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Abstract : MICE industry { The term “MICE” mcludes meetings, incentives,
conferences and exhibiions) 15 one of the fastest prowing segments within the
tourism industry generating millions in revenues for cities and countries across the
globe The aim of the paper 15 highlight the importance of MICE and to look at the
future prospects of this industry mm Uzbekistan to reduce seasonal hmitations of

Bukhara as touristic destination.

INTRODUCTION : Spiller (2002) states that since the 19thcentury, the need for
meetings between entreprencurs and businessmen all around the world has been
rapidly increasing due to the development of transportation, and the increase in
disposable incomes, leading to a more flexible and mobile society that enables
travel to meetings._Uzbekistan 1s becoming one of the MICE industrial centers
Central Asia with most need accessibilities to put in a position of becoming the hub
in the region. Following required international standard for tourism and services,
attracting international trade and investment, estabhshing free economic zones for
logistics and cluster agricultural industry, and eco-friendly, histonical destinations
provides the country with huge potential for development of MICE industry. MICE
industry i Uzbekistan 15 developing intensively, because of changing economic
policy Uzbekistan 1s focusing more to develop tourism industry. In addition, among
main requirements of MICE industry transportation infrastructure has been
developmng and making more comfort for tounsts such as modern airlines, fast
railway trains, city transportation. Besides, availability of modern means of

communication, multilingual population, and availability of agencies to assist with
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logistics, translation and catering service can serve as fostering ground for MICE
mdusiry. Moreover, visa regulation to enter Uzbekistan got much simplified and
citizens of 35 countries can transit to Uzbekistan for up to 5 days without visa.
Besides citizens of the post-soviet countries do not need a visa to visit Uzbekastan for
stays of up to 60 days, more than 70 countries” ciizens can come 30 days without
visa. So, Uzbekistan attracts international mnvestors to open multinational
corporations and international investors which can be the motivations to develop
MICE industry. Friendly, easy going and welcoming attitude of local people also
another important factor, which can serve as a “wvisit card” for coming to
Uzbckistan. The orgamzation of these tours has huge advantages. First, MICE
tourism does not have seasonality, so hotels that serve such guests are full at any
time of the year. Secondly, customer companies usually pay three to four times more
than vacationing tourists do for high speed and good quality of service delivery. The
mcome from this type of tourism goes to the state budget through taxes. In addition,
the orgamzers, when conducting additional excursion programs, advertise the region

as a tourist zone, so that guests have a desire to return here agamn.

The number of business contacts has started to merease steadily at the end of
the 20™ century .That resulted in the development of business tourism and MICE
mdusiry. This sector has been regarded as one of the most dyvnamic and 1mportant
sector of the tounsm industry that focuses on business activities rather than
leisure. MICE travel imvolves a number of components, and agents working in this
field must provide a full range of travel and conference services for large and small
groups and events of shorter and longer duration. MICE tourism can be excellent tool
of reducing seasonal limitation of destination in Bukhara region example. First of all
let’s clarify meaning of Seasonality term in tourism and role of MICE in reducing
seasonality. As a poneer n seasonality, BarOn (1973, pJ53)
stated:[Scasonahity implies an incomplete and unbalanced utihsation of the means at
the disposal of the economy, and this is similar to the imbalance of the business
cycle, where the economy 1s either overheated or running under full potential at

different phases of the cycle. Furthermore, BarOn (1975) defined seasonality as
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the effects occurring every year due to climate status, constraints of public

holidays, special attractions (e.g. festivals), or personal lifestyle.

CAUSES OF SEASONALITY

INSTITUTIONAL S
CLILT U O RAL

Figure 1:Source: A theoretical framework for the sustainable development of
tourismVolume 3 Issue 1 — 2019 Ramén Published: January 11, 2019

Unfortunately Uzbekistan also suffers from seasonality in tourism and below we shall
try to understand main reason of scasonality of destination As we know Uzbekistan is
located on the SILK ROAD touristic brand and last few decades it was onented in
historical sightsecing tour and that’s why Uzbekistan become popular among foreign
tourists only as sightsceing tourism destination . Below it is given Monthly number of
tourist arrivals in Uzbekistan (thousands people, 2018-2019) and we will try to analyze
this diagram

FNourist arrvivals in Uzbekistan
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Figure 4: Monthly number of tourist arrivals in Uzbekistan. Source: The state
committee for tourism development, Information and analytical department

Uzbekistan Climate Guide

Tourism season in Uzbekistan usually divided into following months during the year
and 1t 1s classified to high season shoulder scason and low scason (off season)
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SEASONAL OVERVIEW .
March to May — Spring / Peak scason

Following the winter, the temperatures start rising around March, making the
weather rather pleasant. The weather in Uzbekistan is warm, without being too

hot, but in March, there is a high possibility of rainfall.

June to August — Summer / - shoulder season

While June is still bearable, the temperatures begin climbing up by July.July and
August are the hottest months in Uzbekistan, and it gets incredibly humid and
balmy. This is not the ideal time to visit the country, especially since you will not be
able to go on any road trips when the sun is this strong.

