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Almomauuﬂ. B oannoii cmamve npoanalus3upoeaHo paseumue MapKemunHso6sblx

UCCNIeO0BAHUN 6 CEeNbCKOM XO03Alcmee ¢ yuenmom CO6PEMEHHbIX 6bl30606 U mem)enuuﬁ.
PaCCMompeHbl OCHOG6Hble HanpAasjleHusl u Memoowl MapKemuHeco6blx uCCJZGOOGGHMIZ, a makoaice ux
GIUAHUE HA IPHEKMUBHOCMb YNPABIEeHUS CeNbCKOX03aUcmeeHHbimMu npeonpusmuimu. Ocoboe
BHUMAHUe y()eﬂeno HOBbIM MEXHOJI02UAM, MAKUM KAK UCNOJ1b3068aHUE AHAIUMUKU OaHHbIX U
L;uqbpoeoeo MapKkemuHea, 6 KOHmMeKcne paseumus CENbCKOXO3AUCMBEHHO20 cekmopa.

Knroueevie ciuoea; Cenvckoe XOBflﬁcmGO, MApPKemMuHeco6ble MCCJZQOOGCZHM}Z,
agppexmuenocmo, ynpaesienue, mexHoio2uu, KOHKYPeHmMocnocoOHOCmb, yupposol mapKemune.

Annotatsiya. Ushbu magola zamonaviy giyinchiliklar va tendentsiyalarni hisobga olgan
holda qishloq xo'jaligida marketing tadgigotlarining rivojlanishini tahlil qildi. Bozor
tadgiqotlarining asosiy yo'nalishlari va usullari, shuningdek ularning qishloq xo'jaligi
korxonalarini boshqarish samaradorligiga ta'siri ko'rib chigiladi. Qishlog xo'jaligi sohasini
rivojlantirish kontekstida ma'lumotlar tahlili va ragamli marketingdan foydalanish kabi yangi
texnologiyalarga alohida e'tibor garatilmoqda.

Kalit so'zlar: qishlog xo'jaligi, marketing tadgiqotlari, samaradorlik, menejment,
texnologiya, ragobatbardoshlik, ragamli marketing.

Abstract. This article analyzes the development of marketing research in agriculture,
taking into account modern challenges and trends. The main directions and methods of marketing
research, as well as their impact on the effectiveness of management of agricultural enterprises,
are considered. Special attention is paid to new technologies, such as the use of data analytics and
digital marketing, in the context of the development of the agricultural sector.

Keywords: Agriculture, marketing research, efficiency, management, technology,
competitiveness, digital marketing.

Beenenne: Cenbckoe XO034HCTBO HUIpaeT KIIOYEBYIO POJb B MHPOBOM 3KOHOMUKE,
oOecrieunBasi HaceJeHHE MPOJOBOJILCTBUEM, CHIPEM [UIS HPOMBIIIJICHHOCTH M COJEHCTBYS
COLIMAJIbHOMY Pa3BUTHIO. B ycIOBHAX OBICTPOro TEXHOJIOTHYECKOTO MPOrpecca, U3MEHSIOLINXCS
KIUMAaTUYeCKUX YCIOBHUM W pacTyIIEro BIMAHUSA TJ00aNbHBIX PBHIHOYHBIX (DAaKTOPOB,
CEeNIbCKOXO03SMCTBEHHBIM TMPEANPHUATUSM CTAaHOBHUTCS BCE CIIOKHEE MPUHUMATh 3(P(PEKTUBHBIE
CTPATETNYECKHUE PEUICHUS ISl YCIIEITHOM 1eATEIbHOCTH.

AKTYaJIbHOCTh JIAHHOM CTaTbM - OHA pPACCMATPUBAECT BAXHOCTb Pa3BUTHUSA
MapKETHHTOBBIX HCCIIEJOBAaHUN B KOHTEKCTE CEJIbCKOT0 XO351CTBA.

