK/Iap OMHOFa TaMOMaH Oolkaya 6up maki 6epanyp”, -
ne6 €3aau myaud. by ypunHma TabKuUIIaI KOU3KH, MUHOpA “UHKUIIO0 JaBpW’’Aa KYT IMIMKACT
kyprad. Hlynunr yayn Caun Axpopuit Comonwuitnap mak6apacu Munopu Kanonra nHucOGaTtan
SAXIIMPOK CaKJIaHTaHJIUTUTa aJoXuaa ypry oepaau.

Comonwmiinap Mak0apacu TapUXHUHI HOIAMP MEBbMOpPUN OOMAACH DKaH, YHUHT
KYPUHUIIUHY CaKJIall, Ky3ra sIKKOJ TallJIaHUO TYpUIINTa 3pUIINII YIyH OOMIaHUHT JaTo()aTuHU
sHaJla ’K03M0amM KWiIMO KypcaTuIlra Xu3MaT KUJIaJWraH TaBCUSJIApHU XaM Makojia MaTHUAAH
VPHUH OJNTaHIWTU YHUHT WIMHA KUMMaTUHU omuprad. C.AXpopuil IIaxcuil TaBcusIapura Kypa,
KeWnHru acpiapia MakOapa onnuaa OyHER sTuiaran yi (OMHo)napaaH OUpu Tapuxuil oOuJaHUHT
TYJIajauruya Kysra TalulaHWIINra TYCUK 0¥ KONraHIury, Yiiia MMOPaTHU 3XTHETKOPIIUK OMIIaH
OJIMII Kepakiauru Kaina stunanu. “Ulynna,- n1e6 é3aqu Caun Axpopuid, - icMonn caraHaCUHUHT
Kypap Ky3aaH SIMpuHFOH Tapadu ounnaud, OyTyH HadocaTHHU ap3 dTa onanayp’. KKuHYKIAH,
acpJiap J1aBOMHJIa CaraHa KaHYaJIMK MyCTaxkaM KypuiMaraH OyJIMacuH, yHUHT IIMKacTa Oyirax,
caJl HyparaH >KOMJIapuHU TabMHP ITHII 3apyp €0 XucoOaaHaIu.

“Slna Oup Basuda — OMHOHM 0307a TyTHO KyOOACHHUHI YCTHIArW JIAlak yscu
Te37aH KyTapwiraH TaKJaupJa OCOpU-aTUKAMHU3ra XypMaT dTUJIFOH OViyp »au”, —neran Guxpap
OunaH MakoJiara CYHITH HyKTa KyWniaau.

bynnan 6up acp mykammam é3unran C.AxpopuiHMHT Makojiacu CoMOHHUUTIAp
MakOapaCMHMHT YIIa JaBpJard XOJaTh Ba KYPUHUIIN XaKHIa MabJIyMOT OepHIId OuiaH
KMMMAaTIu MaHOaaup. Makoja MaTHUHUHT YyKyp TaxXJWIM HIYHH KypcaTajuku, y 3 KUCMIaH
nuobopar.

MakonanuHar OupuHuM KucMuga myamumd W.CoMoHUN smaraH Tapuxwidi JaBp,
XYKMJIOPHHMHT MOJJIMI Ba MabHABUM MaJlaHUAT PUBOKUTa KyIITaH OeKuéc Xxuccacu, OyHEAKOPIUK
daonuaTu xakuaa Gukp OwIIUpaan.

WNkxkuHun kucMuga 3ca makOapaHuHr byxopo Tapuxuii oOupanapu opacuuaru
O6exuéc YpHU, KypUIHII YCIyOH Ba caHbaTH, OyHIaH 103 WWIIap OJUHTU aXBOJIM XaKuaa QGUKp
Ba MyILIOXaJa IOPUTHUIIAIH.

Huxost, Mmakona cynrru kucmuaa CoMoHuinap MakOapacuHH acpab-aBaiiniari,
OyTYHJIMTH Ba ’K03U0aIOPIIMTHHA CaKJIall XaKu/1a aHUK TaBcUsIap Oepuiau.

1 Via makona.
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BXCP i#mnnapuna byxopomarm CoMoHuiinap Mak0apacd CHHrapud TapUXHHA
oOMJaNapHUHT TabMUPJAIIIEK KyTIyF WIUIAp Tynanuruda OaxkapwiManu. Mctukmon Tydaiimm
MOJAMI Ba MabHABUN OOWIMKIAPUMHU3 XaJIKAUMHU3Ta KalTapwiau. Tapuxuii oOupanapra,
KaJIpUATIApUMHU3HUHT MyXuM Oup OyruHM cudatuna xapanud, byxopomaru Ucmonn Comonuit
MakOapacu Ba Munopan Kanon ByrymkaxoH Homup oOupanapu pyixatura KHPUTHITAHIUTH
C.Axpopuii CHHTapu a)XKIO0UTAPUMUZHUHT Op3y-yYMUJIAPH aMaIHET KY3WHU OUYTAHJIUTH OWIIaH
OMp acpJIMK TAPUXHK IOBOH OpKAJIU OM3HH OOFIa0 TYpHUOIH.

Ochilova Hayitgul
Igtisod va Turizm fakulteti magistranti
Buxoro Davlat Universiteti
TURIZMDA GID-EKSKURSOVOD FAOLIYATIDA RIVOJLANTIRISHDA
XORIJ TEXNIKASINI QO’LLASH.

Annotatsiya: Turizm o ‘zining ko'p qirrali tarkibi bilan jamiyat hayotining barcha
sohalariga faol ta’sir o ‘tkazib kelmogda. Turistik gidning turizm sohasidagi roli uning turi,
ahamiyati, xususiyatlarini rivojlantirish juda muhim sanaladi.Shuningdek hozirda O zbekistonda
individual turizmga qadam qo’yvish bu albatta turizm sohasining rivojiga ulkan hissa
qo ‘shadi.Shuningdek surdo gidlarni ko 'paytirish ham zamon talabi hisoblanadi.

Kalit so’zlar: Gid,ekskursovod,induvidual turizm,surdo gid

Bugungi kunda turizm dunyoning ko'plab mamlakatlarida milliy igtisodiyotning eng
daromadli tarmoglaridan biriga aylandi. So'nggi yillarda mamlakatimizda ushbu sohani
rivojlantirish va turizm salohiyatini oshirish bo'yicha ko'plab amaliy ishlar qilindi.
Prezidentimizning “O‘zbekiston Respublikasining turizm sohasini jadal rivojlantirishni ta’minlash
choratadbirlari to‘g‘risida”gi farmoni, O'zbekiston Prezidentining «O'zbekiston Respublikasida
o'rta istigbolda turizmni rivojlantirish bo'yicha Kontseptsiyasini hayotga tatbiq etish choralari
to'g'risida»gi qarorinil hamda Prezidentimizning O‘zbekiston Respublikasi Prezidentining 2020-
yil 13-avgustdagi PF-5781-son "O*zbekiston Respublikasida turizm sohasini yanada rivojlantirish
chora-tadbirlari to‘g‘risida"gi Farmoni bu boradagi ishlarni yangi bosqichga ko'tardi. Qarorga
ko'ra, turizm infratuzilmasidagi mavjud muammolarni hal etish, tagdim etilayotgan xizmatlar
sifatini oshirish va jahon bozorlarida milliy turizm mahsulotlarini faol targ‘ib qilish, turizm
tarmog‘ining kadrlar salohiyatini kuchaytirish orgali turizm sohasida amalga oshirilayotgan
islohotlar samaradorligini oshirish hamda respublikaga kirib kelayotgan xorijiy fugarolar sonini
keskin ko‘paytirish magsadida, shuningdek, 2019 — 2025-yillarda O‘zbekiston Respublikasida
turizm sohasini rivojlantirish konsepsiyasining asosiy yo‘nalishlariga muvofiq 25 ta yo’nalish
tasdiglandi.

Hozirgi zamon turizm sohasida gidlarning o‘rni beqiyosdir. Aynigsa, xorijiy fugarolar
bilan ishlaganda gid o‘z davlatining vakili sifatida uni tagdim etadi. Gid marshrut davomida
mehmonlarni kutib olishda o°zini tutishi, do‘stona munosabati, hurmat bilan qarashi, ularda ushbu
davlat va umuman jamiyat hagidagi tasavvurini shakllantiradi.

