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ANALYZING OF APPROVAL AND FOLLOW-UP OF THE BUKHARA TOURISM 

BRAND BY STAKEHOLDERS AND LOCALS 
 

Introduction. Due to the process of globalization, today the competition to increase its image among 

the regions is taking place not only in countries, regions and cities but all over the world. In the process, 

we can see cities and even small villages competing for potential tourists. The global competition will 

involve 2.7 million small towns and cities, 3,000 major cities, and 455 major metropolises. This means that 

regions cannot think about socioeconomic development without knowing how to manage business and 

marketing tools. The urgency of developing destination brands in itself calls for an increase in scientific 

research in this area. WTO has developed recommendations on destination branding, and in these 

recommendations, special attention has been paid to the importance of stakeholders and locals in destination 

branding. 

Literature view. Research on the branding and integration of tourism destinations has been 

extensively studied by a number of foreign scholars. These include B. Baker, C. Blain, S.E. Levy, J.R.B. 

Ritchie, G. Hankinson, A. Juan Garcia, Mar Gomez, Arturo Molina, G. Marzano, N. Scott, N. J. Morgan, 

A. Pritchard, R. Piggott, N. Morgan, A. Pritchard, R. Pride, A.M. Morrison, D.J. Scientists such as 

Anderson and S. Pike can be included. 

Analysis and results. Forming a destination brand is a very complex process that requires a lot of 

time and effort. According to the WTO, the process of branding and operating a destination is done in 11 

steps (figure1). Here's how to do it right. If these processes are carried out completely and with high quality, 

a strong destination brand will be created. 

 
Figure 1. Destination branding process1 

 
1 Source: Handbook on Tourism Destination Branding  
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The WTO emphasizes that in order for a destination brand to be popular, it must first be followed 

by locals and, of course, stakeholders. In order to meet this requirement, it is expedient to first determine 

the current situation. Therefore, we conducted a survey in our study to find out whether the Bukhara tourism 

brand is followed by stakeholders. 

Figure 2. Q: Choose your status1 

The survey was conducted online using googleform. To collect the results of the survey, the link to 

the survey (along with the announcement) was sent to: 

1. Telegram group of tourism and hotel management of Bukhara State University; 

2. Telegram channel of Bukhara tourism technical school; 

3. Researchers in CASEA-InTouR telegram channels; 

4. E-mail of hotels, restaurants, transport agencies, travel agents provided by the Bukhara regional branch 

of the State Department of Tourism Development (about 400 e-mails); 

5. https://hududiybrendlar.wixsite.com/website-1 free website. 

112 people took part in the survey. The survey consists of 9 questions to find out what people think 

about the brand. Q1: choose your status. As can be seen from Figure 1, the majority of respondents are 

students studying in the field of tourism (73%). Only 9% of respondents are stakeholders. Also, 13% of 

respondents are tourism educators. Only 5% of respondents said they did not belong to the tourism industry 

(Figure 2). 

The second question is aimed at determining the extent to which respondents are familiar with the 

current brand of Bukhara. 64% of respondents said they know the logo at an average level. 17% said they 

knew the logo very well and 19% said they saw the logo for the first time (Figure 3). 

 
Figure 3. Q: How unfamiliar are you with the current official Bukhara tourism logo?2 

When respondents were asked to rate the logo design, 21 rated it very well, 44 rated it as good, and 

31 rated it as satisfactory (Very nice: 19%, good: 39% and satisfactory: 28%). Also, 12 (11%) respondents 

considered it unsatisfactory and 4 (3%) considered it very bad (Figure 4.). 

 
1 Source: Created using the results of a survey conducted by the author- https://docs.google.com/forms/d/16AD12Wv9T4iYI9-

9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 

 
2 Source: Created using the results of a survey conducted by the author- https://docs.google.com/forms/d/16AD12Wv9T4iYI9-
9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
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Figure 4. Q: How do you rate the above logo in terms of design?1 

When respondents were asked to rate the colors used in the logo, 17 rated them as very good, 41 as 

good, and 41 as satisfactory (Very nice: 15%, good: 36% and satisfactory: 36%). Also, 13 (12%) 

respondents rated it as unsatisfactory and 1 (1%) rated it as very bad (Figure 5.). 