Heab 1aHHOM CTATBU-COCTONUT B PACCMOTPEHUN COBPEMEHHOI'O COCTOSIHUS M ITEPCIIEKTUB
pPa3BUTHUS MapKETUHIOBBIX UCCIIEIOBAHUN B CEIBCKOM XO35HCTBE

JlutepaTypHblii 0630p: Muenne yuensix ®umuna Kotnepa, Bproca Mencena n Kapna
[Ipareka o pa3BUTHH MAapKETUHTA B CEIbCKOM XO35HCTBE SBIISETCS KIIIOYEBBIM B (POPMUPOBAHUU
COBPEMEHHOT'O IOHMMAaHHUS 3TOW O0O0JacTH M ONpEeAeJICHUH NEePCHEKTHBHBIX HampaBIeHUI
pa3BUTHS.
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Ounun Kotnep cuutaer, 4To NpMMEHEHHE MapKETUHTOBBIX KOHIIEIILUI B arpapHoii chepe
HEOO0XOAMMO [UI YCIEHIHOTO pa3BUTHUS CEIbCKOXO3SMCTBEHHbIX mpennpusatuil. Kotiaep
MOTYEPKUBACT BAXKHOCTh A/AaNTAllUA COBPEMEHHBIX MApKETHHTOBBIX METOJOB K OCOOCHHOCTSM
CEeNTbCKOXO3SMICTBEHHOTO0 ~ pPBIHKA, YTO CHOCOOCTBYET MOBBIMICHUIO 3((EKTUBHOCTH U
KOHKYPEHTOCIIOCOOHOCTH JJAHHOTO CEKTOpa 3KOHOMUKH.

Const @uumIic 3KcrepT B 00JaCTU arpapHOro MapKETHHTa U CEIbCKOXO3SHCTBEHHOTO
npeanpuHuMarensetBa, Cons Owmic, GoKycUpyeTcss Ha U3yYSHHH BIUSHHS MapKETHHTa Ha
pa3BUTHE CEJILCKOXO35AHCTBEHHBIX PBIHKOB M npeanpusatuil. Ee paboTel HampaBieHbl Ha aHAIN3
COBPEMEHHBIX TEHJEHIMH B arpapHOM MapKETHHIEe U pa3padOTKy CTpaTeruii, CHOCOOCTBYIOIINX
YCTOMYMBOMY Pa3BUTHIO CEJILCKOXO3SUCTBEHHOIO CEKTOPA.

Jxeiimc M. JlaifoHC u3BECTEH CBOMMH HCCIEAOBAHUAMH B O0JAacTH MapKeTHHTa
CEeNTbCKOXO03SHCTBEHHOW MPOIYKIUK U METO0B cObITa. Ero paboThl BKIIOUAIOT B ce0sl aHAIU3
PBIHOYHBIX TEHJEHLUMN, HCCIEeJOBaHUE NOTPEOUTEIHCKOTO CIpoca U pPa3pabOTKy cTpaTeruit
MapKETUHTA JJIS TIOBBIICHUSI KOHKYPEHTOCTIOCOOHOCTH CEIbCKOXO03HCTBEHHBIX MPEATIPHUITUN.

AHaamu3 u pe3yiabrarbl: OJHUM U3 MOCIEIHUX HOBIIECTB B 00JIACTU MAPKETUHIOBBIX
UCCIICIOBAHUM B CEIBCKOM XO3MCTBE SBISIETCA NPUMEHEHUE APOHOB M JAMCTaHLMOHHOIO
30H/AMPOBAHU AJ1s cOOpa JTaHHBIX U MOHUTOPHUHTA MOJIEH U KYJAbTYp. DTU TEXHOJIOTUH TO3BOJISIOT
CEJIbCKOXO035IICTBEHHBIM NIPEANIPUATUAM U UCCIIEI0BATEIBCKAM OPraHU3aLUsAM I10Iy4aTh TOUHYIO
U CBOEBPEMEHHYIO HH(OPMAIMIO O COCTOSIHUU MTOCEBOB, 3a00JI€BaHUSIX PACTCHUMN, ypOxKaMHOCTH
U IpyTux (PaKTopax, BIMSIOMNX HA CEIBCKOX03SICTBEHHOE MPOU3BOICTBO.

[IpenmymiecTBa NCNOAB30BaHUs IPOHOB U AUCTAHIIMOHHOI'O 30HUPOBAaHUS BKIIOYAIOT B
ceOst:

1. brictpoty 1 3¢ hekTUBHOCTE: JpOHBI MOTYT OCYLIECTBIIATH MOHUTOPUHT OOJIBIINX
TEPPUTOPUI 32 KOPOTKHUII MEpHO]] BPEMEHH, YTO MO3BOJISIET ObICTPO OOHAPYKUBATh MPOOIEMBI U
IIPUHUMATH COOTBETCTBYIOIINE MEPBHI.

