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Annotation: this article explores the challenges and potential solutions related to 

modernizing the content of tourist areas. Innovative solutions, such as utilizing augmented and 

virtual reality, creating interactive exhibits, and incorporating sustainable practices, are discussed 

as ways to attract and retain visitors. The article also emphasizes the importance of collaboration 

among tourism industry stakeholders, local communities, and government officials in creating 

successful and sustainable tourism initiatives. Overall, the article provides valuable insights into 

improving the content of tourist areas and ensuring their long-term viability. 
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Introduction 

Tourism has seen an unprecedented growth in the recent times and has emerged as one of 

the most important and lucrative industries around the world. Tourist areas offer a wide range of 

products and services to attract and retain tourists, catering to their diverse needs and preferences. 

However, the modern content of tourist areas has given rise to various problems that threaten the 

very sustainability of the industry. This article will discuss the problems and innovative solutions 

related to the modern content of tourist areas.  

Modern content of tourist areas: problems and innovative solutions 

The modern content of tourist areas has undergone a significant transformation in the past 

decade with the advent of technology, changing consumer preferences, and increasing competition. 

Tourist areas now offer a plethora of services and activities, ranging from adventure sports and 

theme parks to luxury spas and wellness centers. While this diversification of offerings has 

improved the quality of the tourist experience, it has also created several challenges that need to be 

addressed urgently.One of the major problems posed by the modern content of tourist areas is the 

impact on local communities and the environment. Many tourist areas are situated in fragile 

ecosystems and natural reserves, and the influx of tourists has led to a significant ecological and 

social impact. Overtourism is one of the most serious consequences of the modern content of tourist 

areas, which occurs when the number of tourists exceeds the carrying capacity of the destination. 

This leads to overcrowding, degradation of natural resources, and damage to the local culture and 

economy. 

To address the problem of overtourism, several innovative solutions have been proposed. 

One such solution is the implementation of a sustainable tourism framework that focuses on 

reducing the environmental impact of tourism while promoting economic growth and cultural 

preservation. This framework includes reducing the carbon footprint of tourism, promoting 

alternative modes of transportation, limiting the number of visitors to sensitive areas, and promoting 

sustainable practices among tourists and local communities. 

Another innovative solution is the use of technology to manage tourist flow and mitigate the 

impact on the environment and local communities. This includes the use of smart tourist 

destinations, which use data analytics, artificial intelligence, and the Internet of Things to manage 

the tourist flow and ensure sustainable development. Smart tourist destinations also provide 

personalized services and experiences, such as real-time traffic information, customized travel 

itineraries, and augmented virtual reality tours. 

Another major problem of the modern content of tourist areas is the impact on cultural 

heritage and authenticity. Many tourist areas are marketed as cultural destinations, offering a 

glimpse into the historical and cultural heritage of a destination. However, the commercialization 

of cultural heritage and the proliferation of mass tourism have led to the commodification and 

distortion of the local culture and identity. This is particularly true in developing countries, where 
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the tourism industry often exploits the local culture and labor for profit. 

To address the problem of cultural commodification, innovative solutions such as cultural 

tourism and community-based tourism have been proposed. Cultural tourism emphasizes the 

authenticity and uniqueness of the local culture, promoting a deeper understanding and appreciation 

of the destination. Community-based tourism involves the participation of the local community in 

tourism activities, providing a more genuine and immersive experience for tourists. This type of 

tourism also benefits the local economy and promotes cultural preservation and sustainability. 

The development of modern tourism is closely related to the content of the tourist areas. 

Tourist areas are places of interest where people go to relax, enjoy, and explore, and they need to 

provide a unique and unforgettable experience. However, the modern content of tourist areas comes 

with several problems, including overcrowding, environmental impacts, and cultural depletion. 

Innovative solutions can address these problems and provide a more sustainable and responsible 

tourism industry. 

