ECONOMIC THEORY AND BUSINESS PROCESS
SCIENTIFIC PUBLISHING «PROBLEMS OF SCIENCE»

POCCUMCKAS APRIL
TOCYAAPCTBEHHAS

BUBAMOTEKA \ 2020

— I I No. 2 (45)

X682-01vZ NSSI 0202 (G¥)z 3N SOINONODT «3ON3IIS 40 SWI190Ud” ONIHSITENd JIILNIIDS

B
AN\
). \‘
OA
|

EMPLOYMENT ISSUES: DIGITAL BANK: POSSIBILITIES  [EFFiitr
PROBLEMS AND SOLUTIONS OF DECENTRALIZATION
(Rakhmatullaev A.l) (Mielberg E.L.)

7241001289




ISSN 2410-289X (Print)
ISSN 2541-7797 (Online)

Economics

Ne 2 (45), 2020

EDITOR IN CHIEF
Valtsev S.

EDITORIAL BOARD JOURNAL

Abdullaev K. (PhD in Economics, Azerbaijan), Akbulaev N. (D.Sc. in Economics, Azerbaijan), Volkov 4. (D.Sc. in
Economics, Russian Federation), Meimanov B. (D.Sc. in Economics, Republic of Kyrgyzstan), Sibircev V. (D.Sc.
in Economics, Russian Federation), 7regub I (D.Sc. in Economics, PhD in Engineering, Russian Federation),
Demchuk N. (PhD in Economics, Ukraine), Kovaljov M. (PhD in Economics, Belarus), Kurpajanidi K. (PhD in
Economics, Republic of Uzbekistan), Skripko T. (D.Sc. in Economics, Ukraine), Fedos'kina L. (PhD in Economics,
Russian Federation), Cuculjan S. (PhD in Economics, Republic of Armenia).