September to November — Fall / peak season
By September, the summer heat starts to cool down. This period before the winter

starts is one of the best times to visit Uzbekistan as the weather is stunning, and the
crowds would have also dissipated. This is another shoulder season, so you won’t
have to abide by a strict schedule!

December to February — Winter / off season

Uzbckistan’s winters can be cold, but they are still mild compared to other countries
i Central Asia. January and February are the coldest months, but even then, the
temperatures do not drop too far below 0. Expect strong winds which will make the cold

worse, though. However, this 1s a low scason, which means you can get huge discounts!

Conclusion: The concept of development of the tourism sector in the Republic of
Uzbekistan in 2019 — 2025 ; 4) the adoption of comprehensive measures to reduce the
influence of the scasonal factor by diversifying the tourism product and services
targeting different segments of the tourism market in order to ensure: development and
implementation of program measures for the production of modern competitive craft
and souvenir products, the development of “MICE-tourism™- Uzbekistan Convention
Burcau (UCB) (legal name: State Unitary Enterprise “Uzbekistan Congresses and
Exhibitions Center”) was created in the structure of the State Committee of the Republic
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of Uzbckistan for Tourism Development (in accordance with the Decree of the
President of the Republic of Uzbekistan Ne. 5781 dated 08/13/2019.Uzbekistan
Convention Burcau (UCB) i1s an organizer of business cvents in the market of
Uzbckistan, a feature of which is the promotion of Uzbekistan as a M.L.C.E. destination,
acting as an experienced source of information for those who consider Uzbekistan as a
destination for their events. The center provides full official thematic and up-to-date
information, as well as specialized services for organizing business and corporate events
and congresses, following the latest news and trends in the country. Here will be
significant shifts in the MICE industry in the post Covid-19 era. Some will be structural
and permanent. Some will be temporary. Some are already in place. Once the viral
threat has faded, the attention on hygiene and social distancing may also fade.In-person
interaction remains powerful and unlikely to be replaced by virtual events in a dominant
way. In-person events are attractive for commercial and networking purposes. Most
events will return as in-person events, but a high portion will be hybrid events.Covid-19
will accelerate digital trends. Consumer exhibitions will embrace virtual event formats
more readily than trade cxhibitions. Corporates will in future distinguish between
essential and non-essential travel. Some meetings, especially internal meetings, will not
fully return to pre Covid-19 levels.Venue offers will include in-person, hybrid or virtual

options with enhanced technology infrastructure and flexible rooms.
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Typuim unayeTpusicHia WKOPH MAIAKAIN KAJpaap Tailépaamauur
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HOkopr Manakanm kagpnap TaiépialiHl  TAKHIHA-HKTHCOAMA MeXaHHIMH,
TAMKHIHI-XYKYKHIT maknnapy, Dozop MexaHusmu, Gozop TanabuHH parbapiaHTHpHIL
Ba MOTHBIAITHPHII TH3IHMH, TYPH3IM OIHH TabMMM Myaccalapd Ty3wiMace kabu
AEMCHTIAPHHHT AXAHTAMIHAaH Ba Oup Oyryaiumruaan wbopar. Typuam coxacura
HKOPH MANakKalH KajJpiap TaléplallHHHT TAlIKWIHH-HKTHCOOHH MEXaHH3IMH Maskyp
HAPAEHHHHT AXIHTIHCH Ba OHp OVTYHIHIHHH TasMuHmad Typagu. Ymby MexaHHsMra
Xoc OVIraH XycycHATIapHHH aHrlam yqyH, aseatoMbop “MexaHusM™ TYIIYHYaCHHHHT
HazapHii TATKHHHAH  W30x1ad  Depmokummuz.  Hikrmucommii  MexanwsMmuuHT
MAKUIAHHIIH XaMla YIapHHHT HIUIAMHAY TAaKOMIUUTAWITHPHIN Hazapuil Macanantapu
HIMHIT TagkHKOTIApHHHT obbekTH cudarnaa Frran acpruur S0-fwuapnian keiiny
Vprauwnnd kenuamMorta. Ywdy gaspnan domiad Epponanuk Omp kKaTop HKTHCOTYH
omamuap: ILI byuna, P.H.Escrernees, A A Kyneman, b.A.Paiisbepr sa Gowmkanap
“HETHCOHH MeXaHHiM™ MOXHATHHH WIMHI acocnab Gepuin GopacHja TaJkHKOTIAp
omd Gopumran. Wlywwergex, Pocems MelepalmscHHUHT HKTHCOIMH  ONHMIAPH
B.O.®enopornd, AMYwmnos, H.C.Mapkosanap “mxracogmii MexaHusM™ MaB3ycH
XaKH/1a WIMHI-TAIKHKOT HILIApHHH oM GopHIITaH.

Maxanmmii  wkricomun  onmminapumiztan bX T¥paes,  A.d.Canpos,
b.lUl.Cadapos, M.T.AnuMosanap TOMOHHIaH TYPH3IM coXacHla “HKTHCOIMIi-
MEXAHH3IM , “TAlIKHIHA-HKTHCOAHH MEXaHH3M~ MOXHATH, YHH HazapHi XaM/la aMalidi

KHNATIAH TaNIHI 3THII AcOCH1a aMalii TaBCHAIApD HILTah YTHKHIITAH.
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