2. TounocTs u getanuzanuio: CrenuanbHble KaMepbl U CEHCOPHI Ha OOpPTY APOHOB
o0ecreynBaloT BHICOKYI0 TOYHOCTh M JIETATU3AIMIO JIaHHBIX, YTO MO3BOJISET MPOBOIUTH Ooliee
r7TyOOKHI aHAJIN3 COCTOSIHUS TOJIeH U pacTeHUil.

3. OKOHOMHUYECKYI0 BbIroAy: Mcrnonp3oBaHuWe JApOHOB U AMCTaHLMOHHOIO
30HJMPOBAHUS MOXKET CHU3UTD 3aTPaThl HA MOHUTOPUHT U yIIpaBJieHHUE oMU Onaroaaps Oonee
3¢ (HEeKTUBHOMY HCIIOJI30BAHUIO PECYPCOB, TAKUX KaK BoAa U y10OpeHUs.

4. [Mopnepxxky mnpunstus peweHuit: [lomydeHHble fJaHHblEe MOTyT  OBIThH
MCIIOJIb30BaHBI JUIsl NPUHATHS O0jiee 000CHOBAHHBIX PEIIEHHUH B 001aCTH yIIpaBJIeHUs IOCEBaMH,
IUIAHUPOBAHUS ypOxXKasi 1 ONTUMHU3ALMHU IIPOM3BOACTBEHHBIX ITPOLIECCOB.

Takum 00pa3oM, UCHOJB30BAHWE [JPOHOB M JAMCTAHIMOHHOTO 30HAMPOBAHUS
npeacTaBisier co0Oi  3HAYMMOE HOBIIECTBO B CEJIbCKOXO3SHCTBEHHOM  MAapKETHHTE,
CHOCOOCTBYIOIIEE YAYUYIICHUIO YITPABICHUS U MOBBIIIEHUIO MPOU3BOICTBEHHOM 3P (EeKTHBHOCTH
B CEIIBCKOM XO34MCTBE.
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Pucynox.l1 Konu4ecTtBo AelCTBYIOIIHUX CeIbCKOXO03MCTBEHHBIX NPEINPUATHH H
opraHu3anuii B pa3pe3e pernoHOB.

Crnemyer OTMETHTh, YTO HauOOJbIIEEe KOJMYECTBO NPEANPHUATHA M OpraHU3alui
HaOmonanock B Kamkamgapeuuckoit oomacta — 7 098 enunut, wiu 16,9 % ot 001ero koamdecTsa
NPEANPUITHI U OPraHU3alMNA, OCYIIECTBISIOMIMX ACATEIHFHOCTh B JAHHOW OTPACIU PECyOIUKH,
TOTJa KaK HaWMEHbBINEE KOJMYECTBO MPEANPHUSATHA W OpraHU3alii 3aQUKCHPOBAHO B TOPOJE
TamkeHT - 685 enunun (1,6 %). K coxanenuto He Bce NpeanpuaATUs UCTIONb3YIOT MapKETUHT U
MapKETUHTOBbIE HCCJIENOBAaHUS KAK WHCTPYMEHT IPOJBMKEHMS CBOErO TOBapa Ha PBIHOK.
3a4acTyro CEeIbCKOXO3SIMCTBEHHBIE IPEATIPUATUS HE OTHOCATCS CEPbE3HO K MAPKETUHTY.
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Pucynok 2. Ilpogykums ceJibCKOro X03siiCTBA.

OO6bveM TpOM3BOJCTBA MPOIYKIIMU CEIbCKOTO X03sdicTBa B siHBape-mapte 2023 rona
cocraBun 37 760,2 mapa. cym, uinu 103,2 % k coorBercTByromiemy nepuony 2022 roga, B TOM
quciae TNPOAYKIHMs pacTeHHeBoicTBa gocturia 2 7529 mupa. cym (97,7 %), mponykuus
#UBOTHOBO/CTBA — 35 007,3 Mipa. cym (103,6 %).

Ecnmu naxe 00beM MPOM3BOCTBA CEITbCKOXO3SIMCTBEHHOM MPOIYKIIMH BO3PACTAET 3TO HE
3a CYET MCIOJIb30BaHMsI MAPKETUHTOBBIX MHCTPYMEHTOB.