PROBLEMS OF MODERN CONTENT OF TOURIST AREAS 

Overcrowding:Modern content of tourist areas is attracting more and more visitors every 

year, leading to overcrowding in popular destinations. This results in severe environmental damage, 

degradation of tourist experience, and harm to local communities' cultural heritage. Overcrowding 

is a significant problem for many tourist areas, especially in the summer and holiday seasons. 

Sustainable planning and management of tourism can address this problem by controlling the 

number of tourists, directing them to less crowded areas and promoting off-season tourism. 

Environmental impacts:Tourism activities in tourist areas can have severe environmental 

impacts, including pollution, ecological damage, and destruction of natural habitats. Tourism is one 

of the largest contributors to environmental degradation and carbon emissions. Visitors to tourist 

areas need to be more aware of their environmental impact and adopt sustainable practices while 

traveling. The local authorities and tourism industry can take action by promoting eco-friendly 

tourism, supporting conservation efforts and promoting green transport. 

Cultural depletion:The modern content of tourist areas can also lead to cultural depletion, 

causing a loss of local culture and heritage. Tourists often prioritize their interests over 

understanding and learning about the local culture, leading to a loss of tradition and unique practices. 

Over-commercialism and homogenization of tourist areas can further damage the cultural integrity 

of a destination. Innovative solutions can address this problem by promoting responsible tourism, 

encouraging visitors to respect local customs and traditions, and fostering cultural exchange through 

tourism activities. 

INNOVATIVE SOLUTIONS: 

Sustainable Tourism planning:Sustainable tourism planning is critical in addressing the 

problems facing modern tourist areas. Destination managers and tourism stakeholders should work 

together to develop and implement sustainable tourism policies to manage tourism activities, such 

as promoting alternative forms of tourism. Sustainable tourism is an approach that seeks to minimize 

the negative impacts of tourism on the environment and local society while maximizing benefits 

such as economic development, cultural preservation, and conservation. 

Conclusion 

In conclusion, the modern content of tourist areas has undergone significant changes, and 

there are new challenges and opportunities that come with it. The emergence of innovative 

technologies has led to a shift in the way tourists perceive and consume travel experiences. 

However, these changes have also brought new challenges, such as overtourism, environmental 

degradation, and social-cultural conflicts. The innovative solutions to these problems include 

responsible tourism practices, sustainable tourism development, community involvement, and 

technology-enabled solutions. Additionally, governments, stakeholders, and visitors all have a role 

to play in creating balanced and sustainable solutions for tourism development. Ultimately, by 

adopting innovative solutions, it is possible to maintain the attractiveness of tourist areas while 

ensuring that they remain sustainable and beneficial for all stakeholders. 

References 

1. Neal J, Uysal M, Sirgy MJ. The Routledge Handbook of Tourism Experience 



239  

Management and Marketing. Abingdon, UK: Routledge; 2017. 

2. Page SJ, Connell J. Tourism: a modern synthesis. Abingdon, UK: CABI; 2019. 

3. Hall CM. Tourism and Social Justice. Abingdon, UK: Routledge; 2017. 

4. Ritchie JRB, Hanlan J. Tourism, competitiveness, and societal prosperity. Annals of 

Tourism Research 2009;36(2):249–251. doi:https://doi.org/10.1016/j.annals.2009.02.001. 

5. Huang Y, Backman KF. Sustainable tourism development: a critique. Journal of 

Sustainable Tourism 2010;18(1):7–28. doi:https://doi.org/10.1080/09669580903038554. 

6. Gursoy D, Chi CGQ, Lu L, Lu II. Antecedents and outcomes of tourists' emotional 

experiences: the role of destination image. Annals of Tourism Research 2013;41:411–434. 

doi:https://doi.org/10.1016/j.annals.2013.08.003. 

7. Fuchs M, Reichel A, Uriely N. Psychological motives and destinations. Annals of Tourism 

Research 2010;37(4):1135–1155. doi:https://doi.org/10.1016/j.annals.2010.03.005. 