EDITORIAL BOARD PUBLISHING HOUSE

Abdullaev K. (PhD in Economics, Azerbaijan), Alieva V. (PhD in Philosophy, Republic of Uzbekistan), Akbulaev N. (D.Sc. in
Economics, Azerbaijan), Alikulov S. (D.Sc. in Engineering, Republic of Uzbekistan), Anan'eva E. (D.Sc. in Philosophy, Ukraine), Asaturova
A. (PhD in Medicine, Russian Federation), Askarhodzhaev N. (PhD in Biological Sc., Republic of Uzbekistan), Bajtasov R. (PhD in
Agricultural Sc., Belarus), Bakiko I. (PhD in Physical Education and Sport, Ukraine), Bahor T. (PhD in Philology, Russian Federation),
Baulina M. (PhD in Pedagogic Sc., Russian Federation), Blejh N. (D.Sc. in Historical Sc., PhD in Pedagogic Sc., Russian Federation),
Bobrova N.A. (Doctor of Laws, Russian Federation), Bogomolov A. (PhD in Engineering, Russian Federation), Borodaj V. (Doctor of Social
Sciences, Russian Federation), Volkov A. (D.Sc. in Economics, Russian Federation), Gavrilenkova I. (PhD in Pedagogic Sc., Russian
Federation), Garagonich V. (D.Sc. in Historical Sc., Ukraine), Glushhenko A. (D.Sc. in Physical and Mathematical Sciences, Russian
Federation), Grinchenko V. (PhD in Engineering, Russian Federation), Gubareva T. (PhD in Laws, Russian Federation), Gutnikova A. (PhD in
Philology, Ukraine), Datij A. (Doctor of Medicine, Russian Federation), Demchuk N. (PhD in Economics, Ukraine), Divinenko O. (PhD in
Pedagogic Sc., Russian Federation), Dmitrieva O.4. (D.Sc. in Philology, Russian Federation), Dolenko G. (D.Sc. in Chemistry, Russian
Federation), Esenova K. (D.Sc. in Philology, Kazakhstan), Zhamuldinov V. (PhD in Laws, Kazakhstan), Zholdoshev S. (Doctor of Medicine,
Republic of Kyrgyzstan), Zelenkov M.YU. (D.Sc. in Political Sc.,PhD in Military Sc., Russian Federation), /badov R. (D.Sc. in Physical and
Mathematical Sciences, Republic of Uzbekistan), //'inskih N. (D.Sc. Biological, Russian Federation), Kajrakbaev A. (PhD in Physical and
Mathematical Sciences, Kazakhstan), Kaftaeva M. (D.Sc. in Engineering, Russian Federation), Klinkov G.T. (PhD in Pedagogic Sc.,
Bulgaria), Koblanov Zh. (PhD in Philology, Kazakhstan), Kovaljov M. (PhD in Economics, Belarus), Kravcova T. (PhD in Psychology,
Kazakhstan), Kuz'min S. (D.Sc. in Geography, Russian Federation), Kulikova E. (D.Sc. in Philology, Russian Federation), Kurmanbaeva M.
(D.Sc. Biological, Kazakhstan), Kurpajanidi K. (PhD in Economics, Republic of Uzbekistan), Linkova-Daniels N. (PhD in Pedagogic Sc.,
Australia), Lukienko L. (D.Sc. in Engineering, Russian Federation), Makarov 4. (D.Sc. in Philology, Russian Federation), Macarenko T. (PhD
in Pedagogic Sc., Russian Federation), Meimanov B. (D.Sc. in Economics, Republic of Kyrgyzstan), Muradov Sh. (D.Sc. in Engineering,
Republic of Uzbekistan), Musaev F. (D.Sc. in Philosophy, Republic of Uzbekistan), Nabiev 4. (D.Sc. in Geoinformatics, Azerbaijan),
Nazarov R. (PhD in Philosophy, Republic of Uzbekistan), Naumov V. (D.Sc. in Engineering, Russian Federation), Ovchinnikov Ju. (PhD in
Engineering, Russian Federation), Petrov V. (D.Arts, Russian Federation), Radkevich M. (D.Sc. in Engineering, Republic of Uzbekistan),
Rakhimbekov S. (D.Sc. in Engineering, Kazakhstan), Rozyhodzhaeva G. (Doctor of Medicine, Republic of Uzbekistan), Romanenkova Yu.
(D.Arts, Ukraine), Rubcova M. (Doctor of Social Sciences, Russian Federation), Rumyantsev D. (D.Sc. in Biological Sc., Russian Federation),
Samikov A. (D.Sc. in Engineering, Russian Federation), San’kov P. (PhD in Engineering, Ukraine), Selitrenikova T. (D.Sc. in Pedagogic Sc.,
Russian Federation), Sibircev V. (D.Sc. in Economics, Russian Federation), Skripko T. (D.Sc. in Economics, Ukraine), Sopov 4. (D.Sc. in
Historical Sc., Russian Federation), Strekalov V. (D.Sc. in Physical and Mathematical Sciences, Russian Federation), Stukalenko N.M. (D.Sc.
in Pedagogic Sc., Kazakhstan), Subachev Ju. (PhD in Engineering, Russian Federation), Sulejmanov S. (PhD in Medicine, Republic of
Uzbekistan), Tregub I. (D.Sc. in Economics, PhD in Engineering, Russian Federation), Uporov I. (PhD in Laws, D.Sc. in Historical Sc.,
Russian Federation), Fedos'kina L. (PhD in Economics, Russian Federation), Khiltukhina E. (D.Sc. in Philosophy, Russian Federation),
Cuculjan S. (PhD in Economics, Republic of Armenia), Chiladze G. (Doctor of Laws, Georgia), Shamshina 1. (PhD in Pedagogic Sc., Russian
Federation), Sharipov M. (PhD in Engineering, Republic of Uzbekistan), Shevko D. (PhD in Engineering, Russian Federation).

© «KECONOMICS»
© PUBLISHING HOUSE «PROBLEMS OF SCIENCE»



Wsnaercs ¢ 2014 rona

TToarmucaHo B re4aTh:
01.04.2020

JlaTa BbIXO/1a B CBET:
03.04.2020

Dopmar 70x100/16.
Bymara odcernasi.
Tapuutypa «Taiimcy.
Teuyats odceTHas:.
Ven. neu. 1. 5,03
Tupax 1 000 sk3.
3aka3 Ne 3177

N3JATEJIBCTBO
«ITPOBJIEMBI
HAVKW»

