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Abstract:The article “City Tourism as a Process of Intercultural Communication” analyzes the
importance of city tours in the context of intercultural communication. Cities, with their diverse
cultures, serve as a source of new experiences and knowledge for travelers. This article explores
how intercultural communication develops through city tours, the interactions between travelers
and locals, and the understanding and acceptance of cultural differences.

The article also discusses the social and economic impacts of city tourism, the role of cities in
globalization, and the importance of intercultural communication for sustainable development.
It emphasizes that city tours serve as a vital platform not only for tourism but also for
intercultural communication and mutual understanding.
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1. Introduction: City Tourism and Intercultural Context

With the processes of globalization encompassing all countries of the world, the concept of
international tourism and travel continues to evolve. City tourism is one of the most important
segments of modern global tourism. Cities—especially large capital cities—are meeting points
of various cultures, where not only tangible and intangible cultural heritage is concentrated, but
also the unique lifestyles, values, and traditions of a place are embodied.

During a city tour, a constant process of intercultural communication takes place between
tourists and local residents of different cultural backgrounds. This communication process is
not only essential for mutual understanding and respect but also for the sustainable
development of tourism. Therefore, studying the processes of intercultural communication and
analyzing their characteristics and challenges in the context of city tourism remains highly
relevant.

This article examines the connection between city tours and intercultural communication
processes. It analyzes the theoretical foundations of intercultural communication, the specific
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features of city tourism, barriers that arise in the communication process and how to overcome
them, as well as the importance of developing intercultural competence.

Empirical data were collected through direct observation of communication processes between
tourists and local residents in urban environments. Signs, symbols, and cultural codes in urban
spaces were analyzed, and the transmission of cultural meanings in tourist destinations was
explored.

2. City Tourism and Intercultural Communication in Practice

City tourism is a system of travel and tourist activities conducted in urban environments. City
tours and their characteristics have been studied by many researchers from various perspectives.
Ashworth and Page (2011) define city tourism as “tourist activities that take place in an urban
environment and utilize city-specific resources.” [1]

A city tour is one of the most effective ways to broaden tourists’ worldviews and cultural
knowledge. Tourists gain a comprehensive understanding of a city and its country not only by
visiting historical monuments, but also through communication with locals, observing their
lifestyles, and tasting national cuisine.

Intercultural communication is a process of mutual interaction and exchange of information
between people belonging to different cultural groups. This process includes both verbal and
nonverbal communication, value systems, customs, traditions, and social norms.

Hofstede (2010) defines culture as “the collective programming of the mind which
distinguishes the members of one group or category of people from another.” [2] He proposes
that cultures can be distinguished based on the following main dimensions:

Power Distance — the degree of acceptance of unequal power distribution in society.

Individualism vs. Collectivism — the relationship between personal interests and group interests
in society.

Masculinity vs. Femininity — gender roles and value systems within a culture.
Uncertainty Avoidance — how societies respond to ambiguous or uncertain situations.
Long-term vs. Short-term Orientation — a culture's perspective on time and planning.

Indulgence vs. Restraint — the degree to which societies allow or suppress gratification of
desires.

The goal of intercultural communication is to ensure mutual understanding and respect between
people from different cultural backgrounds. This is especially important in the context of city
tourism, as urban environments are melting pots of diverse cultures.

The main components of intercultural communication include:

Language and verbal communication — different languages, speech styles, vocabulary, and
communication habits
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Nonverbal communication — gestures, facial expressions, eye contact, perceptions of space and
time

Value systems — notions of what is good or bad, right or wrong

Religion and beliefs — worldviews, religious practices, and moral values

Social structures — institutions like family, community, and work environments
3. Practical Importance of Intercultural Communication in Urban Travel

In the context of urban travel, intercultural communication holds special significance. In city
tourism, there is constant interaction between tourists and local residents. This interaction
involves not only economic, but also cultural, social, and psychological dimensions. The
importance of intercultural communication in city tourism is reflected in the following aspects:

a) Enrichment of the tourist experience — Intercultural communication enhances the tourist’s
experience during travel. Interaction with locals and learning about their customs and traditions
provide tourists with valuable knowledge and personal insight.

b) Elimination of cultural stereotypes — Direct communication helps to overcome
misunderstandings and eliminate stereotypes about other cultures.

¢) Improving residents' quality of life — Intercultural communication fosters mutually beneficial
relationships between residents and tourists. This has a positive impact on the development of
the local economy and contributes to a better quality of life.

d) Preservation and promotion of cultural heritage — Tourists’ interest draws attention to local
cultural heritage and acts as an additional incentive for its preservation.

e) Development of global understanding and cooperation — Awareness and appreciation of
different cultures contribute to global cooperation and peace.

4. Hotels, Restaurants, and Public Spaces as Arenas of Intercultural Communication

Hotels and accommodations are among the primary contexts for intercultural communication in
urban travel. Interactions between tourists and hotel staff can form a visitor’s first impression of
the country. The following are key aspects of intercultural communication in the hotel industry:

Service Standards: Different cultures have varying service expectations. For example, hotel
service in Eastern countries is often based on personal attentiveness and hospitality, while in
Western countries, more emphasis is placed on professionalism and efficiency.

Language Barriers: In tourist-heavy cities, hotel staff generally speak several foreign
languages. However, this is not always the case, and language barriers can pose communication
challenges.

Cultural Differences: Services provided in hotels (such as food, table settings, room decor)
may not always align with the expectations of tourists from other cultural backgrounds.
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Communication Style: Communication styles vary across cultures. For instance, hotel staff in
Japan usually maintain a formal and respectful tone, while in Brazil, a warmer and friendly
approach is preferred.

Studies show that a high level of intercultural communication competence in the hotel industry
increases service quality and tourist satisfaction (Chen & Starosta, 2008). [3]

Gastronomy is another essential part of city tourism. Tourists often get to know the local culture
through its cuisine. Dining establishments become dynamic spaces of intercultural
communication. Competence in intercultural interaction enriches tourists’ culinary experiences
and enhances mutual understanding with locals.

Communication between tourists and locals during city tours is a crucial means of
understanding the true culture and lifestyle of a city. This communication can occur in both
formal (e.g., guided tours, shops, museums) and informal settings (e.g., on the street, in parks,
or public transport). Through such interactions, tourists can discover deeper and more authentic
aspects of the host culture. Therefore, encouraging this type of exchange in urban travel is vital.

Urban transport and public spaces also represent major points of contact—and sometimes
conflict—between tourists and locals. Intercultural communication frequently occurs in settings
such as subways, buses, taxis, parks, and libraries. Intercultural competence in transportation
and public places helps tourists adapt more easily to the local environment and fosters better
interaction with residents.

Intercultural competence is the ability to communicate effectively with people from diverse
cultures. In city tourism, this skill is essential to promote mutual understanding and respect
between tourists and locals.

5. Conclusion: City Tourism as Intercultural Dialogue

City tourism is one of the key components of modern tourism as a process of intercultural
communication. This process enables cultural exchange, learning experiences, and the
acquisition of knowledge between travelers and locals. Cities attract travelers with their rich
cultural diversity, traditions, and historical heritage, which, in the context of globalization,
intensifies intercultural interaction.

In general, city tourism — as a process of intercultural communication — helps strengthen
human connections, fosters learning and experience-sharing, and promotes the acceptance and
respect of different cultures. This process not only contributes to the development of cities but
also supports the integration of the global community.
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