8. Higham J, Bejder L, Lusseau D, Williams R. Whale-watching as a conservation tool: a 

case study from Hervey Bay, Australia. Tourism in Marine Environments 2010;6(1):27–37. 

doi:https://doi.org/10.3727/154427310X12676880705751. 

9. Poria Y, Reichel A, Biran A. Tourism experiences and cultural clash. Annals of Tourism 

Research 2006;33(3):549–568. doi:https://doi.org/10.1016/j.annals.2005.12.005. 

10. Jamal T, Stabler M. The role of destination branding in the tourism experience. Journal 

of Destination Marketing and Management 2013;2(4):206–213. 

doi:https://doi.org/10.1016/j.jdmm.2013.09.006. 



240  

MUNDARIJA 

 

Xamroyev X. R. Erkin iqtisodiy hudud iqtisodiy o’sishni jadallashtiruvchi 

mexanizm sifatida 
 

5 

Ibragimov.N.S., Yuldashev. 

K.Sh 
Conceptual foundations of the formation of independent 

tourism infrastructure in the conditions of the digital 

economy in uzbekistan 

 
 

8 

Jo‘raev. A.T., Davronov. I.O Меҳмонхоналар ва уларда кўрсатиладиган сифатли 

хизматлар рақобатбардошлигининг асосий омиллари 
 

11 

Yavmutov D.Sh., Xodjayev 

A.R 

O‘zbekistonga xalqaro sayyohlarni jalb qilishda 

destinatsiya brendingining rolini baholash 

 
14 

Abdulloyev. A.J Mintaqada qishloq xo‘jaligi klasterini shakllantirish 

strategiyasi 
 

17 

Kuliyev N.X., Malikova 

Sh.B 

O’zbekistonda turizm bozorining shakllanishi va 

rivojlanishi 

 
20 

Бухарова Н. Г Непрерывное специальное образование как фактор 

совершенствования образования в туризме 
 

23 

Ражабова Г.Ҳ., Джураева 

Н.Б., Холмуродова. М.Д. 

Саёҳатчилар ва жамиятдаги тиббий муаммолар  
28 

O`roqova. D. B., Rustamov 

J. N. 

Barqaror iqtisodiy o’sish sur’atlarini ta’minlash, kichik 

biznes va xususiy tadbirkorlikning faolligini oshirish 

yo`llari 

 
 

30 

Қодиров. А. А. Xудудларда экологик туризм салохиятини баркарор 

ривожлантириш механизмини такомиллаштириш 

 
34 

Isomov B.S., Ubaytova M.J. Turizm sohasida tadbirkorlikni shakllanishi 37 

Зиявитдинов. Ҳ.Ҳ Ресторан тадбиркорлиги соҳасида хизматлар 

самарадорлигини баҳолаш усуллари 

 
39 

Файзиева. С. К., Баратова 

М. Б 

Проблемы и пути улучшения качества обслуживания 

предприятий ресторанного типа в Узбекистане. 
 

42 

Давронов. И.О Меҳмонхона хизматлари рақобатбардошлиги ва 

сифатини баҳолаш услубиёти ва кўрсаткичлари 

 
47 

Alimova. Sh. O., 

Orziyev.Q.Q 

Qishloq turizimi va unda mehmonxonalarning ahamiyati  
50 

Radjabov. O.O Importance of public relations in the filed of tourism 52 

Рофеева. Р. Ш Проблемы качества услуг и инфраструктуры, 

возникающие на исторических объектах 

самаркандского региона и их решения 

 
 

54 

Qosimova. H.J O`zbekiston ijtimoiy – iqtisodiy sohalarida turizmning 

ahamiyati 

 
59 

Jafarova. H. X., 

Abdullajonov. 