Teppuropus
pacnpocTpaHeHHsi:
3apy0esKHbIe
cTpanbl, Poccniickas
Denepanus

Kypnan
3apErHCTPUPOBAH
DenepanbHOM
ciy>x00#1 o HaI3opy
B ctepe cBsI3H,
HH(POPMAIMOHHBIX
TEXHOJIOTHI 1
MACCOBBIX
KOMMYHUKAIMH
(Pockomna30p)
Caunerensctso [TV Ne
dC 77 - 60216

CBo0OoIHas 1IeHa

ISSN 2410-289X (Print)
ISSN 2541-7797 (Online)

Economics

Ne 2 (45), 2020

Poccuiickuit mmmakt-dakrop: 0,21
T'JTABHBIM PEJAKTOP: Baabues C.B.

3amecTuTens riaBHOro penakropa: E¢pumosa A.B.

PEJJAKLIMOHHAS KOJUJIET'MA:

A6oyanaes K.H. (a-p dunoc. o s3koH., Asep0aitikanckas Pecniybnuka), AxkGyraese H.H. (1-p 9KOH.
HayK, A3epOaiijukaHckas Pecriybnuka), Boakos A.FO. (a-p 9koH. Hayk, Poccust), Meimanos B.K. (n-p
9KOH. Hayk, Keipreisckas Pecny6iuka), Cubupyes B.A. (n-p skoH. Hayk, Poccus), Tpeey6 M.B. (a-p
9KOH. HayK, KaHJl. TeXH. HayK, Poccust), Jemuyx H.H. (xaHn. oKoH. HayK, YkpauHa), Kosanée M.H.
(xaHz. 9KoH. Hayk, benopyccus), Kypnaanuou K.H. (kaHz. sKoH. Hayk, Y30ekucran), Cxpunko T.A.
(1-p 9KOH. HayK, YKpauHa), @edocvkuna JI.A. (kaHa. 5KoH. HayK, Poccus), L{yyynan C.B. (kaHI. SKOH.
Hayk, Pecriybinka ApmeHus).

PEJAKLIMOHHLIN COBET:

