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ECONOMIC IMPACTS OF DEVELOPING HALAL +M.LC.E TOURISM IN
BUKHARA DESTINATION,

When the words “history” and “culture” comes tozether, it means visiting cur histoncal attractions
which offer sentimental value for the later generations. This theme will help promoting cultural activinies
for MICE travelers to learn about the local culture so that they understand our wav of life, economy,
society, values and traditions. MICE industry { The term “MICE™ includes meetings. incentives,
conferences  and exhibitions) is one of the fastest growing segments within the tounsm industry
renerating millions in revenues for cities and countries across the globe .

Uzbekistan is becoming one of the MICE imdustrial centers in Central Asia with most need
accessibilities to put n a position of becoming the hub in the region. Following required international
standard for tourism and services, attracting intemational trade and imvestment, establishing free
economic zones for lozistics and cluster agncultural industry, and eco-friendly. historical destinations
provides the country with huge potential for development of MICE industry In addition, among main
requirements of MICE industry transportation infrastructure has been developing and making more
comfort for tounsts such as modemn airlines, fast railway trams. city transportation. Besides, availability
of modern means of communication, multilingual population, and availability of agencies to assist with
logistics, translation and caterning service can serve as fostening ground for MICE industry. Moreover, visa
regulation to enter Uzbekistan got much simplified and citizens of 35 countries can transit to Uzrbekistan
for up to 5 days without visa. Besides citizens of the post-soviet countries do not need a visa to visit
Uzbekistan for stays of up to 60 davs, more than 110 countries” citizens can come 30 davs withowt visa.

Friendly, easy zoing and welcoming attitude of local people also another important factor, which
can serve as a ~visit card” for coming to Uzbekistan and 1t can be the following advantages of MICE
tourism: First, MICE tounsm does not have seasonality, so hotels that serve such guests are full at any
time of the year. Secondly. customer companies usually pay three to four imes more than vacationing
tounsts do for high speed and good quality of service delivery. The third -The income from this tvpe of
tourism goes to the state budeet through taxes. In addiion, the DMC, when conducting additional
excursion programs, sdvertise the region as a tounst zone, so that suests have a desire to retum here again.

There are many opportunities for developing Halal+MICE tourism in this region. The purpose of
this paper 1s to analyze the potential of the development of Halal+MICE tourism Bukhara region and its
prospects of successful development in Uzbekistan. The current situation and drawback of MICE-Tounsm
in Uzbekistan are related to lack of active cooperation of companies and other orzamizations in Uzbekistan
with the Intemational Congress and Convention Association (HCCA ) in order to develop and promote
MICE tourism, the lack of marketing research to develop MICE tounism, lack of FDM (Foreign Direct
Investments) and so on.

To Approve the Development Strategy of Mew Uzbekistan for 2022-2026 and the State Program
for its implementation im 2022, the Year of Ensunng Human Interests and Development mahalla™ -Wide
introduction of barrier-free tourtsm infrastructure in the main tourist cities of the country. By 2026, the
number of employed people in the tourism sector will double, bringing their number to 520,000 The main
roal of attracting tounsts to our country is to improve both domestic and foreign tourism.

On May 19, 2017, the Presidential Decree Mo, PP-2980 "On measures to accelerate the development
of tourism potential of Bukhara and Bukhara region in 200 7-2019" was adopted. Under the motto "Islamic
Enlightenment Center” 15 a unigue museum city of the East, the task of developing and promoting the
tounst brand of Bukhara, On 13 August 2019, President Shavkat Mirsivovey signed a decree “Om
measures o further develop the tournsm industry in the Republic of Uzbekistan™, according to which

! Approved ihe Development Stravegy of Mew Usbekistan for 20222026
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introduction of the “Open sky™ rezime at Karshi, Mukus, Termez and Bukhara international airports
was determined using the “Five Freedoms of Aviation™. The “open sky™ rezime allows forcign airlines
o perform intermational flizhts to the arrport without restrictions on the number of fhzhts. According to
world experience, implementation of the “Open sky™ policy allows to increase passengzer traffic by 35%
(without it — by £%) on average. This also reduces the cost of air ickets from 20% to 40%. In addition,
this rezime will create tens of thousands of new jobs.!

International Congress and Convention Association (ICCA) has held a record 12,358
international association meetings in 2007 with 346 additional meetings compared to 20016, *This is the
highest annual fizure ever recorded by ICC A 1m 1ts annual analysis of the data from the immediate past
year's meetings. Business tounsm accounts for about 60 percent of the tounsm industry, while business
tourists themselves account for only 25 percent of the total intermational tounsm flows indicating high
solvency of this seement.? This situation makes MICE more attractive to the tourism market. The First
UNWTO-ICC A Masterclass was addressed to industry professionals and zovernment officials from the
Uzbekistan Tourism Administration, representatives of private companies, associations and scademia
who hold responsibilitics in the tourism sector of their country related to the area of Mectings
industry. This prestizious event was followed by 22 participants from local and national media houses
and gained big publicity through press and social media channels on a natonal and regional level. Keynote
speakers of the Masterclass - ELf Blaci Fisunoglu {1CC A) and Dmuitny Him {UNWTO). shared knowledze,
processes and tools on the global mestings industry trends through short presentations and the mtroduction
of a practical methodolosy.

In 2019, Uzbekistan was ranked 22nd in the World Mushim Travel Index, which 15 10 times hizher
than previous year's position. Also, within the framework of the I International Forum on Zivorat Tourism,
held on February 21-23, 2019 m Bukhara, 8 Memorandum of Understanding and Bilateral Cooperation
was signed between the State Commuttes of the Republic of Uzbekistan for Tourism Development and
the Crescent Rating agency. According to the agreement, Crescent Rating signed an azreement with the
State Unitary Enterprise "Tounsm Services Certification Center”™ the introduction of a rating of Mushm
hotel service in tourist orgamzations of the country. The development of Islamic tounism in Uzbekistan
allows current and future zenerations learn about the glonous heritaze of Islam, and ensure economic
sustamability 4 Uzbekistan , especially BUKHARA has great opportunities in developing HALAL MICE
tourism. Halal industry 1s underdeveloped n the country and many tasks need to be accomplished prior
o entrance of country’s Halal MICE industry in ranks of world-class destinations. Thus, it s
recommended important steps to be undertaken such formmg awareness of halal industry, prepanng
infrastructure and legal foundations so that it can sccommoedate demand for MICE visitors from Muslim
countrics. Finally, formation of image of Uzbekistan as an ultimate destination of Halal MICE industry
has to be considered.

Conclusion: Furthermore, Uzbekistan 15 bordered with all BMushm majonty neighbor countries
and has a rich Islamic heritage and many historical sizhts which attract Muslims all around. Since MICE
tounsm 15 also developing in Uzbekistan and significant portion of MICE wvisitors also belong to the
Muslims faith, country is uniguely positioned to develop and prosper as new halal MICE destinations. On
the other hand, there are many challenges which should be overcome such as preparation of halal tourism
infrastructure and making event planners ready for every act hosts of halal tourism. Halal tounsm mdustry
in Uzbekistan, and halal MICE industry in particular has some obstacles to overcome so demand for such
services expands among Muslm travelers to the country. Hala+MICE tourism can be excellent tool of
reducing seasonal hmitation of destination in Bukhara region example. Additionally, creating the
Halal+MICE tourism brand of Bukhara and building Convention Centers in Bukhara city will influence
o promote Bukhara as a destination of MICE tourism in general.
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