Gid nafagat sayohat tashkil etuvchi turfirma vakili, balki, o‘z davlati salohiyatini reklama
giluvchi, mehmonlarga yangi ma’lumotlarni beruvchi va ma’lum harakatlarni (xarid qilish,
odamlar bilan muloqot qilish, rags tushishni o‘rgatish va sh.k.) amalga oshirishga yordam beruvchi
shaxs hamdir. U koordinator sifatida barcha tadbirlar (ekskursiya — konsert — dam olish —
ekskursiya ) va xizmatlar (militsiya — apteka — aloga — transport ) zanjirini bog‘laydi.

Mamlakatda turizmni milliy iqtisodiyotni diversifikatsiya gilish, hududlarni jadal
rivojlantirish, yangi ish o‘rinlarini yaratish, aholining daromadlari va turmush darajasini oshirish,
mamlakatning investitsiyaviy jozibadorligini oshirishni ta’minlovchi strategik tarmoglardan biri
sifatida  rivojlantirish bo‘yicha kompleks chora-tadbirlar bosgichma-bosgich amalga
oshirilmoqda.Shuningdek O’zbekiston hali Individual turizmga endi sekin astalik bilan qadam
qo’ymoqda. Individual turizmga kirib borish ham bizning katta magsadlarimizdan biridir. Dunyoda
pandemiya paytida o‘rnatilgan cheklovlar birin-ketin kamayayotgani tufayli turizm industriyasi
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tiklana boshlayapti. Joriy yil birinchi chorakda yurtimizga xorijdan 610 ming nafar yoki o‘tgan
yilning shu davriga nisbatan 2 baravardan ziyod turistlar kelgan. Keyingi oylarda yanada ko‘p
turistlar kelishi kutilmoqgda, ammo bizda har bitta turist uchun bitta gid to’gri kelmaydi,ya’ni kadr
yetishmovchiligi mavjud. Bu uchun albatta biz platformadan foydalanishimiz mumkin(App
shaklida).

Bunga qo’shimcha ravishda surdo gid mutaxassislar tayyorlanmasligi yurtimizga
keladigan kar-soqovlar uchun gator muammolarni yuzaga keltirmogda.Agar siz kuzatgan
bo’lsayiz bunaga muammo chet elda kuzatilmaydi,ularda bu sohadagi kadrlar yetarlicha

mavjud.Shuning uchun ham biz albatta yangi yangi texnologiyalarni o’rganib uni ammalda
tadbiq etishimiz muhim masala sanaladi.

Bu muammoni yechishda albatta bizga zamonaviy texnologiya yordam beradi.Bu quyida
aytilgan muammolarni ilovaga joylash orgali

Hal qilish mumkin va tez samara beradigan usul hisoblanadi.Bitta ilova(App) orgali ya’ni
UNIVERSAL TURISTIK PLATFORMA” mobil ilovasi ham aynan shu maqsadda yaratilishi
ko’zda tutilgan va ushbu dastur ko’plab ustunliklarga ega bo’ladi. Jumladan:

1.0’zbekistonda individual turizmga qadam qo’yish

2.0’zbekiston bo’yicha mavjud bo’lagan madaniy meros obyektlari ,ularning
kartasi,geolokatsiyasi va shu platformada audio- gid xizmatlarini joylashtirish

3.Shuningdek bu platformada barcha turistik xizmatlar:

Mehmonxona joylashuvi, ovgatlanish shahobchalari va malumotlar yagona partal bazasi

4.Surdo gidlarni (imkoniyatdan kelib chiqib audial ,vizual)

Gid xizmatlarini yo’lga qo’yib rivojlantirish

5.Turli tilda ma’lumot beradigan platforma (Ingliz, Rus, Ispan, Italyan, Fransuz, O’zbek
va Nemis)

Asosiy magsadlar:

O’zbekiston turizm sohasida yetakchi xissaga ega bo’lish;

Individual turizmga qadam qo’yish;

Platforma yaratish orqali umimiy ma’lumotga ega bo’lish;

Surdo-tarjimon faoliyatini yo’lga qo’yish;

Turistlarga qoniqarli ravishda xizmat ko’rsatish;

Platforma taqdim giladigan asosiy ustunlik hech ganday giyinchiliksiz platforma orqali
O’zbekistonni aylanib chiqish va audial va visual barcha xizmatlarni platformada joylashtirish .

Gidlar-“  UNIVERSAL TURISTIK PLATFORMA” mobil ilovasining asosiy
ragobatchilari hisoblanadi, chunki ular barcha xizmat turlarini umumiylashtirgan holda, eng qulay,
va oson xizmatlarni tavsiya qiladi . Shu yo’l bilan biz individual turizmga qadam qo’yishimiz
mumkin.
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MAIN CAUSES OF STAFF TURNOVER IN TOURISM

Annotation. Staff turnover is one of the problems that needs to be studied in the tourism
sector, as in all areas. This article mentions several reasons for the problem of employee turnover.
Since in tourism customers come into direct contact with organizations in this field, and their
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permanent employees also have a great influence on the number of regular customers, for this
reason this is a topic that should be studied in depth.

Keywords. Staff turnover, tourism, profit, employee, employment, management system,
image, tourism enterprise, economic problem, seasonality, travel, incentive, human factor,
dismissal, client, back office, front office

Despite being a new concept in the 19th century, tourism (from the French word tourisme,
tour - walk, travel) quickly became popular. During the Second World War, it was considered to
have deep historical roots. There is no doubt that there will be a rotation in staff in this field due
to seasonality.

Employee dissatisfaction is the action of the workforce due to the employee's
dissatisfaction with the workplace or the organization's dissatisfaction with a particular employee.

In the process of management in the field of tourism, it is necessary to rely on a number of
features of this field. Accordingly, a number of common features can be distinguished.

Features of tourism management:

1) the priority of the wishes of final consumers in planning tourist activities;

2) non-primary tourist service;

3) the great importance of marketing in the tourism industry;

4) uniqueness of tourist service. [1]

One of the most important problems of tourism management is personnel turnover. There
are several reasons for this phenomenon:

1) employees - if there are students who are not intended for permanent employment;

2) tourism belongs to the field of public services, any business related to communication
with people, as a rule, has a very large unemployment rate;

3) dissatisfaction with the work order;

4) disagreements with superiors, etc.

It is worth saying that line employees often change and the main managers remain
unchanged for the normal functioning of the organization. The analysis of the work of tourist-
recreation complex enterprises shows that 45% of employees leave a new job at the hotel after 3
months of employment, and 15% after the first month. Therefore, the bottom line is that all new
hoteliers are underestimating their potential because they believe they can make a dizzying career
in the hospitality industry in just six months and get a corresponding pay rise. . Let us look at the
reasons; starting with the fact that working in the hotel business is a difficult and long process that
involves a creative, unusual approach, great responsibility and extraordinary communication
skills. A similar situation is forming in all tourism industry enterprises. Discomfort of hotel staff
occurs for various reasons. The percentage of layoffs depends not only on the staff level of the
hotel, but also on the management style. If a hotel company focused on the external labor market
prefers not to invest in employee development and compensates for the low motivation of
employees by constantly changing employees, then employee turnover can be 80 percent or more.
International hotel management traditionally cites the following as reasons that determine frequent
employee turnover in the hospitality industry:

* low wages of hotel employees;

« dissatisfaction with regime and working conditions;

* lack of social guarantees for employees;

* lack of adaptation system for newly hired hotel workers;

* lack of professional growth prospects;

» emotional dissatisfaction of a stable group of employees (usually in a number of
positions) with the attitude of the hotel management towards the employees in general,

* lack of positive emotional relationships and mutual support among employees within the
initial labor team of the hotel service (department);

 unfair evaluation and non-recognition of the results of the activity by the hotel
management;
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« indifference or official attitude of the hotel management to the reported personal problems
of the employee;

* not respecting the personality of the dismissed employee;

« impossibility of self-realization in the professional position held;

« the content of labor activity within the framework of existing functional obligations does
not cause reasonable interest.