 
Figure 5. Q: How do you rate the color matching of the colors used in the logo above?2 

Respondents were asked to rate the suitability of the elements used in the logo for Bukhara tourism 

products, 12 of which were very suitable, 50 as appropriate and 40 as satisfactory (Very nice: 11%, good: 

44% and satisfactory: 36%). Also, 10 (9%) respondents saw it unsatisfactory and none (0%) considered it 

inconsistent at all (Figure 6.). 

 
Figure 6. Q: How do you assess the relevance of the elements used in the above logo to the tourism 

products offered by Bukhara tourist destination?3 

When asked on which social networks and media the respondents came across the logo, 41 said 

they met via telegram (37%), 6 via Facebook (5%), and 7 via Instagram (6%). Also, 14 (13%) respondents 

 
1 Source: Created using the results of a survey conducted by the author- https://docs.google.com/forms/d/16AD12Wv9T4iYI9-

9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
2 Source: Created using the results of a survey conducted by the author-https://docs.google.com/forms/d/16AD12Wv9T4iYI9-

9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
3 Source: Created using the results of a survey conducted by the author-https://docs.google.com/forms/d/16AD12Wv9T4iYI9-

9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
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reported seeing the logo on TV and 1(%)on You Tube for the first time. 17 respondents (15%) reported 

knowing the logo by other means and 26 (23%) reported seeing it for the first time (Figure 7.). 

It turns out that the respondents mostly met the brand by telegram. This means that the DMO's 

telegram page is working effectively to promote the brand. Also, the number of people who meet the 

destination brand through the social network Facebook is low. That’s why DMO’s Facebook social media 

channels are showing the need to pay more attention to branding the destination brand. The results of the 

poll show that the situation on the social network YouTube is very bad. We can see that the destination 

brand is almost not promoted on DMO's YouTube channel. 

 
Figure 7. Q: On what social networks and media have you come across this logo?1 

When respondents were asked to what extent they would use this logo in their business, 29 

respondents said that they would like to use it rarely, 27 of them wanted to use it in the future and other 29 

of them did not use at all. 

 
Figure 8. Q: To what extent do you want to use the Bukhara tourism logo in your work 

(menu, map, brochure, social networks, official site) (question for hotel, restaurant, 

transport, museum staff)?2 

Also, 5 (9%) of the respondents stated that they did not intend to use the logo at all and that 16 of 

them had the intention to use it frequently (Figure 8.). 

When respondents were asked how to change the logo, different responses were received. Most 

respondents suggested adding new elements. Others prefer to use bright colors. Some suggested adding 

historicality and Islamic meanings to the logo. Out of 122 respondents, 59 made suggestions. Among them 

you can find very interesting and accurate ones. 

As a final question, respondents were asked what slogan proposals they would submit for the 

Bukhara tourism logo. Among the 44 slogan suggestions, words like magic, islamic, history, capital, 

wonderful and quite more can be found. 

Conclusion 

Countries around the world use a variety of methods to create tourism brands. While some countries 

turn to professional branding companies for branding, others choose brands through a variety of 

competitions. In order to study the topic in depth, an analysis of the methods of creating a destination brand 

 
1 Source: Created using the results of a survey conducted by the author- https://docs.google.com/forms/d/16AD12Wv9T4iYI9-

9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
2 Source: Created using the results of a survey conducted by the author- https://docs.google.com/forms/d/16AD12Wv9T4iYI9-
9n2Hyf3WFfo7-NrnwzT2-Y6ZF-2Q/edit#responses 
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of destinations such as Alnania, New Zealand, Australia, Zurich, Glassgow, Mexico, Spain and Belize was 

carried out. The stages of branding a destination are also explored. 

The results of a survey conducted by the author on the following of stakeholders in the destination 

brand. The results of the analysis may differ slightly from reality due to lack of participitions. Restaurants, 

hotels, transport agencies and tour companies surveyed have switched to other businesses in a pandemic. 