A6oyanaes K.H. (n-p duioc. no skoH., AzepOaiikanckas Pecniybinuka), Aiuesa B.P. (kaHm.
dunoc. nayk, Y30ekucran), AxOyraes H.H. (n-p skoH. Hayk, AsepOaiijukanckas Pecry6inka),
Anuxynose C.P. (n-p TexH. Hayk, Y30ekucran), Awanvesa E.II. (a-p ¢dunoc. Hayk, YkpauHa),
Acamyposa A.B. (xaun. men. Hayk, Poccust), Ackapxooxwcaee H.A. (xann. 6uon. Hayk, Y30ekucran),
Baiimacosé P.P. (xaHn. c.-x. Hayk, benopyccus), bakuxo M.B. (xaHI. Hayk 10 (U3. BOCIUTAHHIO U
cnopty, Ykpauna), baxop T.A. (xaua. ¢unon. Hayk, Poccus), bayauna M.B. (kana. nen. Hayk,
Poccust), Bretix H.O. (n-p uct. Hayk, KaHji. nea. Hayk, Poccus), bobposa H.A. (n-p ropua. Hayk,
Poccust), bocomonos A.B. (kaHxa. TexH. Hayk, Poccus), bopooaii B.A. (n-p coumon. Hayk, Poccus),
Bonkoe A.1O. (n-p sxon. Hayk, Poccus), I'aspunenxosa U.B. (kana. nex. nayk, Poceust), Iapazonuy
B.B. (n-p ucT. HayK, YkpauHa), [nywenko A.I'. (a-p dus.-mat. Hayk, Poccus), I punuenxo B.A. (kauu.
TexH. HayK, Poccus), Iybapesa T.H. (xann. ropun. Hayk, Poccus), I'ymuuxoea A.B. (xauz. dumon.
HayK, YkpauHa), Jamuii A.B. (a-p mex. Hayk, Poccust), Jemuyk H.J. (KaHI. 9KOH. HayK, YKpauHa),
Jluenenko O.B. (xana. nen. nHayk, Poccust), Amumpuesa O.A. (a-p dbunon. nayk, Pocenst), Joaenko
I'H. (a-p xum. Hayk, Poccust), Ecenosa K. V. (a-p dunon. Hayk, Kazaxcran), Kamyrounos B.H. (kaun.
opun. Hayk, Kazaxcran), Kondowes C.T. (n-p mea. Hayk, Keiproisckas PecniyOnuka), 3enenxos M.IO.
(I-p.MONUT.HAYK, KaHJ. BOEH. Hayk, Poccust), M6ados P.M. (n-p ¢u3.-Mar. HayK, Y30eKHCTaH),
Hnvunckux H.H. (a-p 6uon. nayk, Poccust), Kaiipakbaes A.K. (xana. ¢us.-mat. Hayk, Kasaxcran),
Kagpmaesa M.B. (n-p Texu. Hayk, Poccust), Kuxeuose M. J]. (n-p ¢unon. nayk, I'pysus), Knunxos I'.T.
(PhD in Pedagogic Sc., bonrapus), Ko6ranos JK.T. (xann. dunon. nayk, Kasaxcran), Kosarée M.H.
(xaHn. okoH. Hayk, benopyccus), Kpasyosa T.M. (xann. ncuxon. nayk, Kasaxcran), Kysemun C.b. (1-
p reorp. Hayk, Poccust), Kyauxosa 3.I. (n-p dunon. nayk, Poccus), Kypmanbaesa M.C. (a-p 6uon.
nayk, Kasaxcran), Kypnaanuou K.J. (kaHa. okoH. Hayk, Y30ekuctan), JIumvkoea-/anuenvc H.A.
(kaHn. nex. HayK, ABctpanus), Jykuenko JI.B. (1-p TexH. Hayk, Poccust), Maxapos A. H. (a-p duinomn.
Hayk, Poccus), Mayapenko T.H. (xanp. men. Hayk, Poccusi), Meumanos B.K. (n-p KOH. Hayk,
Keipreisckast Pecriy6uika), Mypaoos II.O. (n-p TexH. Hayk, Y30ekucran), Mycaes @.A. (n-p duioc.
Hayk, Y30ekucta), Habues A.A. (n-p Hayk mo reomHdopm., Asepbaiimpkanckas Pecny6mmka),
Haszapos P.P. (xaun. ¢muioc. Hayk, Y36ekucran), Haymoe B. A.(n-p TexH. Hayk, Poccus),
Osuunnuxos FO.J]. (xaun. TexH. Hayk, Poccus), ITempoe B.O. (n-p uckyccrBoBeneHusi, Poccus),
Paoxesuy M.B. (n-p TexH. Hayk, Y30exucraH), Paxumbexos C.M. (n-p TexH. Hayk, Kasaxcram),
Posvixooocaesa I'A. (n-p men. Hayk, Ysbekucran), Pomanenkoséa FO.B. (1-p MCKYCCTBOBENCHHS,
Vkpauna), Py6yosa M.B. (n-p. coumoi. Hayk, Poccus), Pymsnyes JJ.E. (n-p Ouoin. Hayk, Poccus),
Camroe A. B. (n-p TexH. Hayk, Poccnst), Canvkoes [1.H. (kaH1. TeXH. HayK, YKpauHa), Cerumpenuxosa
T.A. (n-p nen. nayk, Poccust), Cubupyes B.A. (n-p dKxon. Hayk, Poccust), Ckpunko T.A. (n-p dKOH.
Hayk, Ykpauna), Conog A.B. (1-p uct. Hayk, Poccusi), Cmpexanos B.H. (n-p ¢pus.-mar. Hayk, Poccus),
Cmykanenko H.M. (n-p nen. Hayk, Kasaxcran), Cybaues FO.B. (xanp. TexH. Hayk, Poccus),
Cyneimanos C.@. (kaH1. Mell. HaykK, Y30ekucraH), Tpeey6 U.B. (1-p 9KOH. HayK, KaHJ. TEXH. HayK,
Poccust), Ynopos U.B. (xaHA. 10pua. HayK, O-p UCT. Hayk, Poccus), @edocvrkuna JI.A. (kaHI. SKOH.
Hayk, Poccust), Xunmyxuna E.I. (n-p ¢munoc. nHayk, Poccus), Lyyynsn C.B. (KaHI. 9KOH. Hayk,
Pecniybnuka Apmenus), Yunaosze I'.b. (n-p 1opua. Hayk, ['pysus), [lamwuna U.I". (kaHz. nieq. Hayk,
Poccus), Ulapunos M.C. (kanu. TeXH. HayK, Y30ekucran), [llesxo /[.I". (kaHJ. TexH. HayK, Poccust).