Staff turnover is determined according to the following formula: the average number of
employees divides the number of people dismissed for a certain time at the same time.

In conclusion, it can be said that we have a high level of staff rotation due to the fact that
the system of adaptation of newly hired workers is not well established and that the employees are
not loyal to the hotel enterprise. The management of hotels in Western countries makes the
following recommendations in this regard: development of effective programs for socialization
and career advancement of hotel employees, improvement of the motivation system in each tourist
enterprise plays an important role in partially eliminating dissatisfaction. It would be appropriate
to use these methods in our local hotels.
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DEVELOPMENT OF ECOTOURISM IN UZBEKISTAN

Annotation: The article describes a huge amount of natural resources, exotic places,
cultural heritage, and consider it the most suitable for travel and intercultural dialogue. According
to the author, ecotourism is not only a source of income and plays an important role in conditions
of high urbanization in cities, thereby ensuring the preservation of the natural and cultural habitats
of people.

Key words: ecotourism, sphere, ecological culture, phenomenon, natural resources,
convention, goal achievement, tourism infrastructure.

Tourism is one of the fastest growing types of travel in the world. Uzbekistan pays great
attention to the development of tourism as one of the leading countries in the world in this sphere,
which has a rich cultural and historical potential.

Ecotourism is popular among those tourists who are concerned about the state of the
environment and who want to learn more about the local ecology and culture. Although this does
not require large-scale efforts and large capital investments, however, careful control is necessary
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in ecological tourism so as not to disturb the fragile ecological balance. In Uzbekistan, the state
policy in the field of biodiversity conservation, rational use and reproduction of flora and fauna
contribute. Our country actively participates in international environmental cooperation, has joined
the main international conservation conventions with protected natural areas. The Republic has
great potential for the development of ecotourism. The natural and climatic features of the country
give great scope for this: we have unique nature, diverse picturesque landscapes, and a rich cultural
heritage.

Uzbekistan is one of the most dynamically developing countries in the world. In recent
years, ecotourism has become a segment of tourism and a new direction in the tourism industry.
The development of ecotourism in Uzbekistan is also facilitated by the established tourism
infrastructure as a whole, which employs more than 200 thousand people, and operates 110
international tourist routes. Over 500 hotels and campsites provide services to tourists in
accordance with international standards. In addition, during the years of independence, many
ancient monuments of civilization and culture have been restored. The Republic, where there are
more than 7 thousand monuments of different eras and civilizations, is one of the most interesting
areas of world tourism with such major centers of medieval science, art and culture as Samarkand,
Bukhara, Shakhrisabz and Khiva, which are included in the List of World Cultural Heritage Sites
UNESCO.

From the first years of independence, Uzbekistan has been actively expanding cooperation
with international organizations and regularly takes initiatives to deepen cooperation in this
promising area. An important milestone in the history of domestic tourism was the accession of
the republic in 1993 to the World Tourism Organization (UNWTO). In the framework of
cooperation with him in 1994, 19 countries of the world and chose the Samarkand Declaration on
Tourism along the Silk Road. In 1999, the Khiva Declaration on Tourism and the Preservation of
Cultural Heritage was adopted with the support of the UNWTO, UNESCO and the Council of
Europe. In 2002, the Bukhara Declaration on Tourism along the Silk Road, which emphasizes the
benefits of sustainable tourism and defines concrete steps to develop cultural and ecological
tourism in this direction.

For ecotourists, the mountains of Southern Uzbekistan, the landscapes of Kizylkum, the
mountainous regions of the Tien Shan and Pamir-Alay, large reservoirs with a rich avifauna are of
particular interest.

A new stage in the development of this sphere was the adoption by the government of
Uzbekistan in 2013 of programs for the development of tourism in the Khorezm, Surkhandarya,
Tashkent and Kashkadarya regions, which provide for the development of more than $ 260 million.
Some of them are aimed at developing ecological tourism in these regions. In order to create the
necessary organizational, legal, infrastructural conditions for the further development of ecological
tourism in Uzbekistan, a Program was developed to create a developed ecotourism infrastructure
in the regions of Uzbekistan for 2016-2018.

International tourism continues to show strong and relentless growth in excess of the global
economy and shows no significant signs of abating with worldwide arrivals expected to grow by
3.3% from 2010 to 2030, and reach 1.8 billion by 2030, according to the UNWTO Long-Term
Forecast Report Tourism on the way to 2030 Between 2010 and 2030, tourist arrivals in developing
countries (+4.4% per year) are expected to grow at a double rate compared to developed economies
(+2.2% per year). With the exception of Afghanistan, the Chinese Autonomous Regions of Inner
Mongolia and Xinjiang Uygur Autonomous Region, and Turkmenistan, total international tourist
arrivals in the CAREC region in 2018 are estimated by the World Tourism and Travel Council
(WTTC) at just under 20 million, with growth forecast ten years to 2028 by almost 5%. Despite
this, viewed in a global context, the combined share of CAREC countries (excluding the People's
Republic of China) is less than 2% of global tourism.

Ecotourism is one of the emerging areas of tourism today. First of all, ecotourism is
traveling and visiting well-preserved natural areas represented all over the world. In order to
develop and expand the tourism sector in the republic, the Concept for the Development of the
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Tourism Sector in the Republic of Uzbekistan in 2019-2025 (Appendix N 1) to the Decree of the
President of the Republic of Uzbekistan was developed and approved. dated 05.01.2019 NUP-
5611. The purpose of which is to transform tourism into a strategic branch of the national economy.
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Mustaqil tadqiqodchilar, O ‘zbekiston Respublikasi madaniyat va turizm vazirligi
huzuridagi Madaniy meros obyektlari muammolarini o ‘rganish va turizmni rivojlantirish ilmiy-
tadgiqod instituti
ZIYORAT TURIZMI GIDI (GID-TARJIMON), EKSKURSIYA
YETAKCHILARIGA QO‘YILADIGAN ASOSIY KASBIY TALABLAR: BILIM VA
KO‘NIKMALAR

Annotatsiya. Mazkur maqolada respublikamizda ziyorat turizmi sohasida faoliyat
yuritayotgan gid (gid-tarjimon), ekskursiya yetakchilari kasbiga qo‘yilgan talablar, xususan,
ularning ekskursiya tashkil etish va o‘tkazish jarayonida zarur bo‘lgan bilim va ko‘nikmalar keng
yoritilgan. Ushbu magqola oliy ta’lim muassasalari va professional ta’lim tizimining “Gid,
ekskursiya yetakchisi va gid-tarjimonlik faoliyati” yo‘nalishi bo‘yicha ta’lim olayotgan talabalar,
ziyorat turizmi yo‘nalishida xizmat ko‘rsatuvchi gid, ekskursiya yetakchilari va soha
mutaxassislari, sayyohlar, ziyoratchilar uchun zaruriy axborot manbai sifatida xizmat giladi.

Kalit so“zlar: ziyorat turizm, halol turizm, kasbiy talablar, gid (gid-tarjimon), ekskursiya
yetakchisi.