O‘zbekistonda turizmning targ'iboti: muammolari va 

rivojlanish istiqbollari 
 

63 

Kadirova. Sh. X Mustaqil sayyohat qiluvchilarni jalb qilishda mobil 

ilovalarning o’rni 

 
67 

Усманова. А. Б., Пулотова 

С.З 

Влияние туризма на национальную и мировую 

экономику 
 

69 

Хoджaевa. Д. Х., 

Муслимова. М 

Особенности концепции развития сельского туризма  
71 

Karimov. E Aligning tourism and major events strategies to promote 

tourism growth 
 

75 

Dushаnоvа. Y.F Impоrtаnce оf fоrmаtiоn tоurist clusters in regiоns 78 



241 
 

Kamolov. X.Z Turistik hududlarlarning rivojlanishida transport 

xizmatlarining roli 

 

81 

Ruziyeva M.T., 
Abdullajonov A. T 

O‘zbekiston iqtisodiyotida mice turizmining mintaqaviy 
rivojlanishi va tutgan o`rni 

 

83 

Ruziyeva. M T., 

Shernazarov G’.Sh 

O`zbekiston respublikasida turizm sohasida olib 

borilayotgan ishlar va ularning istiqbollari 

 

85 

Xodjayev. A.R Raqamli marketing strategiyalarining o‘zbekistonda 
turistlar xulq-atvoriga ta’sirini tahlil qilish yo’llari 

 
88 

Nimatov. I.X Mehmondo’stlik industriyasida turistlarni motivlashtirish 

jarayonlarini boshqarishning xorij tajribasi va ulardan 

oʼzbekistonda foydalanish imkoniyatlari 

 
 

90 

Салимова. С.Ф., Юсупова. 
С 

Перспективы развития гидовой деятельности для 
страны 

 
96 

Karimov. E Conceptual aspects of events in tourism: evolution and 

characteristics 

 

98 

Kuvandikov. A.R Example of thailand convention and exhibition bureau 

(tceb) as a tool of increasing attractiveness of destination 
based on M.I.C.E tourism 

 
 

100 

Аxrоrоvа. N.U Dunyo miqyosida talaba va yosh sayyohlarning oqimiga 

ta’sir qiluvchi omillar 

 

103 

Bekzod. Sh. Sh., 
Ibragimov.N.S 

Inklyuziv turistik hudud targ’ibotida veb kontentlarning 
o’rni 

 

107 

Jafarova. Kh.Kh Conservation and promotion of bukhara’s historical center 

using digital technologies 

 
113 

Мукумова. Н.Н Использование искусcтвенного интеллекта в высшем 
образовании 

 
115 

Yorieva. D.O Innovatsion marketingning bozor iqtisodiyotidagi o`rni 120 

Содиқова. Н. Т Тадбиркорлик соҳасини малакали кадрлар билан 
таъминлашнинг асосий йўналишлари 

 
122 

Таджиддинов. Д. Ш Привлечение инвестиций в сферу туризма в 

Узбекистане 

 

128 

Radjabova. M. A O’zbekiston hududlarida etnografik turizmni rivojlantirish 
imkoniyatlari 

 
131 

Ruzieva. Z. S., Khurramov. 
O. K 

Ways to effectively use internet marketing opportunities 

in the development of tourism 

 

134 

Ro’ziyeva. Z. S Turizmni rivojlantirishda internet marketing 
imkoniyatlaridan samarali foydalanish yo’llari 

 

138 

Murodjon. U. E., Iroda A. S O’zbekiston turizm salohiyati iqtisodiyotning 

ertasi 

 
143 

Эргашева. А. Ф Роль государственных привилегий в поддержке 
ремесел 

 

146 

Mahmudova. N. O’ Ta’lim turizmi xizmatlari bozorining xalqaro ko’lami 148 

Muxtarov. Sh.K Oliy ta’lim tizimini strategik boshqarishda xorijiy 
tajribalar va ularni o‘zbekistonda qo‘llash imkoniyatlari 

 
152 

O`roqova. D. B., 

Abdullayev.N. X 

Tibbiy turizmning nazariy asoslari va asosiy yo'nalishlari  

156 

Abdullayeva. H. N., 
Nurnazarova R. N 

Turizmda ta’lim, milliy urf-odatlar va xunarmandchilikni 
takomillashtirish omillari 

 

159 

Abdullayeva H Bozor iqtisodiyoti sharoitida tadbirkorlikni 

rejalashtirishning nazariy-uslubiy asoslari 

 
161 



242 
 

Mardonova. D. Sh Mamlakatimizda mexmonxona biznesining holati va 

rivojlanish tendensiyalarini tahlil qilish 

 

163 

Ro‘zimurodova. Z.G‘ Tаdbirkоrlik kompetensiyalarini rejalashtirishning 
nazariy-uslubiy asoslari. 

