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DEVELOPMENT OF NEW TYPES OF TOURISM THROUGH
THE INNOVATIVE SERVICES IN THE HOTEL INDUSTRY

thro :f;;slrllc{: thesis analysis mainly development of new types of tourism
8% the innovative services in the hotel industry. The substance of the

utilizati : . Y

sl ;:IOC”J of innovations in the hotel business is to offer quality HP 0}

technole ‘: ‘and' accomplish effectiveness by presenting the most re'cel;
gical innovations in the help of lodgings. Lodgings are
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of the convenience administration. Lodging is a multi-
room intended for Visitors 10 rest, rest and work. Hotels have
reaso” classes of rooms, which fluctuate in region, gear, solace, and so
varllousomithstanding; regardless of what classification you have a place
orf dation starts things out in each hotel room.

with, accommo , i
Keywords: innovations, hotel industry, hotel products, types of

m, economy, services, infrastructure.

o gniflca”t piece

touris

Our most important task is to create an environment of innovation in
the worldview of our people. Without innovation, there will be no

competition, no development in any field.

If we do not widely promote the changes in this area to our people, if
we do not develop skills in people, we will not be able to keep pace with
the intensity of today's times, the unprecedented achievements of science
and technology. (Mirziyoyev Sh.M., President of Republic Uzbekistan)

The Decree of the President of the Republic of Uzbekistan dated
February 3, 2018 «On additional organizational measures to create
favorable conditions for the development of tourism potential of the
Republic of Uzbekistany» such as introducing the shrines and shrines to the
world.

‘ The introduction of innovative technologies, changes in clientele
interest for services, the improvement of transport, the extension of the
geology of transport and numerous different elements have prompted
quantitative as well as subjective changes in the stock of services in the
hospitality business. it has been. By the seventeenth century, the contrasts
among metropolitan and rustic convenience were exacerbated in the scope
of services as well as in costs. Among the methods for convenience in the
town can be recognized caravanserais and bistros. They as a rule offered a
Spot to remain and breakfast. The principle accommodations in the city

Were outfitted rooms, motel and lodgings. .
Obviously, every hotel has its own authoritative design. For 1nstance,
the booking division might be essential for the business office, the
acquirement office might be subjected to the finance managef, and the
authority dinner administration might be added to the providing food
Service. At times the culinary expert reports straightforwardly to the CEO,
and the providing food administrator can just manage the servers. Hoteli_
are separated into a few kinds relying upon the level, reach and cost 0
administrations gave
im:ocontinger}t upon the class
Iporates significant offices,

1 ini i tructure
its administration S
B e e place, wellness

for example, 2 business
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focus, specialist (now and again a little center). The retreat hotel has a head
of relaxation. The quirk of the administration plot received in British hotels
is that the reception service (Front office) is subjected to the head of
financial services, in certain divisions of the reception service ranking
staff, like senior phone administrator, senior doorman, senior clerk, data
administration senior, booking administration senior and others. In huge
hotels, the quantity of the executive’s positions will increment.

The CEO will have three representatives for the number asset,
cooking and organization services. The head of the room fund (Front
office) is subjected to the monetary assistance (servants and public rooms,
clothing, cleaner's room). The head of public cooking is given kitchens,
cafés, bars, dinner administration, room administration.

A reasonable illustration of a creative way to deal with marketing 1s
the way that organizations have their own sites, online media or
destinations that are mainstream among explorers, like Expedia,
TripAdvisor, Booking.com, Hotel Beds.

All things considered, the appraisals that clients leave on the Internet,
the evaluations that are framed based on assessments of the services gave
to them, fill in as a genuine promoting, advertising (PR) instrument for
organizations that offer quality items.

The following theme we examined was the thoughts and proposition
for the modernization of the travel industry in Uzbekistan and expanding
the progression of vacationers to the country.

Obviously, the travel industry in Uzbekistan is creating in accordance
with the necessities of the world market. Today, a traveler who needs to
visit our nation can design his outing by means of the Internet, utilize the
online services of inns and aircrafts.

In the country, uncommon portable applications on cell phones permit
you to call a taxi, request food, book an eatery or get data about your
objective on the Internet.

However, we need to do more to attract more tourists to Uzbekistan,
to popularize the cultural, historical monuments and unique natural sites
that we have. I believe that if measures are taken to ensure the peace of our
peogle and the security of our borders, to create as many facilities as
possible for the guests of our country to come to our cities and villages, to
solve their problems with the help of innovations, tourism services in
Uzbekistan will be more attractive. The program brings income.
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Xax6epaues K.K., Jupekmop nay4Ho-aHanumuieckozo
yenmpa no usyueHwio pasgumus cmpau Bocmoxa

COBPEMEHHBIE TEHJEHIIUA U TIPOBJIEMbBI PA3BUTHS
TYPUCTUYECKOH OTPACJIA Y3BEKHCTAHA

Annomauua: ¢ cmamee paccmMampugalomcs Co8pemMeHHble CoCMmosn-
Hue u nepcnekmusnvie mendenyuu 6 cepe mypuzma Y3bexucmana. Onpe-
denenbl OCHOBHble NPObAeMbl pazeumist cepst mypusma u Hameyenbsl
Nymu ux peuleHus.

Kniouegvle cnosa: mypnpodykm, naiomuuueckuit mypuss, obvekms!
KYNeMypHO20 HAcneous, memMamuiecKull mypusm.

Annomayua: maxonada Y3bexucmon mypuzsm coxacununz 3amonaguil
yonamu ea pueodcnanuwe ucmuxbomnapu épumwizan. Typusm coxacu
PpusodICIanumu0azu acoculi Myammonap 6a YIapHuHz euum UyHaIuwaAapu
Kypcamunzad.

Kanum cysnap: mypucmux maxcynom, suépam mypuzmu, madanui
MebPOC 00beKMu, meMamuxk mypusm.

Typuctuyeckas orpacns ViGekncrana HMeeT HemIOXO# MOTEHLHAT
POCTa M Haunhad ¢ 2016 roma Hayana nEMOHCTPHPOBATH 3aMETHBIH POCT
110 MHOTHM nokasatensiM. CTpaHa Ha4HHAeT MPOABUIaTh HALMOHAIBHBIMA
TYPUCTHUeCKMH Openp Ha KPYIHBIX TYPHCTHYECKHX BbICTaBKax H
CAMNosuymax. CTposATcsa mnaxel, 0bcyxnatoTcs HamepeHHs 0 BBEACHHIO
CAMHBIX TYPHCTHYECKHX BH3 €CNIM HE BO BCeii LlenTpanpHoil A3uH, TO
BHa4ane, xots Obl ¢ Kasaxcranom. B a’ponopTax, BOK3alax, pH MpoX0x-
AAICHUHM KOHTPOJIs, perHCcTpaLyy BBOJIATCS yNpOLIEHHBlE mpoueaypsl, Kk
PUUL TYPHCTOB, TaK M JUIsl rpaknan crpansl. JInGepamusaups BaTIOTHOI
PHIHKA  3HayuTensHo  ynpocrmio MOPANOK  XpaHeHHsa, OOMEHZ |
HCNOb30BaHuS MHOCTPaHHOH BamOTHl 3apyGexHBIMH TypHCTAMH g
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