O‘zbekiston Respublikasi betakror tabiati, tarixiy obidalari, o‘ziga xos madaniyati va boy
gadriyatlari bilan bir gatorda tabarruk qadamjo va ziyoratgohlari bilan dunyoga ma’lum va
mashhurdir. Islom olamining buyuk muhaddislari — Imom Buxoriy va Imom Termiziy,
ilohiyotchi-mutakallimlar Imom Abu Mansur Moturidiy va Abu Hafs Nasafiy, fighshunos olimlar
Burhoniddin Marg‘inoniy va Shoshiy, tasavvuf tarigati namoyandalari Abduxoliq G‘ijduvoniy,
Najmiddin Kubro, Bahouddin Nagshband, Xoja Ahror Valiy kabi ko‘plab ulamo va avliyolarning
xoki poklari yotgan O‘zbekiston ziyoratgohlari mamlakatimizda ziyorat turizmini rivojlantirishda
muhim ahamiyatga ega. Ayniqsa, so‘nggi yillarda mashhur tasavvuf ta’limoti namoyandalari dafn
etilgan mugaddas maskanlarni ziyorat gilishga bo‘lgan qiziqgish kundan-kunga oshmogda.
Jumladan, Indoneziya, Malayziya, Hindiston, Pokiston va Turkiya kabi mamlakatlarda
naqshbandiya tarigatiga bo‘lgan qiziqish ortib bormoqda. Shuningdek, yurtimizda IX-XII va XIV-
XV asrlarda yuksak darajada rivojlangan islomiy ilmlar, shu jumladan, kalom, hadis, falsafa va
mantiq kabilarga butun islom olamida bugungi kunda ham katta e’tibor beriladi.
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O‘zbekistonning ko‘p asrlik tarixi hamda islom, xristian va budda dinlari bilan bog‘liq
madaniy meros obyektlari ziyorat turizmini rivojlantirish uchun katta salohiyatga ega ekanligidan
dalolat beradi. Vatanimiz hududida dunyoga mashhur gadamjo va ziyoratgohlar borki, ularni
ziyorat qilish islom dinida alohida ahamiyat kasb etadi. Bu esa, 0‘z navbatida, ziyorat turizmini
yanada rivojlantirish orgali yurtimizning turizm salohiyatini yuksaltirish imkonini beradi. Ziyorat
turizmi yo‘nalishini targ‘ib qilish, dunyoga tanitish va yurtimizga tashrif buyuruvchi sayyohlarga
sifatli xizmat ko‘rsatishda gid (gid-tarjimon), ekskursiya yetakchilarning roli juda begiyosdir.

Halol turizm bo‘yicha xizmat ko‘rsatuvchi barcha turizm sohasi subyektlari maxsus
sertifikat va standart yorliglariga ega bo‘lishi shart. Sayyohlarning yuqori darajada hordiq
chiqgarishi, ovgatlanishi, turli xizmatlardan foydalanishi va a’lo darajadagi taasurotlar bilan
sayyohlik maskanlaridan gaytishi tashrif buyurgan mamlakatdagi sayohatni tashkil etuvchi hamda
sayyohlarga xizmat ko ‘rsatuvchi korxonalarning va gid (gid-tarjimon), ekskursiya yetakchilarning
faoliyatlariga bog‘liq. Xususan, quyida musulmon sayyohlarga xizmat ko‘rsatuvchi gid (gid-
tarjimon), ekskursiya yetakchilariga qo‘yiladigan asosiy kasbiy talablar keltirildi:

o gid (gid-tarjimon), ekskursiya yetakchilari amaldagi diplom va sertifikatga ega
bo‘lishi;

. kasbiy ko‘nikmalarga ega bo‘lishi, til bilishi, 0o‘z sohasida tur yoki ekskursiya
o‘tkazish uchun barcha yuridik talablarga javob berishi;

o vakolatli organ tomonidan belgilangan odob-axloq goidalariga amal qilishi;

o musulmon mehmondo‘stligiga oid munosib Kiyim Kiyishi;

o turistik marshrut yoki ekskursiya jarayonida sayohatchilarning xavfsizligini
ta’minlashi;

o sayyohlar bilan ishlashda islom qadriyatlariga muvofiq xushmuomalalik bilan

harakat gilish magsadga muvofiqdir.

Gidning kasbiy mahoratining asosi uning bilimi va ko‘nikmasidir. Bu borada u ganday
xususiyatlarga ega bo‘lishi zarur degan savol tug‘iladi. Quyida gid, ekskursiya yetakchisining
kasbiy bilim va ko‘nikmalari, shuningdek, kasbiy xususiyatlari keltirilgan:

. muloqot qilish ko‘nikmasi;

. xorijiy tillarni bilish;

. kasbiy ta’lim, tarix, din, madaniyat, geografiya, ma’naviyat, arxitektura sohalariga
oid chuqur bilimlarga ega bo‘lish;

. ekskursiya o‘tkazish uslublarini qo‘llash ko‘nikmasiga ega bo‘lish

. agliy va ilmiy salohiyat;

. ijodiy izlanish;

= ma’naviy komillik;

= vatanparvarlik;

= mehmondo‘stlik;

. diniy bag‘rikenglik;

. Kiyinish madaniyatiga rioya qilish;

nutq madaniyatiga ega bo‘lish.

Ekskursiya faoliyati mobaynida gid, ekskursiya yetakchisi quyidagi xususiyatlarga ega
bo‘lishlari talab etiladi:

Bag‘rikenglik. Shuni yodda tutish kerakki, ekskursiya jarayonida gid va ekskursiya
ishtirokchilari o‘rtasida madaniy o‘ziga xoslik va madaniy an’analar, dunyoqarashlar, diniy
garashlarning farglari asosida garama-qarshiliklar yoki ziddiyatli vaziyatlar (madaniyatlararo
ziddiyatlar) paydo bo‘lishi mumkin. Ba’zan bu kelishmovchiliklar haddan oshib, tajovuzkor tusga
kirishi mumkin. Shuning uchun ekskursiya (ziyorat) jarayonida guruh ishtirokchilari o‘rtasida
o‘zaro bag‘rikenglik va turli din, madaniyat, millat vakillariga hurmat, ochiglik munosabatlarini
shakllantirish, ularning daxlsizliklarini ta’minlashga erishish zarur.

Tashqi ko‘rinish. Ekskursiya olib borish jarayonida gid, ekskursiya yetakchisining tashqi
ko‘rinishi alohida ahamiyat kasb etadi. Gid, ekskursiya yetakchisi ish joyiga o‘z vaqtida va
ekskursiya mavzusiga mos keladigan libosda kelishi lozim. Shu bilan birga kiyimlar toza va
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chiroyli bo‘lishi, bo‘yanish ko‘zga tashlanmasligi, qo‘l va tirnoqlar parvarish gilingan, sochlar
yaxshi turmaklangan, aksessuar-bezaklar cheklangan hamda diqqatni jalb qilmaygan bo‘lishi
kerak.

Kiyim tanlashda har qanday yorqin rang, g‘ayrioddiy uslubdan voz kechish tavsiya etiladi.
Tana va og‘izdagi yomon/noxush hid ekskursiya ishtirokchilariga hurmatsizlikni anglatadi. Shuni
esda tutish kerakki, parfyumeriya mahsulotlarining o‘tkir hidi sayyohlarda allergik reaksiyalar
yoki bosh og‘rig‘i va ko‘ngil aynishini yoki gid-ekskursiya yetakchisiga nisbatan salbiy
munosabatni keltirib chigarishi mumkin.

Tartibli bo‘lish. Gid, ekskursiya yetakchisining faoliyatidagi muhim omil — xizmat
vazifalarini o‘z vaqtida va yuqori mas’uliyat bilan bajarishidir. Bu esa kasbiy faoliyatda
belgilangan tartib-qoidalarga va ichki intizomga qat’iy rioya qilishni anglatadi. Agar gid-
ekskursiya yetakchisining doimo kechikish odati bo‘lsa, u o‘zini intizomsiz, mas’uliyatsiz va
ishonchsiz inson sifatida namoyon giladi.

Nutq madaniyati. Har ganday gid, ekskursiya yetakchisi uchun eng muhim kasbiy talab —
bu yuqori darajadagi nutq madaniyatiga ega bo‘lishdir. Ekskursiya mavzusiga oid barcha
atamalarning mazmun-mohiyatlarini to‘liq o‘zlashtirmasdan turib, mazkur jarayonni
muvaffagiyatli amalga oshirish mumkin emas. Ekskursiya jarayonida til me’yorlariga rioya qilish,
so‘zlardan, grammatik shakllardan va talaffuzdan to‘g‘ri foydalanish lozim.

Ekskursiyani tayyorlash va o‘tkazish jarayonida gid, ekskursiya yetakchisi o‘z fikrini aniq
ifodalaydigan so‘zlarni tanlay bilishi, shuningdek, ularning ma’nosini yaxshi tushunishi,
so‘zlarning qo‘shimcha ma’no hamda talqinlarini hisobga olishi, u yoki bu so‘z qayerda va qachon
to‘g‘ri ishlatilishi mumkinligini aniq bilishi kerak. Agar gid, ekskursiya yetakchisi ushbu tavsiyaga
amal qilmasa, uning nutqida noaniqliklar paydo bo‘lib, sayyoh va ziyoratchilarning tushunishlarini
qiyinlashtiradi, ba’zida esa ekskursiya mazmunini idrok etishdan chalg‘itadi.