 

167 

Соатова. С.А Этнотуризмни ривожлантириш: муаммолар ва 

уларнинг ечими контекстида 

 

171 

Тўхтаева. Х.Ф Туристик хизматлар бозорида бандликни тартибга 
солишнинг ўзига хос хусусиятлари 

 
174 

Сафаров. Б.Ш., Ўроқова. 

Д.Б., Садикова. Н.М 

Меҳмонхона хизматлари сифати тушунчасининг 

назарияси ва уни бошқариш усуллари 

 

178 

Xurramov O.K. Raqamli turizm rivojiga ta`sir etuvchi ijtimoiy-iqtisodiy 
omillar 

 
181 

Nigina. K The importance of hotel events organization and 

management in tourism industry 

 

184 

Ruziyeva. G.F Imkoniyati cheklangan intellektal salohiyatli yoshlarni 
milliy hunarmandchilikka keng jalb qilish 

 
186 

Бахтиёрова. Н.У Способы использования услуг социального медиа 

маркетинга в высших учебных заведениях 

 

189 

Xoliqov. N.A Samarqand viloyatida ziyorat turizmini rivojlantirish 
muammolari 

 
192 

Axmatova. M.E Turistik transport xizmatlarini takomillashtirish 

strategiyasini aniqlash 

 

198 

Рахмонов К.Ж. Исмоил сомоний мақбараси 200 

Ochilova. H Turizmda gid-ekskursovod faoliyatida rivojlantirishda 

xorij texnikasini qo’llash 
 

202 

Zakirova. M.I Main causes of staff turnover in tourism 203 

Djuraeva. N.B., Kamolova. 

N.A 

Development of ecotourism in Uzbekistan  

205 

Mammetova.B.I., Jobborova. 

M.A 

Ziyorat turizmi gidi (gid-tarjimon), ekskursiya 

yetakchilariga qo‘yiladigan asosiy kasbiy talablar: bilim 
va ko‘nikmalar 

 
 

207 

Kurbanova. M. X Diniy turizmni rivojlantirishning iqtisodiy ahamiyati 210 

Muxidinova. D.S Ichki turizm va uning iqtisodiyotni rivojlantirishdagi o’rni 213 

Dilmonov K.B., Rajabboyev 

R.R. 

Possibilities of using innovations in education in the 

digital economy 

 

214 

Dilmonov K.B., Jorayeva 
S.O. 

The store of electronic certificates is a unique way to 
optimize the educational system 

 

216 

Omonova N.R    Turizm targ’ibotida ommaviy tadbirlarning ta'siri   218 

Уралова Д. А 

 

Ключевые аспекты эффективного управления  

инвестиционным проектом 

   

  222 

Навруз-зода Л.Б., 

Рўзимуродова З.Ғ 

Инсон тадбиркорлик қобилияти намоён бўлишининг 

анъанавий ва замонавий шакллари 

   

  227 

Аtоyеvа V.А.,  

Аxrоrоvа N.U 

О‘zbеkistоndа ichki vа ziyоtаt turizmini rivоjlаntirish 

chоrа-tаdbirlаri аhаmiyаti 

   

  232 

Xalimova N.J Buxoro turistik salohiyatini yorituvchi kontent yaratish 

muammolari va yechimlari 

    

  234 

Omonova N 

Hojiyev D 

Modern content of tourist areas: problems and innovative 

solutions 

   

  237 

 