O6patumcst Kk cratuctuke: KommuecTBO MPENnpusTAA W OpraHu3aliii, BHEIPUBIINX
MapKETUHTOBbIE MHHOBAIIMH.
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Pucynox 3. KounuyecTBO mnpeanpuATHMi M OpraHu3anuii, BHeIPHBIINX
MAapKeTHHIOBble MHHHOBALIMH.

I[To wroram 2021 roga KOJIWMYECTBO MNPEANPUATHI U OpPraHU3alvii, BHEIPHUBIINX
MapKETHUHIOBbIE MHHOBAllMM B Hallleld CTpaHe, cocTaBwio 29 en. M3 HUX HET HM OJHOIO
CEJIbCKOXO35IMCTBEHHOTO MTPEAIPUSITHSL.

Bnepseie B Y30ekucrtane cdopmupoBan Peectp ~MapKeTHHIOBOW  accolualuu

VY30ekucrana areHTCTB, OKa3bIBAIOIINX MAPKETHHTOBBIE YCIYrH. JDTO OSCIUIATHBIA U OTKPBITHINA
MH(GOPMAIIMOHHBIA PeCcypc, COAEp)KalMii TepeueHb areHTcTB PecnyOmmkm Y30ekucraH,
OKa3bIBAIOIINX MAaPKETUHIOBBIE YCIYTH.

B Peectpe mpenmocraBieHa akTyanpHas uwHpopMmamus o0 areHTcTBax 1o 21
HaNpaBJIEHUsAM, BKJIIOYas: KOHCAITUHIOBBIe, aukutai, PR, SMM, uccrnemoBatenbckue u
OpeHIMHIOBBIE areHTcTBa. PeecTp momoraer NOTEHUMAIbHBIM 3aKa3udKaM B IPOBEJCHUU
TEH/IEPOB U MOUCKaX ONTUMAIbHBIX MOJIPSTIHKOB.

Acconnanus oobeaunser 0osee 160 komnanmii n 100 3kcnepToB 10 MaApKETHHTY.

CrnoxHo npeacTaBUTh cede OM3HEC B YCIOBUAX COBPEMEHHOIO pbIHKA O0€3 pekyiambl 1 PR-
npoaBrxkeHus. IMeHHO 3TH cepbl 0XBaThIBAaeT TAaKO€ MOHATHE KaK MapkKeTHHI. CyliecTByeT
Macca OIpeeNieHUI ITOro HallpaBlIeHUs JeATeNbHOCTH. Bce oHM cBOAsTCS K TOMy, 4TO 0O€3
CHElHaIbHO Pa3pabOTaHHBIX U I1eJIEHANIPABIEHHBIX JEHCTBHUI B YCIOBUAX KECTKOM KOHKYPEHIIUU
HEBO3MOXHO JI0CTHYb ycrexa. [Ipuuem peub uzuer, kak 0 paboTe OJHOrO 4eloBeKa, Tak U O
(GYHKIIMOHMPOBAHUY KPYITHON KOMIAHUU WX TPEATIPHUATHS.

. OLIEHKa UCTPUOYIIMH, aHAJIU3 BOZMOXKHOCTEH PBIHKA, ayIUT PO3HUYHON TOPrOBIH
U IpyrHe BUAbI IeSTENbHOCTH B c(hepe MapKETHHIOBOTO UCCIIEI0BaHMS;

. MOHMTOPHHT pEKJIaMbl B Ipecce, UHTEPHETE, METPO U OOLIECTBEHHOM TPaHCIIOPTE,
a TakKe Hapy)HOU 1 POS-pexnamsr;

. onpenenenue peitnHroB CMU u uccienoBanus Menya mpeAnouTeHU HaceIeHUs
CTOJIHILI Y30eKucTaHa;

. MapKETUHIOBOE KOHCYJIbTUPOBAHKE, BKIIOYAs OHJIAMH-KOHCYJIbTAllUU Ha calTax,
ajipeca KOTOPbIX yKa3aHbl B aHKETaX.

Briosine BeposiTHO, YTO, HApsily ¢ MApPKETUHTOBBIMU yCIYraMH, MBI CMOXEM 3aKa3aTb U
JPYTOii CEepBUC B TOH K€ OpraHU3aluu Win pupMme.