Xulosa qilib aytganda, Ziyorat turizmi doirasida musulmon sayyohlarga islom tarixi va
buyuk allomalar hayotlari bilan bog‘liq bo‘lgan muqgaddas joylarga maxsus ekskursiya
xizmatlarini ko‘rsatish dasturlarini taklif etish, islom me’yorlarini hisobga olgan holda kechki
ko‘ngilochar dasturlarni ishlab chigish hamda ushbu jarayonlarga malakali gid-ekskursiya
yetakchilarini jalb qgilish orgali xorijiy sayyohlar ogimini oshirish mumkin. Natijada ziyorat
turizmi mamlakatimizning bargaror iqtisodiy sohalaridan biriga aylanishi bilan birga butun
dunyoga mashhur islom dini allomalarini yetishtirgan O‘zbekiston ziyorat turizmining yetakchi
davlatlari darajasiga erishadi.
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DINIY TURIZMNI RIVOJLANTIRISHNING IQTISODIY AHAMIYATI

Diniy turizm, mugaddas (sakral) turizm, ma'naviy turizm ikki asosiy sub-turga ega turizm
turi bo’lib, bular: diniy yodgorlik va artefaktlarni tomosha qilish; ikkinchisi, diqgatga sazovor
joylarni tomosha qilish va ziyoratning bir tarmog'i, ya’ni, diniy yoki ma'naviy maqsadlarda
sayohat qilish deb ta’rif beriladi. Diniy turizm, shuningdek, e'tiqod turizmi sifatida ham tanilgan,
bu e'tiqodli odamlar hayotida din yoki ruhiyatga bog’liq mazmun izlashda asnosida alohida yoki
guruh bo'lib sayohat giladigan turizm turidir. Bu missionerlik, ziyorat yoki dam olish magsadlarida
bo'lishi mumkin.

Diniy turizmga asoslangan iqgtisodiyotga ega davlatlarda ziyoratgohlarga diniy sayohatlar
yiliga kamida 8 milliard dollar[5] daromad olib keladi, minglab odamlarni ish bilan ta’minlaydi.

Turli din vakillari uchun juda katta ahamiyatga ega bo’lgan ziyoratchilar orasida mashhur
bo’lgan ko’plab yo’nalishlar mavjud. Har qanday turizm turi kabi ziyorat turizmi ham katta
iqtisodiy samaraga ega. Ba’zi ziyorat destinatsiyalari va hududlar daromad olish uchun butunlay
turizmning ushbu turiga tayanadilar. Bu, 0’z navbatida, atrofdagi hududlar uchun ham manfaatli
bo’ladi. Mehmonxonalar va restoranlarda ko’proq joylar band bo’ladi, mahalliy do’konlar mijozlar
bilan to’ladi, gid-tarjimonlar, usta hunarmandlar, fotograf va shu kabi boshga kasb egalari ham ish
bilan band bo’ladilar.

Diniy turizm bozorining hajmi 2020 yilda 1,071 million dollarga baholandi va 2028 yilga
kelib 1,704,2 million dollarga yetishi kutilmoqda, bu esa 2021 yildan 2028 yilgacha yillik o’sish
surati 6 foizga oshadi degani [6]. Future Market Insights tahlil kompaniyasi ma’lumotlariga ko’ra,
2023 yilda diniy turizmdan global daromad 15,1 milliard dollarni tashkil etishi prognoz gilingan
va bu ko’rsatkich 2033 yilga kelib 41 milliard dollarga yetishi mumkinligi ta’kidlangan.

Ko’plab rivojlanayotgan bozorlar o’zlarining sayyohlik takliflarini diversifikatsiya
qilishlari bilan, e’tiqodga asoslangan turizm butun dunyo bo’ylab bir qator bozorlar uchun asosiy
segmentga aylanadi.

Butun Jahon Turizm Tashkiloti ma’lumotlariga ko’ra, har yili taxminan 330 million kishi
diniy sabablarga ko’ra sayohat giladi, bu ma’naviy yoki mugaddas gadriyatlarga ega mamlakatlar
uchun muhim bozorni tashkil giladi. Bu sayohatlar ziyoratlarni, shuningdek, yil davomida muhim
tarixiy va diniy joylarga sayohatlarni o’z ichiga oladi. Bundan tashqari, 2017 yilda o’tkazilgan
tadqiqotga ko’ra, sayohatchilarning qariyb 25 foizi turizmning ushbu turiga qiziqish bildirishgan.

Ish o’rinlari yaratish va mahalliy iqtisodiyotni qo’llab-quvvatlashdan tashqari, diniy turizm
butun dunyo bo’ylab logistika infratuzilmasini yaxshilash, obidalarni himoya qilish, ko’proq
rekreatsion takliflarga investitsiya Kiritishga yordam beradi.

Diniy sayyohlarning katta ogimini boshdan kechirayotgan hududlarda yangi strategiyalar
va infratuzilma loyihalari haddan tashgari turizmning oldini olishga yordam beradi, shu bilan birga
o’sish imkoniyatini beradi.

2022-yilda O’zbekistonda xorijiy sayyohlar soni 5,2 million nafar (2021-yilga nisbatan 2,8
barobar o’sish), ichki turistlar 11,4 million nafar (2021-yilga nisbatan 1,9 barobar o’sish)ni, turistik
xizmat eksportidan tushgan daromad esa 1,6 milliard AQSH dollarini tashkil etdi. Respublika
bo’yicha 1257 ta ziyoratgoh bo’lib, jumladan, 1183 ta islom diniga oid ziyoratgohlar, 57 ta xristian
diniga, 8 ta yahudiy, 9 ta buddaviylik diniga oid ziyoratgohlar mavjud. Ziyorat turizmni
rivojlantirish magsadida 2022-yilda respublikada 14 ta ziyorat turizmga oid yarmarkalar
o’tkazildi. Viloyatlar kesimida ichki va ziyorat turizmni rivojlantirish uchun dasturlar tayyorlanib,
ziyoratgohlar bo’ylab sayohatni amalga oshirishda info- va infratuzilma yaxshilash ishlari olib
borilmogda.

Bir qator dinlar uchun muhim ziyorat maskanlariga ega bo’lgan Hindistonda diniy turizm
oqimi rekord darajaga yetdi, ba’zi sayyohlik kompaniyalari Covid-19 pandemiyasidan oldingi
darajadan 15 foizga o’sishni qayd etdi. Ziyoratchilar orasida mahalliy va xorijiy sayyohlar,
shuningdek, mamlakatning muhim diaspora aholisidan bo’lganlar ham bor.
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Saudiya Arabistoniga xalgaro tashriflar hozirda Haj va Umra ziyoratlarida gatnashayotgan
shaxslar tomonidan amalga oshirilmoqgda. 2019-yilda Qirollik 17,3 million xalgaro sayyohni gabul
qildi. Ulardan taxminan 2,49 million musulmon Makkada yillik Haj ziyoratiga to’plangan va bu
tarixda insonlarning eng gavjum yig’ilishi hisoblanadi [7]. Pandemiya davrida tashriflar soni
kamaygan bo’lsa-da, 2022-yildan gayta tiklanib, 1 millionga yagin odam ziyoratda gatnashdi.

Mehmonlar taassurotlarini yaxshilash va turistik ogimni bargarorlashtirish uchun Qirol
Abdulaziz xalgaro aeroportini gqayta qurish kabi 35 milliard dollarlik qurilish loyihalari, maxsus
Haj terminalini tashkil etish loyihalari kiradi. 16 milliard dollarlik loyiha hajmiga ega Makka
metrosi esa Makkadagi diniy ahamiyatga ega joylarni bog’lash uchun to’rtta yangi metro liniyasini
ochadi.