This has led to a decrease in the number of respondents to the survey. Thus, according to the results of the 

survey, the following changes should be made to the Bukhara tourism brand: 

• add a slogan; 

• more use of attractive colors to match the colors in the logo to the destination offer; 

• Introduce stakeholders to the essence of brand content (through trainings and seminars); 

• Introduce a system to encourage stakeholders to use the destination brand; 

• Strengthening the marketing of the brand on social networks (through tourist commercials). 
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MALAYZIYADA ZIYORAT  TURIZMNI  RIVOJLANTIRISHNING O’ZIGA XOS 

YO’LLARI VA RIVOJLANISH TENDENSIYALARI. 
 

Har bir shaharda sayyohlarning uzoqroq qolishini va foydali turizm industriyasini ta'minlash uchun 

o'z mahsulot va xizmatlarini diversifikatsiya qilish tendentsiyasi mavjud. Global turizmga taklif etilayotgan 

madaniy merosning ko'plab shaxslari orasida diniy yoki e'tiqodga asoslangan turizm, ehtimol, eng muhimi. 

Biroq, turizm resurslarining ko'pincha e'tibordan chetda qoladigan qismi Makka va Quddus misolida 

ko'rinib turganidek, gullab-yashnayotgan biznesga aylanib bormoqda.  

Diniy turizm kambag'allarni qo'llab-quvvatlovchi turizmning yaxshi namunasidir, chunki u yaxshi 

turistik daromad keltirishi, mahalliy iqtisodiyotni rivojlantirishi va ish bilan ta'minlash va tashqi tovarlar 

va xizmatlarga mahalliy kirish kabi boshqa mumkin bo'lgan foyda keltirishi mumkin. Biroq, diniy 

turizmdan foyda olish hayajoniga uning ma'naviy shifo va taqvodorlikni targ'ib qilishdagi an'anaviy roliga 

soya solib qo'ymaslik kerak. Ushbu maqolada aytilishicha, diniy tadbirning ahamiyatini uning izdoshlari 

orasida tushunish diniy sayohat va turizmning haqiqiy maqsadini saqlab qoladi va diniy turizmni 

boshqarishning muvozanatli yondashuvi haqida tushuncha beradi.  

Diniy turizm insoniyat dunyoda mavjud bo'lgan turli madaniyatlarni kuzatish va tushunishga 

intilishning tug'ma istagiga ega. Turli xil turmush tarzi, urf-odatlari, qadriyatlari va e'tiqod tizimlarini 

kuzatish va tushunish istagi turizm platformasini tashkil qiladi. Mahalliy sayyohlar uchun madaniy meros 

mahalliy tarixni chuqur tushunishni rag'batlantirishi mumkin, bu g'urur va vatanparvarlik tuyg'usiga 

aylanishi mumkin.  

Xalqaro sayyohlar uchun ushbu turistik resurs boshqa madaniyatlarni hurmat qilish va tushunish 

tuyg'usini tarbiyalashi mumkin. Fidoyilarning qiziqishlari va tashvishlarini tushunish va hal qilish 

boshqaruvga muvozanatli yondashishga yordam beradi, bu esa mohiyatan bunday o'zgarishlarni 

kechiktiradi. Jahon bozoriga taklif etilayotgan madaniy merosning ko'plab shaxslari orasida diniy yoki 

e'tiqodga asoslangan turizm, ehtimol, eng kam ko'zga tashlanadi. Diniy yoki e'tiqodga asoslangan turizm - 

yilning ma'lum bir vaqtida, o'z e'tiqodiga ko'ra, ba'zi diniy marosimlarni kuzatish yoki qatnashish uchun 

ma'lum bir joyga yoki manzilga sayohat qilishni anglatadi. Ommaviy sayyohlar uchun diniy turizm 

resurslari ko'pincha qo'shimchalar yoki yon sayohatlar sifatida kiritiladi. Misol uchun, Istanbuldagi sayyoh 
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