CymecTByeT MAapKeTHHIOBble KOMIAHUM KOTOpPble 3aHMMAIOTCS  TOJHBIM
KOMILJIEKCOM MapKeTHHIOBBIX YCJIYT.
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PucyHok 4. MapkeTHHT - yCJIYyTH B Y30eKucTaHe

IIpenocTaBieHHble JaHHbBIE TO3BOJISIOT IPOBECTH aHAIN3 Cepbl MAPKETUHTOBBIX YCIYT B
VY36ekucrane ¢ akLieHTOM Ha reorpaduueckoe pacupeseneHue.

[Toxazarens 88 MapKETHHIOBBIX YCIYT B TalllkeHTe CBUIETENBCTBYET O BBICOKOM CIIPOCE
U Pa3BUTUM 3TOH OTpACAM B CTOJIMYHOM pEeruoHe. TalKeHT, Kak LEHTP 3KOHOMUYECKOW U
MOJUTUYECKONH KU3HM CTpaHbl, €CTECTBEHHO NPUTATMBaeT OoJiplllee KOJINYECTBO Ou3HEcC-
MHULMATUB, BKJIIOYasi MApKETUHIOBbIE ar€HTCTBA.

Opnako, HU3KHME IIOKa3aTead B JIPYIMX peruoHax, Takux kak Camapkanpn, byxapa,
Anmmkan 1 HamaHran, CBUIETENBCTBYIOT O HEPAaBHOMEPHOM paclpeesieHnd MapKETUHIOBbIX
yCIyr B CTpaHe. DTO MOXKET OBITh CBS3aHO C DPA3IUYUAMH B DKOHOMHUYECKOM pa3BUTHH,
JOCTYITHOCTH 00pa3oBaTelbHBIX U HHOPPACTPYKTYPHBIX pPECYpCOB, a TaKXe C YpPOBHEM
KOHKYPEHLIUU Ha PHIHKE.

3akiarovenusi: B 3axkirodueHMM JAaHHOM HAY4YHOW CTaTbH, OJHHUM U3 IUIABHBIX BBIBOJIOB
SBIISIETCS TO, YTO COBPEMEHHOE CeNIbCKOE X03AUCTBO CTAIIKMBAETCS C Pa3HOOOPAa3HBIMH BbI30BaMH,
TaKMMH KaK U3MEHEHMsI KJIMMaTa, JeMorpapuueckue n3MEeHEHUs!, pOCT KOHKYPEHLIMU Ha PhIHKE U
M3MEHEHHE NOTPEOUTENBCKUX MPEANOYTEHUNH. B 3TOM KOHTEKCcTe BaXKHO, YTOOBI MApKETUHIOBBIE
HCCIIEIOBaHMs aKTUBHO aJallTUPOBAINCH K HOBBIM YCIOBUSAM U TpeOOBaHUSAM. MBI BUIUM, YTO
CEJIbCKOXO03SICTBEHHBIE MPEANPUATUS U OpraHU3aIMK BCE O0blle MPUOEraroT K UCIOIb30BaHUIO
NEPEZOBbIX TEXHOJIOTUH, AHATUTHKH JaHHBIX W LUGPOBBIX MiIaTopM JUisl ONTUMH3ALMUU
MapKETHUHTOBBIX CTpaTEeTUi, IPUBICYEHHS] KIUEHTOB M YIPaBICHHUS IPOU3BOJACTBEHHBIMU
nporeccamu. Takke Ba)KHO OTMETHUTb, UTO B paMKaX CEJIbCKOT0 X03HCTBA CYLIECTBYET OOIbIION
MOTEHLMAN JJI1 Pa3BUTHUA MApKETUHra C YYETOM 3KOJOTMYECKHMX M COLMAJIBbHBIX AaCIEKTOB.
BHenpenue ycTOHYMBBIX NMPAKTHUK MPOU3BOJCTBA, ITUYECKOE IMOTPEOUTENHCTBO M ydacTUE B
OOIIECTBEHHBIX MHUIMATHBAX MOTYT CTaTh BaXXHBIMU CTPATETUAMHU AJI YKPEIUICHHs MO3ULUI
CENIbCKOXO35MCTBEHHBIX MPEAPUATUN Ha PBIHKE.
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