Qirollik yil davomida amalga oshirilishi mumkin bo’lgan Umra ziyoratini targ’ib qilish
ustida ishlamoqda, bu esa odamlarning haddan tashqari ko’pligi va boshqa muhim muammolarni
yumshatish uchun harakat gilmoqda. Saudiya Arabistoni Turizm va tadgigot markazining hisob-
kitoblariga ko’ra, 2005-yildan buyon xorijliklarning Umra tashrifi uch barobar ko’paygan. 2022-
yil o’rtalaridan boshlab mamlakatda yangi joriy etilgan elektron viza dasturi orqali turistik vizani
olgan mehmonlarga Umra ziyoratini amalga oshirishga ruxsat beriladi.

Kelayotgan barcha daromadlar ziyorat turizm info- va infra tuzilmasini rivojlantirish
evaziga ham bo’layotganligini inobatga olib texnologiya diniy turizm rivojlanishini ham qo‘llab-
quvvatlaydi, ham unga ta’sir qiladi, deb aytish mumkin. Global sayohatlarni targatish
texnologiyasi platformasi TBO.com tomonidan go'llab-quvvatlanib, Saudiya Arabistoni diniy
sayohatlarga asoslangan Zamzam.com onlayn sayohat agentligi platformasini yaratdi. Kompaniya
Umra sayohati xizmatlariga ixtisoslashgan, jumladan, vizalar, reyslar va diggatga sazovor joylarga
turistik paketlar kabi takliflari mavjud.

2022-yil sentabr oyida Saudiya Arabistonining Haj va Umra vazirligi Vision 2030 dasturi
doirasida “Pilgrim Experience Program” ga muvofiq Makka va Madinaga diniy magsadlarda
ziyoratlarni rejalashtirishni osonlashtirish uchun rasmiy ragamli platforma - Nusukni ishga
tushirdi. Shahardagi ragamli infratuzilmani rivojlantirish va ziyoratchilar bilan hamjihatlikni
ta’minlash magsadida 2023-yil boshida Saudiya Arabistoni milliy telekom provayderi Makkadagi
Masjidul Haramda 92 ta radioeshittirish minoralarini, shuningdek, 1,5 m? maydonda yettita aloga
minoralarini o‘rnatdi.

Yaqgin Sharg va Shimoliy Afrikadagi boshga davlatlar uchta Ibrohim dini uchun tarixiy va
ma’naviy ahamiyatga ega bo’lgan joylarni tiklash va saqlash bilan shug’ullanadi, bu esa xalqaro
sayyohlar kelishini ko’paytirishga yordam beradi. Misrning Turizm va qadimiy ashyolar vazirligi
o’tgan yozda Sinay yarim orolidagi VI asrga oid mustahkam Dayr-el-Vadi monastiri joylashgan
Al-Vadi shahrini ta’mirlashini e’lon qildi. Ushbu ishlanmalar Sinay yarim orolida ma’naviy va
rekreatsion turizmni jalb qilish uchun hududlarni rivojlantirishga garatilgan “Buyuk
Transfiguratsiya loyihasi” deb nomlanuvchi kengroq turizm tashabbusining bir gismidir. Birinchi
marta 2020-yilda e’lon qilingan rejalar turistik takliflarni yaxshilash uchun Avliyo Yekaterina
monastiri atrofidagi hududni yanada rivojlantirish, shuningdek, Qohira va Afinaga parvozlar bilan
xalgaro aeroportning ishlashini 0’z ichiga oladi.

Ayni paytda, lordaniya Turizm va qadimiy ashyolar vazirligi Nebo tog’idan lordan
vodiysigacha bo’lgan sayyohlik yo’lining birinchi bosqichi ustida ish boshladi, bu birinchi marta
2021-yilda e’lon qilingan. So’qmoq xristianlar uchun ma’naviy ahamiyatga ega bo’lgan joylar,
shuningdek, sarguzasht, madaniy va tibbiy takliflarni gamrab oladi.

Muayyan bozorlarda, aynigsa, ziyorat va festivallarda, katta hajmdagi turistik ogimni
ta’minlovchi diniy atraksionlar e’tiqodga asoslangan turizmda mintaqaviy o’sishning asosiy omili
bo’lib xizmat qiladi. Masalan, Hindistonning Gujarat shtatida 2017-yilda sayyohlar oqimi 44,8
millionga yetdi, ularning 36 foizi ruhiy barkamollikka erishish magsadida tashrif buyurganlar edi.
Hindiston, shuningdek, dunyodagi eng yirik diniy yig’inlardan biri hisoblangan, hinduizmdagi
muhim diniy festival bo’Igan Kumbh Melaga mezbonlik giladi. 2019-yilda festival Uttar-Pradesh
shtatiga 200 million mehmonni jalb gildi, bayramning eng qulay kunida 50 millionga yaqin kishi
gatnashdi.
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Turizmda ba’zi bir ko’rsatkichlarda eng yuqori o’rinda turuvchi Meksikaning shtatlari,
diniy turizmga strategik o’sish tarmog’i sifatida qaramoqda. San-Xuan-de-los-Lagos sobori kabi
diggatga sazovor joylarga ega bo’lgan Xalisko shtati diniy sayyohlar uchun afzal yo’nalishlar
bo’yicha Mexikodan keyin ikkinchi o’rinda turib, har yili 11 million kishini jalb qiladi va
sayyohlikdan 330 million dollarga yaqin daromad oladi. Har yili 12 oktyabrda bo’lib o’tadigan
Zapopan diniy festivali mintagaga 1 milliondan 2 milliongacha sayyohni jalb giladi. Meksika
Turizm vazirligining hisob-kitoblariga ko’ra, milliy miqyosda yiliga 40 million kishi
ziyoratgohlarni ziyorat giladi va 1,12 milliard dollarga yaqin daromad keltiradi.

Diniy bayramlarning yana bir global markazi bo’lgan Braziliya har yili 200 dan ortiq diniy
tadbirlarga mezbonlik giladi, jumladan, Para shtatining Belem shahridagi Sirio de Nazare tantanali
yurish marosimida 2022-yilda 2,5 million kishi gatnashgan. 2019-yilda diniy turizm Braziliya
igtisodiyotiga taxminan 15 milliard dollar daromad keltirgan.

Quyida O’zbekiston Respublikasi hududida ziyorat turizmini rivojlantirish, undan
tushadigan iqtisodiy daromadni oshirish magsadida gilinishi mumkin bo’lgan tadbirlarning taklif
va tavsiyasini keltiramiz:

respublika hududlari bo’ylab strategik diniy dasturlarni ishlab chiqish;

ziyoratgohlarga borish va ziyorat qgilish uchun xalgaro andozadagi shart-sharoitlarni
yaratish;

oliy ta’lim dargohlari huzurida O’zbekiston hududida yashab ijod qilgan avliyo, alloma,
olim va shayxlar hayotini o’rganishga yo’naltirilgan llmiy-tadqiqot institutlarini tashkil gilish;

Ziyorat turizmni boshgarish tashkiloti (Pilgrimage tourism management organization) ga
asos solish;

ziyoratgohlarda jahon hamjamiyati olimlari ishtirokida o’tkaziladigan xalqaro darajadagi
forum va konferensiyalarni uyushtirish;

O’zbekiston Respublikasi hududidagi ziyoratgohlar bo’ylab ma’lum bir yo’nalishga
ixtisoslashtirilgan maxsus turlarni yo’lga qo’yish, masalan, xalq tabobatiga asoslangan ziyorat
turizmi;

ziyoratchilar ziyoratgohga tashrifigacha, tashrif davomida va ziyoratdan so’ng qiladigan
barcha amallarini (yuvinish qoidalari, o’qiladigan duolar, boriladigan joylar, “Halol” standarti
asosida xizmat ko’rsatadigan umumiy ovgqatlanish tashkilotlari va joylashtirish vositalari
kiritilgan) bosgichma-bosqich o’rgatadigan mobil platforma yaratish.
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ICHKI TURIZM VA UNING IQTISODIYOTNI RIVOJLANTIRISHDAGI O’RNI

ANNOTATSIYA: Ushbu maqgolada, ichki turizmning iqdisodiyotni rivojlantirishda
tutgan o’rni va ahamiyati haqida so’z yurutilgan bo’lib, uning rivoji uchun takliflar keltirilgan.