© XYPHAJI <cECONOMICS»
© U3JATEJIbCTBO «ITPOBJIEMBI HAYKI»



Conep:xkanme

9KOHOMMUYECKAS TEOPHUSA 5

Tairova M.M., Giyazova N.B., Dustova A.K. (Republic of Uzbekistan) GOAL
AND OBIJECTIVES OF INTEGRATED MARKETING COMMUNICATIONS /
Tauposa M.M., T'uasoea H.B., [J[ycmosa A.K. (Pecybnuka Y36exuctan) LIEJIb
u 3AJAUN WHTEI'PMPOBAHHOI MAPKETHUHI'OBOI1
KOMMYHUKALIHN ..ottt ettt 5

Narzieva D.M. (Republic of Uzbekistan), Narziev M.M. (Malaysia) THE
IMPORTANT ROLE OF INVESTMENTS AT THE MACRO- AND
MICROLEVELS / Hapsuesa /[.M. (Peciyonuka Y36ekucran), Hapsuee M.M.
(Manaiisuss) BAXHAS  POJIb I/IHBECTI/ILII/Iﬂ HA MAKPO- WU
MUKPOVYPOBHSIX .....coootiieiieiiieieiesieitetestet ettt sttt sttt ettt sttt sseneesesseneesesseneesesseneas 8

3KOHOMMKA U YIIPABJIEHUE HAPOJIHBIM X035l CTBOM 11

Rakhmatullaev A.I.  (Republic of Uzbekistan) EMPLOYMENT ISSUES:
PROBLEMS AND SOLUTIONS / Paxmamyinaes A.HM. (PecmyOmuka
V36ekucran) BOITPOCHI 3BAHATOCTU: [IPOBJIEMbBI U ITYTU PELIEHUAL..................... 11

Berdiyev A.H., Rasulov Kh.K. (Republic of Uzbekistan) TOURISM AS A
PERSPECTIVE SECTOR OF UZBEKISTAN ECONOMY / bepoues A.X,
Pacynos X.K. (Pecrybnuka VY3bexucran) TYPU3M — ITEPCIIEKTHMBHBII
CEKTOP DKOHOMUKU Y3BEKMCTAHA.......ccooiriiirineieinceecneteeneeeeneeeeie e 14

Berdiyev A.H., Rasulov Kh.K. (Republic of Uzbekistan) EFFICIENCY OF
ORGANIC PRODUCTS PRODUCTION IN AGRICULTURE / bepoues A.X.,
Pacynos XK. (Pecnybnuka Y36ekucran) DODPEKTUBHOCTD
[MPON3BOJCTBA OPTAHMYECKHUX TIPOJAYKTOB B CEJIbLCKOM
XOBSMCTBE ...t 19

Dong Ph.T., Hong Dien N.T. (Socialist Republic of Vietnam) ESTIMATION OF
FACTORS AFFECTING THE OPERATIONAL EFFICIENCY OF REAL
ESTATE ENTERPRISES IN VIETNAM / Jonz @.T., Xonz 3ven H.T.
(Coumamuctrueckass  Pecrmyonmmka  Brernam) OLIEHKA ~ ®AKTOPOB,
BJIUAIOINX HA OINEPAIIMOHHVYIO DODEKTUBHOCTDH
[PEJITPUATUN HEABMKMMOCTU BO BBETHAME ......cooooovveveeeeeeeeeee e, 23

Khashiev I.S. (Russian Federation) METHODOLOGY FOR IMPLEMENTING
BENCHMARKING AS A TOOL FOR MAKING MARKETING DECISIONS /
Xawues HU.C. (Poccuiickas Denepanus) METOJOJIOTUA PEAJIM3AIINN