Kalit so’zlar: Ichki turizm, tashqi turizm, turist, igtisodiyot, ziyorat turizmi, tur firmalar.

Barchamizga ma'lumki, turizm sohasi bugungi kunda ko'pgina davlatlar igtisodiyotining
asosini tashkil etadi va eng ko'p foyda keltiruvchi tarmoglardan biri hisoblanadi. Chunki, har bir
inson tug'ilibdiki, umri davomida hech bo'lmasa bitta davlatga sayohat gilishni xohlaydi. Bugungi
kunda dunyoda har o'nta mehnatga layogatli insonlarning bittasi bu sohada faoliyat yuritadi. 2022-
yil ma'lumotlariga ko'ra, jahonda turizm sohasida 8 076 719 ishchi xizmat gilmoqda.

Bundan ko'rinadiki, igtisodiyotni rivojlantirishda turizmning o'rni juda muhim. Jahon
bo‘ylab tashqi va ichki turizmni hisobga olsak, har yili dunyo aholisining deyarli yarmi sayyohga
aylanadi. Jahonda yiliga 7,9 milliard kishidan 1 milliarddan ziyod inson sayyohga aylanadi. Bu
esa jahon sayyohlik bozori va sayyohlarni qabul qilish, xizmat ko‘rsatish orqali har ganday
davlatning igtisodiyotida qo‘shimcha daromad, qo‘shimcha ish o‘rinlari yaratilishiga olib keladi.

O'zbekistonimizda turistik baza yetarli. Turizmning yangi imkoniyatlarini ochish, sohani
igtisodiyotning ustuvor tarmoglaridan birirga aylantirish, turistik salohiyatni rivojlantirish joriy
yilda yangi bosgichga ko tarildi desak mubolag a gilmagan bo"lamiz. Joriy yilning 22 dekabr kuni
yurtboshimiz parlamentga murojaatida barcha sohalar gatorida turizm sanoati borasida quyidagi
fikrlarni bildirdi:

«Hozirgi kunda milliy iqtisodiyotga yuqori daromad keltiradigan istigbolli tarmoglardan
biri — bu turizmdir. O‘zbekiston turizm sohasida dunyo bo‘yicha ulkan salohiyatga ega bo‘lgan
davlat hisoblanadi. Yurtimizda 7300 dan ortig madaniy meros obektlari mavjud va ularning gariyb
200 tasi YUNESKO ro‘yxatiga kiritilgan.

Shu bilan birga, mamlakatimizning betakror tabiati, go‘zal dam olish maskanlari
imkoniyatlaridan foydalanib, yangi turistik yo‘nalishlar ochish mumkin. Bu sohaga jahon
brendlarini faol jalb etgan holda, biz ziyorat turizmi, ekologik, ma'rifiy, etnografik, gastronomik
turizm va bu sohaning boshga tarmoglarini rivojlantirishga alohida e'tibor garatishimiz zarur. Bu
borada davlat-xususiy sheriklik munosabatlarini qo‘llash sohani taraqqiy ettirishda keng
imkoniyatlar ochishini hisobga olishimiz lozim. Samargand, Buxoro, Toshkent shaharlaridagi
mugaddas gadamjolar va yodgorliklarni ziyorat gilish dasturini rivojlantirish va jadallashtirish
zarur. Ichki turizm sohasidagi katta imkoniyatlarni ham to‘liq ishga solish lozimy.

Prezidentimiz dunyoning 33 ta mamlakatida O‘zbekiston elchixonalari faoliyat
ko‘rsatayotgan elchilarga qarata qilgan onlayn murojaatida O‘zbekistonga xorijiy ivestitsiya
hamda turistlarni jalb qilishni, aynigsa, har bir elchiga har kuni 10 nafar sayyoh jo‘natishga e'tibor
berishni ta'kidladi. Ya'ni, turist ham investitsiya degani, degan g‘oyani ilgari surdi.

Davlat rahbarining yurtimizda barcha sohalar gatorida turizmga ham katta e'tibor garatishi
bu sohada ko‘zga tashlanib kelinayotgan kamchilik va muammolarni bartaraf etish choralarini
jadallik bilan amalga oshirilishida dasturulamal bo‘lib xizmat qilishi shubhasiz. O‘zbekiston yirik
turizm salohiyatiga ega mamlakatlar gatorida o‘z o‘rni va ahamiyatiga ega ekan, demak biz
mavjud imkoniyatlardan maksimal darajada foydalanishimiz kerak.

Hozirgacha xorijiy mamlakatlarda O‘zbekiston haqida ko‘proq ma'lumotlarni targ‘ibot
qilishda ogsoqlikka yo‘l qo‘yilmoqda. Xususan, bugungi kunda yurtimizga tashrif buyurayotgan
aksariyat sayyohlar turizm firmalari tomonidan jalb etilmogda. Yevropaning deyarli barcha
mamlakatlarida O‘zbekiston haqida aholida yetarlicha ma'lumot yo‘q. Ular aynan turfirmalar
orgali eshitib, gizigish bildirib kelishmoqda.

2020-yilda Fransiyadagi turizm yalpi ichki mahsulotga (YalM) bevosita 107, 9 milliard
yevro hissa qo‘shdi. Uning 30 foizi xalqaro tashrif buyuruvchilar hisobidan, 70 foizi esa ichki
turizm xarajatlaridan to‘g‘ri keladi. Bundan ko'rinib turibdiki, davlat iqtiaodiyotida ichki
turizmning hissasi tashqi turizmnikidan yugori. Shuning uchun ham jahon turizm bozorida 0'z
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o'rnimizni egallashga harakat gilar ekanmiz, avvalo ichki turizmni rivojlantirishga e'tibor
garatishimiz zarur.

Afsuski ichki turizmni rivojlantirishga bir gancha to siglar ham mavjud. Ichki turizmni
rivojlantirish uchun tur marshrutlarning yo'lga qoyilmaganligi asosiy sabab bolsa, ikkinchi sabab
aholida ziyorat manzillari hagida yetarli ma’lumotlarning yo gligidir. Viloyatlar migyosida emas,
hattoki tumanlar migyosida ham ziyorat maskanlari hagida qo shni tumandagilarning bexabarligi
achinarli holat albatta. Qolaversa, bizda mehmonxonalar yetarli emas, bori ham Yevropa
mamlakatlarining mehmonxonalari narxi bilan deyarli teng va har yili narx sezilarli darajada o°sib
bormoqda.

2021-yil 9-fevralda O'zbekiston respublikasida “Ichki va ziyorat turizmini yanada
rivojlantirish chora tadbirlari to'g'risida”gi 6165-sonli Prezident farmoni imzolandi.
Mamlakatimizda ichki turizmni rivojlantirish hagida so"z borar ekan avvalo, ziyorat turizmi ko'z
oldimizga keladi. Bu albatta, mentalitet bilan bog'lig holat. Sababi bizda har ganday yosh
doirasidagi sayyohlarda mugaddas tarixiy gadamjolarga gizigish ustun. Sababi bunday joylarga
tashrif chog'ida sayyohlar nafagat tarixiy obyektlar go zalligidan bahramand boladilar, balki
ruhiy ozuga olib, ruhiyatlarida yengillik sezadilar. Ichki turizmning ushbu tarmog ini
rivojlantirishning imkoniyatlari juda keng. Mamlakatimizda 7 mingdan ziyod tarixiy va madaniy
yodgorliklar mavjud. Xususan, birgina Xiva shahrining o'zida 60 dan ziyod avliyolarning
mugaddas gadamjolari mavjud.

Mamlakatimiz igtisodiyoti rivojlangani sayin aholi daromadlari va farovonligi ortib boradi.
Bu o'z navbatida ichki turizmni rivojlantirishga xizmat qgiladi.

Bu borada quyidagi takliflarimiz o’rinli nazarimizda:

¢ |jtimoiy tarmoglarda mamlakatimizning turistik salohiyatini keng targ'ib gilish;

e Televideniye va radio orqali “O’zbekiston bo'ylab sayohat” yo'nalishida ko rsatuv va
eshittirishlar sonini oshirish;

¢ Hududlar o rtasidagi alogalarni mustahkamlash, bu borada mahallalar faolligini oshirib,
sayyohlar almashinuvini yo'lga go'yish. Xususan, mahallalarda ijtimoiy himoyaga muhtoj oila
farzandlari uchun “ sayohat haftalik ““ larini tashkil etish;

e Katta yoshli aholi uchun mahallalar tomonidan Navro'z bayramlarida yoki Hayit
bayramlarida “ziyorat kunlari” ni uyushtirish;

e Universitetlarda faol talabalar uchun, xususan, turizm yonalishida tahsil oladigan
talabalar uchun “O"zbekiston bo ylab sayohat” haftaliklari tashkil etilsa nur ustiga a’lo nur bo’lar
edi. Sababi bu sayohat nafaqgat yangi joylar hagida yangi taassurotlar balki, kelajakda ushbu sohada
xizmat ko rsatadigan talabalar uchun ulkan tajriba maktabi vazifasini o tardi.
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POSSIBILITIES OF USING INNOVATIONS IN EDUCATION IN THE DIGITAL

ECONOMY

It is important to organize distance education programs based on modern information and
communication technologies. In the educational process, it is necessary to introduce the "E-
MINBAR" platform, which allows you to view and study lectures and practical exercises, seminars
online, as well as download them to electronic media using "cloud technologies™.[1]
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Opinions of participants of the site "'l am a teacher - a teacher development
program® about the idea ""Flipped class: advantages and disadvantages'.[2]

Table-1
Advantages
1. Students learn new Flipped class allows children to work at their own pace. The
knowledge at their own student can watch the video at a convenient time, stop watching,
pace. listen to unclear moments several times, write down questions

and give them to the teacher during the lesson.

2. Children become creators | In the flipped class system, children are no longer passive
of knowledge. listeners. To acquire new knowledge, they should work
independently: watch videos, read articles, listen to interviews,
find additional information on the Internet. The task of the
teacher is to give the student the necessary materials and show
the mistakes.

3. Materials can be studied | This is useful if students get sick, compete or drop out. It is
at any time. enough to send them materials via e-mail or social networks.
Students will have the opportunity to study equally with
everyone else and will not miss an important topic.

4. Parents have the right to | In the traditional system, parents cannot just come to class. And
access classes. "Flipped class" gives them the opportunity to see material that
children study theory at any time. Parents can prepare lessons
with their children and help with difficult issues.

In the traditional system, parents cannot just come to class. And "Flipped class" gives them
the opportunity to see material that children study theory at any time. Parents can prepare lessons
with their children and help with difficult issues.

It is necessary to accelerate the creation of national electronic educational resources,
organize the translation of foreign electronic educational resources, gradually increase the share
of electronic resources in the educational process, create electronic textbooks, place information
on electronic carriers, and create resources in libraries using QR codes.

The share of the digital economy is higher in both gross domestic product (GDP) and GDP
per capita in developed countries. From this point of view, the state-level opinions of the head of
our country in this regard are aimed, firstly, at increasing the well-being of the population, and
secondly, at increasing the real income of the population. The question arises as to how
communication services, in particular, Internet services are organized in the country. In this regard,
below | have analyzed the activities of telecommunication enterprises in our country in a narrow
and broad sense. The basis of the digital economy is high-quality communication services.

Digital economy is an implementation system based on the use of digital technologies in
economic, social and cultural relations.[6] Sometimes it is also referred to as the internet economy,
the new economy, or the internet economy. The digital economy is changing the face of modern
national economies, increasing their efficiency and transparency. Today it is the engine of the
world economy, one of the signs of development. The digital economy is not another economy
that needs to be created from scratch. This means transforming the existing economy into a new
system by creating new technologies, platforms and business models and applying them to
everyday life.

In 1995, the American programmer Nicholas Negroponte introduced the term "digital
economy". Today, this term is used by politicians, economists, journalists and businessmen all
over the world. In 2016, the World Bank published its first report on the state of the global digital
economy ("Digital Dividends").

The digital economy is a key ally of corruption and the black economy. Because numbers
seal everything, store it in memory and quickly provide information when needed. In such
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conditions, it is impossible not to hide any information, to carry out secret operations, not to
provide complete information about certain activities. The computer shows everything. The
abundance and structure of information prevents deception and lies. Because the system cannot be
cheated. In particular, if the digital economy is widely introduced into the education system, the
exchange of information will accelerate, the forms of education will increase, and anyone will
have the opportunity to receive distance education.
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THE STORE OF ELECTRONIC CERTIFICATES IS A UNIQUE WAY TO
OPTIMIZE THE EDUCATIONAL SYSTEM.

How can we facilitate e-certification of learning outcomes? To compare its advantages, it
is enough to refer to foreign experience. In particular, in many countries such as Germany, Italy,
and Denmark, the procedure for transmitting and receiving information and documents in
electronic form is already showing positive results. In the educational system, distance learners
prefer to receive a certificate or diploma in electronic form after final exams. It is good to use such
electronic methods in Uzbekistan.

According to the results of the training, in order to introduce the practice of issuing
electronic certificates to graduates, special attention is being paid to the creation of the system and
software of the electronic certificate warehouse that provides a unique identification number and
QR code and security. An electronic certificate store is a database that stores electronic certificates,
that is, a store that stores files and information about certificates. Issuing an electronic certificate
allows you to save distance, save various expenses, save time when issuing a certificate in
electronic form, and avoid the paper form of the document. A special program will be developed
for the preparation of electronic certificates, according to which certificates will be assigned
automatic, consecutive numbers and separate sections will be created for groups.
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After completing any course, students enter the e-certificate store with their full name or
the login provided by the educational institution, enter the database where the e-certificates are
stored, enter the serial numbers of personal passports to download the certificate and certificate
will be downloaded soon. Certificates are distributed in each field and stored in an electronic
database.

In order to create an electronic database of scientific and technical information of master's
and doctoral theses of higher educational institutions, to ensure the freshness of future scientific
and technical information, it is necessary to widely use the anti-plagiarism system.

Based on the uniqueness of the educational direction and specialization, it is appropriate to
develop the use of modern software products that are widely used in the international education
process. It is necessary to sharply reduce the number of various reports and information coming
from higher education institutions, to abandon the paper form of their preparation, and to gradually
switch to the "Electronic University" platform, which provides electronic management systems
and educational processes, libraries and workflow.

It is necessary to create a national system of higher education institutions based on the
creation of an electronic database (Student Registration System) containing information about
teachers, students, graduate students and doctoral students.

A single information platform of higher education - "Higher Education Management
Information System™ has been launched, which includes educational and methodological,
regulatory documents, statistical data, as well as information on the provision of state interactive
services in the field of higher education with the support of international organizations.

Based on the presented data and analysis, it is desirable to implement the following
measures to increase the efficiency of scientific and research work in higher education institutions,
to widely involve young people in scientific activities, and to create an innovative science
infrastructure:

1. Step-by-step introduction of the "University 3.0" concept, which provides an integral
connection between education, science, innovation and commercialization of research results in
higher education institutions.

2. It is necessary to organize technoparks, foresight, technology transfer, start-ups,
accelerator centers in higher education institutions by attracting foreign investments, expanding
the types of paid services and other non-budget funds and studying the socio-economic
development of their respective sectors.

3. It is necessary to achieve the scientific and innovative activity of professors, teachers,
scientific staff, doctoral students, master's students and bachelors in the established technology
parks.

4. Creation of new products and technologies with high commercial potential based on
start-up projects at the expense of additional budget funds. Establishment of subsidiaries and
affiliates engaged in implementation of research results in higher education institutions and
development of entrepreneurship.

5. Establishing "spin-off" and "spin-out™ enterprises participating in the implementation
of scientific research results in higher education institutions by creating new products and
technologies with high commercial potential on the basis of non-budget start-up projects,
conducting academic entrepreneurship.

6. To ensure the development of science in accordance with the latest achievements based
on the analysis of the results of research conducted worldwide with the help of the SsiVal
international information and analysis system.

7. Development of innovative scientific research, preservation of existing scientific
schools and creation of new ones, strengthening of their personnel potential, while ensuring broad
involvement of talented young people in science.
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