BEHUMAPKUWHT A KAK MHCTPYMEHTA TIPUHATHUSA
MAPKETUHTOBBIX PELIEHMI ...t eeeeeennenen 32
Khashiev I.S. (Russian Federation) MARKETING IN CONSTRUCTION /
Xawuee U.C. (Poccuiickas @enepanusi) MAPKETUHI B CTPOUTEJIBCTBE..................... 35

Sharifova  Sh.Sh.  (Republic ~of Uzbekistan) POSSIBILITIES OF
IMPROVEMENT OF HOTEL SERVICE / Ilapugosa LI (Pecnybnuka
V36ekucran) BO3MOXHOCTU  VIVUIIEHHUA  T'OCTMHWYHOI'O
CEPBUICA ..ottt ettt ettt ettt ettt sttt e 38

Antipov R.A. (Russian Federation) CREDIT RISK AS ONE OF THE THREATS
TO THE ECONOMIC SECURITY OF A COMMERCIAL BANK / Aumunog

3



P.A. (Poccuiickas ®eneparus) KPEIUTHBIA PUCK KAK OJIHA U3 YI'PO3

DKOHOMHUYECKOM BE3OITACHOCTU KOMMEPYECKOT'O BAHKA .................

Gonchar A.G. (Russian Federation) LEGAL ENSURANCE OF ANALYSIS
AND EVALUATION OF THE STATE OF THE FINANCIAL COMPONENT
OF THE ECONOMIC SECURITY OF THE ENTERPRISE / Ionuap A.I
(Poccumiickass ®enepamms) ITPABOBOE OBECIIEYEHUE AHAJIM3A U
OLIEHKU COCTOSHUS ®UHAHCOBOM COCTABJIIIOIEN

SKOHOMUWYECKOU BE3OITACHOCTU HPEIIPUATUS ...

OUHAHCBHBI, IEHEX)KHOE OBPAIIIEHUE U KPEJIUT

Mielberg E.L. (United States of America) DIGITAL BANK: POSSIBILITIES OF
DECENTRALIZATION / Munbepe 3.JI. (Coemmnennsie llltaTter Amepukn)

LIM®POBON BAHK: BO3SMOXXHOCTH JIELIEHTPAJIUBALIAN ...



IKOHOMMNYECKASA TEOPUA

GOAL AND OBJECTIVES OF INTEGRATED MARKETING
COMMUNICATIONS
Tairova M.M.!, Giyazova N.B.%, Dustova A.K.? (Republic of Uzbekistan)
Email: Tairova245@scientifictext.ru
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Abstract: the article discusses the goal and objectives of integrated marketing
communications (IMC). The Integrated marketing communications as a complex of all types
of marketing communications are used to achieve a specific goal and solve certain tasks.
Models of integrated marketing communications in modern conditions more and more
companies use the concept of IMC in their activities. The main goal of integrated marketing
communications is to create coherence between tools, their effective functioning and high
performance.

Keywords: IMC, marketing communications, strategy, sales promotion, direct marketing,
personal sales, personal communication tools.

IEJb U 3AJIAYY UHTETPUPOBAHHOM MAPKETHUHI OBOM
KOMMYHUKALIUN
Tauposa M.M.l, I'mszoBa H.B.z, HycTroBa AK}
(PecnyOsinka Y30ekucTaH)

"Tauposa Mawcyma Myxammedpusaesna — cmapuiiii Rpenodasamens,
’TI'ussoea Hosuma Baszoena — cmapuuii npenodasamei;
3 Jlyemosa Asuza Kaxpamonosna — cmydenm,
Gaxyrbmem 5KOHOMUKL,
Byxapcxuil 20cy0apcmeenblil yHugepcumenn,
2. Byxapa, Pecnybauxa Y36exucman

Annomayua: 6 cmamee paccmMampuearomcs yerb U 3a0a4u  UHMEZPUPOBAHHbIX
mapkemuHneosvlx  kKommyHukayuti  (UMK).  Humeepupoeannvie  mapxemunzovle
KOMMYHUKAYUU KAK KOMNIEKC 8CeX U008 MAPKEMUH208bIX KOMMYHUKAYULL, UCHONbIVIOMCA
07151 QOCMUdiCeHUsl KOHKDEMHOU yeau u peuienusi onpeodeienuvix 3aday. B mooensx UMK 6
COBDEMEHHbIX YCN08UAX 6ce Oonbute Komnauuil ucnonvzyrom xouyenyuro UMK 6 ceoell
oeamenvrocmu. Ocnosnoitl yenvio UMK sensiemcsi cozoanue coeraco8aHHoCmu medlcoy
UHCTDYMEHMAaMU, ux apppexmuasnvim @dyukyuonuposanuem u 8bICOKOU
npouU3600UMENLHOCMBIO.

Knrwouesvie cnosa: UMK, mapkemunzoebie KOMMYHUKAYUU, CMpameaus, CMUMyIupoganue
npooaic, NPAMOU MapKemuHe, NepcoHAIbHbIE NPOOAICH.

Marketing experts believe that a specific communication system should be developed in
each company. Marketing communications should ensure the development of the business
by promoting the promotion of the product, as well as build the values and reputation of the
company. The development of any model for a specific market and company should be



based on existing macroeconomic data and proceed from the trends that are forming in the
market and will influence it over the coming years.

The development of information technology and an increase in the number of means of
communication have led to the transition from a post-industrial society, where services were
the dominant type of social production, to information, in which knowledge, data, and
telecommunications became the main success factors as a way to deliver and disseminate
this information. Today, it is information and technology that are the main production
forces, and the struggle for consumer attention occurs long before he arrives at the store. An
important characteristic of the modern market is the presence of a common information
space in which marketing communications begin to play a decisive role, since they act as
one of the types of information consumed by people.

IMC is a complex of all types of marketing communications that are used to achieve a
specific goal and solve specific problems. The joint use of elements of marketing
communications gives a greater synergistic effect than the use of tools separately (synergy
rule: 1 + 1 = 3). Also distinguish the following definitions of the concept of "integrated
marketing communications": a set of appropriate types of advertising and sales promotion;
compliance with the general goals of the communication process for a particular brand
(macro positioning of a brand); the combination of methods and means of advertising and
sales promotion, taking into account the time and interests of consumers. The main goal of
integrated marketing communications is to create coherence between tools, their effective
functioning and high performance.

The main tasks of the IMC: the formation of a communication message system based on
marketing communications tools; maximizing the effectiveness of using marketing
communications through the search for the optimal combination of tools. The key principles
of IMC are openness, personalization and synergy. These principles allow you to collaborate
with other companies to attract and retain customers. Joint advertising campaigns not only
increase the number of consumers, but also turn them into adherents of a particular product
or brand. Models of integrated marketing communications In modern conditions, more and
more companies use the IMC concept in their activities. It lies in the fact that enterprises
plan and coordinate the work of all communication channels to develop a convincing and
attractive presentation of the product and company.

Integrated marketing communications is an important element of a relationship
marketing strategy. They are used to establish, develop and strengthen mutually beneficial
relationships with consumers, intermediaries, suppliers, competitors and other interested
parties.

The choice of product promotion strategy depends on many factors: the size of the
potential market, the volume of products manufactured by the enterprise, the geography of
the offer, the stage of the product life cycle, the target audience, legislative and moral and
ethical restrictions. Naturally, the goals and objectives for promoting brand products in
large, medium and small businesses are completely different. For the latter, the value of
mass communications is minimal, which means that the effect of restrictions on advertising
will affect much less than a large enterprise aimed at the mass market.

When choosing the most optimal form of IMC for effective promotion in the mass
market, one should take into account the need to combine mass (tools: advertising, public
relations and other mass communication tools) and personal communication (tools: sales
promotion, direct marketing, personal sales and other personal tools communications). The
first ones allow you to build a brand platform, significantly increase the recognition of a
product by presenting its packaging and logo through product advertising, convey to the
general public its rational advantages and emotional components, talk about the company’s
activities, its values, mission.

Existing restrictions on advertising in the media make PR a key tool for interacting with
a mass audience, and therefore it begins to occupy a central place in the company's
communication activities and the creation of a brand platform.
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From the point of view of marketing, this means that companies achieve better results by

increasing the effectiveness of the plan and budget of marketing communications. Thus, the
use of an integrated approach reduces the cost of the company, as the IMC carefully
coordinates and mutually links the use of all elements of the marketing mix.

8.
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